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/\s I wrilc 1his. I look ou1sidc and sec lhc same I 1/2 
feel of snow 1ha1 's been on lhc ground for almosl a monlh. and 
I yearn for Spring! By being confined I had lime 10 reflect on 
what a great year it was for the Jays. and hopefully for you as 
well! 

This past fall I kept busy atlcnding the Wclytok show 
in Milwaukee. Monarch in suburban Chicago. and Guale and 
Twirl in SL Paul. There seems 10 be a 101 of aclion. but a real 
shorlagc or lop grade breweriana items. Regarding the Monarch 
Chaplcr, I would like lo personally thank Paul Zagielski for 
originaling and running 1he Chapter for 14 years. He is slepping 
down (for real). bul will slay involved./\ blend of enth11sias1ic 
vclerans and newcomers will carry on lhe 1radi1ion or !his solid 
club. /\n Oclober Fall f-cst show is in the works. 

If you will nole the Officer rosier on the opposilc page. 
you will sec a significant change. /\ftcr 19 years of dcvo1ed ser­
vice. Bob Jaeger is rcliring as Executive Secretary. and John 
Stanley is going 10 try and rill his shoes. All of us at NABA 
express our sincere !hanks for Bob·s many years at the effective 
helm of N/\B/\ (he will of course remain a member!) We also 
want to express our appreciation to John for assuming I his very 
important position. 

In the couple of days before Christmas two good 
friends passed away. Both were serious opener collectors. and 
bolh had run JFO Convenlions. Larry Biehl (Calumel Cily. IL) 

/\flcr years of dealing with Bob Jaeger. in my capacity 
as a Board Member. Officer (Secrelary. Vice Presidc111 and I hen 
President) and now as Ediior. we ·vc had n1a11y petty disagn.:c­
mcnls. but I realize now how much I will miss his jusl being 
there as Executive Secretary. The transition 10 our new Exec. 
John Stanley. has 1akcn place while !his issue is in preparalion. 
and by 1he lime you read this. John will be doing lhe complcle 
job. Bob is doing lhc Convention Mug from Naperville, and the 
ad sec1ion of 1hc Membership Directory 1ha1 should be sent to 
you wilh this issue. I ·ve known Bob for close lo 20 years now. 
I guess. and have coun1ed on him parlicularly rece111ly as the 
coordina1or or !he prin1ing of 1he BC (a lask thal he says he will 
conlinue doing. I hank Heaven!) Bob has wealhered lhe changes 
from pasle-up to full compuler production of lhc magazine with 
his unending patience and good will. I will miss our occasional 
arguments. but wish he and Marion a wonderful FULL re1ire­
mcn1. 

NOW: Mechanics of 1ransi1ion: PLEASE make nole of 
the new address for all NABA matters except edilorial: John 
StanlcJ, P.O.Hox 6-t, Cha1>el Hill, NC 2751-t-006-t! John has 
e-mail. so can be conlacled at <naba.mindspring.com>. Also 
note that any NAB/\ application forms you may have show the 
WRONG address. One new ronn (with some editorial changes 
as well) is included with lhis issue. and additional forms are 
available lhrough John Stanley. 

/\ cau1ionary follow-up from lhe lasl issue! In 1he arti­
cle rcprinlccl from 1he liar//\' magazine, !here was menlion of a 
Meislerbrau ruby beer bottle. According to a relired Anchor­
Hocking sales cxeculive. he has no memory of either Peter 
I land or Meisterbrau ever sampling or producing beer in lhcse 

'J'/1e /Jre11•(•ria11a C ol/ector 

was a NABA member: lhc other was Vic Keown or SL Anne. 
MO. My condolences 10 Fran and Mary Anne and lhc families. 

II is less than 7 111on1hs unlil our Ann Arbor 
Convention. The commillcc. led by Jim Kaiser and Peter Blum. 
has pul 1ogether an oulslanding agenda. and we an1icipa1c 
another big crowd. If you live in lhe area. there is slill time to 
volunlecr and help wilh 1he planning! O1hcrwisc. plan on spend­
ing pan of your vaca1ion enjoying lours. colleclions. fine dining. 
1hc /\uc1ion. room-10-room trading and lhc greal camaraderie at 
N/\BA 30! 

In closing a reminder that each of you is impor1an1 ! 
You can help your club in a number of ways: I) rccruil new 
members: 2) wrilc an arlielc or 1wo for lhe BC ... lhc Edilor is 
ALWAYS looking for interesting stories: and 3) run for an 
office. This is a sclf-nominaling process. and a quick resume 
and pholo should be sent 10 John S1anley. In the nexl few years 
!here will be a number or vacancies in bolh lhe officer and 
Board categories. There is no --George .. here to do ii! !l's up 10 
YOU! 

Our next Board Meeting is al Indianapolis in March. 
We arc always recep1ive 10 construc1ive ideas. so lel any of 1he 
Officers or Board hear from you! 

Happy New Year. and new Millennium lo you all! 
Norm Jay ti 

bottles. So the labeled bottles 1ha1 were offered for sale again at 
Monarch arc likely fakes! The Schlitz label is lhe ONLY one 
1ha1 should appear on lhe,-e ruby bottles. II is noted though by 
our bolllc experl lhal al lhe price al which they are offered. they 
arc a good buy. as lhe bottles sell for more lhan that without 
labels in Wisconsin! 

/\nd one from several issues back: while he was pag­
ing through Vol 110. a non-collecting friend. Lou llopf, spolted 
the ad for lhc racker. He produced a family pholo of a Greal­
Unclc. laken on the job at Slandard Brewing. Scranlon in the 

teens. Sure enough, a Schlangen racker. jusl like shown on page 
10. vol 110. filling half barrels! /\ml .. llopl-· can ONLY be a 
family of brewers. right? 

Fil Graff 
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-~=======~ 
Mary White, Chapter Coordinator 

Again a busy 4uarter at the end of 2000! I attended the oncl will be on post-Prohibition to the present. 
Monarch f-allfesl Nov. 3-5 in Libertyville. IL. Paul Zagielski as 
usual pul on a GOOD show' He announced that this was 111S 
last show. Paul has worked tirelessly for the Chapter since its 
founding. but has decided 10 hang up the towel. Norm Jay. 
N/\B/\ President. presented Paul with a plaque commemorating 
his many years of harJ work. 

Ahow·: Norm Jay presenting Poul Zagil'lsJ..i ,l'ith a pltu11w in <lf'l'rt'c·iatio11 }(>r 
tilt' Yl:ANS of \\'{)rl jr,r 1hc M{)11arch Chfl1it,•,: /Jtol11w: " .1n•11,• (If SOI!/<' (If tlU' 

t{lhlcs (//1 llw sl11,wj/oor. All Photos: Mary \\ll1it,· 

The chapter. al a meeting in December. has reorga­
nized, with John Bit1ermann becoming President, Stan Loula 
Vice President. and Dan Potoehniak Secretary and Chapter 
Contact. Paul will stay on as Treasurer (hands off goes only so 
far!) The Fallfest show will likely move to a new location in 
200 I. closer to the center of Chicagolancl. 

The Queen City Show, the Sunday after Thanksgiving 
Nov.26.2000. had a record number of attendees for our one clay 
shows. and a LOT of new faces as well as some holiday travel­
ers. WOW! What a turnout. A good preliminary to our 25th 
Annual Luck o'the Irish show in March. we hope! 

The Queen City Chapter is proud to be the first NAB/\ 
Chapter to submit a Chapter member profile. We have visited 

several chapter members. and seen some great collections. The 
profile on Bob Kates follows: see the collection photos on page 
20 in the color section. 

The Chapter also sponsored an open house and book 
signing for ·'Over the Barrel'". chapter member Tim Holians· 
new book on pre-Prohibition Cincinnati brewing history 
(reviewed in this issue.) Th is is the first of two volumes: the sec-

-+ 

Aho,·,,: At 1lw {)/ll'!I 

lum.,c-hooJ.. signing 

at 111e111l"'r Mile 
Nci.\ • home. Cirt•g 

IJ11,·rgN. Nifc 
/JcJ1/i11gN a11d /)oJI 

.lohn.,011 in the 
/)erl,_r l/o{)/1/ (all 

hccr {l{/.1'!) At right: 

Carey Williams a!ld 

hi., .ft1111ilv. D111"<' 
Ga11.w•1wM a11d 
I/ell'// ./{)h11.w11. 

QUEEN CITY CHAPTER MEMBER PROFILE 
Bob Kates 

Bob ·s first foray into breweriana collecting began with 

beer cans in about 1966. He started picking up different brands 
on trips around the country. and with the help of co-workers. the 
collection grew at a steady pace. Growth really accelerated 
when he joined BCCA, after finding out there were OTHER 
folks that collected the same thing. 

By the late 197(J's. Bob had built his beer can collec­
tion to about 4000 cans. Over the ensuing years. his collection 
emphasis has changed. He now collects ONLY Ohio cans. and 
has over I 00 conetops. and I 80 straight steel and punch tops 
from Ohio breweries. 

What changed the emphasis of the collection was sig­
nage. The shift was slow. as Bob had trouble in the 70's finding 
wl;at he wanted. By the so·s. more and more beer signs were 
surfacing. and collecting breweriana advertising soon became 
as important as collecting cans. 

With the increased emphasis on advertising. Bob 
joined NABA and ABA. More show attendance and participa­
tion in internet auctions has greatly enhanced the opportunities 
to buy. 

Bob now concentrates only on Ohio breweries. and has 
over 300 Ohio signs and other breweriana collectibles. 

See page 20 of this issue for a quick tour of Bob "s Ohio 
collection! 

Winter 2000- 200/ 



Convention Report 
By .li111 Kaiser. Com·e111io11 Chair 

NABA 301h ANNUAL CONVENTION 

DETROIT MICHIGAN 

The 3(Jlh Annual NABA Convention will he held in the 

Detroit area l"rom August 2 to 5. 2001. The convention hotel is 

strategically lm.:atcd in suburban Ann Arbor to hc t:losc to 

Detroit's many entertainment offerings without the rush hour 

traffic concerns. 

The I loliday Inn - North Campus in Ann Arbor 

Michigan is located :m minutes West of downtown Dctroil. 

There arc many places of interest in southeastern Michigan that 

will interest anyone who allends the convention. including 

Domino Farms (across the street) Grcenlicld Village. 1 lcnry 

Ford Museum. Detroit and Windsor (Canada) casinos. just 10 

name a few. Oh!. by the way. there are more than (15 brewpubs 

and microbreweries in Michigan. 30 arc within less than one 

hour or the convention hotel and 3 arc in Ann Arbor. 

urrcnl plans arc for an excellent house tour. individ­

ual brewery displays. a micro tour, the taste or Michigan hosted 

by several Michigan Beer Guild brew1.:rs and or cmirs1.:. 1h1.: auc­

tion and all the annual events we look forward 10 each year. 

This year we will be able to keep you up to date with 

the latest information about your convention. The Detroit 

Convention has a web site! Fire up your computer and check it 

out at <http://www.MI-brcw.com/ /\B/\2001>. More and 

more will be available as convention time approaches. You will 

be able to print your registration form. join NABA ii' you arc not 

already a member and sec what we have in store for you this 

August. Our Convention Page is hosted by Gary Bauer. To visit 

his excellent site on Michigan Brcweriana. go to 

<hHp://www.MI-Brcw.com>.Whilc you arc there. also check 

out the various links: the site can take you to a LOT of brewcri­

ana websites! 

The room rate is $79 and the convention package also 

promises to be very rca~onablc. Mark your calendar to arrive in 

Ann Arbor on Thursday. August 2. 200 I. or sooner. 

The Michigan members or NABA extend their person­

al invitation to each one of you and promise you will enjoy our 

30th annual convention. 

Say "Yes" to Michigan in 2001 

Jim Kaiser and the 2001 Committee 

Wanted ... 
an immodest proposal 

Fro111 Fil Grq/J: Editor 

WJ\NTEU: EDITORIAL ASSISTA T / J\SSOCI- skills: fortwwtely tire .w1/iwar1• is f'l'l'tty i11t11iti1·e. and is a BIG 

ATE EDITOR jr,r Quarterly Association p11hlirntio11. Must ltelp! 

I/Jl'C to 11·ri11•. and do it almost 11a111mlly: 11111st ht• a/Jlc to t'/'ea/1• 

meaty a11d i111eresti11g article.r/i'0/11 so111eti111c.1· 11rl'lty 1111.rnhs1a11-

tic,I outli11cs. Must he modest e11011glr to IN S1Jcl/Clll'ckcr and tire 

resident Cirm1111wria11 in tlreir 11•ord pmC'l's.,·or corn•ct Iris or lrer 

l//lhit11al mistakes. Rea.1·011ah/e familiarity ll'itlr all aspects 1!f' 
hre11•1•rim1a a dt'./111it1• pl11.1·1 .I oh pays ahsol11te ZI LC/I. 011d lras 

a li111iu•d 1•.rp1•11se accm111t. '/irn year appr1•111icesltip ll'itlt /Jro-

111oti1111 w F:diwr almost g11ara11teed1 Current Ediwr in ./tit year 

of joh. still J7ourishi11g. hut wearing dmrn! LiJ<' span h1'.fim• 

lmrnout is approximately 6 years (tlte pre1·io11s /:"ditor la.,·ted 7). 

Joh satisjcwtio11 is the 011/y re1\'0rd. except for the m·1·asio11al 

and 1·c1y wclco111c letter Ji'/J/11 a reada. and seeing a 111aga:i111• 

tlrat YOU cn•ated! Article material from NABA Ml'll1hcrs j7oll's 

in spurts. so /:'ditor 11111st he prepared to 1ri11g it compll'lcly. 

.1·0111l'li111es /raring to ll'l'ite an entire is.we Ira or lti111sclf (tltis 

doc.,·11 ·1 ha1111e11 t!fie11. thank hem·e11.1·!) 

