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Without a doubt the easiest Presidential message to 
write is for the BC issue following a very successful 
Convention! Members from 29 states, two Canadian Provinces 
and Germany converged on Naperville (Chicago) to enjoy the 
area, view collections. take tours, partake in upscale banquets. 
compete in the Auction, enjoy room-to-room buy-sell-trade and 
be a part or the best public show we have ever had. 

We squcc;,.cd in 134 tables (the Hotel said we could fit 
in 83!) and could have sold another 50. Quality brcwcriana was 
EVERYWHERE. We picked up a number or new members who 
came to the show (and several to the Convention itself) clue to 
the excellent help from a publicist loaned lo us by a founder and 
ex-President. John Murray. All of the bus tours were sold out. 
the house tours were mobbed. the Seminars packed. 

Our Auction can be summed up as follows: Actual 
sales $43.530 (best ever), Buy backs $11.800 for a total com­
missionable sales of $55,330 (second best ever). Auction 
income $4933 (best ever). NABA receives 10% on sales. 5% on 
buybacks. and Auction income IS an important part or the 
Association's annual budget. Several records were also set in 
individual item categories (mugs and steins. trays. etc.) this 
year. to the delight or the consignors! 

Two years or planning and hard work made this hap­
pen! Following this message is a list of people who made it pos-

siblc. It is lengthy and signifies just how many members it takes 
to be a success. It's a bit dangerous compiling such a list and I 
sincerely hope no one has been omitted! 

My personal congratulations to Ed Culbreth of Texas 
for signing up more new members this past year than anyone 
else. Since the Convention. he has signed up SIX more! He 
receives free dues for 200 I /2002. We did have several other 
members who signed up two new members. but the contest min­
imum is three to qualify, and the award goes to the top three pro­
ducers. 

By the way, NABA annual DUES EXPIRED on May 
31, so ir you arc not reading this in a timely manner, you didn't 
pay yours! You DID receive dues notice with the last issue. 

Time certainly docs fly. By the time you read this, it 
will be only nine months to the Ann Arbor Convention! Jim 
Kaiser and Peter Blum (who. by the way. is back to work after 
the appendicitis that caused him to miss Chicago) are working 
hard to make this Convention a winner! If you live in the 
Southeast Michigan-Northwest Ohio area. volunteer to lend a 
hand! Otherwise. start planning to spend part of your vacation 
at our 30th Convention! 

Happy hunting this fall and winter! 
Norm Jay 

ti 

2000 Convention Gratitude List 
Thanks to all those listed below for their help on our 29th 
Convention: 

Stan Loula (VP) Convention Chairman 
Bob Brockmann (Director) and Co-Chair. Bob set up the Micro 
tasting event. the Brew Pub tour and ran the I lospitality Room. 
Sherry Peters of the Holiday Inn. Sherry is the Banquet and 
sales manager for the hotel. We could NOT have done this with­
out her! 
Deena Manna of the Naperville Convention Bureau (name 
tags, badges and local literature) 
Joel 01>penheimer (seminar on paper restoration) 
Al Hoch (seminar on stein restoration) 
Phil Pospychala (Member) Great Chicago Brewery Site Tour 
Bob Skilnik (Member) Great Chicago Brewery Site Tour 
Bill Mitchell (Member) Budweiser convention giveaways 
Kirk Schnitker (Member) Hamms convention giveaways 
John Billermann (Member) Chicago show room 
John Murray (Past President) year 2000 opener. Western Night 
props and the use of his publicist Dori Wilson 
Dori Wilson and Associates for getting stories in the C//icago 
Reader. Chicago Trih1111e, Aurora Beacon Ne11·s, Daily 1/emld. 
Liherty C//icagu/S11/mrhm1 Life and NBC Channel 5 

For your Editor. this is an earth-shaking issue. For the 
first time since I took over from Peter Blum (issue 99, Fall '97). 
I have more NEW material than I can put into an issue! The 
response to my appeal several issues back has been heartening 
indeed. Having said that, PLEASE KEEP THE ARTICLES 
AND PHOTOS COMING! I received so many photos for use in 

T!,e Brewerimw Collector 

Bob Kay (Member) Chair or Auction Committee and seminar 
on labels 
Mike Jones and Rick Schmidt (Members) Auctioneers 
Rhondi Jones, Marilou Kay, Ruth Beaton, and members Bob 
Brockmann, Dick Caughey, Hoh Flemming, David Kapsos, 
Hamp Miller, Kent Newlon, Roger Owen, Pat Stambaugh, 
Tom Waller, and 'ferry Warrick for working the Auction 
Jim Kaiser (Treasurer) for getting the Auction checks written 
so quickly! 
Mary White and Helen Haydock (Members) and Marion 
Jaeger, Lois Loula and Ruth McMillan for working the regis­
tration tables 
Nine Microbrewers including Delafield Brcwhouse owned by 
member Bob Flemming 
,Judy Brockmann who did a LOT of typing and organizing! 
The rest of the Directors, my wife Judy, Herb Haydock and 
Lois Loula for just being there when needed. for filling bags 
and being supportive! 

I cannot say THANK YOU often enough! YOU made 
it happen! 

Norm 

this issue that I lost track or exactly who sent which photo! So 
photo credits. although all the names arc here. may be a bit 
erratic! And please. I don ·1 want to sound ungrateful, but gener­
ally speaking. newspaper clippings arc NOT fl.!:. material' I 
occasionally find interesting bits then.:in. but will not reprint 
news releases. etc .. as some or the other collecting magazines 



do. I'd rather blank pages! 
This issue leads off with a long. and well researched 

article by Moira Harris. Evidently. it all began with my chal­
lenge photos of Gambrinus statues some time back. Molly took 
up the challenge (and all of the previous statues are herein iden­
tified), and added considerably to the body of knowledge. I have 
always admired the statues, but will look at them with more care 
in the future! There will be a companion article. on European 
Gambrinus use, that will appear in the Nov.-Dec. American 
Brell'eria11a ./011mal. Molly does her best to support both clubs! 

The second article in The Anheuser-Busch 
knives series appears in this issue, as docs the second Back Bar 
Brewcriana article. another in Peter Blum's series on the Stroh 
label. AND lots of Convention photos! It was a record atten­
dance this year. delightfully with a good mix of old friends and 
new faces! We had the great pleasure of seeing and hearing Dave 
Matthews gavel down an auction item, a treat we have not had 
in several years now. It is always the people that make these 
Conventions special to me. and this one was one of the very best 
in that department (but don't I say that every year?) 

The entire team that put all the nuts and bolts in place 
deserve a hearty round or thanks! They did a smash-up job all 
around. I was disappointed only in that several Chicago micro­
breweries elected not to participate. for one reason or another 
(two that had commillcd simply failed to show up!) I hope 
Chicago land beer fans remember who wasn't there, and honor 
those microbreweries who were with their business! This won't 
be a big sacrifice. as there was a lot or GREAT brew available. 

Sec a slightly di ITcrcnt ·'Rathskeller" this issue ror some (as 
usual) personal opinions on what was tasted at Convention and 
art er. 

There arc TWO books on brcweriana in my possession 
awaiting review. The reviews should have been in this issue. but 
arc not, largely because of the mass of Convention related mate­
rial. I apologize lo the authors! I enjoyed BOTH or them, ancl 
want to at least identify them so you are aware or their existence. 
and to look for them for your libraries! Images of the covers 
appear on page 30. 

This is another issue delightfully filled with articles 
sent by Members! Thank you all for the effort, and for the 
LO/\DS of photos from the Convention. Please keep it up! 

Fil Graff iiP 

/\ sad last minute addition: I received word as the issue was 
going to press that one of our original members. Howard Kalt, 
died on September 17 at age 86. Howard was a well known 
Milwaukee rcstauranteur. who, to the delight of his customers. 
filled Kall 's with brcwcriana. Howard was Chairman of 
NABA's 6th Convention in Milwaukee in 1977. and remained 
an active member even his health began to fail. He is survived 
by 4 children. and his beloved wife Genevieve. Our hearts go 
out to Genevieve. and all who knew Howard share her loss. I-le 
was a true one-or-a-kind. and he will be sorely missed! 

----------------.---------------
Mory While, Chap/er Coordi11a1or 

The fall season is fast approaching and N/\B/\'s 29th 
Convention in Chicago is now just a fond memory. I lowcver, the 
Microbes/Micro Chapter pre-convention tour was alive and well 
this year. We missed Roger and Chris Levesque but we tasted a 
few on their bchal f. I managed to make a few or the micros but 
some orthc group had fifty-six plus breweries visited during the 
trip. They even took one day to travel north to Milwaukee, WI to 
visit brew pubs there. And everybody enjoyed the micro tasting, 
which gave all a chance to taste some great beers from local 
Chicago area breweries prior to the Texas-style barbecue Sat. 
evening. 

These past few months have been busy ones for brcwcriana col­
lectors. In my travels this year we managed to lour five micro 
breweries in Alaska, between other sight seeing trips. Truly an 
awesome trip. I've managed to attend one show this year of each 
chapter of NABA that holds shows. There are seven chapters at 
present and we hope to add a couple or more chapters shortly. 
Hopefully the chapters arc listing their shows in the BC "Events 
of Interest" page to pique the interest of other NAl3A members 
and encourage attendance .. Back from /\laska in time to attend 
the QCC Chapter summer show, and The Michigan Chapter's 
Show at Frankenmuth, MI. The photos are from the Michigan 
Show ... some of the worker warm up scenes or next years con­
vention? Ann Arbor, Mi. NAB/\ 2001 ! 
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J\llid-A1ichigm1 Chapter•.,, S1111111u·r slum· at 1:rw1/..e11111u1h. Is Nicky n·(lrming fl/J 

ji,r the 2000 or 200/ /\11nio11i photos: Marr Whit<' 
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"" Letters will be going out shortly to the Chapters for renewal and 
listing or new Chapter officers for the 2001 Membership 
Directory. Do YOU want to form a chapter, or affiliate existing 
breweriana group with N/\BA? Please let me or any other Board 
Member or N/\BA know. 

On a different, but perhaps related subject: every Convention, 
the Board hosts a breakfast for first time attendees. I got some 
photos or around the table, and include them here (at right) as a 
way or welcoming the new faces. I'm SURE there were more 
first timers at the Convention than were at the breakfast. Wonder 
where they were? I wonder what part of FREE didn't they 
understand? How's this related? New members, JOIN a local or 
regional chapter' It's a very good way to keep the collecting 
juices flowing. 

Hope your plans arc to JOm us in Libertyville, Ill for the 
Monarch Chapter Show FALL FEST Nov. 3-5, 2000. We're told 
the Board may have some new Chnptcr applications to consid­
er! But whatever, Fall Fest is a show well worth attending! 
N/\8/\s very fir·t Chapter usually docs it right! Sec you there? 

The Frontline Report on the Beer Wars 
By: "Beer Dm·e" Ga11sepoltl 

(excerpted from the Queen City Chapter "Brc11•s/etter") 

Beginning on a sad note. I must mention the passing or Marsha 
Phillips. You may not have known her. but you were familiar 
with her can. Marsha was the woman who appeared on the Olde 
Frothingslosh labels of the late 60's through today. When Rcgc 
Cordie created ·'the pale stale ale with the foam on the boltom" 
he envisioned a woman of Marsha's stature to fill the void the 
campaign was missing. In 1969 she was chosen as Miss Olde 
Frothingslosh and big things came her way. She was quickly 
immortalized on a multitude of bizarre colored cans. Her public 
appearam.:es were huge events. Men and Beer Can Collectors 
would clamor in hopes of getting an autographed beer can with 
her image emblazoned across it. She was the star or a great mar­
keting campaign that grew out of a bit from KDKA radio. This 
was long before reptiles and rodents were considered appealing. 
Fatima Ycchbcrgh. you will be missed. 

The year 2000 has quickly become the year of consolidation on 
the European front. The Belgian brewer lnterbrcw has pur­
chased the brewing assets of Bass PLC. This leaves the large 

The Brel\'eria11a Collec!Or 

British hotel operator scratching their Bass in search or a new 
name. lnterbrcw has quickly become a force to be reckoned 
with. They are now the third largest brewer in the world behind 
Anheuser - Busch & Heineken. Some of their products include 
Stella Artois. 1-locgaarclcn. Labatt's and Rolling Rock. 

Last time we discussed the closing or the Pearl Brewery in San 
Antonio. The brewery has been given a second chance. Pabst 
has decided to keep Pearl alive but at a much smaller operating 
capacity. Anheuser - Busch is going head to head with Killian's 
from Coors. A- B is testing a reel lager known as Killarncy. 
Miller's parent company Philip Morris has completed the 
Cheese & Crackers merger. Kraft a division of PM has pur­
chased Nabisco. To help pay down the debt on this deal it is 
rumored that Miller will become a spin-off through an IPO. The 
second scenario has Coors buying 1his division from PM. 

Remember something is always brewing. 
Beer Dave 
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GAMBRINUS, THE SPIRIT OF BREWING 
by Moira F Harris 

When Germans began emigrating to America, 
Gambrinus, the genial spirit of the brewers' art, came with 
them. Germans liked "monumental folk heroes", accord­
ing to Georg Mann, 1 and Gambrinus was nothing if not 
monumental. Although German-Americans had begun 
setting up lager breweries by the 1840s, Gambrinus would 
not make his national debut until thirty years later. Then, 
there he was, standing above the entrance to Brewers' 
Hall at the Centennial Exposition in Philadelphia. That 
Gambrinus statue, like all the others since then, held high 
an overrlowing tankard of beer. On a pitcher, made by the 
Union Porcelain Works for that 1876 fair, Gambrinus was 
greeted by Uncle Sam. 

After 
Gambrinus 
was launched 
at the fair, 
nothing could 
hold him back. 
There were ten 
Gambrinus 
brewing com­
p an i es, 
Gambrinus 
beers, 
Gambrinus 
bars and hof­
b r au ha uses, 

Porl'1"l11i11 pitclwr 111111h· hr U11i1111 l'11ff,•l11i11 Works Ji,,· G a 111 b r i 11 LI S 

1/"• Ce111e1111ial E.r/J(}Sitio11 i11 Philadei!'hia i11 1876. figures riding 
G11111/,ri11m l1w11h U11clc S11111 (ll'ho is lwldi11g the hock 

in holiday 
g()af. perhaps 111 /Jar, hy the hom) a L/\1/GE /Jeer. 

Photo ,·0111'/,'S\' The Ne,rnrk Art Mll.\'1'11111. P a r a d e S , 

Gambrinus 
brewery workers' unions, and Gambrinus images in all 
sorts of beer advertising and promotions. Even the trade 
magazine, The Western Brewer, included a Gambrinus fig­
ure in the design of its cover,2 Rather than serving as the 
symbol of a single brewery, Gambrinus became the icon 
for the entire industry. 

Who was Gambrinus? As a concept he has both 
German and Belgian origins and a history based on fact 
and mythology. German encyclopedias credit an Italian 
humanist or the fifteenth century with the creation of ten 
imaginary German kings, one of whom was 
"Gambrivius." This gentleman is supposed to have 
learned the art or brewing in Egypt rrom the gods Isis and 
Osiris. He brought these secret skills to Europe and taught 
others before disappearing into a thicket of fables and 
fairy tales. 

Gambrinus, Belgian style, is a variation of the 
name of Jan Primus or John the First, a thirteenth century 
Duke of Brabant (the province at the heart of today's 
Belgium.) Born in 1251, he became Duke while still a 
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teenager. Jan Primus was elected president of the Brewers' 
Guild in Brussels and is credited with both promoting and 
consuming the product, as a good patron should. On one 
occasion he is supposed to have leaped on top of a barrel 
to speak in praise or beer, and that, some say, was the first 
toast as well as the source or his familiar pose shown rid­
ing the barrel. 

Jan Primus, in addition to an active career as a 
knight in sixty-nine tournaments, led his troops to victory 
in the important ball le of Woeringen ( 1288). In triumph­
ing over the forces of the Archbishop of Cologne and var­
ious German rulers, Jan Primus secured control of impor­
tant trade routes from the Rhine to the Channel. He died 
in 1294 from injuries suffered in his last tournament and 
was buried in Brussels.> 

In the New World that heritage made both a young 
Gambrinus. like the Duke of Brabant, and an old 
Gambrinus like the German king, possible. As a symbol, 
Gambrinus seemed to age as the nineteenth century 
passed so that by the end of the century he had become 
quite venerable. Unlike Bacchus, his closest equivalent, 
he changed from a pose with the vigor or a Robin Hood to 
a physique closer to the girth or Old King Cole. His cloth­
ing changed as did his weight, but he is usually shown 
wearing a crown and with a sword hanging from his belt. 
Almost always his hop-covered barrel or keg is beside him 
and sometimes even his special guardian beast, the goat of 
Bock beer, reclines at his feet. 

The Gambrinus statues were certainly the most 
expensive form of brewery decora­
tion ordered for the new brewing 
plants or the nineteenth century. By 
1903 Louis Lehle included a small 
Gambrinus figure in his famous 
drawing of a model brewery for /00 
Years qf'Brewing, suggesting that the 
sculpture had become an expected 
feature of brewery architecture. The 

The Ga111hri1111.,· sI11I11c i11 statues were both works of art in 
LcMe's drall'illg Ji,r lllO their own right and symbols of the 
Years of Brewing. us{'{/ hy 
Editor-E111cri111.1· Georgl' brewing industry. In addition they 
llilw11 as his logofi,r _,·cItrs served as accepted icons of the Old 
in The uc. World heritage of beer and often 

became local landmarks. What follows are some notes 
about those known to have existed as well as the stories of 
the few which have survived. 

