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As I put my thoughts together before attempting to 
write this. my last President's page. I realized that I have many 
mixed motions regarding the two years of my term in office. 

When I originally agreed to run for President in Man.:h 
of 1996. I made it dear that [ was only agreeing to serve ror on 
term. I didn ·t realize at that time just how fast two years would 
go by. ow that I have indicated to the Board that I will not run 
for re-election. I have looked back over this period. recognizing 

feelings of both accomplishment and rrustrntion. 
The major lhing I wanted to accomplish during my 

term as President was 10 get more young and younger-thinking 
m mbers involved in running the Association. This attempt met 
with only marginal success al best. As I sit here writing this. it 
appears that we will have enough people running ror Board 
positions for the slots that are being vacalccl. This was accom­
plished NOT by Membcrs indicating Ihcir dcsir to run. bui by 
a ccrlain amounl or arm-Iwisti11g 011 the part of current Board 
Mcmbcrs. There still seems to be a rcluctanc' among the 
Membership (particularly the younger ones) lo gel involved. 
and. as a result. I du not feel we accomplished what I consid­
ered my primary goal. Yes. there AR some new faces on the 
Boartl: but the secondary goal of having contested elections still 
seems to elude us! 

Looking at the more positive aspects of what has taken 
place I Iace during the past lwo years. I reel we have moved, or 
arc moving ahead in several areas. 

ThC' lfrC'11'£'1"ia11r1 Collff!Or magazine continues to 
improve. especially wiIh more and belier color. Not only has the 
n w computer (purchased lo help publish lht.: ma~azine) helped 
a great deal, but our new Editor has startcd 10 add helpful 
columns such as "'Reproduction Alert". There has been a major 
clTorl to make sure the R • is published on a more regular 
schedule. Pulling out a first-class magazine takes a grcal 
amount or time and effort. and Fil can use all the help each of 
you can give him hy submitting both articles and good interest­
ing photos. With everyone's help and Fil's Editorship. I can sec 

I.he RC has bccoml' an even belier publication than we have 
seen in the past. 

Although we have not yet established our Internet Web 
Site. it appears that within a short period or lime. it will he a 
reality. There is no question in my mind that if NABA is going 
lo continue to grow as one of the leading collector organiza­
I ions. we need to put our best effor1s into BOTH a topnotch 
magazine AND a website which will offer collectors meaning­
ful information on their hobby. 

There is also no question in my mind that the hobby is 
goin~ tu continue to grow! It is my belier thal all of the major 
brcwcriana organizations are going to need to find a way of 
working together to strength n the hobby. or some are going to 
have a diflicult time surviving as separate clubs. each pursuing 
their own agendas and "politics". As we move into the twenty­
f'irsl century. it is my hope that a new sense of cooperation will 
prevail within all the major brewcriana nrganizations. Our 
fricn Is at BCC/\ have taken a major stt.!p in lhal direction by 
inviting members from olhcr clubs. including NABA to attend 
their upcoming onvention in September in Little Rock. with­
out having to join B A. We will in turn discuss at our August 
Board meeting the possil ility or such reciprocal invitations to 
attend future NABA onventions. I have no idea huw the con­
ccpl will be received hy our Board, but I do believe that this 
kind or step is what is nc dcd if brcweriana collecting is going 
lo rl'ach its i'ull polt.!ntial. Discussions arc also under way to 
publish a special sing It.: issue "whole hobby" magazine. jointly 
edited by all the major breweriana clubs! 

It\ be n fun being on the NABA Board for many 
years. and acting as your President these past two years. I have 
met some great people. and consider many of them to be my 
friends. I wish you all well. and look forwurd to seeing you at 
future Conventions. Until then, I wish you as always -

Happy Hunting! 

Jim Shoulter cl I 

Jff rom tqe ~bitors ~esk 
Well. this is my fourth issue as "ncw"Editor, and I still 

feel compelled lo acid a "mea culpa''. The last issue contained 
many typos (less than Number 100. but still too many). Most or 
Ihcsc seem to have been "gremlins": c >1Tcctions that either I 
caught but didn't modify on the disk sent lo Crnssmark. or sim­
ply missed all tog ther. Proof reading is an Editor's nightmare 
when Ihere is no trained staff to scrutini7.e copy for glitches! Nu. 
SpcllCheck won't catch I unctuation errors. capitalizations. or 
words spelled correctly. but in context. just wrong. Robbie has 
been great about duing readovcrs. but even hl'lWl'en us. we miss 
errors. Quark doesn't havt.: a "resident grammarian'' utility. 
which, with my somewhat aberrant style or writing. docs me lit­
tle good anyway. W ·vc a long way to go. but I can only 
promise progress. not perfect ion 1 

Jim sp >kc of' web sites in his column. A "trial" NABA 
site IS available for inspccIion and comment attached to :111oth­
cr site I eclil, so the URL route is a bit torturous! Opt:n: 
<http://www.dapllc.com/lam1)guilcl/working/samples/naba/ 
nahadcfault.htm>. TIie trial page has some high quality graph-

The Brell'eria11a Collccwr 

ics, and takes a while to completely load. but is a sample or 
what can b done. It is NOT complete. and scvcr:11 things on it 
ar' "broken" as permanent links are not i11 place. Feel free 10 
move around on thi.: page (there are no active links as yet lo 
other sitcs), and then PL ~ASE let me know what you think! 

For a web pagt.: you can visit easily. try member Rudy 
1-lcchlcr·s site on the tcgmaicr brewery and its breweriana. 
Rudy has included the article 011 Al Kogoy and 'teg from issue 
IOI on his page. a first example or ''N/\8/\ on-line". Thank 
you. Rudy! An excellent torical page. with good graphics. 
Open: <http://www.oldbecrstuff.com> 

It seem a bit strange to be plugging a competitive 
mc.:dia in the pages of the B •. but I reel that Ihis electronic 
medium provides such a great opportunity for the exchange of 
knowledge, we ignore it only at our peril I Nol many of you col­
lccI kerosene lamps. but i r you would like to sec an example of 
just how good aw h site dcclicatt.:d to passing on inl"ormation to 
both expt:ricncecl ancl novice collectors can be, visit the Aladdin 
Knights I lome Page <hUp://www.aladdinknights.org>. This 
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excellent page is hosted by Doug Finch. my Cyberspace Guru. 
II draws visits from everywhere in the lamp colk:cting f'ra1crni-
1y. allows questions and answers. and other information 
exchange. and has pages co111aining information on the entire 
scope or Aladdin (a hrand of kerosene wi k-fcd ma111lc lamps. 
and also clcctri s) lamps. Doug's page draws about 200 .. hits" a 
day! Pr 11y decent for a subject as arcane (al least lo brcwerian­
ists) as antique lighting! Look at the number of LINKS 10 other 
related si1cs ... a11yone sense a po.-sible model for cooperation 
between the various brewcriana clubs here? I sure du. 

This issue marks the end of two dear friend ·s regular 
participation as columnists for the B . My friend Jim Shoullcr 
gives up the onerous task of doing a quarterly column. but the 
spac • will hopefully he filled by NABA's next president. I 
expect Peter Blum, former NABA President and R Editor to 
continue to submit articles and photos ... his long-lime contribu­
tions 10 NABA will be a hard habit 10 break, I sincerely hope. I 
wi II miss ··Whal ·s Brewing''. but as neither Peter or I would be 
·ontcnl with men.:ly reprinting publicity releases from the vari­
ous brewery corporation's Public Relations Departments 

("politically correct", but BORING!). the column as we know ii 
must pass into history lik so many artifacts of an earlier age. 
Such a column needs to be written by someone working in the 
industry. and Peter is the B 's last contributing insider. Should 
any member wish to lake over lhl.! column. or provide a similar 
regular contribution, please lei me know! I will miss the insights 
Peter offered, and would I ersonally welcome another colum­
nist ·s efforts! 

I greatly appreciate the letters that kind NABA 
Members have been scndi11g lo me. 011 my desk this morning is 
another Gambrinus photo, and in the past weeks several news 
dippings relating to breweries have been received. l even 
received an unsolicited art ide on a topic completely new to me 
(Keg Tax Stamps) that appears in this issue. It is difficult for me 
lo anticipate what our readers wanl to sec. bul the Editor's job 
can be a real joy when readers send in l'ollow-ups, photos, and 
even articles on subjects dear 10 their hearts. Please. my friends. 
KEEP IT UP! My "joy lever is prc11y hi~h this issue! 

~:;:. 
Fil Graff .II' 

JJf ollofu-u s anl't i3-l{eaber JJf eel'tbach 
From Dick Milnt: of Kalamazoo, on the article on Stroh labels 

in the Winter '98 issue: .. I have one 
I label I that does 1101 fit. Enclosed is 
a photo of a Jtin-ovcr-cardboardl 
sign with the IRTP lin AND zone 
26 afkr Detroit.'' Consulting with 
Peter Blum revealed that this one 
WAS forgotten. as the label is not in 
Corporate Collection. but the appli­
cation is (its date is June 1948). 
That\ how collections grow! The 
photo at left shows th label only: 
there arc evidently several versions 
of this TOC sign with minor label 
variations evident. 

From another member. Dan Johnson of N. Grosvenorsclale, T: 
"Outstanding article on stock trays in th Spring issue, 

and I also l.!njoyed the Beginners [and Tips! article in thl.! previ­
ous issue.'' I Editor's note: please change your membership 
Directory for Dan ... just acid "Grosvenorsdalc" after 
"North" ... the address got cropped a bit in the Directory!J 

Herc's an interesting question from Dave I. lair 
from Gurnee, II (evidently another microbrewery fan): 

'The photo of an old brewery wm.wn was taken inside 
the Prairie Rock Brewing Co .. Elgin. LL. A. you can sec. ii says 
'Boswell's Brewery·. A worker at Prairie Rock seemed to think 
it had been purchased from an antique dealer in Wisconsin. 
Assuming it hasn't travelled for from its home town. the brew­
ery was probably located in Southern Wisconsin or Northern 
Illinois. 

.. an you run this photo in the B 10 sec i r readers 
could identify the brewery? American Breweries II doesn't 
mention any sLu.:h brewery'" 
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The huge Research Staff al the R • did some investigating, and 
although the suspicion is that the wagon is actually ENGLISH. 
and could have come over in a conlainer-loacl or British 
antiques, the resources didn ·1 reveal any UK brewery by that 
name either! I hope some alert reader can help Dan with this 
puzzle. 

From Kent King. While Bear Lake. MN: 
.. In the Vol. I 00 issu was the most valuable article 

I've seen on glassware in a long lime. Man thanks to Bruce 
Marks and Fil for the classification.'' 

This has been rather fun. As Editor. I want lo pass on my grati­
tude to scholar/collectors like Bruce Marks and Richard Hager! 
Their effort improves the B immeasurably! I hope I hat we can 
keep this column going with reader's letters in future issue.-. 
There is no reason why readers can't ask questions of the 
Membership in general, although the r sponse time will be a lit­
lie slow! That lime factor I erhaps is another good reason to 
have a NABA Internet Web Page! 

Fil Graff 
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The nreweries of Cleveland 
arl H. Miller. 1998. Scnitzclbank Press. P.O. Box 771012. lcvcland. OH 44107-0044 

296 pages 
Reviewed by George W. Hilton 

Reviewing the brewing history or a city is like reading 
a novel of' which 0111.: already knows the plot and ending: 
Gennan brewers arrived in the I 840's to introduce lager beer, 
which quickly replaced the British-style ales. They produced an 
opulent culture or brewer·s mansions. singing societies. gym­
nastic clubs, and in particular. intermarriage with each othcr·s 
children. Prohibition was devastating: some br wers survived. 
but others clicl 1101. The larger survivors die! well until the I 95(J"s. 
but then the nat.ional brew •r. came on strongly and in the later 
decades. one by one knocked off the traditional local firms. 
Then. after 1980. local brewing revived with brewpubs and 
microbr ·weries. 

Cleveland is no exc ·pt ion In 1his scenario. It was never 
the brewing center incinnali became. but it was a bi!! 'm>L1gh 
city Lo play out this course or events on a grand scale. Carl 
Miller has told Clcvcl:111d's story particularly well. He keys the 
early history to the city's location on Lake Eric. his !!ave ready 
ace<..:ss to immigrants 011 steamers l'rorn Buffalo ancl provi led 
water transport of' barley from what then was cons id •red the 
Northwest. More important. Lake Eric provided a chea1 source 
of ice for lager brewers before mechanical refrigeration was 
introduced in the 1870\. Adversely. mechanical refrigeration 
and the spread or the railroad network ended any cost advantage 
Clcvel:rnd brewers had for shipping their beers long distances. 
As a consequence. lcvclancl breweries ultimately brewed 
almost exclusively for the Cleveland mctnpolitan market. 

Miller's description or the Prohibition experience is 
particularly good. He has the best account of the problems of' 
producing near beer known l'o me. The stuff never caught on. 

partly because the public really didn't LIKE it. partly because 
the ubiquity of speakeasies and proximity LO canada made the 
real thing readily available. In a touching demonstration or the 
effectiveness of Prohibition, Miller points nut that the number 
of speakeasies was larf!,er than the number or licensed saloons 
had hccn in pre-Prohibition Cleveland. 

The post-Prohibition experience of L ·isy. Cleveland­
San lusky and 1hc oth ·r Cleveland brewer~ was esscnti,1lly the 
same as their counterparts in other big cities. The only excep­
tions were the efforts of Carling and then Schmidt lo become 
national brewers themselves. using the famous old Peerless 
Automobile factory on Quincy /\venue as "home base". Miller 
gives a long and sympathetic at:eount of Carling's atlempt lo 
ht:C<Hne a multi-plant. national brewer. The management made 
some poor decisions. notably disnmtinuing it's rlagship Bia ·k 
Label brand for a time in a misguided attempt tu push Red ap 
Ale on a lager-loving public. One wishes Carlin!! had succced­
L:d. i r only to preserve the Quincy Avenue brewery. nee auto foc­
tory, as goo I a piece or industrial architecture as one could find. 

The book ends with an account of the r'vival of local 
brewing with brewpubs and local breweries. Miller draws par­
allels between Great Lakes. rooked River and the other 

lcvcland area microbreweries and the 19th century brewers in 
procluL:ing mainly for draft and seeking mainly a local market. 
I le wishes them w ·II. and so may we all. 

GWI-1 clj }j 

It i.1· wit Ii some· 11lca.1·11u• thm I plaff the old 11111sthead logo that 11·u.1· so fa111iliar to old-lilll(' N1\BA Me111has hack in the 

111aga:i11e! One of'o11r Editors-E111criti. Ccm:~e Hilton. ltas lwe11 pro1·idi11g hook re1·iell'sfor NAB!\ sinn· his retirc111e11I as Edi1or . 

.frJr hoth Peter Blu111 a11d 111yse(( The image of' un 1111e.rcrntcd Louis Lcllfe hrcll'ery hclrmgs to 11s all. I/ t/Je image looks familiar. 

Cr'orge poi11Is out Iha! l,c was 11sing the clrm1·i11g as his mast/1C'ad logo hc/i1re 0110I/,er c/irh tlwt adoplcd it as t/Jl'ir 1!//if'ial logo was 
l'l'l'/1 ji>/'11/C'(/. 

!Ind i(s topical too ... 110tin· tltc I/UC£ Ca111hrinus 011 lite r01Jj' 11e.r1 /0 t/Je clock I011'er. If' 1/11.: lmildi11g 11·as 11eI·er IJ//il!. ii 

.1·/w11/d ltm•1• hre111 Fil 
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There were no hapter reports submitted for this issue. 
so the Editor will use the space for some Editorial Busim:ss! 

I was asked about the small bel!r mug logos used at the 
end of articles. Peter Blum began this tradition. and I have 
assigned the mug he used as "Peter\ Mug·•. and will rW.I 
continue to use it as his "signature" on articles he ~ 

i 
writes. 

When I assumed Editorship. I took a different mug as 
my "signature. . 

I have orten used the two mugs together as cJj i 
a sort or universal close tn articles or stories. Why 
mention this? I rather like Peter's tradition. and would invite 
frequent contributors to The B to select a mug image that can 
be used as THEIR "signatun:". o big de,11, but our image edit­
ing program makes such niceties easy. so why not use it'! 

