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President’s Message

John Ferguson, President
Fergkate@comcast.net

tors of artifacts created 
by the legendary New 
Jersey breweries (Ballantine, Krueger, Feigenspan, 
Hensler, Breidt, etc.).

  
New Membership 

Committee
Under NABA Board member Mike Michalik’s 

leadership, we have assembled a Membership Com-
mittee of six geographically-dispersed breweriana 
collectors who are experienced and active in the 
hobby—perfect ambassadors for NABA. They are:

• Dave Doxie – Central PA
• Clayton Emery – Michigan
• John Huff – Ohio
• Robert Keasey – South Carolina
• Stevan Miner – Minnesota
• Matthew Olszewski – Upstate NY

See you in Cincinnati!
I hope by now you’ve made your reservations for 

our annual Convention in Cincinnati. This is going 
to be a blockbuster and reservations are way ahead 
of even last year’s record-setting pace. In fact, we 
had so much interest in the Bus Tour we had to 
add a second 55-person coach. As of this writ-
ing (mid-May) there are only 25 spaces left on the 
second bus. The tour includes lunch, libations, and 
one of the most fascinating tours of old breweries 
and long-forgotten lagering caves that you will ever 
experience. The Cincinnati Convention team, led by 
Beer Dave Gausepohl, has really outdone itself and 
the Brewmaster’s dinner on Wednesday night will 
also feature special treats.

Finally, we hope you continue to enjoy your 
first-rate magazine, newly-expanded to 64 pages. 
Many thanks to all the volunteers who put the time 
in to make it so special. In addition to the fantastic 
Cincinnati articles assembled by Lee Chichester, 
Ken Quaas, Mike Bartels, Rob Musson, and the 
Convention team, we have first-time writers Brent 
Laswell & Charlie Staats who present a terrific look 
at Pearl Brewery of San Antonio, and Tom Curran 
& Scott Butterfield exploring Walter’s of Pueblo, 
CO. 

Zee you in Zincy!

It’s summer and that means Convention time! 
And for NABA, it’s membership growth time.

I couldn’t be happier to report that NABA 
continues to grow our membership, and rapidly. 
I’d like to extend a special welcome to more than 
30 new members in this quarter alone!  

Some of the most significant growth has hap-
pened through the addition of 7 new chapters 
over the past 6 months. In this quarter we are 
proud to announce our new, official association 
with the Rusty Bunch, 49er, and Jersey Shore 
chapters. It is for the good of the hobby that 
NABA works to strengthen and affiliate the local 
chapters. That is where much of what’s spe-
cial in this hobby gets started and we pledge to 
promote all of our chapters in this magazine, on 
our popular Facebook page, and on our newly-
revamped website: nababrew.com.

The Rusty Bunch have always been one of 
the leading organizations in our hobby in pro-
moting knowledge, camaraderie, and of course, 
the thrill of the find. As they say on their Face-
book page, they pursue “Old cans, trays, signs, 

neons, labels, bottles, foam 
scrapers, brewery history, dump 
digging...peeking into the cellars 
and attics of abandoned struc-
tures to reveal the treasures left 
behind...if you can dream it, 
we’ve seen it.” 

The Northern California-
based 49er Chapter has also 
joined our ranks. Established in 
1974, their membership extends 
throughout CA and NV. This 
group has had some famed col-
lectors among its membership, 
and today boasts many of our 
hobby’s West Coast leaders.

Last but not least, we are 
honored to have the Jersey 
Shore chapter join NABA as 
our 31st chapter. If you’ve ever 
been to one of their annual 
costumed theme parties at a 
BCCA Canvention, then you 
know these folks know how to 

have a great time. They also know breweriana 
and are serious, dedicated, and educated collec-

4 er 
s 

NDR-CIL CBIPTBB 



The Breweriana Collector www.nababrew.com 5

John Baron (Sharon) 
10230 Ryans Way 
Cincinnati OH 45241-2449
oysterking@fuse.net
Cincinnati Items, Signs,Back 
Bar Beer Figurines

Larry Becker (Chris) 
515 E Grove St 
Caledonia MN 55921-1675
(507) 459-0370
lbecker@acegroup.cc
Hamm’s

Executive Secretary’s Report
The NABA membership number is at 857, an 

increase of 20 since the last issue. Thank you to 
Paul Cervenka, Mike Michalik, John Ferguson, and 
others for recruiting many of the new members 
listed in this issue. 

Fourteen members have not renewed from 
March 31st and as I write this column, 182 out of 
525 who needed to renew have done so for June 
30, 2019. If your mailing label has 6/30/2019 as 
the expiration date please take the time to renew 
now. My apologies for listing unpaid members in 
the last issue. We will go the email and letter route 
in the future.

NABA’s website host/server, Wild Apricot, is 
offering members a third way to pay: by credit card. 
Thanks to Dan Bora for adding online registration 
for the NABA Convention as well. Many members 
have opted to pay online with a credit card for their 
Cincinnati registrations. 

Many apologies to all for whom the last issue 
arrived unusually late. The Post Office has the op-
tion to take a few days at each stop when forward-
ing bulk mailings. In fact I have learned they have 
a new rule that allows first class mail to take up to 
a week to be processed (versus the previous two or 
three days). Since first class has (nominal) prior-

John Stanley
NABA

Executive Secretary
919-824-3046

jfo@mindspring.com
NABA

PO Box 51008
Durham NC 27717

Any renewals, changes or 
corrections to your address, 
phone, email or areas of 
interest can be made online at 
nababrew.com or you may 
email me or call if you need help. 

ity, bulk mail may take up to five weeks for your 
magazine to be delivered. First class postage for 
each magazine would cost $2.20 per issue versus 
50-60 cents per issue at the bulk mail rate.

In other news, the spring NABA Board Meeting 
was at the Luck o’ The Irish Show across the river 
from Cincinnati. It was a very well attended show 
with good local support. Thank you Beer Dave, 
Doug Groth, and the support staff for a great week-
end. I found a good opener for my collection, and 
for the first time ever when setting up a table, had 
someone buy me out (115 openers). Let’s just say 
going back through airport security was a breeze.

Again I want to remind everyone to check your 
mailing label for “6/30/2019.” If you have that date 
on your label, please send in your dues payment. 
In mid-April, we sent out an early email reminder 
saying, “Dues Were Past Due”— a mistake on my 
part for which I apologize. I was trying to get in 
front of the big surge in renewals as the first email 
usually goes out early May. Members were not past 
due—only your secretary was. Thank you to all 
(184) who did renew early. Please take the time to 
renew so you do not miss out on any information or 
news from one of the fastest-growing clubs in the 
breweriana hobby. John Stanley

3 ways to renew!
• 1) Send a check (payable to NABA)  

PO Box 51008, Durham NC 27717

• 2) Use PayPal (send to  
nabamembership@comcast.net)

• 3) Pay securely with a Credit Card  
online at www.nababrew.com

Please join us 
in raising a frosty beverage to welcome NABA’s New and Re-joined Members!w e l c o m e

Welcome
w e l c o m e

Jeremy Adam  
1540 Wild Ridge Ct 
N Newport MN 55055-1664       
heritageadam@yahoo.com
Hamm’s & Fitger’s Signs

Milwaukee Antique 
    Bottle & Advertising Club  
9815 14th Pl 
Kenosha WI 53144-7765 
Barna Bencs     
kbencs6@yahoo.com

Richard Balderston  
2014 Kempton St SE 
Olympia WA 98501-7475
(360) 581-9022
blkcat61@hotmail.com
Aberdeen Brewery 
Pioneer Brewery 
(Aberdeen, Wash)



  6 www.nababrew.com   Summer 2019

w e l c o m e
w e l c o m e

w e l c o m e

w e l c o m e

w e l c o m

w e l c o m e

Welcome

W e l c o m ew e l c o m e

Robert Burger  
PO Box 765 
Mount Vernon OH 43050-0765    
(614) 560-7431  
F(740) 392-3452 
burger@ecr.net
Original Paintings for Beer 
Posters

Steve Conrad
PO Box 642 
Boyertown PA 19512-0642   
(484) 614-0585
PA Breweries; Deppens, 
Sunshine, Reading, 
Yuengling, Boyertown, 
Muhlenberg

John Demczyszyn (Sue) 
549 Azalea Dr 
Northampton PA 18067-9505 
Amanda Demczyszyn, 
Sean Demczyszyn 
(610) 767-7749 C(610) 509-3349
demczyszyn@yahoo.com
PA Trays

David Farah
12462 SE Winter Creek Ct 
Happy Valley OR 97086-4330    
C(503) 752-3908   
aroundtheroses@comcast.net 
OC, ROG, Tins, Cardboard, Ball 
Knobs. Lighted Signs Oregon, 
Washingtion, California, 
Montana

Nanette Flock  
409 Old Waterford Rd NW 
Leesburg VA 20176-2120   
(703) 737-6400 
(703) 399-1266  
nansrealbiz@msn.com
Flock’s Beer  Williamsport, PA

Dave Greene  
PO Box 37172 
Cincinnati OH 45222-0172    
(513) 623-4490  
Cincysigns@gmail.com
All Advertising

Jeff Gunning
16300 Pine Ridge Rd # X10 
Ft Myers FL 33908-3515
jgunn4@gmail.com

Richard A Horrocks (Sharon) 
9675 SE 34th Ct 
Milwaukie OR 97222-5703   
(503) 653-0312
r.horrocks@comcast.net 
Ash Trays-Clocks-Mirrors-
Neons-Signs-Tap Knobs; esp 
Blitz Weinhard Brewery

Robert Householder
19467 County Road 7 
Findlay OH 45840-9575  
(419) 434-0198   
robnrobin@tds.net
Vintage Beer Signs-Chalkware-
Etc.

Raymond Jahnke  
705 Buckley Rd 
Liverpool NY 13088-6612   
(315) 727-1784    
57scott59@gmail.com
All Breweriana

Thor Kampfer  
PO Box 1311 
Miller Place NY 11764-8090    
(631) 456-6326   
info@usbeerlabels.com 
Labels

Jason Karbon  
3434 Euro Ln 
De Pere WI 54115-7995       
jason.karbon@hotmail.com
Kingsbury Beer

Jack Kramer  
35437 N Indian Ln 
Ingleside IL 60041-9689    
(847) 308-3543   
rivercamp@comcast.net
Craft

Roger Kruep (Sherrie) 
216 S Elm St 
Breese IL 62230-1914   
(618) 526-4069     

Larry Laduc  
232 I St 
Davis CA 95616-4213    
(408) 221-9047   
LarryLaduc@gmail.com
West Coast Breweriana & Cans

w e l c o m e

Jon Newberry (Betsy) 
4811 Vine St 
Cincinnati OH 45217-1217   
(513) 242-4969    
jon@wiedemannbeer.com
Cincinnati

Joseph Older (Sharon) 
459 Minnehaha Rd 
Maitland FL 32751-4592   
(407) 622-5120 
(407) 929-2087   
jolder@cfl.rr.com
West Virginia breweriana from 
Fesenmeier and Parkersburg; 
Grade 1 or better US 12 oz. 
flat top beer cans.

Brent Petersen  
186 Stonegate Rd 
Cary IL 60013-2444    
C(847) 899-9555   
brent.hp@gmail.com

David Reid (Robin) 
279 Atlantic Ave 
North Hampton NH 03862-2103    
C(603) 370-1125   
reidd@comcast.net
Beer Cans and Trays

Milnor Roberts  
8001 Glendale Ct 
Frederick MD 21702-2917       
wmroberts5@yahoo.com
Beer Globes, Baltimore Beers

Jim Romine (Karen) 
1316 Gormly Cir 
Sanford NC 27330-8301   
(919) 353-4998   
jromine@windstream.net
All Breweriana; West Virginia, 
Cans, Smalls

Matt Schere (Diane) 
1335 Martin Ave 
Fremont NE 68025-3654   
(402) 721-5331    
mattschere@hotmail.com
General

W e l c o m e w e l c o m e

Ried Schott  
318 Avenue I Ste 860 
Redondo Beach CA 90277-5601   
(310) 375-5750    
LRSchott@hotmail.com
Bavarian Brewing Co., Coving-
ton, KY & Greater Cincinnati

Ed Scoglietti  
6901 Otono CT NW 
Albuquerque NM 87120-6041        

Jeff Siska (Cheryl) 
2121 Hartland Blvd 
Independence KY 41051-8669 
Cheryl Siska 
C(859) 816-7910   
jsiskasells@yahoo.com
TOC Cincinnati & Kentucky 
Signs

Lynn Slordal (Carrie) 
5977 Birch Point Rd 
Saginaw MN 55779-9541   
(218) 348-5966     
Duluth Brewing & Malting, 
Peoples Brewing, 
Fitger Brewing, Twin Ports 
Brewers

Art Treinen  
6824 Stagge Rd 
Loveland OH 45140-9704   
(513) 314-1910    
arthur.treinen@ymail.com
All Breweriana; OH & Northern 
KY esp Burger, Hudepohl, 
Schoenling, Wiedemann, 
Bavarian, Red Top, Etc.

New and rejoined members 
continued from previous page
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Many collectors may be aware of the once well-
known Walter-named breweries of Wisconsin, 
which produced some beautiful breweriana in their 
time. Being from Wisconsin, I was familiar with the 
brand name and occasionally drank the popular 
Walter’s Beer from Eau Claire, WI.  

In the 1970s I was in the Army and stationed in 
Ft. Carson, CO. I was both surprised and intrigued 
to learn that there was another Walter Brewing 
Co. in Pueblo, CO, less than 60 miles away from 
Ft. Carson but 1000 miles from my home in Wis-
consin. Later I discovered that the Wisconsin and 
Colorado breweries were related. At the time, how-
ever, I was only 20 years old and more interested in 
drinking Walter’s than finding out more about how 
those two breweries connected.

Recently, I’ve discovered that this relation-
ship had an interesting heritage that traces back 
to 1875, when the five Walter brothers emigrated 
to the United States from the Stuttgart, Germany 
area. Like so many German immigrants, they made 
their way to the fertile farmlands of Wisconsin, 
where they set up in the brewery business.

Brother Johannes bought the Dells Brewery in 
Eau Claire from a branch of the Leinenkugel family 
who were not having success at that location. Jo-
hannes immediately changed the name to the John 
Walter Brewing Company, Americanizing his own 
first name. Brother George bought the Star Brewery 
in Appleton. And just 15 miles south in Menasha, 
brothers Martin, Christian, and Matthaus began 
the Walter Brothers Brewery, ultimately making the 
Gem and Gold Label brands.  

The Walter’s 
Legacy in 
Colorado

Go west, young brewer
The revenues from the Menasha brewery could 

not meet the needs of the three brothers’ growing 
families. In 1898, brother Martin struck out for 
California in search of new brewing opportuni-
ties. Other Wisconsin brewers also saw gold in 
the West, notably, Ed Mathie of the Mathie-Ruder 
Wausau Brewery, who settled in Los Angeles and 
started what became the very successful Mathie 
Brewery.  

Martin Walter landed in San Diego but did not 
find it promising. Dejected, he began the journey 
back to Wisconsin, but stopped in Pueblo. There 
he discovered the long-troubled Pueblo Brew-
ing Co., struggling in a market where he foresaw 
great potential. At the time, Pueblo was home to 
the largest steel mill west of the Mississippi River 
and just to the south were coal mines. Miners 
and mill workers were a thirsty bunch—Martin 
recognized an opportunity.  

The Pueblo Brewery was located on the banks 
of the Fountain River. It had changed hands 
numerous times in the previous 30 years, and 
while none of the owners had been even moder-
ately successful, it was not for lack of consumers. 
They had been either poor brewers or incompe-
tent businessmen—or both. Martin purchased 
the brewery, named it Walter Brewing Co., kept 
the controlling interest of stock, and issued the 
rest to brother Christian and one John Hrubesky. 
Anxious to get their new enterprise going and not 

Walter’s in Pueblo adopted the Gold Label brand 
that had been so successful in Wisconsin.

by Tom Curran 
with Scott Butterfield
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afraid of hard work, the Walter 
brothers initially undertook 
most of the brewery labor them-
selves. They even lived and slept 
at the brewery. 

 
Conquering Colorado

Martin Walter had every in-
tention of dominating the Pueb-
lo market and began a mod-
ernization program by buying a 
labeling machine, branding his 
first beer “Mountain Dew.” Then 
he built a new brewhouse with 
new boilers. He gained access 
to a rail siding of the Atchison, 

Topeka, and Santa Fe to allow 
for easy import of raw materials 
(glass, hops, malt) and export of 
their product regionally. 

By 1905, Walter Brewing was 
producing more than 20,000 
barrels per year—amazing for the 
smallish population of the trad-
ing area. In 1906 it dropped the 
Mountain Dew label in favor of the 
“Gold Label” brand, a name that 
had become popular when used 
by the Walters Brothers in Wis-
consin. Martin Walter built new 
aging cellars, a malt house, and 
a boiler room; then he expanded 
his bottling line and created new 
general offices. 

A large beer garden shaded 
by cottonwood trees provided 

a pleasant gathering space 
for Walter’s patrons to enjoy 
their beer, as did a saloon 
on the brewery’s grounds 
for inclement weather. 
But the saloon was 
sacrificed to the success 
of the brewery—it needed 
the space for more keg 
storage. By 1914 the 
brewery had built a 

massive 250-barrel brew 

kettle, with the aim of gaining 
greater regional market share. 

Just when they’d reached 
what seemed to be peak times for 
Walter Brewing, it all came crash-
ing down. 

Prohibition comes early
Colorado became one of the 

earlier states to adopt Prohibition 
when the state voted for it in late 
1915, five years before it became 
a Constitutional Amendment in 
1920. Although Walter Brewery 
of Pueblo brewed a near beer or 
a cereal beverage, the operation 
closed in early 1916. Martin died 
in 1920 and his widow sold the 
brewery stock to the remaining 
brothers in Wisconsin. 

Repeal & revival
Anticipating the end of Prohi-

bition, Martin Walter Jr. assumed 
the presidency of the brewery his 
late father had worked so hard to 
nurture and grow. On December 
16, 1932, the Record Journal of 
Douglas County exclaimed that 
the brewery’s “stacks, which have 
stood unused, a landmark on the 
outskirts of Pueblo for sixteen 
years, are pouring smoke into 
the sky once more. The stacks 
are part of the Walter Brewery, 
once manufacturers of Walter’s 
Gold Label, a beer which achieved 
much local prominence. After 
standing idle for sixteen years, 
the plant is being renovated. Even 
a brewmaster has been resur-
rected and put to work.” 

It apparently took a lot of 
investment to get the brewery op-
erating again after sitting idle for 
so long. Much of the old equip-
ment was reportedly inoperable or 
stolen. But Martin Jr. managed to 
formally re-open in March 1933 
and Gold Label beer was being 
enjoyed again by that summer. 
The brewery also launched sev-
eral new labels in late 1933 in-
cluding Triple Brew, Wurzburger 
Dark, and Walter’s Pilsener Picnic 
Beer. 

Brewery founder Martin Walter stands in front of a Packard truck loaded with kegs of his beer, 1912.