The Philip Best Brewing Company commissioned 
one of the earliest American Gambrinus figures from a 
Milwaukee artist named Gustave Hauck who carved it of 
wood in 1857. When the 17th Annual Brewers' 
Convention met in Milwaukee. "the grand procession of 
carriages drove under the statue or old Gambrinus that 
adorns the archway over the entrance,'' wrote a reporter 
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for The Western Brell'er (June 15, 
1877, p.14). That Gambrinus. 
with his short beard and hip thrust 
out pose, seems to be the model 
for the Gambrinus shown wel­
coming Uncle Sam to the 

-- ... , .. - Philadelphia Centennial 

;;...;;......, _ _.,_ .. 
Till• third Pahst (;,1111hri1111.,·. 

ll'hl'n still lil'i11.~ i11 th<' gard,•11 

011tsid,• tlw Pah.,·t llm/>itality 

C,•11/N. ll<"'s still till'l'l'. /mt 
tlwrt' ix 110 more lto.,i,itality.1 

Exposition (World's Fair). 
Fifteen year:; lat.er, at a time of 
brewery expansion, another 
Milwaukee artist named Carl 
Kuehns carved a copy of the 
Hauck original. By 1967 the 
copy needed to be copied, but this 
time the work was clone in alu­
minum, and that is the statue 
which until recently graced the 
Stcrnewirt entrance to what was 
the Pabst brewery on Juneau 
Street in Milwaukee. Since this 

P/1010: Fil Graff was a less weighty Gambrinus, 
Pabst occasionally placed the figure on its holiday parade 
floats in Milwaukee. A second cast or the aluminum stat­
ue was sent to the Pabst brewery in Perry, Georgia, which 
opened in 19684. Although Pabst never marketed a 
Gambrinus brand they did use their Gambrinus statue's 
image on coasters and postcards. 

The Gambrinus statue that graced the Brewers' 
Hall at the Centennial Exposition 
of 1876 apparently no longer 
exists. When the Smithsonian 
Institution curators organized a 
centennial of the Centennial 
World's Fair in 1976 they had to 
borrow an 1879 European-made 
Gambrinus from Baltimore. 
According to available records, 
that Bait imorc figure was created 
in Switzerland by an artist named 
S. A. Stoel, purchased by John 
Frederick Wiessncr, and brought to 
Baltimore for his American 
Brewery in 1880. I l remained 
there until 1967 when the brewery 

closed and is now in storage after The \Vi,.,,.\'1/cr c;a 111hri,,,,s 

being on exhibit in Washington, D. Jim111Jalti11um·. 011 di.,,,lay m 

C. from 1979-1988.5 the S111itli.w111ia11. Soll/I' till/I' 
' . . during hi., n•ign. lw !ta.,· had a 

The Balt1more Gan1bnnus ,r,m.v,lam of'" 1,,. 11 •. /{11:~••r 

is a young man who wears a short gohlct' 

kilted blue tunic and a red cloak l'hoto: l:'di111r\/i/,.s 

trimmed with ermine. Around his neck is a necklace with 
a pendant goat and around his waist is a belt from which 
his sword hangs. He wears leggings and soft shoes and 
rests his left hand on a beer keg covered with hop vines. 
Under his foot is a scroll. His face is oval: his curly hair 

TIie Bre1l'eria11a Collecwr 

and beard are black in I his statue cast in zinc and then 
painted. Given its height (almost 11 ') and weight (about 
I 000 pounds), display of such a figure cal led for ample 
space and support. 

Brewers who purchased such figures in the 1880s 
were often expanding their facilities. New buildings were 
needed. Most architects designed either a spot on the roof 
of the new brewery (over a wagon entrance, for example) 
or a niche on the facade as a setting for the Gambrinus 
statue. Roofs over the niches offered protection from the 
clements, but not always complete security. Gambrinus 
statues could and did fall and, like Humpty Dumpty, could 
not always be put back together again. 

The tale of the three Gambrinus figures of 
Newark, New Jersey, is just such a sad story. The 
Gunther, Gottfried Krueger, and Jo. cph Hensler breweries 
all had figures of Gambrinus regarded by many as impor­
tant local landmarks. Arter Gunther's large Gambrinus 
fell, it was not replaced. 

Krueger's Gambrinus stood above the entrance to 
the brewery from 1883 until 1954 when it fell to the 
ground. To celebrate Repeal in 1933, Gambrinus was 
given a new paint job and spotlights shone on his new 
appearance.6 When he rell to the ground, twenty years 
later, the executive vice-president noted that he would be 
replaced. Gambrinus, he said, remained a "good union 
man'' to the encl since when he fell it was after working 
hours (Newark News, June 3. 1954). His replacement, as 
it happened. was already in Newark. 

Joseph Hensler bought a young Gambrinus figure 
for his brewery in 1879. It stood on the Hensler brew­
house until the brewery shut its doors in 1958. A fondly 
repeated story of this figure states that at the beginning of 
Prohibition Gambrinus dropped his tankard in disgust. It 
smashed and was not replaced in his outstretched hand 
until Repeal (Ne11'ark News, June 24, 1954). When 
Hensler\ brewing company closed, their Gambrinus was 
offered to the Krueger brewery. After repairs the Hensler 
Gambrinus rode a t'lat bed truck in a parade through 
downtown Newark in celebration of Krueger's centennial. 
Then he took up his new post above the brewery entrance. 

At least until 1960, he did. Then the Krueger 
brewery closed and the new owner, a furniture company 
proprietor, saved Gambrinus once more from the wreck­
er's ball. This Gambrinus was sold in the summer of 1967 
to a man who owned a hotel and restaurant in the small 
community of Golclens Bridge, New York. According to 
Maureen Koehl, Town Historian or nearby Lewisboro, the 
Fak:onroc Castle Inn bu rnecl to the ground in January 
1968, presumably destroying the Newark Gambrinus fig­
ure as well. A local newspaper commented that one of 
Westchester's most spectacular restaurants had now 
become one of its most spectacular ruins (Mt. Kisco. NY. 
Patent Trader, January 6, 1968). And thus ended the tale 
or the Newark Gambrinuscs. 
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Another young Gambrinus figure was once a land­
mark in New Haven, Connecticut. Its niche was on the ice 
house of Philip Frenius and Son's brewery from the 1880s 
until Prohibition. While the Hull Brewing Company 
owned the buildings, Gambrinus remained, but when that 
brewery closed in the I 970s, Gambrinus was offered to 
the local historical society. His size and condition made 
him an unwelcome acquisition so presumably that 
Gambrinus, too, was destroyed, according to Amy L. 
Trout, curator of the New Haven Colony Historical 
Society. 

Yet another young Gambrinus was purchased by 
the Narragansett Brewery of Providence, Rhode Island, 
for their new buildings in about 1890. This Gambrinus 
was placed on a pedestal in the courtyard where Frederic 
Birmingham saw it as he wrote in his Fa/stqff'.1· Complete 
Beer Book ( 1970). When the brewery was demolished in 
1998, its owners, S & P Holdings of California, saved 
Gambrinus. Although battered and mended, the figure 
was sold in a Bob Courtney auction in Worcester, 
Massachusetts, in November 1998, for $14,000.7 

Three other Gambrinus figures can be linked 

,..,,.~~:2~;::;_.,,,....., to the young Gambrinus type, 
and two of these survive. 
Owners of the Diamond State 
brewery in Wilmington, 
Delaware, placed their 
Gambrinus in a welcoming 
spot on the brewery wall where 
he remained until 1955. John 
Medkeff, who has written 
about this brewery, discovered 
that the figure was sold to a 
restaurant owner, took up resi­
dence in someone's yard, and 
then was damaged beyond 
repair when an attempt was 
made to move him to yet 

The Stoeckle-Dit111101ul State another local ion in 1978. 8 
Gw11hri1111s ji'flln Wilmi11gw11. DE. 
Phow:lli.,·torirnl Soi'. oflJeta,rnr,· After the Haberle brewery of 

Syracuse, New York, closed in 
1964 their Gambrinus was purchased by Mirbach 's restau­
rant where it was installed on the roof. Thirty years later, 
that rooftop was no longer considered an appropriate spot 
as the German restaurant had become an Italian bakery. 
The Onondaga Historical Association then acquired the 
Gambrinus and had the necessary conservation work 
clone, all with the help of a descendant of the original 
Haberle family. Gambrinus now resides in the OHA's 
museum, the focal point of a permanent exhibit on the 
brewing industry in Syracuse. (See "Bottoms Up! A 
History of the Brewing Industry in Syracuse" published 
by the OHA in 1997). 

When an attempt was made to move the Beverwyck 

8 

Brewery Gambrinus from 
Albany, New York, to the empty 
niche at the Krueger brewery in 
Newark, people in Albany did 
not approve. Their Gambrinus, 
a local landmark since 1878, 
was being kidnapped! While 
the brewery could move the stat­
ue to different spots around the 
premises as it already had, send­
ing him to New Jersey was not 

!'-.--.- acceptable. Once the brewery 
became part of the F & M 
Schaefer firm, however, the situ­
ation changed. The Albany 
Gambrinus left silently, without 
protest, for a new wall at what 
was then the Schaefer plant (it 

-- now belongs to Pabst) 111 

The lla/)('r/e (;11111hri1111.,·. mop i1s A II en town Pennsylvania 
second home 011 a rcsw11ra111 roof ' . . 
,11·ro.,·s ,tw street .fim 11 the old (Allen/own El'e11111g Chro111cle, 
hn•11·en· site. Syrarn.w•. NY. March 15, 1974), and there he 

Photo: Fil Gm/I still is.9 

Who carved the models, 
designed and manufactured the young 
Gambrinus figures is difficult to 
answer. The Beverwyck, Haberle and 
Wiessner figures were said to have 
been purchased in Europe between 
1878 and 1881, just after the 
Philadelphia World's Fair. John 
Medkeff discovered a photograph of 
the Diamond State Gambrinus with the 
notation that it was made in Brooklyn 
by M. Gebelt & Bro, a firm listed in the 
1881 Brooklyn City Directory as a zinc 
foundry which sold "statues, fountains, .,., c· 

1 
. 

1
. 

1 I(' (IJJI Jrtllll.\' 0 f I{' 

and ornamental goods for roofers." B<·,·<·,wyck hr<•;,.,,n,. 

Where the other young Gambrinus fig- 1\/hanr. NY. i11 its origi-
. ,wt 11iche. Note the 

ures were made or purchased remams scroll 1111der the .fiwi. 

hidden in old brewery records. jmt like 1he Wics.rn<'J'. 

One possible source of supply Ptww/im 11 Peter 1Jt11m 

was firms like William Demuth, J. W. Fiske, and J. L. 
Mott who advertised "show figures" in their stores and 
catalogues. Most of these firms began with the most pop­
ular "show figures", the cigar store Indians. They expand­
ed their wares to include fountains with or without finial 
figures, Civil War soldiers (representing either the North 
or South), Justice or Liberty for a courthouse dome, and 

hitching post jockeys for the front lawn. All three firms 
offered the young or old Gambrinus, on a pedestal or base, 
of cast and painted zinc, for $100 to $250, depending on 
the size. Fried illustrates both young and old Gambrinus 
figures from the Demuth and Fiske catalogues. The 
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Gunther Gambrinus stood 123" tall and was ordered from 
the Fiske firm.10 

William Demuth began advertising his Gambrinus 
in 1871, noting that it was "durable, and as light as the 
wooden figures." 11 [The Haberle and Wiessner figures of 
hollow zinc weigh about I 000 pounds. I Demuth, Moll, 
and Fiske were New York firms, but both Mou and 

_, _ .. ,_ ~•.,~·-.:.!..!...:::. ,l It( }:,,•• 1I 't.•,111 t, ;, , ___ lfp
1 

WD'.I:. DE1VIUT:Er: &, 00., 

MET AL ~ WOOD.Er.i", SH.OW FIGURES 

Note tliat 1ltcjig11rc as slim1·11 i11 tlic Dc111111/1 ad is 1//c\lEI/Sfl) ji'Ol11 all ti"' otlicr 
(l('/1101 Ca111hri1111s .,·1m1w.1· sl,1111·11. \VJu,11 till' image is 'flipped", the pose close­
ly 1/l{t/c'/wd tlwr of the 111111·/, 11e11·N l/eilc111a11 1·011irctc Ca111hri11us. Fm111 The 
Wcslcrn Brewer./){'('_ 15. /878 

Demuth had offices in Chicago as well. M. J. Seelig's 
foundry in the Williamsburg area of Brooklyn did much of 
the casting for these firms. Demuth displayed his show 
figures al both the New Orleans and Chicago World's 
Fairs near the exhibits of the brewers. In Chicago the old 
Gambrinus was the central figure of the Demuth display, 
flanked by various cigar store Indians. And, according to 
a Demuth ad in The Western Brewer (December 15, 1878, 
p. 849), it was his version of the old Gambrinus which 
stood on Brewers' Hall in Philadelphia. 

The "old" Gambrinus differs from his younger self 
in several ways. His crown is more elaborate, his beard 
and mustache more ample. He still wears a fur trimmed 
cloak, but instead of a simple tunic, he is clothed in an 
elaborately embroidered jacket and pants. His jacket has a 
central strip of braid and a waistband. A bell with jeweled 
bosses holds his sword. Rather than sort slippers he wears 
shoes or moccasins. Above all the old Gambrinus has 
gained weight which his belt emphasizes only too well. 
Gone is the scroll beneath his left root and his right foot is 
balanced upon his keg, now turned on its side. ln the cat-

'J'/ie Breweria11a Collector 

alog the Gambrinus model is shown standing on a pedestal 
although it could be ordered without that base. 

Despite their former availability only one example 
of the "old" Demuth Gambrinus figures has so far been 
discovered. It stands in the Rathskeller or the Minnesota 
Brewing Company in St. Paul where it has been since the 
1980s. Employees of what was then the Jacob Schmidt 
branch of G. Heileman Brewing Company believe that the 
parent company shipped it 
from another Heileman 
brewery, but no one 
remembers which one or 
has any other information 
about it. 
/The Editor was once told 
this figure ca111e Ji'0/11 the 
G11tsc/1-Ki11gslmry Brewery 
in Shehoygan, WI., closed 
by f-leileman in 1974./ 

But for some brew­
ery owners a unique, onc­
of-a-kind figure was the 
sort of Gambrinus for their 
premises. The basic fea­
tures of the old Gambrinus 
remain, but other artists TlwCa111/Jri11us.w11hrlfrill'l/l(//I/IJ//,(' 

. , former Jacob .Sdumdr bre,rer_\', nmr 
gave him a more lively pose Mi1111es111a Urcll'i11g Co .. i11 St. Paul. 
while usually retaining the r/1<• gohl<•r. 111 i<'a,·1. i.l'" rcpl"ce111c111. 
blue tunic-red cloak color as likelv is till' .nrn,-rt! . . 

Photo: Mmm I/arr,.,. 
scheme of his costume. His 
beard and mustache are white. Information on the artists 
who created these Gambrinuses is not usually available. 
In Cleveland, for example, a handsome, white bearded 
Gambrinus was given a special residence on the roof of 
the brewery Andrew Mitermiler designed for Isaac Leisy 
in 1883. The artist who created the Leisy Gambrinus was 
clearly inspired by Demuth's cast zinc version for the 
basic pose, and details of clothing. The face and bent arm 

The Leisy Ga111hri1111s. 

Ct,·,·elwul. OJ I 

/'how: Carl Miller 

holding his overflowing tankard arc 
different. After Gambrinus blew 
clown in 1909 a pedestal was placed 
in the front courtyard for the repaired 
statue. During Prohibition the head 
of the Leisy Gambrinus rolled off and 
an arm was missing. But, by 1950, it 
was reported that the statue was in 
fine shape as was the brewery.12 The 
brewery closed in 1958 and was 
demolished in 1974. Though other 
statues gracing the brewery property 
were saved, Carl Miller, author of 
The Breweries rf CleFeland ( 1998), 
could find no trace of Gambrinus. 

[n Columbus, however, the 
Gambrinus of the August Wagner 
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brewery has survived. Researchers for the Smithsonian's 
"Save Outdoor Sculpture!" project learned that the 
Wagner Gambrinus with its butlon-down-the-front tunic 
was modeled on August Wagner himself. The figure, or 
painted limestone. was completed in about 1905 for the 
hrewery al 605 South Front Street. After the building was 

-- ... razed in 1974. the statue 
:::t.~.,,.;;::--...;: was moved to a local ion al 

Front and Sycamore 
Streets. It is now in stor­
age, awaiting conservation, 
and rcinstallation in 
Columbus' German 
Village. Wagner was one 
of many brewers to use his 
Gambrinus figure as a parl 
of his advertising. The 
sculpture seems 10 dance. 
beer-less, in the corner of 
lithographs and on labels 
for Wagner's Wurzburgcr 
beer. Now, after needed 
conservation, ii will serve 
as the logo and a focal point 
for the city's new devclop-

.,-1," W11g11,,,. c;11111J,,-inu.,· Jimn men! (Sec www.brcwcr-
C11h1111l111.1·. Oil . .vccn hr tlw Co111·e111io11 syard.con1). 
/(1/1/"i.l'l.1' i11 II /Utd lorntion. /wt 1,,,,.,, is Through corporate 
hi.,· original nidll' 011 tlw brcu·cry. 

/>ll(•to: llcrh and I/den llardock changes Pabst is the owner 
of the Gambrinus statue at the Lehigh Valley plant men­
tioned earlier, as well as a forlorn Gambrinus figure of 
painted cement that currently stands atop the old Falstaff 
plant in New Orleans. As surveyed by the SOS! Louisiana 
project the figure is described as "Sir John Falstaff', but 
it stands in the typical Gambrinus pose, wears a cape and 
crown, and rests its left hand on a 
Bock beer goat. Although ii stands 
on a former Falstaff brewery (now 
closed), ii probably dates to the ear-
1 ier National Brewery clays, long 
before 1933. 

