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Rochester is history, and Naperville (Chicago) is just 
nine months away. NASA added a number of strong Western 
New York collectors to our membership! My sincere thanks to 
Bob Jaeger, our Executive-Secretary, for chairing the Rochester 
Convention, to John De Voider and Bob Gottschalk for handling 
many of the local details, and to Mary White. Helen and Herb 
Haydock and others who manned the Registration tables. One of 
the strong points of the NABA Convention is the auction. Bob 
Kay has a great professional group; I want to thank them all. 
especially Ricky Schmidt, this years sole auctioneer, and Dave 
Kapsos who served for the first time as auction clerk. 

My congratulations to Dave Launt of Portage, Ml for 
garnering five new members in the past year! He wins the com­
plimentary 2000-200 I Membership. The Board agreed to have 
the plan to issue a free membership to the member who recruits 
the most new members in a year for a second year. The Board 
also approved another appointive position. Recognizing the 
increasing importance of the Internet as a communications 
media, John Stanley is now officially our Wcbmastcr. I am also 
delighted to note that NABA has a new Chapter affiliated with 
us - Patrick Henry of Kalamazoo, Ml. They will operate in joint 
sponsorship with BCCA. Mary White has done a great job being 
Chapter Liaison to our growing number of Chapters! 

Stan Loula, our Y.P and 2000 Convention Chairman, 
has his first article of a series in this issue (following the Editors 
Page) promoting the Chicago area and next years Convention. 
There is a growing trend in all the breweriana conventions that 

A new web page. featuring Falstaff, has been posted by 
John Smallshaw. URL: <www.jadetech.com/-smallsha>. And 
the page on Michigan Brcwcriana has been greatly expanded: 
<www.mi-brew.com>. And Bob Skilnik continues to add to his 
page on Chicago brewing history at <www.chicagobeerhisto­
ry.com>. 

In a letter from Paul Haefner, some authoritative info 
on or King Gambrinus: "from the 1998 (Third Edition) of 
Flemisl, Cities Er()lnred, by Derek Blyth: In 1425 the Duke of 
Brabant (Jan the First) was responsible for founding the 
University in Leuven / Ed 1101e: Belgium. still /Jome of t/Je old­

est Cat/Jolie Unil'ersity in Europe. and also /Jome of" "Stella 
t\rtois·· beer/ to revive the sagging economy at that time. He 
was a popular person, who. fittingly. once issued a proclamation 
standing on a beer keg. Jan I was also known as Jan Primus. He 
won the eternal admiration of students throughout the Low 
Countries. Even to this day, many Dutch and Flanders towns 
boast a Cafe Gambrinus (corruption of Jan Primus) named in his 
honor." That appears to jive with what I'd always heard. Does 
anyone know what he really looked like? There arc several dif­
ferent concepts shown in the article on occupational steins later 
in the issue. 

And George Yirgines, gun collector and brewcrianist 
where guns overlap beer (as in the article he did for t/Je RC on 
Colt 45 advertising), has found another item he is seeking info 
on. George. you're on: 

''I'm still browsing the malls and garage sales and 
luckily, picked up a few items. Enclosed is a photo of an item I 

T/Je Brewnia11a Co/lee/Or 

members arc arriving earlier in the Convention week. Distinct 
problems arose in Rochester. as we could not acid any Tuesday 
or Wednesday room nights to accomodate a late influx of reser­
vations, resulting in considerable logistic problems because of 
an overlapping competing Convention. The Board decided to 
start taking reservations for our 2000 Convention while the 
Rochester Convention was still in progress. We found many 
from Canada and the East Coast planned at least a weeks vaca­
tion in Chicagoland. and thus we had booked too few Sunday, 
Monday, Tuesday and Wednesday rooms. We had planned for 
600 room nights. and when we left Rochester, 200 were already 
reserved! This was a first for us, but we were able to amend the 
hotel contract to cover the early arrivals, and hopefully avoided 
problems well in advance! If you plan to attend the Chicago 
Convention, please contact Stan Loula pronto! He will take your 
name, planned arrival. number of nights, and a credit card for 
guarantee. He is handling ALL reservations: you cannot book 
with the hotel directly! Another Convention reminder: if you 
have items you plan to put in the Chicago auction, please get 
photos and descriptions to Fil Graff before March 15, 2000, so 
they can be included in a Pre-Convention photo feature in T/Je 

fK. 
The next Board Meeting will be held at Monarch 

Chapters FALL FEST on November 6. We are always open to 
positive ideas! Write any of us on the Board and you can be 
assured your idea will receive our careful attention! -:r£ 

Norm Jay ~ 

found, but know nothing 

about. 
"The sign is 20" x 9". made 

of plastic to look like wood. 
and real rope. Attached is an 
aluminum casting of a Colt 
Frontier revolver. The gun is 
numbered "2732 in our spe­
cial series. We are proud to 
include this replica in our 
series of famous 'Guns That 
Won The West.,,. I don't know 
if the brass badge on top, 
marked 'United States mar­
shal' was part of the piece, or 
added later. 

"Any information about this 
company and this gun series of ads would be most appreciated!" 

George. all I know is that Eastside was in Los Angeles. 
There will surely be a reader who can fill you in on "the rest of 
the story" 1 

In a long letter from Molly Harris, she asks if anyone 
knows where there is a repository of old Western Brewer maga­
zines. ''No library of any kind in Minneapolis has copies." She 
knows the Chicago Historical Society has some, but will only 
allow certain issues to be copied. And Molly makes a sugges­
tion: ''Could all the brcwcriana societies take on, as an on going 
project, hiring a library or publisher to microfilm issues (all of 
an issue. since the ads are wonderful) so researchers throughout 
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the country could borrow tapes?" 
A grand. if somewhat gruesome bit of packaging histo­

ry from Elliott Gluek: "After reading in the Summer issue about 
shipping beer in casks in the old days. I remembered an item I 
saved from the brewery. I thought it amusing. and that you 
might enjoy it" 

better buy!). in a county whose population was about I 00.000 in 
1970. If I guess 1/3 the population were adult males. that ·s about 
2 cases per month per drinker. a bottle and a half a day. Maybe 
not Joe Sixpack country. but adding the draft business from bars 
and clubs. that's a lot of potential for "local" breweries. I won­
der how many "locals" or regionals were left in this market in 

1974? Philly retained Schmidt and Orllcib. and Yuengling 
in Pottstown. and Rolling Rock were thriving. The Lehigh 
Valley breweries were gone except for Stegmaier (lhat 
closed that year). as were Harrisburg's. The Baltimore area 

A!lnnen110Hn, Uinn,, llov.26th, l90Y. had only Carling, National and Schaefer left; Queen City in 
Cumberland. MD also closed thal year. All of these. and 

Oluek Browine Co,, 
City. 

Deo.r Sirs: 

perhaps even Pittsburgh Brewing. would have had accounts 
in the area. Bui the Pabsts, Millers and A-B's, the giants of 
the industry, were here as well, and as can easily be seen by 

The ).( t,. S\L.Ry. ndvine uo to-rlny thnt thny will not 
&ccept ollipm~nte of be~r carload loto unleaa packed in manure to 
preTent freezinc, 

tavern visits today. won out here. as practically everywhere 
else. "Support your local Brewery?" A hard lhing lo do. 
when there is no adver1ising 10 remind you. and your 
favorite tavern or package store drops your brand for lack 
of demand. Two or three weeks of drinking one of the big 
guys brews. and it begins to taste like beer. and you forget 

Youra tuly, 

HC 
C ( () ;(J 71< {J //;{_,,(\_:-p 

Agent. -;-1.__, 
-------

No further comment needed. However. a question docs 
come lo mind: How would the brewery answer the complaint 
1ha1 "Your beer 1as1cs like S---!''? Blame lhe railroad. I guess. 

I hope that the scene below. clipped from the Rochester 
De111ocmI and Clim11icle by D.J. Summers. wasn't repeated a 

Sipping the competition l h: rl t ,lnnk: d 

:--:n.1d1 hcl'r. Crn1~ Ba'\\ n 1, 111 rh I d,grnund 

month later when we were in town. II sure docs point up the 
problems of a small regional brewer! Up thal close you can 
smell the malt from lhe brewcry 1 Mr. Bcnoil. whoever you arc. 
you arc committing close 10 a sacrilege! Our Treasurer was cap­
lured committing a similar impropriety as documented later in 
the issue. 

'/'lie Nell' Yorker magazine used to run an occasional 
column called "Social Notes from all over." The following bit. 
lakcn from the "Do You Remember" column from my local 
newspaper, The Chambersburg Puhlic Opinion. seems 10 fall 
under this category: 

"25 years ago, September 21, 1974: More than 19 
million botllcs and cans of beer were consumed in Franklin 
County during lhe past year. wilh lhc pinl size in grcalesl 
demand numbering 17,474,520 sold . .'' Thal 's 728.105 cases of 
pints (Pennsylvania had some peculiar tax laws ... lhcy taxed 16 
and 12 oz bott lcs at the same rate, which made the pint a M UCI-1 
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the old brand. barely missing it when you read in the paper that 
the brewery closed. Sad. 

On 1hc Literary scene. there arc several new books 
either in prinl, or shortly to appear. There is an ad for Bob 
Skilnik's Tlie History o{ Be{'/" and Brell'illl! in Cliirn'sQ. in this 
issue. I highly recommend the book! There will be an official 
review in the next issue. As the NABA Convention will be in 
Chicago nexl year. Bob's book is well-limed. and might be con­
sidered required reading before coming 10 the Convention! Peter 
Blum's book on Breweries in Detroit is clue al any moment, and 
should also make 1he high recommended list. For those of you 
who have an inlcrcsl in openers (sec John Stanley's article in 
this issue to whet your appctilc). the new Just [or Openers book 
by Don Bull and John Stanley is available. II is full of color pic­
tures of practically all (if 1101 ALL) lhc known types and styles 
of advertising openers and corkscrews. You ·11 need lhc annual 
update volume 1ha1 the JFO club publishes to find a specific 
opener. but lhc new book is a dazzling and beautiful _job of cat­
aloguing these rather prosaic and often utilitarian items. I hope 
the selection of pictures in the arliclc demonstrates that "open­
ers'' can be not only mechanically intriguing, bul in some cases. 
small works of arl. As one of 1hc "one of a type'' collectors John 
men lions, lhe book shows me clearly some of lhc ones I don '1 
have. and has the collecting lusl flowing again! 

One last point. in the editorial dcpar1mcn1: if you are 
submitting articles to more than one brcwcriana hobby club, 
PLEASE do not send the same copy to two or more clubs! 
The Editors do occasionally talk back and forth. but generally 
not about specific content for their magazines. Having the same 
article printed in two club magazines may be a thrill for the 
author, but it makes the Editor whose issue hits the street last 
look like a bloody idiot! As none of us have a big backlog of 
either articles or volunteer authors to draw on. we have no real 
way of getting even with the submitter. but we ain't happy 
campers when it happens, believe me! 

Until nexl year. have joyous a Holiday Season each 
and all! (and squash lhal Millennium bug).... Q, 

Fil Graff IIJJI 
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li&M&ilbtl~============~ 
Mary White, Chapter Coordinator 

Firs!. the missing caption to the photo of The Queen 
City Board from the last issue: from left to right around the 
table: Dave Gausepohl. Don ancl I lclen Johnson, Jeff and 
Debbie Dowers. Mike Ries. Mary White ancl Dan Forbes. The 
photo was added at the very last moment. and went captionless! 
IMea Culpa!, Fil Graff! 

Congratulations to Michigan's DOG-GONE-GOOD 
Chapter on their approaching I 0th Anniversary! The organi1/.a­
tion meeting IOok place March 18, 1990. ancl the group began 
specifically as a N/\BA Chapter, I believe the first group so 
formed. 

If you arc a regular at the Monarch Fallfcst. you 
already know of the elate change. If not. it is Nov. 5-7 at the 
llichin' Post Inn. Libertyville. IL. Make ALL arrangements 
(including Hotel reservations) thru Paul Zagielski. please! Not 
much time left from when you receive this issue. but Paul will 
do his best to accolllmodate you! 

And NABA has a new Chapter! The Patrick Henry 
Chapter of Indiana and Michigan ('"Patrick Henry". so you don't 
have to look it up. was the flagship beer brand for Kiley 
Brewing. Marion. Indiana. the post-Pro occupant of the old 

Indiana Brewing Assn. plan!. The brand becallle part of the Fox 
Deluxe family in 1942. and was also brewed in Grand Rapids, 
Ml. The geography or the brand made it an excellent choice for 
the "west of Ft. Wayne. cast of Chicago·• group that formed the 
chapter in 1977.) This group. like several others, has the joint 
sponsorship of both BCCA and NABA. reflecting the can col­
lectors growing interest in other advertising besides pure pack­
aging! This is a very active group. and we heartily welcome 
thclll to NABA. We expect to see a lot or lllClllbcrs at the 
Chicago Convention! 

The Monarch chaps arc already lllaking plans for a 
Display Room at the Chicago Convention. Sec page 29 for a 
teascr. .. photos printed in The RC in 1991 or the display that 
year. It will be hard to top. but it will be. I'm sure. And I won­
der if the Goose Island shirt. Siebens Institute coasters and 
/\111<'rict111 Breweries I that were taken from the Hospitality 
Room at the Hyatt that year will suddenly appear again? 
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------------lt9id&it¥iMidi¥4i■ii----------
stan Lou/a. Co-Chairperson 

Make plans to join your fellow members of NABA at 
the 2000 Convention to be held in Naperville. Illinois (West 
Suburban Chicago) August 3-6. 2000. with some early-bird 
activities being planned for Tuesday. /\ugust 1st and 
Wednesday. August 2nd. 

The convention is to be held at the Holiday Inn Select 
Hotel and Conference Center. 180 I Naper Boulevard. 
Naperville, IL 60563. This location is just south of 1-88. the 
East-West Expressway at the Naperville-Wheaton Road exit. 
Surrounded by several Fortune 500 Corporations. the hotel is 
also near 1-294 and 1-55. O'Hare International Airport, Midway 
Airport and perhaps 50 minutes frolll downtown Chicago 
(depending upon traffic). The hotel is near great shopping (min­
utes from The Oak Brook Center - one or the countries finest out 
door malls) and many specialty and ethnic restaurants. 

There is unlimited free parking. The hotel also has a 
free shuttle service available for trips within a 5 lllile radius. We 
will have schedules for the Burlington Northern should you 
choose to take a train to downtown Chicago from Naperville to 
explore the "loop". its many stores and restaurants, the Art 
Institute or other attractions. 

The room rate will be $89.00 plus applicable state and 
local taxes, currently 9.6%. This is a substantial discount from 
their rate when the contract was signed in September of 1998. 

At the present time we are planning to have 3 or 4 
members' homes open for viewing of their collections on 
Tuesday afternoon. They arc all within 20 minutes or each other 
and or the hotel. Tuesday will also sec the opening or registra­
tion and the Hospitality room. As there arc many brew pubs in 
the area, on Wednesday. for a small extra bus rec. we're planning 

The /Jre\\'eria11a Collector 

on a brew pub tour (lunch on your own) with a dinner al Walter 
Payton's "America's Brew Pub" in Aurora where you can visit 
his museum to sec memorabilia from his Hall of Fame NFL 
career. 