/\/J/11·1•11ticeshi11 u.rnally starts ll'ith 11•riti11g a regular 

C'ol1111111. a11d "editing tire editor'". and 11101•e.I· 011 w tire e1·e11t1wl 

a.,·.,w11ing r!f' till' pmd11ction t!/'the maga:ine (all do11e 011 a co111-

l!llfl'/' ... tlre is.1·11,• goes to tire /Jrilll<'I' 011 a disk or CO). Word 

Proces.,·or. plroto lrm1dli11g and is.1·u1• 1·mn11ositim1 arr• l<•am1•d 

Thi' Br<'ll'<'ri111111 Collffwr 

(/' yon a/'£' i11tcrt'sted. or 11·1mld like at least to take a 

Cl'<l<'k at a regular col1111111. /!IN1.1·1• co111ac1 tire Editor rJ Tire 

Ure11·1'1'im1a Collfftor hy 111ail. or e-mail <f'graff'@epix.ne1> . 
All applica11ts. rt'garcl/e.u of' age. ('()l/ffti11g sp1•1·ialty. place of 

residence. lrciglrt. 11·1•iglrt, l'tl111icity. s1•x or e111ploy111e11t, 1Pi// he 

equally considered. T'//1•r1• ARE 0111• or 111·0 <!/ you out tlrere. I 
knm,·.just 1\'0iti11g to he asked! Well. /'111 asking! 

Perhaps in advance or a1.:lual n1.:ed. but a serious 
request! I was privileged to wor'I-. slowly into this position under 
the careful tutelage of P1.:1er Blum. The experience or writing a 
regular column. first, as an Officer. and then a second just for 
fun. led to doing some rewrites. then actual editing. and when 
Peter was ready to step down I gladly accepted the job. As I 
made many changes in the 111aga1ine (mostly in production 
1111.:thods by going to computer composition). my successor will 
lil-.cly do the same. But the /lC is pre11y much today what it was 
al'ler it learned to walk in the early years: a substantive. some­
times even scholarly rnagaz.inc for serious brewerianists. It 
needs continuity. and that's what this appeal is all about! NOW 
is the time for someone to step forward. 
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The Wagner-Columbus Gambrinus 

One never knows what an article will produce! When 
I ran the photos of brewery Gambrinus statues as a sort or quiz 
several years ago (and NOBODY identified any of them at the 
time). it spurred Molly Harris into doing some research. The 
result: wonderful articles each for The /Jreweriana Col/cc/or 
and the ABA Jo11mal. A week or so after the Fall 200011.C hit 
the mails. I received an envelope from Ken Ostrow. Inside, the 
hand written letter and photo you see here. The letter is from the 
sculptor ol' the Wagner-Columbus Gambrinus. one Peter 
Tocnncman of Chicago. soliciting comments from his customer. 
and enclosing a photo or the clay prototype. The customer evi­
dently DID want a few changes. as the finished work had the 
head in a slightly different position. and the face and expression 
appear to have been altered, allegedly to make the good Duke 
of Brabant look more like August Wagner himself. As 
Tocnncman sent a copy or the photo to Louis Lehle, the archi­
tect, the commission evidently came from Lehle, but was paid 
as an extra by Wagner. 

What a treasure! And it came from the pile of business 
papers saved from the old Eberhart and Ober brewery in 
Pittsburgh. How it got there is anybody's guess! A lot or the 
paper came from breweries absorbed into. or serviced by the old 
Pittsburgh Brewing Co., but this wasn't one or them. as far as I 
know. Ken, who has added immeasurably to many of our col­
lections over the years. is to be heartily thanked for saving this 
old correspondence from the trash! Now we know a bit more of 
"the rest of the story 1'' 
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To<·1111enu111·,,. clay 

··sketch"": A/J11r1·. tire _/inislred 
Gmnhri1111s os ii stood in thl' 
rn11111!1'1ed 1Vag111·r hr,·1r,·1-_r in 
Co/11111/111s. OIi /11/row jimn The 
World of Beer Memorabilia. h,· 
tire 1/aw/ocl.s.) 
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Michigan Brewery Stocks 
by Larry Mater 

A review of the 1995 edition or American Breweries II 
reveals that the Great Lakes state, Michigan, had a signi 1:. 
icant brewing industry with 287 brewery sites. Many or 
these sites had multiple company/corporate entities over 
their lifetime. A prime example was the Sebewaing 
Brewing Co. located in Michigan's "thumb". This brewer, 

founded before 1875 at an unknown date, had 14 different 
ownership entities. The multiple ownership entities mag­
nify the possibility that stock(s) were issued for each cor­
porate entity. Oh. the challenge to find a stock from each 
entity! This is probably impossibility due to the fact that 
many of the early entities were proprietorships that exist­
ed before the evolution or modern corporate law and gov­
ernment regulation. Many or the post-Prohibition entities 
possibly destroyed the stock of their predecessor entity. A 
stock exchange was common from the old corporate enti­
ty to the new. Most old stocks were then taken to the incin­
erator to be destroyed. 

Generally stocks survive for collectors by several 
different means. One method is to find stocks marked as 
"specimens". These were stocks distributed by printers to 
companies to review which version they preferred or dis­
tributed by companies themselves to various brokerages. 
These were in the days before electronic trading when 
stocks were physically exchanged "over the counter". thus 

V 

CiOEBEL BREWINCi 

the stock term "OTC". Another method is for an individ­
ual to come in possession of the "stock book". The stock 
book of a defunct company usually contained canceled 
and unissucd shares. A canceled stock is usually perforat­
ed and marked canceled. An unissucd stock usually docs 
not contain any writing or signatures. Collectors prize 
stocks that arc signed (especially by a well known Captain 
of Industry), uncanceled, and without perforations. 
Usually Pre-Pro and small companies had personal signa­
tures while with many Post-Pro companies, signatures of 
corporate officers were printed facsimiles. The last 
method of finding stocks is the hard way, singles or pairs 
out or estates. The sad fact of life is that most stocks and 
stock books from defunct companies were destroyed. Our 
hobby will never find stocks from many famous brew­
eries. 

Michigan is second to Pennsylvania for stock in my 
collection. Please review the list of stocks at the end of 
this article. I know of other single Michigan stocks that 
fellow collectors have in their collection. A few comments 
regarding the table. The latter Goebel is frequently found. 
Along with Frank Fehr, Cleveland and Sandusky, and 
Falstaff, this Goebel is an "easier" stock. The earlier 
Goebel, issued in 1934 is a much prettier stock with an 
unusual vignette. Its corporate entity was 1934-36 per 

American Breweries 11. A vignette is 

tt:"~/~1 the engraved picture at the top center 
.......,~ or most stocks. There arc "stock 

•1 
r' vignettes" just like there arc "stock 

q trays". A special vignette with a cor-
porate logo or factory scene is much 
more desired than a stock vignette I ikc 
the many eagles found on various 
Goes (Goes was a printer or stocks). A 
beautiful factory scene vignette is 
illustrated in the Albert Brewing Co. 
stock furnished from the Stroh 
archives courtesy of Peter Blum. 
Please contrast with the plain stock of 
its immediate prcclcccssor, the 
Mundus Brewing Co. One item to 
note from the table is that the stock 
market crash of 1929 did not deter 
people from investing in brewery 
stocks in the days surrounding the 
repeal or prohibition. Repeal propo-

Some .\foe/.. ,·ig11e11<•., .fhuu 1/w rertifiratc.,· pictured gn'atl_r rt'd11n1d in thi., uniclc. Thc.\l' urc ... ,toe/.." image., 

the n•nifiralc prillll'n 11.,l•tl to dramati:t• //I(' JW/Jt'r .,lwn·. The National /Jrt•u·in.~ ,·ertijiralt' (it"·"'" tlw ·"""'' 
l'i,i.:1w11,· "-'" !,ml, prnlen•.,.,.,,,. ro111JJl111iexJ has a Colw11hio-liJ..,· /(l(f\' ,,.;,1, u 111i,·ro.H·opc and" ,,,.,, 111/w. T/1<• 
Friar., Ale ,·igncflr ha., the idclllin,I lwd.ground. hut the ,·,•mra/ Jigure i., holding a f'lulun•u.,. tlw ,·0111111011 

111edirnl .,y111ho/. l/1111w11 ... ,-l,<'111i.,1r_1· .11·1 har:' 1/1•!1/thr hecr' Tl,c Goe/,e/ i11wgcjiw11" /<)f,.J slum• has !I .,·tocl 
/)(Ji'/..grm111d wul jigun•.,, H'iJ/J 1/w Aml'ricani:cd 110.,1-u·t,r God,cl l'ag!t· on llll' hurrl'lltcud. Uut 1/w lalwrl'r 011 
/It(' rigltt i., ltoldi11g a g/a.,., lw,•r mug! Ohdou.,ly hn·u·l'r_r orienll•d. as rltc lwroic harc clw.wcd men .,ir w11011g 

lw11., /('(Ire., 1111d grain. B111 1ri1i, "/litd,ji,rl e111rl m!II .1/tt11·1•/:' 

nents often cited glowing economic 
statistics concerning the benefits of 
Repeal and how Repeal would help 
encl the great depression. Brewery 
stocks in retrospect were a highly 
speculative investment. By shear ran-

Fite /1re1reria11a Co/lee/or 7 



dom luck, I have two difTerent Michigan stocks made out 
to a Martha M. Johnson. Martha invested in 1933 in non­
producing ( 1934-5) Detroit brewery, the I ndcpcndcnt 
Brewing Co. and also in 1933 in the Mundus Brewing Co. 
It is doubtful she got a return on her investment. Hopefully 
she did not encl up sending her stock to the "shareholders 
protective committee" that is marked on the reverse of one 
Michigan stock, the Wayne Brewing Co. I would also note 
the certificate from National Brewing Co. of Michigan, 
made out to another well-known individual, a certain Mr. 
Ernest C. Oest (and his wife Elizabeth). I have several 

Ernie Oest stocks in my collection from various states and 
sources. Mr. Oest must have had a different reason than 
investment returns because he certainly invested in a lot of 
defunct companies! What makes this interesting to me is 
that I know Uncle Ernie only by his legend; I acquired 
these stocks through "normal" means. I wonder if buying 
stock in the breweries of the time was another way Ernie 
kept his finger on collecting? What better way to be 
assured of a label source than by being a stockholder? 

COMPANY NAME VIGNETTE/ DATE OF 
PRINTER ISSUE 

Albert Brewing Company Factory Scene/ 1936 
National Lithograph. Detroit 

Altes Brewing Company Stock/Columbian 1951 
Banknote Company 

Bay City Brewing Company None/Richmond unissued 
Backus Co. Detroit 

Friars Ale Brewing Company Stock/Columbian 1951 
Frankenmuth Brewing Co. Stock/Security Specimen 

Banknote Co. 
Frankenmuth Kcnlllcky Eagle/Security Specimen 

Brewing Company Banknote Co. 
Goebel Brewing Company, Inc. Modiriecl Stock/ 1934 

E. A. Wright Banknote Co. Phi la. 
Goebel Brewing Company Modified Stock/ 1964 

E. A. Wright 
A. Haas Brewing Company Stock/Goes 148 unissucd 
Honer Brewing Company Stock/Goes 1946 
Independent Brewing Co. Eagle/Goes 1933 
Kraft Brewing Company None/Goes 1936 
Mundus Brewing Company None/Goes 1933 
Michigan Brewing Company Stock/Goes 148 1937 
The Nat'I Brewing Company Stock/Columbian 1962 

of Michigan 
Schemm Brewing Company Stock/Goes 1936 
Sebewaing Brewing Company None/Goes 1955 
Tivoli Brewing Company Stock/ 1934 

Columbian Banknote 
Voigt-Pros'! Brewing Company Eaglc/E.A. Wright 1936 
Wayne Brewing Company Eagle/Goes 1937 
The Wyandotte Brewing Co. Eagle/ unknown 1896 

..... .,.. ........... . 
····""311n.····.. ...... ,. 

)cllr 81tEWINC COMPANY 
•• ,..._,--,..,... ... '-4ool•l- .. U..W.W...._,.,__., ..,..,......., 
"· ... '--~-,~""'-···- ..... ~~.._, .... - """' ..... , ,,_ 

/\I llllll 810\1.'INt, CtH,tl'AN\' 

TYPE 
STOCK 
Capitol 

Common 

Capital 

Common 
Common 

Bond 

Common 

Common 

Capital 
Capital 
Capital 
Common 
Common 
Common 
Common 

Capital 
Capital 
Common 

Capital 
Capital 
Capital 

Larry Moler 

E:I 
CITY 

Detroit. MI 

Detroit. MI 

Bay City. Ml 

Port Huron, Ml 
Frankenmuth. Ml 

Michigan 

Detroit, Ml 

Detroit, Ml 

Houghton, Ml 
Detroit, Ml 
Detroit, MI 
Detroit, Ml 
Detroit. Ml 
Grand Rapids, Ml 
Detroit. MI 

Saginaw. Ml 
Sebewaing, Ml 
Detroit. Ml 

Detroit. MI 
Detroit. Ml 
Wyandotte. Ml 

.. 
I,: a 

t ::-:ri 

L,ji: 1\lher1 IJ"g. D1•1mi1. /')35-38. Ahor<': Ailt·s IJ"g. IJl'lmi1. /')./8-5-1 
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il11u (£11!1 irr1111119 0:11m1 
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1,/1111 .-111,-,, I 

·»-
f;RIAR!ilt\ffllttmWJ.XQJ~B 

rn94559 

GOEBEL BREWING COMPANY 
--- .... ::.::=-=-=--------.. ·~-

.I 
l 

Tire Brell'eria11a Col!el'tor 

Ccmjin111•s 011 thi., page. /iji 1o right. 1011 to /111110111:/Jay City /J'g. /Jar City. 
/9.i./-/9./3: /."ri11r., Ale /l'g, /'/Ir/ J/11m11, All (.\/lff<'s.mr ajil'r fl) yl'11rs of i1111c• 
tii·ity t/1 th<' /Iii/ Kl'nt IJ'.~J. /9./5-195/J /tl1i., n'flijimll' ll'a., i.,.11wil Al·TU< 1/w 

i>n•11·,·r.1· d/lwil'J: Fri111A1·11111111h B'g. Fra11fr11111111h. /93./-/95-1: Gol'bcl /J'g. 