This scarce pre-Pro tray boasts of 
Walter’s support of its brewery 

workers’ union.
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Absorbing Schneider
Walter steadily expanded 

production into the 1930s and 
was well-situated to compete 
regionally, being one of only 
five breweries in Colorado to 
re-emerge after Prohibition. The 
brewery also stretched its dis-
tribution beyond Colorado into 
various Texas markets, as well 
as New Mexico and Utah.  

Walter Brewing Co. absorbed 
one of its four post-Prohibition 
competitors in 1944, when 
it bought the Ph. Schneider 
Brewing Co., 90 miles south in 
Trinidad.  

Walter’s Pilsener, Karl’s Pil-
sner, and Brewers Best brands 
all were produced at the Trini-
dad plant. Brewers Best was 
a brand launched by different 
regional breweries across the 
US to have a “national” brand 
that might compete with the 
Anheuser-Busch, Pabst, and 
Schlitz, all of which had brands 
in national distribution.  

Walter operated the Trinidad 
brewery for about 7 years be-
fore selling it. It then changed 
ownership several times before 
eventually closing in 1957.  

These post-Prohibition trays promote both the Colorado and Wisconsin breweries. Walter’s did little 
dual-state advertising, even though the Wisconsin and Colorado breweries were “all in the family.”

Walter’s Brewery 
in Pueblo as it 

looked in 1945.

 This 1940s porcelain sign is very scarce. The black and white photo shows how it appeared as an outdoor sign with neon.

GOLDI.ABEL 

lDIIA•jrn.,a 
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Walter’s made a concerted effort to appeal to fishermen, sponsoring a 
highly-popular statewide fishing contest each year as a large part of its 
marketing budget. Fishing imagery was used in much of its advertising, 

including the back-lit sign, circa 1960 (above) and 1950s 
metal-framed embossed cardboard sign (below right).

Thriving into the 1960s
Meanwhile, the Walter 

Brewing Pueblo plant was 
doing well. In 1948 a new 
state-of-the-art canning 
line was installed. Walter’s 
products became a part of 
the local fabric with its mar-
keting efforts. The company 
sponsored an extremely 
popular fishing contest 

throughout 
Colorado. It 
had huge ex-
hibits created 
to promote the 
beer at the an-
nual Colorado 
State Fair. It 
created ex-
tensive point-
of-sale ad-
vertising that 
could be seen 
throughout 
Colorado and 
some adjoin-
ing states. 

In the 
1950s, the 
brewery em-
ployed a strat-
egy of brand 
proliferation in 

an attempt to grow volume 
beyond its flagship Walter’s 
brand. It produced a vari-
ety of labels like Colorado 
Gold Label, Wellington, 
Berghoff (likely acquiring 
the licensing rights to brew 
in the West from the fa-
mous Ft. Wayne brewery), 
Hoffman House (probably 
a contract brew, perhaps 
for a supermarket chain), 
Kol and Pikes Peak brands. 
Walter also absorbed 
Wyoming’s famed Sheridan 
brand, after that brewery’s 
shift from beer making to 
soft drink production in 
1954, and it acquired the 
rights to the Metz brand, 
after that Omaha brewery 
closed in 1962.

1940s ball 
knobs.

NIii=~=-...:: ---i...----~----. -=-- I ---------··-· ..... ·----·----..... -., ..... __ _ ....... _____ _ 
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Walter’s production peaked in 
the early 1960s and with just the 
Pueblo brewery it attempted to 
build a distribution encompass-
ing more than 20 states. This 
costly venture was unsuccess-
ful—by the end of the 1960s sales 
were on a downward spiral, with 
market share going to in-state 
Coors (which kept its mystique 
by limiting distribution to just 11 
states) and the “national” brands. 
Meanwhile, the brewery workers’ 
union was commanding wage 
increases and benefits commen-
surate with the larger brewers. 

The 1950s neon above 
(perhaps the only one 
known) in the unusual 

shape of the brew kettle, 
designed to reinforce 

Walter’s It’s in the brewing 
slogan.

 
The kettle can also be seen 

on the label (right) which 
was used by both the 

Colorado and Wisconsin 
Walter breweries.

Embossed tin-over-cardboard sign, circa 1940.

Enter Kalmanovitz
Perhaps no 

one killed off more 
regional beer 
brands and forced 
more brewery con-
solidation than Paul 
Kalmanovitz. The 
Poland-born bil-
lionaire beer baron 
became famous 
for buying regional 

breweries in the 
1960s and 70s and squeezing 
them to death for profits. Kalma-
novitz had begun his beer career 
in a promising way—by acquiring 
the failing Maier Brewing Co. of 
Los Angeles in 1950 and success-
fully revitalizing it. He then pur-
chased Lucky Lager and merged 
the two breweries to form the 
General Brewing Co., with S&P 
Corporation named as the parent 
entity. 

By the early 1970s, Falstaff 
Brewing Co., which had built 
a regional network of brewer-
ies, had fallen on hard times 

by stretching itself too thinly. 
Falstaff was acquired by Kalma-
novitz, quadrupling the size of 
S&P. At this point, Kalmanovitz 
proved himself to be a master 
of the leveraged buyout. His 
strategy evolved (or devolved) 
to acquiring distressed brewer-
ies and reducing their costs 
by closing underperforming or 
dated plants, reducing staff, 
and cheapening product qual-
ity.  

Kalmanovitz slashed the 
marketing budgets of his ac-
quired breweries to near zero, 
allowing them to survive only 
on reputation. Meanwhile, 
the big national brewers bom-
barded the markets with heavy 
advertising and promotion. Kal-
manovitz strangled the brands 
he bought, taking what short-
term profit from them he could 
until they ceased to be viable.  

S&P’s death grip
What Kalmanovitz did to 

General and then Falstaff he 
also did to Olympia, Lone Star, 
Pearl, and Pabst, among others.

Unfortunately, Walter Brew-
ing also was a victim of the 
brewery brutalizer. In 1969, 
Kalmanovitz started accumu-
lating stock from the Walters 
family, who were desperate to 
keep their sinking breweries 
afloat. In 1972, S&P acquired 
the Pueblo brewery and its myr-
iad brands, and it limped along 
brewing below its capacity with 
aged and inefficient equipment 
for another three years, until 
Kalmanovitz closed its doors on 
New Year’s Day, 1975. 

The stately old brewery sat 
empty, damaged by fire and 
vandalism until it was deemed 
a public nuisance and torn 
down in 1987.   

Walter’s adopted a teddy bear mascot 
named “Wally” in some of its promotional 
advertising, shown in this Pam clock 
(above) and composite (left),  
both circa 1950.

It.SEMEi 
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Craft era revival
In 2014 some Pueblo citizens came 

together with living members of the 
Walter family to resurrect the Original 
Walter’s Pilsener. Today, a downtown 
Pueblo “Pre-Prohibition” building 
houses the Walter’s Brewery and 
Taproom, which makes a beer infused 
with Pueblo chilies, and brews up 
pre-Prohibition recipes. Appropriately, 
the taproom is decorated with classic 
Walter’s breweriana.

About the authors and 
acknowledgement: 

NABA member Tom Curran of 
Potosi, WI has been hanging around 
old breweries for 60 years. His pri-
mary interest is Berlin Brewing Co. 
of Berlin, WI. He can be reached at  
curran4tom@gmail.com.

NABA member Scott Butterfield 
of Westminster, CO provided all of 
the photos of breweriana from his 
personal collection for this story. 
Scott collects Colorado breweriana 
with a focus on Walters, Schnei-
der, and Tivoli brands. He can be 
reached at scott.butterfield@pro-
forma.com.

Tom and Scott offer sincere 
thanks to NABA member and Wis-
consin brewery historian Tim Ho-
lian, for providing his perspective 
and information on the Wisconsin 
Walter’s breweries for this article.

While not as associated as an American brewing power-
house like the Busch, Uehlein (Schlitz), or Pabst families, the 
extended Walter family collectively rivaled these large brew-
ers in the 1940s and 50s. 

The six Walter breweries (four in Wisconsin and two in 
Colorado) lasted at least into the mid-1950s—a remarkable 
feat, considering how many other firms both nationwide and 
regionally had fallen by then.  

Just as the two Colorado breweries in Pueblo and Trini-
dad ultimately collapsed, so did the Wisconsin Walter’s, in 
Menasha, Eau Claire, Appleton, and West Bend. 

The Menasha, WI operation—which at its peak (1951) 
produced slightly over 31,000 barrels—experienced a sharp 
drop-off during its last two years of operation and closed in 
1956.  

The Appleton brewery closed in 1972 after having 
gradually declined from its best year in 1947 (about 55,000 
barrels sold) to less than half of that (23,000 barrels) in its 
final full year.

The West Bend operation also was shuttered in 1972. 
It had its high point in 1948 selling 58,000 barrels, but sadly 
dissipated to just 15,000 barrels when it closed.

Eau Claire lasted as Walter’s until 1985. Charlie Walter 
had taken over after leaving the West Bend plant in 1972, 
but the family sold it to early craft beer pioneer Mike Healy 
in 1985. Healy kept Charlie on staff and John Walter served 
as early brewmaster when the facility was re-named Hiber-
nia Brewing Ltd. and shifted its primary focus to craft beer 
production. Their early craft beer run ended in 1988 when 
production problems and increasing competition in the craft 
segment brought about a rapid decline in sales.

Today, the Walter name and label has been revived 
by the Eau Claire-based Northwoods Brewing Corporation, 
which touts it as “an all malt lager aged for 40 days at near 
freezing temperatures to smooth out the flavors and the Saaz 
hop bitterness and aroma.”

The Walter’s Legacy

Below: This 1960-era foil sign leveraged the 
Colorado location by touting Walter’s as “Mountain 
High in Quality.”  About the size of a license plate, it 

is embossed with bright foil colors on a thick, 
leather-like composite material.

This 1950-era die cut was an ad agency prototype that was likely never 
used, and is believed to be one of a kind.
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Cincinati’s Brewing Heritage 
Trail is the story of American 
immigration, industrializa-
tion, nineteenth century living 
conditions, and the effect of 
war on local economies, all told 
through the production and 
consumption of a single com-
modity—beer. 

NABA’s Convention in Cin-
cinnati (July 30 through Aug. 3) 
will allow breweriana enthusi-
asts and their families to im-
merse themselves in the largest 
collection of pre-Prohibition 
brewery architecture still re-
maining in the country. At its 
core is a 2.3 mile urban walking 
trail through the historic Over-
the-Rhine and the West End 
neighborhoods. Signage, de-
signed as a modern take on the 
industrial aspects of brewing, 
includes stories, photos, and 
graphics to guide visitors and 
explain each historic brewery 
location.

In addition to the signage 
and wayfinding, public art tells 
more of the story, and includes 
painted murals, mosaic tiles, 

America’s Story
Through the Lens of Beer

3-D barrels, and even neon art. 
The $5 million project is still 
underway—$2 million has been 
raised to date with support from 
a diverse collection of entities and 
companies whose interests lie in 
preservation and celebration of 
this unique surviving heritage. It 
includes a free smartphone app 
from which users can learn pieces 
of the history not physically avail-
able along the Trail. It features 
photos, videos, and self-guided 
tours. “Virtual” experiences, such 
as seeing demolished breweries 
standing proud again, or peering 
underground into old lagering cel-
lars and tunnels, are a part of the 
app adventure.

Guided Trail tours are avail-
able year ‘round—starting from 
the lobby of the active Christian 
Moerlein Brewing Company—and 
most allow visitors to actually 
step into some of the historic pre-
Prohibition breweries, including 
their lagering cellars and tunnels. 
The non-profit Brewery District 
CURC’s tour center includes a 
gallery of rotating exhibits on 
brewing heritage utilizing breweri-
ana and other artifacts, in part-
nership with NABA’s Queen City 
and Miami Valley Chapters.

Bronze plaques set in the sidewalks along the 
Brewing Heritage Trail 

assure visitors don’t get lost.

by Steven Hampton
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Cincinnati’s brewery 
district was once home to 
over two dozen breweries, 
and has over 50 individual 
brewery structures remain-
ing. Located in one of the 
most sizable historic districts 
in the country, it offers the 
largest collection of Italianate 
architecture anywhere. Along 
with brewhouses, malthous-
es, ice and stock houses, 
stables, and offices, the dis-
trict also showcases saloons 
and brewer’s homes, all built 
between 1840 and 1940.

The Trail uses beer as 
the launching point to tell 
the breadth of Cincinnati’s 
history, not only that of the 
historic Crown, Hudepohl, 
Linck, and Kauffman brewer-
ies, but also the 1855 elec-
tion riots, the growth of tied 
houses, federal tax laws, 
rushing the growler, and 
more.

The grand opening of the 
first three-quarter mile seg-
ment was held on April 26, 
2019. Cincinati’s Trail is the 
first of its kind in America to 
celebrate our brewing heri-
tage, and it’s the country’s 
first heritage trail to combine 
a physical trail with a digi-
tal trail, guided tours, and 
public art.

For more information, 
including links to download 

the app and schedule a 
guided tour, visit 

www.BrewingHeritageTrail.org

Photo courtesy Dave Fishwick
Photo courtesy Christopher Morris
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THE BACK BAR made its seventeenth 
appearance at the Blue & Gray show this year in the 
Hilton Washington Dulles Airport Hotel. As always, 

there were numerous outstanding examples of 
early, lighted breweriana featured in the display 
and contest, and many more examples for sale 
in the Back Bar lounge.

 Review of the Back Bar Display at Blue & Gray
by John Bain

~THE BACK BAR~ 
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Chris Reed’s sign for Silver Dime Beer won Best of 
Show with nearly forty percent of the votes. Chris’ sign 
was discovered hidden within a wall at a renovation 
site several years ago. It is the only example known 
for Silver Dime Beer in this particular style by Neo-Lite 
Display Company. There is only one other example 
of this style even known, and it is for Poth’s beer. The 
Poth’s sign was featured in the Back Bar display in 
2009, when we were all ten years younger. (See how 
time flies when you’re having fun hunting for 
breweriana to add to your collection?)
Reverse-painted glass ad panel with cellulose acetate, 
reverse-etched/painted panel above, painted metal cabinet 
with metal trim. Manufactured c. 1930s by Universal Sign Co.

Best of Show

First Runner-Up

Reverse-painted glass ad panel with spinning disk, 
brass-plated frame, painted metal cabinet. 
Manufactured c. 1950s by Ohio Advertising Display Co.

Marty Carrano won 1st Runner Up with twenty-two 
percent of the votes going for his animated Knicker-
bocker Beer sign. Although Knickerbocker spinners 
are not particularly hard to find, getting one in new-old-
stock condition in the manufacturer’s original box is 
rare. Marty’s Knickerbocker was discovered in Chick’s 
Hummelstown Tavern in Hummelstown, Pennsylvania 
where Marty works evenings. During a 2016 kitchen 
renovation, this sign was discovered still in its factory 
box sitting on a high shelf.

Reverse-painted glass ad panel with painted wood frame 
and painted metal cabinet. 

Manufactured. c. 1930s by the Brunhoff Manufacturing Co.

Second Runner-Up
Will Hartlep’s lighted sign for Duquesne Nut Brown 
Ale and Chip Zeiler’s 1930s bubbler for Arrow Beer 
(next page) tied for 2nd Runner Up, with approxi-
mately eight percent of the vote going to each. A coin 
toss was proposed to decide the prize’s destination, 
however Chip graciously deferred to Will. Will’s sign 
was found 20 years ago under a linen sheet in the attic 
of an antique store in Conneaut Lake, Pennsylvania. 
It’s also worth mentioning that Will, by way of his win 
this year, has successfully completed a trifecta of a 
sort: He’s won all three places in the course of just 
four contests. Keep those signs coming, Will. We look 
forward to seeing more from your collection.
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Each winner was awarded a Back Bar 
ribbon to display with his sign and each re-

ceived a twelve-pack of bottled beer as well. 
Left to right: Marty Carrano of Hershey, 

PA, Chris Reed of Concord, NC, and 
Will Hartlep of Pittsburgh, PA 

The Winners

Reverse-fired convex glass ad panel, metal trim 
ring, cast metal painted bar, painted metal base. 

Mfd. c. 1930s by Gillco. 
John Bain, NY

Glass bubble tubes behind reverse-painted 
glass ad panel, painted wood base. 

Mfd. c. 1930s, not signed. 
Chip Zeiler, MD

Reverse-painted glass ad panel in wood frame, 
plastic pilsner glass, painted metal cabinet. 

Mfd. c. 1950s by Tube-O-Lite Co. 
David Donovan, MD

Reverse-etched/painted glass ad panel, reverse 
painted panel above, painted metal cabinet. 

Mfd. c. 1930s, not signed. 
Chris Amideo, NY

Above: Reverse-painted glass ad panel, metal 
frame, painted metal cabinet. 1950s, 

Ohio Advertising Display Co. 
Jim Campbell, MD

Below: Reverse-etched/painted acrylic ad panel, 
painted plastic light cap. Mfd. c. 1950s, not signed. 

John Hamel, CA

Reverse-fired convex glass ad panel, convex 
glass back panel, metal trim and cast metal base. 

Mfd. c. 1930s by Gillco. 
Chad Campbell, PA

Reverse-etched/painted ad panel, painted 
metal base. Mfd. c. 1940s 

by Universal Sign Co. Chris Reed, NC

Additional 
Participants
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This year at the Blue & Gray 
show, over four-hundred collec-
tors and walk-ins from the U.S. 
and abroad attended and booked 
over one-hundred-sixty rooms.  
Larry Handy and his team will 
continue to lead going forward, 
and the Blue & Gray show and 
the Back Bar will again be at the 
Hilton Washington Dulles Airport 
Hotel in 2020. 

Many thanks go to everyone 
who participated in the display, to 
Larry Handy and everyone under 
his direction, and to Mary Louise 
Hartline and Kayla Murphy and 
the rest of the Hilton staff for 
providing their invaluable support 
and a five-star accommodation for 
this wonderful event. I couldn’t 
have done it without you.

If you would like to attend the 
Blue & Gray Show next February, 
just visit http://bluegrayshow.com 
and look for the 2020 registra-
tion form. It should be uploaded 
toward the end of this year. If 
you would like to participate in 
the Back Bar Display and Best of 
Show Contest at the next Blue & 
Gray, email me at the-back-bar@
earthlink.net. I look forward to 
hearing from you.

 Cheers!

Reverse-painted glass ad panel, metal frame, 
painted metal cabinet. 1950s, Ohio Advertising 

Display Co. Steve Campbell, MD

Reverse-painted glass ad panel, celluloid side 
panels, metal cabinet. Mfd. c. 1940s by Ray-Flex 

Corp. Mark Young, CA

Reverse-painted glass ad panel, painted metal 
shell and base. Mfd. c. 1937, Price Brothers. 

John Bain, NY

Above: Reverse-painted glass ad panel, 
painted wood frame, metal cabinet. 

Mfd. c. 1930s, not signed. 
Chris Amideo, NY

Below: Painted convex plastic ad panel, 
cardboard back. Mfd. c. 1960s, not signed. 