For those interested in history. Cantigny, the estate of 
the late Colonel Robert A. McCormick, former publisher of the 
Chicago Tribune, is 5 minutes North of the hotel. There you can 
sec not only his estate with IO acres of sculptured gardens but 
also the First Infantry Division Museum fcalllring life-size dio­
ramas and sense-surround. Your kids will love to climb over the 
army tanks on display. 

In addition. you can travel just a few miles South to the 
Naper Settlement, a 19th Century living history village on 13 
acres with guides in period costumes on hand. It is also the 
home of the Martin-Mitchell mansion ( 1883), an elegant 
Victorian home that is open for tours. 

Thursday we arc planning on having two educational 
programs (topics to be announced at a later date): Friday will 
feature our annual brcweriana auction. followed by the banquet. 
Saturday is the buy-sell-trade show followed by A Taste or 
Naperville, featuring sud~ from several local breweries and an 
informal Bar-B-Quc dinner. 

Our annual breakfast meeting will be held on Sunday. 
/\ugust 6th, followed by a time to bid farewell to friends both 
old and new, until we meet again in Ann Arbor. Michigan in 
200 I for our 30th Annual Convention. 

Stay tuned! 
Bob, Norm and Stan 
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Convention Report 
As the local press sees us ... 

by Matthew Daneman, photo by Eli:abetl, Nida 

Reprinted Courtesy of The Rochester Democrat and Chronicle 

Assembly celebrates malty memorabilia 
Commerce is brewing as hops hobbyists 

gather here to trade in cans, coasters, more 
BY STAFFWRIT·R 

MATTHEW DANEMAN 

Beer runs in Leo Blatz's blood. figuratively speaking. 
The 45-ycar-old Buffalo man says he is a distant rela­

tive or the Blatz family of Blatz beer fame. ("We 're a bit 
removed from the money and the brains." he said.) 

Since 1991. he has been collecting Blatz memorabilia. 

His collection now tops 400 pieces, ranging from a dozen neon 
signs to the company's trademark application filed in 1851. 

For Blatz and a couple of hundred other beer memora­
bilia hobbyists from around the nation. Rochester is the place to 

be this weekend. as the downtown Crownc Plaza hotel is host to 

the 28th annual Convention of the National Association of 

Breweriana Advertising. 
"We collect anything that has the name 'beer· or 'brew­

ery· on it," association Executive Secretary Bob Jaeger said. 
Members have been at the hotel since early this week. 

buying, selling, trading items. They even, on occasion. sample a 

little of the suds. 

·'The beer or choice this week. or course. is Genny 

Light," said Dianne Linna. 51. of Dallas. 

Dealers and collectors brought with them display cases 

filled with old bottle openers. neon signs. bar mirrors, rare 

coasters. and everything and anything somehow related to beer. 
A lot or the wheeling and dealing takes place in hotel 

rooms, with people putting up signs on the doors indicating they 
have items for sale. Inside. beds and tables might be covered 

with beer memorabilia. 

Collectors can be very specific in what they arc look­

ing for. said Mike Cunningham of North Royalton. Ohio. as he 

sat at a display table covered in a variety of beer wall signs. 

As the Editor was not able to be at the Rochester Convention. 
it is fortunate he can fall back on the Rochester press for coverage of 
the event. 

The Democrat and Chronicle (and thank you VERY much 
Tom Flint. for permission 10 reprint the article!) gave a rather brief. but 
complete picture of what they saw al our Convention. Is it what we 
saw. or thought? 

The above story is probably typical or what a local reporter. 
sent on assignment to cover an event of which 111.: or site has no basic 
knowledge. would write of his or her cxpcric111.:c. There arc the obliga­
tory interviews with the "powers that be''. and then the reporter strikes 
out to interview the real people. What appears in articles like this is 
usually co111plc1cly dependent on who lite reporter talks 10! I rc111c111ber 
watching TV coverage from a NABA Convc111ion some years back. and 
wondering if I'd been al the same event! 

Where arc the $ IOOO lithographs in which we take such 
pride? The pre-Pro reverse on glass signs? The 1urn-of-1he-ccn1ury 
brewery advertising mugs and steins? Not men! ioned: 1101 even ones 
from the local Rochester breweries! 

The article provides a new and refreshing perspective 011 
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ELIZABETI I NIDA staff photographer 
Pitcher pix John Govini of I lampdcn. Mass .. looks at beer-related photograph, 
yesterday at the Convention. 

'There arc people who want bottles. or labels, or cans," 

he said. 

Linna specializes in items from Texas and the 
Cleveland area. 

Finding spare wall space in her home that isn't already 
crowded with beer memorabilia is a challenge. 

''I like the artwork." she said. ''It's great decoration." 

Her house is filled with the fermented fruits of39 years 

or collecting -- signs and clocks and lamps emblazoned with 

brewery and beer names such as Champagne Velvet and 

Bluebonnet and Gold Bond Beer. 

The hobby "helps keep money out of the b,mk," Linna 

said. "It's not cheap at all." 

The convention moves from city 10 city each year. Last 

year it was in Columbus. Ohio. Next year it will be in Chicago. 
It could be another 15 years or so until the convention 

returns to western New York. The last time it was in the region 

was 1983 in Utica. 

The convention concludes today. running from IO a.m. 

to 2 p.m. It is open to the public. 

NABA. and a very wck:0111c one at that. None or the people mentioned 
(except Bob Jaeger. our Exc1.:uIive Secretary) arc "es1ablislt111e111 
NABA". with years or rnc11Iions in lite BC. Whal Mr. Dancman saw 
was collecting as he might approach it: he writes or items that a young 
(in age) person who drank beer would be familiar witlt ... becr cans. 
coasters and neons! Leo Blatz and Jack and Dianne Linna arc no 
slouches when ii comes lo brcweriana. When the wrih.:r mentions their 
collections. I sense that he'd never heard or the brands before. 

If we "old timers" clo11·1 sec ourselves as collectors of"cans. 
coasters and more". the reading public in Rochester now docs! Perhaps 
we all should start thinking or breweriana in a broader sense. as those 
who join us as new members may see the subject. I guess reporters (and 
in my case. even Editors!) hear what they want 10 hear. or expect 10 
hear. and I for one am delighted Mr. Dancman talked to those he did! 
This article is a new view of NABA for the Editor. and one 1ha1 I am 
very glad to sec! 

Fil Graff 
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The new (1867) Stroh brewery, revisited 
hy Joseph Olsen 

I hope everyone enjoyed the article on the rnnstruction 

of the Lion Brewery. reprinted from The Detroit Advertiser and 
Tribune. May 14. 1867. reprinted here in Volume #IOI (Spring 
1998). I have since come up with another article on the con­
struction, from August 20 of that year. This second report cre­
ates a bit of a mystery to me. The article previously printed stat­
ed clearly the the front of the brewery has been painted to read 
'The Lion Brewery.'' 

To quote from the second article: "'The side of the 
building facing west. and which alone is exposed to view. is also 
painted like the front. and the whole appearance of the brewery 
is that of enormous size. strength and endurance. The words 
"Brewery of B. Stroh" have been painted on the front. and here 
we may say the cost of the painting and the gilding of the lions 
has been $1400. the work having been done by Andrew Heiser. 
of this city." 

I have been collecting Stroh brcwcriana for years. and 
have never seen ANY "Lion Brewery Co." items. /\II the "Lion 
Brew/NG Co.•· items I know of arc from the 1875 to 1885 peri­
od. [There is one except ion ... an envelope from the old Lion 
Brewing Co .. postmarked Feb 12. 1900. some 15 years after the 
name change. This either indicates some envelopes had been 
liberated from the brewery. and were being used by a ''civilian" 
(the most likely scenario). or the Stroh company cxccllcd in 
thrift. never throwing anything out! I I have a metal sign. paint­
ed black with gold lellering, that originally read: "Lion Brewing 
Company's Detroit TIVOLI Lager Beer", but had been over­
painted ''B.Stroh'' where "Lion" appeared. In tiny letters al the 
bottom right. it says "reissued 1886". the year after the name 
Lion was dropped, and B. Stroh Brewing Co. adopted. 

,., 11 ,., 11·,.uo:u, """' .101.111,- ~•,uuu ,,,,.,.,.., 11,n:011 .... ,: ,,,, ,1,i,.,... 

c;ui\'1'10'1' f-'T BJl1' 11/\:-t'l'IN(~!-4.~ ltlV,\HII :,;;n; 

The 1876 letterhead above (from the Stroh archives) 
seems to differ from both versions of the article. Maybe the 
name on the facade 11·as modified in the 9 years between the 
opening and the letterhead. from "The Lion Brewery" To "The 
Lion Brewing Co.". but no records can be found to indicate this. 
As for being painted "Brewery of B. Stroh'' .. .I wonder if the 
reporter hadn ·1 been sampling too much of Bernard Stroh 's 
product. or had otherwise failing eyesight? 

Stroh Brewery history tells us that Bernhard Stroh 
started brewing in Detroit, a town of about 20,000 people, in 
1850. It is believed that he did call his operation "The Lion 
Brewery". We do know for certain that the business was riled 
with the State of Michigan as The Lion Brewing Co., in 1875. 
It operated under that name until 1885. when the company was 
renamed The B. Stroh Brewing Co .. after its founder had died in 
1882. 

I '/ 

I 

Tile ('.H"C/Jfio11 that f)rtJ\'<'s tlw ruh• .... m, cm·clopc "ohsoh•te" in /885, hut pos1-

11u1rk,,d /900! 01.w•u Coll,·,·1io11 

Th<' Brf'weria11a Co/lee/or 

Now we "old­
sters•· (over 50?) all 
learned 10 respect the 
veracity of the press as 
children. It has only 
been in relatively 
recent years that ques- . . 
• f I 1· 1· 1· ~ • 'II:. 1Ions O I le ·actua Ity O :..-· 

some of 
the copy 
printed in 
the daily 
or weekly 
Ill C cl i a 
have been 
voiced. 
But I now 
re a I I y 

T/1(• 1i11 outdoor JJ.Stml, 11cc Lio11 sign /mm .Joe's rnllcctiu11. TJ,is 

is lik<'ly ,1,,. t•t1rlie.\'/ pit•ct' of ··Jum/" Stml, adr,•rtisi11g i11" rnlll'l'-
1io11 otl,l'I' 1l,a1111,e Stroh}it111i/y's. T/1<• dt'tail image .,·Jw.,.,, the • .,_ .. 

bchi11d the B. 1/u• "/" J1t,J,i11d ,1,,. "S". tlu• "O" l1t•hi11d tlw ··nr· 
WO 11 cl Cr; aud tl1t• "N" ,·//•orly /)(•/,iud tlu• ·•Q". If""'' t•i·t•r 11·,mdt·rl'd 11·/wt 

\V h C r C lwp1u·1u·d to pri11tNI .,ignag" u·lu•n a l,n•H'l'I)' nmn<• clwngl'd. 

WAS the /,ere·., u11e am,rer! 01.\en Collfftio11 

Advertiser and Tribune reporter on August 19th or 20th, 1867, 
when he was supposed to be covering the work progress on Mr. 
Stroh's magnificent new edifice on Gratiot Street? 

Joseph Olsen 
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~-- ----- ------------------------------- ----- - -"--':l 
T/1ese Mo CIiis Ji-u,11 Lion !Jrewe1y Cu. stationery are dated top I 877. and hotto111 I 883. /Joth mis hy Detroit's Cci/1•ert Litlwwaphy. both "<l(i­

cia/" brewery use. OK. what DID the le11eri11i: 011 the /Jrewery facade look like! The bo11om image, ll'hich shows some expa11sio11 to the rear, and 

the Stroh family home /wilt 11c.rt door. has 2 lines <~( le11eri11g 011 the Jc1ci11g. the top image has./. Was the artist at the sw1,e place the Adl'ertiser 

a11d 'fribH11e reporter was~ Al a11v rnte. rn11 you i111agi11e 111aki11g !he e11gravi11g 11/ates/or these i111age.1·'! One line at a 1i111e: di/.tirnlt to i111agi11e 

l'l'l'II i11 these enlarged 1•ie11•s. The top image (sr1111e as shown i11 the article ahm•e 011 a hillhead). is 011/_v 3 5/8" wide. 2 //4" tall 011 the original. 

The ho110111 i111a9e appears more like copper-plate e11grnvi11g. wi1h .w/ier details a11d 110 e1•ide111 straight-line slwdi1w,1·. 
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Just For Openers 
is it "just for you?" 

By .loh11 Stanley 

William Pain1cr was in1ima1cly involved in lhc search 

for an economic and funclional solution to problems with the 
then slandard cork beer bolllc closure. I le hil pay dirl when he 
invented lhe modern crown closure. When he also invented the 
bottle opener for his crown in 1894, little did anyone realize lhe 
ramifications of such a seemingly innocent invention. Luckily 

Fig.I: 1\11,/ yo11 tho11g/11 u1i1•11crs 11'<'1"<' just c/1111.,./1 /..e1·s 1111,I the 01·,·mio1111/ 

cor/...w-re11·? Thi., is .IFO M-78-/, ji-0111 Pa/Jst, 11 /9/-/ /J(l/('111 /Jy l/1•.\/111h. lJ1111011 

!tool.. .. \l·i.,·.\lw.,·. cigar lrimmcr, crown open('r and J..ey ring. all in Oll<".1 

for bottle opener collec1ors it meant hundreds of more inven­
tions for a better way to get the crown cap off of a bottle. 
Companies such as Painter's employer. Crown Cork and Seal. 
The Throat and Opener Co. (lalcr Vaughan) of Chicago: John L. 

Fig.2: 0111' of'//1(' 11111nr'".f711t'" l'/'//1\'II 
01wn,•r.,·, this C-2-1-2 ix tl1tmglt1 to 

lw a .w1/c.,·11w11·., •. ,wnpli·. There is 110 

{'{)/1_1' OIi tlw !1tJ11h• /11/Jc/. 

The Bre1reria11a Coll<'l'IOr 

Sommer of Newark. NY and 
Louis F. Grammes of Allentown. 
PA would produce many styles of 
openers. From the turn of lhc ccn­
lUry through Prohibition they 
were a very cheap way for brew­
eries to advertise their products. 
Everybody needed !hem. and 
consumers oflcn even carried 
!hem with !hem attached 10 key 
rings or as pocket picccs. The 
trend con1inucd after Prohibition 
and wilh 1he invention of cans in 
1935, Vaughan of Chicago quick­
ly jumped in10 1his new type 
opener market with a can piercer 
(called colloquially. the "church 
key."). Along wilh wirc openers, 
can piercers arc far and away 1hc 
larges! produced s1yle of openers 
ever. By 1960 can piercers were 
being made by lhe millions. The 
advent of pop-top cans in the 
early 60's spelled the demise of 
can and botllc openers. Today 
1hcy have enjoyed a rebirth with 
the micro-brewery boom and use 

of plastic in production which keeps costs low and allows wide­
spread use of !he latest "opener 1echnology". 