/)ctmit. first 11os1-Pm 1·1•r1ijirn1,• 1936-/<Jf,./ (11/1/I' the 111oilijicd stoct l'ig11c11e, 
iritlt 1/w (im·hcl sig11u111rc logo 011 tit" harr,•/): {,'o{'/Jt'/'S ·"·,·011d <'l'rtifi,·ute, 

dated /96-1: 1/aas IJ'g. l/1mg/11011 a11dlor l/1111rncA, Ml, /933-1952; 1111d l//111fr 

/l'g, the succt'.,.wr to Sifr,.,. Foam /J'g. /J1111/c Crcct. /9.i'J-/9./8 (a11 hm11•.,1 

hn•u·,·r. 11,\illg Old Alw (I,\ " dg11c11,·?) 

9 
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KRAFT BREWING COMPANY 

nus ttJtTll'IU l­

-------ON C HUNDRED 
i r·,1,...._.. __ t:.11,, t llWJWn.'•ef .., .. -01 

' KRAn' DRl:WIUO COMPANY 

::~~,::::::.'...::\' .. t;::rlM:::: H•t ••-•• J~'l-•-."OM ~ 

111 w1r.;ca '"11lJt&or, ,i.o c .. ..,.,_ .... ---" ,). .. ('.,,.,._.,, ,. 1oe • .,.... ty 111 ,..., f I l 
:,::1--;u-tt••( 'l""•'•.,_ll"""H"W'~•.-..-.1 t i 

atunlltts i!lrl'iuin!, Qtompnny 

THIS rl'R'Tlflf~ 11..::1 

u1ko,...nrj 

f .. J:1 r-z•I. 11t1114.•<f uM, < t• J -'' ~ tf 

!ttuni'tuo llrrmi11tl QIL1tn~u11n 

ef W: f'a 1Jw tf Ont M,H ($1 l)"l) In 1li.1rr, l•J'1 Jrr.1' Ir 1~1 11,r 1-,, ,. tf 1h~ C ~•1'1 I,-, 1kt 

li...lJ..-rhn-tf. 111 /"<TIM Cf b1 lllflct"1'10',C-•t 11,,...,t,,, 1{1~..i 1n1,fo •llr f'rr-t,nl<t M<lcr-1-.·,I 

IN \VlTNtSS \VIIPRF.OP, 1h1.1 ,n11.~ "It J1AJ /.,rn 1 -.iN m rh.- t1 ""<'f 
11~ (' '1(,1"7 1-ry 11, J11l1.z11tl1< ,.zi-,1 fffe,n1 •11 I 111 ..-.i.1 11t1/\f{lf' I hCTt. "• 1ln1 

h , 111,., J,iy cf . 11> 

CHE: 

~------------'' 
ibis{ntifit~tlr.1t lh . 1'11.'UI 1uJ,,,,.,,,; 1/ 
._: •••••••••••• --~;-1~~1~ru~;1~G-co::;~;fv'A't l,~l✓.JI /Ml•/ 

/,1u/.)/d1dl, 01lf111tW/,,,,<..,,//A, /,,';f,Ml.-,/1 lrhwi.tl,kJ 1,,.,,,,/m 

j.-1J,,.1,1/ylh~,i/tll/1t,tf·-01 Ntllor,kl,//Jl1.,/,Jn/t;,..✓,,,Al'/r1l'/01,AiH,I 

Jfnliiit:Kr-,,Wlilmof, .M , Wt,. M4,,/, 11/'l,,,Jr,11, lt"_,,..,,,,.1 
,',y1, Nly , 1, 'II ' ' ' ✓~A f,rlf.-.,N11,i, 111 u,I 

,. 1 /...,--. 14,. ✓Ao j.7,. I/ •36 

.!!:•_:_:.... 

Cl'rlijirnlt'.\° 011 this pagl'. /eji to right. top to ho/10111: /1uJc,1w11d1'1// /J"g. /Jl'troit. 

ncrcr pmdmwl /93.J-/1)35: Kraji 1/'g. J>ctroi1 .. 1111Tcct/{'(/ \i,11. IJ"g. /935-1937: 

/\lid1iga111/"g .. 1111T1'<'d('(/ Drawl Na1,ids-1/'g, JIJ./5-19.JO: Al1111d11.1· IJ"g. Detrt,il . 
. \/ltT1'1'dcd 1/w pri•-Pmd \\c.\/ Sidi' 11.C .. /93./-19.15 /mulji1l/011wl hy All1t'rl /i"g. 

1/,c Jir.\/ cl'rli}irnu· pil"l11rcd): National /J'g of Michigan, /Jetroi1 .. nu-ct't'di'd 

Tiwli and A/11·.,. 195.J-/Ol,7, Sd//'111111 Wg, Sagi111111·, /9./-1-/938: and Sclw1rni11g 

IJ"g. Sc/Jt'1rni11g. All /93.J-/')(i(J. Thi' Kra/i i.1 111ar(1•d "''/i·111p"ran· calijirntc": 
\ronder if tlrcy 11·cn· aro111ul long ,·nouglt to i.,sw· inti mws:) And one c1111·1 pre­
di<"f succc,\., hyf<11u·y .,tori...,·. loo/.."' l11d,·1u•mlt111f ... flll'y nercr produl'cd a dro11. 
and ,11 Si'hl'11"f/i11g ... s111all and .\"lmggling. h11t till'_\' /i1.,·t1•d pmji1ahl_r aho11t ]5 

y,•,1rs! 

Wi1111•r 2000- 200/ 
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"Our Michigan Friends" 
Caricatures from a Brewers Convention 

~ 

'f'l,e Brell'eria11a Co/lee/Or 

" 

i• ( 

, x: ~,.,;· 

Sor,a Ii/..,• a Ji·atcrnity party 

.fiwu tlw 19511'.<1 Fmm /Ofl ll'ji, df1d-
1d.,·,·: l,,.",hn,rd Stang. t\11li'rin111 ll'g 

Co.: August (;m,Jwl. (i11/'lwl /J'g: 

1\d11111 Koth, Kflll> /Jm.,./llay Citr): 

11,·numl Stroh. II. Stroh IJ'g Co.: 

Coumd Pji-i.f)i'r. P/i-i}Ji-r /J'g Co.: 

Charles Ml'l'.,I.<'. Uflfll'I' P1'11i/l,\11/11 
Jl'g Co.: ll'illiam Mi/1,•r, A. //1111.1· 

/ll1mg/111111J: ./11/111 Morit:, /Jar City 
//'g Co.: 011,I ./11/,11 llc11c.1·, //1•1w.1· & 

Kt'llt'l'(M1•111Jlllilll'l'). 

Images c·ourU'.',\' of Gary /Jmwr 
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Do these trays exist? 
N.A. Stahling artwork 

Photos by Bill Carlisle 

As I was looking through some old BC records. I found 
an envelope sent to my predecessor by Bill Carlisle, evidently 
soon before I took over editing the magazine. The story was of 
the auction held in Coshocton. OH June 17, 1995 by the daugh­
ter or an artist who had spent nearly 50 years working for Meck 
and Beech, then The Meck Co, and finally American Art Works. 
Among the items auctioned were the stone proofs or several 
brewery trays: Magnus l3eck (Buffalo). Stoll (Troy. NY). and 
Fred l3auernschmiclt (Baltimore). The 13cck tray I had seen 
before, so it was no surprise. The Bauernschmidt tray looked 
familiar (at least the factory scene portrayed). but my memory 
says it was a round tray. not rectangular as shown above. These 

images have been --nipped" for clarity. as the artwork 
for stone lithe plates arc always rcvcrscd ... think positive 
image on the stone, reversed on the proof paper or the 
roller used to transfer the ink to the tray, and positive 
again on the finished tray. 

The Stoll tray at right was a complete surprise. I 
never did a lot of New York State when I was doing 
ground surveys or surviving brewery structures (never 
got to the Albany area at all). but I've had enough expo­
sure to brcwcriana over the years to not be surprised 
when I sec a new itcm ... at least I recognize the brewery 
name. Not in this case! So I got to wondering; was this 
tray ever produced'? I have seen and owned several 
examples of proor art. some readily identifiable as the 
reverse or a familiar tray or lithe, some from breweries 
I know well enough to know the item was never actual­
ly produced. The brand changed, the building was 
severely modified, the owner liked the preliminary 
work, but never approved the final stone art, or the brewery 
changed hands or went broke. 

There was another proof among the photos; one or a myr­
iad or portrayals of the German village tavern interior, with the 
hunter, the monk and other locals enjoying each others compa­
ny and a stein or two of beer. Lots of room around the central 
scene f"or the later artists to place brewery advertising. I wonder 

12 

I 
if this particular scene was ever done? 

It is improper and maybe even immoral to show 
work like this in black and white. IF anyone owns or 
knows of these objects in finished form. please send a 

photo. and I'll print both item AND art in the color section, 
where they bclong 1 

And Bill: I've no idea where the envelope with these pho­
tos has been hiding all these years. Better late than never, 
though! 

Fil Graff 

Wi111er 2000- 200/ 



From A Michigan Collection 
photos hy .I im Kaiser 

THL 

L=;L?jl3 -
OF" DISTINCTION 

OEBE 

There is not a lot of comment needed on Jim ·s great Michigan collection 
photos! A rew note or interest: The Girl and Horse (a stock Coshocton tray) is 

ER 
from the little Biewers Brewery in Jim"s home town of Mt. Clemens. He is E always looking for Mt. Clemens items (there were 1 breweries there at one 

J■OM TNI (Y,■111 CAIN.I OP ■Ol■IL time): not a lot of advertising clone to look for! The Von TOC is one or the rew 
---- point or sale pieces from this Detroit brewery that lasted but 2 years. And yes, 

the Goebel TOC below it IS off center! J\ncl the Eagle logo is still German in origin. dating this piece before 1940 or '41, when it 
became VERY American! 

lsn 't this GREAT stuff? There's more on the next page! 

The ilrc1l'cria11a Cvllccwr /3 



More from Jim Kaiser's collection. 
interesting brass and porcelain tray from Detroit's 
Goebel, with a variation of sorts of the winged 
wheel logo that Bartholomae used in Rochester, 
NY. This version is a two winged wheeled axle 
supporting the Goebel "G", and a glass of beer 
above that. Then some interesting smokers items. 
a Warwick China ashtray-matchbox holder from 
the latecomer Michigan Brewery. Detroit ( 1912-
1920) . a Stroh matchsafe with a hunting scene. 
and the large Goebel tavern-si7.e match holder­
striker made for them by Whites-Utica. The ash­
tray answers a question that has bugged the Editor 
for years. This is only the third of these ashtrays 
from any brewery I have seen. Warwick made very 
few advertising items. Both the other ashtrays 
were from Upstate (WAY upstate, like Watertown) 
New York, and it was jokingly assumed that one 
salesman made one round of calls on prospects, 
got two orders. wrote them up, mailed them to his employer, and 
then froze to death. Maybe that is so, but he must have started in 
Detroit first. cut across Canada and then gone 10 Watcrtown 1 

The two items at ri.ght, both from Stroh, are of great inter­
est to the Editor, being a Stroh collector. I was about to set the 
photo of the Waiter trade card aside (I have one framed behind me 
as I write), as it has been printed in the BC before. Then I noticed 
it says TEMPERANCE BEER. I cannot read the bottle labels to 
confirm this, but I suspect it is identical to the Bohemian Beer 
trade card. The ran, with the same scene. IS for the regular beer. 
I 'vc never seen either of these items before. But then. 5 or the 6 
items pictured on this page are new to me. This is one of the rea­
sons I love doing the magazine: I learn something more about the 
hobby every issue! 

Good job, Jim ... exccllcnt photos, a broad range of brew­
eries, and several shockers to this particular Stroh collector. 

14 Will/('!" 2000- 2001 



HOlll o,nca: •. HllLUl.01 HlWIN. co .. LA Cll:OHC, WIS .• 111:lWOI or <01~ •tut, (ag,r 

A ('(l/m/11/ .rnpph·111c111 111 Pc/er /J/11111'.< ,midi· 1111 llcih•111t111-LaCms.,c: /0 1i111cd /W.1/ctml.,. t\1 leji. 1/u• ,,,,11!,• .1h11p a., ii "l'l"'"rcd l11ji1r1· 1/,c ojjice 1\'i11g 11·as added. 
Tl,is i,\ th'}initely" 11n·-Prol,ihitio11 lu11ul-1i111,•d 11it·,·c. Noll' 11,c cnlm:1:cd ,\tor~ 011 the d1i1111wy. Night." '""rd po.,111u11·il'll 1950, again lu11ul-ti11tt'll. Tl,c ,\i,J.:ll 111u/er 

tlw x,ahle rt•tul,\: "/frih·11u111·s 1/onw Ojfin•"'. anti the huiltling lw\ the .\llllll' tl,·,·orations a, t•,·idl'III 50 y,•ars or .HJ pn•,·im,.,. Nt•u· .\lair.\·, 1w11· door.,. ,w s/wtu•rs. 

Something tltat /Jap/}('11\ wlt,•11 tlw layolll 

r/11cs11·1 QU/'IE wod llf) ... a }ii/er! Thi.,· i., S1m/1.1' 
1111/y "li/J .. /ray, 11 S/11111C 1/11!/lgh ht•n• m11rc lil,·ly 
i11lt'Jlllcd as a t·m1st,·r jt,r lumlC 11.,·,·. This om• u·a,· 

used t1s an ashtray. a.\ many werl'! 