Chip Zeiler, MD

Above: Reverse-painted glass ad panel with 
spinner ring behind, metal trim and painted metal 

cabinet. Mfd., c. 1940s by Lackner Co. 
Rich and Lisa Allen, VA 

Below: Reverse-painted glass ad panels, brass 
plated frame and base. Mfd. 1960s by Raymond 

M. Price. Scott Jahnke, NY

At Right: Glass gas discharge tube around 
reverse-etched/painted ad panel, metal trim, 

painted metal cabinet. Mfd. 1940s by 
Lackner Company. Rich and Lisa Allen, VA

Spinner disk behind reverse-painted glass 
ad panel, metal trim and painted metal 

cabinet. 1953 by Ohio Advertising 
Display Co. John Bain, NY

DRINK • I ,ta YOU GI-~ 
~~/ BEER 
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MILESTONE♦AUCTIONS 

NEW GALLERY CELEBRATION AUCTION!! 
BREWERIANIA, ADVERTISING, COCA COLA, COIN-OPS, 

SALESMAN SAMPLES, AND MORE!!!!! 

AUCTION INCLUDES IMPORTANT COLLECTION OF 
BREWERIANIA 

FRESH TO THE MARKET COLLECTION!!! 

MANY RARE ITEMS SPANNING 1800s-1950s 

ALSO INCLUDES COCA COLA, GAS & OIL, AUfOMOBILIA, ICE CREAM, 
AND MORE ADVERTSING!! 

GREAT COLLECTION OF SLOT MACHINES, TRADE STIMULATORS, 
ARCADE MACHINES, VENDORS, AND MORE!! 

NICE COLLECTION OF SALEMAN SAMPLES AND MODELS!! 

PLUS MANY MORE WODERFUL ITEMS!!!! 

SATURDAY JULY 27th 2019 

MILESTONE AUCTIONS GAIJ,ERY 
38198 WILLOUGHBY PARKWAYWILWUGHBY, OHIO 44094 

(440) 527-8060 

FULL CATAWG & BIDDING THRU WWW.MILESTONEAUCTIONS.COM, 
LIVEAUCTIONEERS, INVALUABLE, AND PROXIBID 

PHONE BIDS & ABSENTEE BID 
440-527-8060 or milestoneauctions@yahoo.com 

Auctioneer MILES KING 
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Bruce Hertzog hunts rare 
hometown breweriana

In Focus

This pre-Prohibition tray has but a few 
surviving examples.

Shamokin is located in Northumberland County (highlighted in 
orange) in the heart of Pennsylvania’s Anthracite Coal Region.

NABA member Bruce Hertzog has lived in the 
Shamokin, PA area his entire life. He is a self-de-
scribed “small-town, Coal Region boy” and over the 
course of his life, has witnessed the declining fortunes 
of his once-vibrant home town and the disappearance 
of its beloved brewery, Fuhrmann & Schmidt, known 
throughout the area as F&S.

Despite its small size, F&S created some beautiful 
breweriana, albeit in limited quantities. Although there 
are some captivating F&S items in many PA/NABA 
members’ collections, Bruce has made it his mission 
to collect and preserve some of the rarest and most 
interesting pieces. In doing so, he has become known 
as the premiere F&S collector. Now the sole focus of 
his collection, his basement pub is a literal shrine to 
all things Fuhrmann & Schmidt.

Made in Shamokin
To better understand both Bruce and F&S, one 

must first know a bit about Shamokin, a city in cen-
tral Pennsylvania that sits at the edge of the state’s 
Anthracite coal region, the largest in the US. Anthra-
cite, known as “hard coal,” has the highest energy 
density among coal types and played a critical role in 
propelling the nation’s industrial revolution during 
the 1800s. It was especially useful in making steel, 
another product for which Pennsylvania became inter-
nationally known. 

In the late 1800s when Shamokin became a coal 
center, its population swelled. Railroad companies 
that transported coal, like the famed Reading Railroad, 
bought interests in mining companies and became a 
major employer and growth driver in the Shamokin 
area. In addition, Shamokin became home to Eagle 
Silk Co., the largest silk mill in America. It was home 
to several textile companies making things like socks 
and underwear. The National Ticket Co., the nation’s 

largest maker of paper tickets, was also 
spawned in Shamokin.   

Like other industrialized Pennsylvania 
cities, Shamokin evolved into a melting 
pot of English, Irish, German, Polish, and 
Ukrainian immigrants who came to work 
the rich coal mines and in the silk/textile 
factories. Bruce Hertzog’s ancestors were 
among those German immigrants, and his 

          father worked hauling coal.

BEliRandAl.li 
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A beer is born
Not surprisingly, 

these businesses gener-
ated many thirsty work-
ers. Lke dozens of other 
hardscrabble Pennsyl-
vania towns, Shamokin 
had its own brewery, 
Fuhrmann & Schmidt.

F&S began as Eagle 
Run Brewing (1854 – 
1878), named for the 
stream running along-
side it. Between 1878 
and 1896, Eagle Run 
operated under the own-
ership of M. Markel & Company, 
which modernized and expanded 
its beer production and lagering.  

The future looked bright when 
Phillip Fuhrmann purchased the 
brewery in 1896. Fuhrmann had 
immigrated from Bavaria just 
13 years earlier (1883) and had 

Early 1900s tip tray features the 
“Eagle Run” branding.

F&S has success
Fuhrmann and Schmidt grew 

the business and established a 
network of bottling plants in key 
cities within a 50-mile radius. 
F&S earned a reputation: The lo-
cal newspaper, The Shamokin Dis-
patch reported in the late 1890s: 
“[F&S has] become widely known for 
the superiority of its product, a beer 
which connoisseurs are unanimous 
in according a distinction of flavor 
and zest. The porter and ale brewed 
by this firm has gained an enviable 
reputation way beyond the boundar-
ies of Northumberland County, and is 
among the finest made.”

Some local businessmen 
determined there was room for 
yet another brewery in boom-
ing Shamokin and launched The 
Shamokin Brewing Co. in 1905. It 
had twice the capacity at 40,000 
barrels/yr. than that of F&S 
Eagle Run. Perhaps fortunately 
for F&S, Shamokin Brewing 
was never able to get a financial 
foothold. It was purchased from 
bankruptcy in 1911 by F&S, 

partnered in the Charles D. Kaier 
Brewery (Mahanoy City, another 
Anthracite region town) 25 miles 
east of Shamokin.  

Fuhrmann’s business partner 
in the purchase of Eagle Run 
was Max Schmidt, a fellow Ger-
man immigrant. The two had 
met when Schmidt worked in the 
grocery business in Shenandoah, 
a town neighboring Mahanoy 
City. Their new company was re-
named the Fuhrmann & Schmidt 
Eagle Run Brewery, and later 
(1906) shortened to Fuhrmann & 
Schmidt Brewing Co. 

The F&S bottling house, circa 1918, believed 
to be decorated to celebrate Armistice Day, 

marking the end of World War I.

which then owned two Sham-
okin brewing facilities with 
three times the capacity of their 
original operation.  

In 1916, the old Eagle Run 
facility was severely damaged by 
fire. This represented another 
opportunity, though. It was re-
built to make cider and vinegar. 
Fuhrmann and Schmidt had 
the foresight to expect they’d 
need to reinvent their company 
as Prohibition loomed. 

Thriving after Repeal
Like many breweries that 

managed to survive the drought 
of Prohibition, the company 
stayed afloat by making a 
variety of different products, 
including soft drinks as well as 
its cider and vinegar produc-
tion. F&S re-emerged strongly 
after Repeal, still under the 
leadership of its founders. 
In that heady age when beer 
flowed again nationwide, F&S 
began aggressively advertising. 

During Prohibition F&S sold soft drinks and other products. This tin sign was found on a old shed 
that was being torn down – the sign was being used as a roof patch. Bruce added the oak frame.  

It is believed to be the only one known.

This 1930s era 
coaster is a rare 

piece of 
advertising 
that shows 

the old 
brewery. 
Oddly it 

gives more 
emphasis 

to Shamokin 
than it does to 
the brewery 

or its products.



  24 www.nababrew.com   Summer 2019

They created some intriguing, 
unique, and beautiful breweri-
ana with which they proudly 
invited beer drinkers to “follow 
the leader” by drinking F&S. 

By the 1930s, however, 
Shamokin was no longer an 
industrial leader; its coal and 
textile businesses were on the 
downslide. Coal was being 
usurped by gas as a primary 
fuel source and silk had lost its 
demand to artificial fabrics less 
costly and fragile. Shamokin’s 
population, which peaked at 
about 20,000 around the be-
ginning of Prohibition, began a 
long, steady decline.

Still, F&S thrived into 
the 1940s while many of the 
breweries dotting Pennsylva-
nia’s small towns shuttered. 
It celebrated its 50th year in 
business during 1946, with 
Phillip and Max still leading 
the firm. To help commemo-
rate the event, they launched 
an ambitious, costly building 
and expansion program, which 
stretched into the early 1950s. 
At its peak, F&S was producing 

Bruce’s newest find came in April, 2019. This 
1930s reverse-embossed tin-over-cardboard sign 
also measures 10 X 15 inches and was made by 
the Permanent Sign Co. of Reading, PA. Bruce 

reports that this sign is one of two known 
and was used to advertise the first use of 

can packaging by F&S.

This late 1930s tin-over-cardboard sign 
measures 10 X 15 inches, by Permanent Sign 

Co. of Reading, PA.

This Mid-1930s decal reverse-on-glass light is the 
only one known. The ad panel is backlit by 

incandescent bulbs, and accented at top and 
bottom by two Lumiline lamps.

about 110,000 barrels a year. But 
by 1960, production had shrunk 
dramatically to just 60,000 bar-
rels.

Increasing struggle
Now under the management of 

Max Schmidt’s son, Frank, F&S 
was struggling in the 1960s for 
air in the taverns and retail beer 
depots of central Pennsylvania. 
F&S tried to stay afloat through 
contract brewing, making private 

label beers for various retail out-
lets and liquor stores. Like other 
smaller breweries in America, it 
was inevitably drowning in the 
tidal wave created by the big 
national breweries, who had the 
wherewithal to spend more on 
marketing, and to undercut the 
local brands on price. F&S just 
could not compete. 

In the meantime, Shamokin 
suffered, too. As its industries 
vanished, so did its population. 
After World War II, railroads 
everywhere restructured, caus-
ing a massive loss of jobs in all of 
once-industrial America. The coal 
industry shrunk due to lack of 
demand and environmental con-
cerns. Shamokin’s silk and textile 
factories closed.  

A shrinking customer base 
did not bode 
well for F&S. 
Still, it had 
a loyal fol-
lowing. “My 
dad’s broth-
ers lived in 
New Jersey. 
When they 
would visit 
us, they 
would fill 
the trunks 
of their cars 
with cases 

1930s neon, about which Bruce says, “The neon is new old stock and came in a 
galvanized steel shipping crate. My son knew a kid from high school whose grand-
father worked at the F&S brewery and he gave the grandson the light. It was a very 
surprising birthday gift from my wife and son. It’s my oldest neon and has a highly 

unusual art deco transformer which I’ve never seen anywhere else.”
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of F&S to take back because they 
couldn’t get it where they lived. 
They liked it that much,” Bruce 
recalls.

The last chapter
In 1966, F&S began its last 

chapter. It was purchased, along 
with the Kaier brewery, by Phila-
delphia’s Henry F. Ortlieb Brew-
ing Co. Kaier was closed in 1968, 
but F&S was a separate division 
of Ortlieb, allowing its manage-
ment to stay on. Sales continued 
to wane, however, and there 
simply wasn’t enough marketing 
budget to compete with the big 
boys.  

As parent Ortlieb’s struggled, 
F&S sputtered to a close in early 
1975. Still, it lasted longer than 
any of its Coal Region brew-
ery brethren, except the fabled 
Yuengling, which has had one 
of the most astonishing survive-
to-thrive stories in American 
brewing history. At one point, 
there was interest among the 
F&S employees to buy back the 
brewery, but those ideas were 
destroyed in late 1975 by a brutal 
fire in the shuttered factory. 120 

years of brewing in Shamokin had 
gone up in flames. Six years later 
in 1981, Ortlieb’s closed its own 
operations in Philadelphia.

The fortunes of its beloved 
brewery mirrored those of Sham-
okin. By 1980, Shamokin’s 1920 
population had been cut in half 
to about 10,000. Bruce has wit-
nessed the area’s painful decline, 

and experienced the loss of his 
hometown brewery. “It has been 
difficult to see,” Bruce says. 
“When you look at the demo-
graphics, Shamokin and the 
surrounding coal region have 
had a declining population since 
the 1920s. This really demon-
strates the slow but consistent 
economic decay still underway 
today. The first decrease was 
due to the transition away from 
what the town was built for 
in the first place: coal. Then 
in 1949, Eisenhower built the 
interstate system. This bypassed 
the once popular routes through 
Shamokin that kept a heartbeat 
in the town.”

Bruce was aware of F&S 
and its closing when he was a 
young man but was more pas-
sionate at the time about music. 
Funny enough, he says he tried 
F&S before its 1975 demise and 
didn’t much care for their brew. 
It was his hobby as a musician 
that led to his collecting pas-
sion. “I played in weekend rock 
bands from 1972 until 1992. 
Early on, I would play in lots 
of bars throughout the area 
and would notice the lights and 

This unique, lighted and animated sign was made by Magnalite Corp. of Los Angeles, CA, which operated between 1935-1938. 
It is constructed of a metal housing with a very thin masonite/cardboard ad panel, that has small colored beads outlining the letters 

and the drum major. Behind the ad panel is a motorized, perforated metal panel that moves in a circular plane in front of two 
incandescent bulbs. The motion creates the illusion that the beads blink on and off in sequence, similar to lights on an early theater 
marquee. The drum major was used to characterize the “It’s a Leader!” theme that F&S used in much of their advertising of that era.

At right is a similarly-styled and functioning sign also made by Magnalite for Pabst, from the collection of John Bain. 

Dated 1943, this tin-over-cardboard calendar 
measures 13 X 20 inches and shows the three 

package types F&S was offering. Bruce says it is 
one of only two known. “F&S made quite a few 

different TOCs for a small brewery.”

~ s:-., ~ 
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signs on the walls. I thought, when 
I bought my own house it would be 
cool to have my own bar there and 
have breweriana hanging in my bar.” 

The F&S specialist
Bruce’s collecting took off in the 

mid-1990s when he gave up his 
weekend rock and roll gigs because 
they were negatively affecting his 
hearing. He turned his focus to the 
quieter pursuit of breweriana. At 
first, Bruce stocked his bar with a 
variety of different beer signs and 
brands, some more recent in age. 
But as he found more F&S items, he 
decided to focus on preserving the 
legacy beer of his hometown. He sold 
everything that wasn’t labeled with 
Fuhrmann & Schmidt.

“When my kids were out of col-
lege, I had more money to spend,” he 
remembers. I started posting pic-
tures of my collection 
on the Facebook 
breweriana pages 
and the leads 
started com-
ing.” Joining 
NABA has also 
given Bruce 
more contacts. 
“I was able to 
buy stuff from other 

Another of Bruce’s favorite pieces is this impressive pre-Prohibition, self-framed tin 
sign (above), which measures 28 X 22 inches. The German inscription, Noch Eins 

Bitte translates to “One more, please.”  The sign is from H.D. Beach Co., 
Coshocton, OH and dated 1905. It is one of two known, according to Bruce, who 
bought it from longtime PA collector and NABA member Bernie Wallace in 2014.

Far left image: Bruce Hertzog 
(standing right) in March, 2017 
with fellow Pennsylvania collec-
tor and NABA member Dave 
Doxie, who obtained this mint, 
art deco-style outdoor hanging 
lighted sign. Dave knew it 
belonged in Bruce’s collection 
and sold it to him. The sign 
(also shown left) dates from the 
1930s and was made by Neo 
Lite of Philadelphia. Amazingly, 

it was new old stock, discovered in its original crate in the attic of an old beer distributor-
ship in Hazelton PA, about 50 miles northeast of Shamokin. Bruce names this outdoor 
sign as his favorite piece in his collection. “My favorite things to collect are the F&S 
lighted signs and I love the color combination of this one and the fact that I actually got it 
in the original crate. It’s the only one known in any condition.”

Colorful and dynamic cardboard signs. Left has a raised surface of felt and foil, 18 X 24 
inches, circa 1940s; Right is early 1950s with foil letters, 24 X 16 inches. 

The fisherman is in 3D.

This F&S ale ball knob may 
be the only one known.

IIIBBRandALI! 
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F&S collectors, some who 
maybe had lost interest in the 
hobby, and that helped fuel 
the collecting fire in me.”

Bruce loves the stories 
behind the “finds” in attics, 
sheds, and other odd places 
where breweriana treasure 
somehow managed to survive 
extinction. Most of all, he 
loves the hunt and is always 
on the lookout for something 
he doesn’t have or hasn’t 
seen before.  

Next year, he will retire 
from a 43-year career working 
for the local waste treatment 
plant. He’s definitely looking 
ahead to spending more time 
on the hunt for the rare and elusive 
F&S breweriana still out there, hid-
den in the basements, attics, sheds, 
and closets of the Coal Region of 
Central PA. “Even though I already 
have a lot of the good rare stuff from 
F&S, I look forward to hunting down 
a few things I still need.”

The future for Bruce’s collection is 
also bright. “My son loves this stuff,” 
he says proudly. “He’s a Coal Region 
boy at heart, too, and will never let it 
go.” In the meantime (and before his 
collection is passed down to his son) 
Bruce will continue to enjoy it and 
savor imagining the next discovery. “I 
sit in my F&S tap room every night,” 
he says. “I turn the lights on and 
enjoy looking around and remember-
ing how I hunted all this stuff down 
through the years.” 

 

Below: A large (20 X 30 inches) embossed tin sign features a bellhop character that F&S also used in its 
well-known tray of the 1940s (center). Right: A “bullet” style light by Cincinnati Advertising Products, c. 1940s.

The tap room of Bruce’s home is adorned with a huge variety of F&S breweriana 
that spans more than 70 years.

Author’s Note: My sincere thanks to Bruce Hertzog for all of his 
generous help with this article. He can be reached at fnsbruce@
hotmail.com. Many thanks to John Bain for bringing his invalu-
able perspective and assistance to best characterizing some of the 
lighted signs shown in this article.
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Greater Cincinnati Area Beer Openers
The annual NABA Convention, being held this summer in Cincinnati, is a reminder that this great brew-
ing city produced some intriguing bottle openers—especially those from the pre-Prohibition era. Below, 

with JFO type class designations, are some of my favorite ones; a mix of rare and not so rare.

Left column: An A-4 Schwab’s Pure Gold from Hamilton (rare). A-53 
Ballerina Legs from Cincinnati Home Brewing (rare). Two A-13 car 
openers, Lackman’s (rare) and Zinzinnati (somewhat rare) Beers. An 
A-15 eagle head opener from Crown Brewing Happy Days beer (not 
that rare). Two formed G-5 openers from Jung Red Heart (rare) and 
Wetterer (not rare). The only example I have seen of a N-56 1926 
patented Sav-Cap opener from The Bruckmann Co.  

