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I have loved this small tin sign since I first saw it hanging in Naperville. IL almost 20 years ago! I visited it in Louisville, then 
Wheeling, and though I have lusted for it all these years. did not participate in the cnthusuastic bidding in Columbus. After all 
those years away from home, this wonderful piece of Hoster advertising comes back to the city of its origin. where it will stay. 
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I wish to thank you for electing me NABA's ninth 
President. Over the next two years I pledge to do my best to 
maintain our reputation of being a strong national organization. 
rich in knowlcclgcablc and clcclicatecl collectors. My thanks to 
Jim Shoultcr for turning our organization over 10 me and the 
new Board in such l"ine shape. We are blessed with a solid group 
of elected and appointive Officers! I extend my thanks for the 
contributions over the years of retiring Director Paul Zagiclski; 
I congratulate George Baley and Bob Brockmann in their 
reelection to the Board, and extend a hearty welcome to our new 
Board Members Bob 1-lajicek and Kent Newton. This years 
Directors ballot was contested in every position, and I want par­
ticularly to thank those who took the time to nm, even though 
not successful this time! 

Our Convention in Columbus certainly was a success. 
Curtis Boster volunteered to take over as Chairman only a year 
ago, and did an outstanding job! Members from over 30 states 
converged on the Marriott, and it looks like most went home 
with a new treasure for their collection. The auction, conducted 
by NABA members (and both professional auctioneers) Mike 
Jones and Rick Schmidt took in over $3000 revenue for the club 
operating fund. 

It was decided at the Convention Board Meeting to 
continue the annual clues at $20 for another year ... a real bargain, 
and more so each year! You can help NABA's financial position 
in three ways: I) attend the Convention and place desirable 
items in the Auction, 2) submit advertisements to our member­
ship Directory and 3) place ads in the BC's Buy-Sell-Trade 
section. Your Officers and Board will continue to make the most 
of every dollar; the investment in computer equipment is paying 

off in reduced publication costs. 
Over the past several years, our membership has held 

stable at slightly over 1200 members. We don't strive to be the 
largest organization in the Breweriana field, partly because of 
the problems created for Convention planning when attendance 
become too large. But we do wish to see some growth. The 
Board has institut.ed a program to reward those who recruit 
the most new Members with FREE ANNUAL DUES. Those 
that recruit a minimum of three new members (in the 12 
months Convention to Convention) will receive a year's per­
sonal Membership FREE! Be sure your name is noted in the 
SPONSOR blank on every Membership application you 
hand out! Applications can be obtained by writing Bob Jaeger. 

It is time to start making your plans for our Rochester, 
NY Convention next year. Bob Jaeger is looking ror some 
"local" help. Genessce did a great job supporting ECBA this 
year, and NABA looks forward to receiving the same fine hos­
pitality from Rochester's regional brewery. The plans for 
Chicago 2000 are just about complete, and work on a Detroit 
200 I Convention has begun. 

The Officers and Board meet three times a year, and 
we are always receptive to constructive ideas t.o make the 
Association grow, and to help us do a better job as trustees of 
NABA's future. All our names and phone numbers are in the 
Membership Directory (except George Baley ... he 's at (6 I 6) 
382-4833). 

Wishing you good health and good luck in your col­
lecting efforts! 

Norm Jay 

Jtf ram tqe t:tthitors Jflesk 
By the time you read this, NABA should have an 

Internet Web Page up and running on line! Member John 
Stanley (of JFO and ECBA fame .. ..John is a real do-er involved 
in many facets of the Breweriana hobby) has agreed to be 
Webmaster, and to host the Page on his server. I spoke to John 
just before this issue went to press; the page's URL is 
<www.minclspring.com/~naba>. LThe "-" is a tilde, found on 
the keyboard with shift and the key next to the numeral 1.1 He 
will be making many changes from what you saw if you visited 
the sample page mentioned last issue to make the page more 
alive and easier to navigate through. If you have suggestions or 
comments, the URL is <naba@mindspring.com>. 

My production schedule has been slipping somewhat 
from the "official plan", as I have been having major hard drive 
problems. The summer issue was about a week late getting to 
Crossmark, and this issue is about three weeks late getting start­
ed, as I was without ANY computer tools for two weeks because 
of a hard drive complete crash. Fortunately, it gave notice of 
impending disaster, and I was able to copy all the files before 
the drive went blooey (a scientific term for "kaput"). I have now 
installed a new hard drive, and Windows 98, and all seems to be 
operating smoothly again. Some new "environment'' to get used 
to, but we seem to be back in business. Computers are now 
absolutely essential to me ... 1 could not go back to the old cut-
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and-paste production method if I wanted to (I don't !) ... and I 
have been subject to the I ikely inevitable ''computer problems'' 
you hear about. This past two months has been definitely a love­
hate rclationship 1 But we persevere; some what late perhaps (is 
a week or so really that important? What is this, the I RS or 
something?), but presenting the kind of a fl.{;__ you have every 
right as Members to expect. And besides, producing the maga­
zine is more fun than chore, and I hope it will remain that way 
ror years. 

You readers DO help make it fun. In response to the 
Boswell Brewery question posed by Dave St. Clair, I have been 
deluged with answers, both at Convention from several mem­
bers who saw the issue there, and since by mail and E-mail. The 

answer (and I feel somewhat 
foolishly provincial for not 
knowing this) is that Boswell's 
Brewery wai in Quebec, 
Canada. I never thought to look 
in Canada! Mandzuk and 
Sherk will have me for break­
fast when we meet again! 
Boswell's survived until 1969 
as part of The National 
Breweries, Ltd. and then Dow 
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Brewery. Ltd. Thanks io several who Iold me in person. and 10 
those that wrote or phoned: Paul Burden and Larry Handy. and 
to Bill Marenlctte from Windsor Ontario, who sent me several 
pages or history, and a photo of a Boswell tray! Dave, I 'II copy 
all the info Bill sent me and send ii 10 you. You may want 10 
revisit Prairie Rock as "an authority figur •·. and give them the 
information on their artil"ac1! Ought Lo be good for al least a free 
beer or two! 

A follow up on " ... Kosher Keg": in a letter from I-lamp 
Miller. he mentions working with Johnson & Johnson's ad 
agency on a promotion aimed al pharmacists. "I assigned our 
agency to investigate the ancient alchemy symbols, to b· used 
in a promotion we were planning. The agency provided me with 
Len or so as I remember. ne of these was the six pointed star. 
Their .. research· indicated Iha1 ii was a symbol for !he .. magic'· 
of malt converting to sugar during the process of brewing alco­
holic beverages. Due 10 its similarity 10 the" tar of David''. and 
corporate dictates regarding using religious icons in promotion­
al/commercial activities, I selected five other symbols I for use 
in this promotion]." I-lamp, were you lhc one Lhal planted the 
seed in my mind? Thal 's exactly what I told Peter when we were 
discussing the article! He could find no such specific reference, 
thus the omission of lhal definition in the article. 

Paraphrasing one of Mark Twain's bon mots aft.er read­
ing his obituary in a newspaper: "Reports of (the deall1 of the 
Monarch Chapter! arc somewhat premature." The Monarch 

haptcr Fall Fest HAS been RESCHEDULED for this year, 
after a change of weekends. It is now set for th weekend before 
Thanksgiving; 1101 ideal perhaps, but there was so much clamor 
about cancelling the Fall Fesl, ii was dccicled a not-perfect elate 
was better than no show! An active search by Monarch's new 
Board for a suitable site for I 999 is under way a.· you read this! 
As you can sec from the following rcporl and photo sen! me by 
Paul Zagiclski, Monarch haptcr is alive and well. I'll miss not 
going to Chicago in November due 10 a conflict, but anticipate 
resuming the annual journey in 1999. 

From The Westmont Stroh Chapter (BCCA) 
.. Streaker'·. a report from Laura and John Feinen: .. We took our 
annual trek on Rt.20 10 Lena and the 7th Annual Weekend at 
Paulys. If beer cans could salute, they would lift their tabs to 
Paul and Rachel! As usual, this was a l"ant.astic show. 

When we gol there on Friday afternoon, the 
Lcinenkugel was already flowing. We shot th bull for a whil 
with the usual suspects, and made some new friends Loo. Off to 
Lena when dinner time rolled around, and we ate some really 
good broasted chicken and fish at a local restaurant. Th ·n ii was 
back to the garage for more Leinics and good conversation. 

We were up about 6:45 AM Salurday. and after drying 
out our lcnl (yes, it DID rain!) we headed up 10 Paul's display 
garage for coffee and donut. . Now this is not your average 
garage. It's a huge building more on the lines of storage l'or !'arm 
machinery. The building is l'ull of the Zagielski's collections. 
Paul has a wonderful collection of Chicago brcwcriana and 
Green River soda items; Rachel collects drug store items and 
advertising. They both look l'or items branded "Monarch", and 
share a collection of malted milk dispensers. Spending Lime here 
gawking al the collections made the whole trip worthwhile. If 

./ 

In a lelter from Warren hiller, I was told that one 
'·Galloping B ggar" had sent him 25 "beer ads" unsolici!'cd 
through the mail. and requesled $80 for Ihe111. Keep in mind that 
merchandise received through the mail unsolicited can be con­
sidered a gift. Warren took the high road, and offered to return 
the stuff upon receipt of, 2 postage and a mailing label. l likely 
would not have been so polite! 

Now on to this issue. I have been blessed with several 
sets of Convention photos (Thank you George and Martha 
Love. and 10 • ocl and Paulette Boelter again this year), so we 
have some color coverage of Columbus, including some much 
belier shots of "Brewers Row" along Front Street. I was 
appalled 10 see that some real estate vandal had torn down the 
Schlee/Wagner stable pictured on the last 3 back covers, and 
that Home Brewing was now largely a vacant lot. I'm glad I at 
least had some Polaroid photos from my days wandering in 
Columbus. but apologize for printing photos of buildings that 
aren't there anymore! 

Please sec illlp1pkr ~oi11~1s .. Jhe Monarch hapter Fall 
Fest has been rescheduled. honestly due to "popular demand." I 
cannot make it this year. bul that is good news, indeed . 

Fil Crqff' 

you haven ·1 seen ii. you should plan to come next year! 
About 9 AM. the cars really started rolling in! This 

year. they had about I 00 colleelors from as l'ar away as 
California (most or course. from Illinois, Wisconsin. Michigan, 
Minnesota, Indiana and Iowa.) After roaming among the 
campers and cars trading/selling/buying cans and brcwcriana all 
morning, there was a huge raffle, taking almost two hourn to dis­
perse the donated prizes. Then back to the business at hand, 
cans, brcweriana and consuming Leinies. For the evening meal. 
Paul and Rachel always barbequc a pig, and boil up some great 
local sweet corn, and add all the fixins to go with. The food 
alone makes the 1rip out to Northwestern Illinois worth while 
(but I said that about the collection 100. didn ·1 I?) 

A hmllli/id Sarurduy. ml(/ <1 liUGE ra/Jle <1/ Monarch's Wc<'kl'11rl at l'auly.,·. 

After dinner, as lhe day-trippers thinned out, there was 
lh • traditional huge bonfire. For the first time, we ran out of 
draft, and Pauly had to make a relicl' run to town for some 
canned beer! John managed 10 gash his leg open by tripping 
over one of the tree ~lumps by the l'irc, but he always manages 
to injure himself somehow! This WAS a fantastic show!!! 
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COLT 45, and other National questions 
It has been a strange several months for this collector 

of Baltimore·s National Brewing .. Mr. Boh'' items. First. a 
phone call from a gentleman doing a movie in Baltimore. want­
ing some National Bob artifacts from the 50's to help decorate 
a bar scene. Then reading Carl Miller's excellent Breweries of 

h::vcland, with the arling and Carling-National story. Next an 
inquiry from Peter Blum on some brand history for the Stroh 
Marketing group. Next. another call from the movie company to 
sec if I had a photo of a National beer truck (I did, and it was 
sent). I was really gctt ing my nose rubbed in National 
Boh ... with some guilt. as I don't have the anything-with-the-Mr. 
Bob-head-on-it collection even unpacked three years after our 
move back east! 

Then in this morning's mail comes a letter from 
George Virgincs. a new NAB/\ Member, and long-time firearms 
collector. George writes: 

"It has been my pleasure to become a member or 
NABA. I have to say I enjoyed the copies of the Brewcriana 

ollcctor magazine. It has opened a whole new hobby for me. 
My main interest in collecting brewcriana is the COLT 

45 Malt Liquor product, especially the many types of col­
lectibles they have produced. 

I enclose my introduction to " OLT 45", with some 
photographs. Perhaps it will bring to light other collectors with 
the same interest in the brand.'' 

George's short article follows: 

"Colt 45 ! That is the name and logo that got my atten­
tion over 20 years ago. mainly, because at the time, I was con­
nected with the olt Firearms Company. I was an avid collector 
of Colt firearms way back then. and the brand name had an 
obvious appeal to me. I even thought there might be a connec­
tion, but soon found out that there was none. 

My first 
find was a Colt 45 
beer glass: it took 
over 20 years of 
viewing what 
seems like thou­

--Llllla_J sands or beer 

glasses to find it's 
match. I assume 

this must be a fairly scarce item. 
ln the mean time, 1 was fortunate to find many more 

interesting pieces of signage. I hunted antique malls, flea mar­
kets and garage sales in slates all over the ·ountry. 

This brings up my main question: Who puts out these 
it ms? ls there a separate company. is there a catalogue avail­
able. and what other items are around? I would certainly appre­
ciate hearing from anybody who could answer the above ques­
tions.'' !Georgi.: Virgines, P.O. Box 13761, Albuquerque, NM 
87192] 

George, be prepared for a deluge or mail! I'll answer 
some of your questions. as they are an extension of "National 
month" in my correspondence. 