Just For Openers (.JFO) is a nalionwide organization 
with 330 members today. Formed in 1978 by Don Bull (now of 
Wirtz. VA) . JFO has been one of the leading sources of infor­
mation for opcncr and corkscrew collectors for over 20 years. 
From a small initial membership in ils first year ii quickly grew 

1-'ig 3 & -1: A rn.,t iron /Jf'e-Pro cro11·11 lifter (D-15-1 )./in111 l:'.1a/sior /3re11'<'1y ,if 
St. t,mis: hot/, .\fries arc shmr11. 

in size and spread nalionally. Besides being the founding father 
of JFO. Don also published the first books on beer opener col­
lecting. He began with Beer /\tfrer1isi11i.: Openers - A Pic/Orial 

Guide in 1978. Three years later in 1981 followed a second 
book. A Prir·e Guide to RPn AclFer1isi11!! 011e11ers and 

Cor/.:sffeirs. These two books were lhe early ''bibles" for beer 
opener and corkscrew collectors. Don also served as JFO 
"Editor" for its l'irst five years. The next Editor for five years 
was Ed Kaye or Forl Myers. FL who along with Don also pub­
lished an updated opener guide entitled The 1/(llu/hoo/.: of Reff 
Ad1·t•rtisi11g_{}JJ.f'_1tt•r,1· a11d Cork1·rrc11•1·. /\rt Sanlcn of St. Louis. 
MO took over in 1989 and the fourth and current editor is yours 
truly, John Stanley of Durham. NC. who assumed duties in 

Fig 5: IJ-/1-/. ll'itl, t11·0 l'lll'ietie.,· ,fth<' 111111,1·11al rnlor<'ii 1111111'11111e111 near tlw 

(,•y chain hole. an,/ tlu· had side 1·it·11· in t/u• ce11l<'f'. Thi., 11rt'-Pm 1'1'011·11 liftN ix 
Ji11· Rainit·r /Jeer.from the S,•1111/e /Jren-i11g 1111d Malling Co .. 

1994. Unlike mosl organizations JFO has only one officer, one 
board member and one elected official and lhat is the JFO 
Editor. The posi1ion is volunteered for and is truly a labor or 
love for the opener hobby. 

JFO prides itself in having rew if any rules. If you like 
openers and corkscrews of any kind you arc welcomed as a 
member. Since 1979 an annual convention has been held in 
April. The first convention was hosted by Don Bull in Trumbull. 
CT. Conventions followed in St. Louis (twice); Indianapolis 
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(twice); Denver (twice): Ft Myers. FL: Chicago; St Louis: 
Frankenmuth. MI: Durham. NC: RTP. NC: Cincinnati (twice): 
Reading, PA: St. Joseph, MO: Lisle, IL; Buffalo: San Francisco: 
Naples, FL. The 2000 Convention is planned at the Hyatt in 
Lisle. IL Uust outside Chicago) and the 2001 Convention is 
planned at the Ramada Inn in St. Joseph. MO. Dates for the 

Fig 6: This /90./ Iwrc11r ll'all 11101111I O/J<'llerji'/1111 Pah.,t is the earlie.1·1 ll'a/1 or har 
IIUJ/11/( tTOH'II rt'IJIOl'{'I" ~110'1'1/. 

2000 Convention arc April 26-30. Any and all opener collectors 
arc welcomed to the convention. Emphasis is placed on room­
to-room trading, a Convention auction and a Saturday show 
open to the public. The Convention runs from Wednesday 
evening to Sunday morning. It has been, and continues to be, the 
best place for a collector to obtain opener and corkscrews f'or his 
or her collection. We also have a display contest at the Saturday 
show that enables attendees to see many rare and hard-to-find 
items. Anyone wishing to attend next year's JFO convention can 
contact the current NABA President. Norm Jay, who is the JFO 
convention host f'or next year. 

Almost all breweriana collectors have a few openers or 
corkscrews in their collections. JFO members have enjoyed 
tremendous success over the years expanding their collections 
whether they have just a local or regional interest or collect all 
areas of openers and corkscrews. With space limitations, many 
collectors (we have a lot of former can collectors) turn to open-

Vig 7: Three fig11ral ffo11·11 lijit'l's. 'fo/J: /\-60-1. Narmg1111.1·1•11 Lager. Cm1wo11. 
HI: Middle: B-I-20. S11.,qll('/111111111 Beer. Na111ic11k1•. Pl\ a11d lw110111: /\-/./-1. 
Nai11i!'r /Jee,: this Ii111e }i'/1111 Sa11 Fm11ciscu .. 1"1011·i11g the Goldt'II Galt' /Jridge. 
By 1/1e 11·ay. the le11crs 11•erc assig11ed ro .1pl'Cij,i· a "t.1·I1c". a11d the jirst 1111111/)(•r 
i11dirn1e.1· the srvle. i11 tll<' 11rder of' "di.,·cor,·n··. 1111d the last 111111,lwr i.,· t/u• order 
i11 ll'hich a S/Jl't·ifi,· O/Jl'III'/' CO/J.I' 11·as listed. "/\ .. ·s Im• jlar jig11mls. "/J".1· Im· 
'key· shaped. Ne. 

JO 

ers and corkscrews. They require small display areas, unless of 
course you are like former editor Art Santcn. who has over 
27.000 openers and corkscrews in his collection (not ALL brew­
ery advertising)! Most opener collectors can be divided into the 
following groups: general collectors (they collect everything); 
type collectors (they try lo gel one of each type of opener or 

I:ig 8 <~ 9: t\1101/wr 111ulti•/J1tr1111.w' 1·11sI im11 opeuer. ll'ith '"''h sides slw11'11. This 
cig11r hox opener (D-8-2. ji'/1111 Ci11ci1111111i's Liou /Jr1,11·t•ry) //as hot/, 11 cro11·11 
lifter /\ND tht' .111111// hoo~ to rt•111IJ1·c the B11/ti111on• Loop Sl'III closurt'. c11wth<'r 
\Villi11111 />11illl1'r 111111•111. Tiu• I11/J<'l'<'d t•11d sli/J., uudt'r till' box lid. aud tfu, /111111-
lllt'r n•st•111s the hmd 1h111 /,cit! tlu· 11·oodeu cig11r hox ci1J.1l'li 

corkscrew): regionally specialized collectors (they collect from 
their home town or surrounding area and may also collect 
because of family connections to a brewery) and finally spe­
cialized collectors (they collect openers from one series of types 
such as "A" types (flat figurals) or "E" types (wire openers)). 
Whatever the collecting interests, JFO tries to offer information 
and material f'or any collector. 

With a year's membership you receive four newslet­
ters. Each newsletter has a main focus, with January's being 
"New Additions" lo the "/·la11dhoo/.:". April's is the 
Membership Roster issue. July's is the Convention issue, and 
October's is "New Discoveries'' to acid to the l/a11dhoo/.:. Each 
newsletter allows a free ad 10 any member. An auction of about 
300 openers and corkscrews is offered each issue. From the 
common to the rare. the auction offers a chance for all members 
to acid to their collections. General articles arc about "'Opener 
Trivia", brewcriana show write-ups and the current editor's 
wife, Pat. offers a column called "Spouse's Corner" which 
relates to being the other half of an avid opener collector. She 
sheds light on what makes an opener collector tick and helps 
new collectors understand opener collecting in general. 

In June of 1999. Don Bull and John Stanley collabo-

Fig /0: IJ-./5-l.jiw11 L,•11111. Sr. Louis/ CH. /frilly Dist. Salt L11kc City. The"/" 
dc•norc.\· copy 011 rcrt•r.,·c .,·it/e. This .,·tamped steel O/)('IU'r has a ('orkscn•w, h111-

ro11 hook. Awolirc key (the diw1w11d-slwped holr . ./t!I' r11mi11g 011 old 11cctylc11e 
I·11r h1·111/lights). 11 1'l'm1·11 lificr u11tl hole .ft,r key l'h11i11. 
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rated on a new book, .!11.1·1 For Opener.~: A Guide /0 fleer. Soda. 
& Other Openers. Soda advertising was added. and for the first 
time beer opener and corkscrew collectors have a color rcl"cr­
cnce guide. Its 160 pages show close to 900 beer openers and 
corkscrew types, followed by a soda and miscellaneous opener 
type section. Prices arc included along with any known history. 

Fig I I :A k111ft•-cor/.:.1·1·rc11· ('U111/Jinmion. P-108-/ from Pft'ifJ<'r of Detrt,il. Tl,ere 
tirt' 111r111_1• 1·aril'lie.1· of fill· kniJ<-·,1·cre11· 1·0111/Jin(l(ion //,(I( t/(l(C ji-0111 1/w pNiod 
ht'fore the ,n,u·11 c/0.,1,r<• t,,,,·ame !lw normal u·ay to st•al a hen· hoflll' (nutt• 
1/,t•rc is NO /'/"011·n 01w1u·r /,ere.) Adolp/111., IJ11,\C·I, gm·,· a 111rn_1· 1/w11.,ands of 
11/J/'nenmr• 1/,is (1/,crc tm• :!3 diff,•ffnl A-/J aud Adolph11.,· l/11scl, personal s1y/1•s 
s/w11·n in 1/tc Jll'I\' .IF() i>ook1) iu li,·11 ofrnlliug f'llrds. ,,.;,1, l,mullc.,· i11 duisontll' 
in m /cs/ -1 rnlors. pmrl, nickel, hra.,s: 1he rnrit•fy of foiJ<"-.\'lTl'I\" /_l'/ll'S nw(,,.,. 
an inwre.,·1ing rnlll'<'lion all i>y i1.w•ff! 

A section on patent in format ion and cleaning openers concludes 
the book. In 1994 John Stanley republished Ed Kaye ·s 1984 
I !and/)Oo/.: with all updates from 1985-1994 included. Each year 
a new /land/Jou/.: has been issued and a 1999 Ha11dhoo/.: is cur­
rently for sale. With the publication of the color ./11.1"/ For 
Openers book. the /-land/Joo/.: now offers only listings for the 
nearly 900 beer types. Over 12.000 I isl ings are rcl"crcnccd by 
type with each listing given a number for cross-referencing. 
Each year "additions" to the listings (printed in the January 
newsletter) and "new discoveries'' or new types (shown in the 
October newsletter) are combined with the current Hand/Joo/.: 
and a new Hand/}()o/.: is produced (usually available the end of 
January). Ordering information for both books follows this arti­
cle. 

Using The Handhoo/.: requires some understanding or 
how it is organi,.cd. Don Bull originally started with an alphanu­
meric system with major type categories assigned an alpha char­
acter with "A" for flat rigurals. "B" for key shaped. and so on. 
All of the known "A" types arc assigned a number. The largest 
type category is corkscrews or "P'' types with 147 different 
styles known. Listings when they arc made for individual types 
arc assigned a number. The largest category with the most list-

1-'ig /'2: 'f"hrt•t• tT0\\'11 rt•11101·er-key holder.,· ll"if/, A111/Jli1r (ey.1·. T11p, 1\-15-./.1. fill• 
<'aglc jim11 Ma.\HJl//a/,, l/li11ois: Middlt•, IJ-29-8 . .limn 1/u• II/in/Ji.,· /lrewcry. 
Sol'l'oco, NM (1/,i,1· i., 1h1• hasi,· "kt-_,, .. sha1u·. /ml 1/u• !'hain ,rou/d l,m·,, to /J,, 

r,•mored /ujim· 1/,e A1110/i1e fry nmld '"' 11.1·,•d) a11d /Jo1//J111. IJ-9-8. Jimn 1/ic 
Augnsla lm•11·i11g Co .. l\ugu.wa GA. 

The Bre11·eria11a Co/lee/Or 

ings are for the type "E- 14'' with 850 different brewery brand 
and company names listed. This type is the most common wire 
opener known. For the JFO newsletter auction each lot lists the 
JFO Handbook classification number. An A-9-34 would desig­
nate a baseball player figural (A-9) and number 34 is for the 
White Eagle Brewing Co or Chicago. Using this system allows 
JFO members to easily exchange trade lists without pictures and 
full descriptions and the trading parties to know exactly what 
each is referring to. 

Besides the JFO convention to obtain openers. members can 
acquire openers through mail trading. A large network exist 
among members. Other means arc or course through beer 
shows, which arc especially good in the midwcst and northeast. 
Finally the hottest place is the on line computer auction eBay. At 
any one time a buyer can have up to 4000-5000 opener and 600-
800 corkscrew items avai !able for purchase. The numbers arc 
always increasing and as many new participants learn, those 
numbers include a lot of junk and a lot of non-bottle openers in 
the opener category (example Topps Baseball Cards for this 
year have the words "Season Opener" in their title and you pull 
all or these items up when searching for "Opener"s). 
Regardless. a lot of nice openers and corkscrews are available. 
Competition for openers is pretty strong and for corkscrews it is 
extremely competitive. Whether one likes it or not. eBay is the 
flea market and beer show of the future. It is too easy to sit home 
and bid, especially when nice pieces arc available. On the clown 
side you certainly miss the personal interaction with buyers and 
sellers that you enjoy at shows. 

For beginning collectors. I would recommend that you start with 
broad interests. or. on a restricted scale. perhaps just openers 
rrom your favorite brewery. Once you have collected for some 
time, concentrate on openers that really interest you. Patience is 
required and good collect ions do not happen overnight. Over 
time a nice collection of openers can be built and usually inex­
pensively. Corkscrews can elevate costs to much higher levels 
when compared to openers. Openers run from $ I to about $200 
at the high end (there arc certainly some that sell for more). 
Corkscrews on the other hand run from $ I and can go for sev­
eral thousand depending on rarity, markings and desirability by 
other collectors. Membership in the JFO organization can bring 
great satisfaction and a lot of challenges to brcwcriana collec­
tors at moderate costs. Personally. I feel no brewcriana collec­
tion is complete unless it has some openers and corkscrews: but 
then I'm perhaps a bit prejudiced! 

Annual dues for JFO arc $20 and should be sent to: 
John Stanley. PO Box 64. Chapel Hill NC 27514. If you have 
questions, E-Mail: <jfo@mindspring.com>. The /999 
Handhoo/.: of Oneners and Cor/.:.\"Crr:11•.1· can also be ordered from 
John for $12 (postpaid within the US). To order the new color 
book . ./11s1 For Openers, send $23.95 plus $3.20 shipping for a 
total or$27.15 to, Bullworks. PO Box 596. Wirtz. VA 24184. 

Also check out the JFO website at <http://www. 
mindpsring.com/-jfo/> and Don Bull's corkscrew website at 
<http://www.bullworks.net/>. 

John Stanley 
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The Hinchliffe Brewery of Paterson, N.J. ====~ 
hy Peter B/11111 

The city or Paterson in northern New Jersey·s 
Bergen County never was, in my early days in the US, an 
attractive town, and I understand that "those were the 
good old clays." It was an important industrial town in the 
last century when locomotives were built there. Later it 
was textiles, and when that industry moved south. other 
manufacturing or unspecified nature 
moved into the old brick structures. 
Being a factory town, there were 
breweries since the I860s and '70s, 
and two of them, Graham/Burton and 
Sprattler & Menne!, survived into the 
I940s. But what interests me here is a 
brewery which was closed during 
Prohibition. never to sec beer again, 
but which had a second life as a malt­
ing firm. That was the old Hinchliffe 
Brewing and Malting Company, and 
for a few years before World War 
Two. I worked there. 

retrospect. Larger offices were being built. and we cleaned 
out a walk-in vault filled with old Hinchliffe business 
papers. The vault was in a rounded tower-like profusion. I 
have no recollection or seeing specific material, but the 
floor was thick with papers and cardboard. It was just 
garbage to us. 