Right column: An E-7 Lackman Beer “It Leaves You Yunger” (sic) 
(not rare). E-17 Lion Brewery figure 8 and E-18 Moerlein Bar-
barossa are the only examples I know of. D-24 Brucks (not rare but 
tough to find with loop seal remover). D-27 Brucks (only example I 
have seen). A D-8 Foss-Schneider Cigar Box Opener (not rare but 
not common). A D-16-1 New Kentucky (only one other example 
known, and it is broken in two parts and glued back together). D-8 
Lion Brewery Cigar Box Opener (also not rare but not common).
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State of Michigan
Liquor Control Commission

Second Survey & Study of the 

Michigan Brewing Industry 
By Laboratory Division 

(Geagley, Edwards, Ohmen) 1944-45

by Larry Moter

Editor’s Note: This is the seventh in our series 
of those breweries in Michigan surveyed during 

1944-45 by the state’s Liquor Control Commission. 
This historic document is important resource 

material for industry historians, and the 
advertising and branding materials from the era’s 
breweries are important to collectors. The first of 

the series covered Ann Arbor Brewery and 
appeared in Vol. 180, Winter 2018; 

in subsequent issues came Bosch Brwg., Detroit 
Brwg., E&B Brwg., Fox De Luxe, and Franken-

muth, which appeared in the most recent 
(Spring 2019) issue. 

Geyer Brothers 
Brewing Company

Frankenmuth, MI

Part 7 of our series profiling the 1944-45 
Second Survey of the Michigan Brewing Indus-
try is the diminutive Geyer Brothers Brewing 
Co. located in the scenic German town of 
Frankenmuth, Michigan (advertised as the 
Bavaria of Michigan). According to American 
Breweries II, at this brewery’s inception in 
1862 it was known as the Cass River Brew-
ery, operated by Martin Heubisch & William 

Knaust. In 1871, John Geyer became proprietor 
and in 1903 it was renamed Geyer Brothers, and 
operated until 1915. 

After Prohibition, it reopened under the same 
name, incorporated in 1949, and operated until 
1986. by its 100th anniversary, the brewery was 
not only the smallest in MI, but also the second-
oldest (next to Stroh’s, 1850).

In 1987 it became the Frankenmuth Brewing 
Company, but burned during remodeling. The facil-
ity reopened as Frankenmuth Brewing Company, 
but again was destroyed in 1996 by a F3 tornado 
that damaged downtown Frankenmuth. I under-
stand the site is now a brew pub, the Frankenmuth 
Brewery (visited by NABA members in 2007 during 

A pre-Prohibition Geyer litho on paper, 
collection of Dave Alsgaard.

Pre-Pro: 1862-1915
Post-Pro: 1933 -1986
Operated until 1996
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the bus tour of the first Bay City Convention where 
excellent brews were sampled—it was a great tour 
led by the late Fred Clinton).

Geyer Bothers was involved in two trademark 
disputes of note. In 1956 the Bavarian Brewing 
Co. of Covington, KY sued the Anheuser Busch 
Brewing Co. of St. Louis, MO. Bavarian Brewing 
claimed in the suit that AB infringed on their Ba-
varian brand with their Busch Bavarian brand. 
Carl Geyer, then Geyer Brothers’ corporate secre-
tary, was deposed in Saginaw to discuss the family 
brewery’s advertising using the word “Bavarian” or 
the phrase “Bavarian Style” (as shown on the truck 
pictured above). 

He was one of a panoply of brewers deposed 
in this matter; and the process included plenty 
of illustrative breweriana as supportive exhibits. 
I was lucky to procure a legal book 
describing this process at the Rayner 
Johnson Memorial Show—renowned 
as the Blue & Gray Show. This is a 
fascinating piece of brewery legal his-
tory (thank you Ken Ostrow). 

The outcome of the suit was basi-
cally a “split decision” with Bavarian 
Brewing (KY) retaining territorial 
trade rights in the greater Cincinnati 
geographic area, and AB free to use 
the name everywhere. It must have 
been a “pyrrhic victory” for Bavarian 
because they sold out to Internation-
al Brewing Corp. a year later (1959). 

The second trademark dispute was over Geyer 
Brothers’ production for Korr’s Inc. (Novi, MI) of 
their namesake brand, Korr’s. Needless to say, 
they received official legal paperwork from a cer-
tain Golden, CO brewery we all know. They ceased 
all advertising and production of the Korr’s brand 
and graciously were allowed to sell their remaining 
stock. That year (1986) regrettably marked the end 

of the Geyer Brothers era: The 
brewery closed and sold out in 
1987.               

Geyer Brothers Brewing Com-
pany breweriana is relatively 
scarce and is highly prized by 
collectors, primarily because they 
produced for a small and devoted Collection of Ed Stroh.

Brewery image above, Korr’s 6-pack, and Detroit Free Press article

Detroit Free Press, May 19, 1976.

images 
courtesy 

Bob Pirie/ABA 
Journal.
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Beer Ban Brewing 
BY F.JLEEN 'FOLEY 

Free Prtu Sl•'t Wr,ttf 

A r,•~eral ie~ge is expected 
to rule W,•dncsday that l~•· 
M1ch'gao beer Korr·s mu-< 
stop advertising. labeling and 
manufacturing 1l'-brew, whlch 
plays on the name of Coors. a 
nation,::, kno·.•·n Colorado 
beer. 

Jud~e ~•-•me5 !"hurchill's ex
pected order ,, ill ma ~e per• 
m;,nent an earl~r. temporary 
court _order issued by Jud~e 
Corneha Kennedy last week 
thet banned all sales, advertis
ing and publicity or the Michi
gan beer. 

Churchill's order is expected 
to permit Korr·s to sell its re
maining stock of beer. hot 
without bcnrftt of advertising 

or other publicity. a source 
sa,d. 

Coors had sued to shut down 
the Korr's operation on the 
ground of trademark infringe.
men!. 

Churchill also is expected to 
raise the bond Coors had to 
p0st 'I' keep Korr's shut down, 
pending trial in lhe case, from 
SJ0.000 to $250,000 to assure 
that damages ll'iU be available 
to Korr·s tr it wins the lawsuit. 

Korr's, made by Geyer 
. Bros. Brewing Co. or Franken
m u t h and distributed by 
Korr's Beer Distributing Ltd. 
or Novi, hit the Michigan mar
ket in April with a name that 
sounds like Coors, • label sim
ilar in lettering and coloring, 
and a similar advertising slo
gan, the Coors suil said. 
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local clientele, and also because 
the concern must have had a 
tiny marketing budget. Since 
their ad budget was so small, 
almost all of their breweriana 
was produced on paper or card-
board. Therefore, not a lot of it 
survives today. 

I would like to thank the fol-
lowing collectors for their photo-

graphic contributions to this article: Dave 
Alsgaard, Ray Geyer, John Steiner, Ed 
Stroh, and Bob Pirie/ABA Journal.

The next brewery in the series is 
the Goebel Brewing Company so 
please email images to our Editor, 
Lee Chichester (falconer@swva.
net) & yours truly (accneca@aol.
com). Since Goebel was a fairly 
large regional brewery, we are 
hoping for a lot of pictures.

This 9 inch diameter button sign is printed on 
pressed board. Collection of Dave Alsgaard.

Top: Cardboard sign probably from the 1960s mea-
sures 22” x 14”. Collection Dave Alsgaard.
Bottom: Possibly early 1950s, this 14” x 11” 

cardboard sign neglects to mention the brewery. 
But their local market knows it’s Geyers by the note 

Since 1862. Collection of Dave Alsgaard.

Above: Collection of Ray Geyer.
Top Label Below: Collection of John Steiner.

Cardboard sign, possibly from the late 1930s 
or early 1940s, 11.5” x 8” 

and Ball Knob (right)  
collection of Dave 

Alsgaard. 
Bingo card, 

(below) 
collection of 
Ray Geyer.

Images left, above, and the label to the right 
are from the original 1944-45 Survey.
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I always enjoy seeing the Pearl Brewery build-
ings when I leave I-35 and hit Broadway. It makes 
me feel like I have officially arrived in San Antonio. 
Standing noble and proud, these buildings are 
almost as great a symbol of the city as the Alamo. 
It would have been hard, back in 1881, to imagine 
that a small, independent brewery organized by a 
man named J.B. Belohradsky, would morph into a 
lasting landmark of the city; and its beer would be-

come a Texas 
icon.  

In fact, 
within just 
a few years, 
Belohradsky 
was bankrupt 
and in 1887, 
the brewery 
was sold at 
auction to an 
investment 
group of local 
businessmen. 
The new own-
ers called their 
company the 
San Antonio 
Brewing As-
sociation. That 
group includ-
ed German-
born brewer, 
Otto Koehler, 
the patriarch 
of a fam-
ily ownership 
that would 
continue into 
the 1960s.

The Pearl of Texas

by Brent Laswell

The legendary brewery’s 
rich history and new life

Pearl proudly showed off its majestic brewery in this colorful tray from the 
1930s. All photos used here courtesy Charlie Staats.

Introducing the Pearl
The brewery’s fortunes boomed in the late 

1880s, after it introduced a new, lighter-tasting 
beer called XXX Pearl Beer in 1887 under the 
guidance of Otto Koehler, manager. The designa-
tion “XXX” was a well-recognized symbol used 
by European monasteries denoting the highest 
quality of brew.  

Otto publicly stated that this new beer was 
originally formulated and brewed in Bremen, 
Germany, by the Kaiser–Beck Brewery, which 
produced Beck’s beer. The foamy bubbles in a 
freshly poured glass of the golden brew were 
said to resemble sparkling pearls—at least so 
the story went—so the Germans called the beer 
“Perlen.” Because the San Antonio area had such 
a large German immigrant population, if the beer 
formula was highly regarded in their native Ger-
many and carried the Triple X symbol, it had to 
be something special. On July 4, 1887 the first 
bottles and wooden kegs of American “Pearl” beer 
rolled off the line in San Antonio and into local 
tap rooms.

It was a nice story about the origins of the 
Pearl brand that Otto and company had spun, 
but it may not have been completely true. Be-
fore Otto Koehler arrived in Texas, he had spent 
considerable time in St. Louis and had worked for 

the A. Griesedieck Brewery there, 
which had a Pearl beer of its own. 
A recipe from St. Louis would not 
have been revered nearly so much 
as one from Germany.

This early label shows that between its inception in 
1883 and 1886, what became the Pearl Brewery 
was known as the City Brewery in San Antonio, 

under control of J.B. Belohradsky.

This “Valentine Girl” lithograph dates from the 
1890s and includes both the original “City 
Brewery” name (1883 -1886) as well as the 
subsequent  San Antonio Brewing Assn. name.

KEG•nd BOTTLE 
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Regard-
less of 
its true 
origin, 

Pearl beer was 
a hit. Fueled by 
Pearl’s dramatic 
rise in popularity, 
the San Antonio 
Brewing Associa-
tion began plan-
ning a grand new 
brewery to support 
and promote its 
success. Famed 
brewery architect 
August Maritzen 
of Chicago was 
enlisted to design 
what became 
a towering and 
majestic structure. 
Built like a fortress 
of brick and stone 

by German-born masons, the new brewery was 
completed in 1894.  

The brewery had a visually dominant edifice, 
with its distinctive and heavily-ornamented Sec-
ond Empire-style façade, cut from native Texan 
limestone. The beautiful building became an 
enduring crown jewel in the skyline of San Anto-
nio. Within the next three years, the complex was 
expanded to include a new bottling house, wash-
house, ice plant, beer vault, boiler room, stables, 
and stockhouse. At the same time, SABA added 
two new beers to its production line: Muenchener 
and Texas Pride.

The Pearl Brewery complex in 1914, as San 
Antonio was transitioning from horse-drawn 

wagons to cars and trucks. The boxcars 
were part of an electric railway owned by the 
brewery and used to transport raw materials 
in and beer out to the railroad switchyards. 

This was the longest running electric railway 
(1897-2001) in the U.S. as well as the 

      shortest, at just one mile.

This spectacular 1890s convex, reverse-on-glass sign 
and (below) very rare metal corner sign both 
prominently feature the “Triple X” of quality, 

emphasized early in marketing for Pearl beer.

Koehler Control
As SABA continued to grow, Otto Koehler, who 

had become president of the company in 1897, 
made upgrades and improvements to the brewery, 
including a special electric railway transport sys-
tem that helped the brewery more broadly distrib-
ute its beer. Sales grew to 60,000 barrels a year.  

Otto Koehler, however, had an eye for more 
than just a good glass of beer. This cost him his life 
in 1914, when a mistress shot him at the age of 59. 
Koehler’s wife, Emma, to whom he’d been married  
22 years, took over the reins, guiding the brewery 
to continued success. By 1916, SABA was the 
largest brewery 
in Texas with 
a capacity of 
110,000 barrels 
per year.

Emma 
Koehler te-
naciously led 
SABA through 
the Prohibi-
tion years, as 
the company 
evolved into 
Alamo Indus-
tries and Alamo 
Foods. Deter-
mined not to 
lose her liveli-
hood, Emma 
transformed the 
brewery campus 
into a variety 
of businesses—
auto repair, dry 
cleaning, and 

Self-framed tin over cardboard sign, circa 1917. 
La Perla near beer was marketed heavily to the 

four military bases in the San Antonio area. During 
Prohibition, the brewery marketed a near beer with 

the Pearl brand name.
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cold storage. She also made dairy products (ice 
cream and butter) as well as malt syrup, soda, and 
a near beer called La Perla. It was rumored that a 
clandestine real beer was also brewed. 

With the end of Prohibition in 1933, Emma 
restored the San Antonio Brewing Association name 
as well as its quick return to brewing real beer, the 
first brewery in Texas to do so. Pearl resumed its 
market leadership and sales success.  

Although she was like the mother of Pearl, 
Emma had never had children. She did have a 
nephew, though, named Otto A. Koehler, who was 
like a son to her. He had become her ward in 1908 
at the age of 15, after the death of his father—the 
younger brother of the first Otto. By the late 1930s, 
Emma Koehler slowly began to turn over SABA 
management to Otto A., even though she remained 
a formidable force at the brewery right up until 
her death in 1943. Otto A. Koehler seems to have 
learned well from his uncle and aunt, as he contin-
ued to guide SABA into prosperity past World War 
II and into the 1950s. 

Right: Pearl 
matriarch Emma 
Koehler and new 
brewery general 

manager B.B. 
McGimsey watch the 

first bottle of Pearl 
beer leave the vats 

after the repeal of 
Prohibition in 1933.

Below: The “Peppy 
and Refreshing” 
slogan was em-

ployed from 1936 to 
1939 and was used 
to characterize the 

crisp, dryer, hoppier 
flavor of Pearl.

Pearl aggressively advertised its 50th anniversary in 1936 with a series of 
lifestyle posters in cardboard. This one was by pin-up artist Walt Otto.

One of only three of its kind known, this rare reverse-on-glass lighted sign 
dates from between 1933-35.

Pearl introduced and 
discontinued the 
“smooth and satisfying” 
Texas Pride brand four 
times after Prohibition. 
The brand was differen-
tiated from Pearl: It was 
a Vienna-style lager 
brewed to be more “deli-
cately hopped” and so 
maltier with a bit more 
body than the “light and 
crisp” Pearl, a Pilsner-
style lager.

.. ,., 
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Becoming Pearl
Recognizing the popularity and name recog-

nition of its flagship beer, Otto A. officially re-
christened his brewery, “Pearl” in 1952. As the 
‘50s progressed, Pearl Brewing Co. also invested 
in modernization, making much-needed changes 
in beer storage and fermentation as well as build-
ing a new canning shop and an improved bottling 
line. Pearl continued to be the top seller in Texas, 
despite fierce competition from cross-town rival, 
Lone Star. 

During this period, Pearl also realized the 
need to expand its trade area to survive in the age 
of the “big nationals.” The decision was made to 
purchase an existing brewery to increase produc-

Otto A. Koehler was 
the brewery president 
from 1943-1968.  He 
also was known as a 
big game hunter and 

antique stein collector. 
Both of these passions 
were on display at the 

brewery’s hospital-
ity room, where Otto 

posed in this 
1950s-era photo.

Above: This rare 1930s art deco 
clock shown lit, is made from wood 
and accented by four different 
colors of neon. It is one of the few 
survivors of only 50 or so believed 
to have originally been made.
Left: This 1930s metal road sign has 
reflector marbles that would be lit at 
night by a car’s headlights, giving 
the lettering an appearance of being 
made from pearls. This sign, shown 
here lit and unlit, stands an 
imposing 10 feet tall and is 
one of only two known.

tion and expand its distribution network. Pearl’s 
management chose the M.K. Goetz Brewing Com-
pany of St. Joseph, MO as a good geographical fit. 
Goetz had a well-established Midwestern distribu-
tion network to help Pearl reach untapped markets. 
In addition, Pearl gained access to the Goetz line of 
beers, from pilsners to its highly-popular Country 
Club malt liquor. The Goetz purchase was complet-
ed in 1961.                                        Continued on pg. 38

Cardboard sign from 1950. Pearl used this image of Judge Roy Bean, 
known as “The Law west of the Pecos” in its advertising from 1938 until 

1976. Bean was a famous and colorful Texas lawman who became 
notorious for imposing his own brand of Old West justice.

Above: This 1950-51 paper 
transit ad also was enlarged 
for outdoor billboards.

Left: Rare back bar light, 
reverse on glass in a plastic 
frame, circa 1952.
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In 1938, the San Antonio Brewing 
Association introduced the first of 

what would become a nearly  
40-year legacy of signature,  

art deco-styled octagonal clocks, 
advertising its flagship Pearl Lager 

Beer brand. 

There were eight different clock dial 
faceplate designs used over the 

years. These metal plates could be 
removed from existing clocks  as 

logos and slogans changed with the 
times. Two body styles were used, 

with a rounder-edged version  
introduced in the 1960s.

The clocks always used a soft blue 
neon light, and the front glass was 
silk-screened with accents of silver, 

red, or a combination of both.

These sturdy, metal and glass clocks 
became familiar fixtures in the tav-
erns, barbecue pits, and juke joints 
throughout Texas. Many clocks—

made by Neon Products Co. of Lima, 
OH—remain in use today, despite 

their increasing value as  
collectables.

Marking the hours with a 
history of iconic clocks 

by Charlie Staats

Time for

1972-76

1938-42: Reverse Glass 
w/Spinner

1942-48

1949-52 1953-55

1956-59 1960-68

1969-71
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A steady decline
Despite the acquisition of Goetz and expan-

sion into new markets, Pearl ultimately could 
not compete with the big nationals, a few of 
whom who had become Texans themselves. In 
1966 Anheuser-Busch built its own state-of-the-
art brewery in Houston, Schlitz built theirs in 
Longview, and Miller bought Carling’s brewery in 
Ft. Worth. Following the death of Otto A. in 1969, 
Pearl was sold to a Houston-based conglomerate 
called Southdown Corp.  