The olt 45 brand was established by Baltimore's 
National Brewing o. The brewery's owner, Jerry Hoffbcrger, 
also owned the Baltimore Orioles baseball team. and was quite 
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active on the local sports scene. At the time. the Baltimore NFL 
team was the Baltimore oils. This is a collector's guess. but I 
believe the brand logo was originally the same blue kicking colt 
that the football team used (the first Colt 45 can had a blue horse 
logo): the horseshoe was. and still is the logo of the now 
Indianapolis Colts (don't get me started on THAT! Like any 
Baltimorean. the "theft'' of OUR team is still a sore point.) The 
brand was a great success in Baltimore. and was quickly spread 
to the other National Brewing plants in Miami, Detroit and 
Phoenix. It was ational's first truly "national brand". In 1975, 
National Brewing was merged into the arling Brewing Co .. 
forming Carling-National Breweries, Inc. On of the stories cir­
culating about the reasons for the merger was that arling want­
ed the Colt 45 brand above all else involved. The glasses and 
mug shown in the photo above arc from the arling- ational 
I eriod, a.' is. I believe, all the signagc that uses the tag "BY 
NATIONAL'·. 

Carling-National continued to produce local brands 
from the various old National plants (Altes, A-1, my beloved 
National Bohemian). but ultimately did litth.: to promote them, 
even locally. Colt 45 was a different story. Initially. Carling­
National advertised olt 45 as ''A completely unique experi-

Lill OR 

Carli11g-N{l/io11al pla.vtil· ··1;/1 travs·· 

cncc··, a slogan 
that may date 
from before the 
merger. The 
appeal of a 
slightly higher 
alcohol content 
to certain parts 
of the popula­
tion led Carling­
National to such 
slogans as "It's 
got MORE!'' 

and ''Dynamite Taste''. putting the brand into the field typified 
by Reel Bull. Olde English 800, Magnum. obra, Midnight 
Dragon and other macho sounding names suggesting power and 
strength. Taste was largely forgotten in this market segment; the 
supposed blast from the higher alcohol was all that mallered. 

Colt 45 alone couldn't save Carling from the inroads of 
the truly big boys like A-B and Miller. In 1979, Carling­
National was sold to Heileman, who continued to promote the 
brand in special markets nationally. When Heileman was sold to 
the Stroh Breweries, the olt 45 brand went with iL Colt 45 is 
still being produced by Stroh, but like many or the Stroh stable 
or acquired brands. receives liule advertising attention today. I 
would severely doubt that there is a current olt 45 brand item 
catalogue available. This, after all, isn't Anheuser-Busch' 

George, as for what's out there, I will leave those who 
collect Colt 45 items, and have pieces that might belong in your 
collection, to answer you. I don't want this page to sound like 
an extended Want Ad, though it might be perceived as such. 

This question wraps up a nice period of reminiscence 
for your editor. Answering new Members questions about col­
lecting breweriana is one of the things Th<' B can do best; this 
question even leaves room for '·audience participation"! Q, 

Fil Crn/T 11.Jf' 
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Convention Gallery ... the Tour and more 
A11d thc11 till'l'I' ll'as till' 'four, Jll'iv11· 11rt• 11hotos of1/u• IV,•.,·t side ufa ,·1J111pll'lr•ly l'l'·g1•11tnji,•d S. Fm111 St. i11 Colw11/111s. 1/,e old /Jrc,rery Distril't. A111l su ii 11·11sI The 

modem high ri.,·1· in the left piuure .m111d.1 ,H·ro.1·s th,· .>tn·,•t fm111 1/w 1/0.1·1,•r Bre11·1·ry, 111ul 1/w n•,I brick h11ildi11g In ir., hji i., ,dwt rc11wi11., nf the /los1t·r l>o11/i11g 

/11111s,•. Th<' green h11iltli11g with /he pedi11w11t 11·a.1· at 011,• ti11w 1/w lfr11ry Ilic/,/<( "· hrell'cry //878-/880). Toils right (and 111m· 1111i1ed .,1mr111ral/y) was S,·i,l,,ge/ 

& ·o .. ,11101/Jer shrll'/ /ired /m•11·cn- (and those are NA/Jt\ "1011risI,{' 0111/11• c11n1<·r.) /11 the rig/I/ 11ic111rc 1/,c plain 3 .\'lorr hrid lmildi11g leji n•111cr 11·a.,· 1/11• ::;,.!,Jee 

/Jre11•,,1y. ,.,.,,11111(}//y ah.1·url1<'d i11I0 /-los1a-Col11111/ms in /<JO../. A11lw rig/11 ,~(1/u· picr11re is lh<' /Jom /Jrn,·1T\'. also hue,· a I>a/'I of/losrcr-Col11111h11s. now shom ,if 
ii\ hre,\'/1011.n·, and with 11 .,·omcwlwt modern /runt 011 th<' rigl11~Jw11d ln,ildin.'.;. An·o.\",\' the street from Horn .,·1u11d rlw iva},,'lll:'I' /Jn,H'i'l'_\1. now u weed-grown JJi/,, of 
rubble. h111 rhe lromr 11fthc Ciamhrium .,·1m11l' that gra,·cd tlw las/ 1hrc•1· had: cm·c•rs. Like M,·Mide11 St. in Ci11ci111111ti. darn 11/'tlr .wlid /11·,·ll'<'rit•s! 

... c111d c,·,·r\'hudy 011 1ht• /)//.,·s,·s adjo11med 111 liu• /-lo.,·Icr /Jr1·11·i11g !Jr,:1,· P11bfi,r 1111111,·I, 11c,·dcd (ii \\'ii.I' I /OT vn Fm111 S1..') l>ccr 011d 111cal. la·l'(·ryhocly 1!111 

011r [tli111r-El11air11.,· G,·"rg,· lli/11J11. W,· "/us(' hi111, Intl .won jim11d !,i111 happily s,·111etl 111 th,· firs/ .1·100/ 111 1/w llflSl<'J' har. 11•i1h II ho!( e111111y glu.l's! 011 rh,• h1i. 

Gem:~1·. bd1il/cl him l.111T_\'.frii11ek and 1hc11 Noel /Joe/In /'1111101 terribly .~ood 1111111111,•s. lmt I reco.~11i:e.lol111 a11d SI11 Dinger. Manha Lorr•. /:'ti 11/1,rNh a11d 'frrry 

Warri.-k in 1h1• l111r .W'em· al hji. Aji,·r /111w/J. hack lu tht• hotel; ll'<'II .WJ/111' "'<'Ill ht1d le, rh,· hOlel. A h1111c/1 1!( tlil'i1c1rds dc,·ic/1•,I 1hcre ,,·t•rr 11m otha /Jr,•11·puhs in 

'n/11111/111.,· ll'l' lwd11'1 ,·isitccl. sn. ir'.,· Ina I 1111 ,\'fl/Ill' c1Irs. 1111(/ ojj'll'e gn again' 

Noll' 1/,1• 1•icr11r1· 11111/,c hji is11·1 tire hcsl. wit! 111ay 1101 lw 1·1•ryj/011cri11g tn ciI'1er o(tlll' hc,•r geeks 11i,·r111·,·d (l?og,·r L1•1•,•sq11c 011 hyi. Fil Cm/]'011 rig/11). 

hw ii sh(}\c·.,· 111·11 c1ppmpri111,•/y ,mired p11h ,·,w,·lers i11 rheir ele111e111. dflin.~ 1/,eir 1hi11g. Roger is 11·,·11ri11g th,· shin Jim11 Columln,s /Jrc11·i11,~. t/1<• pri'l'iom stop (he 

clr1111~,•d i111/11• r·tll'). 1111,I Fili., 11·,•aring ,1111111pmprimc. 11/lwi1 ../ year 11/tl B11rley·.,. shin. in ho11,,r ufthe cs1ahlish111c111 ,r,· cren· 1·i.1iti11g. Sw1111h• glasse.,· arrayed i11 

J,-1111111' 11.1 .. 11·,• lei th,· gnnd /as res roll. /11 //I(• rig/11 lwllll 11hoto. /-Jeri, l/11.w/11d, /),/\'I' (;a11se1whl, /111/1 and .lean Go/1.l'ciwlk. and 'hris Le,·c.,·1111c (now Preside/II uf 

t:CBAJ an· l'l'itl,•111/v .l'lill 1raiIi11gJi11· 1/"'ir hc,•r' (;11es.,· /ll('y .l'l'ITc•tl //1(' NF/IL he,•r 1111IsJir.1•1I 

Pholos 011 1his 1111gI· hy: Nod m1<I Pa11le11e /Jul'i1cr. George a11</ M11r1/w Lorr'. and Fil (;n,Jr 
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Convention Gallery ... the Show and the people 

Tlwn• <11'£' ti111l's ll'hen practirnlity g,·r.,· i11 t/1<• ,ray ofprid,· 1 I ud11011-li-t!ge I ,1111 tarililv 11·irh Ni\Ml:S! If I rril'd to hid1• rhc J;wt, and 011/y 11se photo.,· 

wfu,n• I knew ere1:rhody. H't' lul\"e 110 pictun·s.' iVi1h lmm/Jfe t1f10/11gics 111 t/u,.n~ slighted. I proceed. Tiu• Puhlil' Slun,· 1111 Saturday was ll."i a11rartit·e and 1111cn11ge.'il­

f'd o set up a.,· I n·111e111/wr. The 1,:fi pi,·111re i.,· the boot/1.1· in the lob/Jy 11/'f'({.' the right in tlte R11/lrou111. ll'it!t 'ri"l'11s11rl'I' .Ji111 Kai.ff/' /lff/>m·i11g to f({ke .w111e ,·u.\'lt """"'Yi 
Fm11k Zynda /11 df'11d gh-,·011·oy ... /11· ahn,y.1· wear.,· 11 7.yndu shin!) .1·et!111.1· 11/Nrsed ll'itl, .li111'.1· 1!/}i>ri11g. I /,,11011· rhc.fiwes, !JIit tire 11,1111,·s l\'(/1/./ 1·0111,,.1 

Su111rday (•1·1·11i11g, q/ier 1/re .rlrm1•, ii was 8l'l'r 11wi11g 011d 1111 011/door IJ11rl!eq11c .1·11p1>1'r.1 ,\r lcji. tire la/Jle ,d' Co/111111>11.{ Gm11bri1111.I' /Jrcll'i11g Cu. 1l'i11t 

mv11a 0011 Fostl'/' and !tis ll'i/i· doing the .1·c1'\'i11g. D011 Sc/111/r:. Kc11 Ostrow 011d t/1{' c1·er-pr,•se111 Noel /Joeltf'r /lll'uit scl,·1·1io11. rlw .,·l/11 ,·,1111,, 11111. awl rite 1t'Mtlwr 

for di11m•r 11·us 1/1/J.l'I 11/eu.wi111. I J"<'l"ogni:e l?ny ./0/111.,wr, .ludy Farra mu/ ./0/111 S1ci1wr al tlw ((1/,/1' in //I(• right-/l(111d pic111r1'. Plto//J,I': Noel & Pa11/ctle /jof'itcr 

Ya knou·. so111(•011c said 1/wn• u·a,\· a11of/l(•J" hr<•u·,•1-y j11.,·1 a sl,ort 

ll'alk Jiw11 the Morrio11, .. u·t111dcr 11'/1y we did11'1 see or hear a 

ll'ord cthmll 1/,,•111 //11ri11g Co111·,·11ti011: /Jid1r'1 sec a11y ,4 r!tl'ir 
bar l'it!tcr. Loot,· ldl' .mmehody 11,·111111/y milked up there to 

-'<'l'! ./0/111 a11d Mary ·0111101/y a11cl Martllf1 Loi'/' art· n1ddli11g 

Georgc ... ll'air. 1/,ar'.1· NO'/' George! /-le rook rite 11/,01(1. I ll'Oll­

,/e,: .. 

f'hoto,1· ahm·c: G,·org<' & Manlw l . .t11·c 

The I-Jrew1:Tim1a ullector 

/111,/ ,l'i11n· j,,tk.,· 011 rite ilf!<'m£'1 1m' g1'11l'm!ly i111·i.l'i/J/1'. 

/({'/"/''.I' uur 11<'11' Wl'IJ Page ,•diw,· . ./0/111 Sru11/ey. 1,·it!t lri.l' 11·if~ Pm""" 

Cork_,. rft,, y,,,-kil' . .lo!tn is a \'El?Y arth-e c,,/l,•C!or! £di1111· ,if "Just 

for Op ers". '/i"ea.1·11r<·r <if EC/Jt\, a11d /Jrrhaps N1\IJA".1· 11exl 

/i..r,·.-111iw• S1•1n·tory (/,,, rnlu1111•cn•,I ll'ite11 Hoh./01.'gt•r \\'{I.I' n·c,11·,•r­

ing ./i·11111 :wrp,cry fa.w y<·or!) 
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ECBA, 1998 
Warming up Rochester, NY! 

Fa111iliar/t1ces (I( the ECBA head tah/e .. .Presidcnt Chris and Roger Le1·esque. and Ediwr r~{The Keg. a11d Ameri<.:an Breweries II. 
Dale Van Wierc·11 all(/ his 11·(/e. Leslie Feathers. 