Thanks to the G. Heileman 
Brewing Company, two Gambrinus 
figures stand in La Crosse. 
Wiscbnsin, once their headquarters 
city. One, of painted concrete, was 
installed in front of the brewery on 

Third Street South in 1939. He was NOTSir.lolu, FalstafI.lwt 

said lo have been purchased for our King Ga111hri1111.,. Ne11· 

$ I 00 from a defunct brewery whose Orlean.,· .,,rte. 

h cl 
. . J J . I $

3500 
Photo: ./0/,11 S11wll.1/w11· 

owners a ongma y paIc . 
for him. An article stated that he was "really quite a rare 
old boy, for there is only one other like him in the United 
Stales, owned by a brewery in New Orleans:·D That 

I 0 

statement. comparing this 
Gambrinus to Falstaff's. was 
obviously inaccurate even at the 
time, but was repealed consistent­
ly in most information about the 
statue. Wherever the figure was 
created, its artist had borrowed 
elements from the Demuth proto­
type, just as the sculptor of the 
Leisy Gambrinus had. City 
Brewing, which laid off its 
employees in June or this year, 
now occupies the former 
Heileman plant. Gambrinus, gaz­
ing out al the old Heileman 
Hospitality room. is in need of 

repair and a new sword as his n11, rnnn,·u, Camhrinlls 

original weapon has been ripped plan·d i11Jiw,1 ofllt'ih•111a11. La 

from his hand. Cm.u,• in 1939.\TRY like ,1,,. 
f)t'muth ad imagc.1 

The other Heileman Phow: Fil CmJl 
Gambrinus, an angular figure or 
welded Cor-Ten steel. was the work of La Crosse artist 
Elmer Paul Petersen in 1980, 14 making ii the last in a cen­
tury's worth of Beer King sculptures. It stands atop a 
fountain of rock slabs in a small plaza on Front Street near 
the city's Riverside Park. Neither of the Heileman 
Gambrinus figures appeared on labels, as that was the spot 

for the Heileman grenadiers, but the 
' older Gambrinus can be seen on 
'coasters. 

Some Gambrinus statues can 
only be seen now in brewery adver­
tising and in old photographs or as 
tiny figures in lithographs of brewing 
plants. As Susan Appel noted, 
Gambrinus figures can be seen in 
lithographs of the William J. Lemp, 
Uhrig. and Anthony & Kuhn brew­
eries in St. Louis and the George 
Wiedemann brewery in Newport, 
Kentucky (Letter, January 20, 2000). 
In his research on Detroit breweries, 
Peter Blum found Iha! only Philip 

~ Kling Brewing Company had once 
had a Gambrinus. It can be seen on 

the brewery roof in an 1880s photo-
.,-1,,. modern .,·tl'cl . 
c01111,,.;1111.,. LaCm.ul'. \VI graph, was still !here but seemed to 

Photo: Vil CraJl have lost one arm by 1897, and can 
no longer be seen in a view from 1915 (Letter, February 2, 
2000). The Grand Rapids Brewing Company also appar­
ently had a Gambrinus on its roof (see The Breweriana 

Co//ec1or, Fall 1991, p.10). And a lithograph of the 
Middletown brewery or Ohio features both a statue of 
Gambrinus over the main wagon entrance, and a view of 
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their canal boat named --Gambrinus"' which delivered their 
beer along the canal between Cincinnati and Dayton and 
offered boat rides to the public (Midd/e1m1•11 (O/iio) 
./011ma/, March 30, 1986). What happened to these statues 
remains a mystery. It may well be that more Gambrinus 
figures have survived. If so, the author or this article 
would welcome the information. 

A brewery with a Gambrinus figure standing on its 
roof or exterior wall could certainly use that image in their 
label designs. Some examples or those who did include 
the Wagner brewery of Columbus, the Valentin Loewer 
brewery of New York, and the Diamond State brewery of 
Wilmington, Delaware. Any brewery named Gambrinus 
or producing a Gambrinus beer might find a way to use 
the good Duke's image. Thus on labels Gambrinuses 
stand (Gambrinus or Portland, Oregon), climb aboard 
globes (John Hauck or Cincinnati), or sit, unregally, in 
thrones. These seated Gambrinuses arc so relaxed, so 
comfortable, that they sprawl away from their chairs as if, 
like Jan Primus, they had truly enjoyed a great deal of 
beer. Most standing Gambrinuses hold a scepter in their 
lei'! hands and their favorite brew in the right. except for 
the Gambrinus brewery of Chicago which preferred a mir­
ror image - scepter in the right hand, tankard in the left. 
Thanks 10 Bob Kay, a gallery of Gambrinus labels from 
his collection appears in the cover of this issue. 

Just as the costume of the Gambrinus statues 
changed, so the dress of a Beer King changed in other 
forms or advertising such as posters, trays. and plaques. 
Rejecting the plain tunic and leggings of the young 
Gambrinus, his older self dons satin pants and embroi­
dered hose and slippers. Occasionally he may even wear 
the centuries older floor-length robe or a Charlemagne as 
he docs on the German occupational steins in Thomas 
Waller's collection. 15 

Parades provided yet another venue for 
Gambrinus. Floats carrying someone garbed as 
Gambrinus, an actual statue, or a replica or a Gambrinus 
statue presented the King of Beer to a wider public. 
Breweries sponsored such floats as did manufacturers of 
Gambrinus figures. The Pabst Gambrinus rode on the 
company's floats in Milwaukee parades while G. 
Heileman placed a cardboard version of their concrete 
statue on parade floats in La Crosse. In Grand Rapids 
employees of the Christoph Kusterer firm posed in 
Gambrinus style with a small parade float Gambrinus fig­
ure on the ground nearby (Tlie Breweriana Collector. Fall 
1991, p. 6.) A New Orleans man remembered that when 
Prohibition ended a parade took place. Leading the pro­
cession was a l'loat carrying Gambrinus riding a goat (New 

Orleans Ti111es-Picay1111e, May 19, 1963). 
Galveston, Texas, has held Mardi Gras parades 

since 1871 when two masked societies or Krewcs took 
charge of parades and balls. Since I98'.'i the Galveston 

'/'he Brell'eriw,a Co/lee/or 

Park Board of Trustees, the City of Galveston, and sixteen 
Krewcs have organized the event. The Krewc of Brew 
began with the parade theme or the History of Beer and by 
1989 had renamed itself as the Krcwe or Gambrinus (Sec 
www.mardigrasgal vest on .com). 

Beer and the local breweries were important par­
ticipants in the first St. Paul Winter Carnival in 1886. 
With the carnival, held in late January, the city was trying 
to prove that it was not an American Siberia and that vis­
itors could truly enjoy a winter party. There were parades 
galore including one organized by the German communi­
ty. That parade included one wagon (or float) bearing beer 
drinkers, another with a huge mug of beer and one spon­
sored by the Martin Bruggeman brewery carrying 
Columbia. Germania, and King Gambrinus (impersonated 
by a local man who later would work for the Theo. Hamm 
Brewing Company). William Hamm Sr. was chosen as 
the carnival king, Borealis Rex. Clearly, Gambrinus was 
an accepted participant in civic festivities. 

As breweries merge, close, and arc demolished, 
Gambrinus figures face an endangered future. Unlike their 
colleagues, the cigar store indians, the old statues arc 
almost too large to interest the average collector or histor­
ical society. Thus as the Narragansett Gambrinus was sold 
to a Mexican collector, the Onondaga Historical Society 
worked to preserve the Haberle Gambrinus, and 
Columbus developers planned repairs to the Wagner 
Gambrinus, their efforts were both unusual and highly 
commendable. For otherwise Gambrinus, Spirit of 
Brewing, is destined to become only a curious item in old 
photographs, something once well known but now seldom 
seen. Perhaps only his familiar gesture of raising his beer 
tankard in salute will survive in such new unroyal 
American images as those of Samuel Adams, Patriot. 

Thanks to Susan Appel. Peter Blum. Kip Sharpe, Bob Kaye. 
Carl Miller. John MedkclT. Art Distelrath. John Smallshaw. Ed 
Theberge, Morton Lapidcs. Allegheny Beverage Corporation: 
Andrew Laidlaw and Joseph Hert rich. Anheuser-Busch: Charles 
Cummings, Newark Public Library; Ellen Rendle. The 
Historical Society or Delaware. Wilmington. DE; Dennis J. 
Connors. Onondaga Historical Association, Syracuse, NY: 
William Peniston. Newark Art Museum; Maureen Koehl, Town 
Historian of Lewisboro, NY; Amy L.Trout, New Haven Colony 
Historical Society. New Haven, CT: Susan Raposa or the 
National Museum of American Art's Inventories of American 
Painting and Sculpture (and the volunteers of SOS!): and Fil 
Graff whose photographs of Gambrinus figures began this 
study. 

Footnotes: 
I. Georg Mann, ''Gambrinus and the German Americans'', 'fe.ro.1· 
Q11ar1erly 19:2 (Summer 1976). 72-90. Mann grew up in St. 
Paul. so his article deals especially with his memories of the 
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city's Dayton's Bluff area before Prohibition. 
2. Sec Randy Carlson. '·Magazines for Brewers ... The 
/Jreweria11a Collecror. Spring, 1991.4-7. '/'Ire Wesrer11 Brewer's 
cover with a small Gambrinus in the lower lefl hand corner is 
illustrated on page 5. 
3. For more about Gambrinus, see the author's .. Beer and the 
Birth of Gambrinus". in i\11wrica11 Breweria11u .!011mal, Nov­
Dec 2000. 
4. That Gambrinus was shipped to North Carolina. where. until 
the Spring of 2000. it graced the premises of Winston-Salem 
Brewing Co. When that firm closed ii is rumored that the supcr­
inlcndent of the brewery, lhcn owned by Slroh. took it home 
with him. Andrew Laidlaw and Joseph Hertich of Anheuser­
Busch remembered the statue in Georgia. and told me of its 
move Norlh. 
5. See Art Distelrath, .. John F. Wicssncr & Sons - half a century 
family business .. , American Breweria11a ./011mal. Mar-/\pr 
2000. 5-7. A photograph of the Wicssncr Gambrinus statue 
taken in the I960s after it had descended from the brewery wall 
10 a brewery garden in front of the office appears on page 6. 
6. John Dikun ... Gottfried Kruger Brewing Company.'' The 
/Jrell'eria11a Collecror, Winter 1992. 20-22. The Gambrinus fig­
ure can be seen over the main entrance to the brewery in a lith­
ograph on page 20. 
7. Ed Theberge, Narraganselt hislorian, explained the fate of the 
figure. According to the auction house. the Mexican buyer 
planned to place it in his front yard to welcome guests. 

8. John Mcdkcff. "Diamond State Brewery. Inc:·. A111erica11 
Bffweritma ./011mal, Nov-Dec 1997. 31-34. 
9. The same newspaper article notes that he had been repainted 
long before he left Albany. His gaudy color scheme was: cape: 
orange, tunic: green, and tights: lavender. 
I 0. Frederick Fried. Arrisr.1· in Wood. Tire A111erirn11 Can•er.1· <!/' 
Cigar Srore /11dia11s. Slww Figures and Circus Wagons. 
Bramhall House. New York. 1972. p. 71. The Fried book is the 
major source of information on both the firms that sold and the 
artists that produced the show figures. 
11. Fried. p. '.14. 
12. ''Patron Saint of Brewing Token of Leisy Brewing Success.'' 
Cle1•ela11d Plain Dealer. July 5. 1950. 
13. "Brewers Patron Saint Stands Guard at I lcilcman's Plant.'' 
LaCrosse Tri/J1111e. April 16. 1939. 
14. "Hcileman's New Gambrinus,'' La Crosse Trilm11e, July 8. 
1980. p. 5. 
15. Thomas Waller, ··occupational Steins from Gcrmany,'"T/rc 
Brell'eria11a Collecror, Fall 1999, 20-22. 
16. Sec St. Paul and Minneapolis Pioneer Press. Glohe and D<'I' 
\lolks:ei11111g. al I for Feb. I 0. 1886. In the German parade per­
haps the most popular float was that of the butchers. From this 
float a small cannon shot almost I 000 pounds or sausages into 
the crowd. delighting the small children and clogs. 

Moira Harris 

Photographs as a research tool...fun with Photoshop 
hy Fil Grcifl 

A dirc,·r rn111f1ari.1w1 of 1/,e Dt·111111/1 a11d Ga111hri1111.1· ( ''jliflpl'd .. lo nwkl' ii rig/11-
/1(111dcd likt• all 1/w k110\\'11 s1t11111•s) mu/ 1/w Mi11111·.,·11111 /Jrcll'i11g-Sl'i1111idr'., 0111'. 
No1,· 1/,c hadg,•s 01111,,, he/1 ht'loll' 1/,1• Olllfllc t,l'lty. 1/w cr111i11e ll'i11111wd mlw. 1!,c 

I·m11·11. tl,c leg /JO.l'ilio11s. tl,e harrel a11d 1•1·c11 1/w .nmrd. Ti,,• Oe111111!, Ki11g has 
!,is /"111d lw/011· ti"· .11rord /Jilt. a11d //,<' Sc/1111idi's is 011 1/Jc /Jilr. As 1/Jc Sc/Jmirli'.,· 
go/,/('[ is ohriomly ti rr•11lm·,•111r•llf. t/Jc ,\11'(1!1/ difli-rl'II<'<' i1ulirn1es 1/w 1/11• 
Sdunidt'.,· .·m·ord is" rcplan 1m,•111 also. 
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'/i111 l,fi: Sroedlc. '"JJ ,·,·11/l'!': IJ1•r1•rwr1·I.. IOfl rig/11: \Vics.rn1•r. /30110111 hft: 
1/ah,•r!t· ill original 11idre, hotttJlil right: /lalJt'r!t• 011 rl'sW11rm11 roof 

llt•rl' are rill' ji111r "y111111g .. G11111hri1111.1· ·"mucs all t"gr•tlwr. \Ve l.11011' 
tl,e \Vit·u111·r (rig!,1, t1hm·,•) 11·t1s p11rl'iw.,·,,tf i11 Sll'il:crland. a11d ht·r·w,.w of tlw 
go/Jll't. the leg poxition.,. 1he garluml<•d harrl'I. thl' .,word. le.Ji arm and leg /Ul.\i­

Iio11s. a11d I/J,, semi/ risil,/1' 011 tl,c 
Wies.,·,wr a11d /Jt•1·l'rll'.l'd. rlw Edi1or ,.,,,,_ 
dudes thc.,·c are al/Ji·rmt the .,·t1111e sourt·,1 • 

Ti,,, 1 /a/)(•rh• /Jas '"'"" .wred w"I 
is safl'ly 011 di.,fllay Ill 11,,, 011(1Jl(/ag11 

1/iswri,·al As.wciati,,11 M11.,·,•11111. T/w 

iVicssner is in storag,•, 110 longer on di.-.­
p/ay /011 loan) Ill 1/,e S111i1h.w11ia11. 1/Jc 

, 1J,,,·l'n1·yd at Pah.\1-Ll'ltig/J \'alley is .wji· 

ji,r I/Ji' 1110111c111. T/Jl' Slol'l'kh• is t'rid1•111/y 
g1me. 
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Anheuser-Busch Knives: 
The Kind without Corkscrews! 

hy Donald A. 13111/ 

Around the turn of the 19th Century, about 65 
varieties of Anheuser-Busch knives were produced as 
"calling cards." Twenty-five of these knives were exam­
ined in the Summer issue of The Brcwcriana Collector. All 
except one included a corkscrew blade. When corked beer 
gave way to capped beer and eventually, canned beer, the 
corkscrew virtually disappeared from beer advertising 
knives. 

The types of beer advertising produced is mind 
boggling. There are figural beer knives in the shapes of 
bolllcs, boots, and trucks. Single blade knives arc handy 
but why not give a customer four, five, or six blades to 

P!toto I :Fm111 h:/i to rig!tt: /\ 3" 111·0 Made ,·e/111/oid lu111dle knif<' f!/'0-

dlll'ed hy Wi11c!tes1<'r ji,r Q11ickf!oi111. St. Louis ( /928-19-10): round 
knif<' hy HIT. U.S./\. sftoll'i11g the Eagl<' in A trndc111ar'-only: 111·0 !,fade 
2 I /-I" knife: and a tll'o Made k11iJi, prod1wcd /Jy Rc111i11gto11. 

Photo 2: During Pro!ti/Jirion A11ftl'11ser-B11scft ,ms ji11red to look i1110 

f!rod11c1s orfter titan beer to keep <!float. I\ portiun oftftc cOIII/H/11_1'.fill'il­
iries 11·as rftenfor,• dedicmed to 111·0 1·er.1· pr11/i1ahle .fields - 111a111!{ill'­

t11ri11g rC'ji-igerator cabinets and ice crernn. T!te top knife {l{/i-ertises 

"/\11/1e11ser-B11sc/1. Ille .. Cahi11Ns & Neji·igerator Bodies." Tfti.1· kniJi· 
ca11 also he j(11111d ll'itft a 1111111/Jer sta111p('r/ 1111 the hack and "Retum }iii' 

re11·ard A11fte11scr-B11sc/1. /111· .. St. Louis." 
The red kniJ<" 11·0.1· made hy Sclirade in Bridgeport, Co11111·ctic11t. One 

side reads "Porter Beer Co .. Inc .. Since 1928" and //u• other 
"Btlll11·eiser. Pnferred E,·eryll'!tere." 

The steel !tandle is a three Made knife. 
The ho11m11 kniJe has 11101/tcr-oFpear/ fta11dles mid is quite 111111.1·110/ 

because uft/1(' pm111i11e111 date mark "/922." 

The Breweria11a Collector 

make sure he keeps it handy and secs the advertising time 
and time again. Many brewers and distributors spent a few 
dollars more just to do that. Knives can also be found with 
scissor blades, toothpicks, tweezers, fish scalers, files, 
cigar cutters, nail clippers, and even money clips. 
Anheuser-Busch and Budweiser advertising can be found 
on many of these. Some were giveaways from the brew­
ery, some were ordered from advertising speciality firms 
and gifted by distributors, while others were simply pro­
duced as novelties. 