As the 1970s progressed, Pearl survived but 
did not thrive as one of many diverse businesses 
under the Southdown umbrella. Pearl purchased 
the rights to brew New Orleans’ Jax brand after 
that brewery closed, but this did little to help. 
A one-time regional powerhouse in the South, 
Jax had formerly been popular in Texas, as well. 
Those days were now gone.

In 1977, Southdown shed Pearl, selling it to 
the San Francisco-based General Brewing Co., 
owned by entrepreneur and leveraged buy-out 
king, Paul Kalmanovitz—famous (infamous) for 
closing plants and laying off employees. In 1985, 
his holding company, S&P Corporation, pur-
chased Pabst Brewing Co.; and Pearl came under 
that corporate banner.  

This was an interesting turn of events. In the 
mid 1950s, Otto A. Koehler had thwarted a poten-
tial sale of Pearl to Pabst, when both companies 
were still at full strength. In a strange twist, Pabst’s 
Corporate operations were moved from Milwaukee 
to the Pearl Brewery in San Antonio. Perhaps just 
as strange: One-time arch rivals Pearl and Lone 
Star were now owned by the same company.

A new beginning
In 2001, following more Pabst brand consolida-

tion, the Pearl brewery was closed after 107 years 
of operation. Pearl, Lone Star, Pabst, Schlitz, and 
other brands brewed at the location were subse-
quently contract-brewed at the Miller Brewing Co. 
in Fort Worth. This arrangement continues today.

For a while, the stately old Pearl brewery sat 
silent and neglected. Thankfully, preservationists 
scrambled to save what is perhaps—aside from 
the Alamo—San Antonio’s most important cultural 
icon. 

In 2002 a local company called Silver Ventures 
invested in the rebuilding and restoration of the 
brewery complex. The idea was not only to pre-
serve the structures but also to celebrate them by 
transforming the entire complex into a focal point 
for businesses, artists, designers, and the people 
of San Antonio. In the ensuing years, the brewery’s 
18-acre campus has become home to a range of 
businesses and entertainment venues, including 

unique res-
taurants and 
boutiques, an 
amphitheater, 
a division of the 
Culinary Insti-
tute of America, 
and a farmers’ 
market. You 
can even live at 
the old brewery, 
as almost 300 
luxury apart-
ments have been 

This 1938 cardboard sign was an early sports tie-in that recognized 
football’s increasing popularity in Texas.

Pre-Prohibition cardboard sign with red celluloid logo dates from 1911.

The Pearl Brewery 
complex, now restored 
as a unique multi-use 
space, has become a 
highly popular 
destination in San 
Antonio shown here (left) 
daytime and nighttime 
(next pg. right) views. 
The evening photo 
shows the original 1895 
brewhouse at left and 
at right the boiler house 
with its smokestack.
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The Hotel Emma, named for the 
brewery’s matriarch, is part of the 
restored brewhouse. The hotel’s 
interior is appropriately designed with 
a vintage industrial look, with many 
of the original architectural 
elements intact.

built in what was once the canning plant.
One of the jewels of the rejuvenated complex is 

the stylish boutique hotel called Emma, named in 
honor of Emma Koehler. The Emma was recently 
named one of the Top 10 hotels in the nation by 
AAA and is the #1 ranked hotel in 
San Antonio by Trip Advisor.

Brewing has also returned to 
the historic Pearl structure. Inside 
the old brewhouse, Southerleigh 
Fine Food and Brewery, which 
opened in 2015, has brought fresh 
beer back to Pearl’s roots. Thanks 
to all of these positive develop-
ments, the old brewery has entered 
a wonderful new chapter. It has 
transformed what had been a  

About the Author: Long-time NABA mem-
ber Brent Laswell is a native Kentuckian 
who now lives in Texas. He began his in-
volvement in breweriana as a stein collector 
after going to a meeting at the late stein spe-
cialist, Bill Mitchell’s home and admiring his 
legendary collection. In addition to steins, 
Brent now collects other breweriana from 
Texas, although his main collecting interests 
involve items from Cincinnati, Milwaukee, 
and New York.   
    Brent and the editors would like to 
sincerely thank NABA member and Lone 
Star chapter president Charlie Staats for 
advising on this article. Charlie shared his 
deep historical knowledge of the Pearl 
Brewing Co. as well as pictures of a 
tremendous array of Pearl breweriana. 
Recently, Charlie sold his 3,000 item Pearl 
collection to the owners of the Pearl Brewery 
complex, where admirers hope it will go on 
display “back home” for visitors to enjoy. 

bleak industrial area into a vibrant, widely-vis-
ited Mecca for commerce and entertainment. 
Today, the construction and development con-
tinue, promising to bring new life to the Pearl 
of San Antonio.  
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South Lake Tahoe
Beer Can & 

Breweriana Show

July 19 - 21, 2019

3838 Lake 
Tahoe Blvd 
(Hwy 50)

South Lake 
Tahoe, CA  

96150  
Tel#:  

530-541-5400 Contact Ed for more details: 
calcans@aol.com

The 49er and Rusty Bunch Chapters 
invite you to the “Gem of the Sierra” 

showcase. Register today!

South Lake Tahoe Super 8 Motel
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Pale Dr. Beer 
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PrePro Ebling Beer tray, The Ebling Brewing Co. New York, 
NY, Manufactured by Chas. Shonk Co. Chicago, IL, 

12 in dia, $4,697, eBay

Below (and right) are 3 pieces 
from the Denny Ray Collection: 
Denny is a long time collector 

who decided to downsize. 

Pre-Pro Mineral Spring Export 
Bottle Beer tray, Mineral Springs 

Brewing Co., Mineral Point, WI, The 
Tuscarora Adv. Co. Coshocton, 

OH, $4,500

Above: Pre-Pro curved porcelain sign, Mineral 
Springs Beer, $1600, Auction Specialists of 
Mineral Point, LLC Below: 1912 photo from 

Wisconsin; note advertisement in right window for 
the Big Badger Fair in Platteville, WI. This photo 
shows the curved porcelain sign shown above 

hanging on the side of building.

Mineral Springs Beer outdoor porcelain neon 
sign, Mineral Springs Brewing Co., Mineral 
Point, WI, Everbrite Sign Co. Milwaukee, 

$10,000

Horlacher Beer 
Wood Advertis-
ing Sign, Hor-
lacher Brewing 
Co. Allentown, 
PA, 12 in by 
5 in, $1,500, 

Hartzell’s Auc-
tion (note* not 
sure if home-

made primitive 
or made by the 

brewery)

1933 FD Roosevelt Repeal of Prohibition 
pinback button, .91 in, no specific brew 
advertising, manufactured by 
The Pettibone Bros. Mfg. 
Cincinnati, OH, $2,313, eBay
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Left: Pre-Pro Stroudsburg Brewing Company beer tray, Stroudsburg, PA, 
stock image, $2,400, eBay

 Above: Hoff-Brau Beer ROG mirror sign, Hoff-Brau Brewing Corp. Fort 
Wayne, IN, 12 in by 6 in, Mfg. by Ersman Graphic Arts Chicago, IL, $850, eBay

Left: Pre-Pro 
Adolph Coors 
Golden Brew-
ery matchsafe, 
Golden, CO, 
$388, eBay

Below: 1913 
Lembeck & Betz 
lithograph, Eagle 
Brewing Co. 
Jersey City, NJ, 
17 in by 25.5 in, 
$1,568, eBay

Above left: 1939 Tuna Beer label, Tuna Brewing Co. West Palm Beach, FL, in business 
one year, $218, eBay  Above right: Pre-Pro Rheingold Beer self-framed tin sign, Evansville 

Brewing Assn, Evansville, IN, 15.5 in by 19.5 in, $5,500, Morphy Auctions

Above: The Bishop & Babcock Co. playing cards advertising 
Beer Pumps, Cleveland, OH, $225, Potter & Potter Auctions
Left: Apache Beer 12 oz bottle, IRTP, Arizona Brewing Co. 

Phoenix, AZ, $294, eBay

1 2 3 
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Above: National Bohemian “Natty Boh” chalk sign, National Brewery 
Baltimore, MD, 9.5 in by 3.25 in, $1,275, eBay

Below: Pre-Pro Anheuser-Busch 
wall charger mirror sign, 14 in, 

$2,710, eBay

Right: Pre-Pro 
Anheuser-Busch 
pocket knife cork-
screw, 3.25 in 

long, 
$1,726, 
eBay

1913 Simon Pure Baseball Team photograph, William Simon Brewery, 
Buffalo, NY; along with 1934 Buffalo Courier Express article on the 1913 

team. 18 in by 22 in—such a unique historical find—$235, eBay

1933-1934, 
Flamingo 
Beer label, 

Miami’s 
First Beer, 
Flamingo 

Brewing Co., 
Miami, FL, 
$215, eBay

Many of us collect other non-beer 
advertising that is loosely related to 

the brewing industry. Before Prohibi-
tion, using stock images was a common 

practice among litho and tin manufacturers. I 
have observed both of these stock lithos (below) advertising 
breweries in the past. But here they advertise a saloon and 
a soda water company. Below: The California Wine House 
(1909, right), Tacoma, WA, $2,020; and Reinkober & Rau 
Soda Water and Other Soft Drinks (1904, left), Chilton, WI, 

$2,250. Hefty Prices! Frank Fehr Lager Beer saloon doors, 
Louisville, KY, 74 in by 26.25 in, $3,750, 

John Moran Auctioneers

Craft Collectibles 
(next page)
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Former NABA president George Baley is revis-
ing his popular and valued resource book on 
beer tap markers. He continues to seek infor-
mation and pictures for pieces not originally 
contained in his original book, Vintage Beer Tap 
Markers, 1930s-1950s, published in 2003. Like 
the 2003 version, the revised edition will include 
information on the history of various types of tap 
knobs, dates of use, grading, pricing, manufac-
turers, and a detailed index of breweries. 

For Volume 2, George plans to include many 
vintage tap knobs not included in the original book, as well as Daka-
Ware, Newman glass and aluminum, KoolerKeg and Kooler Keg 
“Sidewinders,” tap marker signs, regular ball knobs, “Tin Cans,” and 
character knobs.

George began the project to revise his book last year and thanks to the 
collecting community, already has added hundreds of additional tap 
knobs not contained in his original book. 

George invites all members attending the NABA Convention in 
Cincinnati to stop by his room from Tuesday July 30 – Sunday 
Aug 4 and bring tap knobs to be photographed. Please contact George 
or send pictures to gbaley@comcast.net or contact him at 219-325-
8811 to inquire about submissions to the new volume. All contributors 
will be credited in the book.

Above Left: Robinson’s Brewery Iron Maiden 
Trooper Beer tap handle $350 

Above Right: Tree House Brewing Co. Good 
Morning Bottle Rare Limited Production, 

$2,000

Above: Deschutes Brewery LED lighted 
sign Portland, OR $275 Below: 2005 

Boulevard Brewing Hops in Motion 
lighted sign $610

Above: Twin 
Suns Brewery 

(Media, PA) Star 
Wars 

Celebration 2019 
patch set $275

Twin Suns Brewery Star Wars 
Proto Pilsner sponsor patch $355

Henry M. Zeppenfelt, 91, passed away 
on March 21, 2019. Henry was 

predeceased by his wife of 58 years, 
Leah E. Zeppenfelt. A proud veteran, 

Henry served in United States Army dur-
ing the Korean War. Prior to retiring, he 
worked for more than 30 years at Mack 
Trucks in Allentown, where he was born 

and lived.
Henry was an early breweriana collector 

and NABA member, who handed down the 
passion for our hobby to his son, NABA 
member Mark Zeppenfelt. “My dad at-

tended many shows and conventions from 
the early 1970s up to the 2000s. He took 
me to my first national convention when 
I was just 10 years old. He is the reason 

that I started collecting and why I am 
involved in the hobby to this day. I will miss 

him dearly,” Mark said.

TAPS

Seeking pictures 
for revised tap knobs book
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When NABA holds its Na-
tional Convention in Cincinnati 
from July 30th through Aug 3rd, 
members will gather in one of the 
nation’s most historically impor-
tant brewing cities: The Cincin-
nati area boasts a total of 100+ 
separate brewing sites over the 
past two centuries.  

The tremendous success of 
the beer industry in Cincinnati 
was originally driven by the large 
influx of German immigrants to 
the Queen City beginning in the 
mid-1800s. But Cincinnati got its 
most famous nickname well be-
fore that time. “Queen City,” also 
the name of NABA’s local chapter 
there, is taken from a May 4, 
1819 article by Editor B. Cooke in 
the Inquisitor & Cincinnati Advisor 
newspaper, which referred to it as 

Cincinnati: 
A City Built on Beer

Queen City has an amazing living legacy of brewing 

“Queen of the West.” The accolade 
referenced the pride of the resi-
dents for the amazing growth of 
their city. It was further immor-
talized in the 1854 H.W. Longfel-
low poem, Catawba Wine:

And this song of the Vine, / This greet-
ing of mine, / The winds and the birds 

shall deliver, / To the Queen of the 
West, / In her garlands dressed, / On 

the banks of the Beautiful River. 

By the mid-1800s, Cincin-
nati was the largest US city not 

by NABA’s Convention Committee

Banner image: Historic photograph included in 
one of the descriptive signs along the Brewing 

Heritage Trail in Cincinnati. 
Photo courtesy Steven Hampton. For more about 

the BHT and the bus tour at the Convention 
that will take registrants to some of 

the trail highlights, please see article 
pg. 14 of this issue.

located on the Atlantic Ocean or 
Gulf of Mexico.* The immigrant 
German population that swelled 
the city’s numbers mid-century 
built breweries and other busi-
nesses in what became known 
as Cincinnati’s Over-the-Rhine 
district, an extended German 
neighborhood named for the 
mother country’s most famous 
river. 

 By 1890, Cincinnati’s beer 
production was comparable to 
other major US brewing centers 
such as Philadelphia, New York, 
Chicago, Milwaukee, and St. 
Louis. Despite its brewing suc-
cess, Cincinnati never produced 
a mega-brand brewer, like 
Milwaukee’s Pabst and Schlitz, 
or St. Louis’s Anheuser-Busch. 
The bigger brewers, notably 
Moerlein, had branch offices 
elsewhere (Baltimore and Pitts-
burgh) and after Prohibition, 
many of them (Red Top and 
Burger in particular) enjoyed 
thriving ale businesses in some 

 *Source: Reference.com 
https://www.reference.com/geography/cincinnati
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southern states. Sadly, most of 
Cincinnati’s once-famous beer 
names disappeared with Prohi-
bition.

The key players
When the 18th Amendment 

was repealed in 1933, only 
six area breweries rebound-
ed—Bruckmann, Hudepohl, 
Foss-Schneider, and Schaller 
in Cincinnati, Wiedemann 
in Newport, and Bavarian in 
Covington. Foss-Schneider 
and Schaller never became 
significant players, and closed 
in 1937 and 1941 respectively. 
Two additional smaller post-
Prohibition entries—Jackson 
and Vienna—also had roots in 
earlier breweries. Neither ever 
thrived after Repeal, however, 
and both closed in the 1940s.

Understanding Cincinnati’s 
brewing legacy necessitates a 
familiarity with the key players 
both before and after Prohibi-
tion. These include Moerlein, 
Burger, Hudepohl, Schoen-
ling, Red Top, Bruckmann, 
Wiedemann, and Bavarian. It 
is on these pivotal companies 
this overview will focus.

Moerlein  
A look at the area’s most 

prominent historic brewers 
should begin with Christian 
Moerlein Brewing Co., the first 
brewer to set up shop in what 
became the Over-the-Rhine 
brewing district. Once Cincin-
nati’s largest pre-Prohibition 
brewery, Moerlein was estab-
lished by Bavarian immigrant 
Christian Moerlein in 1853—
one of the first brewers to ex-
pand his trading area by using 
railways to ship beer. He also 
established a nationwide net-
work of bottlers and distributors 
even extending to Europe and 
South America. 

After Christian died in 1897, 
his children continued the Mo-
erlein legacy, growing the com-
pany to one of the nation’s 10 

These pre-Prohibition lithographs show the scale of the massive 
Moerlein Brewery, once Cincinnati’s largest, as well as its full array of 

beer styles and brand offerings. Above, courtesy of Rob Musson; 
below, collection of Marvin Gardner.

largest breweries 
by volume before 
Prohibition abrupt-
ly ended the em-
pire. A short-lived 
concern called The 
Old Munich Brew-
ing Co. opened in 
the old Moerlein 
brewery complex 
after Prohibition, 
but closed in 1937. 
Some members of 
the old Moerlein 
company also 
planned to open 
a new facility, but 
the venture never 
materialized.

The once-
famous Moerlein 
brand lay dormant for more 
than 60 years until it was 
reintroduced in 1981 by 
Hudepohl as a premium-
priced beer with a richer 
flavor profile and a deeper 
golden color. The idea was 
to emulate San Francisco’s 
Anchor Steam brand’s 
success in the small but 
profitable specialty beer 
market. It became a hit and 
likely bought Hudepohl 
a few more years than it 
would have had otherwise. 
Sales tailed off around the 
mid-1990s as craft brew-
ing competition in that 
segment became keen—an 
unintended consequence of 
the movement toward bet-
ter beer that CM helped to 
pioneer in the Midwest.  

Happily, the Moerlein 
name was successfully 
revived starting in 
2008 by local entre-
preneur and bever- age 
industry veteran 
Greg Hardman. 
Hardman had been 
CEO of Warsteiner 
Importers but was 
driven by a desire 
to re-establish some 
of Cincinnati’s legend-
ary brands. Hardman has 

Embossed tin sign, c. 
1940s featuring 

the Burger 
Brau 

character. 
Collec-
tion of 
Ken 

Quaas
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since acquired part of the old 
Kauffman Brewery in the Over-
the-Rhine district and is again 
producing beer there under the 
name of Christian Moerlein Brew-
ing.

Meanwhile, the gigantic bot-
tling plant of Moerlein has been 
amazingly transformed into the 
Rhinegeist craft brewery.

Burger via 
Windisch-Muhlhauser 

Established in 1866, the 
Windisch-Muhlhauser Brewing 
Co. operated out of a huge, ornate 
building called the Lion Brewery. 
Once the city’s second-largest 
brewery (behind Moerlein), it also 
ceased with Prohibition.  
In 1934, it was purchased by the  
Burger Brothers, who already 
had a well-established malting 
company. Burger leased the Lion 
Brewery and bought it a decade 
later.

The Burger Brewing Co. 
subsequently became one of the 
city’s most successful breweries, 
producing more than 800,000 
barrels annually well into the 
1950s. In 1956 Burger bought 
the Burkhart Brewery in Akron, 
OH in an attempt to expand its 
business, but this proved a losing 
venture and the Akron plant was 
closed in 1964. The company’s 
fortunes slid in the 1960s as part 
of the mass decline of regional 
brands nationwide, and also due 
to a controversial switch—from 

Ball knob, c. 1940s featuring 
drinking Burger Brau character, 
courtesy of Curt & Alan Boster.