8 

Srt·11 "' 1/w EC/lA Co111·1·111io11. N1wlws1t•1; NY 1his _l"t!{lr ll'cre thl'.,£' 

rather 11in· ti11-m·i•r-n1rdh11ard sigm, hot/, jim11 .>tlllll'll'/,(I{ 0111 of the ··£ ••• 
(trl'll. Tlw Miller s,,1,.,., i., ,111 l/Ul'/11/11 llf ,1111111,,.,. l1ra11d Ill ,~o along ll'if/, /Jig/, 

Lift•. Ir is quit,· si111il"r i11 r-1111n•1It to tlw "tll/i/1,•r /lc,·r" 11ft11dlly, 1•.rcepr it retains 

t/1<• Girl i11 till• Sll'illg Logo. T/11• St11r: (0111"'"'· NE) sig11. "ltlumgl, " st11d 

.,Tem·. is I JWrticularly ll/Jf}l'ti:ing rt·1tdl'ri11g. lmagi11(' loh\lt'rfor lunch! Now 
Tl/AT'S l/11 East C1111st m,u-,·pt! 'J'/w Akron llrell'i11g troy (/,wt, Cos/11wto11 ori­

gin) s/w11·s tl,e hrt'll"t'ty 1/,111 stil/ .,w11d.,· pri,1111/y wday hrsitl,· tlw /11tasw1,•. 

A111idpatory rc1Im-rs .fi-11111 111c111hrrs of lwri, N/\IJ1\ """ ECBA i111/i­

c11t1• ri,ar rite ECllA lt11s11,,.,...,,,,-y, (;t'll<'s.,·ct• 1111d their I liglt Falls .rnhsitliary did 

a 111mTel1111s joh 11{ 11·1•tco111i11g !lti' tX'/11\, Flt is hod,•s ll'e/1 i111/t'{'(/ .Ji,r N/\BA 's 

/999 Co111·1·11ti1111 tha,• 1 

Pltut11s: Pc1er ll/11111 
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The Bn•11•eria11a Collectur 

The Editors Toolbox 
Phun with Photoshop 

hy Fil Graff: Editor 

Prohlrm ... u11 artir/,, 
11ec•,i.1-// lo/Jcl that 11·c 

k11011· <'Xi.l't.1·. /1111 clu1i'I 

/1111·e ll CO/I.\' 11{. Let's 
m11kt• 011c! IV,· .l't//rt 

wir/1 mr c.\'islhtg lahf'I ... 

. ..c11I 1/Jc 111issi11g rnpy 
fmm ,11101h,.,. J//hd ... 

... 1he11 pa.,·u• it to the 
original, and Po,f.'. Wt' 

/1111·c the /ahc/ ire 11red. 
/loll' to k,·1'/! it Jiw11 
hl'i11g ('Oflil'd? Add ({ 
srrikc-0"1 bar. jusr like· 
rh,• Post Oj{il'<' docs(,,r 
i111agc•.1· ci/' .I·I,11111Is. 'f'/1111 
n·n\ sim1,le .. .j11.,·r a rec·­

lclllgl(/ar /Ja/cli. If we: 

11·w1I,111111rl'c'cl/llf!lin11-

<.'d shape. 011r 11ew pro­

gram u1,grade nm iso­

lut,• <'1'<'11 irrc•g11/ar 

"'*'Cl.I' lik,· the almho/ 
,\'IOlt>Jlll!JII ... 

.,,(l{(/fi!IC it, {'11/IY, <111d 

1he11 ... 

.. Just posit' it mt !ht' 
/((/11•/. Tlw j,11islwd 
imagl' ix of ,11101/u•r 

/"/,el tliot i.,· k111111·11 '" 

exist. /nil is 1,01 i11 

"<'///llirity." Again. th,• 

strike-nut har/ It is 11ou' 

h'ditori"I polit·v that 

this 11{/r will "JI/War mI 
ALL c1n11,·cl or J;1111a.1,1· 

items that 111111<•,11· iit 1/11• 
IJ •. 

The NABA Board recently approved a major upgrade 
in our photo editing I rogram. Adobe's Photoshop. I have be n 
delighted with the old version. as it allowed me to prepare an 
issue without using any of the old copy-cut and paste techni4ues 
that were all my predecessors had to work with. Photoshop .'i.0 
was introduced earlier this year. promising all kinds of new fea­
tures. The full version of this program is NOT a toy. and costs 
over $500. It has as much in common with the version often 
bundled with scanners. etc. as a comic book has to an an mag­
azine. Even upgrades arc costly enough to cause hesitation as to 
whether w • really need it or not. But new l'eatures like multiple 
undo. a "magnetic" tool ror selecting i1Tcgularly shaped objects. 
and much bcltcr color utilization made this one a no-braincr. 

I have some he:--;itation about printing this article, as 
such demonstrations can become manuals for the evil-mind1::d 
to commit fraud. But anyone who has a computer. and any sort 
of photoediting capability can do this sort of magic. and proba­
bly already is. I am so pleased with my new tool that l wanted 
to show off what it can do for The BrPwPria11a CollP<'tor. 

The images at the left show the steps I went through to 
create some labels for Peter Blum's article on the Stroh IRTP 
label series. Several labels are missing from the Stroh Archives 
(please, ii' you have any of the labels Peter mentions in the text, 
PLEASE let him know). and I felt the article would be less than 
com1 !etc if they were 1101 shown. As we had all the needed COJ y 
on other labels, I decided to create the missing ones. You can 
.-ce the results on the color pages. 

Another tool that the new Photoshop contains is an 
EASY way to change the perspective of photo images. Almost 
all of the photos of breweriana in this issue were received with 
distorted persp ctive. from taking pholOs from below, or off to 
one side to avoid flash burn. Such distortion is very hard to 

avoid when taking photos in the wild. As you can s1::c from 
looking at the squared-up images, I can correct MOST of these 
problems without distorting the artwork. I mention this bccaus1.: 
l have been asked about whether a Member should submit an 
article on some subject if the photos arc not "perfect." The 
answer: absolutely YES! J am surprised al the corrections that 
can be made in the upgra le of Photoshop. For example, the 
Hoster Ice House tile rloor pictured in the colors ction had the 
entire bottom r done, removing bottles and glassware that 
obscured parts or the lower border. The image was squared . 
some !lash glare toned down, and the colors were intensified. 

As I get more familiar with the new tool. photo quali­
ty will get belier! I clisrnvcrecl that I can even fix isolated por­
tions or a photo that fall too heavily in shadow! There arc sev­
eral examples of this in the current issue ... won't say which. as 
I'm not totally pleased with the rcsults ... yct! 

As this editing job has to be fun if it is to be clone at 
all, I greatly appreciate the willingness of the Board. and thus 
all the Members, to provide me with tools that make preparing 
each issue not only a challenge, but a joy! 

Fil Graff 
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PHOTOGRAPHY OF EMBOSSED BEER GLASSES 
by l-le111y M. Smith 

_fi-0111 The Breweriana Collector. 
Vol 44, Winter 1984 

Many members have found it difficult to photograph 
embos 'Cd glassware. The glasses present little contrast, have 
problems of reflect.eel light, and often do not stand out well from 
the backgrounds. The secret proves to be using back-lighting, 
but that requires some extensive preparation. I· II describe the 
method that I have developed after considerable experimenta­
tion. 

7"1,c phorograph al>m·e shm,·.r //I(• t'le111c111.,· i11 rhe plw!ography .1ys1<·111: rhe n111-

rn1·c rnrd/Joord, dark hasr and d!f]i,sed lighl pm ran. I It also de111011srrm,·s rh1' 
p1·11i>/e,,1 of 11-ying roslwm '"" 11un1_1· glasses ar 011c1•! / 

Herc is a list of the equipment you will need: 

- A 35 mm. ca1111::ra that is fitted for interchangeable lenses. 
I assume you are basically familiar with the operation of your 
camera. If not, it might be well to get a basic how-to-operate 
your-camera book either al your camera store or at your public 
library. 

-A 135mm lens. 

- A set or three extension tubes 
to allow you t enlarge the object.I 
use tubes or IO mm., 20 mm. and 
32 mm. 

- A tripod to allow you lo place 
the camera anywhere you please. 

- A cable r1::leas to let you trip 
the shuller without jarring the 
camera. 

- Film. I use 135 mm. ASA 
100 Daylight color film in rolls of 
24 1::xposures. 

A glass i,,r/Nt'd for Ch1·i.,·ria11 
- rr you use Daylight film Moerlei11",, Narional E.l'JIIH/.'J'/u• 

(which you can assume is the film sa11u· shaJ><'d glass also ,·xisrsji,r 
-. . l·.'.\'fHJrl Lut.:n'. 

you buy t·or general use). you will • 
need a blue 80-8 filter to correct for indoor light conditions. 

/{) 

- A 24" x 48'' piece of pliable 
cardboard. white on one side. You 
can buy this at any art supply shop. 

- Two 6-inch C clamps. 

- About 8 l'eet of' light rope or 
twine and four small sticks. 

- Two lights with reflectors and 
clamps for temporary mounting. 
Use 100-walt bulbs. Depending on 
where you plan lo work. you may 
need extension cords. 

- A small pedestal on which to 
put the glasses. 1 use a 2x4 that is 
almost black. 

- A table with edges such that 
you can mount the C clamps. A /Je,1111!fidly ,,,·01>iirrio111'd gla.vs 

from Foss-Scl111<'ide1: 

Start your set-up with the 
background. Take the piece of 
cardboard and punch four I inch 
holes in it. about three inches from 
each corner. Then form it into a 
concave background with the 
white side toward the camera. You 
want it mounted with the long 
edge horizontal. Draw the twint: 
through the left- or right-side holes 
so as lo keep the cardboard con­
cave. Tic the twine around a small 
stick at each hole. Then do the 
same thing with the other side. 
Affix the cardboard to your table 
with the C clamps. You now hav 
a stable reflecting background. 

The next step is to run your 
A 11ic·,•II' m111u/1·d ~la.,s for I.ion • I d I k 
E.r,,11,.,: • extension cores an 100 '. up your 

lights. Place your lights beside the 
C clamps you used to affix the cardboard. Aim the lights at the 
center of th concave ·arclboard. This will give you a nicely dif­
fused light pattern. Set your glasses on the pedestal in front of 
the cardboard. 

Now unfold your tripod and mount your camera.Install a 
20 mm. extension tube to the body and then m unt your 135 
mm. lens. Attach your 80-B blue filter and shultcr-rcleasc cable. 
Move the tripod as required lo get a rough focus and then use 
the barrel screw on the lens to get a final focus. Ir you find the 
glass you arc photographing does not fi II the frame, put another 
10 111111. ext nsion tube onto tht: camera. You arc about ready to 
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start photographing. 

Now comes the hard part. 
You have to engage in trial and 
error to get rid or all glare on 
the glass. Don't move your 
lights. Rather. adjust your 
glass away from the I ights 
until you have go11en rid of the 
glare. You might write down 
what you do so as 10 have a 

record or good relative posi­
tions. You can then avoid mak­
ing the same mistake twice. 
Remember that it is a trial and 
error process. You should 
expect to wa.-Ie two or three 
rolls of film before you get sat­
isfactory pictures. When you 
get the hang of it. you should 
be able to produce beautiful 
pictures. with just a bar touch 
of color in them. I have 
accompanied this ai1iclc with 
photouraphs of several 

A .W'l'!md desi~njiH M11crlcin's National b - I I f 
Lagc•1: /Thi-" copy also appear.I in the em os~ec g a~se~ r~m my 
.«1Iwrer botwmrd glass sho11·11 011 I' collection of 111c111na11 brew­
/0/. eriana. If the pictures repro­
duce well, you should be able to sec the clarity that the process 
produces. 

I don ·1 purport to have al I 
the answers. but I have done a 
lot or work or this sort :mcl will 
be glad to answer any questions 
that may arise. Send them to me 
with a self-addressed envelope 
to: 

Henry M. Smith, 
5459 Woodhaven Drive, 
Cincinnati, OH 45211 

This article, .fimn the Editor's 

ow11 a/'Cliil•e iss11es rif' the 
Brewcriana Collector . was reset 

in rhe type font 11sed today, hut 

otli<'rwise 1111a/tered. The photos 
11'1!/"(' .1·ca11t1ed .fi"0111 rhe original 
printed pa}ie, a11d s11/j'er a bit 
,limn coming ./i'(IIII IIIICOC/tedA rare.<111,I /u11"/.w11n,· dl'sig11Ji·o ./0/111 

Tl . . I . II . d t laud-' Cold,•11 E<1glc !Jmncl. 
f)Clf)e/'. /IS(!/'//('(' IS ll'e -,1·111te 

to he fear11red now as an e.wmple <4" rhe ki11d of instmctil'e sto­

ries rhat !,m·e appeared i11 these pages in tl,e pasr. Were11'1 

around in 1984? We'll try to take care of' that in .fi1t11re issues. 

The /Jreweria11a ollector 

There are a lot of "old" articles that ha1•e as 11111('/i rele1'll/1ce 

roday as tl,ey did 1l'he11 ri,ey l1'ere .fir.1·1 pri111ed. Fort1111alely for 
all c!f' tlte readus uf tl,e BC, Henry is still h11sy p!totograp!ti11g 
hrewcriana. a11d reg11larly shares !,is work wilh 11s. 

On a 1·ery personal note. this is the first article I re111e111her 

clearly .fim11 the BC. It was tl,e .fiJl/owing year in Cincinnati 

\1'/,e11 I mer I lenry .fcir rhe first rim<'. We share an e11rl111sia.1·m for 
Ci11ci1111ati hrewerimw. and /,a\'e p/a_wd the "/ hal'e 1/,i,1· and 
yo11 do11'11" game wit!, each orherfor /5 years now! While sca11-

11i11g the photos for this anicle. I 11•a.1· am<J:<'d at the quality of 
the images! /' 1•e never heen ahle ro match I le111-y'.1· ahi!ity 10 

capture a glass. be it e111hossed or etched. hut whcll .1·u/'Cc.1·.1· I do 

enjoy I owe totally to this article. 1 

Fi!Gra.fj' i 

ll<'re's another 

Ga III hr i 1111 s ! 
This one has 

so/lie personal 
memories 
al/ached. It 

stood for years 
in a little park 

heside rhe 

brewery f!ffi"ces 
of Balti111ore's 
A 111 e r i c a 11 

Brewery.1'he 
h11i!di11g, C()/1-

sidert'd one qf' 
rlw mosr hea11-

t!fiil US brew-
eries ePer 
!mill, s1ill 
stands in semi­
rm•aged condi­
iion. The 

Cambri1111s, 

which ~rns 

removed to rhe 
Smithsonian 
for rhe recre­

ation 4 the 
Ce II r e 11 11 i a I 
E.rlribitio11. 

l)('.f'ore the 
hrewery H'as 

closed. s1ill 

resides there. This image. copied fim11 a 11e11'S{Japer. come.1·fi'()l11 
1he col'er of George f-/ilto11's \'l'l'Y .f,rst_Ii__ as Ediror; Number 
24, Wi111er, 1979. I 11c1•er got a photo 14' the King i11 place at the 

bre11•ery, and de.\JJC1ired cf e1•er seei11g the wo11de1:fit! old lead­

alloy statue again. 