In ( 935 my maternal orandfa- II 11howgrafJh wfr11 hr J;mic Oc.,1 i11 ''"" l950's .,·lw11·.,· the p/11111 "·' I n•11u•111her it. I m·,·cr 1101iccd the ped,·.,wl 
. . ~ i11 1/w 1·c111,•r of t/1(• /111ildi11g 111 right. 011 11'/tich King (;(1111hri1111s swod /1111g ago. '/111• Fir.,1 Cw·1111wl Malting 

lher. the senior partner with his broth- c 0111,,1111y lllld i11swllcd /(lrgcji111s 10 rnol ro11.,·1cd 11111/1: d11c111·11r, a11d.fi111 0111/c1.,· an• risihf,, 0111/11•.f,m11<·r 
er in a malting firm with plants in l,rc11·/t1111s,· /111ildi11g ill''"'('('//({'/' As i., ''"' <'II.I'(' ill ///{Ill_\'"'" /1rc11·en· fJhoto.,·. 1/tis i., II /ll'l'l/r d<•1m·ssi11g sight! 
Moravia and 011 the Elbe river near IJ111 '""k 1111/w .fi,cwry litlw "111/te Ji,llmri11g page 10 s1·,· holl' "'' 11r1is1 c11,·isi1111t'I! 11t1· l111ildi11g i11 its ltcydar .. 

Dresden, sent his son Alfred Brack and a cousin to the 
United States. Their mission was to purchase a malt 
house, so the family would have the option to emigrate if 

Hitler's policies made it necessary. The malt house they 
bought was part or a brewery-malt house which had not 
seen any activity since I 920, the old Hinchliffe property 
on Governor Street in Paterson, N. J. 

My grandfather had anticipated the worsening sit­
uation in Central Europe correctly, and at a time when an 
affidavit of financial support was required for immigra­
tion, my uncle's business position enabled the family to be 
saved. When I arrived in the spring of 1939 at age I 6, the 
firm - optimistically called National Malting Company -
had some accounts with regional brewers. Business turned 
bullish when war broke out. South American breweries, 
who had used the firm's malt from Moravia's Hanna 
region, now paid a premium for malt from similar barley 
grown in the Northwest. 

Two events at the old Hinchliffe plant may be of 
interest to brewery historians. About 1942, the workers -
including myself - volunteered to dismantle the old cop­
per brewhouse vessels in the dormant brcwhouse building. 
The copper was donated to the war effort, and we got 

some "good ink" in the local paper. The brewery building 
was later purchased by the First Caramel Malting 
Company, a producer of roasted malts. 

In the light of my recent years as a brewery histo­
rian and archivist, the other event still makes me wince in 

12 

12 years later, after leaving Paterson for war ser­
vice, the University of Wisconsin, and six years at Pabst 
in Milwaukee, I became associated with the large maltstcr 
Albert Schwill on Chicago's south side. Schwill's major 
customers were Falstaff in St. Louis and Stroh in Detroit, 
and both became future employers, where I had the oppor­
tunity lo move from malting to brewing. 

A fast forward. During a visit to Stroh's Allentown 
brewery, I arranged to visit Hamp Miller when he and Sue 
were still living in New Jersey. The centerpiece of his fine 
collection was a stunning Hinchliffe factory Iitho! {See 
page opposite in the color section/ I recognized the round­
ed corner tower, the brcwhousc, and what probably had 
been the stock house at the right, and or course the malt 
house at left, facing the short Ann Street. 

After the Korean War, the National Malting Com­
pany became a supplier to Schaefer in Allentown, and 
developed powdered roasted malts for specialty teas. After 
my uncle's death, the business was carried on by a cousin, 
and eventually sold to another maltster who could service 
the clients from a larger plant. The old Hinchliffe build­
ings were shut forever about 1985. 

Peter Blum 
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Tltis gn•tll lli11cltliff,• lit/10gm11!t dat1•sfro111 tlw /90/-/905 />f'riod (MN•k & IJMclt. 110 motor n•ltid1•,1) d11ri11g tit/' rarly _l'l'tll',\' ll'IU'll tl,e Pmerso11 /Jri'll'ing 

//IUI Malti11g Co. 011·11ed a11d "fll'r,11,•d all six lol'al hf'l'll'l'ries. '/'l,e multiph• roof.1·1m1·tuf't•s <II rigl,t 111ay """'' lu·1•11 jusr c111/Jt,lfi.l'i11,"''""· as rlwy 11·,·n· farer n•1111J1wl. 

J\ sta/111• of King Ga111hri1111s 11·0.,· 111u1111/NI i11 a 11iclte wula flt<' ga/,/e i11 rite ('{'11/1'1' of //I(• .l'f(l/'k/w11.1·e "' rig/,r. T!ti., /irl,o 11011· lw/011gs lo \Villifllll Dlout!ty. 011 EC/JI\ 
memh('f', fllld srill lil'1•s i11 N,•11· .lt·r.l'l'_I' i11 hi., col/ectio11 . 

Ed. Not,•: Tl,e girl ll'ifli r/11• gflrla11d i11rrig11<•s 111," S!,e is 11r111·rirnlly idewirnl lo t!te girl used hy /ll{/cp,•111/c111 /Jre1ri11g of Cltirngu. 011 ilt'III.\' 111ac/1• hy /,(}tit 

M,•l'k fllld IJ,•ac!t a11d C/l(ls. S/11111~. a11d 11u1gsfur r11·u hn·11·eries hy Tlwem/er. IV011dcr ifs/11• \\'fl.I' 111or1· 1ha11 just a pre11y}t1ce, a11d sy111/u,/i:t•d som1•tlti11g? T!ti.1· "gar­

land girl" might ma~,· w, i11u·n·.\·ti11g story, some day 

;\ lwautiful a11d mn• rl'i'erst·-011-g/as., i11 oak ji-01111' /\It• sig11. 

from tht• smm· collt•ction that nou· owns thl' factory litlw. 

The Brnveria11a Collec!or 

IJASIC IJ/(l:WER/i\Ni\: Derenil'e ,rod!/ Juul ro do ii! Ar lcfr.fru111 a Mee~ a11d Bcac!t rray 

(11u111her likelyfiw11 25 to 29.Jiwn 1/,e rntalogue in lssu,• IOI),/')()/ ro he}t,re !Jt'fori' /1)/J./, 

Cell/er ji'0/11 a S!to11k tmy aji,·r /()(}./ (t!tat y,•ar 111arks tl,e appt•,m11u·1• of a 111·,., /11d1•1•1•11dt•111 

l/rrll'i11g 1rade111ark). a11d rig/,/, 1/,c l-li1wl,/ifj'e girl, fllso Med a11d /Jt,ach. Thi• ,mist \l'/,o did 

the l·li11d,iifji• litlw 11flttm1/ly copit•d 1Ju, M&IJ Garla11d girl a11d positio11 of left an11.(//w S/11111k 

tmy rn111e later). addi11g a hir mon• l'eil. a11d f'iw11gi11g thl' sash 1111d gar/a11d. Nor 11u11·/, dif/er-

1·11ce orl,er 1ha11 that 1 J\.1· the 11111g art is lutsif'ally 011/y /11'0 mlor li11e arr. I did11'r i11f'i11dt• it. J\/1 

rigltt, 11'1,o else has a pi<·cc of hn•11·t'it11w (or utl,er adl'l'rtising) wit/, the .1·a11u• or ,·ery .l'i111ilar 

girl' S/1<• does ap11<•ttr 011 a11otht•r /11depe1uit'11/ ti11 sig11fro111 Sta11dard Adl'l'rti.,i11g, 11'/,ich dares 

lhl' clwracrer from !//fore /')()/. \Vl,o dot'.\' she re11r1•.1·1·11r, ar is she j,w ouc of t!tose "prNty 

ji,crs" copied hy a11y/}()d\' thm fi11wil'll /u•r' I Ital'<' ((I a.l'.1·1mu' .I'll/' 11·a.rn'r a regisr1•rt'd 'fradl' 
MmJ! 
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Post Convention ... Columbus, that is 

1:or a hn•wt•rianisl u·ho a/.,·o cullt•ct.,· anti,111<· lighring, this has to he' 1/ie ad that has e1·cr_\'fhi11g! A gas lump (the wbc is a rubber hos<' that runs to a ct·il­
i11g gas olllfrt), a "Look ll'hat ll'e·,.,, done" scene ll'ith cro11·11 and opener, and a grem la/Jet. This ,·a 1900-05 lithogmph1•d tin sign ,ras p11rchased by 011r 

C11m111dgeo11, Et! C11/hreth m Co/11111hm in /'-)98. "J'/1e Ediwr a.u11111c.1· it is NO"/' a stock sign. as the hook ti1/e he hind I Ju, ho11/c is "The I li.W)l"_I' of 1h1, Alamo." 
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The Convention Gallery 

enate 
C!,risti1111 l/e11ricl, .wayl'd 

<l<'lil'I' in i,i.,· Wasl,i11gto11. 

DC /J/'('ll'('IY 11111i/ /,(' dit'd 

at t/1(• age of I (N ( I 

be/it••·<'). 'f'lu'I'<' is a ,·,•rwin 

age/css style to I fr11rid1 

ad\'t'rtising //,at makes 

er,•11 tl,is /9.JO's ti11-m·er­

rnnllwanl sign look pre­
Prol,ibitio11. Not really old­

fashi<nlt'd in llfJJU'araw·,·. 
/111/ ('I'/'// //,e /'(IIIS /l(ll'l' II 

sty!<• //,at is a rcmi11der ofa 
ki11dcr. gt•111lt•r time . ..,1,1'11 

b,•cr 11·a.\' 111ort• 1!,a11 helly­
wasl,, and hr,,weries still 
IIIIUlt• a/(• as ll/1 (l("('()IIIJ)lllli­

m('/1{ w food, 1101 just a 
quid 1,/ost of !,igl,N alrn-

1,o/. '/'his h1'a11tif11/ .l'ign is 

in ahsolutl'ly 11risti11e con­
dition.' 

BEER 
nd 

J\le 

/\11 1896 Banholomay rnle11dar 1/,at /,as been we/1-lo,·ed o,·er tl,e .,·ears. /1111 
1111forrn11a1ely. 1101 1\'d/ rnrcd fm: '/'l,e paper i.v in poor slwpe. ,.,;,1, m11cl, l'dgl' 
damage. and tl,e calendar pm/ appeors to l,m·e he rrtlll<wlu•d wit!, wpe thm /,ad 

/Jadly yellowed. Still, ll'011id11'1 this look greal lw11gi11g i11 11 dc11? Style. grtu·e, 
\lictoria11 elcga11ce .... i1 has it all. SJ,<' 11·as 1101 i11c/11ded i11 1/,c pre-Co11rt'111io11 

issue. and I hope she 11·e111 l,01111' 10 a /?ochl'stl'/' {'(/l/t•1·tin11 a}IN 1/,e Auction! 

The Breweriana Collector 

"'f111, Dusk of tl,e God.{', Ri,i111• 11111id,•11s from Voigt. Dl'tmit. The lw11.,cl­
m,111chen has a great joh ... het•rl(•,u/er to a s11't11"111 of ua/...ed nu,,-maitls! Again 
1\'itl, this li1/w, 1/w pap<'r c1111ditio11 is 1w1 good. /1111 1/,is is large/_1· water .11ai11-
ing. u·l1id1 nm hl' rc11UJ\'l'd hy r111 t•.rpert restorer. Thi.,· auction itl'm H'Os a hit of 

a s/wckl'r 10 !?icky Scl,midt. ,1,,, A11c1io11e<'I'. as i,is rn/1 hid 11·a.1· i11111wdiml'iv 

act·l'ptNI /Jy a Der roil area mc111b1'r! bu/ of' bidding. and //,I' t>i<'n' /,as a 11ew 

homt·. ajier some n•storation is don£•. Isn't this a spcct<u·ular litho? 
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The 11111111(1/ Bod fl_rcr is pe1hup.1· f/1(' 111vsr cphc111eJ'{I/ of 111/ fill' hf'n lirlw.,·. Thf'_r ll't'/'t' JJri11red 011 ligllf-ll'<'igl,r p11JJf'r, t!esigtwd ro las/ 011/y {I jl'II' 11·1•f'h, {//Id ll'f're 

gt'llt'J'{l//r .l'/ock pi,,,.,,.,. (rl,c J\./J ahm•t• a possihft• l'.\'t't'JJ/ir111). Mosr k11011'11 ... ,,,.,. 1rnrcl,011st' of disrrihllfor ji11d.1·. 111'\'cr /,{lri11g hec11 displayed. The A11/1eu.,·er-/Ju.1·cl, 

,,r lf'ji /,{Is //I(' rmt!irio11al go{I/, {llld ll'har looks like a s/t•t·pi11g cu/lie dog. The g/11.\'s 11111/'ANI "/Jud1rei.l'l'I' .. . \'1'!'111.1· ro c11llfai11 jusr rhm. ,wr rl,c hock adrl'l'fised 1 The 

Rf'gal Pmd11,·r., (Sa11 Fra11f'i.1·1·0. CA /9./3-1935) is oh1·io11s/_1· {I srock prillf. 11'ir!, 11 goar /'{/II//J(IJ// ,wridc a keg. t'tlfll'i11cd ll'if/1 !,op letl\'es. !,is 1rhisker.1· draggi11g i11 

a glass of good d{lrk bee,: 

folk abo,11 oh.,·rnre bn'll'eries! /11tasrate i11 Sioux Ciry. IA .l'/arted i11 /908 (111111.rn{I/. as loll'a fwd 111ore /,0111.,· 11·ir!, /o/'{// 1111d .l'/11/1• 11mhibirio11 rlw11 t111y11•/u•rt• else I 

k111111•), a11d /astNI u111i/ rlw state ll'CII/ dry.f,1r the /asr ti111t' i11 /9/6. This must be the rl'lyjirsr (a11d 011lr1) rm_,. rl,cr product'd, as ir f'arries rl,e 1906 Pure 1.-ood a11d 

Dmg 111a1ularorv. ll'hicl, lapsed i11 1908. J\11d rill' 111ug m righf .... 11'/Wt ('{/JI 011,• sm·' This is 11,,, 111osr colo,ji,i mug /'rt' c,·n .,.,,,,,,, ll'iri, dcl'Urario11 {II/ am1111d its girth. 

A Mettlacl, 1rea.,·u1'l' ji-0111 the ./0/,11 Murmy col/cctio11. likclr 1111k11011•11 to m,r 0111' /1111 him u1,ri/ ir 11'1/S JJllf i11 1t,,, Rodll'Strr C11111·e11fio11 aucrio11 .. It prod11ced some 

.,pirired hiddi11g. a11d 11011' has a 11ell' home FAR all'ayji'{)/11 it's B11J]rdo. NY place oforigi11. Lake \liew IJl'l'll'i11g CO.? 1885 ro 1920 1 With work thisji11e. how come 

they art' so w,lwuwn? ~\!here an' the rest of these glorious mugs? 
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A l'ery mlmji,J faclory scene ji'OIII Dobler /11·,·11·i11g. A/lllm,· NY. '/'hi.,· is a/1 /wrsc-drmrn 11·11.~011 em. likl'iyji·om brt11·ee11 /893 and 1908. i/1(' /Jn,11·,•ry's las/ period 
of i11dl'/){'IUil'I// 011·11ership bcforl' Pml,ibi1io11.Tlw hrell'ery O/Jl'/'l/1{'(/ m II dil·isio11 vfChris1i1111 Fcign1s111111. N,•,rnrk. N.I until 1920. 

ctlf'11D 
-'I: (,ir. 