Here is a photo album of non-corkscrew 
Anheuser-Busch knives: 

Photo 3: 7i1·0 ji'slting knircs 11'itlt master h/adc 111ark1·d IMPERI/\L 

PROV N. I. U.S./\. I 228-1833. !'2689./00. 2-179855. The rnf! lifter I 
jis!t srn/er hladt' is 111111,arkcd. '/11e ,·a11 0fll'lll'r is marked /J/:'Vc'f<AG/!' 

C/\N-OPt'NER P-2 .698.-180. "IJ11d1reisl'f' King of' /Jeers" and "/Jusl'!t 
Barnrimt /3el'/'s." '/'/,e !tigltest pat1•1111111111/)('r is.fi'{//11 1955. 

Photo 5: The .la1w11e.1·e four hladc and 111·" Made k11i1·,·s at tft1, le.Ii !tar,• 

Busch Bararian Be1·r e11a11w/ed tags apf!lied to the lu111dles. In 1955 

A11fte11.1·er-B11scft swrted tlwir "Di.w-m·er /Jarnria-i11 a glass" campaign 

ll'ith tlte i111rod11l'tio11 of Busch /Jarnrian !Jt•l'I'. Tfte adn'l'lising ,·a111-

paig11 i11d11ded "lmhhling good11e.u" and "tangy goodness" as selling 

point.,. Ad1·erti.,·e1111'11t.1· .f<•atuffd images of skiing and lmhsledding i11 
/Jarnria. 

Tlte kniJe at top right is <'llgrn,·ed 11·itft ''Thanks, Joe l/11elmer. 

B11d11'<'isN-M icfteloh." 
The h111to111 right kniJi· 11·ith /\11/1c11.1·cr-/J11.1·,·ft trnde111ark only was mad,· 
hy Zippo ofBrndjiml. Pe1111sylrn11ia. 
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Pholo 5: I/ere is 11111i.1·1un· 1f1J1odem "IJ11dwei,1·1•r" kni\'l'S. 

L1:/i: 1\ Clri11ese k11ock-1i/f of 1/re S11'i.u kni/i· 111arked S'f'AIN/.1:'SS 
CIIINA. "/J111/11·ei.1·1·r King of'IJN'rs." 
Sel'o11d: 'f'lw.1·1• eiglt1c,•11 ll'lreders 11·ere oj/i•1wl hy Co/011ial K11ifi' 

Co111p1111y i11 !heir /<J80 rnlalog. Prices 1rere $6.25 each .fin· /(JI) 1111d 

$-1.<J0 Ntclt ji1r 21/00. 

Third: A rn111hi11111io11 nail .file and k11ifi· made by /Jell Mewl Industrial 

Co .. Lid .. Korea. /Jell lw.1· produced nail dippl'l's since /962. Tlwir 

11w110 is "(Our) 1111il clippers alone do111i1111/£' tlw 11•or/d market." 

Fmll'lh: Lock /111d l.nife marked UTICA STAINLESS I TAI\V/\N 
181501. Wlt1•11 1hr knifi, is fully oprn. 1/w //lode locks in p/11cr. 'fo 
release. push 011 h11ckspri11g at 1/tu111h 1w1<-h. "/Judll'eiser King of 
/Jeers." 

F//ilr: A cheap 1w1·e/1y 111·0 l>/ade knif'e ll'itlt p/as1ic /randies s/allt/)('t/ 

ll'ilh "/Judll'eisl'I' King rd' Beers" logo. 

Si.rift: C/11•1111 single hlade knifi, 11111rkl'd U. S. A. wi1/r "/Judll'l'i.w•r" 

s1·rrc11rd 011 p/11stic lt1111dlr·.1·. 

Plro10 6: A hNII'_\' duly <"igar 1·111/ff 11111de i11 Solingen, Genna11y ll'i//1 

holh 1/te culler and 1/te cas1• adrerlising Miehe/oh. 

U.r Pl ... fta\ ....._ 

r-'••'-kf"'M!IIIMt1 .... • 
~~ ..................... -

"'--Mnf- .. 1,,,.-.. t.fN,.,.•n-r_... .. ................ ,...,.., ......... .... 
..... ~ ........ , ................. w..e. 
,.,. ... r..,....,..W.,.....,..,.,, .. uw ... 

..,, .... ,.._. ''"rtrtlllw _..,, ... .._.Ur .......... _ ........ ~ ., .... ,_..,. 
t•••'- l:.t.Yll, .. ..-,r.,._ ..... .. _.,.....,....,.,,~....,_rw, 

--· ·- ....... .-rw-e1 ~ •• <ft 

Plto/o 7 (m rig/ti): "T/w /Jre11•erv Colleuor's K11ifi," 11·11.1· tmffha.,wl tltmuglr 

1111 A11/rr•u.1·l'l'-Bu.1·clt mail order catalog sc1·era/ ye11r.1· 11go. The 11d1•fffisi11g 

co11y told 1/1e .\'lory rf //1e early Adolphus llu.w·lt gi1•em1·a1•s. 

Don Bull, as noted in the last issue. is a bit of a fanatic about 

things that open beer bottles and such. He is the author of sev­

eral books. the newest of which is /3n'r Arfrertisill!:: Knh'es. 

Leifer Ope11as. Ice Picks. Ci!!ar C11ttffs and Moff. from which 

the information and items in this article was taken. Order infor­

mation on the book was printed in the Summer issue of the [K. 

Roll out the Barrel. .. 
Back Bar Breweriana II 

hy George Baley 

Last issue featured hands clutching bottles and 
glasses of beer. This issue wi II take a look at barrels (and 
banks) used as Back Bar Breweriana (BBB). It is unclear 
what the purpose was of having banks as BBB. Was it a 
means for the bars to make a little more ...... or maybe the 
intent was for the client/customer to take one home to put 
on the dresser and save the spare change each day so they 
could return to the bar and help the bar make a little more? 
What ever the reason, barrels and banks were a popular 
theme used by more than 25 breweries. 

The barrel banks usually came in either an 8" or 
12.5" size and were normally made of chalk or ceramic. 
The bottom of the bank often hand a cork filled opening 

for case of coin removal. When the opening was missing 
or non-existent the owner probably smacked the bank 
with a hammer to get the contents. Even worst, as in the 
case of so many Hamm 's bears, the bank was decapitated 
to retrieve the money. I wonder how many brown 
Hamm 's bears were destroyed? 

14 

The list of barrels and banks included in this 
review describes key wording on the primary face of the 
item. In general, breweries used many or the catchy phas­
es found in other forms of advertising. 

Thanks to all of you who responded, called and 
sent more photos of statues not heretofore known. Since 
the last article, a contract has been signed with a major 
publisher to redo entirely the whole BBB book. This time 
it will be 100% in color and will include a revised and up­
to-date price guide. With the advent of eBay since the 
first BBB was published. prices have gone out of sight in 
many cases. Hopefully we will still be able to afford some 
of the more unique statues ........ .. 

The target date for the new book to go to press is 
April I, 200 I. Until that time, I am asking for your help 
in including as many new items as possible and to assist 
in preparing a realistic price guide. I will be on the road 
for the next few months shooting and reshooting collec­
tions. If you have or know of one or more not previously 
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pictured, I would appreciate a note or call. I am seeking 
leads too on large collections, heretofore unknown. Do 
you know of a collector, not a member of a major collect­
ing group that would be willing to participate? Any col­
lections used will remain confidential. Contributors will 
be acknowledged in the new book. 

Listed below arc the barrel and bank statues iden­
tified to date. The number (XXX) is the item number in 
Back Bar Brcweriana. (New) indicates a newly identified 
item, not included in the first book. The,:,,:, arc pictured 
below in the article. 

Barrels 
Blatz (41) Man on barrel: "Milwaukee's FINEST BEER". 8" chalk 

display 
Blatz (42) Man on barrel: "ON DRAUGHT". 8" chalk display 
Brew 66 (New)""'' ··special Draught". I 2S' chalk bank 
Chief Oskosh ( I DO) "B ·gosh". 8" chalk bank 
Corona (Newf"'' "Extra". I 2S' chalk bank 
Duquesne ( I 37) "ON Ti\P". 8"' chalk bank 
Duquesne ( 138) "Drink Duquesne Beer" 8" wood display 
Erin Brew ( 142) "Ten-O-two" 12 .5" chalk bank 
Erin 13rew (143) "STANDARD Beer". 8" chalk bank 
Erin 13rew ( 144) 'The Standard 13cer". 8" chall.. bank 
Erin Brew (I-Vi) "STANDARD BEER". 12.5" chalk bani.. 
Fitgers ( 172) "Natural Brewed". lf' chalk bank 
Koch ·s (279) "13arrel Fresh f"lavor". 8" chalk bank 
Krueger (28 I) Krueger emblem. 7" hard rubber roam scrapper holder 
Krueger (281 a & b) Krueger emblem. T pot metal l'oa111 scrapper 

holder 
Lion (294) Lion. 6" wood roa111 scrapper holder 

Lone Star (295) "Certif'ied Quality", 8" chalk bank 
Meister Brau (New) "Pilsner Beer". 8" chalk bank 
Meister Brau (New) "Pilsner Beer". 12.5" chalk bank 
Metz (321) "Premium Beer". 6" ceramic bank 
Met,. (322) "Premium Beer". 8" ceramic bank 
Metz (32)) "Pre111iu111 Beer". 8" chalk bani.. 
Met1. (324) "Premium 13cer". 12.5" chalk bank 
My (142) "XXXXX". 6S' ceramic bank 
National Bohemian (350) 6" chalk l'oa111 scraper holder 
Ncuwciler (354) "Delicious Flavor". 8" chalk bank 
Ocrtcls (159) "'92". 12.5" chalk bank 
Peter I land's (427) "Reserve ... Beer". 8" chalk bank 
Peter Hand's (428) "Reserve ... Beer". 12.5'' chalk bank 
Piels (452) "Real Dral't". 6" plastic bank 
Rainier (463) "Reach for Rainier". 8" chalk bank 
Schell's (-18-1) "Schcll's Beer". 9" chalk hank 
Standard Beer (508) "Standard Beer". 12.5" chalk bank 
Standard (New)''"'' "Dry". I 2S' chalk bank 
Tivoli (524) "Tivoli". 8" metal cigar holder'! 
Tivoli (525) "Rush to the Rockies". 8" chalk bank 
Watncy's (537) Watneys 12" glass/wood display 
West Virginia (546a) "Drink Good". 8" chalk bank 

Banks 
Falls City ( 148) .. "foke off with Falls City Beer". I I" chalk 
Fesenmeier ( 170) "Centennial Beer". IO" chalk 
l la111111·s (220) "13rown Bear". 12" ceramic 
I lamm's (221) "Black Bear", 12" ceramic.: 
Hamm's (222) "Black Bear". I 2". cerami1: 
Laball's (28K) "Labat1's". 10" plastic 
Lite (New)''"'' "Blimp" 7" ceramic bank 

George Baley 

t\/Jo1·c !tji: /Jr,·11· M, 1·/11,lk Banh. C°t'll{('r: Sta11dard-llll,·ll/'.1t,·r clw!A 

htlllh. Right: Mi/1,•r Lill' ,·,•rt1111ic hlilll/1 hank. /Jo/10111 !tji: Nllfi(J11al /j(J/,e111ia11 chalk Ji}{/11/ ,\l'l'll//1'/' /wider. 

Ce111,·r: Com11a chalh /Ja11k. Right: Pic/.1· pot mewl Jiu1111 sffa/wr h(J/der ll'ith l'il'c., (lu111.H0l111a11<·/1<•11) . 
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Negistmtion (starting 'lil<'sdm'): Center: Stan L.onla. Con,·rnti1Jll Co-Chair. Bo/, /Jrock111a1111. Mary Whit<' and the Sl'1npo11·ski's clwding in. Rigl,t photo. lie/en and 
lfrrh 1/a_wlock. H';/1, Sf(1t1, Boh and Mwy in the /Jacl..growul. Night: John and Mory Co11110/ly. /Jy t·arly aji11r11oon. the "'hoard meetings" ;,, rhe lohhy u·ere undl'r 
\\'ti_\'. /fr/1J11' li'}i: l.illia11 and /Jill Mitclwl!J/an/..ing at jiwu. Mmy IVl,itc mu/ /Jelly a11d /Jud /111hodc11. 1he11 Man,· l\111hm.,·,, and 1:i/ Grn/f. '/'!,,,,, i11 1/w aji,•m1Hm . 
//Ii' holf.\'C' tours. Bclm,· right: part tJfNorm .fay's hasemc1111 ... rrays. "fmf/011·· signs. lw11!t·s and? Photos: George Lon· 

More ,1· //,c /1t){l,\'l' tours: Lt:fi. /Joh /Jmckma1111·.,. C!,irngo 

and Illinois 11111g & stein mllt•t·ti1111 (ji,r fl'}i arc till' glass 

stein.,· 11·i1i, 1w11·I1•r and 1·rem11i,· lids). Ce1111•r. /Joh'.,, 111i11ia­

t11rt• 11111g rn/1,•ction (tl,c.'l' 11·,·rc g1•n1•ml/y 111,ucl, holden. 

not drinki11g ,·es.w·lsI ). 1\1 right: r:m111 /Joh Kay's collcl'lio11. 

the Stmh "Girl i11 tlw pi11k dress". SorryJ,1r t/1(• .,·1111 .,·,,.ik,•: 

it i.,· \'{'ry hard to get a "dean" pl,010 in a l,0111<' ~,.;,1, so 
111111·!, s1111/igl,1 jloodi11g i11. l\11d it 11·a.1 a BEAU'/'IFUI day' 

a NABA Convention'? 

profligate spending or hard-earned money on breweriana frivo­
lities, there is the serious business of educating yourself about 
your hobby! Not only are there educational seminars offered, 
bul lhe rouline one-on-one discussions bc1wecn colleclors have 
always provided me wilh the best oppor1uni1ies for learning. 
Sharing knowledge is perhaps the best lhing one colleclor can 
do for another, and the very free-wheeling social selling of a 
Convenlion provides perhaps 1he besl opponunity for 1his 1rans­
fer of knowledge to be found anywhere. Is there a lot of social­
izing? Bel your boots. and what do lhe socializers at NABA 
Conventions usually lalk aboul? Breweriana and brewery hislo-

/6 

Photos: George Lo\'l' 

ry. of course! The home collcclion lours provide excellent refer­
ences on displaying our lreasurcs, sharing space wilh olhcr fam­
ily collections (and the Jay and Kay houses this year were won­
derful examples of many forms of advenising arl displayed in 
the same home), and a sort or 1ouchstone as 10 what can be clone. 

The NABA Convention is all aboul sharing: sharing 
knowledge, sharing friendships. sharing collectibles. 
Brcweriana of 1he pre-Prohibition vuriely can be a prclly expen­
sive purchase. but when one secs the quality of work in whal 
was throw-away aclvcrlising 100 years ago, one cannol help bul 
lhink that almosl any surviving piece in good condition musl 
have value based solely on ils ephemeral nature! Thank I-leavens 
our parents and grandparents thought lhese pieces beauliful or 
useful enOLH!h lo save. In this day of pholographic rcprocluclion, 
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\HI.\' Nlicrohn•H't'I',\' 

'/'/111rsda_r 111orni11g till' .vi·111i11ars . foJJ liji: DELP 

in di."·u.,.,·ion of //,c lcdtnicol us1)(•cJ.,· tf hreH·ing 

wi1lt one of the hrothcrs al ·rwo /Jrothers Brr•,1'i11g 

Co. L,f, 10 righ1: Don Lim1wr1. Jim Kai.,·r•r. (:' 

fwd/. ,..ii GrajJ: a11tl lll'rh Pag<'. C,·111('1':A1111 

Maril• l)il.1111 m11.,idl' ,..111111(/er., /Jill hrl'll'flllh. foJJ 

right:O11 11,,, Micro tour al 1/,,• har m Glen E/11'11 

Bre1ri11g. Look at tht· smile 011 tlw t·ustomt•r ,rho 

,,·oirsj,JI' tlw grmd,•r.' Top h:/i: /Joh Kay in /,is sem­

inar 011 lahd.1·. 'foJJ right: Sc111i11aria11 Al /Joi'/, 

(right) talking 11111g.1· and stl'i11.,· 1ri1i, .li111 Sl,011/t1•r. a 

fl"-'/ Ni\lJJ\ Presidl'nt. 1rlw sltm·1•.,· Al's 111i11or {l{/di1·-

1io11 tu them. 

P/1010.,· /Jy Gi 101:~c Lm·c. ,·.H·,·pt top c·euter hy ./0/,11 

Co1111nll_r and i,0110111 right l1y S11c Chapin 

/\ml '/'1110·.,day aji1·mom1. t/1(• Cltirngo /11nrl'l'ylll1•1·r 'fo11r, 1·011d11rtcd hy /Joh Sl.il11il. 011,I Phil Po.,pyl'iwla. 

1hi11i. I/1at is /Joh in 1111· 1'1'1ttI·r o(tlw li:fi flhow: I l.11011· it is Phil lt1 his I1:fi and lwlti/1/I him. '/'/wright 1011 photo 

is the Old l/1•1111 mid (iahlcr /Jrc1rt·r_,. 011 Chicago·.,. Sowl, Side', .,rill in ust· as mt (llffo part., \1'arl'lwusc mu/ store, und actually in prf'lty good slUIJJC . Al IJ0110111 

right, u Sddit: prc-Prol,ihition "tit•tl /um.,·,," in the Southpon .,,•c1iw1, a!lt't1y.,· o hmrling alley and hilliard parlor witlr /JIG har mu/ 11111d1 original decor illftu·t. 

the very crafts that produced these treasures have disappeared. 
The objects were treasure become windows on the past...the 
artists. the craftsmen who printed or fabricated them. the com­
panies that distributed them to their customers all arc worthy of 
our admiral ion and s1udy. 