II 



--hy Boh Kay 
For those or you that missed my seminar at 

Convention. here arc some or the choice labels from Columbus, 
to go along with th' historical article in ls!;UC #IOI. We'll save 

""''" L:-AGER BEERS 
COLUMBUS,OHIO. 

the "best''. most colorful ones for the following color page. I'm 
lc1ting Fil loose on the captions ... blame HIM if they aren't seri­
ous! 

COLUMBUS.01110. ' ., ' .. 
From /lorn. the /?EAL rhi11g ... XX (i::m "dmrl>Jc strl'llgth?" I 1\11d 11·ha1 IS i11 tlw /Jo((/c'.' Ale or Laga /Jar(.<F May!>,· lla/f-a11d-llalJ:' '/'h1·11 Jiw11 po.1·1-Pro 
Washi11gw11 hre1,·c1-ii's: ,·a11'1 SA>' it's XX ({l/_1'111r•n•. lmr II'<' ,·a11 hint ,a it! Ar righr.ji-"111 dreary Pruhil>irio11 .. ..loy? Wt,_,· do I ,/,ml)( ir.' 

I 
J 

AUGUSTI 
BEER 

\I l•I "'' ''''•" H 1\111 \\J 1111..._ '", 

AUGUSTIN ER 
BEER 

1111 \i ,,1 -,1 \ ,,,,1 1 ,'- "'"" I\Jn \\I ,. f ,, 

Nor (}_U/'/'I~· II//' .1w111• ... rhc Gol'cn1111r111 ,·o//ld11'r stop 111c.ui11g am1111d ll'ith lohc/i11g! At leji, likcly tili' /st 11osr-l'ro lahclji·o111 \V11g11cr. Pen11i1 N1111,l,,•r 1111,I the •• ... 1101 
more than./ p,·rc,,11111111 ... •• ,·upy. Sc,·011cl, right ,1m1111d /CJ.'6, .,till ll'itl, 11 Permit N11111/>i•1: Ina 11'i1/, tlwjirll tc.11 INTP !'opy, 1111,I Ohio's ..... 1w1 /cs.,· tl//111 3 .. Vih a11d ,wt 
1111m· 1111111 6% ... " disdai11w1: At rig/,1: 110 11wrc• Permit 1111111/wr. Iii/ 01,io "3.2':f. .. rnpy, h111 still ,riri, rlw Ji1I/ INTP le.rt. Fili' U11io11 lahl'i.1 i11 tlw lrm•1•r ,·,,mus "l'I"''"' 
to rc1J1·es<"11f hot/, rlw l·'ril/lcrs AND 1/w /Jn•11•1•1)' \.Vork,•1:,. 

Frum llo.rt,•r. ,, 1'v/111·11c'/111cr /a/Jc/ 11·i1h a ha11.,·,,l,11a111·!,,•11 playi11g M1111i,·/,ji·sr ll'aitcr. Ar ,-,.,u,·r, a /ahcl I rho11gh1 
I,·a.1· l'm/1i/Jirio11. 11111il I .l'fliJU<'rl the ri11y ll'ort!.,· "/I/J.w/111ely P11re fi,,,,,.·• in thi' rihlum lw/,I hy till' eagl<'. Fm11kli11 t..-idc11rly 11·//.rn'r .1·/1r!l(ti11g U/:'l:R r<'I')' l011d/y. '/'lw 
Ohio /Jn•11·i11g lahel seem.,· 111111.<l(al.for Co/imil111s. hern11se uftlll' 1/'/lfll':oidal s/11q1c, It is laler i111i11w 1/1101 the graphics .rngg<"sl: tli,· ,l,ir/.. r,·d 011,I go/,/ lwdgru1111d 
,111,I /"1rd,•rs a/111osr /1i,I,• r/i,• nu her sca111y copy. /Jra111ari,· /ahel. hut maker!, a po11r copy! 

f 1,II 

THC R1v·cR:.iOr: DAI WINO co. 
<•I IIYUII 111ftU 

/4,, I. 
/, ,,,,.u 

H ,MNKLIN no«w1No co.'' • ,// 1 " ,I ... " '.... ,,,;,1 
o.;.OLULUlU t:1141-, 

"/fry, llarry, //,1•y j11s1 ,·hallg<',I the C11mp1111y 11u11w! \\1/1111 do I do 11•i1h all thew /11hds?" No pmh/c111: j11S1 
a11ply th<" Chicago prindpl,• and u1·e1pri1111!,,•111. "\-Va.Ht· 1101. 11'<11111101!" At right. )'r1ro,·ji'u11111,w-1m• Ohio 
/Jr,•11·e1y. W/1111\ ll ··) 1111,w:'" S1J1111<I., .wn 1,f'/1:/ff, /mt lu• lods like /Ill F:as/1'1'11 11·11orlla11d i11dia11. Mayh,• 11 
.\'/11rn·111•c:' l'rctty lahcl. at 1111y rat,·. i11 shrult•s o(hm11·11 a11,I _1•,•/1011·-go/,I. 

,_ 

11111:.:.' 

OHIO BREWERY 
COlU IU~ 0Ht0 
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"L11s1m11s" is 1/rt' bes/ 11·r1rd I ,·011 11s<' /0 cli'Si'ri/J,• 1/r1• 1/o.wer Gold '/iJp /ahcl <1bm·e. \Vlu/1 c1 lw11wy! llus11·r. c1f course .. ,w11ds al J/1<• "lop" <!/' lire ,..m111 SIree1 Bre11·cr.,· 
Now. 0011'11 1/rc hluck a N1. 0111/t,• CJl!rcr side of 111<• .1·1r1•e1 s/11111/s Schl<'C'. i\ 11111c/r oh/er l,1hcl. i11 1/t,• .wylc of 1/w 1i111es. Rit·/r reel mu/ gold: he.,·1><•ah QUALITY 

011 dm,·11 /Jn•11·er., Roi\', 11<'.l'I /cl Sd1lee .Hooe/ IJ11m. The left ser-1io11 of 1/tis lmildi11g s1c1111I., 1c1d11_1•. i11 "11daplil't• ri'll.\"c". Acm.u !ht• .,1rce1/0111/11• llo.,1t•r side) .wua,I 
Ga111bri111r.,· 11wl posl-Pro \1~1g11c•1: Proud of lit<' lm·11•l'1'_1•. /Irey 11·t•re! Ga111hri111rs. 11·/ri,·lr is all 1/r111 rc111ai11.1· wclay. Ira.< /1111 do11·11 Iris lwa lo slwll' ofl 1/wfm·ili1i,·.1·! 

I!.•, WI.L ,i.r41, ft •T It f\Y 

] 
COLUMBUS. OHIO. U SA 

OJI /Jrcll'l'r.,· R11w. Im/ .,·1i/l ,·ery 111111·/1 111ai11sIrc<1111 11•1·rc· Col11r11/m.,_. 0/rio IJre\\'i11g 

a11rl Fm11/..li11 /Jrc11·i11g. i11 /;111!, the fll'l'· a11d 110.1·I-l'mhihirio11 t•ras. "Nocl,-,•i11.I"" 11·<1.1· 1•mrl11ccrl i11hotl111cnr1d,. 1,f11·r 0/,io Br1•11·i11.~ jiJ/d,·,I by Wt1.l"hi11g11111 l),.,•11•,•1-y. 

1iw1slatio11: "i\11(///1<•r 011e!" or "011,· More". "N,•11· Uji-". lik,• JIU' /l1•r1's /Jelig/r1" 011 lht• pn·cedi11g page, is fl hi1 of a 111y.1·1,•1)' 111111c. "Clroicc Malcrial.,· doe.1"11'1 
.l'IIWIII lik,• 11111c/r ,if a r,•cr,111111<•1ulatio11. mu/ agai11. tire 11'()rc/ "he,,, .... 11/tlw11glr 111on• ri.l"it,/<' irl'I"<'. ix .l"ti/l lmt 11111i11or l'if'1111•11111.f'tlrc copy. 

Nice lour of' olumbus! Perhaps not as big a brewing center as ineinnati down on the Ohio River, bul quite a respectable 
and rich brewing history. Hope you enjoyed lhe lrip! Uni ii next time....... Bob Kay 

The Brell'eria11a Collector /3 



Convention Gallery 

Alan_\' of you may not /,av,, err11 seen tlris glorious stained glass H'i11dm1· ut ol/\'f'lllirm.' It pu.,·sedjhnn Kn, Osrro11· to it':i 11c11· owner, f..'rl C'lflhretlt 011 Tuesday 11ig!t1. 

and hy T/111r.wlay. 11·<1.1· 1·r111,.,/ upji,r rlu• rrip ru Texa.1·. Oared I9.i./, ir i.l'ji·u111 Till' Bm·11rir111 /Jre\\'en· i11 Co,·i11gI011. KY. rlwug/11 ro IH· Tl/l' li:fi 1111/(11(<1 pair ofwi11-
tlo11·,,. 11mlwhlyjiwu doors ro 1he llospi111/iry Rou111. Thl'I'<' 11'//.I' 11e,·er 1111 OJJJ>11rI1111iIy To rake a phoro ro do I/w 11·i11dm,•f11sri,·c. 11.,· r/11• .11111 11·"11/,/11'r ,·oop,•rme! Wirf, 
s1111/igh1 hrig/11 h<'hi11d i1. !lie' l'olor.,· arc hril/i1111r (fill' 111orc clm111a1i1· r/111111/w I11)(11·/y Iii {'huro here). lc\'l'II wirlw111 "pm1n•r" lighri11g. iris 11 jewl'i: 0111• 1~(1/w.,·e mre 
prohahly one ufo kind JJie1·1·.1· 1h,11 all lm·11·criaui.,·1.,· r/rea111 of: /JIii selc/01111•1•1•11.w•e! The rcxr:"G111 /lei/ :u111 ln•.l'f<'II G/11/'k" i.l' "(;uor/ J"or/11111• ll'ilh fill' /Jes/ ofL11ck." 
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Convention Gallery 

Those that 111t1kr it all haJ>Jll'II get FAN too li11/e r1·cog11iIio11! At ll'ft. C'o111·c111io11 Chair C,mis Bost<"r .. ,·e11i11g "I' t1 di.,play 1fsig11age for st1le i11 th<' ffrgistratio11 
Nom11. 1\11d. as has het'l1 1/11• ,·asI• Jiu· 11w11y C'o111·,•111io11.,. Mary \\'/,i1,• and llele11 llayd11d rn11a!,!r ha111lll'd l<egistrmi1111. 1ri1h 111t1j11r t1ssi.,·ta111·cJim11 Bill l11crs. 

Mike /Jm11·11 s11111d.1· .1·cc111i11gly i11 al\'I' <if the 111t1g11iji1·t•111 Nostajilr'tory .l'l'l'II<' (it t1pp,·t11·1·d 011 flit' t'O\'t'/' of\ i,I //)/)) i11 1he llo.1·pi111/i1y Houm disp!t1y ofC,mis Bostcr's 
Co/11111/m.,· hn•11·1•ria11a(ro111 all />eriods. Thi' disrlay ,·11111i111wd lo d/'(/11' w/111irntio11 all 11•1•ekt-111/.I /Thi' irhitl'-11111 i11 1/w h:/i image is g/ar,• Jim11 lilt' 1ri11d1111·. 1111111 

.f/1111· in thl' li1fto! 'J'/w e,litors l'l'l1111chi11g skill(?) fi,ilc·d him in /lying 111 ''.Ji.r" ii. \\Ii• sh/111/rl l,,11·c ,/rmrn 1h,· dm/>l'.1'./ 

Tl,<' /\111·1iu1111·as. ti.I' 11.wal ,/11• 111o.1·1 t111·aiu•d ,·lc111e111 of1/w C0111·,·111i1111. Till· primo picn• 11·11.1". / guess. thl' 1/11.,tcr tiu sig11 that tlf'/ll'tll'S 011 the l'(ll'l'I: Man· and N,ifi-. 
011r 'Ni1i<·.,·". had flit· sigus /){/,-k 1/,is year. Mayhe '"/'OU LVIV" 11·as t11·/1111111e1111r/1,·1111111• /lfMal'I'·.,. 11icce., 1rn.1· lw11111wrt•tl dmrn? Marhe 1101. as he fwd t·/1111111,·II1.~ 
011 a /111 of//'(//l.\'/l<'lio11.,·. El'l'II i/'yo11lwug/,11101hi11g, 1/un· 11·11.1· e11011g/1 lt111g/111·r lo 11111~1· Ii//' t(/il'mt10111u1.1·.1· pll't1.l'm11/y! 