Po'1)~ t• t 

The Breweria11a Collector 

Al l<'fl. this /8')8 
c11fr11dar lir/111 fa ji'om 

Pol/Sl'ille' PA' d<'Sf'ilt' ill<' 
Mt. C11rho11 11111111·.. /\s 
Pi11.,h11r.~h 11h.,orh,,d .wr­

rounding ar('t1S into th<' 
Co1pon11i,m. so did 

Potlsl'ill<'. '/'/,is fitho was 

tagged hy IIJ<' plwtogrllJJ/,er, 

ll'ho c1·idc111/y hm II thing for 
wa.,p-u·ai.,·u•d lady drum­
mer.,·, as "tlw hf•.,·t piece at 
1t,,, Co11rc111ion". It was 

oj]i•rcd hy \Vil/i11111 Droege. 
Lady NAIJA-iu·s. ar,•11't yo11 

glad fashio11 /,as changed~ 
36-/ 5-./0 1//1/SI /1(/1'(' /){'£'11 

,111ji1/ly 1111C·u111fort11hlc! 

'J'lw lit/wed ti11 
('or,1er sign isn't .from Nc•u· 
U/111, Patrick' It was 1111 ,11/ 
}<,r a /Jmoklr11. NY hrc•11·c·r 
11a11wd l\lilli11111 Ulml'I: ll'ho 
hre,n•d 011 11,•a,·,·r and 
Bcil'idl'l'l' Sts. from 1871 till 
l,c died i11 /899. The /Jrt•11·<•1y 
ronthw,·d until Prohihitio11. 

all Convention item photos by Peter Blum 
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The Rochester Convention 
barge trip on the Erie 

photos by George Lol'e 

;\ Cu11re11tio11 side trip: a cruise on the re.\ton•d mu/ reu·atered Erie canal! 
Man/ta Lo,·e aud Marian .Iaeger. aud oue of the l,argt•s C'l'<'II', prl'fllll·iug to 
dt•pm·t. 

Under a bridge. and appma1·/,i11g a (111•11·) lift lock gar,• 011 tlte ,·a,wl. Tlte bm;~e 
is an island of1ra11q11i/i1y. a.,· 1/11• ,·mwl is l,{'/011· tlte le1·,,10/1/11, .1·11ro1111di11g area. 

Except for tlte sound of tit,• motor (110 11tttlt•-1011·t•tl barge.~ itt'l't'.1 ). 0111' rnuld ht· 
hack iu tlte times ll'itl'lt 1/11• l"ri,· Canal 11·as tlw 111ai11 sltippiug rott11· tltrouglt cen­
tral Nell' York State .. 

O11-boanl lw.1JJi111/ity: Leji to Rigltt, Mary \V/,ite. lier/, aud I/ell'// 1/aydock. a 
familiar/ace that I ca111101 find a 11m11e for. and Lois Lou/a. '/'/,ere are 111·0 ,·,ms 

of J.W. Dundee 1/oney brown 011 the table ... good Genesee pmduct! 

l\t rig/11, Stan 
Lou/a reads up 011 
Canal history. /-Ii.,· 

ll'ife Lois faces 

mrny from rite 
camera. with 
lie/en liawlock 011 
tlw other sifft,. Jim 

1111d Clteryl Kaiser 
arc seated at tlte 
w/1/e uear tlte 
b11/k/11,ad. 
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"Oh. the E-ri-c was risin', and the !beer] was gcttin' low. and I scarce did think I'd 
get a drink 'till we got to Buffalo-oh-oh, 'till we got to Buffalo!''The crnise patrons 
were likely glad the Editor was NOT present, because I probably would have 
remembered ALL the verses to this old Canal song by the time the crnise ended. 

History note: The Erie Canal was the primary way to move freight west 
in the pre-railroad clays to eventual transport on the Great Lakes. Completed in 
1825, it ran from the Hudson River at Albany all the way across the state to Buffalo 
and Lake Eric. It was the first man-made link in water transport that eventually 
reached the Mississippi River by the Illinois and Michigan Canal from Chicago to 
Peoria and the Illinois River. Next year, in Chicago, you can visit THAT part of his­
tory, if so inclined! The "barge·· that plies the Erie canal's rewatered sections today 
is assuredly modern, but retains the size and shape of the old mule-drawn barges. 
See, you can learn something more than just BEER at a NABA Convention! Plan 
to come to one. Chicago 2000 would be a good place to start! 

Ar lt1i . .lim Kaiser (our '/i'l'(1.rnrcr/ and Pltil Mand:11k fro111 Canada ,•njoy bN'r.,· at t/11' boll' of tlte barge. 
Phil. q11i1e pmperly. drinks 1-/ouey Brown. while Kaiser has a /lei11eke11 . .lames. we are supposed to s11p­
porr our local brewery. whtJrtJ ever we an).1 
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Tlte Brewerim,a Collector 

L1f1: Fa.-1•.,· .1po111•d: ro11gl,ly lt'/i lo rig/,/, i11fro1111111k11u11'11 and Mwy Co11110/ly. 

8el,i11d. (maybl') Teny \Varrick. J11dy 8rockmw111. Frl'd Fran(. /Jelly lmbod/'11, 

Mw:r \V/,iu• (/,air), lll'rb 1/ayduck. IJ11d /111/,od('II, llelc•11 1/ayduck and Jim 

Kai.l'l'r (.n111gla.ue.1· 11wde/). Clwry/ Kaiser. /Job.Iaeger, ?:' . .loan (.1/1011/dt'r) and 

Al Kogo,,. and ./0/,11 Dinger. 

Beloll': No. 1101 jim11 fill' ,·anal rrip .... 1/l{'rl' 11'/IS 110 'firs/ cla.l's" 011 board. From 

1/w l,a11q11N. a wbll' fie/I of BC co111rilm10r.l'! A1 lt:fi. Marrlw and George Lm·,•. 

Ar Rig/11, ./0/,11 Co11110/ly a11cl his 11·ife Mary. and Al (of Srcgmaicr /amt') and 

./0011 Kogoy. pi,010.1·: ./0/,11 Co11110//1· 

/11 .l'f)ill• of //,e d11plirn1i1111 of.,·e,·eral j,11·1•.I', a11d .l'1·1·1·ral j,1cc.l' I .l'imply {'()11/d 1101 

a11a1·/, name.,· to. ,1,,, lc'ditor is gm11f11I lo 11,e Loi'/'.\' and //1{' Co1111ollys fur 1/,c.,·1• 

plWW.1'1 

Chicago 2000 ... be prepared to drool! 

not just every town tho _·1.."Un 
can boast ... 
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=====The German Brewer's Occupational Stein===== 
Photos by Henry Smith from the Waller Collection 

Andreas Raab 

!-fa11s /-fol/bock 

Me11de/i11 Scl111erberger 

Markus Stel/11er, Teamster (Bie1ji1hrer) 

20 

U1111a111ed 

Eduard Bom 

I 
Johan Breg/er 

The wrap-around designs on these steins are here 
unfolded so the whole design can be seen at once, 
something that would never happen in life! These 
steins praise the occupation of brewer, and rely heav­
ily on traditional symbols and slogans to do so. Note 
that Born, Hollbock and Schnerberger's steins are 
essentially the same side panel graphic design, but 
with much different treatments and coloring. The 
Bregler stein is interesting because the implements 
are different (a yeast skimmer and hop sieve). Also 
note on the right panel the "Schussenleisl", the bar­
maid at a shooting match that was borrowed from her 
native Munich by Schlitz of Milwaukee. The rampant 
lions look like racing greyhounds with poodle cuts 
and dragon tongues. Gambrinus abounds, looking 
like a Merlin, a slender French king, and a Roman 
God .. ls this what they call ''artistic license?" 
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Occupational Steins from Germany 
The Brewer, or brewery employee 

By Thomas Waller, with photos hy Henry Smith 

Whether gelling up in the wee hours. or working the 
late shift, at one time or another we all have to work. At times 
work can be difficult. to say the k:ast. If the truth be known. 
most of us would admit we take pride in our work. regardless of 
the perceived status of our occupation. 

II was a real sense of pride that caused Germans near 
the turn of the 20th century lo create so-called occupational beer 
steins. These steins arc easily defined as those having a decor 
designed to reflect the livelihood practiced by the owner. They 
could be purchased as a personalized stein hy the owner or 
given as a gift by others. Many occupationals represent presen­
tations by professional organizations. trade unions. or co-work­
ers. They could commemorate a special occasion or celebrate a 
well-earned retirement. In this respect occupational steins can 
be compared to the traditional gold watch often presented to 
retirees by American companies. 

These steins closely resemble Regimental military 
steins produced during the same period. In fact. both types bod­
ies were often interchangeable. Perhaps their closest American 
cousins arc occupational shaving mugs common in the United 
States years ago. Although less elaborate. they too displayed a 
motif or symbol associated with the owner's trade. along with 

the owner's name. usually 
in gold leaf. 

Occupat ionals arc 
made of virtually any stein 
material. although they arc 
most commonly seen in 
pottery. porcelain and 
glass (with inset porcelain 
lids). Perhaps the most 
desirable of these arc creat­
ed in porcelain. Although 
1.0 I itcr sizes exist. they arc 
far more common in the .5 
liter variety. Occupational 
steins arc characterized by 
their glistening white bod­
ies and stccplcd pewter 
lids. Large colorful trans­
fers appear on the steins. 
Often the stein makers used 
accent painting highlight­
ing the transfer. The deco­
ration used to represent the 
occupation was either a 
scene common to the trade. 
or a grouping of symbols 
such as tools readily associ­
ated with the business. 
Many steins combine both 

Fig I. I\ .'1ci11 """"'" to lla11.,· flolllw,-k. eri- represent at ions. 
tit'mly a hn·w,·ry ,rorker. The traditional An added bonus to 
hr<'H'l'l'S sign <1f1/Ji't1rs at top. with o sam­
pling cu,,, a mas/, stirrl'r tmd a 1110/t shorcl 
sticking 111> Ji·om a hrt'wc1:r \'l'S.\l1 /. ,.,,crlwp.,· 

that is a n•1m•.w•11tatiwc of 1/nr 1/olllJCwl 
leaning on " ,·at iu tit<· c<•11ter forl'growul. 

The Breweria11a Collector 

these. and most porcelain 
steins. is the lithophanc 
located in the bo11om of the 

stein. Created by vary­
ing thicknesses of 
porcelain in the mold. 
their beauty is apparent 
when held up to a light. 
Unlike modern porce­
lain examples. where a 
woman ·s nude figure is 
seen. antique varieties 
usually display home 
scenes or pictures or 
notable persons. such 
as kings. 

The occupa- Tl,is Jw.'1oml scent' of /o,·cr.,· kissing is tlw lit/w­

t ions represented by gmph i11 the houo111 ofll,•rr llo/l!J11d.,· stci11. 

these steins run the gamut from common laborers to business­
men and bankers. They include butchers. bakers. brewers. 
blacksmiths. machinists. masons. carpenters. roofers. and 
wagon drivers (teamsters). and many others found during the 
era. Usually. the owncr·s name is proudly painted across the 
face of the stein. Sometimes the name can be found engraved 
across the outside rim of the lid. 

Unfortunately 
reproductions or occu­
pational steins were 
produced in the last 
few years and care 
must be taken 10 avoid 
mistaking them for 
originals. Typically 
these new steins have 
non-pewter metal I ids 
that appear new. They 
usually contain a litl10-
phanc or a female fig­
ure as previously men­
tioned. Genuine porce­
lain occupat ionals 
were produced around 
the turn of the century 
although some exam­
ples can be found from 
the I 920's. Few of 
these porcelain steins 
carry a manufacturer's 
mark. If a mark was 
applied, it could easily 
rub off of the non­
porous underside of 
the stein. As with all 
antiques and col­
lectibles. it is prudent 
to thoroughly research 
your collecting interests 
and to know the seller! 

My interest in 

Fig 2: Tlw stein 11wm,tJ to tet1111stl'r Markn., 
Ste/111,,,: The insN is the t/111111blift." draft hor.w• 
in )id/ hanw.,·.,·. Thi., 111oy he a rt·tirt·menr stein. 
as it show.,· a buy, a young 11u111 ll'ari11g lwm,·, 
thl' .ff<'m' a/Jo,·,·. and an oldt'r u·ef/.tfrrx.,·et/ ,·011-

ph• strolling arm in arm. 
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Fi,~11n• J: IV<• al/ lu11·c 0111· "gmi/s": Tom'.,. u·ax 

Iii<' t\11drcas Noah .w,•i11 '"' jinr .w111· in rile 1)/Jok 
1/tar i111rod111·cd ltim ro Ocrnpario11als. Tltis is 

1/t1• \'{'/'_\' Sll'ill pil"l/1/'I'" ill 1/t111 /Jook, 11/111' ill 

1im,·.'i co/l,,,·1io11! 

occupation al steins 
began by accident when 
I purchased IO beer 
steins in a liquidation 
sale. Two of the steins 
stood out more than the 
others and I began to 
research their origin. 
Eventually I discovered 
they were occupational 
steins representing the 
butcher and machinist 
trades. The first book I 
was able to locate was a 
small paperback titled 
'·Steins and Prices·· by 
June Dimsdlc. The 
book. published 111 

1970. was a very basic 
guide to steins and their 
values at the time. One 
chapter provided infor­
mation and photos about 
occupational steins. 
After reading this book I 
knew what type of stein 
I wanted to collect. 

The very first 
photo in the chapter 
showed a beer brewer 
occupational. It was 
quite a beautiful piece 
showing a colorful fig­
ure of King Gambrinus, 

proudly holding his product. The stein had been presented to 
Andreas Raab. As I collected steins I always went back to this 
photo and .. pined"' over my desire for it. Years went by before 
I saw such a stein. Imagine my surprise when 25 years later I 
saw the very stein pictured in the book, offered at auction! 
Needless to say, it now rests proudly on my shelf! (figure 3) 

After collecting occupational steins for many years. 
----,ttt-•r .... ,,... n,m Bi , " 

11111 t•or ,,,.ftln~1,"tt1 :r"t,rltru 

Fi_~ . ./: Tlte /111/ .,·c,,,,,, 011 rlt,· Naab .l'/l'i11. 11111irapped rim, 1/,c magic of 
Pltmo.,·1,op. T/11• slog1111 in rhe ri/Jlm11 hc/011· Ca111hri1111.1· 1ra11.1·/afl•s as "Long !fr<• 
1/te Nol,!,, llrt•11·t•ry". Tltc slogan m•ar rile lid. U1l'r soil di<' \Vd1 \'('l'(/,•r/11•n als 
ror D11r.1·1 dt·r /Ji1•1-/Jra11er .l'/erlw11 ro11.~ltly m111.1/a1,•s as "Soo11,•r slto11/d 1/te 
ll'or/d ml 1/11111 a /,r,•u·er die from rltirs1." Tlte left pa11e/ is a /Jrell' kcu//>. rite 
ri~ht a {erme11u•r or f{lt.:l'ri11~ tw1J... 
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I/err Stl'llncr's s11•i11 tells a .,·101-y om' 
111•,·,/11'1 .,peal, Ger111a11 10 1111cler.,·1a11d 
(hlll ii doe.,· /11•/p') Tltc mouo 11111/11• lid 
read., "God hies., 11111· diligcm·c": JIU' 

lid sltoll's a farm hov: 1/u, rig/tr /i(IJU'/ 

show.,· a lad lt1a1·i11g !,is lwnt<•/011·11. 

and hi.,· crying motlwr. The ,·,•tttl'r 
11111u·I. "l/oclt lclw il,·r Bie1ji1hrt•r" or 
l.011g lire the hl'l'I' (ll'ago11) ,lt'il'<'I'. 
slwu·., Srellner "'°I' !,is 1rago11. 11as.,­
i11g 1/11• /m•11·,•n•. 'f'lw !,fr 11011<•!, "So 
/e/ll'/1 tier !Jil'1jirhrn". shows a ll't'll­

dH·.,·.w•il rn11pl,•: "This is 1hc lift• of 1/w 
Bcl'r 1c,1111.,1cr". 