So what DOES one do at a N/\B/\ Convention? First 
and l'orcmosl, we come lo have a wonderful time sharing a com­
mon love with l'ricncls. But ii is 1hc knowledge exchange !hat 
pays the way. Wi1hout it. a NABA Convention would jusl be an 
expensive few days looking at and hopcl'ully huying some 
Brcwcriana. 

Will 1hc pho1os shown in 1his issue make you feel you 
were AT lhc Convention. ii' you were 1101'? Maybe a bil. if you 
see a familiar face or lwo. But !he pholos arc for those who were 
there. as memory joggers. reminders of i1cms seen. people mel. 

The Brel\'eria11a Col/cc/or 

Pltoto.,: hollom: ./0/,11 Connolly. top: (,',,orge Lo\'l' 

friendships established and renewed. Do we recommend 
Convcnlions because it is our duty to do so? No way! The more 
that come. the more co111pe1i1ion we have for Iha! prize item! 
Bui lhe NABA Convention exisls because ii is !he best format 
for producing belier educated and informed brcwcriana collec­
tors; people who share our loves. and may one day sell us that 
ne plus ultra item ror our collection. or buy a similar item from 
us for their collection. That ·s why we go. and why you should 
as well. Next year? Ann Arbor. Michigan (in the Detroit area). 
Reports from !he Convention Chair star! ncxl issue. Can ·t say 
you have no lime to plan. Too far? Tell Iha! lo Michael Prcscher. 
who comes 10 NABA from Germany! Too expensive? Make it a 
family vacation ... sec Greenfield Village. lake lhe Libbey Glass 
tour in Toledo. Ideas? Got a million of !hem! 
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time ring men. (A/Jove) Mike ./ones raps 
up the last ire111, lla111p Miller a11d Rlumdi 

./011es co/leer the 111011ey .... 

Photos 011 these /Hlf!es are by Noel 
Boelter. Ed Cu/1,rPlh. Sue Chapiu and Fil 

Graff 

(Mil,• ./011,•s. 

Riel a/Jo,·e. our 

t\1wti1111t•1•r-£111ni111s. Om·,· Ma11h,•11·s). 

the d,•r/..s and the ring men, nothing hop­
f'l'IIS. Lrn'l'I 1rl11•11 Mt1n·i11 and Rif<' arc 
in rlw n'fllrd (/w/011·) .. Jimla ,rmm i11 tlw 

111asl. ch? .. 

Fall 2000 



... 1111d 1/u•11 you c,111 /lid 11/1 yo"r 111<·1·clw11di.1·c .. i\/lol'c: Ed C11l/lr1•1/, 
ll'ir/1 iii.,· Schlir: .1ig11. 111,ul,• }<,r" lloU1·11·m"I 11101'i1·. Righr '"" a11d 
c·cnter, Jn·o of tht• higlu·r dollar iu-ms this ycor: a m1t•-J..111n,·11 

/lcll<•rille. IL stein. a11d 1111c of rhe /lc.1·r <·.ra111/llc.1· ,>( tilc Nort/11,·c.1·I 
l"'/i,111 maid IJ11 tile lmj),do tmy. Nigill. Ke11I K11(lll'/1•s (oflklli·ill,•. 
II., flf rn11r.11•.I) a11d /3/1/1 Bmcl-111t11111. //11• proud 11e11· mrncrs flf the 
.\tl'in and tray. Coi11t"ith·1uly, horh the .,1ci11 mu/ tray u:wd to lil·e 
about 11 111ile t1part i11 Na/lcrrillc. lwfi1re tlw 11rerio"s 011·11crs dis­
per.w•d. So tilcy ,·w11e "ho11w" 111 Na/lf'l'l'illc to /le 1111c'ti11m•d. SI(('/, 
i., thc /if,• flj'jirst ,·/11.1·.1 /lr,•11·Nia1111! 

1\11 Editor.,· fa\'Otifl•: 
Nidi11g I /ood hri11gi11g sm11e carry-
0111 Elgin L'aglc /)('c/' '"""e w 
Cira11d111a. (Di,• mt rnll'lular) 

PNilaps so11u• e.rp/"11atio11? D"n 
Forbes. h<'io11·. i11 tile jirst siJ> <if' " 
hN•r tasting. ,rl,ere the 11mc am/ 
tongue ,·omt• togethl'r ltJ form au 
i11111re.1sio11. Silly posr•. i111pflrt((I// 
fllOllll'llt/. 

'/'lie Breweria11a Collector 

At Night: Roo111-to-roo111 anh-ity 

mid "./<•11· choice items. a11d the 
llospitalitr f<oo111. Ke11 Ostm11· 
a11d K,•111 Spear . .loh11 C1111md 
and :'. 1111d /Jill S1ein /1/,1• 
"/-/m11111.1· lfrar Scrihhlc•r") 11'ith 
our C0111·t•111io11 Chair. 
Lou/a i11 thc }<1rcgm1111d. 

Photo.\' hy l.ois Lou/a, 

Cilapi11. Ed Culi>reth aud Mi~,, 
l<l'lllllld. 

EVER BEEN 
to the NASA 
WEBSITE? 

www.nababrew.org 
"24-7-365"! 
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1\/J01·e: flo/J Clw1,i11 looks 

shocked. Who'.,. /J11yi11g.' W/11 

Kay a11d Noel Boelter. Rig 
Li11da Forl1es. 
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Leji: /)011 Hay a11d Sta11 Loula ... the fJOSt-sholl' d,•al,•r raf 
Jfr. Ceutff: .li111 Sho11/tcr admires 130/J llmd111a1111·.,. 11e11· 
!'11/ IJJ:\'1111er look. Aho,·,•: ,\!like (looks like he 11·as j11st 

gored l1y the Horlrwher Bock gom) a11d Anita lirml'II, 

with Marr Gardi11ff lll right. Photo.,·: Sue Chapin 

Western Night, and the Micro Tasting 

Al1<J1't' i<'./i: Tlwse gals 11·,•re E\ 1El<YIVl·/ERF lc11di11g a hand' Mary White a11d 

her sister. Rurh McMillan. Tha11k you. h1diesI ce11Ier: The /111emlllional 
Co111i11ge111: Larn· Sherk (O111ario). Mrs and Mr. Phil Mand:11k (Ma11itoha) and 

Mike Presc/1er (Gen11a11y). Phil's 
('OS(/111/l'. 1 He's the 1999-2000 
"King t?{ tlw Pigs" ... long story. 

ro11e11 bus 1ri11 ar a Ca11adia11 

Co11re111io11. Ya lwdda /J,, thNe .. 

IJ0110111 h'}i: lioh fle1111ni11g of the 

Delafield llrcll'house. a11d S11e and 

/lamp Mi/IN se1Ting at the 

Tasti11g. Nigh/: This is rhe gal rhar 

hclp,•d make it ALL hafJfie11I 

Shern· Peters of the 1/oliday /1111-

Se/ect-Na(ic1Tille .. ,rith some of 

the props Jo/111 M11rray pro,·ided 

for Wesrem Night. 
Photos: Sue 

Chapin. Ed Culbreth. Lois Lou/a 
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The "Starburst" Stroh Labels 
Fifth of a series 

By Peter 8/11111 

The post-lRTP Stroh labels were reviewed in volume 104. win­
ter 1998-1999. The article ended with the last of the '·crackled .. 
designs of 1981, which was issued after the acquisition of 

Schaefer ·s large 
brewery near 
Allentown. PA. 
The oval label 
was set in a dark 
brown rectangle 
to permit the use 
of highspeed 
rotary labeling 
machines (Fig. 
I). Either 
through oversight 
or being lazy. I 
neglected to get a 
full complement 
of these labels. 
and lack all the 

TIii' l'J8/ Stroh /11/,c/. last of' the r{'l"tica/ ornls 11·it/1 horizontal one-
··cracl,/e1/'" h11dgm111ul. 

way and any 7-
oz. labels. 

Perhaps I thought there was no hurry, but unknown to me, the 
people in Marketing felt that the crackled design was too old­
fashioned and needed to be replaced. And replaced it was, with 
a "sunburst .. design of radiating faint white-gold lines on a gold 
field. In addition. the horizontal red line that proclaimed 
AMERICA'S ONLY FIRE-BREWED BEER was shifted to 
underline a bold Stroh ·s. A simple "Beer" completed the design 
inside the rim text (Fig. 2). 

Fig11r1' 2: Tiu· first ",1tarh11rst'" /al,l'i, and thr last"-'<' of t/1(' ,rnnl "11re111i11111·· 
in till' t1'.\/ in till' ornl. 'f"lw /,11rst its,·lf i., i11 si/1·,•r "" gtJ!d. 1111d """·' NOT r1•pm­
d1we 11·,,111 

This design had the advantage of very strong graphics - the 
Stroh's really stands oul - blll ii lacks the quirkiness ol' the for­
mer background. We were appealing to younger drinkers to 
whom the crackled design may have been too old-fashioned. I 
personally 1hough1 generic --seer·· was an unl"or1una1e choice. 

Tlie l3rell'eria11a Co/lee/or 

and that Stroh 's deserved to be called at least .. Fine Beer". 

The label was modified again after a few years. With many 
microbrewers using gas for kettle boiling, the red line with its 
claim for exclusive fire-brewing was omitted. The biggest 
change was placing the gold oval in a white field, white being 
the "'in .. color or the late '80s. The while rectangle was outlined 
in reel and dressed up with a gold frame (Fig. 3). 

--~ri 

Fig11r<• .I: Tiu• ··1l'hite st11r/"11·sr" label ji"//ln tlw /me /')8(/'s. Se1·1•ra/ 1·1'rsio11s o{ 
the ,d,ite lahl'ls w,•n· te.,ted 011 n111s in Ohio. '/'/I(• o,·al tl'rt 11ou· says just "qua/~ 
ity hl'c1: .. Small print t<'II., it all! 

The photograph of five labeled Stroh bottles (sec next page) 
spanning a hundred years from 1885 speaks volumes about 
label design. The old rectangular design lasted 20. perhaps 25 
years. until the oval label was adopted about 1905. The middle 
bottle is from 1940. and the yellow label was used in the ;50s 
and '60s. 

In this conlexl, that while label. although attractive by itself, 
seems out of place. Every change made sense - suitable for 
high-speed rotary labeling machines. strong modern graphics, 
omitting a red line that was no longer pertinent, a white con­
lcmporary look set in gold. But the 101al impression is or a label 
that probably belongs on a bottle containing a decent beer, but 
nothing that would lead one to expect something special. It even 
can be argued that Old Milwaukee. which was widely seen as 
the epitome of an inexpensive. decent. generic beer. had a more 
in1crcsting label. 

I am sure 1ha1 Marketing tested the white label on focus groups. 
Markel research requires extrasensory perception. In the movie 
--BIG'' Tom Hanks plays a boy in a man's body who gets an 
entry-level job with a toy manufacturer. I le runs into the CEO 
at F.A.O. Schwarz. who likes lo sec what attracts toy shoppers 
rather than rely only on research. The following conversation 
ensues: 

Hanks, who never heard marketing terms before: ''What's 
marketing research?" CEO, who thinks he is talking to a per­
ceptive adult: ;,Exactly!,. 
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In a future article I will describe the Blue Period. when Stroh 
tried to recapture its quality image. 

Fignrt' ,./: This migh1 lw tit!t•d 
"/00 Years of /Jri'll'i11g". Sm,!, 
/11!,d,· jiw11 /885 111 1/11• /111,· 

/980\. '/hi' middle rim·,• /11/wls 
Ft'(JH'Sl'III (J\'CI' 50 years. ji'fllll 

1905 to 1/11· /96/J's. and slw11· a 
remar/..ah!t• co11.,iste11cy of lalwl 
design. /11 a f)l'riotl u·l,1•11 Stroh 
H'a.,· trying to digt•st the S('/i/it:. 

and Sc!wj)i-r p11rd111sl's, 011d 
fight oJr 1·01111H•fiti1111 jiw11 till' 
higger ,wtional hn•H·t•ries . 

. ,·0111c1hi11g 11·a.,· lost, mu/ 1/,e 

marf...t•ting man too/.. m·,,,.. Gone 

is the concept <f a Pn•111iu111 
hr,•r. "in" is tilt' uppN1/ to tlw 
nwss 111r1rJ..c1. 1\'l,cre eye atJ/JNtf 
1n1s det'lllf'II to he crith·al in 

pu//-1/11·,mgh 011 rewil s/1('/,-c•s. 
"Modem" graphil's ,r,•rc 1hr 
ragr·. The l:'diwr 11d111i1s /I(• 

ahm_,·s liked lhi' 11·hitl' /ah<'i. a11d 
ji,llmn•d it.,· d<Tl'lopmt'III 011 lest 

ums in Ohio 1l'ith some delight! 
IJ111 thi'11 I 11·11-' dri11!.i11g Stroh as 
"111r hcN·· 1/w11. 011d did11·1 l'IIY 
11111cl1 a11c111io11 to the dcdining 
qualirr and loss of' thi' old 
i11111g,•. As Sch/it: dri11!.N.1· cite 
the clu111gc jhnn the old hro11·11 

prm,//c/ogra111 to thi' rnpf!ery 
red 0111• as the dear!, of' Sch/it: 
.fl11ror. Stroh dri11kffs cw/ /Ji'I'· 
lwps cite 1/w lwgi1111i11g of JIil' 

11·/,iti' lahc/ Ji11· thi' .,·m11i' dffli11e. 
May/Jr• i11rn/id. /wt dcc/i11i11g 
sales usually nu•an .,·umething! 

Peter Blum <I 

As others see us 

Brewery history lovers gather at annual convention 
By Paul Barile with Greg Butler 

From THE BARFLY New.maoer. (Chicago. IL) \lo/ 7. issue 8.2 

The information flowed like a cool frothy Seipp into a 
frosted stein. The fountains or knowledge being Norm Jay, cur­
rent President of the National Association or Breweriana 
Advertising (NABA) and past presidents Fil Graff and Jim 
Shoultcr, at their 29th Annual Convention held recently at the 
Holiday Inn in Naperville. 

"It's like a disease, a good disease though," says Jay. 
an avid breweriana collector. "There arc a lot of worse ways to 
spend your money." 

The Convention, which is held in a different state 
every year, welcomed 28 states, two provinces in Canada and 
Germany, about 300 people in all. 

Jay, Graff and Shoulter are living volumes of encyclo­
pedias or Chicago breweries and all things related. They arc also 
active members in NABA, a nationwide group devoted to the art 
of' collecting brewery arl and advertising. 

According to the trio, at the turn of the last century, 
there were more than 80 breweries in Chicago. Many or them 
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were created by recent immigrants who catered their product to 
fellow immigrants. These breweries became the centers of many 
ethnic communities in Chicago. It was a way for a beer drinker 
to connect with the culture and the home that was left behind. 

Yet with so many breweries, a healthy competition 
formed. In an effort to promote themselves. the breweries used 
every sort of advertising gimmick, including bottle openers. 
mugs, post cards and tip trays. 

"Some of the collectors specialize in what they look 
for,'' Shoulter said. ''You might have a guy that collects only 
labels or is interested only in pre-Prohibition advertising.'' 

Al the Convention. banquet rooms were filled with 
NABA members buying, selling and trading individual pieces. 
Jay demonstrated a foam scraper which was used to scrape the 
foam off a filled draught beer glass. 

It was common practice at one time to scrape the top or 
the glass, leaving the foam smooth. The Health Department evi­
dently nixed the foam scrapers but not before a f'ew or the more 
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One of Victorian Chicago brewer Conrad 
Seipp's daughters is pictured on serving 
trays from the 1800s. He owned a brewery 
at 27th Street near Lake Michigan. 

enterprising breweries printed advertising on them. 
Also on view al the convention were lap knobs and 

serving trys embossed with an advertising logo or printing 10 

keep !he brewery in !he mind of the customer. Whether ii was a 
prclly woman. like brewer Conrad Seipp 's daughlcr (who graces 
serving trays) or a simple reel ribbon lo bct:omc assot:iated with 
a specific beer. the placement of lhcsc pieces was csscnlial lo 
1he brewery's success. This was especially true 100 years ago. 

Graff. a big fan of Quencher·:; saloon. 240 I N. Weslern 
Ave .. a bar with quite a bit or brcweriana currently on display. 
explained the post-Prohibition labeling practices which not only 
helps validate the age or a bo11lc. but demonstrates how much 
Internal Revenue was able to monitor the sale of beer. 

He also displayed a ruby red Meister Brau bottle. The 
knowledge that light damages beer made some brewers search 
for an alternative. One of the solutions was red glass. The only 
problem was !hat it was cosl prohibitive. 

The hope was thal !hey could gather enough support 
I hat they could increase demand and drive the price of the bot­
tles down. but it never happened./\ seven ounce ruby red beer 
bolllc is a sigh! lo behold. In addi1ion, Meisler Brau. now 
brewed in Wisconsin, was originally brewed in Chicago by lhc 
Peter I-land Brewing Co .. formerly located al 1632 N. Sheffield 
Ave. The brewery, which ri rst opened in 1891, closed in 1978 
and much or the old complex was torn down. However one or 
!he buildings still exisls. and has been incorporalecl inlo the strip 
mall that now occupies the site. 

Chicago's breweries were one or the mosl importanl 
industries in the city prior to Prohibition. The cast or characters 
from this lost era has lefl its mark on Chicago today. Wacker 
Drive. Divcrscy Ave .. and Lill Street arc all named for Chicago 
brewery owners. 

It ·s a love for thi~ sorl or living history that brings folks 
10 NA BA. which is made up of an amazing cross sect ion of peo­
ple from various walks or life. Young and old. male and female. 
1hc crowd at this convention is cxlrcmely diverse. 