~·t/4 t.li«t 
t'tzCl/lll 
j 

le/i: s1111I<" '!f' 1/111.\'/' 1ha1l,c/1111111k,· 1/1,· /\11,·1i,J11 lia/>/><'11 ... '/i,111 \Valier /1>111'1/_l' J,idde11 lil'hi11d ./av //os1t'I'/. ./11h11 /Joe/'/ll'ill. 'li-l'l'y Wal'l'ick u111/ \',·m \lollm1h /1/wl'.1· 
./11/,11 CfJ111'/I/I i11 Jim If of \l,•m,• ). 1\1 rig/11, a panirnlarly 11ic1· /9./0.,· 'i1wi1111a1i 1i11-(J\'l'l'-rnrrlh11artl Jiw11 Cl,1JJ:1ic/1• /Jre11·i11g Jiw11 1/1<• ,\11/'/i1111 sel,•c1io11. 

T!ie Brewcria11a Co/leC/or 15 



\Vilh /WI <I /01 of frlllU'.\'.\'('I' pii'l'l'.\' /0 ('/,O.I'<' 

from, thl' Lure.,· lit 011 this gre111 /893(?) 1i11 

sig11.f1m11 M<•11111his. IJ/wto: Gc,ng,• Lo,·c 

Convention Gallery 

Nur e.wnly a lithogral'h )1·"111 the 

C01n·t•11tio11, h111 a pre-Pro \'l'r.\'ion 

of thl' \Vug111•r ,\11g11sfi11cr /11/Jd 011 

,,agt· 13. ln1,•re.,·ting, a., 1/Ji,,· ""'' 

sl,oll',\' /II(· "Alt,•.,fl• /lrmral'i i11 

Dc111sc/1lm11r. th<• "Oldest 

Un•wt•ry i11 Cier111011y". ruihcr th,111 
1/Je Col11111l){{s /,rcwcry. n,,. 
(;amhri1111s fu,re is just as lu· 

"l'flear.1· "" tlw sl<1/11e that i., all 
rlwt rcmc1i'1s of the hreu·ery. 

L.ahel jh,111 t/Jc Km• 'ollec1i,111 

Tl1e 111ag11i/icc111 tile I l/lst,·1· //Igo //,(I/ 011c1· lh-,·d 011 the j/oor 11/1!,c I lo.1·//·r Ice Maclli11c ll11ildi11g. 111111· 1rnll 1111111111ed in a tar,•m 11t•c1r its nlcl l,01111•. llilll"II !Jir,1·1 so11• 

it JU or 15 year.,· agu, a rru,·~ 11·us p11rfrcl ahor,· it! No. yo11 rm1·1 ///k,· this honw for _1·1111r.fio11t hall. / 1how: Gc"rgc & Martha L/11'1' 
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Indy Ad Show, September, 1998 
• ---· 

C 

IIEEll 
I LL-· 

CUMBIE 

\ 1/TROLITES! /\/imr.,· da::li11g. "t,m_,·s e.r11c11sir,•.1 /Jill /Jo/,!,i11 sl11rn'Cll Ill(' lll11JICi1y . .li111 \V111·11·id hu!h !lw Sch/ii: <11l(I !he C11111/1cr!r111d lircwing. /\ grc,11 n•a/-lifi· 

.fi1/!11\\'-llfJ lo lh<! pirnrres i11 Issue II I/JO (Wimer ''J7- '98). /1111 !he 111•11• 11lw10 <'di1i11g 100/s /1111111/c !hc/11 1111wh heller! 

Pell'!" Dul'iger·.,. (Nc11· York Cirr) rersio11 o( !he US Na,·_,. i11 

/899. Ad111irals and .rnch dig11i1arics sw11di11g 0111h1• /Jm,· of 
a /Jat!lcship. hei11g .,·,·n·NI Dodger /JC<'r hy <'ldi.,·1cd 11w11.' 

Whv do I do11h1 rhis.' I assw111', "-" ii 11·a.rn'1 1111.-11111111011 i11 
the period to lf.l'e ,rc/l-/.;111111·11 ji1,·n i11 adrcrtisr111c111s. that 
tlu·s,1 111ay he real Flag-rank l~/jrc"ers, hut t/011·1 kn()lt' 1nili-
111ry hislory <'IWlfgh 10 ide111ij_i• 1he111. Da11 Pu1oc/111iak. 
wlll'rc lift' you 11·!,cn I need your ('.\'f)l'rtisl'? Nice sc11ti1Jl['1Jf. 

r111y11'e1y: "'ft, tlw I lf"u!t/J rf 01,r Nathm" appears 11bo1·e t/Jt' 

Dol'iger.f/ug. Slw11·11 hr 'fo111 l/11g 

T/Je Breweriana Collector 

Alwr,•: A 11·011de1Ji1I \Viede111111111 /Nc11por1. KY) 
srenc ... Ilic 1drvlc drinking 11w11·.\. /1111d1.' Swiss 

,111·,·.,·1·. radish,•s. 111w·wrd ho111c-lwkcd Gcm11111 
hrcud. mu/ 11 t>i11c, 11/11., lwo ho/lies of good l)('cr! 
Mo.,·t intl'rcsting to the Editor is 1/ic /Jo!timore Loop 

Seal do,,·,,n· (<'11/mxcd 111 right Jim11 hc/o\\' 1/w Norn/ 
A111l1cr lwlll<'). This <'(Ir/_,, rnrk-u·11!,11·,·1111·111 i-/11.<ttrl' 
hy William Painter o(/J<1/ti111or1· 11'11.,· ll'idl'iy used. 11s 

it H'a.,· sanitary mu/ inc.r1u•11.,·h·e. I don't hl'lit•rt' l'w! 
c,·,•r s,•1•11 a11 i111<1g1· 0(1/11· mhhcr dos11r1· 1\'ilh 11111c1a/ 
ri11,~ ji,r ,•,,sy n•mnrol itse(f' i11 m, adl·,·rrisi11g picn·. 

Clo.rnres u11d !heir 11p1•11crs 11·0,,/d 111akc a good RC 
article! See page 23 _/(11· 11 start in that dirl't'lion. 

111/ plwros: PerN IJ/11111 <II 
17 
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The (huge) staff of The Breweriana Collector 
and all the Officers, Board of Directors and the Executive 

Secretary of 'dt~ ~ atilllUtl J\ssnciatum: nf ~~.eftt.eriamt J\h&.erlising 
wish you and yours the Happiest of Holiday Seasons, 

and a prosperous, healthy and breweriana-filled New Year! 

Fall 1998 



The STROH IRTP Label 
"White" Series 

This is a follow-up on the Stroh Label article in Volume I 00. Response to the first article revealed LOTS or labels miss­
ing from the Stroh label catalogue collection ... missing. but not "losl''. Herc. from bottles in the archives. and other collectors. are 
the labels now known to be missing from the initial article. Text (and these labels repeated in B & W). begins on page 21. 

2 3 

4 

5 6 

T/Je Breweriana Collector /9 



The STROH IRTP Label 

Detail from #7 
the "yellow" lion 

I) r f II QI f .. ,, ......... 

7 

9 

C0Nllh1'1 BEE ,> H~,n , 

"Yellow" Series 

Detail from #9 
the "gilt" lion 

or T" o • :t:o 

8 

10 

CONT[HT1o 
•~ i'LlHO Oi' 

l11c Sr Rott B,u:.\'\1TttY Co. o n ,, M, 1Ht.41'1 T11r 

11 

BUY 

~ *[!g* ~ 
,tffJ WAR ~ 

BONDS* STAMPS .,__. 

"WAR BONDS" 
neck label 

8a 

JOa 

BEER 

12 
La/Jc/.1· 8. 8111111d /Oa aho,·c do NOT ,·.ri.1·1 i11 Sl/'oh t\r<'i1il·cs. /()a 11·11s .\'<'111111cdjim11 sig1111gc (.1·1-c i.rn/(' /02): 8 011d So 11·,·re ,.,-e111NI i,1Pho10.,·lw1111.1· ,•.rn11111/,•.1. lw,wc 
the ll'hit,· /Jar. U.l'e of 1/1i.,· h11r 011 rn11s1nw1cd 111· Ji1111wy i1e111s i.l' 11011· edi1uri11/ f!Olic,r i11 the BC'. 
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STROH'S "INTERNAL REVENUE TAX PAID" 
LABELS 
by Peter Blum 

The texts "Tax paid at the rate prescribed by Internal had been used for near beer with the caption ''SERVE ICE 
Revenue Law'' or "Internal Revenue Tax Paid" was man- COLD;' and now promot:ecl the "FULL PRE-WAR 
elated between 1933 and 1951 on labels for domestic beer STRENGTH" of the early teen years. The example shown 
consumption. So-called IRTP labels are interesting and was perforated 2-17-34. 
attractive. They usually start with design from before 
Prohibition with their classic graphics, and encl before the 
use of foil and bold but simplistic treatment. And unlike 
pre-Prohibition labels, they are usually available and 
affordable. 

3. The third IRTP label forms a bridge to later labels with 
the new slogan SERVED WHEREVER QUALITY 
COUNTS. The U-603 number were omitted in 1936. This 
label lists an alcohol range ''over 3.3 not over 6 % by 
weight". We have not seen this label without the alcohol 

My art:icle on the Stroh oval labels in the Spring '98 issue restriction. 
generated a letter by Richard Milne, pointing out that I 
missed a label: a yellow lRTP which has the mail code 
Detroit 26 (Number I 0a in color section). Then Stroh col­
lector Joe Olsen visited, leaving us copies of ads which 
showed two different texts in the last ivory IRTP labels. 
With interest aroused, I looked through our collection or 
labeled bottles, and found another overlooked IRTP varia­
tion. Stroh IRTP labels are a specialized field indeed, but 
let's do it right. A possible benefit for the non-Stroh col­
lectors is the attraction of a label design adopted 90 years 
ago, and how it evolved after repeal as regulatory and 
marketing demands changed. 

Ivory Labels: 

I. When Prohibition was repealed in the spring of 1933, 
the brewery's name was The Stroh Products Company. 
The slogan "America's Favorite'' was revived from pre­
Prohibition years. This first IRTP label had many lines or 
text; all would be either changed or dropped in subsequent 
years. The copy shown here is perforated with the date 
May I 5, 1933, just days after beer became legal. At that 
time the alcohol level was restricted to "less than 4 per­
centum by volume," or essentially 3.2 percent by weight. 

2 

2. This restriction on alcohol was lifted later that year, 
bringing changes in the label design. Although the differ­
ence between "weak" and "strong" beer is only about I 
percent alcohol by volume, it was an important marketing 
factor. Stroh brought back the red horizontal band, which 

The Brewcriana Collector 

.-. 
3 4 

4. In 1937 two minor changes were implemented. The 
"min.'' was deleted from the 12 fl. oz. contents line, and 
the slogan about quality counting was placed in quotation 
marks. Two alcohol level variations were required: one 
without any text, and with " ... over 3.2 % not more that 
7% by weight" for Ohio. 

5 and 6. A change to a more rounded shape occurred in 
1938. There are two versions, one with the original text 
BREWED ONLY FROM CHOICEST MATERIALS 
below the red band, and BREWED AND BOTTLED BY, 
one word per line, which appeared in 1940. Comparing 
these two texts now, "Brewed and bottled by" says noth­
ing about quality, and seems quite obvious -but it may not 
have been that obvious in 1938, or there may have been 
another reason. In any case, "Brewed and bottled by" 
remained on Stroh labels for decades. Labels #5 and 6 
were also printed with alcohol limits for use in Ohio. 

5 
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Yellow Labels: 

7. Jn 1939 the clear bottle ("fl int" in the trade) was 
replaced by dark brown glass to protect beer from an off 

Detail from #7 
the "yellow" lion 

Detail from #9 
the "gilt" lion 

flavor caused by 
sunlight, first by 
Schlitz, and in 
1940-41 by Stroh. 
To complement 
the dark glass, the 
label color was 
changed to a deep 
yellow, and the 
use of gilt was 

omitted. Along with the color change, the lion was 
redrawn in yellow, with white crown jewels. The IRTP 
line was moved below the crest, the "BREWED AND 
BOTTLED BY" was placed on one line, and "THE 
STROH BREWERY CO.", which had followed the curve 
of the oval at the bottom, was straightened. This label lists 
no zip code. 

7 S 

8. For a long time, 1 thought that this was the initial yel­
low label, to be followed by labels with gilt, with and 
without the Detroit 26 zip code. But an examination of our 
bottle collection showed a label with the yellow lion and 
the 26 zip code. It makes sense only if these two non-gilt 
labels were used for a particular area or purpose. 

9 and I 0. The use of gilt to outline the oval, the horizon­
tal band, and the lion is in place for two TRTP labels, 
which also span the introduction of two-digit zip codes. 
The neck label "BUY U.S. WAR BONDS* STAMPS" is 
known with label #9 (no zip code.) 

... _ ....... ' ' 
lur: Sntou B,u:.wt:RY ,. 

•.~:~::,.'.' 

Ila ') 
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11 and 12. There is one more lRTP label design to 
describe, the only rectangular label between 1908 and 
1978. In the late I930s and early '40s. the short "steinie" 
bottle was promoted by bottle manufacturers and brewers 
for easier cold storage at home. Stroh also bottled some of 
its Bohemian in steinies. There being insufficient space 
for the oval label, a horizontal rectangular label was used. 
It is one of the least-known Stroh labels, with a very plain 
design of red lettering on yellow. This label is known both 
with and without the Detroit 26 zip code. To the best of 
my knowledge, Stroh beer in steinies was not shipped to 
Ohio. 

Bohemian 
:J 1 VI C: 

... c .. , ........... .. 

ll!r' Sn~(IH 01u::wr'rtY O. 0&1,.0,t .. ,c;., .. ,o.,. 