The Brcwcriana Collfftor 

~ 

• V, 

\ 
~ri ~-

i-,;:,-1., 
ii-~ 

(J; 

Fm111 //I(• 1·111/1·1·1io11 of/Ja11 and /Jedi (K11/h) McS/uuw, 
1/1i.1 ll'Ol!d1·1Ji,i 'fill'l,ji1rhcr Ncrl'l'.n--011-glas.1 .1ig11. )'ea/,, 
it'., ti .,tor~ J'il•n·. 11·ith th,· loh.,u•r image appct1ri11g 011 

hotlt .,ignagc and tray.,·.from other hn·wcriC's. but thi.,· is 

a., near 111 hrt·u·t•riunu f}t'1J{Ttio11 n, you· l'f' lildy to get.I 

l11 1/11· days ,,j' 1/11• sig11. /0/J.1/l'l'.I' a11d shrimp ... ,.,.,. l</:'t\l, 
luxurie.,. anti H'ou/d he a/1110.,1 1111l11011·11 in upper 

Mid1ig"11 lwji1r1• 1/w d"Y·' 1,j'Air Frl'ig/11. '/111•.1· 1·m11,· /1,r 
rail. mu/ H't'l'f' proportio11u1t·l_r t'\"t'II mon• l'XJJ<'IISi\'t' 

than today. So if Kol/J fl,,,.,. u·as good t'nnuglt lo drinA 

ll'ilh /11/Js/<'I'. ii 11111.,1 /111r1• /wen 111·1•/ly l11.\llrio11.1 .111,j)' 
S,•c ltoH" much .,uhliminal information ,·,m lw pacAcd 

into t111 image 11'itlt no caption? /Jy 1/u• H"ay. 1/u1 

McShmw Koll> mllcclion "'"·'· Ji-011,rcd i11 1/11• \Vi111cr 
/995 i.l'.\'1/1' (1•0/ 88). ill /Ill /ll'lil'h• OIi I/IC' /,l'('l\'l't\', 
/11'/111r: >'our 1111111c i., 1\c/0111 Koll, McS/w11l'. 011d your 
Cn·at grt•u/ grf'III grwuljl11/wr u·a., (;corgt· Koll>. Sr. 

ll'ho jm1111/,•d 1hc Ko/Ii /Jr1•11'1'/'_I'. ,I li11/c /'/l(J/11.\ho/J 
magi(', ,111rl 11·,· lw,·e a sq,ia-tmrc photo i11 1/tc studio 

srylc of the early 201/1 <'<'11t111y! A11otlwr gen,•rution of 

mllc1·111r.,.1 t\111/ 111 1he l,ji, 1/11111<.1 lo Gory IJ1111,•r, i., 011 
image of yo1111g t\dam·., 11,11111•.\/llt• (/mm "Our 
Mid1ig1111 Fri,·111/., .. J 

/'/l(J/0.1: IJ,m M,Slu1111· 

/5 



SN'II at Nrwlwstt•r Com·<•ntion: Pt•ltrs composition(:)) sign.fearuring 
our Gm11hri1111s toasting Columhia on her i/1nm,·. Adolphus ll11scl,-ia11 
srn,lw/i.1·1111 Pl,010: P,·rcr /J/11111 

1-/erc's one of the p11::lcs 1/1111 11111kcs hre1r1•ri1111a .rn,·I, a jt1.1Ti11ari11g 

topic: O/J.\·,·w·,, Cl,irngo 1w.1·1-Pru hrell'err, a prc1·io11slr 1111A11011·11 rn11 

(cone 1011 jimnm. made as dri11Ai11g 11111g) ,ritl, 1111 IRTP of orl,er 
Fer/em/ 111arki11gs. The hrnrerr 01wrared Jim11 1936 to 19-l I. just in 

rime ji,r ,·ans. S11ecrdmio11: a sa11111le 1·a11 n11rdt• hr 1111idewijfrd ttlll 
1·0111111111,r to i11d111·1• Old /\hhcr to can. The label 11/Jm·e is like/_1· ,r/1111 the 

rnn 1·1111111m1v 11.1'1'(/ jiJr C"///1_1'. Old 1\hhev is rlw11ghr w hare l1ee111111e of 
Capo11,,.1· 11·ildrnt hre11·1·ril·s go11e legit: ij'so. t/1('11 Canadian /\a lik1•/_1· 

would hare done //,cir 1·111111i11g. This is the Jirst time tlw cm/ is pic-

/Jre,rerimw L/\11-::: NJ\/JJ\ J\1<·111/wr 1:run/.. I fr11ry .. H'ITing us m, ,•.rfl'(I in the 11pnm1i11g 
1110,·il' "(,/". a/,0111 r!,c l1m11c ,.,,,, IHlftlc l,cr11·cc11 1Widcr Mantle and 1/ogcr Maris. 'J'l,e 
.1·cl'11c 11·as.fi/111ed iu Ol'fmir in /\11g11sr. 2//011. and rl,e 1-'(,lsrajf /a/,l'f is a111/w11ric t/1 r!,c 1wri­
od. ·nl<' ucttwl heer'! "/iw lute to h(' Strohs! ,,11010 ,·ourtt•.,y Frank 1/enry 

", ... ut'-'••IIO•~ll•1"•lOOl'l,l,tl 

• .. ···~ . ' , .. , .... . .... •· .. 

@ 
I 

//fred ... NO'f' in the 11e11· /ICC!\ hook reril'l1'1'(/ in this iss11e. photos: Larn· Moter and /Job Kay 
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Yes, I /..:now ... ClrrisI111as 
11·as 111·0 111on1/r.1· ago. /JI(/ lrmr do I 
use great .1·easo1w/ pfrolOs like I/ris 
011e o{tlre Second Street entra11ce 11/f' 
Galena St. 1~/ tire Sclrlit:: Milll'a11/..:ee 
brewery:' 

Not e,•er really /raring tire 
opporI1111ity to ll'islr our 111e111hNslrip 
a Happ_,, and Blessed I lo/iday sea­
son, /'II se11/e/or my 11·ishesfor a 

Happy, Healthy, 
Prosperous and 
Breweriana-filled New 
Year, this first of the new 
Millennium! 
Fil Graff (,1·econded /Jy Peter /J/11111, 
ll'lro pro,•ided tire plroto for just 
SI/Cfr a J)lll'f)O.\'I'.) 

Winter 2000- 2001 



The Blue Stroh Labels 
by Peter B/11111 

The Stroh brand, once a 6-million barrel franchise in 
the mid-seventies. was in a decline a decade later. A new 
advertising agency. Hal Riney of San Francisco, was cho­
sen in 1989 to revive the brand. Not everything that Hal 
Riney implemented was successful - the new ads featuring 
German locales, music, and Stroh history failed to catch 
on. In retrospect and with good hindsight it is obvious that 
a little Old World flavor went a long way, and had to be 
balanced with something current and catchy. But Hal 
Riney staff got rid of the white label and came up with an 
attractive blue design featuring the lion crest and the slo­
gan ·'Family Brewed and Family Owned since 1775'". 

In the decade 1989-1999 over one hundred different 
blue labels were issued. given that for the most part there 
were five fill volumes (7, 12, 16. 32, and 40 fl. oz.). 
returnables or one-way bottles. several redemption texts 
or none, and the design was modified several times. But 
basically there were five main series that a Stroh collector 
can consider. 

I. The initial series shows the blue field set in a narrow 
gold frame. Seven breweries arc listed on the left side: 
Lehigh Valley. PA : St. Paul. MN : Longview, TX : Los 
Angeles, CA : Winston-Salem, NC : Memphis, TN : 
Tampa, FL. A long "best usage" text is on the right side. 
This series predates the mandated alcohol warning. The 
export label was also issued for two contract breweries, 
Sleeman in Guelph, Ontario with a 341 mL fill volume at 
4.4% alc./vol., and the Pabst brewery in Tumwater, WA. 

2. The blue field was squared to leave a wide vertical gold 
strip on each side for the alcohol warning text at right. and 
a state reel empt ion I isti ng where applicable at left, pl us a 

recommendation for best flavor usage. Individual plants 
arc no longer listed. 

3. For some plants. the slogan '·America's Fire-Brewed 
Beer" was replaced with "Premium Quality American 
Beer". This text also appears on a large 22 fl. oz. (650 mL) 
label with a blue UPC bar. 

4. The Universal Price Code appears on the left panel, and 
the usage recommendation is reduced to ··store in a cool 
place .. _ 

5. In the last series of 1998-1999, the text in the left panel 
also faces left. The manufacturer's text. formerly "The 
Stroh Brewery Co .. Detroit, Ml." now includes "P.O. Box 
32875''. There are no 7 oz. labels in this series. 

Interesting export labels were developed for Canada, 
China. England, France, Italy, Russia. and Sweden. There 
even is a generic export label, listing the content as "Beer 
: 01 : Cerveja: Bier: Birra: Cervcza'', and "Best before 
encl of month on shoulder of bottle" in each language. 

Several unusual projects brought about special labels. 
For a time the Rajasthan Breweries in India were licensed 
to brew Stroh, and large labels for 650 mL at 5% ale. v/v 
and a reel Super Strong at 8% v/v were issued. A promo­
tion featuring The Three Stooges generated a special can 
ancl label in 1998. Perhaps the oddest label was used for 
layouts when the real label could not be legally used, 
because the beer contained no alcohol and was not placed 
in commerce. This fake product was called STROB 'S. and 
there was a text that "This product is not intended for 
rctai I sale'·. 

L,:fi: Thcfir.,t Ila/ Nin<'." Sm,/, l>/11,•jic/tl /a/Jc/. ll'ith 7 /Jr,•11·,·ri,•s /i.W<'ti at tlw h'./i .,itle oftlwfil'ltl. Night: /imn /me l'.189. the initial ··con•m11w111 \Vami11g·· /alwl 
)'011 J..,w,L· "/)1111·1 ,t.:t'I pregnant H'hih• dril'ing ii tra('for ufu•r too m<my h,·,•r.\, you 11m1,t.:ht_r hoy. yo11! .. 

7"/ie BreH"eria11a Co!ll'C"!Or 17 



When the brewery was sold last year, "Family Brewed 
and Family Owned" was replaced with "Traditional 
Brewing Heritage". I often eat lunch al a restaurant that 
displays some 1940s beer signs, and still serves Stroh, 
now from Milwaukee. The beer tastes fine, although at my 
age Stroh has tasted a bit light for several years, and minor 

/8 

Leji to right, 1011 to ho/10111: Lahe/ ./. ll'itl, "pr<•111i11111 Q11alit_\'jr1r some plant.,·; 
T/1(' ··s1mh'.,· /a/1cl (and there cl'id('/1/I_\' 11·,•n· 110 CANS to 111m,·i, this 

lalwl .. pit_r 1 ): Lahcl ./.fm111 /992, 11·i1i, the UPC: Lahel.f,l'1' ( /998-9), uddi11g the 

PO /]ox to the address): then lcfi. tl,e Canadian "/111purtcd /111portee" /ahel. 

and abol'e. tl,e /'198 rnriant 11·i1i, 1/11• .i Stooge.,· '/ifrio 11011•. Looking at tl,e 

lahels all together tells 11s .1·011wtl1i11g is 11·mng. /mt did 11·c nutil'c ll'hen they 

tlf)/Jeared on /Jo1tles? 

differences would now go uncletectecl. I am sure that peo­
ple al Miller or Pabst would gladly send me Stroh labels 
were I to ask, but I have closed the book. I started a Stroh 
label collection long ago, and Stroh to me means "Family 
Brewed and Family Owned." 

Peter Blum ti 
Winter 2000- 200 I 



From A Michigan Collection II 
photo.,· hy Rick Schmidt 

OK ... you·re one of two collectors in a small town with 
a rich brewing history. and the other collector family is a 
descendant or one or the brewers' Nasty pickle. but that's what 
Rick Schmidt and Dan and Becky (Kolb) McShane deal with at 
every auction! I'd guess the McShancs get preference on Kolb 
items. and Rick has gathered a fine collection of Bay City 

The Brell'eria11a Co/lee/or 

'fop hf/: A JWr1·1•/ai11 m·er s1<•1•/ 
,·orncr sign, alww 2' ra/1, from 
"rowul the turn of th<' last ceutu­
ry. fop righ1: 1\ /Jay City /Jre1ri11g 

Co. tray. earli<'r titan 1/Jc corner 
.l'ig11 '"'<'<Ill.I'<' of 1/w logo. Direc1/y 
ahm·c·: /Jay Ci1y /Jrc•11·i11g Co. luJ/­
th·s...?. ''Fi11e.,1" /as 011 1/w fray) . 

.I \Ve11011ah 011d 2 1/oliday /lei'/', 
mu• u·itl, a t'OIIIJJ/eu· Lightning 

.,101,1wr. At h'}i: Mil'higan I/If) 
hnoh.c lop rm,·: 2 Koppil: 

/Oe1roit). 3 Sd1111id1.1· (Detroit),./ 

Stroh. Second rou·: ./ 
Fra11ke11111111/1, 2 S1roh and a 
l'i111·.,·1 Jiw11 /Jay Cit_\', Third ro11·: 

2 Phoenix (/Jay Ci1y/. a G,l('/wl 
(ONroit) 011d 3 S<'i,e1rni11g. 

Fo11r1h mir: a S1•hell'ai11g a11d .I 
Pfei}]t•n (/Jl'lroit). 

Tlu·n· is 011/y .,o 1111u-h 

/111_1• City tu he jim11d ... a 111011 ha.,· 

to do SOMl,'/'/1/N(; w l,·cp 

acti\'l~! 

Brewing items. Despite having a Detroit brewery with his name 
on it. Rick collects Schmidts only as another '·non-Bay City" 
brewery. Life is good, and collecting keeps friends on their toes! 
The Schmiclts and McShanes arc good friends. and want to stay 
that way! And you thought Rick was just a good auctioneer? 
What about diplomat? 
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QUEEN CITY CHAPTER PRESENTS 
The Bob Kates Ohio Collection 

For your viewing pleasure. Queen Ci1y Chapter pre­
sents what is hoped to be the firsl of a LONG string of Chapter 
member collection profiles! I lcre. the Ohio (well. there IS thal 
little nook by the stairs and the bathroom with signs from else­
where) collection of Bob Kates. from the Cim:innati area. That·s 
Bob behind the bar. and Don Johnson and Dave Gausepohl and 
Jeff Dowers also can be iden1ified among the visitors. 

ANY NABA chapter may (and dang well should!) sub­
mit similar material. Can ·1 think of a heller way 10 get a bit of 
Chapler publicity. and 10 inlroduce us all lo collcclions and col­
lectors wc don·1 know well. QC has been doing lhcse home vis­
ils as informal chapter rnee1ings for years. Grcal idea. and a fine 
phoio spread from one or the visi1s! Photos: Marv White 

Winter 2000- 200! 