/\s I noted in The Editor\ Desk column. this issue 
marks my second experienc1.: in receiving unsolicited articles 
from /\BA members! The very use of the word "unsolicited" 
implies that you can't write for the BC without being asked. and 
then having the Editor twisL your arm until he gets what he 
wants. Not /\TALL the case! Ask Michelle Gabel, who ·s 
·'Mothl!r was 'Miss Milll!r I ligh Life' ... an article prompted by 
her own appeal for some tips on displaying collections. I ex1 e­
rienccd some frustration as a new NABA Member trying to 
write articles. and have made it my policy to, whenevl!r possi­
ble. sl!nd a pre-press copy or a submitted article had, to the 
author for approval. I have a tendency to insert myself into the 
article perhaps excessively, and this author review has. in two 
cas ·s. corrected that situation so the article still ·sounds· like the 

author talking. 
I low docs one go about writing up some favorite col­

lecting topil!. or brewery? I generally start with available graph­
ics ( photos or other ima~cs). as the R is as much a visual expe­
rience as anything. What I have to say is often determined by 
what I have to SHOW. It is a major disappointment to slav • over 
writing an article, and then find that there arc no suitable photos 
to illustrate it! or course. at that point. photos could he taken. or 
other collectors asked ir they have anything that would suit. 
Labels an.: rrcqucntly used as illustrations. and NABA's Bob 
Kay is an excellent source or spcciric label images !this is NOT 
an invitation to ask him for a ton or images to fill in gaps in your 
collection. or for a fishing expedition through his collection! I: 
the Stroh /\rchives. managed by our Editor-Emeritus Peter 
Blum is sometimes a source of images of breweriana NOT those 
or Stroh itself. Fellow wllectors or your s1 ecialty can also often 
be the source or an image or that missing pil!ce. 

Text is a problem. but only if you make it so. Writing 
an article is not much more difficult than writing a letter! Many 
or the submissions turned into f1C art ides by the Editors from 
day one have b en received as letters! An article isn't a college 

theme for Freshman English. or even a report for a high school 
class. Nobody gets gr,llkcl on spelling and punctuation (except 
the Editor ... ALL mistakes in print are his fault)! All that is 
asked is that the facts expressed BE facts (opinions arc fine, but 
should be identified as such). and that the material have a basic 
concept. have that concept developed into a story line. and that 
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this expression he followable by someone like the Editor who 
may not be familiar with the sub_jeet matter. 

The story in this issue on lntl!rnal Revenue Beer Tax 
Stamps is a good example. The Editor didn't really know they 
existed: it was the images sent with the initinl letter. along with 
an outline or what the stamps were and when they were used 
that caught my eye. A second outline providing more infonna­
tion was sent by the author. and POOF. there was enough lo pro­
duce :111 informative and hopefully enjoyahl article. Woody 
Peck has introduced us to a hrcweriana subject kw know any­
thing about at all! 

Of course, it is every Editor's dream to receive articles 
like Richard I lager's monograph in the last issue on the 
Coshocton. OH tray makers! It proves such basic ORIGINAL 
research IS possible. /\nothcr approach is exemplified by Bill 

arlislc's article on Meycrcord and thl! Vitrolite. The idea l'nr 
mueh ur Bill's (and Woody Pcck·s also. I surmise) text came 
from art iclcs printl!d l!lsewhcrc. Ir you rind an artick in some 
oth r publication that touches on your favorite hrcwcriana sub­
ject. contact the author for pcrmissio11. and sec if you can't redo 
the article for the U '! Such permission is frequently granted ror 
cxc-:rpting articles, books. etc .. provided proper credit is given 
to the original source. or course, laking another's work without 
permission is plagiarism. or just plain theft! 

Please consider writing an article for your magazine! 
NABA has likely the finest magazine i11 the hobby, and it is the 
quality of the articles that makes it stay atop the heap. The cur­
rent Editor lives in a rural area. without much cross-pollination. 
and without thl! resources of a corporate archive to draw 011. I 
have a vivid imagination. but will soon run oul. or ways to fill 
empty pages1 So far. so good: but there WILL come a time when 
either the maga;,,i11e begins to shrink. or you gel blank pages! An 
·'Editor·· is supposed to EDIT 1 Ir he wishes to write. it is a clir­
fcrent role altogether. I do11 ·1 wa11t to write the whole magazi11 ·; 
you 1hc reader likely cnuldn ·1 stand it! So articles from 
Members is the best way to prevent this awful possibility. 

Now: in spite or printing the printing Schedule previ­
ously. I still get questions like "When do I have to have the 
story/article/ad to you?" Herc is MY schedule plan: 
ISSUE Ocacllinc To Printer To Mailer 
FaW' Sept 15 Oet I Oct 15 
Winter .Jan I Jan 15 Jan 10 
Spring':":' Mar IS Apr I /\pr 15 
Summer June 15 July I July 15 

No1i.;s: 
,:, The PALL issue is th· I OST-Convention issue. Photos. \.!It.:. relating 
tn 1he Convt.:nlion (PLEA 'ESE D Pl TURES1!!) should be in the 
Editor's hands as soon after the Convention as possible. hu1 no later 
than September I PLEASE. 
,:":The SPRING issue is th· Pre-Convention issue under this schedule. 
Items ror this issu..: relating TO the upcoming Convent inn should b • 
received by tht: Editor NO LATER Tl IAN March r:IRST! 
IF lhl! schcduil! is met. it is assumed that by lh.: t:nd of two weeks. 
everybody in the US ~hould have received their magazim:. 

Thanks for liste11i11g. Anxious to hear from you! 

Fil Graff 
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The Tax-man Cometh 
Beer Keg Revenue Tax Stamps 

By Woody Peck. with Fil Graff' 

Your Editor has had a pair or ads from the P. 
Schoenhoeren Brewing Co. or Chicago hanging in my collcc­
lion for some years. They have always fascinated me. as they 
represent I he earl iesl ''personal endorsement'' ads Fi I's ever 

seen. The celebrity featured? P.T. Barnum's famous midget. 
Col. Tom Thumb' The fact that Tom had died several years 
before 1hc ads aclually appeared and thus arc a rcsull or a photo 
session by a photographer trying to sell the artwork isn ·1 impor­
tant to the story. nor are some peculiar things thal l'lipping one 
negative to get a pair or racing poses docs to tradition (wedding 
ring finger, side of men's clothing with the buttons). Tom 
Thumb's face is likely familiar to people or today. even though 
they never saw him in life. or are even particularly aware of 
him. The photo or Tom and his bride Lavinia has been reprint­
ed countless timcs ... lwo tiny people in formal wedding dress. 

Fil had 
noted long ago 
that the keg ends 
had particularly 
clear images or a 
tax stamp, but 
thought nothing 
more or it. 
Nothing until he 
received a note 
rrom Woody 
Peck. enclosing 
some images or 
US beer barrel 
Internal Revenue 
Tax Stamps. and 
an offer lo help do 
an article for the 
B on this almost 
totally ignored 

T/1<• .. rig/,r'' .fiwillg Sc/l(w11/wrj,•n fom T/111111/J !i1l1r1. 
T/1is i111oge Jiw11 o./li1,,u·d ,wgutil'('. /IS his \l 0{',/,/i11g ri11g facet or brcweri­
is ,111 his 11/(;IIT '"""'· m"I his ,·,•st lm111111.1 lc/i 111 ri,~l11. ana. I I sudden I y 
mth<'r 1/u111 th,· 11111.1e·1,li11<' right to fr/i. Not<' the to.r dawned on Fi I 
stunr11 aho1·,, awl hchiwl tire hrr1ss 1up1wr. 

what he had been 
looking at all these 
ycars ... a reproduction 
or an ACTUAL 
tapped keg or beer. 
with the Tax Stamp 
captured in the origi­
nal photo. and copied 
to the lithographic art 
by the artist who pre­
pared the stones! As 
the image doesn't 
reveal the cancella­
tion. the keg may not i\11 1878 sffies /s1ill $/ u ""rrrl! 'fo.r 
actually be from swmp ... c11/<1rged Ji-om the .. ,,.;;-- j;1<•/11g fom 
, .. T/111111/J I/rho. F11::r. /mt u-rulo/JI,•! Th,· /Jrass lfl/> 

Schocnhoclcn, but the am/ lranrlle arc ,·isi/Jle " 1 li:fi /}{Jt/fl111. 

The /3rc11'eria11a Coffeuor 

photographer used a real keg for his prop' 
Curiosity aroused, Fil fired off a bunch or questions to 

Woody. and received back more Stamp images. and a wealth or 
information from a book on the subject. Preister's U.S. Beer 

Stamps. Wouldn't you know that stamp collectors have known 
of these artifacts for years. and have kept us brcwcrianists in the 
dark! 

To a die-hard Revenue Beer Stamp collector. Series. 
color.condition. sheet number, plate number and water mark are 
the key clements in evaluating these stamps. Not much different 
than the criteria a collector of any paper item uses, but Stamp 
collectors like everything scientific. so there arc TWO elaborate 
cataloguing systems, the Scotts and the Prcistcr. .. each stamp has 
a specific code number. However. when the brcwerianist enters 
the picture. a good, clear cancellation is more important than 
anything else! 

The mortality rate for beer stamps has been appalling. 
The loss is to be expected, for any beer keg not showing a prop­
er stamp was considered to be untaxed, and the penalty for tap­
ping a container without a stamp was severe. The stamp was 
placed over the tap hole, so it would be torn when the keg was 
used. The great majority of what remained of the stamps were 
simply left on the keg, to be removed by the brewery the next 
time it was filled. 

Those that survived were removed by the saloon keep­
er. or their patrons, or teamsters. or any one with an eye for 
these colorful linle 3'' by 3" patches or paper. 

Taxing or beer commenced during the Civil War as a 
way to raise money to pay for the Union Army. Taxes became 
effect ivc August I. 1862 (the war began at Fort Sumpter on 
April 12. 1861 ), but kegs were not required to have Tax Stamps 
until after the war, beginning on September I, 1866. There were 
stamp "series" issued each year thereafter until 1878 ... thc 1878 
series was carried on unti I 1898. Beer tax started al $ I per bar­
rel, and remained essentially unchanged until 1898. when it 
jumped lo $2 (sec the overprinted 1898 stamp). Beer Tax moved 
back and forth between$ I and $1.60 until World War I, when it 
jumped to $3. again to help pay ror the war. The Revenue Act of 
1918 raised the tax to $6 per barrel, and when full strength beer 
returned in December or 1933, it was still at $6. WWII raised it 
to $7, then $8. where it stayed until 1951 when (war again) it 
was raised to $9. The use or Keg Tax Stamps was discontinued 
in 1954 (probably about the time most or us old folks became 
aware of barreled beer. at least if we lived in an 18 year old 
drinking state). 

Cancellations were mentioned above as THE most 
desirable item on a Beer Stam1 to breweriana collectors.The 
stamps were cam:elled by the brewery from 1866 to 1875 with 
a steel handstamp that left a double ring impression with the 
brewery name and location in the outer ring, and the date or use 
in the inner ring. Rubber handstamps were used from 1875 to 
1898. and allowed the use of oval and circular shapes, and even­
tually straight line cancellation. It is these rubber stamps that 
provide the most vivid record or the brewery or origin. as they 
arc often clearly visible (sec page I 5 in the color pages for scv-
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cral examples). 
Just how "severe" were the penalties for failing to 

(properly) use these stamps? Well. one did11·1 mess around with 
Uncle Sam! 

• $50 fine for each vessel from which the stamps had 
been removed by other than the I un.:haser or owner. 

• Any keg or fermented liquor inside or outside of a 
brewery not having a stamp affixed was considered to have not 
had the tax paid thereon. 

• Tapping a keg having no stamp subjected the offend­
er to a fine of $500. and the property u.~cd in producing or sell­
ing the product was subject to forfcitur . 

When one notes the fact that the tax on beer was raised 
whenever the US went to war. it is easy to speculate that the end 
of Prohibition may have been hastened by the need of the 
Government for REV[NUE during the Depression years. The 
Beer tax fell into the catec,ory of·'Sin Tax·', affecting no one but 
"sinners'". so why NOT open the breweries again to provide not 
only needed jobs (one of FDR ·s stronc, arguments). but money 
to keep the country solvent'! 

Fascinating! There is seemingly no end lo things brew­
eriana to delight and amaze the collector! Interesting graphics, 
obvious rarity, easy to display ... hmm. do I smell a new collec­
tion brewing? 

1\ S,•ri,·s /878 cig/11!,-h,ll'rci .l'l/llli/J 1'///1('1•/I,·,/ /1y /J11/JS1 /in•11·i11g Co .. Mili\'/111/.cc, 
\\'i,,. 1111 Murel, 21) (year H11rc(/{/{lh/c). Till' "AIIST" is ,·isihlc o!Wl'I' \Vt1shi11g/1111·., 

por1roit, J\lihnml..t•c. \Vi., tlf"l'o,,.\· the top of the Internal Ne\'f'ltlll' rihlu111. Thi., 

tJllf' u·a., printed by The ll1trca11 of Pri111i11g autl f.'11grari11g. \Vi1.,hi11g1011 011 th,• 
t'ighth. /lc111011 OIi th(' f/llrlrl(•r, .ll~n·crs1111 ,m 1/w lwlfin tlti., lw1g~la,,1i11g .,·t•ric•,,·, 

'QI e uh leut 
/J\ Charlie Jeske 

The following. by our friend harlie Jeske. was print­

ed In the Microbe haptcr newsletter ··The Micro onnection ... 
Reprinted with permission. Thanks! 

Harrisons Brewing Co., Restaurant & Brewery, 15845 
LaGranc,e Rd .. Orland Park. IL 60462. Open 7 clays at 11 AM 

Directions: From 1-80 take the LaGrange Rd. exit north. Go 
five stoplights and turn right. 11· coming from the North. come 
down LaGrange Rd .. past the Orland Shopping Mall. Turn left 
at the Target Store sign that sits on 1h1.: cast side across from the 
pub. 

This is a new brewpub that opened in May ( 1998). It is 
the first brewery in the area since the Mitchell Brewing Co. or 
Mokena. IL closed in 1940 (Mokena is the first town soulh of 
Orland Park). 

When you walk in. the bar is in front or you. The brew­
ery sits just past the encl of the bar. The dining room is to the 
right. There is a patio that faces the parking lot. 

A sampling of the food on the 111cnu: Wings of' Fire, 
smoked chicken wings witl1 hot sauce: Beer Battered Onion 
Rings. served with a spicy Asian Aioli: outhwcstern S1icks. a 
southwestern version or the egg roll: ajun Cobb Salad. with 
searc I p_oat cheese and portabclla mushrooms: Harrison's Wrap. 
zesty chicken with mandarin orange. Thai peanut sauce. rice, 
veggies. Oriental salad all rol lcd in a large flour tortilla: Po· Boy, 
Andouillc sausage with hcrbecl mayo on a French hagucttc. 
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The brew list includes: Black Diamond Stout. 
l larrison"s Reel (a translucent copper-red. top fermented Ale). 
Raspberry Wheat (an Americanized version or a Belgian fruit 
beer). Harrison's Wheat (pale whitish-yellow cloudy color due 
to its unfiltered nature). LaGrange Golden Light (a golden-col­
ored Ale that"s low in calorics and alcohol by volume). 
Millennium Pale Ale (amber to light copper-colored). and a 
Special Brew of the Month (original beers that let you really 
sa111ple the American microbrewery rcnaissanc..:). 

Brewcriana: T-shirts. t:aps and coasters: glasses arc to come 

later. 

158-15 LaGrange Ro:id 
Orland Paik. ll 60462 

(708) 226-0100 
FAX {708) 226-0200 

S11111111er. I 998 



Labelology 
Dating Beer Labels 

hy Buh Kay 

------- ---- -------------------Pre- Pro------------ ----- ---- ---------------

1870+ rm 1101 sure jusl when the firs! US beer label was 
printed. but you arc not likely to run into labels 
earlier than the I 870's. In fact consider yourself 

fortunate if you run into labels that can be placed before 1he 
turn or the century. Early labels can he charact rizcd by very 
ornate printing. script and/or graphics. Brand names tended to 
be generic such as Export. or Pilsener. Also. the earliest beer 
labels did not carry information as lo the size of the container 
(07.) or the alcohol content (¼,)of the product. During the 
I XXO\ and I X90's labels really started coming of age. The mix 
of labels from 1his era is quite diverse. Small budget breweries 
orten used simple black and white script while the big boys 
began experimenting with ways to improve the presentation by 
use of color. graphics. shapes. and oated (lacquered) p:1pcr. The 
market became more competitive as successful brands had to 
contend with look-a-likes or even outright copies or their labels. 