11 12 
OVC'r:.;l.unp(:d fur t•xport 

The Stroh archive is interested in having every variation 
in the corporate collection. The following variation are 
missing, or are only on bottles: 

]vary, wide oval: 
#5 with alcohol limits text ("Brewed only from .. .'') 
#6 without alcohol limits text ("Br'd & Bottled by ... ) 

Yellow oval: 
#7 with alcohol limits text (no gilt, no zip code) 
#8 w/ and w/o/ alcohol text (no gilt, with zip code) 
#9 without alcohol text (with gilt, no zip code) 
#IO without alcohol text ( with gilt, with zip code) 

Rectangular: 
#12 (with Zip code) 

Please contact me for sale or trade regarding these varia­
tions. 

Peter B/11111 <I 
Editors note: The /ahe/s aho\'e with the white strike-our har 
were created for this article in Photoslwp. They are NOT in 
Srroh·s ArchiFes. and ARE wanted, as Peter notes aho11e! 
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Closures and Openers 
A Primer for Identification and Dating 

by Fil Graff, with a LOT of help from his friends! 

Working on the photos for this issue prompted the 
memory of an article I've planned to do for years! The image of 
the Baltimore Loop Seal closure on the Wiedemann litho on 
page 17 (the first time I recall ever seeing that closure clearly 
featured in an ad) wa • the trigger. What follows is an amalgam 
of images and text from several sources (all from NABA 
Members). I did an article on bottle top styles some years back 
for The ABA ./011mal ... this is more complete, and included 
images of the closures. 

Collecting bottle. themselves is not the nly way what 
follows can be useful. The images of sections of advertising 
pieces from my collection shows perhaps the most important 
reason for the advertising collector. .. dating lithos. trays and 
other items. I have used these closure styles to date conversion 
to crown closures for several breweries. as many or them did a 
"Look what WE'VE clone!" ad, showing the new closure, and 
in some cases, even the new openers required. It's rather like the 
"instn1cIional can" many breweries put out in the late 30's and 
early 40's. The customer didn't know how to open these new­
fangled packages, so the can companies printed an instructional 
panel, showing the '·can punch" (who today would have thought 
that the old "chun;h key•· needed instructions?) and how to use 
it. ustomcrs armed with corkscrews would have had a difficult 
time opening the new crown bottle with one; hence I suppose. 
the instructional ads. 

The following text is taken directly from Wayne 
Krull 's 1976 "Badger Breweries", a compendium of embossed 
bottles from Wisconsin, with an excellent preface on packages. 

"The search for a foolproof and economical means of 
stoppering beer bolllcs went on for a long time. The history of 
bottle closur ·scan also be or value to the collector in lating his 
bottles. The most logical bottle stopper was the cork. but this 
proved to be rather inefficient. The major problem with the cork 
was keeping it in the bottle, since beer had the tendem:y to force 
the cork out, or loosen, and cause the beer to go "flat." Listed 
and illustrated below are some or the most common stoppers 
used in the beer industry. 

-
~ CD ~ 

I 
ll 

2 3 4 

momentarily be smaller. and would thus fit into the bottle, then 
expand to fit securely. In order lo keep the cork in the bottle, 
wire was placed over the cork and secured to the neck of the 
bottle. An ice pick was used to break the wire al the time of con­
sumption. This wiring process was very slow and costly (espe­
cially the corks). Each time the bolllc was to be used new wire 
had to be installed. These wired bolllcs are extremely rare today. 
Sec Figure No. I below. 

(2) Tin Disc - In the I 880's, Alfred L. Bernardin of 
Evansville, Indiana, invented a tighter corkagc for beer bottles 
by using a tin disc, over the cork. which was held in position by 
a narrow wire band attached to the neck. This prevented the wire 
from culling into the cork. hut was also costly and time con­
suming. Examples of this tin disc, wire band, stopper are very 
rare. Sec Figure No. 2 below 

(3) All-Metal Cap - Later Bernardin designed an all­
metal cap to fit over the cork. It was secured by a metal neck­
band. It appears that the Trimmed Blob type or bottle was man­
ufactured to accommodate this stopper. See Figure No. 3 below. 
I have never seen one of these in place. 

(4) Lighting Stopper - Karl Huller. of New York, pur­
chased the patent for the Lightning Stopper from Charles de 
Quillf'eldt in the late I fl?O's. Quillfeldt had invented it in 1875. 
By the I 880's this stopper was very widely used on beer bottles. 
It was a solid rubber plug held in place by a wire bail. This type 
of stopper had the advantage of being used over and over, thus 
they were more economical and practical. Many old beer bottles 
still have this type of stopper allachcd. See Figure o. 4 below. 

(5) Hutter-Porcelain Stopper - This stopper was patent­
ed by Karl Huller in 1893 and was used extensively right up to 
Prohibition. Picnit: bolllcs even used them during the I 930's. 
The porcelain. with a rubber ring allached at the bottom. was 
held in place with the same type of wire bail that was used on 
the Lightning Stopper. Sec Figure No. 5 above. 

Tltl; ('U.•I\•,, C •H~h .. 

5 
TIii ( 1111\\"' {'QUh 

Image from "llaclgcr Breweries" hy Wayne Kroll· Copyright 1976 7 
(I) Corks - Corks were put in bottles that were manu­

fat:tured with a smooth, slightly tapered, neck interior. This can 
be easily seen by looking down the top of the bottle. The taper­
ing is larger at the top and usually extends lown about an inch. 

orks were put in the bolllcs by "squeezing" them in a machine 
lo make them smaller than the top of the bolll •. The t:orks would 
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(6) Baltimore Loop Seal - In the late 1880's. William 
Painter, of Baltimore, invented what became known as the 
Baltimore Loop Seal. The Loop Seal was an internal rubber gas­
ket that was pushed into a ring-shap ·d groove just inside the 
mouth of the bottle./\ small iron loop was placed on the top of 
the stopper so that it could be pulled out with a hooked tool. The 
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loop seal was faced with a waxed cloth so that it would a sani­
tary. It was very cheap to use and could be applied easily. This 
type of stopper was widely used, but because it was not altachcd 
to the bottle (like the Lightning and Hutter Stoppers) few have 
survived lo the present cl.iy. Sec Figure No. 6 below. 

(7) Crown Cap - Painter revolutioniied the stopper 
industry in 1892 when he invented the universal bottle cap, This 
is the same bonlc cap that is used today'''. This also necessitated 
a change in the method of" manufacturing bottles. Painter loaned 
glassworks the tools for finishing the crown top bottles. 
Gradually th old blob top boll lcs were replaced by the crown 
lop bottles. In 1903. Michael Owens invented a machine to 
manufacture bottles in one complete operation. Up to that time 
(actually the machine was nol used until 1905) all crown bollles 
had to be finished by hand. This can be seen on all old crown 
bottles by fc llowing the scam up the side of the bottle. If the 
scam ends ju:t below the crown top. th bottles was finished by 
hand. If the scam extends all the way to the top of the crown. the 
bottle was completely machine manufactured. In a matter of 
twenty years the old blob top bollles ct:asecl to bt.: used except in 
a very few cases (picnic beer bo1tles of the later period have 
machine made blob lops to accommodate the Huller Stopper). 
The big transition rrom blob top lo crown lop was completed 
throughout Ihc bottle industry by about 1910. 

"It is important to remember that each of the dates 
given above are very gen 'r::d. For instance, rown Top bottles 
could date as early as 1905. 1910 was selected as the beginning. 

I I 

Toi> lt:Ji: nn-knl hrJ/tlc.'I u·iJ/1 H·irt• rctai,wrs, and a nn-k.w-rt•it·, Stroh: lop n•nt,·r: 

"" corly Srm!t ll'oir,•r image 11·i1i, 1·1Jrkr-d /11111/,• 011d .1"<Tc11·; /IJ/J rig/tr: a/1-m,·ra/ 
cla.\'l(rt• on,/ fT011·11 ,·IIJ.\'l(re, Huflido Co-1Jperntin· /lrcwi11g; li'.fi lwllom: old !11(111 

shoH'i11g hi,,· idj(· rlu· crol\'11 _ji-0111 lwr hortl<• ff Moer!t•i11; r·t•111t•r /10110111: tlw 

ji1J11iliur Stroh \l'oiu•r H'ith l'nrn·11 lwfllcs and opeut•d (TOil'// wr tray: h11flm11 

rig/11: "The l/11ud.w11w Wuiil'r··. iriril 1-ro11•11 /Jol(/t• 1111d <1J}('IICJ: .. rilis is II dual 
p11rpo.1·r· wol . .fi,r Loop Sm/ 1111,/ ,·nnl'II. h1Jrh 11md1r1·1s of Wm. P11i111cr'.1·.fi•rrile 
mi11d. 

Below, the bottle top prol'ilcs. again l'rom ''Badger Breweries" 
and some images 
from th· ·'Just ror 
Openers·· handbook, 
showing several dual 
purpose openers for 

I William Painicr's 
f Baltimore Loop Seal, 

AND the new crown 
Crown Top 

1910-Preaent 
Applil'd rown 

18 5-1910 
Standard Blob 

1840-1910 
Tapered Blob 

1895-1910 
Trimmed Bl.ob 

1895-1910 
Machine Blob 

1910-1 20 
closure. 

since most glassworks did 1101 convert to this system im,m:di­
atcly. Applied Crown bottles could have been made as early as 
1892, but again, most glass companies were slow to convert to 
this process. In some cases the transition period was to take ten 
years. It is also apparent that some Applied Crown bottles arc 
much older lhan the blob tops. It is also important to rcm<.:mber 
that none of the above labeled blob lop bottles take into consid­
eration the interior of the lip. Generally speaking, the cork type 
or blob is older and rarer than the later loop seal variety. 
However, just because a bottle is not a loop seal do s not mean 
it is a cork type bottle. The cork variety has a clislinctivc lapcr­
ing on the interior that cannot be mistaken." 

The following vignelle images show corks with 
corkscrews, transitional closures (lik • the all-metal cap to the 
nown on the Buffalo o-op B'g tray), and crowns and their 
openers. 

1>-12 

1>-12 
l11m~1.·, f.-11111: "l 1)'J7 ll:111rlh.,i-,k .,r I l11ih·rl Sl:ih.-.. 

lkt'r \1l\t·1•1i .. i11::, (>pl'lll"I"" ,'(, ( 'ol'l,,1·1T\\, 11 

ll-16 

Some "new" tools to use to help us understand our col­
lcc1ions! Thanks to Wayne Kroll, and to John SIanlcy and Don 
Bull of JFO for the use of their work! 

Fil C,ralT 
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Long Ago, but not so far away ... 
When Breweries had LOTS of money! 

A 11·c//-re11/l'lllh,•r1•t! mt1111. helo\'1'd hr ge11ernrio11s o/' Mi!ll'o11kee-ir<'s! 7'/,c,w· Ill'<' rite J,1111011.1· Scltlir: "/Jm11·11 /Jorrie". 1hc Mi!ll'a11kce ln·c11·err's mtltsk,·llcr. used hr 
orgo11i:ario11s a.,· a (·t•ntrally lon,red 11u•{'Ji11p, 11/ac<'. and hy co1111th·s.,· hrewcry risitors as a \\'(lrlll and ron~j(1rtah/e 1·ixitors center. The photo dares arl' 111H·cr1r1i11. hut 
,,mha/,!y i11 rl,e /')5/J's. Thi· pinurt· 1111 tlte wall at hft. a//o,·c. lt1111g i11 the lm·11·cn• "/Ji,rcton· 1/1111111" 111 the 11m1 of'the n•11111rv. Till' pi,·wn' hc/1111· is of till' s11111/l-

er m11111 ,·isihlc· tlmmglt the t!t1or Ill the /111,·k of the top photo. PJ,01osjim11 The Sm,!, /\J'<'hil'1'.1' 
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'ID4£ ~at4shd1£r 
''De Gustibus Non Disputantum est • 

I'm going to dispense almost completely with com­
mentary this issue, as there arc so many products to review. The 
list contains samples of the GREAT, the Good. the bad and the 
downright UGLY. 

l am beginning to think that the encl of vanity branded 
beer may be coming to an encl. The serious Microbrewer. with 
an investment to protect, continues to brew products that stand 
up and demand notice. Sure, they screw up once and a while, or 
maybe this reviewer gets a bad bottle of product, but they arc 
doing their damnedest to serve the discriminating taster with 
brews that will 1::nchant or at least stimulate his or her palate. 
The vanity label. from a non-existent brewery or group of 
investors who have registered a brand, shows more and more 
that it takes a brewer lo brew. An example is found near the encl 
of the review this issue. Devil Mountain B.C. of Cincinnati must 
be a brand of convenience for Samuel Adams from the old 
Schoenling Brewery (they are VERY careful not to say on the 
label!). The first batch of their products I reviewed I identified 
as a sort of "starter set" for folks who had tired of Bud, but did­
n't really want a challenge. This issue's review is of a product I 
tried twice, once on draft:, once in boulcs. Both were promoted 
as a unique experience. both were LOUSY! The brewery name 
(and this is proudly announced on the packaging) is from a pio­
neer microbrewery in California. What this has to do with a 
marketing mill in Cincinnati. parented in Boston. I cannot 
guess. I think, as J have clone with any new Pete's. Blue Moon 
or Brewery Hill product, is to assume that I am being taken right 
from the git-go, and simply avoid buying pseudo-micro prod­
ucts altogether! 

First, a remainder from pre-Convention, and then a 
bunch from the Hospitality Room, tour and brews brought by 
members. Bottled beer hasn't been a favorite of Convention 
Chairmen, but it sure offered the opportunity to try some prod­
ucts totally new to me. In the interest of space, and to avoid 
repetitively typing the same thing over and over, "'Brewing Co." 
will hence forth be abbreviated B.C.. 

DeGroen's Marzen Beer, Baltimore B.C.. Baltimore. 
MD. 

An Octobcrfcst style beer with a deep amber color, rich nose 
and an essentially malty taste. My sample was somewhat out of 
elate, and suffered a bit from the acetyl taste of dying brew. but 
was still an exceptional product! 