~on the Other Side: Brewing in Northern Kentucky, 1837-1919~ 
hy 1i'l1101t,_,, .I. llolia11 

A.l'.l'i.Walll Pm}<·s.mr 1!{' Cen11m1 

Mi.uouri We.I'll'/'// SIa11• College. SI . .lo.l'cph. MO 

The history of brewing activity and beer culture in 
Cincinnati presents a representative example of the rise 
and decline of regional brewing in a major Midwestern 

population center. For years observers have noted the 
many contributions of legendary producers such as 
Moerlcin. Hauck, ancl Windisch-Muhlhauser. giving rise 
to the notion that Cincinnali was one of 1he mosl impor­
lant brewing centers in America during 1he pre­
Prohibition era. But a detailed examination of brewing in 
lhe area is incomplclc without coverage or northern 
Kentucky. and a host or breweries in neighboring 
Covington and Newport. Their stories arc no less com­
pelling than those of their more luminous Cincinnati com­
pet1t1on. An examination of pre-Prohibition brewing 
activity in these locations reveals a number of circum­
stances that not only made northern Kentucky a major 
player in the making and selling of beer in the Ohio 
Valley, but also helped lay the roots for a prosperous 
industry whose effects would be l'clt in 1he region in lhe 
decades al'icr Prohibilion finally came lo an end. 

The success or brewing activity in Cincinnali dur­
ing its earliest years played no small role in 1he decision 
to make and sell beer in nearby settlements. As other 
!owns were eslablishcd around the city. the need grew to 
develop brewing concerns that could satisfy demand in 
the immediate area. Northern Kentucky in particular was 
an inviting location for a new brewery: located direc1ly 
across 1hc Ohio River from Cincinnati. it offered easy 
access to the city. a rapidly growing population base. and 
many of the same basic transportation and natural 
resource advantages that had helped Cincinnati grow in 
stature. Fully aware or 1hc possibilities for a successful 
bn.:wing enterprise, Peter Jonte-who wi1h cousin 
Friedrich (Frederick) Billiods in 1832 already had estab­
lished a brewery in Cincinnati at lhe corner of Abigail and 
Sycamore Slreets, a business he would run with success 
until the sale or the firm in 1855-took the first step to 
bring commercial brewing across the river by early 1837 
when he founded the Peter Jonte Covington Brewery. the 
firs! in a long line of northern Kentucky breweries which. 
save for the Prohibition era. endured virtually uninterrupt­
ed until 1983. Jonte announced in several 1837 newspa­
per advertisements the founding or his second brewing 
concern, at the corner of Sixth and Scott Streets in 
Covington, and promptly laid claim to a reputation as the 
first major brewer in the Cincinnati area: 

This Neu• es1ahlish111e111 is 1w11• i11 Ji,!/ and sIIc­

ces.~jiJ/ operation, and will keep 011 hand a co11stmI1 sup­

ply cfS'/RONC BEl:.R. and all other articles in tlte Brewry 

li11e. <4'as good quality as can he fwd in tlte West. 

The Bre1rcria11a Colll'l'!Or 

T/Je Proprietor heliel'ing s11clt an estahlis/1111e111 

\l'as ll'a111ed in tlte yu/11Ig and growing City <4' CcJ1'i11gtu11. 

ltas 1•e11/ttred IU he tlte .ftr.1·1 in Festing !tis capillll in tlte 

e.rperi111e111, relying 11pu11 the patronage uf a liberal co111-

1111111ity: beliel'ing if' his wices and quality oj' the articles 
j11sti(v, tlte citi::.e11.1· of Ke11111cky will gil'e tltcir lt0111e es/C/b­

lis/1111e111 a weference. 

Tlte C0Fi11gto11 /Jrell'ery prm11ise.1· to .Jimtislt 1/te 

article as good. at least, and as low as ca,, he fwd al any 

otltcr cstahlislt111e111. 

Within a few years the Covington Brewery became 
a successful operation. and by the time Jonte offered the 
Kentucky brewery for rent in July 1842, the business had 
been built up into a substantial operation: 

/Peter .lonte/ ll'il! rent !tis hrell'ery, situated in tlte 

.flo11rislti11g city ofC01·i11gto11. upposile Cincinnati. It is an 

e.rcellelll es1ablis/1111e11t, witlt a good hrick lw11se JO hy 45 

feet, also a _fi-a111e 35 hv ../2 feet, hut!, two stories higlt. 

Joge1/1er 1Fi//1 a Mall lw11.\'e ../0 hy /6fcc/, a/Ill a kiln !4feet 

.,·q,wre, and .\'el'ern/ 01/ter edij,ces: 2 cellars, also a .ftrst 

rate 11•ell <d" 11eI•er failing II•ateI·, and an e11gi11e to grind 

grnin a11d pump 11•ater.fim11 !he ll'l'II. The hrell'ery is in a 

.Jtnc location at tlte upper end of Srnll Street, and now i11 

.1·11cccs.1/i,! opcralion, and ltas a co11.1·1a111 de111a11d for Ale 

and Beer. E,•ery thing is in good repair. and .fim1is/1ed 
1ri1/1 c1·cn• ncccssa,y 111e11si/, /)(ff'f'cls, kegs. &c. The ll'hole 

ll'ill be re111edforj,re or teII years. al a lx11;~ai11. 

Ultimately the venture proved unappealing to Jonte: 
by the mid- l 850s the Covington Brewery had passed into 
the hands or Charles Geisbauer, who by December 1856 
expanded the brewery's main structure-to four stories in 
height and to dimensions or l'i fly-three feet by 165 feet­
and operated the company successfully into the late 
1870s. 

Brewing activity expanded in northern Kentucky 
during 1850, when Peter Constans established the 
Newport Brewery at the northwest corner of Monmouth 
and Liberty Streets: the business prospered under his lead­
ership until 1874. when a relative. Louis Constans, joined 
him in a partnership. Two years later Peter was out of the 
brewery business, and another relative, August Constans. 
assumed Peter's share or the operation. But the new fam­
ily connection survived for only about a year before the 
Constanses sold the firm and left the brewing business. In 
1877 John Butcher bought the enterprise in conjunction 
with a man named Schussler. and continued the operation 
for some five years. The brewery never managed to attain 
success under the leadership of Butcher, and by January 
1882 the firm was obliged to close its doors. On January 
4 the Constans Brewery property was ordered sold by 
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Master Commissioner Gus /\rtsman. according to an order 
or sale made by the Campbell County Chancery Court. 
Butcher had run up a series of debts during the last sever­
al years or the firm. and was sued by Adam Wagner and 
others for compensation. George Wiedemann-who by 
this time had already established his own successful brew­
ery in Newport-purchased the Constans Brewery for 
$37,000, which represented the highest bicl for the assets 
of the plant. 

The technological revolution that moclernizecl and 
expanded the brewery workplace-and the continued via­
bility of Cincinnati-area brewing operations in a strong 
local market-served as a strong incentive l'or still other 
entrepreneurs 10 enter the trade. and 10 create successful 
companies that incorporated the latest developments in 
the manufacture. packaging, and sale or malt beverages. 
One noteworthy firm. under the leadership of George 
Wiedemann from the 1870s onward, would play a major 
role in the local brewing industry for over a century. 
Wiedemann was born in Saxony in 1833 and lived in the 
German area until 1853. when he emigrated to the United 
States. Shortly al'ter his arrival he settled in Williamsburg 
(Brooklyn), New York. where he was employed in an 
existing brewery operation. The experience there proved 
short-lived, and he made his way just three months later 10 

the Midwest. where he resided briefly in Louisville and 
worked in another brewery. Arter six months in Louisville 
Wiedemann again changed locations, when he accepted a 
position in Cincinnati in the Walnut Hills brewery of 

Georg Franz Eichenlaub. Wiedemann eventually joined 
John Kauffman in his new brewery on Vine Street. where 
he worked as a foreman. Well aware of the profit poten­
tial in the local industry. Wiedemann solidil'iccl his rcputa­
t ion as an experienced brewer !'or ten years at the Vine 
Street facility. and in 1870 took advantage ol' an opportu­
nity to operate a brewing business with John Butcher, at 
the Jefferson Street Brewery in Newport. 

Jefferson Street was a small firm at the time of the 
partnership, established some five years earlier and with a 
capacity of only fit'teen barrels per clay. Wiedemann 
brought a depth of experience to the firm that previously 
was lacking and, more importantly, a vision of the future 
potential or the company. Key to the plans or Wiedemann 
lo expand the l'irm was the knowledge that despite a rapid 
increase in population. only one other brewer-the Peter 
Conslans Newport Brewery-had operated in Newport 
during the 1850s and 1860s: at the end or the 1870s the 
Wiedemann brewery was the largest seller of beer in 

northern Kentucky. Despite the presence of competition 
from nearby Covington and Cincinnati breweries. 
Wiedemann sought to expand the plant and solidify busi­
ness first in the Newport market, and later still in 
Covington and Cincinnati. For unknown reasons Butcher 
and Wiedemann dissolved their partnership by mutual 
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consent in 1878. and Wiedemann purchased the interests 
or Butcher for $28.000. One likely motive for the split 
was the decision or Butcher to pursue another brewery 
venture: the Peter Constans Newport Brewery was pur­
chased in 1879, a decision which backfired when the 
Constans plant fell into bankruptcy around 1880. 
Ironically. the brewery was purchased by Wiedemann in 
January 1882 for $37,000. a move which solidil'ied the 
status of Wiedemann as the leading Newport brewer. 

Despite the many successes registered by 
Wiedemann into the early 1880s. occasional setbacks hin­
dered company progress. A fire on October I 0. 1883 lel't 
the brewery malt house in ruins, although reports implied 
that the fire might have been contained had the firefight­
ers been adequately prepared to battle the blaze: in the 
words or one local newspaper. "The need or a steam 
engine was shown by a lack or water, and when it was got 
there. there was no force lo it." In 1894 another blaze did 
minor damage to the brewery stables: upon examination 
firefighters found that a match had been dropped from a 
neighboring alley onto a haystack in an empty stall. an 
apparent act or arson. But a silver lining was evident in 
the case or the 1883 fire. and helped ensure a period or 
rapid expansion after the purchase or the Constans plant. 
In early 1885 the outdated Constans plant was closed and 
demolished. to make room !'or a malt house to replace the 
fire loss or two years earlier. On December 22. 1885 the 
new structure was placed into operation with a production 
capacity or 200,000 bushels or barley, and a storage ele­

vator with a capacity or 160,000 bushels. The new state­
of-the-art facility l'eatured direct rail connections with the 
Louisville & Nashville and Chesapeake & Ohio railroads, 
and automated equipment which cleaned, scoured. and 
weighed barley used !'or brewing. But the success or the 
new operation was dealt a blow on October 27, 1890, 
when yet another fire did some $50,000 in damage to a 
portion or the structure and consumed several thousand 
bushels of grain. 

A continued rise in production soon necessitated fur­
ther construction. and during late 1887 and early 1888 
Wiedemann solicited bids for work on a new building. 
designed by Chicago brewery architect Frederick Wolf to 
reach five stories in height. 170 reel in frontage. and 130 
feet in depth. In 1888 the new brewhouse was construct­
ed between Sixth and Seventh Streets. and provided for a 
total annual capacity of 80,000 barrels through the use or 

a 300-barrel copper brew kellle. a l'il'ty-ton refrigerating 
machine. two large automatic Greenwald engines, and a 
refrigerating house with a storage capacity or 20,000 bar­
rels. Within a year the new edifice clearly had served its 
dual purpose: to increase brewery modernity and capacity 
as well as impress observers, as made clear by the boast­
ful claims of an April 1889 Kentucky newspaper report: 

Will/£'/' 2000- 200/ 



The capacity <H'the hre1\'ery is 110\1' so great that herN{/ier 

Inire old lager. ri\'(/ling that of'Bm•aria. ll'ill he I11med 0111 

to a thirsty c111d appreciati1·e people at a rate .rn1prisi11g to 

hl'lwld. A/read,• orders are po11ri11g in Ji'0/11 \'llrio11s por­

tions<~{ /Ke11I11cky/ and Te1111es.\·ee: yea. the Jinn is e1·e11 

e11croachi11g 011 the rights cf Ci11ciJ11wti hrell'ers hy receil'­

i11g ordersJim11 11p in Ohio. 

/\11cl to show that there is 110I//ing 111ea11aho11II/iejin11, 011 

i11l'itatio11 is extendecl hy it to all l'isitors to the city hot// 

this Sat11rday and S1111day. at an_,, ti111e d11ri11g the days. /0 

call and see the 11e11· hre11·e1y. partake <f l1111C'h a11d go 

m,·ay happy. 

In 1893 a bottling raL:ility was wmpleted, one which was 
able to package 36,000 quart bottles-almost two hundred 
rirty barrels or beer-per clay. By the late I890s brewing 
capacity al Wiedemann reached I 00.000 barrels per year. 
and the physical layout or the company was the object or 
high praise from the community: 

All the lmildi11gs are ()j'stone. hrick. a11d iro11. and are 

11mctically .fi'repmr~( '/'lie _fi-011I o/ tl1e l111ildi11gs is <f 
prc.,·.,·cd brick. m·11<1111e11ted ll'ith .,·I011e and terra-cotta 

tri111111i11gs. The 111ai11 IJ/lildi11g is fo11r stories high. has a 

.fi'()/1/age qf lll'o l1111ulred/c'et a11d a depth of 011e l11111dred 

a11d thirty, and is s11mw11111ed by a .f<mnidahle I01,·er. /11 

this h11ildi11g are the co111pa11y's cold-stomge rooms. the 

hrewlw11se. 111illi11g roo111.,·. and the e11gi11e and hoiler­

roo111s. Eal'h depart111e111 is eq11ipped with the 1·ery latest 

appliances 11secl i11 the 11roc/11ctio11 r<f'a superior q11a/ity ()f 

heer. 