This ca. /87() la/id 1y11ijics rhc g,•11cri,· f_l'/ll' lm111d 11,1111e.,· a11d om,11,· .~m11hics 
used 1111 \'cry mrly /<1/1<'/.1. Nore rill' Ci,·n11a11 s11cl/i11g ,f /Jicr.aml rl1<' 11/,.,1•11,·c of' 
/>rl<"~t1g1· si:e i11/im11,11i1111. /The original lal>t'I is i1111a/1• red. /m11111 and hlfl/'k./ 

This 1885 co11yrig/11 /J/c1d a11,I 11'/riic /11/,c/ j,•at11n'.1 1•.r1r11rm/i11ary gr,1phi< ·s hr 
C/111s. Galle of Sr. Louis. '/11c ll'tll'd "hud'' ll'(IS 11.,·,·d i11 pl,we <I( 1/od /,y .1·1•1·-

1'/'{// l!rc,rers d11ri11g till' /88/!-')(J's: I h11\'e11·1 l1e,·11 ah/c 10 ji11d a11 ,·r11!t111c1ti,111 r>/' 
this usage. 

1896-06 Around 1896 several brewers adopted unique die 
cut designs to help combat copies and tu cement 
brand identity in the mind or the consumer. Lemp. 

The Brell'cria11a Co/f<,cJor 

Anheuser-Busch. and Blatz went 1his route. It really worked 
for brand id ·rllily. One quick glance and you knew who made 
it. To lay those early examples are quit elusive and quite desir­
able. I don ·1 know or any collector that can boast complete sets. 

One of tltc ohri11us .,·t,·ps i11 
the n·or against ,·opy,·ar 
lllhd.\ l\'llS to hra,u/ your 
nam,· on the rorl. c111tl J>la,·c 
11 11·ami11g /11/wl 1111 the l>utf/,• 
tel/i11g the i·o11s1111wr to 
1rn1rl, J;,,. tlw hrw1</ed ,·od. 
or co,11·.,,•. "Y the ti111e the 
, ·or!.. is />111/cd. yo11 might a.,· 
11·el/ drink tlw /J,•,·r. 110 111,111a 

\l'/l()S(' if i.,•.I 

1908-14 The Pure Food and Drug statement of 1906 
appeared on labels around 1908. Removal of the 
statement from labels was gradual and varied 
widely among brewers. 

1912-14 Bottle size (oz) and ail:ohol content ('¼) state­
ments began appearing on labels around 1912. 
These n.:quirements appear to have been state dri­
ven. 

1918-20 World War J Labels: In the slates that were still 
wet, full strength beer was sold until December 
1917 wht:n 1he alcohol strength of all beer was 

limited lo 2.75 Yc,w as a World War I conservation measure. 
Jacob Ruppert led a drive to get the 2.75% w alcohol level 
defined as nonalcoholic for prohibit ion sales but the dry rorces 
would have none of it and the level or 0.5 Yo v prevailed. As 
lhings turned oul full strength beer didn ·1 return for 17 years. 

---------l'rohibition1-----------­
C J 908+ Prohibition: This round slarled in Alabama and 

Georgia in I 90X and by I 9 I 6-17 l wenty rive states 
were dry. Temperance Beverag ·s (1/2% lo 2%) 

were sold in dry states as early as 1908-10. National 
Prohibition start cl on January 16, 1920. Prohibition labels 
rnulcl no longer use the word Beer! ereal Beverages ( I /2£½ ). 
as they were officially referred lo. had to say ·contains less than 
I /2 or I% alcohol by volume· on th label. The big breweries 
with national markets b1::gan producing near beers in order tl 
supply the clry stales. Anheuser-Busch introduced lfovo. its 
new nonalcoholic b verage. in 1916 and elsewhere a rlood of 
cereal beverages were introduced during the 1917-18 I erio I. 
These included such brand names a~ Pablo from Pabst. Famo 
from chlitz. hrismo from hristian Moerlcin. LUX-O rrom 
Stroh\. Tivoline from Tivoli-Union, Mannah from Cuors and 
so on. These gradually replaced the real brew as !he various 
states succumbed to prohibition and the national brewers tried 
to pre-pare for the inevitable. 
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1920-2 l Permits I'm Medicinal BeL:r by prL:scription wL:rc 
approved in 1920. but quickly killed by the dry 
rorc.:es. 

1924 Malt Tonics with H-type Permits (2'¼, alcohol and 
12'¼-solids) were available by pn:scription in 
1924. Throughout the prohibition era a variety or 

malt tonic and cereal beverage products were tried but these met 
only limited success. Tonic.:s were usually sold in drug stores. 

l 925-26 Drys forced the solids content of 21½, Mah Tonics 
to I 8% (too syrupy to drink) in I 925. 

1928 /\round 1928 an L-typc ( I;2r1r,) p ·rmit was added 
10 prohibition labels. Since national prohihitio11 
last· d 13 years. the L pL:1Tni1 serves to identi i"y 
labels usL:d in the latter hair of prohibition. 

Tlw }111,· prill( 
1111dcr 1/,c 

Schli1: g/11/w 

has 1/u· • /, •.1'.I' 

1/,,111 112•,; 
,,/1 ·olwf" ,,tat<•-

1//CIII. 1111d 1/J1· 

f' I" /' Ill i I 

N11111/wr. WIS 
L-f<J. IJ11ri11.~ 
I-' rot, ih i1;1111 

.'i,'il/i1:'s slog<111 

"'"·' 11uulificd 
.,ercrt1/ tinw.,. 
ji'om ··rtl<' 
I ri,d 1/u11 ... " 
111 th,· ·-r1,,. 
l/r,•11· 1/Jat ... " 

.,lu11n1 !wt·(·. 

--------------------Posl- Pro ( I RTP J----------------------------
1933 Party Time! As a result of the ullen-Harrison 

/\ct. 3.2C¼-w (or ..J.o/t v) lx:cr could be sold start­
ing /\pril 7. 11rn in the twenty states that had 
rL:pL:alccl prohibitio11. The remaining states !'ell 

into line fairly quickly with Kansas being the last in 1937. The 
return of beer couldn't have come al a\ orse time. The coutry 
was in the middle or the great depression and the resources IP 

rcs1:1rt a business which had been mostly dormant for 13-17 
yL:ars were not easy to c.:ome hy. Of course. the success or the 
bootkggers gave the impression that brewing would be instant­
ly profitable. The harsh realities or Prohibit ion's elTec.:t. coupled 
with the depression. were all loo obvious when by June 1933 
only 31 breweries were back in business. Ho\ ever. the lure of 
brewing was overpowerinc and Lwclvc months later the number 
had risen to a whopping 756! Rep al labels wen.: supposed to 
carry the Internal Revenu Tax Paid ( I RTP) statement and the 
Federal U-Typc Permit number, however. many first run labels 
omitted the IRTP statement. 

1934 By December. 1933 the :2 I st Amendment was rat-
ified and all l'cderal restrictions on the alcohol 
limit or beer were removed. This led to a tempo­

rary horsepower race with alcohol contents accompanied with 
a~grcssivc advertising claims. Headache Time! While it was 

I(} 

gen rally agreed that a beer wi1h about 4.5'1,, alcohol was most 
palatable. demand ror beer with a kick led to higher alcohol 
contents and ,ill kinds or advertising claims to accompany 
them. However. it didn ·r take long before complaints about l'la­
vor. headaches and so on led to a gen 'rai retreat in alcohol lev­
els to the more p:ilatable -l5'¼ ish lev •Is. 

1935 On March I. 1935 n w beer labeling regulation~ 
were passed which eliminated fancy descriptions 
appearing on labels such as extra strength. high 

test. hiuh proof". full ol I time alcohol slrcngth. prewar strength. 
bonded. ecrtiried. and so on. 

J 935-37 Th Fed ral -Type Pcr111it number was gradual­
ly removed rro111 labels starting in 1935. 

1936-50 During this p1.:riod the post prohibition shakeout or 
consolidation or breweries began. Then World 
War II hit. As mif.!,ht be cxpcctcd priorities quick­

ly shift ·d tn the National e!Turt. Many brewers added warti111e 
themes to labels or neck bands and many German Brewer:-. 
scrambled to cleGcnnanizc their labels and brand or company 
names. To support the war effort sevcr:1' materials used in the 
prodUL:tion of bcer were ration cl. These included malt and thc 
tin platL: used to make crown caps. One of the less obvious 
changes rellected on labels was the elimination or gill inks. 
These inks give the look of metallic paint, however during the 
war nun-metallic substitutes were quickly adopted. 

--- -------- ----- ---------Post I RT P------------------ ---------

1950-89 Labels luring this era are charncterizcd by the 
absence or thL: I RTP statement. and they tend to 
relkct a loss or detail and graphics that seemed to 

go :1lo11g with the movement to high speed bottling lines. In the 
mid 60's some labels added 1.ip eodes to their addresses. During 
the 1970\ the sizes or many labels seemed to shrink and the 
drt!adccl U11i1·cr.ml Price Code marks began to appear on labds 
target ·d for super markets and the likes. Equally distracting arl: 
the refund or redemption statements required in an ever grow­
ing number or states. Micro l3reweries b gan to appear in 1983. 
The mid I 980's saw increased use of metalized I apers with 
irnpn,vcd wet strength and a proliferation of new bottle sizes. 

--------------------Governmen1. Warning--------------------

I989+ Siarting in 1989 the government warning was 
required on all beer sold in the US. In 1991 lar!!_­
er print was specified for the statement. In the 

years to come this will be just as signil'icant a dating gauge as 
the IRTP st;HemL:lll has proved to be. 

Until next time ...... HEERS! 
Bob Kay 

Your cdi1or !IATES 10 II.I'(' 1111y 1!f' B11h'.1· l11hefs in hlack and 
ll'!ii1e. /mi .rn111e1i111es !here is 11111·1,oif-t,.1 Please 111m lo poge /() 

1/m111gli 19 in 1/,e /'olor Sfftionfor Ifie /ahef ilf11stm1i1111s as 1!1ey 
SHOULD he scc11! 
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The Case of the Kosher Keg 
hy Peter Blum 

When an antique dealer offered Charles A. Carry 
Jr. or Washington, D. . a photogr.1ph of his grandfather 
Albert arry silling with his staff and workers flanked by 
kegs and corner signs, he bought ii gladly. Albert Carry 
had purchased the Washington Brewing Company in 
1884. shortly after moving from incinnati. But there was 
som thing wrong with that scene. Here was grandpa 
Albert, whom he knew to be Catholic, sitting behind a bar­
rel on witch a large "Star of David'' had been drawn. 
Charles arry had no p ·rsonal background in brewing: the 
plant shut clown permanently during Prohibition, when his 
grancll'ather decid cl to manul'acturc ice cream. 11 sent a 
copy of' the photo to Anti ue W ck and asked !'or help. 
The photo was published on Man.:h 9. 1992. This elicited 
several responses, some only partly correct. 

The term "Star or David" or ··Jewish Star" 1s an 
adaptation of th Hebrew name for this symbol. which is 
Magen David (pronounced "Dovid") and means Shield of 
David. Tradition has it (a little music l'rom "Fiddler on the 
Roor· please) that this was the design of' the shit:lcl which 
David carried when fighting the Philistenes. The original 
design was probably just the outline of the star; the two 
triangles, which now form the symbol of Jewish faith and 
arc on the flag or Israel. evolved from it. 

Walter Vogcles of the Stein Collectors International 
excerpted ·'The Hexagram as a Brewer's 'ymbol" by 
Joseph Hirsh in Eugene Manusov's Character Steins, A 
Collector·s Guide. The hexagram is traced back to 1397 
Nur ·mberg as a brewer's sign, and the chapter suggests 

,r--=---- that lhc hexagram was a Jewish Kabbalistic 
symbol which crossed over to German brew­
eries. Vogdes also cit.cs The Enc clo Jedi a of' 
Frecmasonr : "Among the old Kabbalistic 
Hebrews the (hexagram) was ... deemed to be 
a sur preventive against the clangers or fire. 
The common p oplc, seeing this l'igure always 
affixed to Jewish brew-houses, mistook it f'or a 
sign, and in time in South Germany the hexa­
gram ... was adapted by German i.nnkeepers as 
a sign of a beerhous ..... 

What is re.lily, really wronu with this 
text is that thern w re no Jewish brcwhouscs. 
ancl i r there were, South Germany would be 
the very last place to find one. We arc talking 
Mi Idle Age here, and whether arly or Late, 
onc did not just d cide to start brewing and 

/Jlt'11·,·;·_1· ,m·,wr i\llwn C't11-r1· !'"·"'·" wirh hix .,raff and <'1'<·11·. ,ioing l>l'hintl" fr.~ dc,·,,ratcd wirh" sci I ing beer. Thal was a right bestowed by 
,·!,,,lk1•d-t111 ,l'/(1/', Carry (11rigi1111/lr ('arr /II' Curi) i111111igr(l{cdfi1lll/ U1°/'/l/rlll_\' in 1872 II( ag<' !.I/. 111/d local rulers and guarded by a era fl gui Id. And 
<(/icr working i,, Ci111·illll((/i, /llll'(·/1r,xcd 1111• 1\/osllinglol/ (/JC) lit1'\r<Ty ill 18S(,. T!w /,r,'\\TIY \\'(/., thc first rcq uircmcnl - let's be real isl ic here -
/on11cd 1111 J; 1111,/ 1: Srrc,•1.1, lw111·c1'11 -/1// al//! 51h. N.I,.. l'/111111 rn11rtesr: Clwrlt•s C11rrr b R I 1. 1 

One writer quoted page 13 or Michael Jackson's 
The World Guide to Beer, which b gins "It is said that 
King David or the Jews was a brewer", and goes on to 
mention alchemy and allusion to lhe brewer\ art. Well. 
that initial quote is speculation. The old Hebrews were 
wine drinkers, leaving brewing lo Egyptians, (may they 
drown in the Red Sea). Wine played such a strong role in 
Hebrew lire that grapes wcr depicted on coins, and to this 
clay a blessing for wine is said at th' Seder tabl at the 
beginning of' the Passover ceremony. and four tim s wine 
is drunk al certain points during the retelling or the exo­
dus. II lakes real chuzpah to go to a bar in a banquet hall 
where a congregational Seder is held, and walk back to 
your table with a botll, of beer. t i wash down the sweet 
taste of kosher Concord wine. 

The /?r('weri111w Colfel'lor 

was to e oman at 10 Ic. 

John Stuart, a 
prominent collector, 
dealer, ancl kcturer on 
steins, also wrote to ver­
ify that the si ·-pointed 
star was the ··1ngo" or 
the brewer's guild since 
lhe l'.'i00s. He also men­
tioned a bit of l'olklorc: 
the six points or the 
hexagram stand for six 

. . . _. _ Uoy t'(ll'l'_\'illg a sign ( "1/.nigl") 11 .. \·erl hy JH'o• 

points ol PLIIIIY - puie 11t,·11·hohad1/1crig/111olm·11·111hm11ci111/w 
water. hops, grain, malt, lllll'illl'/'1/ Pulari1111/c. Thi' /Jl'l'lllif.1• origi11u//',/ 
yeast. and the brewer. 111 ii,c 13,1, uwl 1-lih ,·,,muric.,·. 

II l'Wll'/1/ i,y /_11t/11·ig f(/1'111,.,. ( / 80./-188•1) 
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No just ,·/,a/frd 011 kt•g.<. /hi' hrcll'1'r 0s .<_1"111/ml Clf'f'l'Clrc,I i11 ,.,,,,,,,,,,,y logo.,. like 
I/1i.1· 0Iw 01111 /11111w d,·ii·1·1y 11·11go11 From I.mil<" !_ci.,y. Ci,•,·clm11/. Oil. 

Photo Ji-11111 /Jr1•11· •ric,· o • • ,,. • 011//. /Jy C11r/ Mi/IN 

(.1r1· ffl'i,·11· of this 1•xallc111 lmol- i.11 this iss11c! / 

This still leaves the origin or the brewer's symbol unan­
swered. Did it cross over from mystical Jewish writing to 
alchemy. and 1hen to brewing? The use of the hexagram a. 
brewer's symbol is well documented to 1400. That leaves 
just enough lime to adopt ii f'rom alchemists or from 
another source. My problem with the "Jewish connection'' 
is: why would any sane alchemist go to a book of mysti­
cal Hebraic writing, when the punishment for heresy was 
death? It would be hard enough to turn base metal into 
gold without offending the prevailing religious beliefs. 

Some Editorial follow up on Peter's article: In I ~90. Alben 
Carry built a new brewery on D Street on the sit of the old 
Rabe Brewery, and sold the Washington Brewery. He called the 
new op ·ration the National Capitol Brewing Co. His old brew­
ery continued operation as Washington Brewery. Both brew­
eries w re closed by Prohibition in 1917. but Alben arry con­
tinued in business. making ice cream as The arry 
Manul'acruring Co. 