J.W. Dundee's Honey Brown: High Falls B.C. 
(Gcncsscc), Rochester, NY 

This is a preview or Convention 1999. Full bodied, pleasant 
dark amber color, essentially a honey-sweet malt flavor with a 
pleasant hops bite at the finish. Nice to drink ... a very well con-
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ceived mass-market product. 
J.W. Dundee's Honey Brown Light: High Falls 

Peter Blum liked this, and convinced me to try it. I am flat out 
NOT a fan or anything ''Light Beer"! But I found this surpris­
ingly equal in flavor profile, but lacking the body and color of 
its full strength counterpart, and the flavor is proportionately 
milder. A slightly watered down version? I'm glad l tried it and 
its big brother together, and tasted the ''real thing" first. Still it 
was MUCH tastier than the "B''. ''C" or "M" light brands! 
MUCH! 

Flying Dog Classic Pale Ale: Broadway B.C., 
Denver (for the Flying Dog Brewpub, Aspen) 

Classic it is! Just a good, solid American Ale; full body, long 
lasting head. light copper color, nice llavor balance with hops 
dominance and long clean finish. This, and its brand mates have 
some very distinctive labels! 

Road Dog Ale (Scottish ale): Broadway B 'g 
Lovely ale nose and deep ruby color. A dryish chocolate malt 
middle leads to a finish that allows recreation of the whole brew 
in your mouth. This one (tasted in the Hospitality Room, and 
drunk there MUCH too cold in 12 oz bottles) is a 50 deg. brew, 
and much tastier at that temperature. IThe label has provision 
for ''Best BY. .. ", but it wasn't used.J 

Old Scratch Lager: Broadway B'g 
Brewed in the style of an American Steam beer. Somewhat 
milder in flavor and body than the most famous example of the 
type. but pleasantly flavorful and gassy with an herbal finish. 

Sudwerks Pilsener: Sudwerk Privatbrcwery Hubsch, 
Davis. CA 

declared at Convention that this was the finest American 
Pilscncr I'd ever tasted! Sitting at home, under controlled con­
ditions and a better serving temperature (45 to 50 deg F. thus a 
bit warm). it IS! Beloved original Baderbrau (now unfortunate­
ly altered by its new owner), thou hast slipped to second place! 
There IS a noticeable malt sweetness in the middle that tasters 
at Convention though was untypical of a Pilsencr, but I think it 
adds a brief, interesting dimension to the brew, rather than being 
a "defect". Maybe NOT a typical Pilsener, but wonderful! 

Among the bottled product from the Hospitality Room 
(and honestly, I DID try to .. sample" everything I tried, but sen­
sory overload and lack of notes reduced me to saving the six­
packs from brands I liked but honestly don't recall specific.illy), 
there was Katahdin Red Ale and Golden Heer from Casco Bay 
B.C.. Portland, ME, Otter Creek Mud Hock Spring Ale and 
Summer Wheat Ale from Otter Creek B.C.. Middlebury, YT. a 
new Hest Brown from Grilly McDuff's. also of Portland, and 
Wallaby's Ayers Rock ("Aussie style Pale Ale") and Great 
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White Wheat (an "American Crystal Wheal Ale", both, as I 
recall near-misses to my taste, from Wallaby's B.C., Cleveland. 
There was also something from Bregner in Ft. Collins. CO. and 
several from Cherrylancl B.C. in Michigan. I am afraid I'm not 
doing the large and diverse selection provided by a Columbus 
beer wholesaler justice. I was astounded at the variety and geo­
graphy represented! 

Now. some brought home from the Brewery tour: 
Hoster Vienna Style Amber Lager: Hoster B.C., 
Columbus, 01-1 

With a fine copper color and tan head. this big-bodied Lager has 
a hops crispness in the midcllc, and a nicely balanced yet hops 
dominant finish. Don't look too far out of the Columbus market 
area for this one or its brand mates ... they come from a truly 
TINY bottling operation! Special note: Hoster Brewing Co. has 
added hot!, "Be.11 hy" AND alcnhol co11trnt to their labels. as 
well as serving le111pera/11re. May their tribe increase.' 15.9% 
alc/vol.J 

Hoster Dortmunder Style Goldtop Beer: HBC. 
This is the ''mild" version. Golden amber, with a cream head, 
this is maltier in the miclclle and more evenly balanced in the fin­
ish. The use of Noble hops is evident throughout. I found it a 
very pleasant medium-bodied lager with plenty of beer flavor. 
15.5% ale/vol I 

Hoster Rev. Purley Classic Pale Ale: 1-IBC 
"Rev. Purlcy"? Don't know him. but an ale this good bearing his 
name is quite a compliment. I-lops dominate throughout this 
dark amber brew, and at the finish. the Cascade hops unfortu­
nately override the Nobles and blanket the roof of the mouth. 
"Pale" in the old American sense ISN'T equal to .. wimpy". 
[5.24% alc/vol...lowcr than either lager' I 

Hoster 90 Shilling Scotch Ale: HBC 
On draft at the brewpub, I found this a bit sweet for the type, yet 
had 3 while there, it was so good. The bottled product was 
equally enjoyable. Brewed to be served at ca. 50 cleg ... thank you 
for saying so on the label! ... there is a delicious chocolatey malt 
dominance that is NOT true to type, but is so tasty that it dicln 't 
matter. I suspect that this w·1s formulated for a longer aging, and 
the 'extra' sweetness would then go to perhaps 7.5% ale/vol. A 
wonderful, thoroughly enjoyable brew, what ever it may or may 
not be call eel. I 6.1 % ale/vol I 

Hoster Capt.ivator Dopplebock: 1-1 BC 
Warning: this magnificent product is seasonal. RUN (do nor 
walk!) to Columbus around Christmas to buy some of this in 
bottles (and while there, don't miss having BOTH the snifter 
glass servings allowed)! I won't even try to express how won­
derful this is. beyond saying it is unbelievably good! Now there 
are three identifiable brands in the American Department of my 
Utopian ''Flavor Library" (see vol. IO I Rathskeller for a disser­
tation on the other two). 

One brought clown from Clcvclancl for me to try: 
Bockzilla Bock Beer: Western Reserve B.C .. 
Cleveland OH. 

Grossly over sweet! Drinkable if tccth•chatteringly cold. In elate 
when I had it at Convention (and couldn't finish it at walk­
around temperature; I don't dump beer often), this sample was 
about 6 weeks out of code. With a bock. this shouldn't make 
much difference. It docs have a beautiful ruby hue. and a stout­
like tan head. As the home sample warmed, a woody-yeasty 
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taste developed. NOT good, not even close. 
At the Saturday Night Cook-out, the brews I liked best 

from out-of-town were from Great Lakes B.C., Cleveland. I've 
had these brews before. and sampled 4 that night: Elliot Ness (a 
Vienna-style lager), Edmond Fit1.gcralcl Po,·ter, Do,·tmunder 
Gold (an early GABF Gold medalist) and The Holy Moses, a 
Belgian style ale fermented with spices. If you see brews from 
Great Lakes, buy them ... these folks seem to do no wrong. 

And now. some new ones from the home stock: 
Pullman Pale Ale: Riverside B.C., Riverside CA 

A nice light copper color and while head. Flavor seemed over­
weighed to a cloying hoppiness. As it warmed in the glass, a bet­
ter balance in the middle appeared. but the finish remained 
whole-mouth bitter. 

Nutfield Nor-Easter Ale: Old Nutficld B.C.. Derry. 
NH 

Right from thi.; first pour. I was prepared to like this. Copper 
color, huge tan-cream head. and a strong ale nose. An excellent 
American Ale! Flavor leans to hops, but in balance with a good 
malt body. The finish is a good reminder of the whole brew. 

Grain Trader Wheat Ale: Pacific Hop Exchange 
B.C.. Emeryville, CA 

Rather bland; I can't pick a particular fault. It's pleasantly 
though lightly hopped with a wheat dominant cereal taste. 
Maybe that's it. .. rcminds me of .. cereal beverages'', IE: NEAR 
BEER. 

'06 Stout: Pacific Hop Exch. B.C. 
Lovely, rich chocolate malt flavor with an excellent dry finish. 
A classic English Stout, eminently drinkable! 

,Jet City Pale Ale: .let City B.C., Seattle, WA 
Not particularly exciting; a mild and smooth ale with a nice but 
not dramatic finish. Would likely pkasc a tyro ale drinker more 
than a real alcophilc. 

,Jet City Rocket Reel Ale: Jet City B.C. 
Nice copper color and big hoppy nose. A mildly sweet taste with 
good body and mild side-of-tongue hops finish. Again, seems 
brewed more for an introductory taste. 

Olde Cape Cod Smugglers Ale: The Lion. Wilkes­
Barrc, PA 

Should one be suspicious of a brew that uses a cutesy "e" in its 
name? Little nose, and no head. Overbalanced toward malt, and 
an un assuming common hops finish. No more than a 5 on a I 
to IO top scale. 

Devil Mountain Tasmanian Pale Ale: Devil 
Mountain B.C.. Cincinnati 01-1 

The taste the label describes as "intriguing" I found ''odd". 
guess it ·s the Tasmanian Hops they brag about that gives this 
brew a wooden taste. I had this on draft at a local steak house a 
few weeks ago, and returned the glass as being stale. The bottle 
(the code mark on the case indicated it WAS in elate) I tried at 
home has the same wooden taste that blends easily into the 
acetyl taste of dead ale. BUMMER! 

Ir I have offended any investor in pseudo-brewery 
label products, or brewers who lake the low road to sel I product, 
I am not sorry! There is too much good stuff out there to keep 
my taste buds atingle lo mess with clreck! Until next time ...... 

Fil Graff' 
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A list of the newly elected (and re-clct:tcd) Officers 
and Board members appears on the inside front cover. and in 
The President ·s Page. I want to thank all or you who voted in 
the election: we haven't had a completely contested Board 
election in some years, and the Member response was gratify­
ing. All of the names on the new list of Officers arc familiar: 
Norm Jay has moved up to President. and Ian Loula has 
become Vice President. There arc two new names on the 
Board: Bob Hajicek won a scat in the election. and the Board 
appointed Kent Newton 10 fill the one year remaining on 
Stan's term as Board Member. I was reappointed for another 
one year term as Executive Secretary. My congratulations to 
the new Officers and Directors! 

I wish to thank Jim Shoulter for his years or service 
to the Association, and wish him well as he enters retirement, 
and a move to Alabama. And many thanks to Paul Zagielski. a 
Director since Monarch became NABAs first haptcr. who 
has also retired from the Board. 

Now that the Columbus Convention is history (and 
wasn't it a great one?). it is time 10 start thinking about 
Rochester 1999. The dates are July 30 thru August I, I 999. and 
the hotel rates al the Crowne Plaza arc $78 per night. The next 
issue will contain an article about Rochester breweries, and 
more information about the Convention schedule or events. 

An urgent note: to ensure you receive the 13 , your 
address must be correct. We are using bulk rate whenever pos­
sible. and this means the Post Office will not forward incor­

rectly addressed issues! They simply get thrown away! 

Baird, Brian (Marlane) 
1212 Elderon Drive 
Wilmington, DE 19808 
(302) 633-6823 
A 11 brcweriana-cans-clocks-signs-t hcrmometcrs-1 rays 
Any brewery. any brand 

Bristol, Scutt 
895 Pontius Rd. 
Cincinnati 01-1 45233 
(513) 941-1852 

locks-lithos-neon signs-reverse on glass-signs-statues 

Buerger, Greg (Judy) 
85 I 2 Pri Ila Lane 

incinnati OH 45255 
(513) 474-2181 
All Brcwcriana-Cincinnati breweries 

Campbell, Scott C. (Christine) 
521 Wisconsin Ave. 
Oeonomowoc WI 53066-2727 
(414) 569-5772 

I Ed. Note: This is the very first time I've typed a Zip+ 4 

address in ,Ndu ,:£ti,•111l,..rs! Thank you Scott! I 
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NABA pays the postage. and you clo11·t get the issue: a double 
waste of your clues money! It is entirely up to you to keep 

ABA informed of address changes! Please check your mail­
ing label and see! And while on the subject, please send me 
your "Zip plus 4'' and an E-mail address if you have one 
(PLEASE make sure the numbers are clearly defined and easy 
Lo read!) 

I am encouraged to sec several new author by-lines in 
the past few issues. but I want lo remind all of you that what 
you sec in the BC depends totally on what you as members 
submit to our Editor! Write an article for submission NOW 
while the reminder is fresh in mind! 

Another reminder to the old-timers: the new members 
listed below joined NABA hoping 10 learn about brcwcriana, 
and to find new treasur s for their collections. When one of 
them calls or writes you. please give them the courtesy of a 
reply! When any Member writes soliciting items of informa­
tion, it is only common courtesy to include an SASE (sclf­
acldressecl stamped envelope. for those that don ·1 do code)! 

The thoughts of impending winter. Holidays and 
snow always seem to slow me down. Spring. and the resump­
tion of collecting activities. shows and such is not far away: 
rest up and don't let the doldrums get you clown! There'll be 
two issues of the R to help keep your spirits up. 