"II ·s something you can do wilh your family:' Graff 
said. 

These guys easily dispel lhe mylh 1ha1 brcweriana col­
lcclors arc just a bunch or beer hounds. ''A lot of people think 
we arc a bunch of heavy beer drinkers:· Shoulter said. ''I don't 
even drink 1" 

In ad dilon to N/\B/\. !here arc quite a few brewe-
riana associations throughout the counlry. Each regularly holds 
similar conventions or smaller shows where members display. 
buy. sell and trade items. 

To learn more about N/\B/\. check oul 
<www.nababrew.com> or phone (717) 369-5546 

The conservative brewer 
•◄ <""""' Utt11,.t,.,. ,,,, 
t .... ,.,, ... oG J,,..t!•'-IV .... ,,.,, 

A.1,1 U'\f lHH( '' •, 
A,1 •JtU.1 U t1L(,._ SO 

o~r u ••1' """ ..... ...,.~. 

c.-.1ut AOt'IIIUi 
,C•H1TZ MllWA.IJM:lE 

,..,,AHU(t AaC CAXlt ........ UMIO"' Al 
#UllNN UN (IN A 111.t!IIS 

.. ....... - ... 
JOS. SCHLITZ BREWING 'COMP.ANY-- •. -•• 

Feb. 1st, 1912 
GenLlemen:-

Some months ago you received a sup­
ply of oblong corner signs wi Lh a whi Le 
background. The material of which these 
signs are made is a recent discovery, and 
it as it has been used in the manufacture 
of signs only a couple of years we are 
desirous Lo Lo ascertain whether these 
signs are as substantial and durable as 

Tlte Brell'eria11a Col/cc/or 

other signs we have furnished in the past. 
We would thank you, Lhere(ore, ror advis­
ing us whether the signs that are on dis­
play in your city look as bright and clear 
to-day as they did when they were put up, 
or whether the lettering on same is faded 
or beginning to fade. The manufacturer 
insists these signs will last indefinitely 
and that if they are washed occasionally 
they will always be in prime condition. 
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However, before placing any new orders we 
desire Lo be informed as Lo how the signs 
are standing up and whether, in your opin­
ion, they are an improvement over and more 
attracLive that the signs formerly used. 

By giving us as full information as 
possible on this matter you will greatly 
oblige, 

Yours truly, 
JOS. SCHLITZ BREWING CO. 

The above transcript or a letter Schlitz evidently sent to 
customers of the Vitrolitc Co. (see article on the Vitrolitc sign, 
!lf:.. Winter 1997. Volume 100) is in a style long obsolete in 
business correspondence. Ever cautious about spending compa-

ny money on a new fad, the brewery is asking for proof that the 
statements made by a potential supplier are true. 

I'd have loved to sec the responses to this let1er! From 
our vantage point today, the response must have been favorable, 
for there is a Schlitz Vitrolitc pictured in the Meyercorcl Co. 
Vitrolite ad shown in the Vol. 100 [K;_ article. 

90 years later. we might note that the reels have faded 
where signs were in direct sunlight for years. and some or the 
blues are beginning to fade as well. But "last indefinitely"'? I 
would say that is a fair statement! And collectors can thank the 
developers or the Vitrolite process, as these signs are among the 
most beautiful items in our collections. still as vibrant and eye­
catching as they were when produced in the first two decades of 
the 20th century. 

Cheboygan (Ml) Democrat, May 19, 1920 
FROM BREWRY lsicJ TO SOMETHING BETTER 

The notion that the coming of Prohibition will throw 
millions of dollars of investment upon the junk heap is devoid 
of the slightest foundation. Brcwrics and distilleries are rapidly 
being remodeled to a different raw product and finish it for the 
market. Here arc some "converted'' brcwrics: 

The Rainer Lsic I Brewery of Portland, Ore., is now a 
tannery, employing 1,600 men, where it formerly employed I 56 
men. /The pre-Prohihitio11 Rai11icr Brewery was i11 Seattle, WA./ 

The brewery of the Portland Brewing Company, 
Portland, Ore .. is now a furniture factory and employs 600 men. 
/ American Breweries 11 shows them 111ai11tai11i11g a federal 

brewing license all through Prohihition! / 

The brewery at Lansing. Mich .. is now used in the 
manufacture of automobile part. / /1 ceased l,rewi11g in 1913./ 

The brewery at Huntington, W.Va., is now a meat pack­
ing plant. /It ceased brewing i11 /9/4 with State Prohibitio11./ 

The Raymann lsicl Brewery Or Wheeling, W. Va., is 
now the Raymann Company engaged in meat packing. /0111 i11 

/9/4. Cl.I' a/J/J\'e./ 

The Iowa City. (la.) Brewery is now a creamery and 
producing Co. /Ceased /Jrewi11g i11 /915./ 

The Uncccla (W. Ya.) Brewery is now a milk products 
company. /0111 of'lmsiness in /9/4.j 

The Coors Brewery of Denver now makes malted milk 
and a fine quality line or porcelain. 

The North Yakima (Wash) Brewery is now a fruit by­
product company. /Ceased brcll'i11g i11 1915./ 

The Salem (Ore.) Brewery is now manufacturing 
loganberry juice. /Ceased hrewi11g i11 /916/ 

The Star Brewery Washington, Pa, is now the Capitol 
Paint. Oil and Varnish Company. / It ceased brewing i11 /9 II!/ 

The Pacific Coast Brewery /110 sue/, brell'ery listed i11 

American Breweries II/, Portland, Ore., is now a shoe factory 
and employs 2500 men, as against 123 men employed when it 
manufactured beer. 

The Cedar Rapids (la.) Brewery is now a crcamry I sic I 
and produce company. / It ceased brewi11g in 18891 / 

The Fairmont Brewery of West Virginia is now an ice 
and milk products plant. /Ceased hrewi11g in 1914. as abm·e./ 

The Anheuser-Busch Brewing asssociation jsicl plant, 
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Stlouis. that so long long [sic_! manufactured "Budweiser," one 
of the most extensive brewing plants in the world, is to be the 
scene of meat packing before the first of March. A new corpo­
ration known as the Bcvo Packing Company, with $1,000,000 
capital, has already been formed. The office and selling force 
arc ready. and the association·s private railway will assure 
ample transportation l'aci lilies. / Meat pac/.:i11g ~ Tlro11glr1 BEVO 

was a soda co111pa11y? I 
The Jackson Brewing Company of New Orleans and 

the National Brewing Company of the same city are being con­
verted respectively into a dehydrating plant for drying vegeta­
bles and a plant for the production or denatured alochol I sic I. 
JOK .. ..Jackso11 Pure Products in 1919, and Natio11al BeFerage 

Co. i11 1920./ 
The old Acme Brewery of Macon. Ga. is now packing 

millions of dollars worth of meat. /Ceased operations as Ac111e 

Ice a11d Bottling Co. i11 19I7.f 
A brewery in Flint, Mich., has become a church; one in 

Aberdeen. Wash., has become a clam cannery; one in Spokane 
is making---vinegar; one in Mobile is making syrup and stock 
feed from watermelons; one in Peoria is grinding cornmeal; one 
in Rhode island is producing moving pictures; one in Seattle is 
turning rice into syrup: one in Chicago is a hospital and anoth­
er is a sort drink factory several others are in the dairy business. 
Most of these now employ more workers than before. 

Lest you 1/ri11k ermrs aho1•e are The Editor·s. rest a.1.rnred tlrat 

tlris is tra11.1·Cl'i/Jed as it was printed. I went a/011g ll'ith tlll'J/ow 

u111il I lrit the A-B "Bero Packi11g Co.··. a11d 1/re11 ha/ked.1 

Pahaps local readers ca11 1·01,j1m1 or deh1111k the 'facts" pri111-

ed a/Jol'e. hut my i111pressio11 is tlrat much of the il(f'o is fatuous. 

or at the least represent.,· so111e earl_,. a11e111pt (failures) to I/Im 

what was the11 useless real estate i1110 111011ey 111aki11g agai11. 

Chec/.:i11g in American Breweries II ( r·o111111e111s ahm•e i11 italics 

are the Editor's.jim11 this check) re1•eal.1· some erident slippage 

i11 thefact.1· depan111e1111 Many of"the "co11l'er.1·io11s·· listed abm•e 

took place/or pure eco110111ic reaso11s. li/.:efailurc to co111pete1 

It see111s sac/Ji·o111 the pers11ectiFe some 80 years later 

that so111efolks were so short sighted. or took such eFide111 plea­

sure i11 dehatah/e 'factual"" reporti11g 1 Air, well. jo11malis111 

14ie11 has an editorial sla111: this story seems to reJlect one. 
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==========~m11e ~{atqsheller==========~ 
·'De Gusti bus Non Disputantum est" 

Drinking in the Rathskeller with Phil and Fil (" The King" and the "Monk") 
By Phil Mc111d:11k /999-2000 King <i the Pigs. and Fit Grqff: The Brewers Monk 

This year at the 
Convention. the somewhat 
improbable team of Phil 
Mandzuk from Winnipeg. 
Manitoba and Fil Graff. of 
St. Thomas. PA. got together 
to do some serious beer tast­
ing. Both these gentlemen 
(and we do use the word 
loosely) write beer review 
columns. Phil for his Great 
White North chapter newslet­

ter. "Bear Paws", and Fil this column for the BC. We have 
shared beers for mutual tasting for years. but decided this time 
to do a joint column. both tasting the same brews. and run our 
opinions or them in the respective publications. Some beers we 
both tasted have joint comments. some have combinations or 
the two tasters where we didn ·1 quite sec the same thing. Phil 
doesn't numerically rate DRAFT beers. only bottled ones. 

If you think assembling reviews or all these beers in a 
week is hard work, you ·re right! And remember, nobody pays us 
to do this: we're volunteers who do this to solely to aid YOUR 
enjoyment of the products! Tough job. but somebody needs to 
do it! 

Most of what appears here was product available either 
in the Convention, or brought from the trip to the Convention 
(and unless noted otherwise, they are all bottled). There arc a few 
draft only products tash.:cl either at thc brewery or at the 
Convention tasting. There is also a batch of local brews from 
Winnipeg. Manitoba. from newer but mainstream small brew­
eries in that city. Who knows how this will turn out. but here goes! 

Golden Lager. The Wild Onion B.C., Lake Barring­
ton. IL: 

A delightfully robust Pilscncr beer. Slightly hops dominant 
throughout, but just GOOD everything: nose, start. middle, fin­
ish. Fuggles hop finish, I think ... definitely NOT Cascade! Phil 
concurs generally, and gives it an 8+. 

Paddy Pale Ale, Wild Onion: 
Robust in taste. full bodied. a light copper color. and hops dom­
inant. I sense more an English Bitler than the Irish implied in the 
branding. The finishing hops approach cloying, but do not quite 
get there. Label describes as a "world class "session" ale: per­
haps, but for my taste buds. a short session. Mandzuk will 
LOVE it! Phil: "My kind of beer! 9+" 

Jack Stout. Wild Onion: 
An oatmeal enhanced stout - the traditional "meal in a glass." 
This is just plain fantastic! Rich and about as dark as driveway 
coating. Malty but not too sweet, with a long deep-in-the-throat 
finish. A real multi-part treat - ale start. two distinct areas of 
middle. a burst of malt sweet before a chocolate malt end, and 
then the hops/chocolate finish. WOW! Phil: ··Chocolate lovers 
delight! 9+.'' 

Third Coast Old Ale. Kalamazoo B.C.. Kalamazoo, 
Ml: 

Larry Bell has produced an excellent variation of his flagship 

The Bre1l'aia11a Coffee/Ur 

ale (Third Coast) that seems almost a Barlcywinc (Phil says a 
sherry). Fil: Spicy. HUGE body, high alcohol content: this is a 
sipper for sure. Phil: "cloudy amber color, large creamy lasting 
head. sweet fruity aroma. sweet malty alcohol taste. a fruity, bit­
ter roasted malt ending to a lasting dark chocolate aftertaste. 
Complex. strong, full bodied, 9+." KBC is Michigan's oldest 
micro. and Larry certainly one of the states most innovative 
brewers! 

Chocolate Stout. H.C. Berger B.C.. Ft. Collins, CO: 
Just as ii says ... rich at the finish with the taste of roasted "choco­
late" malt. A bit dry in the start and middle at refrigerator tem­
perature, but the flavor blossoms at the finish. Not quite a 
Hershey bar. but close! (Reviewed with the Bocltcrs) 

Anglers Ale, Arcadia B.C.. Batlle Creek. Ml: 
A good basic "American" ale - typical micro product aimed at 
the "hopheacl". Not complex, and hop dominant throughout. 
Again, Mandzuk would LOVE it. but didn't get lo try this one! 

Phil took all the notes on the draji prod11c1s tasted at the Glen 
Ellen and Founders Hill Brewing Co. Brewpubs on the tour. The 
notes reflect merged comments. sometimes mostly Phil's, other 
times Fil's. 

Founders Hill Light Lager. Founders Hill B.C. 
Downers Grove, IL 

Light and mild with a slight pear taste (at least ii has some 
taste.) 

Heritage Wheat, Founders Hill B.C. 
What in heavens name is this? Don ·1 even try it. BAD beer! 

Scarlett's Raspberry Wheat, Founders Hill B.C. 
Usual sweet syrupy artificial fruit flavor. Why bother? 

Pierce's Pale Ale, Founders I !ill B.C 
Hoppy throughout with Cascade bitterness. Drinkable 

Hidden River Red Ale. Founders Hill B.C. 
Sweet caramel malty with a bit o' bitlerness. A nice ending. 
Drinkable. 

Blacksmith Stout, Founders Hill B.C. 
Toasted malt with a slight coffee flavor. Creamy and good! 
(As one might detect. overall. we were not thrilled here!) 

Glen Ellen Light, Glen Ellen B.C.. Glen Ellen. IL 
Crisp, clean, hoppy with a spicy ending. TASTY! Best light beer 
either or us have ever tasted ... anywhere! 

Honey A1>ricot. Glen Ellen B.C. 
Definite honey and apricot taste. A good fruit beer. and differ­
ent. REAL apricot flavor! Fil wonders why do it...l guess the 
ladies like it? 

Glen Ellen Red, Glen Ellen B.C. 
Mossy, or grassy and malty. Flavor was hard to figure out, and 
even had the brewer stumped. Beer was approaching encl of its 
Ii fc. cv idcnt I y. 

Bartel's Pale Ale, Glen Ellen B.C. 
I )OPPY I IOPPY crisp and hoppy. Grapefruit at its best (all 
Cascade). Fil hated it. Phil loved it "Phil's beer!" 

English Nut Brown Ale. Glen Ellen B.C. 
Sweet. malty and slightly fruity (apple flavor) with a dry but 
sweet nutly ending. A bit too sweet overall. 
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Roof' Top Smoked Porter, Glen Ellen B.C. 
Burnt malt harsh, but was the end of a batch so might be a lilt le 
.. oil." Still drinkable, but more promise than enjoyment. 
(It is sad when t he best beer is the Light! Also noted: how can 
one have ''Cigar Nights" in a non-smoking bar? Yuppie pecu­
liarity?) 
1Jro11glrt hy tire Boe/ters ... Plril 11,av 1101 lrm·c tlrese nc•.rt two: 

Big Buck Beer, Big Buck Brewery, Gaylord. Ml: 
Nothing to write home about. Bland and headless. Dare 
say ... things go better with "B"? A total waste ot· brew kettle 
time! 

Red Bird Ale, Big Buck Brewery: 
All I can say is that it is drinkable. Nothing distinctive. A pleas­
ant copper color and a pretty label? This brewery/steakhouse 
should not be bottling this junk! It will DRIVE folks to the Big 
Boys! 

Kourage Ale, New Holland B.C., Holland, Ml: 
Fil: A strong ale nose, ruby brown color and BIG hop-dominant 
flavor. The label makes no claim to type; I suppose it is Dutch 
in origin. Interesting and quite drinkable. Phil: "Reddish brown, 
lasting head, malty aroma. Smooth malty beginning. bit-o-hop 
bite, toasted malt predominates, smooth burnt malt ending. 
Bitter burnt malt lasting aftertaste. It seems to be missing some­
thing? 6'' (Wonder if we were drinking the same sturt'!) 

Mad Hatter Ale, New Holland B.C.: 
Fil:Extreme hops nose and hops-dominant throughout. Caution: 
this is a slow pour brew! It has and holds a HUGE head that 
laces the glass beautifully. I'm not sure if I liked it, or if it was 
overdone. The brand suggests they were after the hophead! Phil: 
"Cloudy golden amber color, lasting head, flowery aroma, 
smooth but bitter beginning with a bit of toasted malt. A bitter 
hoppy flavor. creamy grapefruit la~ting aftertaste with a bit of 
chocolate malt. Great variation on a hoppy English style pale 
ale. Tasty, medium body. 9.'' 

Hinterland Pale Ale. Green Bay B.C .. Green Bay. WI: 
Fil: A nice well balanced American Ale. Nothing special. but 
nothing wrong either! Quite drinkable, and would seem a good 
"session" ale. The hops arc all Cascade. Phil: .. Pale golden color. 
short head, malty. with a strong, dry malty aftertaste and a hint 
of caramel. A malt lovers beer. 7+" 

Hinterland Amber Ale, Green Bay B.C.: 
Fil: The big brother of the Pale Ale. Bigger body. richer copper 
color and a maltier body and taste. To my tongue. a much more 
enjoyable beer for an evening. Nothing unique here. but very 
well clone indeed! 1-lophcads will drink the Pale Ale. Phil: 
"Copper color, lasting head, flowery bouquet. Smooth and ini­
tially hoppy to a sweet malty aftertaste. An American style pale 
ale. I will buy it again - look for it! 9" 

Robert the Bruce ScoUish Style Ale. Three Floyds 
Brewing LLC, by Schell. New Ulm, MN: 

Fil: A very drinkable brew! Essentially malty sweet, but the 
hops are there, and emerge in a BIG hop finish. Phil: "copper 
color. lasting head, herbal aroma, sweet malty creamy with 

some hop flavor at ending. Lasting malty aftertaste with a defi­
nite hop presence. Medium/full body. A bit too sweet, but a 
hoppy ending makes it more drinkable. 8+." 