Your Editor also wishes to note that there is some 

humor in the above artide that conceivably might offen I some­
one. I was reduced to stiches several time .. but realize that not 
everybody grew up in New York. and were exposed at an early 
age to - how shall I say it - ethnic hum ir. The subject or anti­
semitism isn't at all funny: Peter turns a touchy subject into an 
cxcell nt and informative article, with humor. yet! 

12 

/1,\C'l'/11,11/11t1 Yo11k ,·/11,IJ.. urti.'1.1 di,/11'1 ulll'il,l',I gI·I the sr111hol right.' '/'his n1. /890 

,\l"/'111' Jim11 Clcw•li111,/".1· o,,"""''"' //n•11·1•rr (Sl'(' i11scrl 11hor1• 11'/i) .\/"/'Ill.I" //1 h,11·1· 

n!ll/i1.1t•d 11 11e1t1ogo110/ star 11'/th 1/11• ImdiIio11/ ill'.rngrn111. 

l'ho10/i·o111 /lr,•,i;_crir, o • /erdC111, . h_,. C11rl /\I/ii/er 

The German book on brewing history in the Stroh archive, 
Das grossc Lcxikon vom Bier ("the large Encyclopedia of 
Beer"), documents the medieval use of the hexagram by 
German brewers, bul without mentioning neither the 
source nor any other meaning. A Scandinavian origin 
would seem far more logical. After all, the arl of brewing 
is thought to have moved south from Scandinavia into 

Germany. ci 
14 related color pictures on the following page I 

Conv I lunufa turing Co1nprnw 
r­

tn: n • ~ 
Wlblt '' D. 

ti C11rry Ice C/"1'11111111c1111 s/wcl. \Vl'i/, it USEO lo lw <1 hrc11·<·n·, l'a11/y! 
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The Brewer's Hexagram 
a historical perspective 

Tlw fllde.w d1·pi1·1i1J11 of11 (;emt(l/1 /,n·11·er d1111•sji-1111111/,0111 1./.IIJ. Ii ,1h1111·,1 /1111,I 
1his i.1111m11.1l11r,·d QUOTE ... 11·1, did11'111u1kl· ir up! J:" /lr11rlll'r /lane/. d1·1·1•11scd. 
cl J;Jrnwr rc.,·itll'III in a N11r11/1crg lumw for old 11w11 of /Jlomclc.,·., rt'flllltllion. 

11·lw.w-r1·sid1·11rs dn•.u,·d like 1111J11!-s. "Nori' rl1<• "Z11igl" l11111gi11g ji'rll11 rite lw,1111. 
/111rh il/11srr11ri1111.rjiw11 /) ,s ·,-,,.u,, Leri('(11t l'CIIII I/ii'/', SC'l'if'W. Srt,rrgw·I. 

' !I '.!JJi !S.l'i!IIJ' :<f,t tl -~11 :":lr"rU 

:l.,:,.i ::· ~:,,i;-t:/i:~{#~::t-'.~14;;~::;~~J~i:f.::~-i~~;:~i:if1:;:; -~f 
J~ ,,u-r 1:utlu!Jfl .. . ,. - t'tfll..\l' ,,r: l:.. 

,\ lm'll'cr 1rirh his rool,1, sh1111·11 inf/ I·0111wr n1gm,·i11g l,y Marrin E11gcl/11·c1·/,1. 
d,11ed l73U. Tlte 11rris1 ll'itim.,irnlly I11111g rlw hre11·(•r·.1· srar 11m1111d rl11• hrc11·cr·s 
jlw<'. I: /Jet}r Sign. 2: Sampling ,·01111li11cr, 3: Glas., wirl, h('er, ../: ncer Pitcher, 

5: Mca.rnri11g lm,·l-er. r,: 1111'<1.l/1ri11g t'lt/1. 7: La1:~c /l('cr /Jarrel. 8: Ma/11•1. <J: 
SIrai11a. /(): Lwxe jug. II: Filling h1·1·r lwrrcl. 11: K,•n/e 

·n,·u 11·1111d1•1:Jid old /alwls rlu1I j,•alitr<' I/w hre11·er.1 lw.r,1gr11111 ,,s I>11rr tJf 1lw 1,,.,.,.-ing 1·I11111w11_,. lug11. The Nnf /Jror//1'1'.1' l!/lt'l'1lfNI '/'/11· Wcsrcm llr,·11·,.,-_,, 11111/a Ilw 
"/J1'l'll'i11g Co." 1111111ejim11 /89(, ro 1915. There is 111wssi/J/1• 1·ms.,-rnlrurul 1r/i-n·111·1• i111/1<• /alwl lu P11n'i11i's u1u·m "La llol11·111e•" ... 1101,· rhc 1111,sit'II! s1,tjf,11u/ rltc-
11rrind IIIC1.1·ks /)(·/m,· I/t,• rm_,·. The G/11c, lm111tl 1111ss1·tl Jtr.1·1 111 (;r,1i11 /l,•/I, r/11•11 lo I ft,i/c/1/ill/. a11rl 11011· h11s fu,1·11 r<'sun·,,,·r,·d /Jy 1/,1· Iii'\\' u11·11r·rs rf 1lw Cole/ .S°J1ri11g 

Un·11·cry in Mi,111c.,·0111. 

Tl,e Br<'ll'criww Cullcctur /3 
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The NABA BEARS, part 3 
Bill Stein's Harn ms Bear 

Hamm it up! The Poker game 

We WON! 
from ads run in the Twin Cities and Kansas City, after the Twins and 

Royals won pennants. 

FOOTBALL! 

'J'hc.,·1· <II'<' !Iii' /<1.,·1 uf'i/11' II! /OJJi,·11/ /111111111·.,. l/('{lr ,lrr11,·i11gs dn11{',/i1r 11s 111 C'1111re111io11 '')7 hy il{/,-1•r1isi11g ,mis! Iii/I Sr!'i11. /111//f' yo1t'r,· ,·11jo_1wl 1/11'111111/1 

Stllll/1/('/', I 998 



more from "The Tax-man Cometh" 

A Series 1878 Q11ar1cr Barrel 

S1a111p 01·1·1printed "Sl'l'ies ,!{ /898, tax 

$2 11er hhl .... Uncle Som l'\'ide11tly wa.1· 

hei11g ji"11gal 11·i1/i the taxpayers 

111011ey .... 1·0111e .1·1w11ps h'./i O\'l'/' 1l'!1e11 1/,e 

tax rate t/Ja11gcd were "reused" .1 Tl,is 

stw11p was ca11cclled ll'itl, a struigl11-

li11e mh!Jcr s1a111p hy tl,c IJ. S1ro/J 

Brewi11g ·o.. Detroit. Mic/,. 

"O/T../Clr' can he seen aho,·e "q11ar-

1er harrl'I··. A11mher sw111p {lri11ted hy 

t/Je /311rea11 l>/" E11gra1·i11g and Pri111i11g. 

As !he scope tf 1he B11rea11 changed. so 
the key \\'orcl.,· 11•ere re,·crsed/ 

Bot// s1w11ps 011 this page arc 

shm1·11 al ahr1111 1507< origi110I si:e.T/1e 

.I"fam11 011 t/Je co1·cr is alm11t 111-icc ac//1-

al si:e. /1 is o/n•io11sly !hr• hest prese1Tetl 

stamp show11: tom in half ///ti o!IIC'r­

wise i11wct. 

T/Je Brewaiana Co/lee/or 

Woodv Peck's .first Beer tu.r 

Stamp is al the le.Ji. /(.1· an 1875 Series 

Quarter-harre/ c111welled hy the Bre111e11 

/3rewcry, SI. Louis, Missouri. Tobias 

Sprenger and Sv11 were the proprietor.,· 

fim11 1871 111 1879. This is a slecl ha11d­

sta111p ca11celllllicm, and quite hard lo 

read. "u11is, Mo" is risihle in 1/,e outer 

ring between "stamp" and "ce/1/s''. and 

"e11ger and S011" ca11 he discemed 011 

!he opposite side ti{ the ring. Tl,is s/1111111 

lt'U.I' printed hy Standard Bank Nolt' Co., 
Nell' York. T/Je i111age in 1//c cell/er is 110! 

dear, hut n111sideri11g I 875 11•as //,e year 

he./<>rc t/Jc US Ce111e1111ial. 1hc Editor 

guesses ii represe111.1· Betsy Ross sewing 

the.firs/ US Flag. 

/5 



Labelology 
Dating Beer labels ... the graphics 

hy Bob Kay 

/11 the /870-8/)'s St. Louis flt.~<·r hecr ,rn., po1111/11ri:1·,I hy hot/, 1\-JJ 111/ll L,,111p i11 rite /()ml 1//(t/'ket, 11ml it .,·m,11 .,·,,rem/ to 01/11'/' .1·111/1'.I'. Roth hr1'11·,,rir·.1· ,·a,111· 0111 ll'ith 
/'I'd 01•11/ /ahc/.1·ji•m11ri11g ,·xlti/Jiri"" 111ed11/.1· \l'o// 111 Pl,i/11ddpltia i11 /876 and Puri.,· i11 /878. C11rio11.,ly, /wtlt hr1•11'l'rir•.1· st'<'III 111 l'i11i111 1!,e sa11w 111('dt1/s! !(you 11·<111/­
ed to I>,• ,\llr'l'<'.\',l}id i11 this 11111r~1•1. you /111,/ 111 l1t11·,, 11 /"ok-11/ifr Sr. Louis Lager. 1111d so 111a11.1· copyI·t1t.1 tl/J/Wlll'NI. Tl,e third Jol,f'I 0111ir., any 111,,111i11J1 11/ 11 hrf'11•,.,.y! 
Tlw l\111Ni1·a11 Brl'll'i11g AS.Wll'i111i()11 f 110, 11·,· dir/11 'r hie/<' m, :\/?A ht•n•, this is f11r real/ e rn111plr ,ms 1/11111ght to hi' a h/01,1111 rip 11}]' of lite 1\ -II !ahcl. I l,m·,•1·1•r Tlw 

l\11wrin111 Rr1•11'i11g !1.1·.\'()l'iaIi1m ()fl/011s11111 11·as 11ll'11cd hr Ad11/ph11.,· /Jusclt! Pcrhaf',\' ltc lt11d !tis fr.rns !1rcll'1'1'_\' cxI0/liJ1g 1/tc ,·inu,· r,j'lti.,· Sr. Louis L11g<'r:1 Tltn· DID 
clai111 the .I·m11e 111cd11/s, a//d ,1,,. lrr!wl.fi11·111al is a/111os1 idc111iutl, e.w·,•111_Ji,r the A& btgle. 

Le11w's shield (11111• ()I 1/11· 1110s/ ffr·og11i:e,I lah1•/ 1111d logo silop<'s) cws iJ11·/1ul£, Tally, !:rim Export. 1i'p 7i,p, ('u/11d1r1d1Pr. llud, /:".rim !'ale. S1,1111/,ml and Sl'l'l1ral 
l'<'l'Si1111.1· rf /.'a/stajf. T/11• Le11111 st,tl,/e 14' lm111d.1· 011,I tlw w1iq11<• rli,• 1·111 shape gai111•,I II l'(,/1whle rep11t,1ti1J11 prior lo Pm/1ihitio11. 1111d a 111·11• 1111.,1-Pm 1'111/Jir,· 11·n, 

/mer /milt am1111d lite Falslli,/j' /Jrand . ll/atz·'s .ft1111ily of Iria11g/c shapes i11c/11dcd M111•11c/11•11N. l'ril'at,, S1m·A. \.Vic11('r, E.rpor/ and Dark.. f N1J/I' 1/w use of' the hc.w­
gmm.f JJ/111: 11cI·cr al>a11rl11J1ed 1'1<' 1ria11glr .,·ltap,·. a11,I r!,t• lo;~" p11.,.H•d 10 Pr1h.,1 iJI /958. 1111,I /,,rn 10 I leile111rt11 mu/ pr<'.<1111111!>/y w Srmlt .. I ll'ile1111111 comi1111cd 10 
11S<' rJ,,, rriaJ1g/c, ollwir s111wri111JJ0.,·,•d 011 11 rec11111g/,· into the 111irl /990'.,·. Tlw early A-11 dir• CIiis, lta,· i11 r!,c Fam·t bm11,I, 11n' quit,' desimh/1• /11/,d,. 12 r/ifl",,rc111 

art• k11r111·11: The M1u·11chl'11cr. Uld JJ11rg1111,ly, I/lad 1111d Tan. TIii' Erlangl'I'. 2 Faust n:rsio11s. Mir-/1eloh, Whiu• lah,·I. mu/./ ,·,.,.siom of Pale. Each has II J1wtchi11g 

die rnr 11c,·~ /ah,·/ 1/w11w1/ly add.,· 10 the hertl//_\' ,if till' .,·1•1_ A-IJ tlmf'/!l'd the die,ws iu fm·or 1,f' a re1·w11g/c in !he e,Hly /91/U's. 

.&•ICi ORJ ~ "r.r 

oftltd by 

JIJtl JO'· 1906 

,tRl-'L 
NO ,n, 

PAijST BREWING COMPANY 
,.t OO!j,< ll"Tlf' 

MILWAUKEE WIS.US A 

RN11·1•,,11111111mxi111a1e/y 1901-11111d /9/./, /11/11'/s rnrrii',I 1hc Food and /)n,g /1111· mes.mge: "G11r1r,111Icwl 1111der Foo,/ 1111,I /Jn,g Act )1111,· ./0th /90/i. Serial No. xu1 ... Am11111/ /9/2-/9/6. 
/11/Jl'ls /Jeg11111/J shu11· 1he 1'11/111111· in mmn·s. 1111,I so1111•1i111es rh,· alc/Jltol cn111e11I. 011 the right l11111rl l'a/1st lahcl. the ro11I1·111s <'l'/1_\' 1w11/.1: "L,11x,· 11/,,m, 2-1 o:·., .. and "Small "'""'1 12 o:'.{'. 
Not c.rm·tl_,. 1111 /IJ wday·.,. rigid lahcling l'l'f/lli!'l'llll'/11.\'.' 

/ L'<litors 11111e: I /eascforgil-1• rhr• ,·o/<1r ,lim,ni,111 i11 som,· of 1/w.1<' /ahei.!I '/'h1•r1' 11·as 1·1·idr111/y ,, mpil•r pmblem nor el'ir/1•111 11111il the image.,· 11·,·r1· .,·,·w111ed. 7i:r as I 11·,mlrl. I nm/d 1101 'ji.1" 

till• pm/1/1•111.1111d 1ha1· ,rns11'1 tinw 111 ,·,•do rlw m11i,,.,1 p,.,fi,uiou e.w·111J1•s mt! Fil Gra.fj J 
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FW h 

olitan 
l'l'r 

CONmns 12~ flWO OUNCES. 

CONtAIIIIMo OT E~CIEO 2 ¼ PtnENl ALCOHOL BY WEIGHT j 

Pmilihition lahl'l.1· 11rc clwra1·11·ri:ed hy rile .. kss than 1/2 or I~/, alcollCll .. su11e111r111 and ,1hs1·11<·1· of till' 11·,ml 
BEER. Sa111111ie,hy P1111pri-Gill!'r of \Vi1ne111·. IL is (I/I e.ra1111>l,·. "their .\llllll'tl'/1<11 w111s11(lf. ii.I' i1 fc1111m•., 11 l\lurltl War I 1ile11u•. /J,•n111.H' WWI aud Pmhihi1io11 11·rre 
al111t1,1·1 .,i11111/I,111,•t111.,· iu origin, Iii/Ir! 111c111im1 w11,1· 11/{ld<' oflhc war 1>11 hcer /,,/"•ls.Nol{• 1/u• "Mmwjiu·t111'{'1/ lly ..... n11h,•r thou "!Jrf'll'C'd /Jy .. :· /low dry it 11·asI La/id, 
lif..c 1!,c N11pcn Mclmpolitau s/11rn· rite 11·flrti111c (l/('{1//11/ f,,,,cf 1!f'-:!.75'7r11•, 1111,I are I1t11I·11111111t111. as 1/11• /1<'1'1' 11'(1.I' sold iu the }<•11· r,·11111i11i11g 11·cr .,wtcs c/11ri11g IIJ/8-
19/<Jj,w bcjiJ1'f' N111iu1111/ Pmhihitio1111·,•1J1 i1110 efli-<'i. Aji·11· hr<'ll'cr.1· 11•,•r,• liccmNI /1111rod11cc higilr·r alcohol h<'Cl'.I' d11ri11g the ,·,,r(\' year.,· of f>mhihi1i1111.fi>r 111<'ti­
ic-i1111f p111pose.I. 'J'l1c.n• required" /Joel/Ir·., p1·1•.11Tip1io11. Thi· Willis-Cw11ph<'II /\ct of N1J1°1•111/,cr fl)] I />Ill II qui,·k ('11</ '" this loophole. This i'X<llllf>f,, jiw11 Sd1/itz 
s/1111,·s thr ,\ lypc pennil 1111111/11·r. Could 1hi., he tlw ./1rst of ,111 "lt1lwl"·tintl list ,if permits tl1t11 ,•1·,·11111111/y i11dmlt·,I A. I .. II and U permitsj,,r l,rer pmd11cts? 