Castle, James L. Sr. (Kaye) 
6073 River Road 
Flushing, Ml 48433 
(8 I 0) 230-9 I I 7 
All Brcweriana-all brerwcrics-all brands 

Cherven, James L. 
1566 Pinewood Dr. 
West Seneca. NY 14224 
(716) 675-9499 
All Breweriana-13uffalo NY breweries 

Cochran, Dan 
4713 Brae Lock Court 
Grove City, PA 43123 

Collins, Darren D. 
120 Cassi! St. 
Mt. Vernon. OH 43050 

Colson, Mike (Michelle) 
3044 Melva Ave. 
Columbus, OH 43224 
(614 )261-0255 
Bottles-cans-coasters-neon signs-signs 
Columbus. OH breweries 
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Fisher, .Jim 
4040 hscher Road 
Clarksville, OH 45113-9622 

[Ed. No1e: ANOTHER helpful new member! But friends, 
why 1101 list your phone and collecling specialties?I 

Hearliht, Daniel A. (Jenni fer) 
19 Bill Edwards Drive 
Springfield, OH 45504 
(937) 322-4009 
All breweriana-barrels-signs-labels-ncon signs-pholos­

signs-trays 

Hornbeak Trent (Rhonda) 
3265 Hgwy 11 B 
Dresden, TN 38225 
(90 I) 364-2884 
Bottles-corkscrcws-knivcs-mugs-stcins-ncon signs 
Anheuser-Busch 

Huston, Jon M. (Carol) 
7585 E. Redfield Rd. #I 02 
Scottsdale. AZ 85260 
(602) 948-9906 

Long, Uob (Donna) 
1744 Hopkins Ave. 
Norwood, OH 45212 
(5 I 3) 351-456 I 

Mears, Mark (Carol) 
1421 Oxford 
Grosse Pointe Woods, Ml 48236 
(810) 463-0207 
All brewcriana 

Mellon, Greg (Cheryl) 
494 l lclen St. 
Columbus, OH 43223 
(614) 274-3445 

Michalik, Michael (Debra) 
114 Long Acre Cl. 
Frederick, MD 21702 
(30 I ) 698-02 14 
Clocks-coasters-paper items-reverse on glass-signs-I rays 

Parry, Jack 
P.O. Box 1397 
Los Gatos. CA 95031 
( 408) 425-550 I 

Shrimplin, Jeff C. (Jessica) 
P.O. Box 2 
Conesville, 01-1 43811 
(740) 829-2134 
Light-up clocks-pinbacks-reverse on glass-signs-trays 
Ohio breweries 
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Wallace, Tim ( har) 
R.R. I, Box 27 
Oakford, IL 62673 
(Trading Post 1avern) 
Illinois Breweriana 

Whistleman, David L. 
230 S. 19th St. 
La Crosse. WI 5460 I 
( 608) 784- I 929 
All brewcriana-lithos 
Peerless and Gund 

Wimsatt, Edward (Nancy) 
4447 E. Mohave Drive 
Beavercreek. 01-1 45431 
(937) 429- I 526 

rowns-glasscs-li1hos-11eon signs-reverse on glass signs 

Zerpke, Peter (Renate) 
I 334 West hart well 
West Vancouver, British Columbia Y7S 2R5 

anada 

Looks like several Ohioans may have joined NAB/\ 
for 1he Convenlion in Columbus! I hope that you will find ample 
reasons to renew next year. and become part of the NABA reg­
ulars! 

And for all the new members who look to this page to 
see if we REALLY listed your name, PLEASE, if you haven't 
sent Bob Jeager your Zip +4 postal code, take a minute now to 
do so. !That's Bob .Jaeger, 2343 Met-to-wee Lane, 
Wauwatosa, WI 53226-16121 And while you're at it, how 
about adding a phone number and collecting specialty? The 
M<'lllhl'rship Dire('fory should be more than just a list of names 
and addresses! On the Internet? Tell Bob your URL! 

For those that can't find the Editor in the Membership 
Directory (my formal name I John. but I go by .. Fil'', which 
conruses some rolks: 

Fil Graff 
Lamplighters Farm 
10111 Lincoln Way West 
St. Thomas, PA 17252-9513 
(717) 369-:.577 
<www. rgra ff@cpix.net> 

In the immortal words of Mr. Spock: Live long and 
prosper! Wishing you all lots of success in your breweriana 
hunting! 

Fil 
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Pop Quiz 
I warned that there would be a quiz some day! Herc it 

is. from a Ic11cr submitted to Bob Jaeger by a non-NA BA mem­
ber rrom Kenosha. For you Wisconsin collectors. this ought to 
be easy! 

What we're looking for is the BREWERY and 
BRAND that used the following slogans, and. ii' you can. about 
when they were used (extra points for the third part!): 

1. "It's the water." 

2. "As refreshing as Wisconsin's 
Northwoods." 

3. "An honest brew that makes its own 
friends." 

4. "Follow the P " -----

5. "Wouldn't it be great." 

6. "Been a long time brew in'. " 

BLATZ BREWERIANA WANTED: I will gladly purd1ase or 
trade ror any BLATZ beer items. Call (800) 543-9399 9 AM-
5PM EST, or write 10: Leo Blatz, 2829 hericlan Dr .. 
Tonawanda, NY 14150 1311 1198-7 

MILLER NASCAR SIG WA TED: Looking for Miller 
High Life AS AR beer sign. Plastic bubble type. I 989 gold 
Buick Regal. with # I 2 on it. Driver is Bobby Allison. Write 10: 

Kevin Myers, 4115 Columbo Ln., Lorain, OH 44055 or phone 
(440) 277-7378 1yl Fl'iK-1 

TRUCK BODY DECALS FOR SALE: 6 B·autif"ul litho­
graphic I 950's A-B "A & Eagle" trademark water-type decals 
with instructions $12 each. Also: A-B Christmas cards from 
1987 and I 988. suitable for framing; 2 card set $5. Budman 
stickers (over 30 10 chose from) $1.50 each. Send SASE for list. 
Will wnsider trading for A-B postcards and brewcriana. Tom 
Howen. P.O. Box 134, Lovington. IL 61937 1101 r111x-1 

7. "Ask for it by name." 

8. "A beer is a beer is a beer, until you've 
tasted " 

9. "Thirst things first." 

10. "From the Big Eddy Spring." 

Send a facsimile copy (hand-written copies are accept­
able as long as they arc readable), a box top plus proof of pur­
chase seal from any 6-pack of beer. along with your name and 
address (might as well send your ZIP I lus 4, and any corrections 
to your address along Lo Bob at the same Lime!) to Bob Jaeger. 
2143 Met-To-Wee Lane. Wauwatosa. WI 53226-1612. 

Prize? You want a PRIZE??? 

NABA MEMBERS (EACH AND EVERY ONE!!): Please 
send Bob Jaeger your "Zip plus 4" postal code! Correct any 
area code changes! Adel an E-mail address to your Directory 
listing! NOW IS THE TIME! Get it RIGHT in the new 
Membership Directory. Help us get _you your /IC on time, 
every time! Hob Jaeger, Executive Secretary, 2343 Met-To­
Wee Lane, Wauwatosa, WI 53226-1612 

ATTENTION CHARITABLE-MINDED MEMBERS: Your 
Editor would LOVE to have. (donated) copies of B issues #I 
thru 18, and #'s 28, 30 and 35 to complete his archives. I am 
starting to reprint articles of note, and cannot if I don't have the 
issues1 Can anyone help'1 Fil Graff, IO 111 L.W.W., St. Thomas, 
PA 17252-9513 

The Brcwcriana Collect.or and tl,e Membership Directory are p11hlished by National Association Brewe1:i• Advertising for its member- 'I 

sl,ip. D11e.1· are $20 per year dv111estit, $ '0 Canadian. -10 01•er.1·ea.1·. Send applicatiom for 111e111l1ersi,ip, dues. cl,ange of address and acfrertis­
i11g fur The Membership Directory to Robert .la1·ger, 2.N3 Met-tu-wee L11 .. Wammtosa. WI 53226. Send 111an11scTip1s and advertising for The 
Breweriana Collector 10 Fil Graff. IOI/I Lincoln Way West. St. Thomas, PA 17252-9513. Adl'ertisi11g rates.for the B are 80 half page. -10 
qum·ter page, 20 short ads in the Buy-Sell-Tm 1e section, $5 if limited to me111/Jer·s own collef'ti11g actil'ity. Full page ads ll'ill he ro11sidered as 
"sc·11ara1c· ''.flyer" insert. The Editor ha.1· the right to edit .rnlm1issio11.1· to co11for111 to proper style a11d appcara11ce, a11d 111ay defer p11blica1io11 
ofa .mlm1issio11for reasons of space or layo/11. 

National Assoriarion Brel1'eria11a Advertising (NABA) publishes The Ikeweriana Collector and Membership Directory solely to facili­
tate to111111u11itatio11 among irs members. No e.fJr1rt is mode hy rite Ofjrcers. Directors and Editorial Staff ro check any artitles for accuracy o.l 
1·0111e111. IU investigate value or tl,e au1he111icity 14' any arriclr ofli•redjr1r sale or trade. or of the lmsi11es.1· re/io/,iliry of /Jl'l'.l'OIIS placing adver­
tise111('fll.l'. NI\IJA and ir.1· Officers and Direcwrs distloi111 res11011sibili1yjiJI' inaccuracies which 111ay o,·rnr in its publi ·a1io11s. and any liability 

for any tra11.1·ar-tio11 to wl,icil it is 1101 a party. ~ 
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Nov. 6-7 
1998 

Nov. 13-14 
1998 

Nov 21 

1998 

Nov 21 
1998 

Nov 21 

1998 

Nov. 28 
1998 

INov. 29 
1998 

Dec. 13 

1998 

Jan. 9 
1999 

Feb. 27 

1999 

Mar. 7 

1999 

Mar. 14 

1999 

April 21-25 
1999 

July 28-Aug. I 
1999 

'!,Ebcnts of JJntcrest 
VALLI<, Y FORGE BREWERY COLLECTIULES SHOW, Market Place/Expo Center, 

Downingtown, PA Contact: Larry Handy. (610) 439-8245 

25 th Annual GUZZLE & TWIRL, O'Reilley Hall, orth St. Paul. MN 
Contact: Dave Wendi (612) 731-9573 

JERSEY WEEKENDER/FULL MOON SHOW (BCCA), K. of C. Hall, Sm11h River. NJ 
Contact: Joe Radman, (732) 946-3416 

GATOR TRADERS FALL FLING (BCCA). ommunity Center & Legion Hall. St. Pete Beach, FL 
Contact: Kent Scovill, (813) 381-134'.'i 

!! RESCHEDULED!! MONARCH CHAPTER FALLFEST, Hitchin'Post Inn, Libertyville IL 

Contact: Paul Zagielski (815) 369-2135 

24th An. TURKEY TROT (Three Rivers. BC A), F.O.P. Lodge 14, Ft. Wayne, IN 
Contact: Leroy Art (219) 432-6839 

QUEE ClTY CHAPTER SHOW, Amer. Legion Hall, Blue Ash. OH. 9AM to 2PM 
Contact: Jeff Dowers (513) 851-8986 

BREW CITY AD SHOW. Serb Hall, 5101 W. Oklahoma, Milwaukee. WI 
Contact: Jim Welytok. W24I N8938 Penny Ln .. Sussex. WI 57089 (414) 246-7171 

MIO-MICHIGAN WINTERFE T (BCCA), Flint. MI. UAW Local 659 Hall. 
Contact: Gene Goulet (810) 742-5353 

MID-MISSOURI MEGA MEET, Holiday Inn ExpoCcenter, olumbia, MO 
Contact: Bruce Mobley (660) 385-6256 

MADISON BOTTLE (and Advertising!!) SHOW, Quality Inn South. Madis m. WI 
Contact: Bill Mitchell (715) 341-1471 

MILWAUKEE A TIQUE BOTTLE & ADVERTISI 'G SHOW, Grand Milwaukee Hotel 
Contact: John Brandt (414) 673-6541 

JUST FOR OPENERS CONVENTION,~~~~~~. Naples. FL 
Contact: Bob McNary. (941) 353-8458 

28th Annual NAHA CO 'VE TION, Holiday Inn-Crown Plaza, Rochester. NY 

Ap1 t:al to our readers: Your Editor has less and less time to chase after events Chairpersons to update this column! I will no 
longer ALL peopl to check dates! PLEASE. if you have a regional event (of any club or chapter affiliation) that you wish 
to be considered for listing in this column, please contact Fil Grall at (717) 369-5546 (phone or Fax). or E-mail 
fgraff@epix.net 
' / 

POLICY STATEMENT 
The National As,ociation Breweriana Advertising Wa!i founded 10 pr ser e the his1ory of the brewing indu~try in the United States, 

to enhance the collecting or related memorabilia and to ~erve as a medium for the educa1ion of its Members in this field. 
Th' A social ion does 1101 act a~ an arbiter of dispu1e~ between it: Member., serve as an appraisal service or ael t guarantee the 

authc111ici1y or any piece of brcweriana b ing sold, purchas •cl. Ira led or in any other manner a quired or di,po,ed of, whc1her by a Member or 
01her person. 

The Board of Dinxtors of the Association re ·crve' Ihc right to refu c admi~sion to member hip or deny renewal of 111ember~hip when 
in iI5 sole judgement sul'h action would be in the bc~I inten::.~ts of the A~~o iation, whether for cause or 1101. 

The ru.:ceptance of adverti\ing in ils quarterly publication Th' B ·,, • ,.· t o / • • , • r in ir- annual Member hip Direct ry does not 
constitute an cnclorsemcnI of the product, merchandise or service being offered. The Edilor of ··1, B ·e, • •r·a, r ollec rand lhe Executive 
Se rclary of the Assodation can refus any and all ads .. ubmillccl and rcfu, e to return payment received lherefor in their ole discretion or al 

the direction of the Board f Directors. 
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Did you miss ... 

~(O)ILllJ™1IB3llJ§9 ll®®~ T 
Then you missed ... 

. .. Canadians who didn't go to THEIR 

... Mutt and Jeff, the bar tourists ... 

. .. hospitality, and a GREATshow! ... 

... viewing "artifacts," 
like Norm Jay (President) and Fil Graff (Editor) ... 

Maybe you ought to start planning NOW for 

ROCHESTER in 1999 ? 