Extensive mechanical improvements to the Jefferson 
Street racility, conducted over two decades. rendered 
brewing operations more efficient, but also necessitated 
the acquisition or more real estate. To racilitate rurthcr 
expansion the business l'iled for incorporation in May 
1890, with total capital stock or $500.000 divided into 
shares or $500 each. Later in the same year Wiedemann 
purchased the Jacob Dorne property at the head or 
Monmouth Street, just across from the Chesapeake and 
Ohio depot, for $4,500. But despite the success of the 
concern, brewery expansion was not always without con­
troversy. In April 1893 Wiedemann purchased the former 
German Baptist Church at the corner or Sixth and 
Columbia Streets, with plans to transform the structure 
into a new office building. In the process the occupants of 
the church-a black congregation under the name or 
Corinth Baptist-were obliged to relocate, a move which 
raised the ire of some area residents. Temperance and pro­
hibition advocates also were quick to denounce the 
Wiedemann move as an assault of alcohol producers upon 

'/'he Bre11•ffia11a C ollec/or 

the religious community, as well as the desecration of a 
place of worship. The conrlict was not the last with area 
religious groups: in 1908 temperance crusaders rallied 
around St. Mark's Lutheran Church and its pastor. H. W. 
Hanshue, when Charles Wiedemann threatened to make 

good on a $3,000 debt owed the brewery by the church, 
despite claims by St. Mark's trustees that the payment 
would force the church into insolvency. Temperance 
activists quickly assailed the brewery ror maintaining an 
anti-church policy. and implied that the unwillingness of 
Wiedemann to delay collection was based on temperance 
work performed by Hanshue. In turn. Wiedemann 
responded that the affair was "a simple business proposi­
tion. I hold the note duly signed by the Trustees, and it has 
to be paid when clue." 

Despite the generally high reputation of the 
Wiedemann concern. accusations or wrongdoing also hin­
dered the l'irm. as evidenced by an August 1885 report in 
the Cincinnati Enquirer that a Newport brewery­
Wiedemann was the only brewer in Newport at the time­
was seized by revenue officials for the use of counterfeit 
tax stamps, a charge vigorously denied by company man­
agement. In 1903 the Commonwealth or Kentucky filed 
suit in Campbell County Court against the Wiedemann 
Brewing Company. under the premise that the brewery 
owed $65.000 in taxes based on the issuance or 
$1,000,000 or capital stock in 1891 and 1892. The case 
was dismissed in December when Wiedemann allorney 
George Washington successfully argued that the capital 
stock was not taxable because the brewery was not oper­
ating under any franchise, grant, or privilege, and thus 
enjoyed benefits similar to those which might be gained 
by any individual. But such cases proved the exception 
rather than the rule, as Wiedemann grew continuously 
until the onset or Prohibition in 1919, and remained one or 
the most viable independent Cincinnati-area beer produc­
ers until its absorption by the Wisconsin-based G. 
Heileman Brewing Company in 1967, reigning as the lone 
operational brewery in Kentucky from 1978 until its clo­
sure by Heileman in early 1983. 

The arlicle above is an cxccrpl !'rum Orff the Barrel. by 
Timolhy I lolian. reviewed in I his issue. The Edilor offers ii as a 
sample. and hopefully a bi1 of a lease. I did 1101 reel ii would be 
righl lo boil clown lhe copy 10 fit space, as lhe aulhor\ s1yle 
would be compromised. Maybe 1his is11·1 !'air. hu1 you CAN buy 
the book to read the rest or 1he s1ory. 
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Memories of LaCrosse 
The old Heileman office building 

hy Peter Blum and the Stroh Archil'es 

The large building with the timbered second floor. 
Pennsylvania Dutch art. and the German brewer's slogan 
"Hopfen und Malz - Gott Erhalts" (Hops and Malt God 
Uphold) was a famous Heileman landmark in LaCrossc. 

A .,·111111.,· swnmer day arowul /9/0 ... tlw cntin• lmilding ,n,u· (p/11., al lt·u.,r 011c 

1111/1111(er 11·/,o mdl' 11/J 011 Iii.,· /Jifr. 1) 1111 thl' lmrn i11 Jiwll 11f 1/11• o/]in' pan of //II' 

l111ildi11g. N1111• !Ill' .,·tor( 1111 1/,c roof (m·tnalfr 1111 a i,idd1•11 cl,i11111er) ahm·,· tlw 

gal,!,,. Src tlw mlor .\l't'tion ji,r 1111 earlia pmrrnnl t!epicrion, h,'}i,rc rill' oj)il'I' 

11·m added. all plw10.,: !'era IJ/11111jiw11 Stroh Affilil'e., 

Wisconsin for over a hundred years. It stood on Third 
Street and Winnebago, facing the brewery. Originally 
built in 1842, ii was at one time the home of Gottlieb 
Heileman according to an article in the LaCmsse Trih1111e. 
It is possible that the traditional German symbol of home 
and hearth, a stork on a chimney, dates from the residence 
period. The bottling department occupied it at the turn of 
the century, certainly the most picturesque place to bottle 
beer anywhere. A newer adjoining one-story brick build­
ing toward the corner was the office. 

We next sec the building about 1914. in one or those 
"new truck line-ups" photos, which seemed to have been 
de rigour for promoting real beer after Repeal. The first 

floor had been extended toward the rear for hop storage, 
and the exterior of the old office building was finished 10 

match the former bottling house. The interior was trans­
formed into the offices and a hospitality room. The build­
ing would stay essentially unchanged for the next twenty 
five years, through war and peace. 

When night watchman Robert E. Lee made his rounds 
al midnight on Friday, December 11, 1959, he saw noth-
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/11 1ili., 1958 pilot11, till' .,t111'1'11 /111.1 /11·,•11 n•11101·cd Ji'm11 Ilic ji/'.\t J71111r 1rn//s. and 

lmul.ffaping mu/ ti coren·d doonray Juul lw<·n added fo u·har 1t·as 1/Jc11 the 
/111.11,italitr C,•111cr and 11j]i,·e.,·. 

ing amiss, but when he looked out l'rom the third floor or 
the brew house later, there was smoke, f'ollowcd by 
flames. By all accounts it was a spectacular fire, which 
took two hours 10 control, and was not completely extin­
guished until next morning. The f'irc was thought to have 
started in the hospitality room. While company records 
were either unharmed or recoverable, all offices except 
president Krumm 's were badly damaged and all supplies 
were lost. 

The historic building was too badly damaged by fire 
and water to rebuild. Krumm parceled out the various 
administrative functions. The brewmastcr had to make 
way for sales and purchasing, accounting was shifted to 
the rear of the taste test and chemical lab., advertising was 
bundled off 10 an old USO building several blocks away, 
and shipping was clone from a warehouse. With 
Heileman·s business improving, it was a good time to 
build larger offices and a new hospitality building. NABA 
convcntionecrs visited there in 1981: it would have been 
great if it had been the old German building. but at least 
we have some good photographs. 

While both the author and present Editor remember 
the new building. with ''the world's largest six pack'', a 
cluster of grain storage tanks painted to look like Old 

Style beer cans at its north encl, nei­
ther of us has a photo of it! The 
brewery across the street? Yes. The 
Gambrinus? Yes. Historical blind-
ness? Do we only become con­
cerned about something when it 1s 

/ gone? 

~ 
A dosc-1111 of the .,torA., Ji·om 
// \Vorld \Var '/irn photo. 

Peter Blum 
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Colt 45 Glasses 
Photos hy George Virgines 

Our intrepid Colt 45 collector. George Virgincs. has 
offered some additional Colt items as "additional information 
and another alt cm pl 10 get some questions answered . ., The items 
above. left to right: 6 1/4 .. hourglass (or ··meistcr .. ) marked "By 
National Carling National Breweries. Inc .. Balto .. MD .. : an 
insulated plastic mug. 6 1/4 .. tall. marked "By National - The 
National Brewing Co. or Balto, MD - /\lso Phoenix Miami 
Detroit": a 6 3/4 .. glass with gold trim. marked only "Award": a 
3 3/4 .. Old Fashioned glass circled with gold horseshoes and 
marked ''The National Brewing Co .. Baltimore. MD.": a 5 1/4" 
tankard. marked "Award .. : a T tall paneled waist glass with 
only the Colt 45 marking. 

OK? Now the questions. Docs anybody know what the 

(pit 
~~.:

1 45 

"/\ward" glasses were for? The Editor has seen similar glass­
ware from National Bohemian and National Premium that he 
assumed were donated by the brewery to be used for prizes at 
bowling tourneys. etc. Then there is the "cocktail .. glass: was 
this part or a set of barwarc the brewery sold or gave away? And 
docs a National collector have any idea about the dating or the 
··un-brewcry .. items? 

George also is int1.:rcsted to know about other Colt 45 
decorations. ALWAYS looking to acid something to the collec­
tion! 

Book Reviews by Fil Graff 

Beer Advertisini,:; knives. letter oneners. ice picks. 
Cii,:ar cutters and more; Donald Bull, Schiffer 
Publishing, 2000. 176 pages (most color), $29.95 cover 
price 

I'll get right to the point here. Don Bull, a world­
class collector and documenter or beer (and wine) open­
ers, has abandoned his subject. sort or! There ARE actual­
ly a lot of knives. etc. included that have openers. 
corkscrews, etc. attached, but the book is about advertis­
ing items with a point. That is not a succinct topic '·point". 
but a sharp thingy. Don originally titled the book "Sharp 
Beer Advertising", but some literal minded people thought 
he was doing a book on Miller's no alcohol beer. After 
several other false starts, the present unwieldy title was 
pointed out, and accepted. Unwieldiness aside, the point is 
that this is a GOOD book! Educational. colorful and fun. 
Don continues to lace his text with sidebars, alternately 
titled ''Bccrbits ... Bizbits" or Bullbits .. , depending on the 
rercrence. These one or two liners arc often humorous, but 
contain one or two wee bits or pointed wisdom for the col­
lector. 

The /Jrell'eria11a Collff/or 

The lavish use of color (which typifies Schiffer 
efforts, by the way) really makes this book stand out. It is 
full or colorful labels (from Bob Kay·s collection), post­
cards ancl trade cards used as backgrounds for the objects, 
pointedly identifying them with a particular brewery. The 
book is organized by topic (type of style of' object, arena 
or use. etc.), and docs include an index by brewery/brand 
name, as well as a price guide for each item. So don't 
think this is just another coffee table book with nice pic­
tures (it might be used as that also); it IS a usef'ul book for 
brewcriana collectors! Maybe I'm pointedly prejudiced, 
as Don has included several of my collection items, and I 
was privileged to be appointed to do a read-through in gal­
ley. to make corrections and (pointed) suggestions. I 
enjoyed that task, as the book was pointedly well clone, 
and have enjoyed the J'inishecl product more! Any sharp 
brcwcrianist will enjoy the book, and his collecting skills 
will be honed by exposure to additional types of objects 
his/her favorite brewery might have employed to whet the 
public's appetite for their beer. Sharpen your pen or pen­
cil (they are included in the book. of course!) and write a 
chcck ... buy the book! You won't be clisapPOINTcd. 
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United Slates Beer Cans, the Standard Reference of 
Flat Tops and Cone Tops; Beer Can Collectors of 
America, St. Louis, 200 I. $89 cover price (Direct orders 
from BCCA, $80, and BCCA Members get aclcl'I $15 dis­
count) 

This volume is a truly monumental effort of some 
5 years duration by the three editors (Bruce Gregg, John 
Page and Tom Waggoner) and a large group or can collec­
tors from all over the US who pooled their collections. 
There are almost 7300 flats and cones (no, NO pull or 
punch tab cans!) appearing, in crisp. clear color photos; 
each can photographed is the best example known. There 
have been several can books published in the past, but 
nothing like this one has ever been attempted. 

The can colors and the copy were carefully edited 
over and over. with sample pages were reviewed by col­
lectors at meets across the US. and new photos taken if a 
better example turned up. I am not primarily a can collec­
tor, but do maintain cans from two breweries. I was 
astounded to see a can from one of them I'd never seen 
before. I suspect this will be the reaction of collectors 
everywhere! There arc many cans included that have only 
ever been seen by a hanclrul of collectors. The book is 
expensive, yes: but it comes as close to being a complete 
survey of an important brcwcriana category as is ever like­
ly to be produced. What would you pay for a complete 
pictorial of all the US pre-Pro beer trays? Or lithographs? 
The book also has LOTS or can lore and can history in an 
excellent lnlroductory section. Also included is a com­
plete explanation of the BCCA 5 point grading system. 

My heartiest congratulations to the editors, pho­
tographers and crew that put this beautiful and useful vol­
ume together, and to the BCCA for making it possible. It 
is without peer in our hobby: never has a collecting cate­
gory been so well and so attractively presented! Herc's a 
world standard for collecting book quality! If you have 
any interest in cans at all, BUY IT! It will enhance your 
collecting, and may even turn you on to a new-old field! 

Beer Memorabilia; Martyn Cornell. Apple Press, 
London, 2000. 160 pps, full color. About $25 US. 

I am reviewing the English edition of this book, 
that ended up on my desk via unknown means. I under­
stand there is a US edition in the works. 

Cornell has written and profusely illustrated a 

guide to world brewcriana, with a good percentage of US 
examples, much of which came from the pages of the BC! 

Like previous attempts at producing a volume covering 
the whole field (Haydock 's Th<' World o[ B<'er 
Me111orahilia as a primary, and familiar example of the 
genre), he probably leaves single subject collectors unsat­
isfied. But he attacks the subject with vigor, covering 
advertising, packaging. bar items like coasters and glass­
es. and even gift items and ephemera. The color is uni-
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formly good, although some or the image resolution 
leaves a bit to be desired. 

I was asked several years ago to do a book on 
''brewcriana" by one or the hobby publishers. My 
response was ·'What PART of brewerianar'. and when 
told "ALL of it. or course". I politely declined. As I read 
through Corndl's excellent book. I keep recalling why I 
didn·1 accept the offer. Nobody will ever be fully satisfied 
with a digest: if" someone perchance did a COMPLETE 
book, nobody could pay for it! Perhaps it is inevitable that 
we only have the opportunity to read through books like 
this. snacking. but not getting a full meal! 

Beer Memorabilia IS a good effort. well written 
and well illustrated. Maybe more 'f'i111e maga1.inc than the 
NY Ti111es, or a can of Pringles rather than a full course 
meal. but worthwhile, and a valuable aclclition to your 
Brcwcriana library! Ir and when I receive note or US pub­
I icat ion. I' II pass on the word! 