/\gai11 in /92./ ,111 a/tempt 11·,1s made 
ro oJ],'r 1110/1 'fii11i<·s 11·ith :!'ti ,rlmhol 
11111/ I ]r,~ .wilid.1·.'f'lwsc werr· i111,,11rl­
ed to lw sold in drug ,\·torl'.\" ld//, a 

Ooctor·s prescrifJliou. T/1(• ll'jihmul 
la/Jc/ .fi·o111 Schlitz s/10'1'.I' .. 1\ lc11l1r1/ 
nmrc11t nor O\lf'J' 3 J t.::.'J~ ". l\.ficr rt 

./<·11• lll(J/1/hs the drys ll'<'rl' s11,n·s.".fid 
i11 gt·11i11g the solids com,·I11 mis,•,/ 
f(J /i'(',f, resulting in a .,:rrupy pl'od-
111·1 11111 ilt'ary 111 drink 11s a hc,·er­
agr. So m111-/1 ji,r "/nrigorators··. 
'/11(' rig/11/u11ul Sd,litz luhel is tlw L 
1wr111it Jiwn ajit•r 1928, ht1d 10 
//'2~;1 ot,·oho/ and /8',f, solids. 
'/'Jw.w• L /1<'n11it /11/wls ,11·1• 11 1111id 
guide lo products Jf·om t/1(' .,·t1(·wul 

/Jalf ,,f Prohihitit111. 

A FOOO. A TONIC AND AN INVIGORATOR. 

THE BUCKEY£' BREWfNG Co. 
:T!~ .. "::~~:~Of'"ot...c>t.' ,,';~;,.'-;'1' TOL.--0--0 .o H10 ,..,., .. ,•~ .. ~\::!, ~:J:,~':t,'U.!', 

SCH LITZ dt~5,"Tt'"''' tUt ., ..... c.1 •lt"L MILWAUKEE 

1inu10 ot 

'.t' 

THE BUCKEYE BREWING Go. 
TOLEDO, OMIO, 

I? cp,·td la he/.\· hod to 

show the lm1•mal 
New1 1111r1 Ta.r Paid 
(INTP) xtatem,,11I, mu/ 
the U-type F,•dcrol 
1w1wit 1111111/Ji•r (UII I. I 
/J111·1• o/ie11 p11::/ed 

1ffr•1· lli'pc11/ /a/Jc/s 
rhm rlaimed pre11·11r 
.,tr<'l1gt/1. Siucl' US 
i11mfre111c111 i11 WWI 
t•11df't! i11 I 9 I 8, it 
.,.,,,•11"'" a little .fr,r 
}<•tc/Jcd to he reji·rri11g 
to t/Jm war in 193-/-5 

us the Jir.w Green Se/11 /abl'i doc.,.The sc,·011,I Grn•n Seal /11/11'/ rn11 he t/111,·tl i11 thl' l9Jh-50 era /,_1· tllf' I/UP s1111c11u·111. and absence cfhoth the U-pl'l'lllit m1dji111,·y 

T/,., /•rederick IJms . 
lalwl hoc1sti11g ··o,·,•r 8'iC 
l'rr11,f Spi1i1.,-·· is t111 m·cr­
pri111 ,f a l'rohihi1io11 
l,1hcl. TIU' I l?Tf> 1111,I 11,·r­
mit numlu·r tlrl' 111issi11g: 

perh,11>s 1/w,· llflf'1'111wl 
011 the 111·,·k loh.-1. 
Prcclcrh'k Bros. 1ras 

ollt-g,•,lly part 4 Al 
ei,,,,111c·.1 {'111/>irr. ,111,I /II(• 
IJl/11I_1' (l\'('IJ)ri11tetl lt1hl'ls 
jim11 this /Jrt•11·,·ry might 
i11clirnte tlwr Big ;\I t!id11·1 

like /11 11·11ste 111c111,·y' 1\s .J<11· the "111MkNi11g 11111/", of' ,·011rse. "pm11( spirits" is 
tlou/Jle the an11a/ alcohol hy rn/11111e Jig11H' .. Nc11 thll/ they In•r,• trying /{I 1·1J1,ji1.w· 
till' h11y<'r. nr 1111.whing like th<1I! 

The Bre11·eria11a Collector 

. t{OPP,rz 

HA.VY ...,,., ~MIU!,._""'- .....,.i,., -- ....,._ hnoab. 
o, ~- ....... 10 ,......... ... , • ~ flelp .-1 090 ~ 
............ i......., .., u,, o.,-. ~ ..... ii.,_ .. ~ 

Ill 

* VICTORY BEER* 

Ko1>pi1:-Mclchers. Inc of 
Detroit really 11'<'111 oil t111/ 
w pm111111I• the 11·ar <1Jorr. 
i.,.rni11g <1 ser ,if 100 lulwl.-. 
C'//Ch ll'ilh cl diJ]<,re/11 w,11· 
sa,11·. C,111yri.~/11ed i11 /9./2. 
ea,·h laf,,·I i11 1hc sail·., is 
1111111/Jt•rc·d. 1111d 1h,·se hm·,· 
l><•,·0111r ji1l'Ori1rs of /11/Jcl 
,·o/1,•nnrs. L,·.,·.-1ha11 5 I·0111-
plt1/e .">els un• kuou'n in col~ 
leering ('ire/es. 

1\rtidc n111c/11dcd 011 

page 18 
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Labelology (concluded) 

The Old \lie111w /a/,e/ Jim11 (im,·1• Brothers 11fS1111111 /fo.m. CA i.1· 11 l_l'flil'III /9()0's /11/wl. 
r1jl1•t·ti11g p/11i11 and simpl,• 111·1 11·11rk, ,-11/or w11/ gmphics. I'm, 1·1111 .11•11.1·1• 1/w ,1/,i/i 111 /1igl,­
cr 1-v/11111c, high .l'pecd lal1Clers. mu/ loll'cr ,·o.\'t lr1bcl.l'.1 /11 /983. Mia11hr1•11·,•ril•s r111d 1/w 
rypirnlly 11·ild 1111,I so1111·1i111cs 11'11111/y la/Jc/ gr1111hil'.\' 1/11•y e111p/0_1· hcg,111 10 111111e<1r. l/1•1·r 
/11/,e/s 11/11111s1 g1111ra111eed 10 NOT sell hccr w .Joe S1:1pad. ' 

2? flUlll OZ IUNl l'INI t, ft II/ t ,r,,o "'" 

- . ·- .. - . .., .--
- ► ........ -. - "'"i .._ 

E 

This last label (I think the first Microbrewery label I have used) 

gives me an idea for a color spread. How about you Microbes 
and other affeetionados of things Microbrewery sending me 
your favorite off-the-wall micro labels? There are brands out 

there with names that would drive our parents up a tree, and 
graphics equally wild. As this is "a family publication". sexual 
innuendo and other such suggestive material must. alas. be 

omitted. but there arc enough good (BAD) puns and other twist­
ings of the King ·s English in beer brand names to delight even 
an Edward Lear! So send ·cm in to: Breweriana Collector. 
(Micro label spread). 10111 Lincoln Way West. St. Thomas. PA 
17252-9513. Credit. of course. will be given to the contributor, 
if you like to se· your name in print. 

Fil i 

---------------
8 re we r i an a of particular note 

Here arc the pair offom T/111111/J poses for P. Schoe11hofe11 Brewi11g Co. hicago referred 111 i11 The Tax1111111 1111w1/111rtide. The Copyrighr is /8')8, /1y Wo/l & Co .. 
Philadelphia. F:1•i fe111/y 1/Je.l'e 1verc 111ca111 to a11pear together, as the /eji 110.,·e sholl'S ajit!I 11111g and w1 a111ic1jwtory smile. and the right 1111 empty 11111g 0111/ Col. 'fo111 
sati.,fiedly patting his belly. As far as is k11011'11, the 11111g shol\'11 does 1101 exist, a/1ho11gh ther<· is a s/011l'H'<1r1• 11111g 11·i1h the "Etle!il'eis" mpy. 
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Chicago hrc11·c1-r.fiwtorr .1·1·1•111·.1 11r1· h1·gi1111i11g to s111,Ji11·e1 IINc·s the P. Schoenl/fi/<·11 /Jrc1\'i11g Co. sa111·,li'Ol11 o/icr 188h (11·/11•11 the i111posi11g ujjicc stmctun· 11·11s 

/milt). The 1i/Ji,·1· (to the h:fi (!/' /81/r St. at a/lier) has hcen rece111/yjitlly r1•.1·101'('(/, n, 11·as the more modem lmildi11g acros.1· the street. The Ediwr co11sider.1· the office 

Ji1rndc. pic111rcd hdml' heji,rc and a/iN a major \'(/11i/alis111 one 11(1/w hcst pie,·e.1· 11(.1·111·1fri11g de1·11r1t1il'e orchitl'<'lltre in 'hirngo. Note the 11r11111i1w111 hrcll'er·.1· he.r11-

gr11rn/ Thi.,·symhnl tlf'/'1'<ffS tn lw us nmunonly us('r/ 11s tlror 1ff:mnhri11us! 

Photos: .fill'rm·_, • . l'I'<'"" hr .~do/pi, Grenke. 111·<·-,·a111/ali.1·111 hr 7.uni 111111 Ni.r .lo,·,,1>."•11. 1msr-,·a11tlalis111 hv Fil Grujj' 

The /Jrc1Fcria11a Collector 

S0111cri111c in r/1(' 1110111/,s hr/i•n• rhe 

hcgi1111i11g ff .lw11u1ry, /985. arclliu,,•_ 
111ml rnml11ls d10111wd 1hm11gh r/11• 

hrid 11'111111/ rhe thirdf/oor if rhc office 

structure 0111/ rt'JJIO\'l'd tlw f<'ITa col/a 
hust of' P1•11•r Sch11e11l,,,ji•11. It has rn111-

11/Nel,1· rn11ishcd. a.1· J,11· os coll,•c/111·.1· 

ar1· ,·111/f·rn11·d. Wl,_1• stc11I it:' Who stoic 

it' Whr lw.rn·r it 111nl('tl 1111 ,11 a11,·1i1111:1 

\Vlw /..nows. hut poor Pere,· is amo11g 

tit<' 1J1issi11g still Imlay. 

./011 .. 1985 

/() 



The Bavarian Brewing Company 
Covington, KY Breweriana 

COVINGTON, KENTUCKY 

CONllNI~ 

IUlfl W[ O ANO IIOTTLl!.0 IIY 

Ul\"I\HIAN ~H!~!~.~< COMPANY 

C O" INC, TON, K \'. 

The EVOLUTION 
CR/\P!-IICS STYLE: 

OF /\ 

Starting with the pre-Pm 
/ahe/ 011 tire j(J/lowi11g page. 
trace the gradual erosion of tire 
f)rilllers art into that of' the ad 
111a11. The Ried/in fa111ily <'l'i­
de111/_v liked Cm11dpa Wil/ia111·.,. 
1radi1io11a/ hrewer,1· logo. and 
kept it a/111ost intact in the early 
f PTP label /Of) /e/i. 1\,1· pri111i11g 
speeds hecame gre 1te1; and di( 

fere11t 111ateria/.1· were printed. tire tendency was to si111plif.v detail. as was 
done on the co11e-wp rn11. Tire tap /.:.noh shows 8al'C1ria11's ''/J/11e period", 
essentially tire same type FONTS. hut a si11111lcr o\'era/1 appearance. By 
tire time /111ema1iona/ mlled am1111d a/ier /959. the ad man mled s11pre111e. 
The traditional Old English type 11•as grme. tire Old Style hrnll(/ was gone 
and tire last Ba\l{/ria11 /ahel with tire three pe1111a11ts (ah. b111 we /rave SYM­
BOLS 1 ... an lumrglas.1·.fc1r TIME. a hand holdi11g a stalk of harley? saying 
we still 11se grni11. and a crown for 11 ). Personally,! like old William's 
1•ersio11 best 1 

UUT ONAl UfWUllS INC, COVINCiTON, IIY. 

.,, 
N 
0 

a 
:::, ... ... 
"' ... .,, .. 
z ... .. 
z 
0 ... 

llm•aria11 /Jrt'\l'l'd fi,r 1twir .fi'ic-11,ls w'l'o.1·.1· 1'1,• Ohio, wi1h 1his ,·ill.1'.1'_1· lahd Ji-a- ......... gul losl i11 rt1<• cu1p,n·11rr 1r/1ir/ 0(11.fi,ili11g 111ulripta11r nmglm11nariu11, "'"" 

t11ri11g Ci1wi111101i'.,·Ji1111011.1· U11io11 S1111io11, 1111,I 1he11 ,war rlw t',ut kl/{·11· nut ,•1·,•11 how tu spl'II.' Who WAS rhis g11r Fran/. N. Mnth. a11yll'11y? 
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The Bavarian Brewing Company 
Surviving in Covington, KY 

hy Henry Smith 

N11111· ,f us 11/il'(' /,111·,• .,·cc11 her looking likl- ri,is.1 rl1is 1i11sr-/8<)5 E11rl'lo1w 1·111 is looki11.~ Jiw11 I!,e So111hcas111111'//l'tl.1· 1!,,• ()J,io Nil'<'/' risihh· hl'hi111/ fill' hrnl'l,011.,·,, 
,·11110/11. f/11· 11.\'/II(/ rinl' 1od11y is/i-01111!,c Noni, (m11gl,/y ,limn 11·!,crc "/l,11·ario11 /Jrl'lri11g Co ... 1//1/Jl'lll'.l'J.Jiwn 1!,,· /11I,•rsr,11e /1ig/11\'/ly. The "11e1r" /)l'/'\l'iro11.,·r and 
/ 1)1/.i lloil,·r l,011.,·e 11/J.'<'ll/'I' 1110s/ '!/ 1!,e .1·1rn,·111r,·s risi/J!t• lwrc. '/'/11· origi,111/ /,W,t, I•lu111 is 1//C' .! s/oried h11ildi11g 111 rig/11, 1\'ilh Ill/' J,W5 (Hfice, frc Mm11,j,,c111ri11g 

mu/ /Jo11/i11g /11,11.""·'' in 1!,e ,·c11/<'I'. A .1'11/11'/'h <'.\'1/111/llc' 11( rllC' .1·1el'i-11l111c 1•11gmrer·.,. u/'/ I 1\/111/11110.1· (1•.r,·c1l/ 11.1· 1111/cd): lfr11ry S111i1J, 

Anyone who drove South on I- 71-75 ai.:ross the dou­
ble-decker Brent 'pence Bridge into Kentucky from incinnati 
up to several years ago will have seen the magnificent but 
moldering tan-painted brick structure on the lert with the sig­
nage for Bavarian Brewing still plainly visible. The brewery 
itself dosed in 1966. and the structure housed several night club 
opera! ions (the last of which was known locally as "The Cut and 
Shoot Club'') before being abandoned to the clements. Many of 
the outlying buildings did have viable industrial tenants. but as 
is often the case with old brewhouses. and their multiple story 
single-puq ose construction. the main building was simply 1101 

suitable for 'moclern· industry. 
Brewing on the site b gan in 1866 or 67. with an oper­

ation named DeGlnw and Co .. a partnership between Julius 
DeGlow and harles Best. Over the next 6 or 7 years. partner­
ships -:hanged frequently (Joseph Renner. who founded the 
Ohio brewing family. was one before he moved across the Ohio 
to im:innati) until harles Best assumed full control in I 8TI. 
and the name Bavarian Brewery was included in the co1111 any 
name. In 1877. the ever-changing partnership routine began 
again. with names like George Knorr. Charles Rush I note: this 
name appears as "Ruh'' in the Cincinnati City Directory, a like­
ly com:ct spelling!. Frederick Schaub and t\nton Meyer being 
part or the picture. In 1882. Anton's son John teamed up in part­
nership with William Riedlin. and the operation suddenly seems 
10 have became successful. 