~-: ~•II ~u ~•~ll r.- ', 
• , ~"•re-t ~~in:~t..:f ..... 

my favorites. as you may have guessed. arc those associated 
with the brewing industry. The ·'BicrBraucr" or Brewmaster is 
understandably a common theme in brewery occupationals. 
Scenes of the brewery, or its inside workings. arc seen along 
with the symbols of the trade. as discussed earlier. For the beer 
brewer these were naturally the bucket, stirrer and scoop in a 
barrel. Besides the motif on the stein, most contain appropriate 
inscriptions hailing the virtues of the trade. ··Hoch lcbe die cdle 
Bicrbrauerei'' (Long live the noble brewery") is one such exam­
ple. Another reads "Hoch lebe das edlc Handwerk der 
Bierbrauer" (Long live the noble craft of the beer brewer). To 
both sayings we can only answer a hearty '"amen." 

As occupational steins were once a prized family pos­
session, their intrinsic value often limits their availability in the 
mainstream market. Rarely are examples found outside of spe­
cialty dealers and auction houses. When found. these colorful 
relics make for a beautiful display. They are reminders of our 
daily toils and living examples of the hard work of our ances­
tors. 

Tom Waller 

/Ed. 110/e: My German i.rn·, good. Im! 11•itlr tire lrelp r~f' Pew· 
8111111. all tire slogans Wl'/'e translated. I helieFe, heca11se of one 

German word. and tire specific scenes slrmv11. tlrat most of tlrese 

steins were Ji-0,11 hrewery 11•orkas. /11 Figure 4, to lire lefi. lire 

las/ 11•ord 011 lite ha1111er is "8ierbra11erei". wlticlt 1ra11sl(//e.1· as 

Beer hre11·ery. Intl 111ea11s !Ire INDUSTRY of brewing. One stein 

lras lire sw11e slogan. /mi !Ire last word is '"Bierhra11er··. or 

bre11•e1: Tlris may lta1•e hee11 a hre11•111as1er's stein, a.,· it frails lite 

man. 1101 lite i11dus1ry in general./ 
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=====The (real?) Iron City Brewing Company====~ 
by Ed Dannels 

The less famous Iron City Brewing Company was locat­

ed in Lebanon, PA. The brewery supplied the thirsty populace 
with quantities of ale, beer and porter from the year 1889 to 
1920, and perhaps even through Prohibition. Note the date or 
founding! There WAS an "Iron City Brewing Co.'' founded in 
Pittsburgh in 1888. and it operated under that name until the for­
mation of the Pittsburgh Brewing Co. trust in 1899. The 
Pittsburgh Iron City is of course, the one we think of when the 
brand is mentioned. Only about 3.5 hours apart by today's 
Interstate system, in pre-Prohibition days they might as well 
have been in different countries! 

Rheingold became exceptionally popular with the citizenry, and 
was widely known for its superiority. 

After George ·s death in 190 I. his widow Anna, and his 
son Frederick. took over the operation of the brewery. Fred fol­
lowctl his father's footsteps and continued to produce high qual­
ity brews. 

In January or 1915, Freel Ehrhorn and his wife Justine. 
sold the brewery for $52,000 to Harry Wunderlich and Gustave 
Schneider. However. this new partnership was short lived. and 

in April of 1918. the brewery was sold to Francis Perot's 
Sons Malting Company or Philadelphia. 

The most famous beer to come from this brewery was 
their celebrated Rheingold Beer. In addition to the 
Rheingold. the Iron City Brewery produced Canada Malt 
Ale, and also a Porter, both popular beverages with the local 
trade. Annual production of the brewery was about 7000 bar-
rels a year. 

Of course. after Prohibition ended the Pittsburgh 
Brewing Company made the brand name "Iron City" famous 
over a much larger area, and the Rheingold Beer brand 
ended up in New York City. 

The last remaining Iron City Brewery building in 
Lebanon was destroyed by a disastrous fire on the night or 
February 19. 1992. At that time, the building was being used 
as a warehouse by a local Lebanon appliance and furniture 
dealer. 

From 11,,. Cosl1oc1011 rn1alog1w (l.,·s11l" IOI/. 11,i.,· ldl'iy II.D. Bl'acl, 1ra1· is rn1alog1lt'd 
us 1/6-/J. This is Ji·mn th<• L<·bw1011 Iron City. tlwugl, rlu•r<· is 110 1011•11 xhown to 1n·m·,, 
ii.ii slw11/d da1ejim11 /u•111·,•,•11 l'.JO/ a11d /905, if1l11· /;ditor ,nu/ Nil'iwrd l/ag,.,-·., ,mi­
cll' ('0/Tl'Clly! 

Ed Dannels 

The other "Iron City" brewery was located on the 
southwest corner or North Eighth Street at Mechanic Street in 
North Lebanon Township, Lebanon PA. The first proprietors of 
the brewery were Jacob Grave. Will Lincawcaver and August 
Eigcnauer. These three partners were manufacturing Lager beer 
in 1889. They boasted that ·'our facilities for manufacturing the 
best of Lager Beer arc unsurpassed in the state.'' They eagerly 

invited visitors to sec 
their extensive estab­
lishment. 

On March 31. 
I 894 the brewery was 
sold to George 
Ehrhorn, an immigrant 
from Hamburg. 
Germany. During the 
six years that George 
owned the Iron City 
Brewery. he produced a 
lager which he named 

i\ si11111le Cobalt and 11·/,itl' tif! 1ray ll'ith 1!,e Rheingold Beer. 
Lt•ho11011 Iron Cit1· lo~o. 

The Breweria11a Co/lee/or 

This round Im,, rim tray has 111/wJ seem.,· lo th,• F:ditor's ,•,·c thl' a,·1wor/.: tmd st\'lt· 
of a CMlwe1on tray (rotl,cr rilan a Sl,011k or Ka11jill{11; ,~ Sm,11.u/. /1111 is ;lilt 
s/um'II in 1/ag,•r"s catalogw•. No douht ahout the /Jrcu·cry. as Leha11011 PA clear­

ly sl,011·s. 
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111@At¾i-1~=========== 
by Bob Kay 

"Mining" labels ... Drewry's, a case study 
Labclology means. among other things. the act of studying and 
enjoying labels. Let's take a once rather common brand. 
Drewrys, to illustrate. First a little background. The early 
labels state that Drcwrys was first brewed in Canada. Oh? 
Member Dave Craig informs me (and American Breweries II 
agrees) that Ed Drewry settled in St. Paul, MN in 1859, formed 
partnerships with several men. operating a brewery on Payne 
Street that was about 2 blocks from the Hamm·s Brewery. In 
1868. it was Drewry and Son. When Edward died in 1880, his 
wife operated the business. It continued brewing as Edward 
Drewry and Drewry and Sons until it closed in 1912. There cer­
tainly WAS a Canadian Drewry operation! His son. Eel Jr., went 
to Winncpcg in 1872 and managed a brewery there before tak­
ing control of it in 1877. It certainly looks like the family was 
involved on both sides or the border. The first US post-Repeal 
labels say "First Brewed in Canada"; why the American 
Drcwry·s brewery wasn't considered important enough to men­
tion is anybody's guess. But we now know that Drcwry's fam­
ily beer was brewed in St. Paul. MN as early as 1859! It might 
have been ignored because it failed before Prohibition. while the 
Canadian operation was quite successful. Anyway. let's fast for­
ward to Repeal and Drewry's reintroduction to the US. 

The Corporation w;1s headquartered in Chicago. but first Repeal 
production was by Sterling in Evansville, IN in the 1933-34 era. 
Application of labelology allows us to determine that this was 
contract brewing as the labels say "Dis1rih111ed hy The Drewrys 
Ltd., USA, Chicago, IL". Use of ''distributed by'' rather than 
/Jre1Fed a11d hottled hy was the tip off. These Evansville labels 
first use a stern-faced. mustached Mountie (you know. the guy 
in the reel coat and drill sergeant's hat...Thc Royal Canadian 
Mounted Police ... Ducllcy Doright) holding both a glass and bot­
tle of beer, and carry the slogan ''First Brewed in Canada 1877. 
Now Brewed in the USA''. 

In 1936 Drewrys purchased the reopened Muessel Brewing Co. 
in South Bend. IN, renamed it Drewrys Ltd. USA. Inc. and 
began their own production. The labels that followed have 

1-'ig. :?: Still SOll//'11·/wt gri111Ji1cl'd. 0I,r hem has lost /1is /Jar. /J111 I/AS g11i11cd" 
heller looking horse! '/'his is II design for II l1igh speed /at,,,/t•r of the ''"riv 50's. 

proved extremely fertile hunting grounds for students of 
Labclology. Perhaps most interesting arc the changes with time 
in the way the Mountie is pictured. For example. after the move 
to South Bend. the Mountie gets a horse! Then in the early 
I 950's he loses his beer (and his mustache)! Taking away the 
Mounties beer was an obvious sign of the times! Rumors of 
objections to picturing one of Canada ·s finest drinking beer, and 

DREWRYS 
[xhn 1Jl_!J 

BEER 

Fig. I: Ar lcji. our sral,mrt .rnhje,·1. i11 rn 19.13. woud. b111 horseless. 1\1 rig/11. rt}ia 

111ori11g to South /Jc11d. he could 1t}j,1rd a lwrs<'. The."' early /11/,e/.1· sri/1 li11rc a dis1i110 

,,r,·-Pmhihition fr'r•/ing. a11d r1•prese111 /11'1'1' 1ype.1· of1111 older d"-"· 

Fig .. /: Ar top. i11 a11 rjjrm 10 "nwdcmi:c" 1he hrr111r/'s look. the 

A101111tie. 1101t· younger. and H'if/, a /Jig ji·icndly smile. is e11dosed in a 
shield. h111 Ill' s1il/ has ha((hi.1 lwrse 1 Ar /w110111. l'1·erylwdy had lwr­

i:0111"/ lines. 1110/'C easily read rn111c111 lines. rtw shir·lt! 1ri1h th,• 

J\401111fil' shrinks. and J/w lwrst' disuppt'(II". hut thl' .rn1ilc gets /Jigger.' 
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Fig . ./: Al ll'fl. lh<' flagship lmmd is .,i11ki11g. along 11·i1h lh<' rl'sl of //w ,·011t/J/III_\". A graphic ,mi.,·1111igh1 dcst"tilw 1his /ahd as ""l"f<'a11··. I 1m11/d say ··.1piri1/es.,···: !h<· 
gold hadgm111ul //{!he shi,•/d is gone. as is 1/w dc/"ormirc (H'S/. a11d 1/1<• Mo11111ie

0

.\".fa,·,· ha.\" IH•1·11 rrdwwl 10 a !>11111-/1 1if do1s. /\1 rig hi. wi1h 1/w 111•11· l!l\'IU'r A.,·.rn1·i<11ed. 
1/u• old Ji1111i/_1·ji'ie11d is gl!II<'.' fill' 11cd la/)(•/ sm·.,· ii a/l ... i(sj11sr "/Jig/)'". a1101hcr off hra11d price'"'"" 

the implications thereof to the younger set undoubtedly led to 
the Mountie going on the wagon. at least as far as beer labels arc 
concerned. Not long after. in a complete label redesign. the 
horse lost his ass (oh pardon. his rear quarters ... rcally!) Then, 

in a shift to the shield label format. he lost his horse. By this 
time. we must assume the public was rapidly losing interest! 
Then the helmet and garland vanished, and by the time 
Drcw1fs folded its tent, and Associated Brewing Co. took over. 

Fig. 5: '/'he dl'rolwio11 l!fa 111m,d hrmul sy111ho/Jl,,•,,·1· <ll't' e11/arge11w11rs 1ifpor1io11s of1/w 1·0111plc1r /ahels 
.,lw11·11 i11 rill' aniclc. so lh<' Mo11111ie him.H•lf ,·,m lw .,.,.,.,, hc11c1: As 1/u•s,· /a/>t•/.,· ,,,.,, 111os1/y rl'(/ fidd, h/ad 
/c11Ni11g a11d de/ail. a11d go/ti 11<·1·e111. rc/a1i,·e sluuli11.~s an• i1111w.uihlt• /0 SN. /J111 I 1hi11l 1/w 1111·s.,·llgt• gN.,· 
mTo.,·s! From .,·u•rn and m11111rc. to rlcan lil·in,i: and h<•t•r-lt•.,·s. 10 ym111g am/ ,~,·,~11111ully lwrst•ft,.,·.v. lo ,,.,·sc11-

1iallr ,,.rpn1.,·.,·io11l,•.,·s and thcn to wu•mplo,·nwnt. Lo. /wu· lite mi3ht\' ... 

The Breweria11a Co/lee/Or 

the Mountie himself vanished. I-le did make a 
brief reappearance after the Heileman hiatus 
when the brand was sold to ... Evansvillc 
Brewing. operating 
where the brand 
Prohibition ended. 

the old Sterling plant. 
first appeared after 

llcrc·s a list of some of the more obvious 
changes found on Drewrys Beer and Ale 
labels. 
First Brewed i11 Ca11ada 1877, Now Brewed 

i11I/ie USA - ca. 1933-36 (Evansville labels) 
Canada's Pride Brand - ca. 1936-38 (first 
South Bend labels) 
or Canada's Pride Since 1877 - ca. 1936-38 
(South Bend labels) 
Canada's Pride Brand Since I t/77 - ca. 1938-
50 
A Fa111011s Name Since 1877 - ca. 1950-66 
F a111011s Since 1877 - ca. 1950-66 

While we stop here. there is much more to be 
gleaned from Drcwrys labels as they move to 
Associated ( 1966-72), Hcilcmans ( 1972-88). 
Evansville Brewing Co. ( 1988-98) and then 
to Pittsburgh Brewing Co. ( 1998-), although 
the brand docs not seen to have appeared 
under Pittsburgh ·s banner. 

Beerfully yours! 

Bob Kay 
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.. De Gustibus Non Disputantum est"· 

As I prepared this issue for the press, I received an 
advance copy of Bob Skilnik's EXCELLENT new book. The 
History of Beer and Brewing in Chicago (see ad on pagc30.) 
As the Convention is there in 2000. and this book is a darned 
near complete coverage of the whole Chicago brewing experi­
ence (and a good read to boot!), I'm tempted to recommend the 
book as an .. official" Handbook for the Convention! A full 
review will follow next issue. 

I find myself looking for and reading the increasing 
number of locally produced newspaper articles that cover the 
subject of beer. Our local paper (Chambersburg Ptthlic Oni11io11) 
is part of the Gannett organization. and often reprints such arti­
cles in the Food section. Here is part 01· one such. from The 
Norwich (CT) B11lleti11. by Ken Stroebel: 

"Image isn't everything in the microbrcw industry, but 
it is something, and most beer makers work long and hard to 
come up with images they think will appeal to a broad cross sec­
tion of brew buffs. 

"Some - like Magic Hat and Pete ·s Wicked - use humor 
to hawk their products. Others - like Samuel Adams and Capital 
Brrcwing - use history and patriotism. For others - like Sierra 
Nevada and Boulder Beer - the great outdoors is the selling tool. 