An old couple in Germanic garb play cards and share 
beer in this 1930s Burger tray by H.D. Beach Co. 

of Coshocton, OH. After Prohibition, Burger became a 
Cincinnati favorite with its “Vas You Efer in Zinzinnati” ad 

campaign. Collection of Ken Quaas.

city water to the use 
of artesian well wa-
ter—circa 1968. The 
flavor profile of the 
beer was negatively 
affected, driving away 
countless longtime 
customers. By 1973, 
Burger had sold its 
brands to Hudepohl, 
which continued to 
produce some of them. Hudepohl 
didn’t want or need the old Lion 
brewery, though, which closed.

Hudepohl
Perhaps the city’s most fa-

mous beer was Hudepohl. Es-
tablished by Ludwig Hudepohl in 
1885, it was one of Cincinnati’s 
top five brewers before Prohibition 

and survived 
the dry 

era 

by making near beer and soft 
drinks. After Repeal, Hudepohl 
had a major growth spurt and 
was Cincinnati’s top seller by 
1935. It grew even more after 
that; first by purchasing the 
former Lackman Brewery, a pre-
Prohibition giant with  
a modest facility; and then with 
a series of significant produc-
tion capacity expansions after 
WWII and into the 1960s. 

By 1947, Hudepohl was pro-
ducing almost 900,000 barrels. 
By 1949, it was selling beer in 
14 states, and the brand 14-K, 
introduced in 1953, became 
the best-selling beer in Cincin-
nati. Hudepohl sponsored the 
Reds on TV and radio from the 
mid-‘50s until 1975. It was 

Above left: 1950s ball knob by Fisher Products, Syracuse, NY. Introduced in 1953, 
14-K became the best-selling beer in Cincinnati. Courtesy of Curt & Alan Boster.

Above right: 1930s 14-inch tray, made by The Novelty Advertising Co. Coshocton, OH.
Below: One of very few tin-over-cardboard signs featuring Crowntainers, c. 1940. 

Courtesy of Rob Musson.
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both creative in its marketing 
and innovative in its products. 
The brewery was expanded and 
modernized in the 1960s, and 
produced successful specialty 
beers, like Moerlein Select, a 
dark, rich and malty lager. 

14-K held its own until the 
late 1970s. To counter the rag-
ing success of Miller Lite, Hudy 
Delight was launched and not 
only bolstered 14-K, but also 
was able to claim 40% of the lo-
cal packaged light beer market 
by 1982. Also, the 1973 acqui-
sition of the Burger label gave 
Hudepohl an initially strong 
presence in the economy beer 
category, allowing it to go head-
to-head against brands like 
Wiedemann, Old Milwaukee, 
and Busch.

But the inevitable was com-
ing. By 1976, Hudepohl pro-
duced about 400,000 barrels—
less than half what it made at 
its 1947 peak. By 1984 that 
number fell to 324,000 barrels. 
The one-time biggest brand in 
Cincinnati was in deep trouble.

Schoenling
In the meantime, local rival 

Above: 1940s era reverse-painted 
glass ad panel, metal frame, painted 

metal cabinet. Ohio Advertising Display 
Co. Collection of Will Hartlep.

Left: Ball knob for Top Hat brand by 
Schoenling, c 1940. 

Courtesy of Curt & Alan Boster.
Right: Little Kings—in its distinctive 

green 7-ounce glass bottle, c.1959—
became a hit after it was introduced 

by Schoenling in 1958 and is still sold 
today. Courtesy Morean Auctions.

Schoenling continued to survive, 
based largely on the success of its 
Little Kings brand. When Prohibi-
tion ended, Edward Schoenling 
decided to change the family 
business to beer from ice and 
fuel. Schoenling was a small 
brewery that achieved its biggest 
success when it decided to make 
a different kind of beer. While 
other local breweries were mak-
ing lagers, in 1958 Schoenling 
introduced a rich, creamy ale 
that achieved wide popularity. It 
had a regal name and came in 
an eye-catching 7-ounce bottle: 
Little Kings. The success of Little 
Kings transformed Schoenling, 
and it spent money on marketing 
and expansion. At its peak, Little 
Kings was sold in 44 states. But 
inevitably, Schoenling struggled 
against the larger national 
brands.

Rivals combine
In 1986, trying to stave off 

defeat by the national brew-
ers, once-rivals Hudepohl and 
Schoenling agreed to combine op-
erations with both facilities open. 
But consolidation brought the 
end of production at Hudepohl 

in 1987. The Hudepohl brewery 
closed after 130 years, going back 
to its days as Lackman Brewery. 

The Hudepohl-Schoenling 
Brewing Company took the nick-
name “Cincinnati’s Brewery” and 
revived 14-K in 1988. But this 
turned out to be a bad move: 
Sales of the revived brand es-
sentially cannibalized those of 
Hudy Gold—not of other regional 
and national brands. Eventually, 
it integrated Moerlein into the 
almost nationwide distribution 
network for Little Kings. It also 
contract-brewed and stayed afloat 
for a while. But by 1991, Anheus-
er-Busch was selling 3.7 million 
barrels in Ohio, while Hudepohl-
Schoenling’s sales had dwindled 
to less than 175,000 barrels.

As a stop-gap, H-S tried con-
tract brewing for Samuel Adams 
Boston Lager. But the end of 
Cincinnati’s big brewing era came 
in December 1996 when Hude-
pohl-Schoenling sold its brewery 
and assets to Boston Beer Co., 
owner of Samuel Adams. The 
sale essentially reversed each 
company’s role, until Boston Beer 
dropped production of the H-S 
labels, needing the capacity for 
its own brands and standardizing 
the packaging line. As fate would 
have it, Boston Beer founder Jim 
Koch’s dad had worked at Hude-
pohl in 1946 as an apprentice 
brewer. 

Red Top advises customers that it’s brewing in the 
old Hauck Brewery on this coaster from the 

mid-1930s. Courtesy of Tavern Trove.
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The stunning Hudepohl neon collection of 
NABA member Ken Stidham has examples 

spanning 40 years (1930s through1970s). All 
were made by Cincinnati area companies and 

most by Centralite. 
The “Have a Hudepohl” 4-color rectangular sign 

(lower left corner) began Ken’s breweriana 
collecting odyssey. “Hudepohl was the beer a 
lot of my family drank when I was growing up,” 

he says. “My father in law gave me my first 
sign, but it had an old transformer with frayed 

wiring, so I took to a shop owned by Grady 
Richards. Once I saw it lit up I was hooked. 
It turned out that Grady had one of the best 

collections in Cincinnati and he was more than 
happy to mentor me when I first started 

collecting. Unfortunately, Grady has passed, 
but I am forever grateful for the knowledge he 

so willingly shared.”

40 Years of Hudepohl Neons

Between 2004-2006, Burger 
and Hudy Delight were made at 
the City Brewery in La Crosse 
on a contract basis, while Little 
Kings production took place in 
Frederick, MD. Quality control 
issues there plagued the brand’s 
output, eroding sales still further. 
During that period, Greg Hard-
man (mentioned previously in the 
Moerlein section) purchased the 
brands and recipes of Christian 

A pair of cannon-themed, stand-up, die-cut cardboard backbar bottle glorifiers for beer and ale, 
c. 1940s. Collection of Matt Russell.

Above: Clyffside was known for its 
Felsenbrau brand, which translated to 

“brewed in the rocks” and conveyed the fact 
that the beer was lagered in hillside tunnels. Clyff-

side Brewing made the popular Felsenbrau until selling 
the brewery to Red Top in 1945.

Right: Old Hickory Ale was the accompanying brand to Felsenbrau, and also used 
the “Aged in the hills” slogan. Tin-over-cardboard sign, c. late 1930s. Collection of 

Dave Reed.

Moerlein and of Hudepohl-
Schoenling. 

Today, the storied 
Hudepohl, Burger, and 
Little Kings brands are 
brewed and bottled at the 
Moerlein brewery, in Cin-
cinnati’s historic Kauff-
man brewery building. 

Red Top 
The massive structures erected 

by the brewers in Cincinnati during 
the late 1800s were clearly built to 
last, even when the companies that 
built them did not. Clyffside Brew-

Continued on page 52
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Lighting up   Cincinnati
Cincinnati-area breweries put out a beauti-
ful array of elaborate lighted signs, most 
of which were made by Cincinnati-based 

companies. Grouped here are some of the 
finest examples, from the extensive 

collections of NABA members Chris Reed, 
Dave Reed, Matt Russell, and Ken Stidham.

Bruck’s register-top neon sign, c. 
1941 by The Lackner Co. Reverse-
painted glass ad panel with glass 

gas-discharge tubes behind and above. 
Painted metal transformer cabinet on 

painted wood base with chrome-plated 
metal trim, collection of Matt Russell.

Red Top fluorescent sign, c. 1940s by Neon Products Inc., 
Lima, OH. Reverse-painted glass ad panel in painted metal 

cabinet with chrome-plated metal trim, 
collection of Ken Stidham.

Hudepohl hanging neon sign, c. mid-1930s by 
The Lackner Co. Glass gas-discharge tubes on 
painted metal ad panel in painted metal cabinet 

with chrome-plated metal trim, 
collection of Ken Stidham.

Student Prince (Heidelberg) reverse-
fired glass ad panel, rotating disc in 

plastic globe, c. 1940s, Ludlow Mfg. Co., 
collection of Chris Reed.

Bruck’s 48 x 26 inch, double-sided outdoor sign, 
c. 1930s-40s, manufacturer unknown. Reverse-

painted glass ad panels in painted metal cabinet, 
collection of Matt Russell.

Heirloom register-top neon sign, c. 1940s by Changeable 
Neon Co. Glass gas-discharge tube around reverse-painted 
glass ad panel in painted metal cabinet with chrome-plated 

trim, collection of Matt Russell.

Red Top hanging fluorescent sign “Fireball Streamliner” 
c. 1950s by Ohio Advertising Display Company, Cincinnati, 

OH. Reverse-painted glass ad panel with chrome-plated 
metal frame on painted metal cabinet, 

collection of Ken Stidham.

Above left: Pair of Red Top hanging neon signs, c. 1930s to early 1940s by The Lackner Co. 
Glass, gas-discharge tubes on painted metal ad panels in painted metal 

cabinets with chrome-plated metal trim, collection of Matt Russell.
Above right: Bruck’s “cab” style convex light, c. 1940s by Cincinnati Advertising Products, 

Cincinnati, OH. Reverse-painted glass ad panel back lighted by incandescent 
bulbs, collection of Dave Reed.

Felsenbrau (Clyffside Brewing) back bar neon sign, 
c. early 1940s by The Lackner Company. Glass gas-
discharge tube around reverse-etched/painted glass 

ad panel in painted metal cabinet with 
chrome-plated trim, collection of Matt Russell.

Burger Brau back bar lighted sign, 
15-inch convex reverse fired on glass 

lens with a metal body, c. 1940 by 
Gillco, Philadephia, PA, 
collection of Chris Reed.

Heirloom register-top neon sign, c. 1940s by Changeable Neon 
Co. Reverse-painted glass ad panel with chrome-plated frame 

and glass gas-discharge tube in painted metal cabinet, 
collection of Matt Russell.

Redtop 
ER 
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Lighting up   Cincinnati
The editors would like to extend 

sincere thanks to NABA members 
John Bain for generously sharing his 
historical and technical expertise to 

help describe and date many of these 
signs, and Matt Russell for helping to 

coordinate this material.

Bavarian (Bavarian Brewing Co.) back bar 
neon sign, c. early 1940s by The Lackner Com-

pany, Cincinnati, OH. Glass, gas-discharge 
tube around reverse-etched/painted ad panel in 
painted metal cabinet with chrome-plated trim, 

collection of Matt Russell.

Schoenling register uplighted sign, c. late 1930s, 
by Price Brothers. Reverse-painted on scalloped-
glass ad panel on cast-metal base, collection of 
Dave Reed.

 Burger register-top neon sign, c. 1940s by The 
Lackner Co. Reverse-painted glass ad panel 

with transparent plastic frame on painted metal 
cabinet with internal glass gas-discharge tube, 

collection of Matt Russell.

Above: Barbarossa (Red Top) fluorescent “Trenlite” sign 
c. 1940s by Trenbath Corp., NY, NY. Reverse-painted acrylic 

glass ad panel with applied die-cut letters in painted metal base 
and cabinet, collection of Ken Stidham.

Right: Felsenbrau back bar neon sign, c. early 1940s by The Lack-
ner Co. Glass gas-discharge tube around reverse-etched/painted glass 

ad panel on Bakelite dish and painted metal cabinet,
 collection of Matt Russell.

Heirloom (Heidelberg) register-top neon sign promot-
ing “V for Victory” slogan during World War II, 

c. early 1940s by Changeable Neon Co., 
Cincinnati, OH. Painted glass gas-

discharge tube on painted metal cabinet, 
collection of Matt Russell.

Left: Condon’s register-top incandescent sign, 
Brunhoff Manufacturing. Reverse-painted, 
beveled glass ad panel on cast-metal base. 
Hershel Condon bought the failing Bruckmann 
Brewery in 1949 but managed only one more 
year in business and closed in 1950, 
collection of Dave Reed.

Above: Hudepohl register top incandescent sign, 
c. 1938 by Price Brothers, Chicago, IL. Die-cast 

plastic lettering and reverse-painted glass ad panel 
on cast-metal base with painted metal shell back, 

collection of Matt Russell.

Left: Wiedemann’s hanging fluorescent sign and clock 
“Fireball Streamliner” c. 1950s by Ohio Advertising Display 

Co., Cincinnati, OH. Reverse-painted ad panel in painted metal 
cabinet, reverse-painted clock glass with glass gas-discharge tube, 

perforated metal spinner disk and painted metal dial behind, 
collection of Ken Stidham.

Bruck’s art deco style back bar sign, c. 1940 by 
The Lackner Co. Reverse-painted glass ad panel back lit by incan-
descent bulbs, in painted metal cabinet, collection of Dave Reed.

Burger hanging fluorescent sign, “Fireball Streamliner” c. 1950s by Centralite Co., 
Cincinnati, OH. Reverse-painted glass ad panel with chrome-plated metal frame on 
painted metal cabinet, collection of Matt Russell.
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ing Co. opened after Prohibition 
in the old Sohn Brewery com-
plex. There, Clyffside brewed 
the popular Felsenbrau as well 
as Old Hickory Ale and a variety 
of other brands until it sold to 
local rival Red Top Brewing Co. 
in 1945.

Red Top had emerged after 
Prohibition in the buildings that 
once housed the John Hauck 
Brewing Co., which dated from 
1863. The company launched 
the popular Red Top Extra Dry 
and 20 Grand Ale, along with 
Barbarossa (formerly a pre-Pro 
Christian Moerlein brand) and 
later, Wunderbräu labels. 

Above: Round 4-color neon, circa 1940s, 
collection of Ken Stidham. 

Right: Large (56 x 42 in) embossed tin sign c. 
1940s,  by Robertson-Dualife in Springfield OH. 

Collection of Matt Russell.

Bruckmann was one of very few 
Cincinnati breweries to remain open 
during Prohibition, by producing 
“Aristocrat Cereal Beverage” (a near 
beer) label left.
Lower left: Bruck’s tin-over-
cardboard sign, c. 1936, courtesy of 
Morean Auctions.
Below: Ball knob, c. 1930s,  cour-
tesy of Curt & Alan Boster.

Red Top purchased Clyffside 
in 1945 to increase its capacity. 
The goal was to become a major 
regional brewery, as the nationals 
were taking charge in America’s 
beer business. By 1950, Red Top 
was Cincinnati’s largest brewer 
and ranked 14th in the US in 
volume, with distribution in 20 
states including a significant 
southern trade. 

As the 1950s progressed, 
Red Top’s ambitions to crack the 
nation’s Top 10 did not pan out 
and sales declined. A new brand 
called Wunderbräu was intro-
duced early in the decade with 
an expensive TV and newsprint 
campaign. While the brand sold 
quite well initially, it did not prove 
wunderbar in sales. Red Top 

changed ownership but could not 
be revived and the brewery closed 
in 1957. Some of its brands were 
still produced by other breweries 
until the early 1970s. 

Bruck’s
In 1856, Frederick Bruck-

mann started the Cumminsville 
Brewery. Frederick had come 
from Germany around 1847 and 
was joined by his brother, John, 
who eventually bought out Fred-
erick. After John died in 1887, 
ownership transferred to his sons 
and the company was re-named 
The John C. Bruckmann Brew-
ing Company, later shortened to 
Bruckmann Brewing Co. until 
Prohibition. 

The brewery remained open 
during Prohibition by producing 
near beer and other non-alcoholic 
beverages, so when Prohibition 
was repealed, it was the first in 
Cincinnati to ship beer again. 
The Bruckman Company and its 
flagship Bruck’s brand thrived for 
a while but declined after World 
War II. It was sold to business-
man Herschel Condon in 1949 
and lasted for just one more year, 
closing as the Herschel Condon 
Brewing Company in 1950.

Over in Kentucky
Across the Ohio River in 

northern Kentucky were three 
breweries, two of which were es-
pecially important to the greater 
Cincinnati area: Wiedemann in 
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Above left: Back bar neon sign, c. early 1940s by The Lackner Company, 
Cincinnati, OH.  Glass, gas-discharge tube around reverse-etched/painted ad panel in painted 

metal cabinet with chrome-plated trim. Collection of Matt Russell. 
Above right: Wiedemann was a long-time sponsor of the Reds baseball team, as shown 

by this 13.5 x 17.5 inch 3D vacuform plastic sign, c. 1970.
Below: Tin-over-carboard sign, c. 1930s. Collection of Dave Reed.

Newport and Bavarian and Hei-
delberg in Covington. Wiedemann 
has been revived, even though 
its historic brewery complex was 
demolished. Bavarian has had its 
iconic landmark building saved 
after narrowly missing the same 
fate. Heidelberg, the smallest of 
the three, produced the popular 
Student Prince and Heirloom beer 
brands, but faded, to be absorbed 
by Bavarian in 1949, and its 

facility long 
demolished. 

George 
Wiedemann 
began 
brewing in 
Cincinnati 
in 1870. He 
became a 
partner in a 
brewery in 

nearby Newport, KY and by 1878 
had taken control, renaming it 
the Geo. Wiedemann Brewing Co. 
After George died in 1890, his 
well-trained sons successfully 
guided the business. By 1900, 
Wiedemann was Kentucky’s larg-
est brewery and a major player in 
the Cincinnati area.  

Wiedemann’s position of 
regional strength resumed after 
Prohibition, and the company 
continued to thrive under family 
ownership, lasting into the 1960s 
when Wiedemann fell victim to a 
consolidating industry. It had an 
older, inefficient facility and didn’t 
have the capital to modernize. In 
1967, the family sold the brewery 
to Midwest powerhouse G. Heile-
man of Lacrosse, WI. While Heile-
man expanded and modernized 
the old brewery and made it a 

separate division of the compa-
ny in 1970, Heileman peaked by 
the early- to mid-1980s. Unfor-
tunately, their Newport plant’s 
fate was sealed when Heileman 
acquired a newer, larger, more 
efficient brewery in Perry, GA 
from Pabst (1982) to service 
southern markets. Wiedemann 
suffered mostly from being an 
old plant and a landlocked one, 
incapable of rail service, despite 
being relatively close to major 
interstate highways. 