Quoting an article from the Covington POST newspa­
per from 1883: "No concern in Covington has met with as much 
success as The Bavarian Brewery Company. Starting in a small 
way in 1881, it has the finest brewing plant for manufacture of 

'/he /Jre1reria11a Collel'tor 

beers. ales and porters in the city. with unusual facilities for 
brewing fine beers. Their trade is mostly in Covington and 
Cincinnati. Their product meets with favor wherever it is 
offered for sale. The output is hardly equal to the demand, and 

still further improvements are con­
templated. The I bus in ss I is com­
posed of William Riedl in, President, 
whose vast experience in the brew­
ing business has been one of the 
main !'actors in the company's suc­
cess.I Where this "vast experience" 
was acquired 1s somewhat 
obscure ... Ricdl in ·s name docs not 
app ar in mana!.',emcnt in any other 
brewery listed in American 
Breweries II, and the Editor's 

tl'illia111 l<il'dli11. /la\'(/ria11·., research in the incinnati area also 
Prcsidl'/11 /882-/CJ/S failed to turn up the name again. 
Whatever. he DOES appear 10 have made the difference! I J .H. 
Kruse is Secretary and Treasurer. and a very popular young 
businessman. Mr. Kruse has been with th company since its 
formation and takes a very active part in the management or the 
business. Anton Ruh is the genial Superintendent and Foreman 
and has the reputation or makin!.'. the very best beers I historical 
question: was this the son or the earlier partner Charles "Rush" 
or "Ruh", named al'tcr his father's friend and partner Anton 
Meyer?J. The company buildings are lo ·at d at 367 and 369 
Pike Street and arc large :111d supplied with modern improve­
nH.:nts. A 34-ton rcrrigerator supplies th<.: -:<.:liars and i.:olcl stor­
age vaults with the requinxl te1111 crature. A malt hcrns<.: with 
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30.000 bushels capacity and electric light plant and a 111odel 
steam plant arc a few or the features of the Bavarian Brewery."' 

110\.ES E O /.JU 

FAMILY & EXP 
GU~RANTEEOUl1DCR Tit( FOOD &.ORUGSM:1,J 

SERIAL IHJM ER 8+53, 

THE SAVARlt\N B~EWING Co. 1Hc. 

t\ l'J/!(J-1')(}8 lalwlJi-0111 Nied/i11·.,. 8urnri1111 l/re1l'i11g. Co111I1arc rile logo ah111·c 

"/licdli11s" 11·i1i, 1/1111 011 rlw 1111s1-Pm 8arnrian la/Jc/ in I/,e r·o/or scl'lio11 ... 1l1e 
Ji1mily liked liJ<' 1011/..., of' 1111, old log11. ,nu/ !.e1>1 ir i11I0,·I 11111il "nwdem g1w1l1-
i(·s" lwgu11 to <'rode 1/Jc derail t{/fer tltc H'tlf'. 

The physical plant grew with additions of an Office an I 
Ice Manufacturing plant in 1895. a Bottling Department at about 
the sa111e time, a new brcwhousc. a stockhousc ( 1903) and new 
boiler house ( 1906). And then ca111e Prohibition in I 9 I 8. 

The Kentuck Post reported in 1937 that the Bavarian 
brewery had reopened (in 1935) with a 125,000 barrel capacity, 
under the third generation of the Riccllin family. An original 
partner f,11nily returned at this time when Leslie DeGlow 
beca111e Secretary-Treasurer. The brewery was sold (along with 
its close Covington neighbor The Heidelburg Brewing Co .. built 
in 1935, and acquired by Bavarian in 1949) to International 
Breweries. Inc. in 1959. Operations and brands were combined 
with other IBI breweries and brand acquisitions like 
Frankenmuth. Sm.1th Bethlehem Brewing Co. Krant7.. 
Cleveland-Sandusky and Iroquois. Bavarian was also known as 
The Phoenix Brewery under IB1. It was closed in I 966. 

Thirty years later. a Louisville beer and liquor dealer 
na111cd Ken Lewis. owner or The Party Source. spent $9 million 

/9'Jr,. a11r/ ii 011/_1· rnsr $9.01/0.00/J' 1\jiff years 11f11cg/,,,-1_ flr1,·m·im1 s1,111ds 1,,// 

r111r/ /l/D/1(/, rmr/yJi,r a1101/wr 100 ycar.,·1 E11q11irl'J' 11111110 hr Mall /for/011 

restoring and refurbishing the old brewery property. A large 
branch of The Party Source (the first outside Louisville) was 
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opened. and a microbrewery named Brew Works was con­
structed inside the old brcwhousc. with a restaurant and beer 
garden. The retail outlet was an immediate success. but the 
microbrewery and restaurant evidently didn ·1 catch on. In July 
of 1997. The Cincinnati Enquirer announced that Denver's 
Wynkoop Brewing Co. would assume operation of Brew 
Works. Wyncoop was evidently on a roll. having announced 
plans in May. 1997 to open seven new brewpubs that year. 
bringing their total to 13. 

Well. almust. In May of 1998. The Enquirer ran stories 
on two succcssiv • clays ann uncing that Jillian's. ''an upscale 
billiards club with high-tech cornputcr games. will invest $5 
million to open this fall in the former Bavarian Brewery build­
ing in Covington. The Louisville-based company plans to occu-
1 y the entire 80.000 square foot building .... The addition or 
Jillians will mean the elimination of the Brew Works restaurant 
and pub, and Party Source Store that operate in the build­
ing ... I Ken Lewis. owner or the property I said the new center 
also wi II include a 13.000 square foot brewery being operated 
by Queen City Brewing Co. !operators of the Main Street 
Brewery in Cincinnati. who will move operations to 
Covington 1- •• What happened'? The En uirer quotes Lewis 
again: ·'IThcl original BrewWorks operation and Wyncoop 
weren't big enough or experienced enough to help the building 
reach its potential. It\ always needed somebody big enough to 
grasp it." 

So there WILL still be a brewpub in the grand old lady. 
They will share space with "a s1 orts video cafe .... upscalc bil­
liards tables. electronic simulation games and the hibachi Grill, 
a new cnncc1 I for the company"'. other restaurants. "the compa­
ny's first l"a high-tech 20 lane··1 bowling alley. five floors or 
entertainment. private party rooms. a dance floor with live 
111usic and a roof deck wilh a view or the Cincinnati skyline," 
according to The Enquirer articles. 

Would William Ricdlin recognize this yuppie par­
adise? The structure will still look grand and imposing. and if 
Jillian\ ambitious plans for an entertainment complex larger 
than anything previously attempted in the existing 20 cities 
where Jillian\ can be found. then hc"d likely be pleased that the 
anticipated 400 new jobs in the complex well outweigh any 
employment level he could have envisioned when he was alive. 

Oh, i r you plan to arrive like our friends below, the ser­
vice door is at THE REAR 1 
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Letterhead Lithographic Art 
hy Henr_\ Smith 

It may be of interest to collectors 10 look al a ft.:w 
choice brewery lcllerhcad (generally stccl-phllc) engravings. 
The claboralc letterhead (and often billheads as well) were an 
obvious altempl by the brewery lo impress their customers: 1he 
use of ·artistic license .. to cxaggerale or add fea1urcs was quile 

common. Mail had 10 go out. so why 1101 get in some impressive 
advertising al the same lime? These pholos arc all from 
Ci11ci1111a1i an.:a pn.:-1 rohibition breweries. Most or the images 
arc self-explanatory, and dates obvious. Enlarged views or 1he 
s1ruc1ur s arc shown in many or the images below. 

Thi., i., a 1111il,· llr'l'll/'llll' 1!t·11i,·1it111. ha.\'/·d 011 11'/1111 ,11ill .,1t1111I., 1111/11,r. ·1 /11• /111ild­

i11g al fill' /1:Ji 011 1\fr/\Ji,·(1·11 S1n•,•1 /11.\/ a good /Iii of ii., 11/>///'r .,111ril',, i11 a /ire, 

1111tl 1/w t'.\/l'l'iur 11·a., "11111d,·mi:<'d" 11·i1i, nm!'l'clt' 1,/11,·L /1111 ii loot, J>l't'II_I' 1111wlt 

Ii(,· 1hi., 111.!11r. 

,, 

'/'/,;,,• nl.,u is li/..f'ly o.Ji,irly arnlf'ttlt' de11ic1io11. '/'Ju• hrc11·,·ry H'o., J'<'/>f11('n/ 0/1110.,1 

in 1010 during /Jro/1i/1itin11 hy ,111 icl' 1Tl'<IIII plo111 (111111· n/,,u furn dfl\1'11). hut 1/1,· 

silt' sc1..·111.,· ,·up11hll' ,flwlding 1l1c .,JJ'm·turc.,· 1,ict11recl, alh,·ir son1t·11·/Jor l'<'du,·,·d 
i11 srn/1· ,·w1111,11·,·tl rn 1/w ,·111111/ /,11,,,s i11 ilwfi,rcgu11111tl (Till' /\lia111i n1111i/ I JO 

111afr 11 111m i11 /i-0111 o( ,,,., hr,•1\'e1y l . r;o1111 gh-,· ,,,., 11rIi.,I11 /./'ITU:' lit·,·11."·! 

Th<' lJrnreria11a Co/lee/or 

Tht· .\r w er,\ l' I t I(' partners UJ> u·1t 1. o 111 ,er ,. 111 1 , _, tlll( pure ltl.\'l'< r ,c 
11/d Main Sil'l'l'I /Jrc·\\'t'I'_\'. A/11mI I JI!. y1•,Irs /011·1: lwn··s iloll' 1/w_1· .,m,· 1/uw­

.,cln·.,. \I(· hare to tole t/Je arti.,t'., u·,,rd, a., then· i., 11n1hi11g .,1a11di11g today 10 

11.\C ,,., ti COIIIJ}ari.HJII. 

/ 
: 

iVllfUl)$~lliilllll 
B~WER. 

Thi., ,·11rl_,. 1·i{'l1' ,f 1/w U11i1t'd S1<111',, /Jn•11·,·ry l111i/tli11g 11·a., ,,,·,•11111/lllr i11cor1u1-

r,11,·d i1111111,,• po.,·1-,,m J/1111<•1111/il ,·,J11111l,·1i11r11111u·/1 l'lll"rg<'dji,r,11. LooL.01·1'/' 

rh,· 1ragi11 \l'll_\' ... w,orlwr (ir1111hri1111s.' 

m~J(t)hn l{anlTman Brc~win ~ Cu 
If 

• 111U·:\\1•;1(~01 • 

EXl'OHT J..\J;Jo:H ~·· BOlll•::\11.\.' HRJo.l 

j}J 
'/his Wt\S 11 /111gl' sm11·I11r1·. d11111i11u1i11g 1·111111.~I, 10 he 1//1• ,·1·11I1'/'/lil't'I' rfilll' l,·1-

1<•r/wwl (tllf' image is lr1rgcr 1/Ju11 tltt· 1·om1,a11y nam,•J. Th,· /J11ilrli11g in the ol·,d 
i11s,·n still .,·,ands 011 \ 'int' Strt1rt. mu/ .,n11H' 1f 1/w old hn1,n•1:\' h11i/di11g.,· ttrt' .,till 
in H.,·,· u., a IwIu10 ,·hit' }<wfury. 1\/1: K 1·1·,·11 hlt'!tul,·t! fl /Ji,·11u·e of his honw.' 



' [ N 

C'IX('l,"•"•~l'I. 

FR [MA AV 

(~IX( 1 1 ~ ~.A"rl. 
'/il'II 1•i,,11·.1· of./1111g d11ri11g tlw y1'11rs 11·hc11 thl' t'IJlll/>1111_1· 11·11s part"/' Ci11d111101i 
hreu·erie.,·, and 1:·11g/isl, num,,y ,\\'11dil't1lc. The top ,me isji·,m, ISi.Ji, tlw /,0110111 

Jim11 /898, uji,'r the Bu11/i11g ll1111Sc \\'a., /milt. 'f'lte h1Jl/0111 il'11erll<'ml \\'t/S litho­

graplwd l>y Ci11f'i1111ati'.,·.Ji11111ms /le1ulcr.1u11 Litlt" Co. 

) Fl E&B~EWERY 

FREEMAN AVE. 
ROM BANK ro GARDEN Srs. 

CINCINNATI. 

. .... 
. .-.---.,a.L 

JP..: 'I 'f., 

GINCJN NAT! LAGEl\ DE~!\-fhE ~ POflTEfl. 
Pl TT.; VRCH BRANCH 

''"' ' , t ,.,, / "'' , 
A A MILLIGAN M 

N 

1-:in• I ttl•: 

{,/✓N//t✓/lh 

/\/>t11·,,. 1111 1879 C. Mol'lfri11 l1·11a/11•11rl. I\ si111i/11r 1frll' II/> l:'1111 Sm·1·1 awl the 
Ji111irnlar mi/1rn_1· f'l/11 il<'_Jt11a11/ 011 page() i11 iss11e 99. /fr/1111·. // /lllll'h lllfJI'<' J>r"s­
J>t'm11.1 Cltristia11 Mocrlci11 llrr11·i11g Co. Ji,11,•rhead Jim11 ISi)/)_ ti ,·/1J.1·l'/' i1Jo~ ill 
tltc Sl'/'111',\ doc.\'//·, .,ho\\' 11111/'h .,,,.,,,.111ral tl!l)i•r,•111'<' <'.\Tl'JJI o 1u·11· malt lto11sc (lhc 

h11g1• 11,·11· lm·11·e1T .. ,tudh,,m·c and ho11/i11g /u111.,·1· 11·erc _w·t w ht· /)l(i/t!. ln11 1hc 
lmsim·s., sun· appcurx more 11ro.,1,<•nms.1 

t.LM HEHftY .. DUHL.A,- aT,i ,, ,, / 

Edi/(Jrs note: /le11n• Smith has hee11 taking 11ic111res 1~( 
i11ci1111a1i bre11·erio11~1 .fi>r all the years I hare k110\\'11 hi111. and 

sends 11,e anicles like this to p111 011 .file for use "\\'he11e,·er". 

El'l'IY cdiwr needs at least ONE I /e111y.1 I 11'islt I fwd 11111re ll'rit­

ers like him. /-/INT. /-/INTI 
Fil Crqfl' 
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WHAT'S BREWING? 

Squeezing the Lower Tiers 

urre111 competitive stratc~ics inclicalc a desire for the 
lcacling and pn fitable firms in many industries to pressure 
lower-ranking competitors by cutting costs. The brewing indus­
try is no cxce1 tion. and so most lower-lier brewers arc doing 
what they can 10 adjust 10 sl immcr margins. 

One exception 10 this trend is Yuen!.!ling. which is brew­
ing 500.000 barrels in its l '.W year-old plant. It has contracted 
out its Black & Tan to the Stroh brewery in /\llcntown. an I is 
expecting increased sales. Yuengling has decided to build a mil­
lion-barrel brewery in a m:arby industrial park. Most of' i1s busi­
ness is in Pennsylvania and much of it in draft. Two brewers in 
this size group. Lcincnkugcl in Chippewa Falls. WI. and Rolling 
Rock in Latrobe, PA. had sought shelter from competitive pres­
sures by being acquired by Miller and Labatt respectively. 

Anheuser-Busch anti Miller have called off their legal 
skirmish. which stnnccl when A-8 demanded pref .rcnce from 
distributors. and li.:ft those <listrihutors handling both brewers 
caught in the cross-fire when Miller went to court. Ob.-ervcrs 
arc guessing that A-B will keep on pushing distributors 10 f'avor 
them. and that Miller will be on guard. Bolh f'irms and Coors 
!.!ained market share. pulling pressure on olhcr br ·wcrs. The 
High Lil'c brand. like Schlitz. is returning to an earlier label 
design. Having won lop honors at lhe Great American Beer 
Festival in Denver, Stroh and Old Milwaukee Ligh1 cans ar 
showing the gold medal l'or a limited time. 

Al the high end. imports are still going strong. with 
orona edging Heineken l'or the l'irst time. There are some 

L:Xceptions to the generally f'lat picture amunl! large cran brew­
ers. Samuel Adams Lager eontinues 10 do well and is testing the 
export potential 10 Japan. N w B ·lgium Brewing in Ft. Collins. 
Alaskan Brewing in Juneau, Deschu1es in Bend. OR, and 
Gordon Bicrsch in an Jose. CA all posted large gains in 1997. 
During the year. 221 microhreweri sand brewpubs opened and 
60 closed, leaving I .306 operating this .January. 

The big news is that twelve years alh:r Pete Slosbcrg 
founded his brewery in Palo Alto on a vcry modest scale and 
developed it inlo lhc number 2 craft bran I, the busi1wss was 
sold lo the major importer Gambrinus. Inc. (Corona. 
Mooscheml). The price to he paid per share is. '6.375. adding up 
to about $69 million. Pete's had h-•cn facing sharp rnrnpe1i1ion 
as the number ol' craft beers multiplied. Garnbrinus has the 
funds l'rom the growth of Coron,1 to suppurl a stronger market­
ing elforl l'or Pete's. At the lime of writing, the deal still requires 
hoard and regulatory a1 prov;ils. 