''Dutiful consumer that I am. I have to admit I put some 
stock in image. It could be the best beer in the world but if it's 
called Bad Infection Ale and has a picture of a festering wound 
on the label /Ed note: f/111111. ll'o11der ll'he11 .1·0111e Micro will giFe 
this idea a t1y ... 111igl,t sell to "ER" or .. Chicago Hope" fans!/. 
odds are I'll never actually give it a try." 

I suspect that I have in fact tried "Bad Infection Ale''. 
albeit produced under some other brand name! Looking back 
over the list of brands reviewed, or mentioned elsewhere in Tile 
1.1.C . I suspect the ''least likely-to-appeal to the Bud drinker" 
brands I see arc '·Dead Guy Ale" and ''Diaper Pail Ale". Gritty 
McDufl"s ''Black Fly Porter·• with its label image of a swarm of 
Maine Black flies could well fall into this category as well. I 
never tried Diaper Pail. but the other two arc among my 
favorites. Conclusion: label humor sometimes is rather ''dark". 
but a good pun, when suggestive of content. IS a good way to 
get the attention of a micro fan looking for something different 
10 try. And even the regional brewers give humor an occasion­
al try; think of .. Pigs Eye··. the de facto f'lagship brand of 
Minnesota Brewing. A brand name so unlikely. it was almost 
never produced, but I suspect today it outsells .. Landmark'', the 
brewery's flagship brand. 

On a different tack: I was recently asked what my 
favorite beers were. I stumbled. blurted out a few names that 
came quickly to mind (probably including the one I was cur-
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rcntly drinking.) /\f'ter giving it some thought. I come up with 
the following list. They arc perhaps not my ''favorites", as that 
sort of implies regular consumption. but these arc certainy 
among the most memorable. In the order they were written 
down: 

Reel Tail Ale. Mendicino B.C., CA 
Snow Goose, Wild Goose/Frederick 13.C.. MD 
Merry Xmas/Happy New Year. Anchor Steam, CA 
Bigfoot Barlcywinc and Cerlebration Ale. Sierra 

Nevada, CA 
Pilscncr Urqucl from Czcchlosloakia 
Oatmeal Stout and Tadcly Porter. Samuel Smith. UK 
Chimay Cinq Cents. Belgium 
Omegang Abbey Ale, Omcgang B.C. 
Trippel and Abbey Ales, New Belgium B.C., CO 
90 Shilling Scotch Ale, Hoster B.C., Columbus OH 
80 Shilling Scotch Ale, Appalachian B.C., Harrisburg 

PA 
Subliminator Doppclbock, Frederick B.C. MD. 
Captivator Doppclbock. Hoster B.C .. 011 
Triple Bock. Sam Adams 
Rogue Oregon Golden Ale (or any or the others!), 

Oregon B.C.. OR 
and my whole lil'c favorite: 

Ballantine Burton Ale, from way back when. 

Having offended everybody I ommittecl. on to some 
current products! 

Vigilante Porter, Yellow Rose B.C.. San Antonio. TX 
1996 7 ·97 --world Beer Championship" Gold Medal. Saying 
that this isn ·1 the best porter I 'vc ever had downgrades its inher­
ent quality and trueness to type. Ruby brown in color, sumptu­
ous malt nose, a rich. well-balanced middle and sweet malt then 
hop tang finish. The label reminds me that Porter was called 
.. The Entire'' when first served from one cask. It is that; every­
thing but wimpy. Obviously meant for local consumption. these 
bottles arc date coded. Thank you, Ed Culbreth! 

Wildcatter's Crude Stout, Yellow Rose B.C., TX 
Texas crude! I like to call a really dark stout .. driveway coat­
ing". and this qualifies. Completely opaque. rich, rich roasted 
malt flavor and an almost chocolate finish. Not one negative 
comes to mind (or tongue) ... this is a very drinkable. but not 
'world class" stout. 

Abbey Belgian Style Ale, New Belguim B.C., Ft. 
Collins. CO 

I had this one for the first time about 6 years ago. when still trav­
elling for business, and still think it is superior to most of the 
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"abbey"' ales from Belgium. and an equal to Chimay's regular 
ales. Brown in color, with a fruity-yeasty nose and a malt-dom­
inant flavor. It is brewed to the Belgian '·double ale" style. Some 
day. I'll have a tasting of this, their Tripplc (sec below}, 
Omcgang and Cinq Cents. No way a favorite would emerge. but 
what an cxpericm:c that would be! 

Trippel Belgian Style Ale, New Belgium B.C., CO 
My first taste of this brand. It is so complex and delicious that 
descriptive words fail me! It is rich. smooth. full of Saaz hops 
that come and go on the tongue and end in a glorious finish that 
recalls the whole brew. Astoundingly good! The "best before" 
date suggests a year of bottle life. God is good! Jan Prima would 
approve. ALL words fail me. 

/ /30th these Nell' Bclgi11111 ales are.fer111en1ed in 1he hot­
tie. ho//, seem lo l,m•e a one year l){)//le life. and /JO//, should he 

drunk FfWM A SNIFTER al aho111 50 deg F./ 
Blue Paddle Pilscner Lager. New Belguim B.C., CO 

Just a lager? Arter two great Belgian ales? Not quite a ··mass 
market"' brew. any more than Pilsener Urquell is in the US. 
This all-malt is long on noble hops. and quite short on ordi­
naryncss. Unapologetically hoppy. with a strong finish like a 
good ale. Different. and interesting. but too hoppy for casual 
drinking, even for me. 

Fat Tire Ale, New Belgian B.C.. CO 
This is a classic American ale. CLASSIC! If you sec it. just buy 
it! The $200 you may have missed by not passing GO will be 
returned in the pleasure! i\ny of these New Belgium brews fall 
in that category! I found these in the middle of Missouri in a 
Kroger store. and have no idea how far they ship. 

Schlafly Pale Ale. The St. Louis Brewery. Inc. St. 
Louis. MO (Schell) 

A medium bodied ale claimed to be in British style. Nice ale 

type finish. The big feller on the other side of the state should 
do as well! 

Flying Monkey Amber Ale. FMI B.C., Merriam, KS 
Not a bad product: good color, nice head and the expected ale 
taste and finish. A bit metallic on the tongue, but the coding 
indicated an out-of-date bottle. 

Stoudt's American Style Pale Ale. Stoudt B.C. (The 
Lion, Wilkes-Barre PA) 

Full-bodied and very hoppy (Carole Stoudt's label comment: 
"assertive cascade hop character".) It's the Cascades that arc the 
problem. the brew has no balance at all. just hops. and metallic 
tasting to boot. BADLY DONE! 

Ybor Brown Ale. Ybor City B.C.. Tampa. FL 
Oh boy. YES! An English-style dark ale with a full body, malty 
flavor and toffee notes deep in the finish. Complex. well craft­
ed and delicious! 

Brooklyn Pilscner. The Brooklyn Brewery (F.X. 
Matt, Utica, NY) 
..Brewed in the style of New York ·s pre-Pro German-American 
brewers.'· Oh? i\t any rate. not Utica Club. It does sort of remind 
me or the Picls and Schaefer of my youth on Long Island. Big 
body. rather more hoppy than ··modern'' lager. a step up from 
Bud and several from the Lights, but still rather bland. Mass 
market appeal, I suppose. 

Blue Star Great American Wheat Beer. North Coast 
B.C.. FL Bragg, CA 

This one passes the ''I've been mowing for 4 hours and I sure 
am thirsty" lest! Light. but flavorful. with a nice lemony bite to 
the rinish. An almost pcrfecl thirsl quencher when a cold lemon­
ade just won't do the trick! 

There are or course more. but they shall wait for next 
nose. a hop dominant flavor. and better than average finish. I time! 
expect good brews from Schells. and they deliver on this one. 

Schlafly Oatmeal Stout. The St. Louis Brewery. Inc. 
(Schells) 

A reasonably good stout. but with a body more like a Porter. 
Good Ian head. malty and smooth taste and a hops-toasted bar­
ley taste in the rinish. Not Lop rank. but well-crafted and enjoy­
ably drinkable. 

Rodeo Oatmeal Stout. Crested Butte Brewery and 
Pub. Crested Butte. CO (Broadway B.C.) 

Big. black and moderately bitter. I detected no sign of the malty 
sweetness of oatmeal; this approaches Guiness in llavor and 
texture. 

Bagnell Brown Ale, Osage B.C .. Osage Beach. MO 
(bottled by Pony Express B.C. Olathe KS) 

An enjoyable brew. from a brewer previously unknown to me. 
Ruby-brown color (head disappeared WAY too quickly). and a 
rich ale laste with roasted malt overtones. and a deep in throat 
finish. MUCH better than average. and better than any product 
of the bottlers I've had. 

Hunters Unfiltered Wheat Ale. Osage B.C. 
This would be a "clear beer'' lover's nightmare! Weiss beer (but 
an ale) cloudy with live yeasl. it is hoppy lhroughout. with a 
slight metallic finish. Interesting. but not nearly as good as sev­
eral of the type previously reviewed. 

Osage Lager. Osage B.C. 
This is very good! Very fine flavor. good body and a Pilscncr-

The Breweria11a Collec111r 

Fil Graff. "The Brewers Monk .. 

While I have your attention (I hope). a gentle reminder. 
We all receive a copy of The Me111hership Direc/orv sometime 
after the first of each new year. In the past year or two there have 
been many changes made to telephone area codes. and even 
street addresses where the 911 system is newly installed. We all 
have the .. Zip +4" code 1hat is becoming more and more impor­
tant for the limcly delivery or your mail. Hundreds of you are 
likely on the Internet now. Maybe collecting interests have 
changed since rirst you gave our Execulivc Sccrelary a listing. 
PLEASE, take a moment RIGHT NOW. and take a look at the 
1999 Directory. See any1hing that needs amending? No Zip+ 4 
listed? No Internet address? A postcard will do. but PLEASE 
send Bob Jaeger (sec the Buy-Sell-Trade section for HIS new 
address!) the updated information! PLEASE! Or, if you arc 
"wired"'. you can e-mail the information to Bob Kay, who com­
puterizes the directory information, at <bccrlabel@aol.com>. It 
recently cost me a$ I information call because one of the former 
NAB/\ VIPs had neglected to change his area code THREE 
years ago! 
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\~~JBJ ~ Y- Here we are approaching the year 2000, a 
~ .. new Millennium, and we arc in NABA's 29th 

year. The first of the "NABA Newsletters" was 
dated November, 1972, and nobody was worried 

about any Y2K bug (did anyone think in terms like ·'Y2K" 
back then?). Fil tells us that the computer is compliant. so we 
need not fear missing an issue! 

A few words about the Rochester Convention: it 
involved a good deal of work, but I certainly do not advise any 
future Chairperson to plan to completely change residences 
two days before leaving for their Convention! NOT a good 
idea, but that is the way the various contracts worked out. Also. 
there was some question raised about holding two similar con­
ventions in the same city two years in a row. NABA was 
booked into Rochester BEFORE the other breweriana club 
switched their location from Cleveland to Rochester last year; 
NABA was committed, and could not change. Not everyone 
wants to go to the same city two years running, so our atten­
dance was hurt by the "same city two years running" problem. 

I do want to thank John De Voider and Bob Gottschalk 
for all the pre-Convention and detail planning for events and 
arrangements they did for all of us! Also, the ·'usual suspects'' 
did yeoman duty manning the Registration, Hospitality and 
Auction in Rochester. NABA is truly blessed with a cadre of 
willing workers, and we all owe them a big "thank you!" To 
the Members who took the time to send Thank you notes: this 
is usually all the reward a Convention Chairman gets! Thank 
you for your kindness. There arc always ways to improve 
things that come to mind after the show is over, but there is 

only one chance, and then it's over. 

\ 

There will be a Convention Mug \~~JBJ, v, 
again this year. .. your name will be on it if you ~ .. 
attended. Order forms should accompany a 
future issue of T/Jc BC. 

The Board has decided to extend the bonus program 
for recruiting members another year. One needs to sign up 
three new members to qualify, and the top recruiter will 
receive a complimentary years dues. 

Please note Fil's pica for corrections to the 2000 
Annual Me111hershiu Directorv found in the Rathskeller col­
umn. We cannot produce a meaningful Directory without your 
cooperation 1 Zip + 4! E-mail aclclrcsses! New area codes! 
Changes come fast and furious, and your club NEEDS to be 
kept abreast. 

Speaking or changes, I gave Fil some incomplete 
information for the last issue on MY new address. All NABA 
correspondence to the Executive Secretary should be 
addressed to: Robert E. Jaeger 

1380 W. Wisconsin Ave., Apt. 232 
Oconomowoc. WI 53066-2681 
Phone: (262) 560- 1948 

Please welcome the New NABA Members listed 
below, and help them in any way possible to acid to their col­
lections! 

MKhih&hidiii 
Andrew, Morton S. 

7098 Buckley Rel. 
Liverpool. NY 13088 
(3 15) 413-0164 

Bicchlcr, Paul (Ann) 
Home Arcade Corp. 
1108 Fron I S1. 
Lisle, IL 60532 
(630) 964-2555 
<arcadehom@aol.com> 
Dea/ff: Neon signs- Beer. Soda and 

111isc. arh•ertisi11g 

Bunce, Leonard E. 
609 E. 41sl SI. 
Loveland. CO 80538 
(970) 663-5993 
BoI1/es-coasters-c-ro11·11s-lip.~ trays 
Miller and Ge11le111a11: WI & CO 

Dannels, Edward W. (Kathy) 
140 On the Green Dr. 
Lebanon, PA 17042-9474 
(717) 274-8451 
All hreweria1,a-/ithos-sig11.1·-1ra_v.1·-clocks 
Leba11011 Breweries 

Flemmons, Kenn (Mari) 
22 Eclgelawn Dr. 
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Li1tle Rock. AR 72212 
(50 I) 221-3976 

(;;melt, Joel (Eileen) 
7509 Piney Pointe Dr. 
S1. Louis. MO 6'.l 129-5712 
(314) 846-6938 

<joeleg@eanhlink.ne1> 
Le111fi /J.C .. Si. Louis. /Ji11:cl B.C. & 
OcOll(JIIIOll'OC 8.C .. Oco11011w11·uc, WI 

Houser, Don 
I 00 Cemelary Rel. 

Fly Creek. NY 13357 
(607) 574-8955 
ill/ breweriana-bottles-11111,~s & stei11s-lafi 
/.:11ohs-tif) trays-trays 

King, Jeffrey S. 
'.l7 King Phillips Palh 
Duxbury. MA 02'.l'.l2 
(781) 83 7-9630 
<jeclecliah@rcn.com> 
Lirhos-rel'erse 011 glas.,·-tifi tra_vs-tray.I· 

pre-Pro Kings (Mi\ and NY) 
Rockhold, Max T. 

622 N. Monroe SI. 
Clin1on, IL 6 I 727 
(217) 935-5970 
<Raniyan@davesworlcl.ne1> 
i\ I I hre11·eria11a-cascs-1·/oc/.:s-11eu11s-Irays 
Fa/sl(1/7' & Griesedicc/.: Bros. 

Schwartz, Richard (Iris) 
'.l07 Wrigh1 Ave. 

Colonial Heigh1s. VA 23834 
(804) 520-160 I 
1-listorv-paficr ite111s-f10.1·I rnrds 
Lelllfi & pre-Pm Sr. Lo11is Bre11·eries 

Smallshaw, John (Yolanda) 
4650 Shagbark Ln. 
Brookfield. WI 53005 

(262) 790-6905 
<s111allshaw@jade1ech.co111> 
All hrc11wia11a: Fol/staff & 1:alls City 

Smith, John 
4200 Seabury Dr.. Apt. Q 119 
Wichila Falls. TX 76308 

Surdyk, Thomas (Cynthia) 
1800 S. Laylon Blvd. 