The 90-year-old brewery was 
closed in 1983 with the grand 
old structures later demolished. 
The Wiedemann brand was a 
strong entry in the popular-
priced beer category under 
Heileman, and it continued to 
be so under Evansville Brewing 
Company’s ownership. When 
Pittsburgh Brewing Co. bought 
the Evansville brands in 1997, 
Wiedemann became a low-shelf, 
discount beer, and was finally 
discontinued in 2007.

 
Wiedemann name is revived

In 2011, the lapsed Wi-
edemann brand name was 
purchased by Jon Newberry, 
who had been a local busi-
ness reporter for the Cincinnati 
Enquirer and Business Courier 
newspaper. He loved nostalgia 
and had memories of drink-
ing the fabled local brand as a 
young man. Newberry acquired 
the lapsed trademark with the 
intention of bringing back a Student Prince coaster, Heidelberg Brewing Co. 

Courtesy of Tavern Trove.
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beer true to its original recipe. In 2012, he began 
contract brewing his new “old” Wiedemann at 
Point Brewery in Stevens Point, WI.

In June of 2018 Newberry opened a new  
Wiedemann microbrewery on Cincinnati’s north 
side. Newberry has a keen appreciation of  
Wiedemann’s importance to Cincinnati’s cultural 
history.  He states on the brewery’s website, “We 
hope Wiedemann can help bring back the fun and 
community spirit that has been a big part of Cin-
cinnati’s neighborhood taverns and beer culture 
for so many decades.”

Bavarian: still standing
Bavarian also had a rich history. Established 

in Covington in 1866, the company was first the 
John Meyer Brewery and then the Meyer-Riedlin 
Brewery before incorporating as Bavarian Brewery 
Co. in 1889. The family-owned company thrived 
until Prohibition and successfully reopened upon 
Repeal, and was purchased by the Schott family 
in 1937. In 1949, the Schotts purchased the plant 
of Bavarian’s former crosstown rival Heidelberg, 
only to close it six years later (1955) because of 
softening sales. Bavarian was sold to Internation-
al Breweries, Inc. (IBI) in 1959. IBI was a regional 
brewery holding company, so the brewery oper-
ated as the Bavarian Division of IBI and contin-
ued to produce its flagship beer, Bavarian’s, until 
closing its aging facility in 1966. 

The stately old brewery was placed on the 
National Register of Historic Places in 1996 and 
since its closure more than 50 years ago, has 
housed a number of businesses—including a mi-
crobrewery. In the recent past, it nearly faced the 
wrecking ball but is today in the midst of a reha-
bilitation into local government offices, with parts 
of it—most notably the large stock house—having 
been torn down as not fitting with the renovation 
plan.

 
A beer paradise

Cincinnati remains a beer lover’s paradise, 
with an increasing collection of craft brewers 
producing a wide array of beers, backed by two 
centuries’ worth of brewing history—all nestled 
in a friendly, picturesque, and thriving city along 
the Ohio River. From personal experience, we can 
guarantee a good time to all who register for the 
NABA Convention in 2019.  

Despite the march of time, the Cincinnati area 
still contains intact many magnificent buildings 
where beer was produced: Sohn/Clyffside, Crown, 
and Bellevue on McMicken Avenue; Kauffman 
(now Moerlein) on Vine Street; Schoenling (now 
Boston Brewing Co.) along Central Parkway; and 

Fairmount and Bruckmann 
on the city’s north side. 

Portions of both Hude-
pohl plants, Moerlein, Burger, Jackson, Her-
ancourt, Ohio Union, and Vienna also remain 
standing in Cincinnati, while the former Bavarian 
Brewery brew house has recently been renovated 
into Covington city government offices on the Ken-
tucky side of the river.

Editor’s note: Many thanks for the contributions 
to this article from NABA members Timothy Holian 
and Rob Musson. Tim, a Cincinnati native, is the 
author of Volumes I and II of Over the Barrel – The 
Brewing History and Beer Culture of Cincinnati, 
published by Sudhaus Press. Tim is one of the fore-
most authorities on Cincinnati brewing history and is 
an invaluable, “go-to” resource for the editors of the 
Breweriana Collector. His books are available from 
Tim directly (limited time) and Amazon.com (used). 
Tim can be reached at 608-373-0256 or
deutschmeister@sbcglobal.net.

Rob is the author of a series of books covering 
the Cincinnati area brewing industry, Brewing Beer 
in The Queen City. That series currently has eight 
volumes, with each containing hundreds of images 
of the buildings, people, and breweriana connected 
with individual breweries. His books are available 
online at www.ZeppPublications.com, as well as 
on eBay. He can be reached at: ZeppPublications@
gmail.com.

The production of the Breweriana Collector would 
not be possible without the many hours of donated 
time invested by volunteers, enthusiasts, and ex-
perts in the field. We are eternally grateful to those 
willing to lend critical resources to making this maga-
zine the best it can be. Thank you.

Above: Back bar neon sign manufac-
tured c. early 1940s by The Lackner 
Company, Cincinnati, OH. Glass, gas-
discharge tube around reverse-etched/
painted ad panel in painted metal cabinet 
with chrome-plated trim, collection of 
Mank Chatfield.
Left: Ball knob, c. 1930s. Courtesy of 
Curt & Alan Boster.
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John R. Kauffman enjoyed the 
single life and was no stranger to 
Cincinnati’s clubs, theaters, and 
dance halls. Early in 1892 he 
met Blanche Beekman, a popular 
French-accented soprano at Kis-
sel’s Music Hall who had arrived 
from New York a few months 
earlier. As brewmaster and officer 
of Kauffman Brewery, John (34) 
was able to woo Blanche with fine 
gifts and outings. That summer 
he purchased a flat and the two 
moved in together. John’s mother 
was not pleased. A concert hall 
singer was not worthy of her son, 
and living together without the 
blessing of marriage was, quite 
simply, scandalous. 

Sensation Shadows Suit for Separation
The Scandals that Rocked Cincinnati’s Kauffman Brewery

Editor’s Note:  
The John Kauffman Brewery 
still stands in Cincinnati’s 
historic Over-the-Rhine district 
(see buiding at left) and will 
be a stop along NABA’s bus 
tour at this summer’s Conven-
tion. Now known as the  
Guildhaus apartments, part of 
the brewery complex was  
renovated in 2011 by the new 
owners of the Christian  
Moerlein Brewing Co., and is 
once again producing beer. 
Below the structure lie some 
of the area’s most fascinating 
lagering caves (photo left). 

The building’s namesake, 
John B. Kauffman, got his 
start at his uncle’s Vine Street 
Brewery in Cincinnati. A new 
facility was constructed in 
1859 and the firm changed its 
name to Kauffman and Co. By 
1882, John B. had assumed 
full control and the brewery 
became John Kauffman  
Brewing Co. 

John B. died in 1892 and his 
son, John R. Kauffman,  
became head brewmaster and 
eventually took command. But 
the son created salacious  
headlines with his  
philandering ways. 

The brewery operated until 
1919, as Prohibition loomed. 
While the 1920 Census listed 
John R. Kauffman’s profes-
sion as “brewer,” he never 
actually brewed again once 
Prohibition began, and died in 
1928, before Repeal. 

At its peak in 1871, the  
Kauffman Brewery was the 
fourth largest beer producer in 
Cincinnati and shipped beer 
to other markets across  
the country.

by Michael Bartels

ager; John R. 
brewmaster 
and secretary; 
and Michael 
cashier. Sons-
in-law Emil 
Schmidt and 
Frank Schaffer 
also held posi-
tions. 

But the 
brewery was 
not managed 
well. Early in 
1893, Michael 
was charged 
with embez-

zling. He denied it and accused 
Emil Schmidt of making book-
keeping errors. Michael also 
reported that all family members 
had keys to the safe and could 
have taken the money. In the 
midst of this scandal, Michael, 
who had been seriously ill, died 
(August 1893). 

The week prior to John and 
Blanche’s secret marriage, Kauff-
man Brewing was put into re-
ceivership. Since John B’s death, 

The brewery complex in its heyday, circa 1900, from a period lithograph.

So enamored were they (John 
with the French beauty, and 
Blanche with new found status) 
they secretly married in Dayton, 
on July 25, 1893. With John’s 
good salary, Blanche expected to 
enjoy a comfortable life. 

The elder (John B.) Kauffman 
had died in 1886, leaving his 
large family to run the success-
ful Kauffman Brewing Company. 
His wife, Mary, became president; 
Charles vice-president and man-
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the family had been generous 
to themselves, supporting 
their luxurious lifestyles. The 
brewery’s debts surpassed and 
deepened the embezzled totals. 
Nevertheless, managers under-
took expensive improvements to 
the brewery. 

Eventually, the courts 
placed the business into re-
ceivership, having agreed that 
Kauffman’s was viable enough 
that it could pay off its debts. 
The two men appointed to man-
age the brewery were sons-in-
law, Emil Schmidt and Frank 
Schaffer. 

John retained his position, 
but his salary was slashed to 
$38 a week. A good wage, but 
not enough to support what he 
and Blanche spent. Blanche 
dipped into her savings to main-
tain their lifestyle. 

The young Mrs. Kauffman’s 
first incident involving a re-
volver was June 6, 1894 (see 
newspaper clipping above). 
Hamer St. neighbor, Mrs. Wil-
liam Sigmond, was sweeping 
the sidewalk when Blanche 
assaulted her. When Mrs. 
Sigmond threw Kauffman to 
the ground, Blanche pulled 
a revolver, pointing it at Mrs. 
Sigmond, and was subsequently 
arrested. This conflict was not 
her first run-in with commu-
nity members: They had had to 
move to Hamer St. from their 
previous home on Eighth St. 
because Blanche had frequent 
spats with neighbors.

Blanche, who must have 
had “anger issues,” was not 
kind to John either. On August 
1, 1894, just over one year 
into their marriage, John sued 
Blanche for divorce. He claimed 
that Blanche had pointed a 
revolver at him and locked him 

in a room, 
explain-
ing that 
he’d had to jump  
out a window to escape. Before 
that, he reported, she had vari-
ously tried to scratch his face; 
and gave him black eyes with 
blows to the head. He described 
her as “a terror.”

Exactly one day after John 
had sued for divorce, Emil 
Schmidt, arriving at his home 
with his son, was unhitching 
his horse. Without provocation, 
Blanche stepped up to Schmidt 
and pulled the trigger of a re-
volver. The chamber was empty. 
Schmidt grabbed her arm and 
took the gun. 

In talking to 
detectives, Blanche 
was blasé, ex-
plaining that she 
intended to kill 
Emil Schmidt and 

the gun did not fire because she 
“didn’t know much about using 
it.” 

Her motivation? Evidently, 
Frank Schaffer had told Schmidt 
to deliver John’s divorce papers to 
her. Blanche swore she and her 
husband loved each other. She 
went immediately to find John at 
the brewery, where he told her 
he had no choice: Schmidt would 
throw him out if they did not di-
vorce. They kissed, she explained, 
and that was the moment she 
decided she would kill Schmidt. 

Later, John went to the 
house on Hamer St. to collect his 
clothes. She asked him to kiss 
her, but John replied, “I can’t, 
Mamma, Schmidt will throw me 
out.”  

Because the gun aimed at 
Schmidt did not fire, the police 
said, Blanche could only be 
charged with illegally pointing a 
firearm. After a night in jail, she 
posted $500 bond and was freed.

Despite its size and promi-
nence prior to Prohibition, 

Kauffman breweriana 
is scarce. Above is a 

beautiful example of an 
ornate bottle opener 

promoting the brew-
ery’s flagship Gilt 
Edge beer brand, 

circa 1915-1919, col-
lection of John Stan-

ley. At right on the 
embossed bottle (c. 

1910)  we can see 
the same elaborate 
image of the brewer 
sitting atop an eagle 

that is depicted on 
the opener.

She was 
arrested 
again on a 
peace war-
rant signed by 
Emil Schmidt and his wife. Again 
she spent a night in jail but was 
released after promising not to at-
tempt harm to Emil Schmidt and 
posting $2,000 bond. 

Blanche seemed to real-

HAMER-STREET WAR.· 
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To Kill Schmidt 
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ize, even though she 
claimed to love John, 
that their relation-
ship was doomed. She 
returned to singing 
for her living, and was 
even seen in the pres-
ence of other gentle-
men despite still being 
a married woman. 

On September 1, 
1894, as she emerged 
from Bourdick’s where 
she’d eaten supper, 
Blanche came face to 
face with John. She 
later reported that 
John had laughed at 
her, saying, “Ha! Ha! 
Now you had better go 

get the divorce. I just came from the races and have 
plenty of dough.” Blanche replied, “Papa, come with 
me. I love you and I cannot live without you.” John 
then said, “No. I love you no more.”

At 1:30 on Sunday, September 2, Blanche 
boarded the Glendale train: Her husband owned the 
Stone Jug Roadhouse, south of Glendale, and she 
had learned that he was usually aboard. With deter-
mination, she searched the cars. It seems everyone 
except her husband saw the wild-eyed French lady. 

As the train arrived at the Glendale station, 
Blanche pulled her pistol, closed her eyes, and 
fired—this time she did not miss. Before she could 
fire a second shot, the brakeman grabbed her by 
the wrist. John Kauffman had been hit in the jaw. 
Passengers Drs. Reemelin and Rickets immediately 
attended his wound. Met at the station by Dr. Hady, 

On September 2, 1894, brewer John Rudolph Kauffman was shot by his 
jealous wife.This was not the first time Mrs. Kauffman resorted to using a 

pistol when having a disagreement, but it was the first time she hit her target.

the three physicians took John to the Stone Jug 
and continued treating him. By 4:00, the victim 
was out of danger, despite having lost a lot of 
blood. 

Mrs. Blanche Kauffman was tried and sen-
tenced for attempted murder. In 1895 she was 
released, but when she returned to Cincinnati 
(October 1895), she was arrested again for de-
stroying several of the library’s newspaper ar-
chives referencing her. Emil Schmidt also took 
out a warrant against her, fearing for his family. 
Blanche posted bond. What eventually became 
of Blanche Beekman Kauffman is not known, 
although an advertisement (Nov. 3, 1895) pro-
moting her upcoming performance at Heck and 
Avery’s Family Theater, relied on her notoriety to 
catch readers’ eyes.

John R. Kauffman was granted a divorce 
from Blanche in July of 1895, and he remarried, 
continuing his career as a brewer. Cincinnati’s 
Kauffman Brewing Company paid its creditors 
and was successful until Prohibition.

Author’s note: Newspaper clippings are 
from the Cincinnati Enquirer and Dayton Herald, 
1893-95.

July 16 - 20 2019 
Crowne Plaza Hotel 

1741 Papermill Rd, 
Wyomissing, PA 19610 

This is our 4th decennial visit to 
Reading, PA

  
Contact: Larry Handy  

267-221-8300   
OhHugo1@aol.com

“Reading on the 9’s”  

ECBA will celebrate 
50 years at our 47th 
Annual Convention

·. ~ _, 1 ~~ ~r , . ~~ 

~ 

I, 

t 
) ~ ( \ ,--. f .,_,,· 

BLANCHE BEEKMAN1 

Again Attempts Murder. 

Hrewer•Kaoffman ·s Concert 
Siog.ing Con. ort 

Sends a Bullet Into His Jaw 
on a Railrnsi.d Train. 

A Brakf'man l'rrrenl. a ~t>ceod 
and .ProlialJ:_\' Falal 'boL 

The Wom~n Und•r J.rr tat GIPnda.le 
-Ber HU)jb:1.od 10?. 1Janzero1111 Coo

dlt,oo at !hs Roa<lllou.se. 

, 1/ --~ ,,;:~ 



  58 www.nababrew.com   Summer 2019

Upcoming Shows
June 2019

Date: June 21-23, 2019
Time: Varies
Sponsor: 40th Annual Kansas 
Kollosal Kan Kaper Sponsored by 
KC’s Best & Carrie Nation Chapts
Address: EconoLodge Inn & Suites, 
1846 N. 9th St, Salina, KS 67401
Contact: Bill Boyles  
 816-415-3834 
Email: wlboyles@sbcglobal.net

Date: June 22, 2019
Time: 9am-2pm
Sponsor: Windy City Summer Picnic/ 
Beer Can Trade Show Sponsored by 
Windy City Chapt
Address: Elk Grove Busse Wood 
Forest Preserve, Arlington Height Rd & 
Higgins, Elk Grove, IL 60007 
Contact: Ed Harker 
 312-927-9329
Email: balprkhark@sbcglobal.net

Date: June 23, 2019
Time: 10am-2pm
Sponsor: Spring Fling Beer 
Collectibles Show Sponsored by 
Olde Frothingslosh Chapt
Address: Penn Brewery, 800 Vinial S, 
Pittsburg, PA
Contact: Jerry or Deborah Lorenz
Email: JLironcity@gmail.com or 
oldefroth011@gmail.com

July, 2019
Date: July 12-14, 2019
Time: Varies
Sponsor: Richbrau & Rusty Bunch 
Chapts 28th Annual Monticello 
Extravaganza Show
Address: Holiday Inn Charlottesville, 
University Area, 1901 Emmet St, Char-
lottesville, VA 22901
Contact: Chris Eib 
 804-360-5744
Email: moquarts18@aol.com

Date: July 13, 2019
Time: 7am-2pm
Sponsor: Nordlager Show, Buy,
Sell, Trade
Address: Northeastern Hotel & Saloon, 
115 St. Louis Ave., Cloquet, MN
Contact: Bert Washington 
 218-393-0657

Date: July 19-20, 2019
Time: Varies
Sponsor: Summerswap Sponsored by 
Michigan & Rusty Bunch Chapts
Address: Frankenmuth American Legion 
Hall Post 150, 990 Flint St, Frankenmuth, 
MI 48734 
Contact: Clayton Emery 231-920-6013
Email: claytonemery32806@aol.com

Date: July 16-20, 2019
Time: Varies
Sponsor: Eastern Coast Breweriana 
Association 47th Annual Convention
Address: Crowne Plaza Hotel, 1741 
Papermill Rd, Reading, PA
Contact: Larry Handy 267-221-8300
Email: OhHugo1@aol.com
 See our ad, pg. 57
 
Date: July 19-21, 2019
Time: Varies
Sponsor: South Lake Tahoe Beer Can 
& Breweriana Show Sponsored by the 
49er & Rusty Bunch Chapts
Address: S. Lake Taho Super 8, 3838 
Lake Tahoe Blvd., S. Lake Tahoe, CA 
96150
Contact: Ed Scoglietti
Email: calcans@aol.com
 See our ad, pg. 40