The numhcr .3 cral'I brewer, Sierra N vada. did not get 
drowned out by compelin!.! cral'l brews. Sierr,1 sold 300.000 bar-

The Brc'l\'l'riana '11//c('for 

rcls las! year and added capacity to go to half a million if' need­
ed. Among smal lcr craft brewers. atamount has outgrown and 
closed lh' White River Junction. Vermont. site, which was part 
of an - BA convention tmll' some years ago. Catamounl moved 
all brewing 10 its other plant in Windsor. I_ miles away. 

A relatively new development is the cloning or f'i11a11-
cially strong micros. Rock Bottom, Wynkoop. and Breckenridge 
in olnrado. and John Harvard's Brew House in Boston arc 
among the micros with branch s ol'tcn rar away f'rom the hom 
brewpub. Both Breckcnridgc and John Harvard's purchas ·d 
existing brewpubs that were failing. On a small scale this mir­
rors the strategy of large brewers like Falstaff in the "50s and 
Heileman in the "60s. 

By the time this issue reaches readers. the wrecking ball 
will have hil the Narragansett brewery in Cranston, Rhode 
Island. The br ·wcry closed in 1981. and !here were the usual 
half-hearted or half-baked attempts to utilize the property. In 
1994, a decade 100 late. an executive order was signed for a $25 
million project ror a consortium or slate and university olliccs. 
but two years later another gov rnor rcseinclecl slate participa­
tion. Fortunately the land seems valuable enough for elem lit ion 
and development, avoiding another slowly decaying hulk. The 
brewery was founded in 1890. ancl has long b en associated 
with th· l-laffenrcffcr family. At one lime the leading regional 
brewer. it was bought by Falswfl in 1965 in that c:nmpany's 
allempt 10 become a national brewer. Falstaff's rapid decline 
from lhc #3 position ii held in the late ·sos and early ·60s also 
doomed Narragansett. 

I starlc I the '·What's Brewing .. column 011 a modest 
scale in 1979, when The B.C. was a much smaller publication. 
As time went 011. I tried 10 give each column a unifying them . 
I enjoyed doing the column. but the industry has hccome much 
more complex. Brcweriana magazines are now routinely 
:canned by abstracting services. and it is no longer possiblc to 
write about any l'irm in our industry without ehoosing words 
very carefully. I have nL:ithcr the energy nor the inclination 10 
continue under these restraints. or perhaJ s slated better. I wish 
to maximize the pleasure I receive from any voluntary time out­
lay. My ''What's Brewing'' column is ending with this issuL:. but 
I may wrilc a page or two now and again about some historical 
topic. j11s1 Fw IIIC' Jim of ii.' 

Many thanks for your nice comments over the years. 

Peter 1-1. Blum cl 
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'C!Ilrc ~ 1tl1sheUcr 
··De Gustibus Nun Disputantum est .. 

'Tis a puzzl ·ment! I am a firm believer in Brother 
Roger Levesque\ admonition " UPP RT YOUR LOCAL 
MICROBREWERY!'' ... but which one? I once said that I would 
never live in a state like Pennsylvania with notoriously tight 
liquor (and other alcoholic beverage) laws. So when we planned 
10 move back East. we started looking in Maryland. OOOPS! 
l·ound that Maryland was ··Tax 1-Icll"'. and even taxed pensions1 

We IL archaic liquor laws are better than taxing pensions, so here 
we arc in Pennsylvania. Rural Pennsylvania. A place where all 
my clear friends and neighbors drink Coors Light! There actual­
ly IS a Microbrewery in nearby Chambersburg. but it didn ·1. 

make it as an independent (distribution around here is pure 
hell!). but continues in operation as a branch of Potomac River 
Brewing or the Washington, DC area. and as for as I can tell. the 
beer isn't available around here at all! 

We have several second and third tier traditional brew­
eries in the market, and being in Yuengling territory is1i"t pun­
ishment I Stroh is just up th road near Allentown, Rolling Rock 
out in Latrobe: and then there ·s Jones and Straub out to our 

west. but I'm out of their normal market. If individual area dis­
tribution wasn't so chaotic. the area actually has a prelly good 
choice of nationals and regionals 10 chos • l'rom. These compa­
nies like my business, but really don't ··need"' my suI port. 

In Ih1.: past few years of our residence in Utopia, sever­
al new bottling microbreweries have appeared on the scene.As 
a reader or this column might deduce. I am greatly fond of the 
products or Frederick Brewing (now ven belt r with the Wild 
Gouse brands on board. evidently unchanged in the change or 
brewing location}, about an hour from me. I buy much or my 
beer in Hagerstown. MD across the border, bcL:ausc friend Rich 
al Potomac Wine antl Spirits sells many or his micro beers f"rom 
a "build your own 6 pack'' lisplay. and keeps his stock FRESl-1I 

Maryland store, near by Maryland brewery with products I I ikc: 
what's the prob! m. Graff? You ·re not complaining. are you? 

Well, actually I am. My quandary is best summed up 
by the quote (source unknown, but from a wise man/woman) 
.. o MANY beers, so lilt le time 1•• In a 4-county Penna. radius, I" 

now have FOUR bo11ling micros, all or whose I roducts I like! 
White Tail in York isn't much of a problem. as their beer isn·I 
widely distribut cl this for We.-1...yet. And Trocg\ (Harrisburg) 
hasn't reached South to u~. or into Maryland ... ycl. But 10 choose 
between Appalachian Brewing in Harrisburg. ancl Lancaster 
Malt Brewing ... and still keep Frccl rick, and have time and 
waist-line to try all the other brews that Rich carries? If I just 
stop and tote up the brands on my "Preferred" list (I wo1i"t list 
thcm .. .they·ve been reviewed. and page space, although not a 
problem to ME, may be to you the reader!). I get close to 15 
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brands I'd like to taste and enjoy reg11/arly. And then. there's 
always something wonderful from John Maier at Rogue 10 try. 
and the Belgian Abbey-style ale produced in small hatches in 
Cooperstown. Y is marvelous (see below), and again. there arc 
the seasonal spe1.:ials like Snow Goose. Snowhall's Chance, 

ubliminator (Gads. that's three from a single brewery. but it IS 
a ··Jocal). Merry hristmas-1-lappy New Year. Bigfoot 
Barleywine. and the Samuel Adams products like Scotch Ale 
(sorry Mr. Koch. but I'm falling behincl ... somdhing has to go. 
and it recently seems to have been Sam Adams!) 1hat I try 10 
keep a stock of 011 hand. And I still am enamored with the mag­
ical products or the wee Scollish island or lsla' ... single mall 

cotch Whiskeys sans parid (I wo11·I mention them again ... this 
is a BEER column)! Where do I find the days in the week 10 
drink enough to support ANY microbrewery? 

Maybe MY quandary is a microcosm or what is a 
growing problem ror the rnicrobrcwer. Joe Sixpack is content lo 
drink vast quantities if his favorit beer. whatever it is. ''We 
haven't gotten them to expand yet, Harry. but wc·ve got them 
working three shirts, seven clays!" I love beer almo ·t thi • much, 
but at my age. with somewhat less physical exercise than this 
totally non-athletic body onL:e got. a third beer a day equals 

orporatc Expansion: 1101 just the dreaded beer belly. but all 
over! So I limit consumption to perhaps two a clay at dinner, 
except for occasinnal splurges at parties. ·onventions. etc. At 
best. that\ only 7 or X brands a week. In a full year, if I never 
drank a brand mor • than 11 its allotted clay, that's only 365 beer 
brands a year. Sounds OK f"or a taster. but what does that do for 
the microbrewer who nee Is my loyalty'? Maybe I drink two 
mixed brand six packs (my current '"big thn:e" gel several cases 
each. as I serve the pro lucts at home to the occasional non-

oors Light visitor) or his lovingly crartcd products in a year. I 
can just hear the brew1.:r·s excited ··whonpie··. Maybe at best I buy 
and consume two cases of beer a month .. That sounds better. 
until the "favorites ancl how do I try the NEW stul'I" factor 
enters in. The bottom line is that I am simply NOT a good cus­
tomer lo A Y or my favorite microbreweries! Not "good'' in the 

sense that I rnntribute anything to their survival through my 
purchases. 

There arc millions or "Jo· Six packs'' out there. They 
generally don ·1 buy microproducts a) because they never heard 
or them and b) because they cost $24 a case or more! A nation­
al brand (not brewed there) was recently reported selling in 
Milwaukee for $6 a 24 pack. with a $2 additional rebate! BIG 
I nblem for the microbrcwer. and for the second and third tier 
brewers that do not have generations or deep pockets to dip into 
when battle lines arc drawn on economic lines. As the old saw 
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goes. "Them as has. gits!·· 

I can"t solve the microbrewer's economic problems by 
myself, or even if I here were a bunch of me. If I settled on a cou­
ple or products, and drank them almost ex<.:lusivcly, I'd be a het­
ler friend to "my" brewer. hut then wouldn ·1 haw contents for a 
column! And people ask me why I don't brew my own beer! 

By the way. Brother Roger seems hat:k 011 line with 
The Microbes. E 8/\-NABAs joint Microbrcwey Chapter. He 
has a new printer. and there is one color page (cleverly put at the 
back so everyon would sec it. and he'd only need ONE piece 
of expensive color paper)! There is a great deal on microbrew­
ery collectibles in the current Spring-Summer issue. as well as 
some Pub reviews and tasting reports. All and all. a lot of run. If 
you enjoy the field. write Roger and hris Levesque. The Micro 

onnection. P.O. Box IQ6. S. Windsor, CT 0607-l. and join The 
Microbes Chapter! The dues: all or $8 for-+ (well. usually) quar­
terly issues or The Micro Connection . 

Four ··out-of-the-region" (and I "in") brews this issue, 
all l'rom Bl'crs 1\cmss /\111crica. 

Ommcgang Uelgian Abbey Ale, Brewery 
Ommegang. Cooperstown. Y 
If you have never tasted one or the two authentic Belgian 
Abbey-brewed ales still brewed by monks, Ommegang comes 
closer to the "real thing· than most of the supposed "abbey ales" 
now commercially brewed. It is best described as IMMENSE ... 
nose. wild ycas1 l'lavor, malt and '·noble'' hops l'lav(lr and a sub­
lie l"inish. 8.5% alrnhol by volume, and bo1tlc conditioned. this 
could be "cellared" for years, but is mud1 too good not t >drink! 
It come very close in character 10 himay Abbey's "Cinq 
Cents". one or my rlavor standards. /\nd. because it doesn ·1 

have to travel across the Atlantic, the highish price is all ingre­
dients, not freight! Perhaps a bit pretentious l'or a back yard 
hamburger and hot dog harbcque. it woul I. however, easily 
replace a fine daret with a first class b·cfmeal! Ommegang: 0 
me gosh! 

Odell's 90 Shilling Ale, Odell Brewing. Ft. Collins, 
0. 

Th "shilling" rating is a Scottish tradition. A "YO shilling" ale 
would he a very s1rong "bitter" or about 1050 original gravity. 
The rating is is based on the days when !he price 01· (some say 
the lax on) a whole cask was that much. This is a very rich and 
hoppy brew, most flavorful when drunk warmish. It produced a 
marvelous deep in the chest warmth. It's a dcliglll, if" you like 
hops. 

Calamounl 10th Anniversary Ale, atamount Brew-
ing, Windsor, VT 

BIG, big ale taste! Hops dominant throughout, and ihc finish is 
the (1 roper) siclc-ot"-tongue tingle. but also deep in the throat. 
This is not your typical "summer rcfrcshcr 1". It was brewed at 
Catam<.rnnt 's new ra ·ility in Windsor: pleasant problem .... they 
outgrew the original White River Junction brewery! 

Dominion pring Brew, Old Dominion Brewing Co, 
Ashburn, V . 

Origunally named "Dominion Saaz Bock". An excellent blend 
or styles, it has a pleasant bock sweetness accented with a clean, 
pure Saaz hop J'lavor that produces a long and clelightl"ul finish 
tkep in the throat. 
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Blue Ridge ESB Red Ale, Frederick Brewing, Fred-
erick, MD. 

"Extra Special Bitter" is the top ol'the line Bitter Ale. almost the 
English national drink (if tea is discounted). Frederick Brewing 
demonstrates mastery nl'American-grown hops with this lovely. 
light-copper colored brew. What a won lcrful micro 10 have as a 
neighbor! "Killian Red" drinkers, seek elsewhere! Except for 
the American-style carbonation. this would pass for ''the real 
thing". 

Hempen Gold Ale, Frederick Brewing 
This year, a Cream Ale brewed with hemp seeds, as was last 
years Hempen Ale. This is a mellower, less hoppy brew. I'm still 
not quite sure "why". other than the obvious innuendo factor. 
but the brew IS more than just a gimmick. 

SL Stan's American Amber Ale. St. Stan's Brewing, 
Mudi..:~Lu. CA 

I hadn't had a St. Stan's br win some ycars ... definately my loss1 

This is a rich cooper colored brew with :1 fine heps nose and an 
excellent ale taste.Nol particularly fancy; just GOOD 1 

Golden Bear Lager, Golden Pacific Br wing, 
W. Berkeley. CA 

I aimed as Cali rornia 's fist micro-brewed Lager ( 198 I). lt has 
e,'\cellc111 eye appeal. is liberally falvorecl with hops. and is clean 
crisp and rich bodied. You can really get your teeth into this 
beer: it could be an Ale lover's lager! 

River Horse 'ream Ale. River Horse Brewing. 
Lambertville, NJ 

ot a particularly exciting brew. Rather Bud-like, with a vague­
ly metallic hop taste and rinish. The label has a provision for a 
"Best bcl'ore" dating. but the brewery didn't use ii. 

Olde Highland Ale. Slo Brewing 'o., I aso Robles, 
A 

A nice copper color. and long-lasting tan head. A proper balance 
or hops and a smoky malt flavor. but little finish on the tiongue. 
As it warms. it develops an overall mct·illic taste. Maybe from 
some other· I-lighlands • than the expected Scotland .. 

DeGroen's Dunkles, Baltimore Brewing o .. 
Baltimore, MD. 

We had an enjoyable couple of hours al Teel DeGroen's new 
brewery when the NAB Convention was i.n Baltimore. before 
he started bottling. This is a delicious mahogany-copper colored 
brew with a clelighIruI malty nose. A Munich-style dark lager. it 
is tu me a hit rerninisc ·nt or a bock. but hoppier in the middle 
and finish. 

Thal ·s all for !his issue. As I' II Ir travelling to 
ashvillc and then olumbus before next time. I hope I can 

hav some clillcrcnt regional products to sample and enjoy. 

Jlros't! Fil raff 
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,..,, x.ecuti&.e .ecr.ehtr 's .e ort 
\ 

r 26th Ye 

Marion and I just returned rrom a month-plus 6900 
mile round trip drive to Sacramento, Portland, Seaule and 
Victoria, British Columbia to visit children and l'riends. Lovely 
country. a great vacation that a year ago I wouldn ·1 have even 
thought or taking by car! The surgery WAS a success! Upon 
return, I found TONS or NABA mail lo work on, and the grass 
is VERY tall! 

Some very sad news lo rcport...Dick Caughey's wire 
La Vonne passed away this spring after a bout with cancer. And 
I received word in the mail that member lorng-time member 
John Babb had died in December, and Robert Mussman or 
Indiana died in April. All of' us in NABA extend our de pest 
sympathy and condolences to the ramilies and friends. 

On the good news l'ront, Adolph Grenke has had 
triple bypass surgery, and is reported to be doing quite well. I 
hope he has as good results as I have! 

On 10 Business: if your clues were not paid by May 
31, this will be the LAST B you will receive' Want to play 
"catch up"? Dues are STILL only $20, and you can mail them 
10 me at 2343 Met-To-Wee Ln .. Wauwatosa, WI 53226. 

NABA is going lo upgrade its mailing label list to 
include the Postal Bar Code. so we will need your complete 9 
digit "Zip plus 4" code. PLEASE send this to me at the 

Baker, Rodney S. 
3082 St.Rte. 26 N. 
Freeport, IL61032 
(8 15) 233-1209 
Freeport. IL brewerys; Harnms, Blatz, Pabst 

Brainard, Sam 
177 Nothmoor Pl. 
Columbus. OH 43229 
(614) 268-9094 
Steins, mugs, openers; ALL Budweiser 

Bryson, Ken 
811 McIntire Ave. 
Zanesville, OH 43701 
(614) 452-9288 
All brcwcriana. Consumer's (Newark OH), Columbus and 
Zanesville brys 

Carl, Charles (Maric) 
1274 Newport Ct . 
Norfolk, VA 23521 
(757) 464-3672 

All Columbus OH pre-Pro brcweriana 
Chatfield, M. W. 