Alpha King Pale Ale, Three Floyds. again Schells: 
Fil: The basic micro American Ale, but with an interesting malt­
hops balance. I suspect Cascade hops all the way, but the malti-
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ncss lessens the usual Cascade metallic bitterness. Quite enjoy­
able and drinkable! Phil: "cloudy orange color, lasting head. 
flowery aroma. mild hoppy beginning. hoppy bitterness 
throughout, and lasting aftertaste. Just a great English style pale 
ale. true to style, and worth another try! 9" 

Extra Pale Ale. Three Floyds Brewing LLC. Dubuque 
IA: 

Fil: Somewhat less interesting than the Alpha King. Phil: 
"cloudy orangey golden color, huge creamy lasting head, flow­
ery-herbal aroma, slightly bitter hoppy beginning. creamy 
smooth bitter herbal taste, slight oily feel. nice bitter ending and 
lasting aftertaste. A very good full bodied pale ale. 8+." As all 4 
Three Floyds beers came off the same shelf. and have no elating, 
1 can't dctenninc who is the current contract brewer. 

Burnham Pilsener, Three Floyds, again Schells: 
"Bold", a decent body, and a slightly hop dominant flavor. 
Better taste than "B", but to my thinking, another starter beer for 
tyros. 

French Count.ry Ale. Two Brothers B.C., Warrenville, 
IL (drt(/i at tire /Jrell'ery and Co111°e111io11 tasti11g) 

Lightly hopped. but well balanced and very complex. This is 
easy to drink. and quite enjoyable. An interesting Fugglcs hops 
finish. There is a suggestion or a winey character that appeared 
and vanished with the temperature of the drink. Rates very 
high .. 

ldidarod Stout, Two Brothers B.C. 
This is the parking lot tasting! Opaque black color, lasting 
creamy head, roasted malt nose. A sweet cararnel start to a bit­
ter roasted coffee taste, and a lasting dry roasted coffee finish 
with a hint of chocolate. This is creamy and full bodied, typical 
of a Russian Imperial Stout. The complex taste changes marked­
ly as it warms up. There arc flavor hints of licorice, and the 
higher alcohol. A real "Meal in a bottle", but a sipper. GOOD 
drinking! We both rate 9 or better. 

Ebelweiss German-Style Wheat Beer, Two Brothers 
(yes. Ebclweiss with a "b"): 

An excellent hcfc-wcizcn! Plenty of body. lots of flavor and a 
delicious and proper taste of clove and then banana (it's the 
yeast!) at the finish. The banana is also evident in the initial 
nose. We agree: very nice drinking! Phil rates an 8+. 

Prairie Path Ale. Two Brothers: 
A very good ale indeed! Hop-dominant. but with a nice malty 
body and riavor undertone. A Fugglcs and Golding (English) 
hop finish. Extremely flavorful and drinkable! Phil thinks it's 
more of a Belgian style ale. with Saaz hops. But we both liked 
it, and Phil rates an 8+. 

Brothers Best Brown. Two Brothers: 
Dang, another winner! One would swear they were drinking a 
British product. Subtle hops. complex malt (almost chocolate, 
then caramel and roasted) flavors. A medium body, and a short. 
clean finish. Excellent! Phil notes the reddish black color, the 
lasting creamy head. the roasted malt nose and the complex fla­
vor that modifies as the brew warms. He rates it a 9. 
And two draft products tasted at the pre-banquet beer tasting: 

Delafield Amber, Delafield Brcwhousc. Delafield, WI 
Sweet, malty and apple rlavor. Just a bit of malt tartness. Quite 
mild and drinkable. but clefinatcly a beginners beer. 

Pewaukee Porter, Delafield Brewhouse 
EXCELLENT malt-hop balance. A smooth semi-sweet choco-
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late lasting flavor. A great nose! This is a must for chocolate 
lovers; a great porter/stout. Well worth a trip just for more! 

Next a bunch of local (Winnipeg) bottled brews brought to 
Convention by Phil f'or me to taste. He describes them as main­
stream products from the three micros in the city (all that arc 
currently brewing there now that Molson and Labatt pulled out.) 
These are NOT typical American micros. but more like the 
remaining regional breweries! Phil will NOT review thcm ... hc 
drinks them all and likes them. 

Fort Garry Pale Ale. Ft Gary B.C .. Winnipeg. 
Manitoba. Canada: 

A rather malty brew with a subdued hops finish. I get a tart cit­
rusy after taste. Labeled Y'/o ale/vol. "I larrington 2-row malt 
barley. Yakima Valley I lops and exclusive FGB ale yeast." 

Frontier Pilscner style Beer. Ft. Garry B.C.: 
A very pleasant tasting beer (NOT a "B"!) with a mildly sweet 
banana-like end taste, and a vaguely mossy hops finish. It has a 
definite family resemblance to the Pale Ale, with the same 
ingredients (and alcohol content) on the label. 

Fort Garry Dark Ale. Ft. Garry B.C.: 
Again with the same ingredients as the two preceding listed on 
the label. My sample was spoiled. or did not travel well. 

1\vo Rivers Lager. Two Rivers B.C .. Winnipeg, 
Manitoba. Canada: 

;\pleasant.easy drinking beer. with a citrus-banana flavor (here 
evident in the nose as well). Wonder if the use of this yeast is a 
regional thing in Canada? 

Two Rivers Light. Two Rivers B.C.: 
Just as labeled. Pale. watery. tasteless: the very definition of 
"light beer". Guess Canadians have this disease also! 

Agassiz Catfish Cream Ale. Agassiz B.C .. Winnipeg, 
Manitoba: 

Maybe a "mainstream" brew. but 1101 frequently found in the US 
anymore. Full of body. with a light coppery color and smooth. 
mellow balanced flavor. I can't place the flavor itself. but it 
reminds me of college days in Pennsylvania. where cream ales 
were favorites. 

Agassiz Dark Lager. Agassiz B.C.: 

Pleasant ruby-brown color, but strangely, no head at all. Malty 
with a subtle hops undertone until a blandish hops finish. The 
banana taste and aroma is present throughout. 

Agassiz Bock. Agassiz B.C.: 
Darker ruby color. and again. no head. with a strongly malty fla­
vor with the hops undertone and banana/citrus flavor. A mild 
charred malt note at the encl. Labeled as 8°4, a/v. I really didn't 
enjoy either of the dark Agassiz brews. 

Agassiz Harvest Haze Hef'eweizen. Agassiz B.C.: 
This is a much more pleasant drinking beer! Herc, the banana­
citrus yeast f'lavor is appropriate, and comes out more lemony. 
This is a quite decent I lefcwcizcn. unfiltered. refreshing, crisp 
and whcaty. For a "mainstream" brewery. an unusual and very 
wcl I clone product! 

Agassiz Premium Pilsencr. Agassiz B.C.: 
A family resemblance to the Cream Ale. Big body. deep golden 
color and strong hops notes leading to a (Cascade hops?) Strong 
finish. CERTAINLY not your average "beer"! 

So ,dwt do two he,T fll.\l('rslrcrit•u·,,r., 1)0 i11 a 110 "011-pr<'mi.,c.," lic<'ll."'" 
hn·n·,·ry "'""" 1/u•y ,r,mt to 7i\ST/:· u 11111rlwsed product'.' Go out.,·ide u, 1hr puh­
lic-1><11·V11g lot a11d opc11 a /}()ffi,· of ldidarod Sww! Notil'I' ll'hid, """ i., /)(lr~cd 
iu tlw I lmu/i('(tfJ :one! l'/1010: .John Co11110/ly 

~ xecuti&e ;.§ecrehtr • s e ort 
\ 

tl!B!j We're back in town after our annual 4 week 
~ jaunt to the West Coast (6250 miles this year). As 

noted previously. I have resigned as Executive 
Secretary: now effective before the Ann Arbor Convention. It 
will lake some time to transfer the records. etc. to my succes­
sor, so I am continuing on the job 10 complete the 200 I 
Membership Directory. 

The Naperville Convention was a great one indeed. 
thanks to the Members who worked so hard to make it all hap­
pen. To the whole crew: my hearty TIIANK YOU! 
Information about the 2000 Convention mug and the 
Membership Directory should be included as a flyer in this 
issue. PLEASE respond quickly (and note any area code 
changes, plus your "Zip pl us 4"). so both the mug and 
Directory can be clone on time! 

Those who have not renewed their 2000-200 I clues 

Th<' Brl'll'Cria11a Coltec/or 

\ 

arc being sent a notice (NOT this issue!). If you \IAB!j. 
didn't get this issue. you likely didn't renew! ~ 

The election this year had no contested positions. so 
the Officers and Board will continue as printed on the contents 
page or the fl.J:... 

The following HUGE list of new members is very 
encouraging! Please look ii over carefully, and please help 
these new folks in any way you can to expand their collections 
and collecting interests! 
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Bm:hmann, Kurt 
57883 1 lannvcr Rd. 

Washington. Ml -18094 
(810) 677-3284 
Opcncrs-coa:-.tcrs-gla:-.sc:-.-lm:-.inc:-.s l·an.1,-lahcl:-. 

111:11d1cs-b,,t1lcs-napkins-crowns 
Bradshaw, Preston (Connie) 

17419 Sapphire Ri111 Dr. 
San Antonio. TX 78232 

(210) 404-1680 <prcstun903@)aol-cum> 
Cans-show promolcr-all TEXAS brcwcriana 

JAX. LEMP cone lop cans 

Bartholomay, Phili1> Bradley, .Jr. 
1482 East Valley Rd A-I 12 
Montceito. CA 93108 

(805) 969-6776 
Bormann, Kenneth (lrcm:) 

5158 S. Lavergne Ave. 
Chicago, IL 60638 

(773) 767-2197 
Glasses - R-O-G signs-'l'ap l,,nobs 

Briscoe, Thomas S. 
385-15 US Hgwy 169 
Onamia. MN 56359-7906 
(:120) 532-3971 <tbriscoe@m1ce2.net> 

Brueggem:mn, Ted (Patricia) 
Miller Brewing Co. 
3939 W. Highland Blvd 
Milwaukee. WI 53208 
(414) 931-3444 

<breggc111ann.tcd@1nbco.co111> 

Capek, Ray (Beth) 

3051 Ridgeland Ave. 
Lisle. IL 60532 
(630) 778-1482 <rbcapek@Paol.com> 
Ca1is-mirn1rs-ROG-shuw pro11101cr-signs-!rays. 
Chicago: MEISTER BRAU. ATLAS PRAGER. 

EDELWEISS 

Ccretta, Robert A. (Lucille) 

I Koch St. 
New Rod1ellc. NY I 0801-2720 

(914) 235-4577 
Clark, William L. 

1547 Michael Ln. 
Paci fit: Palisades. CA 90272-2002 

(310) 459-2570 <wlclark@webtvnct> 
8011 lcs-glasscs-his1ory-phu1,,s-t ip trays-trays 

Bartholomay. Banholomac 

Cornils, Peter W. 
128 Kenyon Ave. 
Elkhart. IN 46516 
(219) 294-7059 <pcomils@npec.net> 
Bottles-cans-cases- glasses. GOEBlc.l.. STROI I 

De Sclms, Ruy C. 
P.O. Box 891491 

Temecula. CA 92589 

(909) 698-9663 <drroyclesl@aol.c.:0111> 
Boo"-:-.-maga1.incs-glas~cs-111ugs-s1cins 

Dieter, Allen C. (Judy) 

4305 Cedar Brook Ct. 
East Mol inc. I I L 61244 

(309) 496-2028 <aljudyd@aol.com> 
Glasses-mugs-steins- tap knohs LOWEN BRAU. 

MILLER 
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Dowers, .Jeff (Judy) 
10655 Gloria Ave. 

Cineinnati. OH 45231-1713 
(513) 851-998(, 

<pints:pooh@)gatcway.net> 
Gla~sc!-.-Nctn1 s1g11s-1ap krn>hs 

All Cincinatti and Micro lm:weriana 
Drummond, Stephen 

20626 Greenwood Dr. 

Olympia Fields. IL 60-161 
(708) 748-5147 

<stevedrum111ond a imtt.eo111> 
Bottlcs-npcncrs-trays. Pre-Pro with W0lllcn 
l>uin. Richard 

7116 East Fish Lake Rd. 
Maple Grove. MN 55311 
(763) -120-2277 
Bo11 lcs-gla,sc~-mugs !-.lci11~-pitchl.!rs-lra ys. 

ANHEUSER-BUSCH 

Ericson, Tim (Vallie) 
5148 N. Lake Dr. 
Whitefish Bay. WI 53217 
(414) 229-6980 <tlc@!.!ml.lib.uwm.edu> 
Books-magazincs-h istury'.labcls-papcr i tcn1s 

post cards. BI..AT7.. GE'ITLEMAN 

Falkenberg, Bob (Annalyne) 

'.111 Lake Shore 
Denton. TX 76208 
Mugs-steins-signs-statues. l'ALSTArF 

Fury, Jean L. 
IOI W. Washington 
West Chicago. IL 60585 
(630) 231-6448 

Gcnamc, Tim, Jr. 
290 I A S. 11 th St. 

Milwaukee. WI 53215 

(414) 482-2689 
All hreweri:ma. BRAUMEISTER. INDEPE 

DENT MILWAUKEE. BILUS BEVER­
AGES. MILWAUKEE BREWERY CO. 

Giuliano, Don 
1435 Witehes Willow Lane 
Colorado Springs, CO 80906 
All brcwcriana. AbAM SCI !EIDT 

Gould, Bernard E. (Joan) 
152 Oakmont Dr. 

Deerfield. IL 60015 
(847) 9-15-4524 

Grim, Roger (Susan) 

829 Nine Eagles Rd. 

Lexington. KY 40509 
(859) 263-4061 <xgri1110iglou.eu111> 
Ci la"i,cs-l1i~ll>ry-mcn11s-n111g~-~tc111s-1H..·011 signs 

!-.latw:s 

Head, Steven(;_ 

1005 Thistlcclown Th 

Clayton. OH 45315 
B 011l-s-111aga1.i 11cs-c:ms-cc iastcrs-g I asses-I a he Is. 

MILLER IIIGII Liff 
Hoffman, lien (Cordelia) 

213 Simmons Rd. 
Pcrkiu111envi lie. PA 18074-9587 
Openers-ash trays 

.Johnson, Nick (Renae) 
4708 Spiscr Ln. 

Wichita falls. TX 76302 
(9-10) 322-1696 <njohnson@wf'.quik.com> 
All hrcwcria11a Spokane Wa,hington area 

Kuch, Chris (Kathleen) 
656 Jaeksnn Rd. 
Mulliea Mill. NJ 080fi2 

(8S6) 478-0S99 <ldeutch@pctl.net> 
All brcwcri:ma KOCI I BEER. Dunkirk. NY 

Kupl'crschmidt, .James 
720 S. 5th St. 
Milwaukc.:. WI 5320-1 
(-11-1) 671-6819 
Bottles-paper itcms-cases-plmtos-t<>kcns. 

BRAUMEISTER. SCI ILOEMER. 
MlJNZINGER 

Larsen, Brent (Mary) 
613KcllyPI. 
Onalaska. WI 54650 
(608) 783-3-157 
All hrcwcri:111a. LA CROSSE. WI breweries 

Larson, Cory (Lisa) 

6913 S. Prcscoll 
Li11leton. CO 80022 
(303) 981-2293 <justuscolo@aol.com> 

Lee, Harry A. (Antoi1ie11e) 

25 182 Shake rag Rd. 
Danville. 11L61834-6143 
(217) 759-7837 <w6 I l@aol.com> 
Cl,icks-lamps-mirrors-ne,,,1 signs 

Lindstrom, Eric 
5620 St. Mary's Dr. NW 

Rochester. MN 5590 I 

(507) 285-5618 
Lippcrd, (;ary E. (Vickie) 

P.O.13ox 580095 
Tulsa. OK 7-1158 

(918) 627-5227 
Opcners-llat steel signs-TOC- 12" trays 

PROGRESS and RANGER brands 
Lucas. Ronald F. 

11300 Stoll Rd. 
Frankfort. IL 60423 

(815) 46-1-854-1 <lm:ashiro@aol.com> 

Maier, .Joseph K. 
P.O.Box 511727 
Milwaukee. WI 53203-0291 

(41-1) 332--1220 
Martin, Mark (Krish) 

38124 Charwoncl 

Sterling Heights. Ml 48312 
(8 I 0) 268-7175 <autocity@prochgynct> 

All lm:weri:111a-bottles-labels-sig11s. Au·ro CITY 

McConnell, 11.C.. 
1330 Woodside, Rd. 

Springt'ield. IL 62707 

(217) 529-1763 
13 ook ,-111aga1.i ncs-cascs-g I a~scs-h i slory-lamps-

1 it hos-rn i rror,-opc ners-R OG-s i !!llS-1 rays 
Meyer, Thomas A. ' 

8554 Klevcnville Riley Rd. 
Mt. Horeb. WI 53572 

(608) 798-3824 <meycr4@chorus.net> 
All hrcwcri:111a: BURLINGTON and 

MEYER Brwg 

Fall 2000 



Mitchell, .J, Mason 
205 Sonata Dr. P.O.Box 5 
Lewisville. NC 27023 
('.B6) 945-3481 

Moore, Larry (Amy) 
1167 Lois Lane 
Girard. 01-1 44420 
(330) 539-4486 
/\II brcwcriana: Youngstown 011 breweries 

Mrosko, Christo1>hcr M. 
64 Savoy Drive 
St. Louis, MO 63367 
( 636) 561-0360 
Ca I1s-~ i g11s-m u gs-sl c ins-nc< Hl si gns-t rays. 