OVER THE BARREL. The Brewing History and Beer 
Culture of Cincinnati. Volume One-1800 to Prohibition, 
Timothy J. Holian; Sudhaus Press. St. Joseph. MO; 2000. 
356 pps, some color. Cover price: $24.95 I Order direct 
from author (sec Directory ror address) or at bookstores. I 

I am. by researching history, predisposed to like a 
book on my favorite brewing community. Cincinnati. I did 
a fairly exhaustive brewing history some years back (for­
malled like American Breweries), to help me with the 
tours of the city I occasionally did in those clays. So I 

thought I knew what to expect when I opened Tim's book. 
But this book is almost everything that two previous 
allempts at histories of the area aren't; complete. interest­
ing. rull or collateral information like stories or the brew­
ers themselves. The book is as much a social history of 
first the English. then the German population of the city 
as it is of breweries, and it is rich with detail. One can 
almost smell the cigar smoke and stale beer in a beer hall! 

Tim covers the whole metropolitan Cincinnati 
area: the city itself, Northern Kentucky, Southeastern 
Indiana and the rest or Hamilton County. In a very nice 
touch. he connects brewers who started working in 
Cincinnati to their ultimate destinations; men like 
Gottfried Fleckenstein (Faribault. MN). John Hauenstein 
(New Ulm. MN) and Henry Weinhard (Portland, OR). 

This is a ''city history .. that. like Jim Maxwell's 
recent one on Kansas City, will be clipped into for years, 

reading for enjoyment. and mining for information. It is 
extraordinarily well researched, extensively illustrated 
with period images, thoroughly indexed. and heavily foot­
noted for those that wish to pursue further study of source 
material. "Vas you effer in ZinzinnatiT If so. 1-lolian's 
book is like another visit; if not, you·11 wish you had been! 
And a second volume, on the Post-Prohibition period, is 
coming! I await that event with a good bit or anticipation. 
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~==========~w11l' ~{atlrshe llcr~==========~ 
.. De Gustibus Non Disputantum est" 

This may likely b..: the last Rathskeller column. A 
request has been rcceiv..:d asking that a disclaimer. identifying 
the column as the "personal opinion of the writer. and not that 
of N/\BA. or any of its Officers. Dirc<.:tors or other Members" 
be added. As this clearly suggests Iha! a law suit is 10 be filed 
against the writer for slander. product defa111a1ion or su<.:h non­
sense. it is perhaps best to simply discontinue the column artcr 
a five year run. It is hard for me to conceive. even in this liti­
gious society in which we live. that these words would he con­
sidered weighty enough to trigger a suit. but lawyers arc always 
out for a case. I guess. Thi~ IS an opinion column (the sub head 
reads "one cannot argue with taste .. ). but I refuse to write pap 
and comforting words about a product, no matter who ii is from. 
Great brews arc here exalted. good ones arc praised. mediocre 
brews arc so identified. and bad brews (unless they arc part of a 

group of products from a particular micro). are rarely reviewed 
at all. as I prefer NOT to say bad things about ANY Micro prod­
uct! The produ<.:ts fro111 the majors arc largely ignored. unless 
they by chance produce a noteworthy brew that comes to my 
allention. 

I hope that someone else will take up a column to fill 
the space "The Rathskeller"· has occupied. Stopping it will cut 
one more link between the writer and our hobby. I LOVE beer. 
even when collecting the artifacts celebrating its existence has 
become more than normally di!Ticult for me. If our hobby 
becomes the target for lawyers and do-gooders. can Neo­
Prohibition be far behind? One last group of reviews (properly 
sanitized so as not to offend anybody) ... 

Herc arc a few from Texas. courtesy Ed Culbreth: 
Cactus Queen Ale. Yellow Rose B.C.. San Antonio. 
TX 

A very nicely balanced American Ale. with an interesting malt 
note at the end. and an excellent deep-in-chest hops finish. 
Label ID's as an IPA. and it docs become more like that type as 
it warms to the 50 deg recommended temp. But at "normal" 
drinking temp. if judged as an IPA. f"d likely flunk it. It just 
docsn·1 have an IPA's muscle. I wonder if the voluminous text 
on the label is for some Yuppie Bubba to read as he drinks from 
the bolt le? 

Yellow Rose Pale Ale, Yellow Rose B.C. 
Label lex! says it is an ESB. I say no. but as an ale, it's OK. 
Ingredient claims were not apparent in the sample. and a 
banana-citrus flavor note tells me they used the ··wrong" yeast. 
Drinkable. but 1101 anything ii claims to be. I sense this brewery 
also tends 10 over-<.:arbonate. but the initial enthusiastic head 
docsn ·1 last. and doesn ·1 lace the glass. 

The /Jrewerit111a Coffee/or 

Bubba Dog Beer. Yellow Rose B.C. 
Label text iden1ifics a wheat content, and the citrus-banana fla­
vor note (strong!) is typical for a hcfcwcizen. An ··American 
Style" wheal beer? Oh. well. Unfiltered (correct for a 
hcl'ewcizen), but the over-carbonation vanishes quickly. leaving 
a Ila! drink. 

Honcho Grande Brown Ale. Yellow Rose B.C. 
Sample was spoiled. and undrinkable. Mentioncd only as ;moth­
er available brand. Sorry. Ecl ... 1"111 definitely NOT impressed 
with Yellow Rose! 

Landmark Cream Ale. Landmark B.C. (by Gluck. 
Cold Spring. MN) 

OK. and drinkable. Nice hops undertone and finish. I just found 
nothing special. 

Extra Pale Ale. Slo Brewing Co .. San Luis Obispo. 
CA 

An English biller. Good body. a strong hops finish and ni<.:e 
hoppy finish. A very drinkable brew. but far from unique. Ain ·1 

that nice to be able to say? 
Brookl_yn Lager. Brooklyn Bn.:wcry (by Malls. U1ica) 

A remarkably good lager. brewed with a pre-Prohibition formu­
la. Full bodied. well hopped. approaching copper color with a 
nice head that laces the glass well. I\ treat to both the eye and 
tongue! 

St. Stans Amber Alt. St. Stans B.C.. Modesto. CA 
I lard to ask for more in an ale! Lovely to the eye. a well bal­
anced but hop-dominant Ilavor and great deep-in-chest finish. 
Silly legend aside. this is an absolutely top-drawer brewer' This 
sample is interesting labeled a "Malt Liquor"'. It's just a mar­
velous "Best Bitler". 

Allagash Dubbel Reserve. Allagash Brewery. 
Portland. ME 

Lovely. lovely! Ruby-copper in color. with a huge, durable 
head. rich malty-spicy flavor and delightful hops finish. A clas­
sic Belgian Abbey /\le in corked l'Iat-bo1tomcd champagne style 
bottle. In a class with Chimay (Belgium). Omegang (NY) and 
New Belgium (Colorado): prelly fine company! 

Allagash Tripe( Reserve. Allagash Brewery 
/\ VERY strong Belgian /\le. As the Dubhe!. this is very com­
plex, with a winey l'lavor when cold. and a long lasting clcep-in­
chest finish. "Champcnoisc .. bottling with the yeast. Drink this 
as a cordial. or with strong cheeses. Although the flavor pro­
gression isn't that strong. its overall effect would dominate any 
non-red meat meal. 

Weinkeller ESB. The Weinkellcr Brewery. Berwyn, IL 
I remember this was one of my favorites at the brewery. and ii 
still is! Rich. hoppy. dark copper in color with a beautiful last-
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ing head. This is an excellent example of the type! 
Bristlecone Brown Ale, Uinta 13.C.. Salt Lake City. 
UT 

Alleged an English Nut brown Ale in character. I found it over­
ly Cascade hoppy. particularly at the finish. For me. a failure. 
Rapidly disappearing head, bitter Cascade undertone: not well 
brewed for my taste! 

Boulder Fallfest Amber Ale. Rockies. B.C., Boulder, 
co 

Very pleasant. with a nice malty burst in the middle. and longish 
hop dominant finish. Minimal head. but otherwise very nice. 
Great? No. but a decent and drinkable brew. 

Millstream Wheat Beer. Millstream B.C .. Amana. IA 
A very pleasant. somewhat sweet lager. Good body, strong hops 
undertone and tonguc-tingl ing finish. VERY drinkable! 

Post Road IPA. Post Road B.C .. by Matts. Utica. NY 
A very nice IPA with requisite hoppincss and long finish./\ very 
good formula. well brewed as usual by the masters at Matts! An 
easy "9" on the Mandzuk scale. 

Post Road Pumpkin Ale. Post Road B.C. (Matts) 
One clocs11·1 have to be a Colonial to enjoy this very traditional 
American seasonal ale. This version is not like eating pumpkin 
pie. although the pumpkin and nutmeg flavor is definitely there. 
blending with the malt and hops. I enjoyed it with a pork chop 
meal. but might not have as just a drink. 

Rogue Dead Guy Ale 1998. Oregon B.C., Newport. 
OR 

Two years old now in the bottle! This ale has mellowed well, 
acquiring a rich nutty flavor. and tempering the hops blast a bit. 
Full bodied. flavorful and delicious! Wonder how much longer 
it would last? Glad I found a lost bottle of this one! 

Rogue Shakespe.ire Stout, Rogue Ales, Newport. OR 
New company name. I guess. Herc·s a pure and simple English 
Stout. The hops flavor apparent throughout. but is well balanced 
with the dark malts. OUTSTANDING! 

Barney Flats Oatmeal Stout. Anderson Valley B.C .. 
Boonville. Cl\ 

It was a joy to find product from this brewery here in the East! 
A fine. full bodied malty stout: semi-sweet flavor with chocolate 
tones and a nice long. but subdued. hops finish. My sample did 
not hold its head. but that's the only flaw I noted in this classic 
·'driveway coating." 

Ho1> Ottin' IPA. Anderson Valley B.C. 
IPA says it all: a hop head's delight! They dominate. but don't 
bury the flavor throughout and produce a nice warm chest fin­
ish. Full bodied. a nice herbal nose. and an absolute winner! 

Boont Amber Ale. Anderson Valley B.C. 
A huge head and nice copper color. so it is a treat to the eye! 
This is a medium bodied American /\le. well balanced and not 
particularly strong in any feature. Just a nice. drinkable brew in 
the American tradition. 

Otter Creek Stovepipe Porter. Otter Creek B.C .. 
Middle Creek. VT 

A very nice. dark ruby brew (head laced the glass. but didn't 
last) with hops dominant throughout. More a stout than an ale 
blend, as Porter technically should be. but excellent! 

A Winters Ale. Otter Creek B.C. 
''In the tradition of the famous dark ales from Scotland. Auburn 
in color. its sweet and satisfying maltincss. creamy texture and 
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warm spicy finish arc sure to take the chill oil." Thal 's what 
THEY say. I say an OK seasonal with a Cascade hops bitter fin­
ish. Not MY Winter Ale, thanks. 

Cop1>er Ale. Otter Creek B.C. 
A very good Alt beer style ale. A fine bubbled head that lasts 
well. a good rich flavor with a nice balance. but a rather metal­
lic hops finish. Cascades? This is the only "olf' flavor on rny 
tongue. 

Thunderhead Cream Stout. Portland. B.C., Portland, 
OR 

Driveway coating at its best! Thick. dark. chocolatey. rich and 
sweetish with a subtle hops-under-malt finish. Very filling. and 
quite drinkable. 

Allagash White. Allagash B.C .. Portland. ME 
This newish brewery speciali1.cs in Belgians: this is a typical 
belgian wheat beer. Slightly spicy. and properly lemony. it is a 
very drinkable refresher. 

Merry Christmas-Happy New Year Ale #26. /\nchor 
B.C .. San r-rancisco. CA 

Frill Maytag ·s annual taste adventure. Unabashedly spiced. this 
year is nutmeg and coriander (I think). This years sample is still 
young. and who knows where it will be in 5 years. This'll warm 
you up. and delight the palette! 

Winterhook Robust Winter Ale. Redhook Br'y. 
Portsmouth NH 

Delicious. and different than I remember. There is an interesting 
burst or malt sweetness just before the throaty hops finish (that 
moves clown to the chest). A lovely brew indeed! 

Pyramid Snow Cap Ale. Pyramid Br'wys, Seattle. 
WA and Berkeley. CA 

A LO\IELY potable! Beautiful balance with the maltincss 
noticeable and delicious in the middle. and an English Fugglcs 
Hops finish. Most enjoyable. and HIGH-test! 

J.est Amber Lager. Weeping Radish B.C, Roanoke. 
NC by Clipper City. Baltimore 

Herc is the flagship brand from Weeping Radish. one or the 
Easts' very first Micros. Hearty in body and flavor. with a nice 
crisp hops finish. /\n Octoberlcst type. this is a very pleasant 
drink for a winter evening. 

Sea Dog Cabin Fever Winter Stock Ale. Pugsley B ·g 
LLC. Portland. ME 

A nice big-bodied malty brew. with a balanced hoppiness and a 
good finish. Nothing particularly unique. but much better than 
just "good ... 

Lionstone Red Ale. Lionstone B.C. contract by 
Stevens Point 

This old family recipe from an American distilling family is 
quite interesting. Red it is. and alc-y also. and the combination 
of Cascade and Willamette hops acids a pleasing complexity to 
the brew. Sure doesn't taste like a "Point" product! This brew I 
likc ... a lot! 

Crooked River Select Lager. Crooked River B.C .. 
Cleveland, OH 

/\ very fine tasting lager 1 You wanna WHASSUP'! This is defi­
nitely NOT it! I'd place this in the Pilsencr Urqucl class ... Saaz 
hops for sure! Close to a TEN! 

Nice to encl with a winner! 
A1·e Atquc \/alc ............ .The Brewers Monk 
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;.tJJBt~ Despite the increase in dues rrom $20 to 
~~ $25, the NA BA membership holds steady at 

950 members. The annual Me111hership 

in 1977 and joined NASA in 1988. I have been ;.~
1
~JBJ Y. 