Milwaukee. WI 53215 
(414) 383-2422 

Al I bre11•eri111w-clo1·/.:s-l i I l1os-sig IIs-.I·I11IIIes­
I hen1w111eters 

Zeppenfel!, Mark H. 
4881 Cypress St. 
Wescosville, PA 18106 

A shon !isl lhis issue, bul WELCOME lo each 
of you none the less! 
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NABA CONVENTION EXHIBIT ... CHICAGO, 1991 
The ExhibiL RooJD. Several local collector~ pooled their trays for o 

display of Chicaeo's finest, and a great exhibit it was! Below, inkwell and 
pen set by Pilsen is a rare, unique ond colorful pre-prohibition iLcJD. 

-----, 
Pan or a wlor page from Volume 75. Fall 1991. from 1hc pus1-Chicagn Co11ven1ion issue. as a pure TEASE! The display room con1ained 1he 
cream or several Chicago area colleclions. Whal could lop !his in 2000? I suggesl you make your rcserva1ions NOW. and be !here 10 sec for your-

V\Tayne State University Press 
Available at your local bookstore or by calling (800) WSU-READ 

4809 Woodward Avenue, Detroit, Ml 48201-1309 • fax: (313) 577-6131 http://wsupress.wayne.edu 
Wayne State Um\'cn11y i1 an equal opportunily/ affirmati,;c: action employer. 

"Peter Blum, with !tis unique writing 
style, has assembled a comprelte11sive 
collection of information from many 
literary sources and blended them with 
!tis interviews comaining documented 
first/rand personal accounts from 
descendants of the brewers to create a 
rare treat for anyone with an illferest in 
Detroit history."- James Kaiser 

"Whether you are a student of 
breweriana, have 011 interest in history 
or are merely curious about brewing in 
the Detroit area, you will certainly 
enjoy this book. It is well-researched 
with fascinating photos and derailed 
acco1111t of the local beer industry." 
-William Marentette 

The BH'll'l'l"imw Collector 

Brewed in Detroit 
Breweries and Beers Since 1830 

Peter H. Blum 

BRI::. E:.u 
IN 

DETROIT 

304 pages, I 60 b & w 
and 17 color illustrations 
$34.95 hardcover 

............. 
"A truly comprehensive and well­
authenticated portrayal of the 'golden 
era' of beer brewing in Detroit and its 
environs. "-Herman K. Rosenbusch 

"Mr. Blum's book is a unique study of 
the ethnic, geographic and political 
history of brewing in Detroit and the 
surrounding area . ... The book is both 
entertaining and informative." 
-Don Wild 

"Peter Blum '.I· long association with 
Stroh, his academic training in brewing 
chemistry and his 11nparal/e/ed schol­
arly interest i11 rite history of Michigan 
brewing all combine to make him 
uniquely qualified to produce rite 
definitive work on Detroit breweries." 
-George Woodman Hilton, Professor 
Emeritus of Economics, UCLA 
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nre~!!!9 
833-1978 

NEW BOOK ANNOUNCEMENT! 

The History of Beer and Brewing in 
Chicago 1833-1978 

The impact of beer on Chicago's history has been largely ignored 
by scholars. Yet, for 150 years, the brewing industry wielded enor­

mous influence on the City's economic, political and social develop-
ment. Breweries, their related suppliers, and their distribution net­

works, including saloons, employed many thousands of people and 
contributed large amounts of taxes to the City's treasury. 

Brewery historian Bob Skilnik discusses the events and policies 
which affected the brewing industry and the City, from the Golden 

Age of Brewing, to National Prohibition, bootlegging and crime syndi­
cates, through Repeal, and to the eventual closing of the last major 

Chicago brewery in 1978. 

This new book is a trade paperback containing 260 pages, a full 
glossary, an Index, and a Bibliography. The book has 50 black and 

white illustrations and a four-color signature of beer advertising. 

The book is available from you local bookseller, or you may order it 
directly with your check or money order for $17.95, plus $2.00 

postage and handling, from the publisher: 

POGO PRESS, Incorporated 
4 Cardinal Lane, 

St. Paul, MN 55127 
TEL & FAX: (651) 483-4692 E-mail: pogopress@minn.net 

:it:41&•1 • ;1111 ■----------
BLATZ BREWERIANA WANTED: I will gladly purchase or trade 
for any BLATZ beer items. Call (800) 543-9399 9 AM-5PM EST, or 
write to: Leo Blatz, 2829 Sheridan Dr., Tonawanda. NY 14150 

Ill I Fl99·3 

WANTED TO BUY: Top condition Lithographs, Die cut cardboards 
and trays from Nebraska. AZ, CO. UT. ID. MO. NY, NM. OR. WA, 
WY. f'ISHER (Utah) etched glasses. Tivoli (Colo) tray with woman 

w/recl hat. Tivoli sunburst tip tray. John Bussey (402) 430-7101 E-

Mail:<topcue@aol.com> 13u I Fl99•5 

FOR SALE: HREWERIANA COLLECTOR from Spring '81 to 
present. NABA Directories from '82-'99. BCCA. ABA. ECBA 
Journals. Beer Cans Monthly. Brewery Collectibles & Can O Rama 

magazines. Jerry Maxim, 5 Kennedy Rel .. Pt. Jeff Sta. NY 11776-
1809(516) 928-0884E-Mail:Skcdmax@aol.com Mxl Fl99-I 

WANTED: RHODE ISLAND Breweriana -Trays. lithos. calendars. 
ROG and TOC signs fron Hanley, Narragansell. Molters. Providence. 

What Cheer, Hanel, Roger Williams .. .Top $$ for top quality Pieces! Ed 
Theberge (40 I) 245-5037 E-mail: <ed@vintageadvertising.com> 

The 1'199·1 

WANTED: INDEPENDENT MILWAUKEE BREWERY (pre-Pro 
and prc-Braumcister only): labels. bo11les. trays. li1hos. cardboards, 
glasses. stationery. etc . .Jack Parry <brcw@wcstcoastdiccast.com> or 
phone (813)425-550 I Par Fl9'J• I 

WANTED: OLD ROLLING ROCK(Latrobc Brewery) & Monastery 
Beer (Loyalhanna Brewery) advertisements and memorabilia. Jim 
Mickinak, ( 724) 539-7941 or e-mail: <easyst@internct.net> MicFl9'J-I 

PLEASE NOTE: The NABA Office has a new Address! Bob 
Jaeger has moved! New Address: 1380 W. Wisconsin Ave., 
Apt. 232, Oconomowoc, WI 53066-2681. Phone: (262) 560-
1948 

ATTENTION ALL NABA MEMBERS: PLEASE review 
your listing in the current Menbership Directory! Send Bob 
Jaeger any changes, particularly AREA CODES, and 
include your Zip plus 4! Incorrect and incomplete addresses 
are a PAIN, and will begin to hold up delivery of your BC! 

The Breweriana Collector a11d the Membership Directory are published hy National Associc11io11 Brewery Adl'ertisi11g for its 111emher-" 
ship. Dues are $20 per year domestic. $30 Canadian, $40 overseas. Se11d applications for 111e111bership. dues, change of address and advertis­
ing for The Membership Directory to l?obert Jaege,; 1380 W. Wisconsin Ave., Apt 232. Ocono111owoc. WI 53066-2681. Send 111a1111scripts and 
advertising for The Breweriana Collector 10 Fil Greif}: IOI I/ Lincoln Way West, St. Thomas. PA /7252-9513. Advertising rmes for the BC are 
$80 half page. $40 quarter page. $20 short ads i11 the Buy-Sell-Trade sectio11. $5 if limited to 111ember·.1· ow11 collecting activity. Full page ads 
will be considered as a separate ·pyer" insert. The Editor has the rig/11 to edit .rnlm1issions to corifor111 to proper style and appeara11ce. and may 
dc1er publicc11ion of a submission for reasons of space or layout. 

National Association Breweriana Advertising (NABA) publishes The Breweriana Collector and Membershi1> Directory solely 1ofacili-
1c11e co111111unica1io11 a111011g its members. No effort is made by the Ojjicers. Directors and Editorial Staff 10 check a11y articles for acrnracy 0.J 

co111e111, to i11ves1igate Fal11e or the a11thf'11tiri1y of any article offered for sale or trade, or of the business reliability of persons placing adver­
tise111e111s. NABA and its Officers a11d Directors disclaim responsibility for inaccuracies which may occur in its p11blica1io11s. and any liability 
,..for c111y transaction to which it is 1101 a parly. ~ 
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Oct. 22-23 
1999 

Oct. 30 
1999 

Nov. 5-6 
1999 

Nov. 5-7 
1999 

Nov. 7 
1999 

Nov. 12-13 
1999 

Nov 20 

Nov. 27 

Nov. 28 

Dec. 12 

Jan. 29 

Feb. 13 

1999 

1999 

1999 

1999 

2000 

2000 
Feb. 10-13 

2000 
Feb. 28 

2000 
Mar. 9-12 

2000 
Mar. 16-18 

2000 
Mar. 18-19 

2000 

Mar. 17-18 
2000 

Apr. 26-30 2000 
Sept 7-10, 2000 
Aug. 3-6, 2000 

ECHA FALL FEST, Four Points Hotel. Greensburg, PA 
Contact: Jim Mickinak, (724) 539-7941 

ANTIQUE BOTTLE, ADV'T'G & STONEWARE SHOW. Burnsville Nicollet Jr. H.S. Burnsville. MN 
Contact: Steve Kctchan (612) 920-4205 or Information (612) 707-2653 

VALLEY FORGE BREWERY COLLECTIBLES SHOW, Kimbcrton Fair Grds. 
Phoenixville, PA Contact: Larry Handy. (6 I 0) 439-8245 

MONARCH CHAPTER FALLFEST, 1-litchin' Post Inn. Libertyville. II 
Contact: Paul Zagielski (815) 369-2135 

GAMBRINUS CHAPTER BEER COLLECTIBLES SHOW. Makoy Center. Hilliard. OH 
Contact: Doug Blegen (614) 890-0835 

26th Annual GUZZLE & TWIRL, Super 8 Motel/O'Reilley Hall. North St. Paul, MN 
Contact: Dave Wendi (651) 731-9573 

GATOR TRADERS FALL FLING (HCCA). Community Ctr & Legion Hall, St. PcteBeach. FL 
Contact: Kent Scovill . (813) 381-1345 

25th An. TURKEY TROT (Three Rivers, BCCA), 2025 Olladalc Dr., Ft. Wayne. IN 
Contact: Leroy Art (219) 432-6839 

QUEEN CITY CHAPTER SHOW. Amer. Legion Hall. Blue Ash. OH. 9AM to 2PM 
Contact: Jeff Dowers (513) 851-8986 

BREW CITY AD SHOW. Serb Hall. 5101 W. Oklahoma, Milwaukee. WI 
Contact: Jim Wclytok. W241 N8938 Penny Ln., Sussex, WI 57089 (262) 246-7171 

MID-MICHIGAN WINTERFEST (BCCA), Flint, MI. UAW Local 659 Hall. 
Contact: Gene Goulet (810) 742-5353 

MILWAUKEE ANTIQUE BOTTLE & AD SHOW. Four Points Sheraton, Milwaukee, WI 
Contact: John Brandt (262) 673-6541 (new area code) 

21st Annual BLUE & GREY SHOW (BCCA/NABA). Fredericksburg, VA Holiday Inn South 
Contact: Ray Johnson (703) 971-3549 

MID-MISSOURI MEGA MEET, Holiday Inn Expo center. Columbia. MO 
Contact: Bruce Mobley (660) 385-6256 

25th NEVADA CANVENTION & HREWERIANA SHOW, Sands Regency, Reno. NY 
Contact: Jim Dermody (702) 828-0338 or "Turkey" Lardinois (7-2) 786-1363 

24th QUEEN CITY CJ-/AP1: LUCK 0' THE IRISH SHOW:Holiday Inn. Ft. Mitchcll,KY 
Contact: Dave Gausepohl. (606) 371-4415 

INDIANAPOLIS AD SHOW; State Fair Grounds. Indianapolis. IN 
Contact: Kim or Mary Kokles (972) 240-1987 

NABA Hospitality Room at Holiday Inn. US 421 & 1-465; 8 PM Fri. Mar.14, Poolside 
UREWERIANA SHOW. Our Land Pavilion. Indiana St. Fair Grounds, Indianapolis. IN 

Contact: Carol Rettig, (3 17) 26 I -1405 
JUST FOR OPENERS 22nd Convention, Hilton Hotel, Lisle, ILL 
HCCA 30th Annual CANVENTION, Adams Mark Hotel. Mobile, ALA 
29th ANNUAL NABA CONVENTION. Holiday Inn-Naperville (Chicago area). IL 

Note to our readers: Bob Hajicck is the Editor and contact for the NABA Events page! Please get all info you wish included to 
Bob (sec Contents page for closing dates!) at: PO Box 4202. Hopkins, MN 55343, (612) 595-0878. 
~ / 

POLICY STATEMENT 
The National Association Brewcriana Advertising was founded to preserve the history of the brewing industry in the 

United States, to enhance the collecting of rdated memorabilia and to serve as a medium for the education of its Members in this 
field. 

The Association docs not act as an arbiter of disputes between its Members, serve as an appraisal service or act to guar­
antee the authenticity of any piece of brewcriana being sold. purchased. traded or in any other manner acquired or disposed of, 
whether by a Member or other person. 

The Board of Directors of the Association rc~ervcs the right to refuse admis~ion to membership or deny renewal of mem­
bership when in its sole judgement such action would be in the best interests of the Association. whether for cause or not. 

The acceptance of advertising in its quarterly publication The Brewl!l'ionq Co[{ector or in its annual Membership 
Directory docs not eonstitute an endorsement of the product. merchandise or service being offered. The Editor of The Brcwnia11a 
Collfftnr and the Executive Secretary of the Association can refuse any and all ads submitted and refuse to return payment 
received therefor in their sole discretion or at the direction of the Board of Directors. 
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NABA Vice-Preside/II Swn Lo11/a, and his ll'ije 
Lois at the Banquet 

Addie and foby Zwirk at 1he hc111q11e1 

Best Start thinking about 
the first weekend m 
August, 2000! Make 
your Hotel reservations 
with the Convention 
Committee 

... NOW! 
While you're 
thinking 
about it! 

The NABA 
Millennium 

Convention: 
August 2 -6, 2000 
Naperville, Illinois 

ll'har is this. the Mi1111esow nrins? At 
1111y rate. Board Member Bob 
1/ajicek /and Pm Sta111b1111,ih) 
doing some ll'islif11/ 1hi11ki11g 
011 donble dating. mu/ 

reminding 11s of NEXT Pl 
YEAR in Cll/CA-
G01 

~ 
~ 

Start 
thinking 
about 

Auction items 
for 

CHICAGO! 

The Com•e11tio11 Board of 
Directors Meeting .. .No. 110: 
ll'rong picture! An auction star 

ji-0111 the Co11ve111io11. a tmy 
from B11rkhardts of Akron. 

OH. 

·,:ve Schll'albe .... Yes. he knew n·e ll'ere in Co/11111/Jus last year. b11t a grecll factory 
lit/10 is s1ill a grea1 one! 