REISCII. GRIESEDIECK 
Norton, William .J. (Christie) 

5866 Griffin Rd. 
Arlington. TN 38002 
(90 I) 867-8189 <nortonh@hellsouth.net> 
Calendars-cans-lithos-,igns. TM NORTON 

(Anderson. IN) 
Otte. Tom (Bonnie) 

2I2PlumSt. 
/\urora. IL 60506 
(630) 897-2959 <ottewise@aol.com> 
/\II brcwcriana: /\BC BEER. Aurora. IL 

Palka, Tom (Kathi) 
6425 Fairfield 
Brewyn. IL (10402-3524 
(708) 484-4211 <tepksb@aol.com> 
Cans-cuas1crs-glas!\CS-<>pc11crs-~ig.11s 

Pct rosins, Paul .I. 
914 E. Chicory Ln. P.O.Box 822 
Lake Villa. IL 60046-0822 
(847) 548-9113 

<paulpctrosius@nctscape.net> 
A.II hrcwcriana-bottlcs-can~-111ini h!.!crs 

Illinois and Chicago breweries 

l'ulskamp, Tom 
2509 Viking Ct. 
Cincinatti. 011 452-14 
(5 I 3) 474-22-19 <tpulskamp@aol.com> 
Bo1tlcs-glasscs-lithos-ncon signs-tap knob,-tray, 

/\II Cincinalli pre-Pro 

Rank, David P. (Ann) 
1101 Phillipcn St. 
Manitowoc. WI 54220 
(920) 682-:it;69 
Wisconsin breweriana KINGSBURY 

Renaud, Michael (Vicki) 
-10-1 W. Downer Pl. 
Aurora. IL 60506 
(630) 906-6411 
/\II hrewcriana: /\UROR/\ llRWG. Aurora. II. 

Ries, Michael .J. 
9336 Montoro Dr. 
Cincinatti. OH 452:l I <mrics@fuse.net> 
Schultt. & Dooley-horse racing-SAMUEL 

ADAMS 

Rippinger, Frank (Jennifer) 
318 N. Jefferson St. 
Batavia. IL 60510 
(630) -106-7648 
Ca lcnd;trs-1 ii ht1s-m i rnlrs-papcr i 1c1ns-pa1d11...:s­

signs. 1-IAMM'S REER 

The /Jreweria11a Collector 

Schiffer, Peter B. (Nancy) 
4880 Lower Valley Rd. 
Atglen. PA 19310 
(6 I 0) 593-1777 <schifferhk@aol.mm> 
Ash trays-corkscrews-leaded wi11dows-mirrors-

mugs-!-.ICin~-11con sig11s-ROG-sign~-1rays 
Schnitker, Kurt 

2300 Central Ave .. NE 
Minneapolis. MN 5:i41X 

Schultz, Allen R. (Beverley) 
7511 Carll on Dr. 
Spring Grove, IL 60081-8609 
(815) 675-2458 <big-al-kp@yahoo.com> 
1:oarn scrapcrs-glas!-.cs-n1t.:dals-sign!-,-papcr itc111s 

OLD STYLE. OLD STYLE LAGER 

Scoglictt i, Ed 
1675 E. Bishop Way 
Eagle. ID 836 I 6 
(208) 938-0095 <callcans@aol.com> 

Sinnot, Steve (Laura) 
211 Bertie Ave. 
Westminster. MD 211 :i7 
(410) 857-1747 
Neon,. /\II brands from Baltimore area 

Smith, Tim .J. (Michelle) 
861 Hawthorne Circle 
Plainfield. IL 60:i4-I 
(8 I ."i) -136-473J <shhhoom86 l@aol.com> 
Glasses-labels-mugs-steins-post cards-tip tryas-

trays. Joliet. IL: PORTER. SF.I-IRING 

Smollcr, .John R. 
19819 Applewood Ct. 
Parker. CO 80138-8080 
(303) 805-1099 
C'oastcrs-hrewcri;111a featuring bridge,. fish or 

fishing 
Sodc.-1.,crg, Don Rusty (/\my) 

325 E. Dexter Tr. 
Mason. Ml 48854 
(:i 17) 623-60:i:i 
1 Ii,tory-lamp,-papcr i1eni--,ig11,. SCI ILITZ. 

\Vis<.:on,i11. Michig:111. Minnc,ota hrwys 

Soule, Kent (Susan) 
:i708 Christy Lane 
Maltom City. TX 76137 
(817) -198-9747 <ksoule@flash.net> 
Cases-neon signs.Texas and I .olli!-.iana Brwys 

Strand, Jack W. (Nancy) 
140 South Grove Ave. 
Oak Park. IL 60'.l02 

Stoltman. Rudolph 
2-110 3rd St. 
Minneapolis. MN :i5-I I 8 
(612) 919-2870 
l li,tory-111ugs-stci11s-papcr items. J\NI-IEUSER-

0USCII 
Sutton, Dwayne (Mishcil) 

t;77 I Lariat Loop 
Elizabeth. CO 80107 
(303) 6-16-0257 <sutton@hewellnet.co111> 
/\II brcwcriana. US domc,tic 

Swiatek, .)ose1>h (Darlene) 
1208 W. Grand Ave. 
Chicago. IL 60622 
(312) 421-047."i 
Butt lc"i-1 ithus-mugs-stcins-sig11s-tap ~nob"i­

tokcns-t ip tray,-watch fobs 

Timson, Dean (Bridget) 
117 W. North St. 
I linsdale. IL 60521 
(630) 986-5444 <cligat@aol.com> 

Signs-tap knobs 

Vandeveer, A.C. 
20 IX Madison Ave. 
Belleville. IL 62226 
(618) 233-7098 

Viner, Carl 
2418 S. 11th St. 
La Crosse, WI 5460 I 
(608) 788-1749 

Voltz, Donald A. (Kathleen) 
15738 Ridge Park Dr. 
Houston. TX 7709.5-2647 

<7.erovoltz l@mustangerg.com> 
Warnik, John (Kristin) 

11575 Valley Brook Dr. 
Orland Park, IL 60467 
(708)478-0794 <jwarnik@isni.org> 
/\II brcwcriana: CIIICAGO 

Weyand, William (Barbara) 
680:i Alberty Ln. 
Cincinatti. OH 45243 

Wilhelms, Harvey L. (Cathy) 
1620 S. Locust St. 
Freeport. IL 61032 
(8 I :i) 235-3993 
/\II brcwcriana: f'REEPOiff and GALENA. IL 

Williams. John (Rebecca) 
2142 Midclon Meadow 
New Braunfels. TX 78130 
(830) 625-4403 <jrzw@,wbell.net> 
Cans-Pre-Pro Tcxa, breweries. /\II SHINER 

Work. David F. (June) 
1170 Johnson Dr. 
Naperville, IL 60540 
(630) 428-7815 

A heart-warming !isl indeed. 

requiring a reformatting or !he usual page 
layout. What a pleasant task! 

Ir I have made any errors in the 

above list (and there are BOUND to be 
some), please notify Bob .Jaeger IMME­

DI/\TELY. This list was typed from his 
masler list. and Ihe error could be there. If 

he is notified. the Membership Directory 
can be corrected. Also. for Ihose who 
don ·1 list your hobby preferences, won ·1 

you please consider doing so'! Wi1hou1 
them. Ihe NABA Membership Directory 
is but a phone book 

There is a Directory form with 
this issue. PLEASE look over your listing 

in either the New Membcr lists. or in the 
2000 Directory. and CORRECT THE 
ERRORS! Send in your "Zip-plus-4''. 
/\clcl or amend your collecling prel'er­
cnccs. Make your Directory USEFUL! 
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A Schiffer Book for Collectors With Price Guide 

In lieu of reviews: two new breweri:urn books. LOOK FOR THEM; they arc worthy additions to a collection library! 

WANTED: HOSTON & MASS. PIECES. Serious cullector in search 
of older trays. signs. lithos. tip trays. thermometers. matchsafcs. etc. 
Looking for ABC (Boston). Burkhardt. King·s. Ruessle. Rueter. Prarrs. 
Houghton\. Alley's. Yan Nostrand. Bunker llill. Norfolk. Suffolk .. 
.1.W. Kenney. I laffcnrcffcr. Star. McCor111ick. Commcn:ial. Cron. 
Pickwick. Mass. Brewing. Boston beer Co .. etc. Please call Jeff King 
at (&81) X:17-96'.l0 or e-mail <jcdcdiah@rrn.com> JK I w;rn1 .• 1 

WANTED: ARTICLES AND PHOTOS: The Editor of Tltc• 
Brc11·cria11a Collenor seeks original articles and photographs on ANY 
aspect or brewcriana collecting! Articles need a subject. a beginning. a 
story and anend. and a point uf view. Great literature NOT required. as 
it is the Editors joh lo make you look good! Authors whose work is lo 
be used will receive a copy of the tenlalive..LK: selling well in advance. 
so they may make corrections. suggestions. etc. The pay is non-exi,­
tenl. except for the pleasure of seeing YOUR collection or favorite 
hrcweriana topic in print under your name! As we understand the I.JC is 
a regular reference for many NABA Members. your·· 15 minutes of 
fame·· should be considerably extended if you write an article for the 
magazine! And you may even be cited as a source by another author! 

Photos of prime items fro111 your collection arc ALWAYS 
welcomed' 

My humble thanks 10 those who have cuntributioned 10 dale. 
Fil Graff. IO 111 Lincoln Way Wes!. S1. Thomas. PA 17252-

9513 (717) 369-55-16 <fgralT@cpix.net> 

r The Ureweriana Collector and 1/w Membership l)ircctory are pu/Jlished by Nmio11al Associ(l(io11 Brewery Adrer1fai11g for i1s 111e111ber-" 
ship. Dues are $25 per year do,11es1ic. $35 Ca11adia11. $45 Ol'ffSN1s.Dues year rr111s .lune I to 1hefol/m,·i11g May 31. Se11d applimtio11s for 111e111-
hership. dues. chw1ge of address and adrer1isi11g for The Membership Directory 10 l?oher1 .Iaeger. I 380 W. Wism11si11 A,·c• .. Apl 232. 
Oco110111011"oc. WI 53066-268I. Send 11w1111scrip1s a11d adl'erli.,i11g for The Hrewcriana Collector 10 Fil Graff: IOI I I Li11rn/11 Way Wes,. S1. 
Thomas. PA l7251-9513. Adrer1isi11g ra1esfor 1he UC are $80 half page. $.JO quar1er page. $20 shor1 ads in 1he Buy-Sell-Trade sec1io11. $5 if 
/i111i1ed 10 111<•111/Jer·s 011·11 rnllec1i11g ae1irity. Full page ads will he co11.,idered as a separate 'flyer'" inserl. The Edi/or has 1hc righ1 10 edi1 suh-
111i.,sio11s IO c·o11ji1r111 10 proper s1yle and appearance. and may defer pu/Jlicmio11 of a .mh111i.uio11 }t>r reasons of space or layout. 

Na1io11a/ Associa1io11 Brc11"eria11a Adrcr1isi11fi (NABA) publishes The Breweriana Collector and Membershit> Directory solely /o ji1cili-
1me co11111u11lin11io11 m11011g ifs 111e111bers. No <'.!Jin·, is made by 1he OJ]icf'rs. Directors and Ediwrial S1q/]· to chec~ any ar1icle.1· for acrnracy oj 
cou1e111, 10 i11res1iga1e rn/11e or 1he a111hl'lllici1y of c111y ar1ic/c o}J<•rcdfor sale or 1rade. or 1~( 1he h11si11ess reliability of pffsons placi11g adrer-
1ise111e111.1". NAB/\ a11d ifs Officers and Direc/Ors disclaim respo11si/Jili1_1• fur inacrnracies ll'hich may ocrnr in ifs p11h/icmio11s. and any liabili1y 
"-for any 11w1sac1io11 IO ll"liic/1 ii is 110111 pany. ~ 
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,, 
Nov. 3-4 

2000 
Nov 4-5 

2000 
Nov. 5 

2000 
Nov 10-11 

2000 
Nov 26 

2000 
Nov. 25 

2000 
Jan. 27 

2001 
Feb. 24 

2001 
Mar. 15-18 

2001 
Mar. 15-18 

2001 
Mar 30-Apr I 

2001 
April I 

2001 
Apr 6-7 

2001 
Apr. 18-22 

2001 
June 3 

2001 
June 12-17 

2001 
Jul. 

2001 
Aug. 2-5 

2001 
Aug 8-12 

2001 

--bents of 3Jutcrcst 
VALLEY FORGE BREWERY COLLECTIBLES SHOW, Kimberton Fair Greis, Phoenixville, PA 

Contact: Larry Handy, (6 I 0) 439-8245 
MONARCH CHAPTER FALLFEST, Hitchin' Post Inn, Libertyville, IL 

Contact: Paul Zagielski (815) 369-2135 or <yusay@webtv.net> 
MADISON ADVERTISING & BOTTLE SHOW & SALE, Quality Inn-South, Madison, WI 

Contact: Bill Mitchell (715) 341-1471 
27th Annual GUZZLE and TWIRL (North Star BCCA Chapter). N. St. Paul, MN 

Contact: Dave Wendi (651) 731-9573 
QUEEN CITY CHAPTER SHOW, Raffles Blue Ash Banquet Ctr, Blue Ash. OH. 

Contact: Jeff Dowers (513) 851-8986 or <pints.pooh@gateway.net> 
26th An. TURKEY TROT (Three Rivers, BCCA), 2025 Olladale Dr., Ft. Wayne,IN 

Contact: Leroy Art (219) 432-6839 
MID-MICHIGAN WINTERFEST (BCCA), Flint, Ml. UAW Local 659 Hall. 

Contact: Gene Goulet (810) 742-5353 
11th MID-MISSOURI MEGA MEET, Holiday Inn Expo center, Columbia. MO 

Contact: Bruce Mobley (660) 385-6256 
26th NEVADA CANVENTION & BREWERIANA SHOW. Sands Regency, Reno, NV 

Contact: Jim Dermody (702) 828-0338 or "Turkey" Larclinois (7-2) 786-1363 
25th QUEEN CITY CHAPT. LUCK 0' THE !RISH SHOW; Holiday Inn, FL Mitchell,KY 

Contact: Dave Gausepohl, (606) 371-4415 or<beerdave@fuse.net> 
KEYSTONE (BCCA) SPRING THAW & CROWNVENTION, Holiday Inn. Chambersburg, PA 

Contact: Mark Swartz (717) 263-8295<mswartz@pa.net>or John Vetter (703) 591-3060 
BEER CAN & BREWERIANA SHOW, American Legion, Blue Springs, MO 

Contact: Red Jones (913) 596-1580 
TITLETOWN TRADEATHON XIX (BCCA), Holiday Inn-Airport, Green Bay, WI 

Contact: Pete Vann (920) 499-6061 
JUST FOR OPENERS 23rd CONVENTION, Ramada Inn, St. Joe, MO 

Contact: Don Whelan (816( 324-3606 
QUEEN CITY CHAPTER SHOW, Raffles Blue Ash Banquet Center, Blue Ash, OH 

Contact: Dave Gausepohl (606) 371-4415 or <beerdave@fuse.net> 
ABA CONVENTION XX (Members Only). Charlotte, NC 

Contact ABA Office, Pueblo, CO 
ECBA CONVENTION, (ECBA Members Only); Frederick, MD 

Contact: Larry Handy (610) 439-8245 
30th ANNUAL NABA CONVENTION, Ann Arbor (Detroit area), Ml 

Members Only; Info with Spring BC 
CANADIAN BREWERIANIST CONVENTION, Toronto. Ontario 

Contact: Loren Newman (519) 869-2198 <brewiana@MNSi.net> 

Note IO our readers: Bob Hc(jice/.: is tire Editor a11d Contact for tire NABA £Fe Ills page' Please get all i11/<J you wish i11c/11ded 

to Bob (see Co111ents page for closing dates!) at: PO Box 4202, Hopkins, MN 55343, (952) 595-0878. A11d a MUCH more 

complete list is posted on tire NABA website <www.11ababrew.org>! _, 

POLICY STATEMENT 

./ 

The National Association Breweriana Advertising was founded to preserve the hi~tory of the brewing indu~try in the 

United States. to enhance the collet:ting of related memorabilia and to serve a~ a medium for the education of it~ Members in this 
field. 

The Association docs not act a\ an arbiter of disputes between its Members. serve a, an appraisal service or at:t to guar­
antee the authentidty of any pil·ce of breweriana being sold. purchased, traded or in any other manner at:quired or disposed of. 
whcther by a Mt:mbcr or other per~on. 

The Board of Director~ of the t\~sot:iation rest:rves the right to refuse admis~ion to 1111.:mber~hip or deny renewal of mcm­
hership when in ih sole judgement such action would be in the he~t intere~ts of the Assot:iation, whether for cau~e or not. 

The acceptance of advertising in it~ quarterly publit:ation The Bre1r£'ria11a (vlfrc10r or in its annual Membership 
Directory docs not constitute an endorsement of the product. merchandise or service being offered. The Editor of The Bn•11·£'ria11a 

Collector and the Exet:utive Secretary of the Association can refuse any and all ads submitted and refuse to return payment 
rl'Ccivcd therefor in their sole discretion or at the direction of the Board of Directors. 
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Didja ever 
. see so 

MUCH 
breweriana 

in ONE 
room? 

~J\~J\' s 29th Convention, Chicago 
Record attendance, record auction receipts 

Were you part of the record fun? 

How long will you keep saying: "Next year, maybe?" 

What, ya dinna 
make the SHOW 

• 
1n 

NAPERVILLE? 