Editor of"Just For Openers", the newsletter for l 
the national opener collectors group for some·; •• 

Directory is enclosed with this issue. I would like to 
thank the NABA board members for having confidence 
in my assumption of the duties or NABA Executive 
Secretary. Bob Jaeger did a tremendous job during his 
long tenure in this position. NABA owes him a huge vote 
or thanks! I wish to thank Bob and Bob Kay for the 
smooth transition in taking over this position. My first 
challenge was the Me111hers!,ip Direcwry and one or my 
first duties was to add any missing "zip plus 4" informa­
tion. I was largely successful, but about 20 members 
who will have "9999" as their plus 4 zip code (if these 
members know their plus 4 zip, let me know). Fil has 
reset the Membership Application, and the "plus 4" is 
stressed! There is a copy of the new form in this issue. 
Please discard any old ones you may have (WRONG 
ADDRESS!). and use the new form. Additional copies 
arc available from me. We DO have a recruiting contest 
again this ycar ... use the forms. please! 

years now. My first NABA convention was in 1994 at 
Greensburg, PA. My first real NABA job was to start up 
the NABA Web page, now about I year old. I am a bit of 
a computer junkic ... this will be a new skill for this posi­
tion. and I hope a personal e-mail address will make 
communicating with me and NABA easier! Ir you have 
questions, please use it. 

Please verify your directory information and 
send me any corrections. Any suggestions or ideas would 
be welcomed and I hope to serve NABA for many years 
to come. My address (and thus the contact address for 
any NABA business): 

John Stanley, NABA, PO Box 64, Chapel Hill NC 
27514-0064. 
My e-mail: <naba@mindspring.com> 

Looking rorw:.ird to seeing you all at Chapter 
Shows and the Annual Convention in Ann Arbor! 

My primary brcwcriana interests are beer adver­
tising openers ancl corkscrews. I first started collecting 

John Stanley 
Executive Secretary 

Armour, Conn C (Sharon) 

201 I Stefani Ct 
Carrollton. TX 75007-:1529 
972-492-:l0 17 
/\sh Trays-Leaded Windows-Lithos­
Mugs-Steins-Paper Items-Trays. 
Coor.I', FalstaJ]; Lemp 

Bednarz, Stephen A (Madonna) 
112 E Dorset Ln 
Schaumburg. IL 60 I 9:l-2912 
8-17-:152-08:12 
stcvemaclonna@junc,.c.:<1111 

Caveney, Ger:1ld W 
6005 S Grant St 
Burr Riclge. lL60521-51-!0 
6:10-789-890 I 

Crowl, Kevin (Melissa) 
PO Box 8-! 
Plallc City. MO 64079-0084 

kmcrowl@ionet.net 
Calendars-Can,-Cloc.:ks-Pl1ot<>s-ROG 
Signs. Goetz-Mis.rnuri Jlrewcriana 

Dillner, .Jeff 
16676 Grants Tri 
Orland Park. IL 60-167-5:194 
708-87:l-9876 
checzycottagc@aol.com 
Oly, Ma111111e.l', /Jlack I.abet, Miller, 
L1 udwei.ver 

The Bre11·eria11a Collector 

du embers 
Oillner, Scott 

107 N Kinzie St 
Thornton. IL 60-176-111:l 
708-877-1702 
sdill'.WI:l8@aol.co111 
Web Site: www.c.:hea.yc.:o1tage.com 

Fitzloff. Karl 
-!-!-! Franklin 
Downers Grove. IL 605 15 
(6:10) 96:l-27:19 
jfitzloff@aol.com 

.Jordano, Peter 
.'i.'i0 S Pa11crso11 Ave 
Santa Barbara. CA 9:l 111-2-!98 
805-964-0611 
pjordano@jordano,.com 
/\II 13rcwcriana: IJ1ulwei.rnr, /Juffalo 
Brew., Lemp, Fa11.l'I 

Liedel, .John (Barbara) 
172."i:l /\rlington Ave 
/\lien Park. Ml -!8101-2824 
11 :l-274-0619 
All Brewcriana-Mug,-Steins-ROG-Signs­
Tip Trays-Trays: Strohs, Goebel & all 
Detroit MI /Jrwy.v 

Remson, Richard 
72:ll S. Wolf'Rd .. 11109 
Indian llcacl Park. IL 60525--1950 
abad5 I O@nctzcro.com 
All brcweriana-c.:ans 

Seiler, Lucy U 
2 E. Meadow Rd 
Wilton. CT 06897--1702 

SI Claire, David 
1410 I Maplewood Ct 
Green Oaks. IL 600-18-1592 
clstclair@allstate.com 
All Brcwcriana: Cans. Foam Scrapers. 
Opener~. Tray~. Tap Knobs. IN & esp. 
Northeastem WI Breweries 

Stealey, William L (Terry) 
129-14 Tiny L11 
Desola, MO 6:1020-:15:17 
6:l6-:l:l7-0-B6 
bootsbubbysmokey@aol.c.:111n 
Boll lcs-Cans-H istory-S ign,. Falstaff, St. 
Vmi.1· Area, So11them I/,, other MO 

Sullivan, Daniel J. (Kathy) 

4508 Codybrouk Ct. 
I .ibcrty Township. 011 450 I I 

(51 :l) 844-81 :13 
,ulliva11.dj@pgxom 
Foam scrapers-Tap knobs-Trays-Rubsam& 
1 lornnann trays with cards or card playing 

Wrif!;ht, Lewis M 
:n-t.'i /\lien Rd 

Cato. NY 130:,:1-9749 

(:l 15) 626-2452 

WELCOME ABOARD! 
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"Vas you eff'er in Zinzinnati'!" 

OVER ~HE BARREL 
BY TIMOTHY HOLIAN 

I ' 

A landmark new book on 
Cincinnati's rich brewing 

heritage! 
$24.95 PIUS $3.95 post 

order dlrectlv from author at: 
Sudhaus Press, 

610 Tanglewood Dr. 
St. Joseph, MO 64506 

lSee review page 26 this lssuel 

------------11a,r4, M•I I®' u Nii-------------
WANTED: BOSTON & MASS. PIECES. Scrio11, colkc1or in search 
or older 1rays. signs. li1hos. tip trays. 1hcnnornc1crs. 111,tlch,aks. ctc. 
Looking for Al3C (l3os1011). Burkhard!. King·s. Rocsslc. Ruclt.:r. Pl'a!Ts. 
I loughlon ·s. Alley"s. Yan Noslrand. Bunker Hill. Nori'oll-.. S111Tnll-. .. 
J .W. Kenney. I lalTenreffcr. Star. McCormicl-.. Cornrn.:rcial. Croft. 
Pickwicl-.. Ma,s. Brewing. Boston Beer Co .. etc. Plca,c call .Jeff King 
al (78 I) 837-9630 or e-mail <jcdcdiah@rcn.com> JK I IVilKl-1 

WANTED!: Etched/embossed Beer Glas,c,! Brewery pocl-.el rnalch 
safes! Traders lllo! Jim Maxwell. 60 I Park view Ave. Bryan. OH ..i3:i06 
Phone(➔ 19) 636-:1253 JI! 1-1\/ilKI-~ 

WANTED: Budweiser NASCAR motion sign J'nr my colkclion. 
IHchard Beed (X l.'i) 89:i-9394 RBl-\\lilXl-1 

EVERYBODY HAS EVERYTHING THEY NEED"? These 
collector ads are only $5 each! You can't beat that with a 
stick! There is no hobby press ad even dose to the 11rice! 
Wassamatla you? 

, The llreweriana Collector and tlie Membcrshi1> Directory are publislied hr National A~.wl'i11Iio11 1Jn,1rrrr Ad1-erIisi11g for its 111e1111Jer-" 

sliip. Dues art• $25 /Jl'f' year domestic. $35 Ca11adia11. $-15 orer.1w1.1. Dues year is June I to Ji1lloll'i11g May 31. Sl'/ul ll/lfllirntio11s for 111r111/Jer­

sliip. du1•.1·. cli1111ge of address and adl'rrti.1i11gji1r The Membership Directory to ./olt11 Sw11/ey. P.O./Jo.r 6-1.Cl//lfll'I I/ill. NC 2751-1-006-I. Se11d 

1111111u.1·l'l'ipIs and mh-ertisi11gfor The llreweriana Collector 111 Fil Gm/T IOI I I Li11co/11 War West. St. Thomas. PA I 7252-9513. Adrertisi11g rmes 

li11· tlte UC are $80 lwlf page. $-10 quarter page. $20 sli11rt ads i11 tlie /Juy-Sell-Trade Sl'l'tio11. 5 if limited 111111e111her's m,·11 collectiug actii·ity. 

Full page ads ll'ill he rn11sidered as 11 .1eparate "jlyer" imffl. Tltr Editor lia.1· tlte riglit to edit suh111is.1ir111.1 to co11for111 to fll'O/Jff strle a11d apf1ear­

mIce. and may de}i'r flUIJlil'atio11 of a .111h111issi1111 .fi1r r<•11so11.I· of .\/)(ICI' or laym11. 

NaIio11al A.,.1·ol'iaIio11 !Jreweria1111 Ad1·er1isi11g (NABA) pu/Jlislies The Breweriana Collector and Mcmbcrshi1> Directory solely to faci/i­

tatr 1·11111111u11irntio11 mIw11g its members. No <1Jim is 11111de by tlie O/Jicers. Dirl'l'tor.1· a11d Edi/(/rial Sta}]' to /'lteck a11y articles for accumcr oj 

1·0111e11I, 111 i11restigaIe mlue or tlie auI!te11IiciIy of 1111y anicle 1!f/'ered ji1r sale or trade. or of tlte h11si11es.1· reliohility of f/ff.1·011.1· 11/oci11g 11d1·er­

Ii.1·<•11w11Is. NABA and its Ojji1·er.1· and Directors di.,claim rr.1·11011sihi/iIy ji1r i1wcrnmcie.1· 11'11ich 1110.1• 0/'1'11/' i11 it.1 p11hlic111io11s. and any liability 

,.)i1r a11y I1w1.1·acti1111 to 1rhic/J it is 1101 a party. ~ 
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Feb. 15-18 
2001 

Feb. 24 
2001 

Mar. 15-18 
2001 

Mar. 15-18 
2001 

Mar 30-Apr I 
2001 

7,..&cnts of 1Jntcrcst 
21 st An. HLUE & GREY SHOW (BCCA/NABA). Fredericksburg, VA Ramada Inn South 

Contact: Ray Johnson (703) 971-3549 

11th MIO-MISSOURI MEGA MEET, Holiday Inn Expo center. Columbia, MO 
Contact: Bruce Mobley (660) 385-6256 

26th NEVADA CONVENTION & BREWERIANA SHOW, Sands Regency, Reno, NV 
Contact: Jim Dermody (702) 828-0338 or "Turkey" Lardinois (7-2) 786-1363 

25th QUEEN CITY CHAPT. LUCK 0' THE IRISH SHOW: Holiday Inn, Ft. Mitchell,KY 
Contact: Dave Gausepohl, (606) 371-4415 or<beerdave@fuse.net> 

KEYSTONE (BCCA) SPRING THAW & CROWNVENTION, Quality Inn, Chambersburg, PA 
Contact: Mark Swartz (717) 263-8295<mswartz@pa.net>or John Yeller (703) 591-3060 

April I BEER CAN & BREWERIANA SHOW, American Legion, Blue Springs. MO 
200 I Contact: Red Jones (913) 596-1580 

Apr 6-7 
2001 

April 7 
2001 

Apr. 18-22 
2001 

May 4-5 
2001 

TITLETOWN TRADEATHON XIX (BCCA), Holiday Inn-Airport, Green Bay, WI 
Contact: Pete Yann (920) 499-6061 

ECBA SPRING MEET, Merchants Square Ant. Mall. Allentown. PA 
Contact: Larry Handy (610) 439-8245 or <ohhugol@aol.com> 

JUST FOR OPENERS 23rd Convention, Ramada Inn, St. Joe, MO 
Contact: Don Whelan (816( 324-3606 

Semi-Annual VALLEY FORGE SHOW, Kimberton Fairgrounds, Phoemixville. PA 
Contact: Larry Handy (610) 439-8245 or <ohhugo l@aol.com> 

June 3 QUEEN CITY CHAPTER SHOW, Raffles Blue Ash Banquet Center. Blue Ash, OH 
2001 Contact: Dave Gausepohl (606) 371-4415 or <beerclavc@f'use.net> 

June 12-17 
2001 

Jul. 19-21 
2001 

Aug. 2-5 
2001 

Aug 8-12 
2001 

Aug. 12 
2001 

Sept. 6-9 
2001 

Nov 25 
?0()1 

ABA CONVENTION XX (Members Only), Charlotte. NC 
Contact ABA Office, Pueblo. CO 

ECBA CONVENTION, (ECBA Members Only); Doubletrec Hotel. Lowell MA 
Contact: Larry Handy (610) 439-8245 or <ohhugol@aol.com> 

30th ANNUAL NABA CONVENTION, Ann Arbor (Detroit area), Ml 
Members Only; Info with Spring BC 

CANADIAN BREWF.,RIANIST CONVENTION, Toronto, Ontario 
Contact: Loren Newman (519) 869-2198 <brewiana@MNSi.net> 

QUEEN CITY CHAPTER SHOW, Raffles Blue Ash Banquet Ctr, Blue Ash, OH. 
Contact: Jeff Dowers (513) 851-8986 or<pints.pooh@gateway.net> 

BCCA 31st Annual CONVENTION, Radison Plaza Hotel, Syracuse, NY 
Contact: BCCA office: (636) 343-6486 

QUEEN CITY CHAPTER SHOW, Raffles Blue Ash Banquet Ctr, Blue Ash, OH. 
Contact: Jeff Dowers (513) 851-8986 or <pints.pooh@gateway.net> 



Didja ever 
. see so 

MUCH 
breweriana 

in ONE 
room? 

~J\~J\' s 29th Convention, Chicago 
Record -attendance, record auction receipts 

Were you part of the record fun? 

How long will you keep saying: 11Next year, maybe? 11 

What, ya dinna 
make the SHOW 

• 
1n 

NAPERVILLE? 