Date: July 27, 2019
Time: 9am-1pm
Sponsor: Simon Pure Summer Show 
Sponsored by Simon Pure Chapt
Address: Eagles Club, 4569 Brdwy, 
Depew, NY 14043
Contact: Jeff Murbach  
 716-713-7236
Email: jmurbach@ymail.com

Date: July 28, 2019
Time: 9am-2pm
Sponsor: Hartog Memorial Picnic and 
Trade Session Sponsored by Prison 
City Chapt
Address: Belmont Athletic Club, 651 
Highland Pkwy, Joliet, IL 60431
Contact: Willy Novak  
 630-291-7943
Email: OldstyleWilly@att.net

Date: July 28, 2019
Time: 9am- 2pm
Sponsor: Beer, Soda & Bottle 
Collectibles MEGA SHOW Sponsored 
by Hawkeye Chapt
Address: Courtyard By Marriott Ankeny 
Grand Ballroom, 2405 SE Creekview Dr, 
Ankeny, IA 50021 
Contact: Mike England  
 515-360-3586
Email: mikeengland@bcca.com

August, 2019
Date: August 3, 2019
Time: 9am-2pm
Sponsor: Osage Beach ExtravaCANza 
Sponsored by Gateway & KC’s 
Best Chapts
Address: Inn at Grand Glaize, 5142 
Osage Beach Pkwy, Osage Beach, MO 
65065
Contact: Mark Sanders 
 314-459-6637
Email: blatzboy@yahoo.com

Date: August 3, 2019
Time: 11am-2pm
Sponsor: Annual Chili Cook Off 
Sponsored by Mile Hi Chapt
Address: Copper Kettle Brewing Com-
pany, 1338 S. Valentia St, Denver, CO 
80247
Contact: Michael Albrecht 
 970-590-0190
Email: albrecht1127@gmail.com

Date: August 4, 2019
Time: 9am-3pm
Sponsor: Annual Midwest Breweriana 
Convention Sponsored by Cornhusker 
Chapt
Address: Comfort Inn Hotel, 7007 Grover 
St, Omaha, NE 68106
Contact: John Kieran 
 402-292-4024
Email: pocguy65@cox.net

Date: August 10, 2019
Time: 9am-2pm
Sponsor: Gator Traders Sumer Fling 
Sponsored by Gator Traders
Address: The Sunset Lounge, 5431 
Spring Hill Dr, Spring Hill, FL 34606
Contact: Ritchie Dubreuil 
 941-927-4849
Email: gearhead65@msn.com
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October, 2019
Date: October 5, 2019
Time: 9am-2pm
Sponsor: 10th Annual I-80/Speedway 
Breweriana Collectables Show 
Sponsored by Hawkeye Chapt 
Address: Jasper County Community Ctr, 
2401 1st Ave E, Newton, IA 50208
Contact: Tony Stice 
 641-792-7722

Date: October 6, 2019
Time: 9am-2pm
Sponsor: OktoBIERfest Show 
Sponsored by Westmont Stroh’s Chapt
Address: Elk Grove Village VFW Hall, 
400 E. Devon Ave, Elk Grove Village, 
IL 60007
Contact: Ray Capek  630-778-1482
Email: rbcapek@sbcglobal.net

Date: October 12, 2019
Time: 9am-1pm
Sponsor: Oktober Insanity Breweriana 
Show & Sale Sponsored by 
Congress Chapt
Address: Camillus Elks Lodge, 6117 
Newpot Rd, Camillus, NY 13031
Contact: Jim Voutsinas 
 315-637-8241
Email: voutsinasj@aol.com

Date: October 12, 2019
Time: 9am-3pm
Sponsor: Guzzle ‘n Twirl 46 Sponsored 
by North Star Chapt
Address: Aldrich Arena, 1850 White Bear 
Ave, Maplewood, MN 
Contact: Mike Mullally  
 651-451-3786, 
 northstarchapter.com
 See our ad, pg. 40

Date: October 11-12, 2019
Time: Friday 5pm-9pm; 
 Saturday 9am-5pm
Sponsor: Eastern Great Lakes Brew-
ery Collectables Show Sponsored by 
Michigan, Buckeye & Lake Eric Chapts
Address: Days Inn and Suites, 4742 
Brecksville Rd, Richfield, OH 44286
Contact: Clayton Emery 
 231-920-6013
Email: claytonemery32806@aol.com

Date: October 13, 2019
Time: 10am-3pm
Sponsor: Okoberfest Sponsored by 
Garden State Chapt
Address: Polish Cultural Foundation, 
177 Brdwy, Clark, NJ 
Contact: Scott Manga 
 845-634-2626
Email: manutd1@optionline.net

Date: October 20, 2019
Time: 8:30am-2:30pm
Sponsor: Jersey Shore Full Moon 
Show Sponsored by Jersey Shore 
Chapt
Address: Milltown American Legion 
Hall, 4 JF Kennedy Dr, Milton, NJ
Contact: Joe Radman 
 732-946-3416
Email: radman6898@aol.com

Date: October 20, 2019
Time: 9am-2pm
Sponsor: Prison City Chapter Trade 
Session Sponsored by Prision 
City Chapt
Address: Knights of Columbus Hall, 
1813 E Cass St, Joliet IL 60432
Contact: Willy Novak 
 630-291-7943
Email: oldstylewilly@att.net

Date: October 26, 2019
Time: 9am-2pm
Sponsor: 12 Horse Chapt 
Hoot & Howl
Address: Plumbers & Steamfitters 
Local No. 13 Union Hall, 1850 Mt. Read 
Blvd, Rochester, NY
Contact: John Robson 
 585-202-0647
Email: JR6655@rochester.rr.com

If you have a show and want 
it listed here, please email 
information to Darla Long:
bluffcitybrews9@gmail.com

Date: August 18, 2019
Time: 9am-2:30pm
Sponsor: PACKNIC 43 Sponsored by 
Packer Chapt
Address: Titletown Brewing Company, 
200 S. Dousman St, Green Bay, WI 
54303
Contact: Ken Treml  
 920-432-2542
Email: barbiken@netzero.net

Date: August 29-31
Time: Varies
Sponsor: CANvention 49 
Sponsored by BCCA
Address: Hyatt Regency Albuquerque, 
330 Tijeras Ave NW, Albuquerque, NM
Contact: bcca.com

September, 2019
Date: September 14, 2019
Time: 9am-2pm
Sponsor: Weekender Breweriana 
Show & Picnic Sponsored by 
Horlacher Chapt
Address: Schnecksville Fire Co. Pavil-
lion, 4550 Old Packhouse Rd @ Rt. 309, 
Schnecksville, PA 18078
Contact: Larry Handy 
 267-221-8300
Email: OhHugo1@aol.com

Date: September 15, 2019
Time: 8am-2pm
Sponsor: Bullfrog Chapter at Buffalo 
Creek Brewery
Address: Buffalo Creek Brewery, 360 
Historical La, Long Grove, IL 
Contact: Fran Kelch  
 224-627-4713
Email: fkelch@comcast.net

Date: September 14, 2019
Time: 8am-1pm
Sponsor: Oktobeerfest Show Spon-
sored by Cascade Breweriana Assn
Address: American Legion Post #180, 
2146 SE Monroe St, Milwaukie, OR 
97222
Contact: Michael Boardman 
 503-880-8252
Email: bsstudio1@comcast.net
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Given for distinguished service and contributions to NABA and to the Breweriana Hobby

Founder’s Award

 2012 Bob Kay
 2014 George Baley
 2015 James Kaiser
 2017 Helen Haydock
 2018 John Ferguson

•Buy•Sell•Trade•Buy•Sell•
WANTED: Latrobe, PA breweriana. Serious collector 
seeking items from Loyalhanna Brewing Co. and Latrobe 
Brewing Co. (Rolling Rock), Latrobe, PA. Also collect 
western PA memorabilia: tap knobs, neons, signs, box 
lights. Call Jim Mickinak, 724-539-7941 or email 
10easyst@comcast.net.       rV189

NEW YORK CITY BREWERIANA! Serious collec-
tor seeking to buy trays, signs, lithos, etc. especially 
from old breweries in Manhattan and the Bronx. These 
include Beadleston & Woerz, Bernheimer & Schmidt, 
Central, Consumer’s, Doelger, Ebling, Eichler, Ehret, 
Elias, Everard, Fidelio, Haffen, Horton, Hupfel, Kips Bay, 
Lion, Loewer’s, Ringler, Ruppert, and Stevens. Please 
call Ken Quaas, 630-204-5270 or email 
Ken@consumertruth.com   rV189

WANTED: Altes Age postcards (Detroit) from the 
1940s. Also, postcards from Detroit Brewing Co. (holiday 
series from 1909 - 1910). Collecting pre-Pro Michigan 
signs/trays too. Dave Alsgaard, dalsgaard@charter.net 
or 989-631-7239 (cell/text). rV189

WANTED: Items related to Mitchel Brewing or Mitchel 
of Mokena. Serious collector looking for anything related 
to Mitchel Brewing. Particularly a Dutch Boy Draft Beer 
label. Dutch Boy was distributed by Illinois Brew Co., 
Chicago, IL, brewed and bottled by Mitchel Brewing Co., 
Mokena, IL. Call Robert Horras, 815-875-9348 or email 
rob9348@hotmail.com rV190

RADEKE BREWERY KANKAKEE IL: All items, trays, 
pictures, glasses, mugs, advertising, crates, signs, barrels, 
etc. and later companies: Kankakee Beer and Riverside.  
Top dollar, send picture to walter@waltersanford.com. Cell/
Text 815-954-9545 
 rV196

MEMBERS-ONLY Sale!
Breweriana Collector special set of 50 issues: Only One 
Bundle Available. Bundle includes 50 select past issues of 
NABA’s premier BC magazine: don’t miss 1996 #93: Brew-
eries of Kenosha; 1998 #102: Beer keg revenue stamps; 
2001 #114: Fesenbeier of WV; and many more. $75 post-
age paid. jfo@mindspring.com 
 NABA

BACK ISSUES of the BC for sale: Issues 93, 95, 97; 99 & 
100; 102; 105 - 132; 135 - 139; 141 - 145; 147-150, 152-
160, 162-180. Issues are $3 each and ten for $25. Shipping 
is $2.50 for one issue and free for 3 or more. Make check 
payable to NABA and send to NABA, PO Box 51008, 
Durham, NC 27717 NABA

DON’T FORGET!
Register today for the 

NABA Annual Convention 
to get the special group 

rate! See our ad 
pg. 63 of this issue.
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CLASSIFIED ADVERTISING
NABA members may advertise up to six lines 
(about 50 words) in the Buy-Sell-Trade area for 
$5.00 per issue. We are unable to provide proof 
copies or tear sheets of Classified ads.

DISPLAY ADVERTISING
Full page ............................................ $150
Half page ........................................... $  80
Quarter page ..................................... $  40

Place any classified or display ad for four con-
secutive issues and pay for three only. We 
recommend that display advertisers supply 
high-quality .pdf or .jpg versions sent via email to 
falconer@swva.net. With your text and photos, 
however, we can compose. Oversized or under-
sized ads will be changed to correctly fit your 
paid space.

Advertising Guidelines

All advertising inquiries should be directed to:
John Stanley
Breweriana Collector Ad Manager
PO Box 51008
Durham, NC 27717
naba@mindspring.com
919-824-3046

PAYMENT
US funds must accompany order. 

Make check payable to NABA.

DEADLINES
 Issue Materials Receipt Publish Date
 Spring February 20 April
 Summer May 1 June
 Fall August 20 October
 Winter November 20 January

Advertising is accepted only from members of 
NABA. The Officers, Directors, and Staff make 
no effort to investigate the value or authentic-
ity of any item offered for sale or trade, or of 
the business reliability of the persons placing 
advertisements. NABA and its Officers and 
Directors disclaim responsibility for inaccura-
cies that may occur in its publications, as well 
as any liability for any transactions to which it is 
not a party.

BREWERIANA
COLLECTOR

Magazine

APPLICATION FOR MEMBERSHIP

PHOTOCOPY, FILL OUT, AND MAIL TO: NABA, PO Box 51008, Durham, NC 27717
OR join online via our secure server, using a credit card or PayPal: See NABABREW.COM and hit the “JOIN” button.

I wish to join NABA and payment is enclosed. Annual Membership dues are: US $35, Canada $40 (US); and overseas $50 
(US); Family +$5. Please make your check or money order payable to NABA (please type or print legibly!). 

Name___________________________________________________________________Spouse___________________________

Address___________________________________________________________________________________________________

City___________________________________________State_____________________Zip plus 4________________________

Phone (incl. area code)_______________________________________Amt. Enclosed $_____________________________

email address_______________________________________Sponsor______________________________________________

Please check the areas of breweriana that you collect. You may select a MAXIMUM of six different listings, 
including specific brands or cities, for inclusion in the Membership Directory.

All Breweriana
Ash Trays
Barrels
Books & Magazines
Bottles
Brewery Equipment
Calendars
Cans
Cases
Chairs

Clocks
Coasters
Corkscrews
Crowns
Dealer
Foam Scrapers
Glasses
History
Knives
Labels

Lamps
Leaded Windows
Lithographs
Matches
Match Safes
Medals
Menus/menusheets
Mini Beers
Mirrors
Mugs & Steins

Neon Signs
Openers
Paper Items
Patches
Photos
Pinbacks
Pitchers
Playing Cards
Postcards
Reverse On Glass

Salt Shakers
Show Promoter
Signs
Statues
Tap Knobs
Thermometers
Tip Trays
Tokens
Trays
Watch Fobs

Specific breweries, brands, cities_______________________________________________________________________________________

Be sure to fill out ALL the requested information. This is used for the Membership Directory.
If you skip an item, you’ve limited the usefulness of your listing.
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q
q
q
q
q
q

q
q
q
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Buckeye (NW OH, SE MI) 
Contact: John Huff, 7300 Crabb Rd, 
Temperance, MI 48182;  
cadiac500@aol.com

Capital City Chapter  
(Washington DC, MD, No. VA)  
Contact: Jim Wolf, 9205 Fox Meadow 
La, Easton, MD 21601;  
jwolf@goeaston.net 

Chicagoland Breweriana Society  
(Chicagoland)  
Contact: Ray Capek, 3051 Ridgeland 
Ave, Lisle, IL 60532;  
rbcapek@sbcglobal.net

Congress Chapter 
Contact: Richard Alonso 
syracusebeer@gmail.com

Craft Brewery Collectibles Chapter  
(At Large)   
Contact: Jeff DeGeal;  
jeffd_trans1@casscomm.com 

Gambrinus Chapter (Columbus, OH) 
Contact: Doug Blegen, 985 Maebelle 
Way, Westerville, OH 43081;  
dblegen@msconsultants.com 

Gateway (MO/IL St. Louis Metro Area) 
Contact: Kevin Kious, 908 Daniel Drive,  
Collinsville, IL 62234;  
whoisthealeman@aol.com 

Goebel Gang (South Bend, IN) 
Contact: Leonard Wentland, 903  
Greenview, South Bend, IN 46619

Great White North Brewerianists 
(Canada)      
Contact: Phil Mandzuk;  
philman@mts.net 

Hoosier Chapter (IN)  
Contact: Mike Walbert, PO Box 6133, 
South Bend, IN 46660;  
mikewalbert@att.net

IBC Chapter (Indiana) 
Contact: John Ferguson, 3239 Five 
Points Rd., Indianapolis, IN 46239;  
fergkate@comcast.net

Jersey Shore (New Jersey) 
Contact: Joe Radman, 4 Maple Dr, 
Colts Neck, NJ 07722-1177; 
jm.radman076@aol.com

Officially Recognized NABA Chapters

Just For Openers (Earth) 
Contact: John Stanley, PO Box 51008,  
Durham, NC 27717; 
 jfo@mindspring.com

Lake Erie Chapter (NE Ohio) 
Contact: Doreen Brane, 7985 McCreery 
Rd, Broadview Hts, OH 44147 
doreene.brane@att.net

Lone Star Chapter (Texas) 
Contact: Charlie Staats, PO Box 940, 
Seguin, TX 78156-0940 
lonepearl63@gmail.com

Miami Valley Chapter (Dayton, OH)  
Contact: Bob Kates, 2474 Apricot Dr,  
Beavercreek, OH 45431;  
bkates@woh.rr.com 

Michigan Chapter 
Contact: Clayton Emery, 3900 N. Seeley 
Rd, Manton, MI 49663 
claytonemery32806@aol.com 

Monarch Chapter  
(Chicagoland, Northern IL)  
Contact: Paul Cervenka, 630-379-1522, 
cerpaul@aol.com 

North Star Chapter  (MN, WI, Midwest)  
Contact: Brent Kastler; 612-987-8771; 
brent@illumineassociates.com

Old Reading Chapter (Berks Co., PA) 
Contact: Jeffrey R. Miller, 54 Mine Rd, 
Oley, PA 19547 
muchibaba@yahoo.com

Olde Frothingslosh (Pittsburgh, PA) 
Contact: Jerry Lorenz;  
jlironcity@gmail.com

Packer Chapter  
(WI & Adjacent States – IA, IL, MI, MN)  
Contact: Dan Hable; 18675 Ibsen Rd.; 
Sparta, WI 54656; 608-269-1199;  
dwhable@yahoo.com

Patrick Henry Chapter (Kalamazoo, MI)          
Contact: Bill Norton, 14761 Trillium Dr, 
Augusta, MI 49012; 269-578-6607;  
bcsanorton@tds.net

Pickwick (MA) 
Contact: Jim Hailey;  
nebeercans@comcast.com

Port of Potosi  
(SW WI, Eastern IA, NW IL) 
Contact: Larry Bowden, 960 Broadway, 
Platteville, WI 53818;  
listbrew@gmail.com 

Queen City Chapter  
(Cincinnati, So. OH, No. KY)  
Contact: Dave Gausepohl, 8930 Ev-
ergreen Dr, Florence, KY 41042-8713; 
859-750-4795; beerdave@fuse.net 

Reisch Brew Crew (Central IL)  
Contact: Greg Lenaghan,  
2507 Huntington Rd,  
Springfield, IL 62703;  
g.lenaghan@comcast.net 

Rusty Bunch (North America) 
Contact: Jim Hall, 15 River Pointe Dr, 
Logan, UT 84321; 
jahall636363@gmail.com

Schultz & Dooley Chapter  
(New York State)  
Contact: Bill Laraway, 627 Kenwood Ave, 
Delmar, NY 12054; brew.coll@verizon.net 

Three Rivers (Fort Wayne, IN) 
Contact: Mike Newton 
260-414-4746 
clipperpale@hotmail.com

49er Chapter (No. Cal) 
Contact:  John Cartwright, 1548 Via  
Arroyo, Paso Robles, CA 93446; 
jccm@charter.net
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uooKYour, 
room now. 

Includes an amazing bus tour of Cincinnati breweries 
and a trip to the American Sign Museum. 

Cincinnati Airport Marriott 
2395 Progress Ave. Hebron, KY 

Tel: 859·586·0166 
To make your hotel registration online, go to the new NABA website at www.nababrew.com and click on 

the Convention tab for the reservation link. 
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