2130 Elstum Rel. 
Cincinnati, OH 45230 
(513) 231-8868 
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above address. If the bar code is not on your label, it could 
delay delivery or your magazine! 

We still have a rew or the 1997 Minneapolis 
Convention Mugs left. You were there? Then your name is on 
the mug! Only $20! There will, of course, be a 1998 
Columbus mug as well. and your name will be on it ii' you reg­
istered for the Convention. 199X mugs still will be $20. I hore 
you saw (or will see) the sample NABA "mini-mug'' that will 
be/was on display in the Hospitality Room in Columbus. Ir we 
gel enough rositive commcnls, we could offer this item as 
well. 

As the arrival clatc or this issue will likely be after 
Convention, you will know the results or the Annual Election. 
NABA is having a conlestecl election for all three Board spots 
this year. for the first time in quite a while. 

Looking forward lo actually making Convention this 
year! Hope we saw you in Columbus. Next year ( 1999) ii will 
be Rochester, NY, home or Genesee. Until Next issue. then ... 

Sincerely, 
Robert E. Jaeger. 

Executive Secretary 

De Voider, John C. 
166 Haley rd. 
Ontario. NY 145 19 
(716) 872-4952 
Rochester brcwcriana; Lithos - pre-Pro labeled bottles 

Eckcbrecht, Richard (Sally) 
P.O. Box 161 
St. Charles, IL 60174 
(630) 513-0833 
Medals-tokens 

Fowler, Bruce (Nancy) 
230 W. Dckora St. 
Saukville. WI 53080 
(414) 268-2217 
Statues; Blatz 

Gilbert, Maxine 
213 Rogue River Hgwy #321 
Grant\ Pass, OR 97527 
Cans 

Hasten, Guy (Linda) 

3210 E. Cedar Mills Dr. 
Chillicothe. OH 61523 
(309) 579-3123 
All brcweriana-mini beers-openers-signs-tap knobs­
trays; Hamms. 
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Higgins, Neal 0. (Judy) 
6580 SW Preslynn Dr. 
Por1lancl, OR 97225 
(503) 297-1807 
History: Gcshunclheil premiums, c.:hludweiler promotional 
items. 

Kehring, Erwin V. (Shirley) 
8164 N. Denmark I. 

Milwaukee, Wl 53224 
(414) 354-7605 
Al I breweriana-coasters-corkscrews-openers-tip I rays-I rays. 

McCall, Russ 
PO.Box 205 
Onawa, IA 51040 
(712) 423-1901 
Auctioneer 

Moore, Larry (Amy) 
1167 Lois Lane 
Girard, OH 44420 
(330) 539-4486 
All Youngstown, OH breweriana. 

Neidhardt, Kevin (Tanya) 
P.O.Boxl 123 
Darby. MT 59829 
(406) 824-3872 
Monlllna breweries: crowns-foam scrapers 

Raleigh, Chris 
7245 Estapona Circle, Suite 201 
Fern Park, FL 32730 
(407) 339-7989 
All breweriana; Dealer 

Rickey, )<,dwarcl E. 
32 IO Bayou St. 
Deer Park. TX 77536 
(281 ) 4 79-6023 
All breweriana: clocks-glasses-sig11s-pa1ches-papcr i1cms,1rays etc. 
Jax. Grand Prize. Sou1hcrn Select. Schlitz, Budweiser. Fallstaff 

l\1lden, W. B. 
P.O. Box 10214 
Eugene, OR 97440 

oasters-crowns-labels; Guiness. Tod th 's (UK) 
Virgines, George E. (Loraine) 

P.O.Box 13761 
Albuquerque, NM 87192 
(505) 292-3853 

loc.:ks-coasters-foam scrapers-pitchers-signs-statues: 
Anything Colt 4.'i Malt Liquor 

Zimmerman, Greg (Pam) 
P.O. Box 162 
Riverton, IL 62561 
(271) 629-7758 

E-Mail: Bre11•dealr!r@aol.1·0111 
All brewereriana: Dealer. show promoter 
Rt.:isch & Springfield Brwg (Springfield. IL) 

A hearty WELCOME ALL to 011r 11e\\' 111e111bers! make a cupy ci( 
t/1('.\'l' listings a11d /JIil it in your Dirc,wrv (I do)! That way yo11'/I 
hm·e the i11/im11(//io11 011 possihle partners fur trade. etc. 

Fil Cm/I Editor 

Ho1nespun Philosophy Department 
The Editor's Prayer 

Lord, Thou knowest that I am growing older. 
Keep me from becoming loo talkative. and particularly keep me from falling into the tiresome habit of 

expressing an opinion every subject. 
Release me from the craving to straighten out everybody's affairs. keep my mind free from the recital of end­

less details. Give me wings to get to the point quickly. Give me grace, dear Lord, to listen to others describe their 
aches and pains. Help me to endure the boredom with patience, and to keep my lips sealed. for my own aches and 
pains arc increasing in number, and the intensity and the pleasure or discussing them is becoming sweeter as the years 

go by. 
Teach me the glorious lesson that, occasionally, I might b mistaken! Keep me reasonably sweet. I do not 

wish to be a saint (saints are SO hard to live with!). but a sour old person is the very work of the devil. 
Make me thoughtful. but not moody: kind and considerate. but not a doormat: friendly. but not overbearing: 

helpful, but not pushy: independent. yet able to accept with graciousness favors that others wish to bestow on me. 
Teach me to accept praise without raise modesty: criticism without resentment: and love without hesitation. Let me 
not argue with matters or faith, dispute ··truths" or debate endlessly on minutia, just ror the run of a verbal battle. 

Free me from the notion that simply because I have lived this long, I am inherently wiser than those who have 

not. 
If I do not approve of ·ome of the changes that have taken place in recent years, give me the wisdom to KEEP 

MY MOUTH SHUT! Constantly r mind me that "'the good old lays'" may not really have been all that good! 
Lord knows that when the encl comes I would like to have a friend or two left! 

Editor and Senior Citizen 
Editcdjim11 ,·opy Co11rt,•.,y: Pri11ta11·a.1•, Clw111hcrsh11rg. PA 
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McCAll1S 
PRESENTS 

ANOTHER WONDERFUL 
BREWERIANA 

AUCTION 
Sunday, Sept. 13, 11 AM 

l.11l'atin11: l11sidt· i\lt'C:all\ i\uniu11 I luust· h,r;1tnl 
_just oil' 1-2() Exit 112 in ON!\\\'!\, low,1. I !tour N. ol' 

0111al1a, NE, or :m mim1tcs S. ol' Sioux ( :ity. 11\. 

**ONE PRIVATE COLLECTION** 
S<'lli11g +00 B1tclwciser stci11s from the 70\ 

till cclrly 90's ... ma11y HARD TO Fl 11)! 

\lso some f\lillcr and Stroh stci11s, plus 
many t•:RTI, banks and other Brnvniana-

Call or write today for the catalogued listings plus all 
other information needed to participate in our auctions! 

Rnss I Call \ C: fIO EER, l C:. 
···th,·. l11cti1111 Pr'!feJ.,io11al., 11/ th,·.\ lid1t•1•.,1 .. 

P.O. BOX 205, ONAWA, IA 51040 
PH: (712) 423-1901 -- FAX: (712)423-3800 

E-mail: mccalls@genesisnet.net 

The NABA Gambrinus Collection 
umber 2 

ANOTIIER /t,,i/c111011 ji',,111 
LaCm.uc ! This rc,y 1111,di•m 
and angular King .,tancls hy tht· 
(old) 11<'\I' CorJ)/1/'tlll' oj/ic,·.,. 
o,·,.,-/ool.ing rlw 1\/i.,·si.,si/Jf)i. 

f.ml'l'lf Pl'l<'l'so11 f>hfllo 

Th,· (;t1111/11·i1111., t111 1/1(• mt1( of' Lt111i., 
l.1•!,!t,.s 11c,·,·r-/111if1 1,,.,.,,.,,,:,·. A Jr,·,·-sta11d­
i11.~ Ma/11<' ,\1tc/J a,\' .\l1tnr11 would he most 

w111,\1tc1!! Ci,•orge lli/to11 lw.i. used this rt 111-

tll'J'i11g "·' his 11111.,tfll',11f l"gu Ji,r years 
(.,,,,, rlw l,1 l.ihri., ,·,,/1111111 )i,r n1111plet1· 

1·i<'II'). 011d our /i'i,•11,/., ,11 /\/Ji\ ad"f''"" ir 
a., their .-\.,.,,wiutiu11 logo. 

-----------~■ :J£4i ffl 9Ii1111 ■ 
BLATZ BREWERIANA WANTED: I will gladly purchase or 
trade for any BLATZ beer items. Call (800) 543-9399 9 AM-
5PM EST, or write to: Leo Blatz. 2829 Sheridan Dr.. 
Tonawanda. NY 14150 Bit Su•1x-x 

MILLER NA CAR SIG WAt TED: Looking for Miller 
High Lif'' NA AR beer sign. Plastic bubble type. 1989 gold 
Buick Regal. with #12 on ii. Driver is Bobby Allison. Write to: 
Kevin Myers, 4115 olumbo Ln., Lorain. 01-1 44055 or phone 
(440) 277-7378 Myl Su•!K-2 

COASTER FOR TRADE: I-lave McDer111011 (S. Racine Ave .. 
Chicago) near-mint ''Burgh brau" coaster to traue for Joliet 
Citizens or Porter coaster. Rick Raci h. 1118 Bryan Ave .. 
Joliet. IL 60435: (815) 727-3822 R:tl Su'JX-1 

The llreweriana Collector a11d 1/,e Membership Director)' are J111blished hy Na1io11a/ As.wcia1in11 Brell'er_l' Adl'er1isi11g for ifs 111e111ber­
ship. Due.I' are 20 /Jff year do111estil'. '30 Ca11 u/ia11. $./0 m·cr. cm .. c11d applicmio11s for 111e111h£•rship. dues. l'lw11g1· of address and adrenis­
i11g jiJr The Membership Dircclory 10 Ro/Jeri .Jaeger, 23..J3 Me1-10-11·ee L11 .. Wa111m10sa. WI 532JJ. ·e11d 111<11111.1·crip1s and a !l'enisi11g .for The 
l.lrcwcriana olleclor 10 Fil Crq[f. IOI/ I Lincoln Way We.11. S1. Tlro111as. PA I 7252-9513. Ath•er1isi11g ra/e., jiJr !he U 'are '80 lralf page, 40 
q11w·1c•r flClgC, 20 .1lwr1 ads ill tire 811y- elf-Trade sec1io11, 5 if li111i1ed lo 111e111/Jer·s mrn colfffli11g al'liri1y. Full page ads ll'i/1 be considered as 

a .I·epara1e "flyer" i11ser1. The Edi1ur Ira.I' 1/11' riglrf fo edi1 s11/J111is.l'io11.1 10 conform IV fll'Oper .Hyle 1111d aIIpearwIc1'. a11d may d!'fer puhlicarin11 
of a. 11/1111issio11 Jr,r rea.1'011.,· 1if space ur hyo111. 

Na1io11ul Associwio11 /;Jrell'eri ma AdrerIisi11g (NABAJ p11hlislres The Clrewcriana Colledor a11tl Membership Directory .l'O/l'ly 10facili­
flll<' co1111111111irnIio11 0I11011g ifs 111e111/Jers. No e}.f'rm is 111acle hy 1hc 0/jfrNs. Direuvrs and Ediwrial S1aj.f 10 check 011y ar1idesf r accuracy o.f 
m111I•I11. 111 i111·cs1igme ,·a/11e nr 1he 111Ihe111ici1y of I11y ar1icle oj/ered J<>r sale or Irade, or r!( 1he business rclia/Jili1y of pcr.l'o11s pla ·i11g ad,•er­
Ii.1·e111<'tll.l'. NABA a11d i1.1· OJ.rIcl'l's a11d Direc10rs di.l'clai111 respo11si/Ji/i1y for i11acrnmcie.,· ll'hich 111ay Offill' i11 ifs p11b/ica,io11s, and a11y liahi/i1y 

for any lr(111.,acIio11 10 11•/ticft ii is 1101 a parly. 
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Aug. 16 
1998 

Aug. 29 
1998 

Sept. I 0-12 
1998 

Sept. 20 
1998 

Sept. 25-26 
1998 

Sept. 26-27 
1998 

Oct. 2-4 
1998 

Oct. 3 
1998 

Oct 15-17 
1998 

Oct. 18 
1998 

Oct. 18 
1998 

Oct. 22-24 
1998 

Oct. 23-24 
1998 

Nov. 6-7 
1998 

Nov. 13-14 
1998 

CANCELLED 
Nov. 28 

Nov. 29 

Dec. 13 

Jan. 9 

1998 

1998 

1998 

1999 

i bents of 1Jntcrcst 
QUEEN CITY CHAPTER SHOW, Amer. Legion Hall, Blue Ash, OH. 9AM to 2PM 

Contact: Jeff Dowers (513) 851-8986 
DOGGONE GOOD CHAPTER SHOW, Frankenmuth Heritage Park,Frankenmuth, Ml 

Contact: Mark Brooks, (517) 624-5749 
BCCA CANvention XXVIII, Excelsior Hotel, Little Rock, AR 

Contact: BCCA office, (314) 343-6486 
KC ANTIQUE BOTTLE SHOW (with Breweriana), Governors Building, Kansas City, MO 

Contact: Jim Maxwell, (8 I 6) 942-0291 (evenings) 
BREWERIANA SHOW, Our Land Pavilion, lndiana Fair Grounds, Indianapofo, TN 

Contact: Carol Rettig, (317) 261-1405 
INDIANAPOLIS ANTIQUE AD SHOW, South Pavillion, Indiana State Fair Grounds 

NABA Hospitality at Holiday Inn, US 421 & 1-465, 8 PM Fri. Sep.20, Poolside 
KEYSTONE CHAPTER (BCCA) AUTUMN FEST, Holiday Inn, Chambersburg, PA 

Contact: Mark Swartz (717) 263-8295 
SPRINGFIELD BREWERIANA BONANZA, Ramada Inn South Plaza, Springfield, IL 

Contact: Greg Zimmerman (217) 629-7758 
HAWKEYE 25th Anniv. MEGA-SHOW/CONVENTION, Des Moines, IA 

Contact: Mike England (515) 956-2448 
BREW CITY ADVERTISING SHOW, Serb Hall, Milwaukee, WI 

Contact: Jim Welytok, (414) 246-7171 
METRO NORTH BEER CAN SHOW, K of C Hall, Clawson, Ml 

Contact: Dave Kai so (810) 294-1059 
CORNHUSKER 16th MID-WEST BREWERIANA CONV., Holiday lnn-Conv. Center, Omaha, NE 

Contact: Hether Hain (402) 896-99 I 7 
19th Annual COALCRACKER OCTOBERFEST, Ramada Hotel, Wilkes-Barre, PA 

Contact: Jerry Matonis, (717) 693-3612 
VALLEY FORGE BREWERY COLLECTIBLES SHOW, Market Place/Expo Center, 

Downingtown PA Contact: Larry Handy, (610) 439-8245 
25th Annual GUZZLE & TWIRL, O'Reilley Hall, North St. Paul, MN 

Contact: Dave Wendi (612) 731-9573 
MONARCH CHAPTER FALLFEST, Hitch Inn Post Hotel, Libertyville, IL 
24th Annual TURKEY TROT (Three Rivers, BCCA), F.O.P. Lodge 14, Ft. Wayne, IN 

Contact: Leroy Art (219) 432-6839 
QUEEN CITY CHAPTER SHOW, Amer. Legion Hall. Blue Ash, OH. 9AM to 2PM 

Contact: Jeff Dowers (513) 85 1-8986 
BREW CITY AD SHOW, Serb Hall, 5 IOI W. Oklahoma, Milwaukee, WI 

Contact: Jim Welytok, W24I N8938 Penny Ln., Sussex, WI 57089 (414) 246-7171 
MID-MICHIGAN WINTERFEST (BCCA), Flint, MI. UAW Local 659 Hall. 

Contact: Gene Goulet (810) 742-5353 

I 11111st sadly a111101111ce 1!,e ca11cellatio11 <~( the Mo11arch Cha1>ter Fall Fe.,·I. Ajier 15 years of A111111al sl,ows. faciliIies problems a11d 

tlie e.rlia11stio11 c>( Ilie nw11age111e11t.fi11ally liaFe done in 011e of THE /Jest Chap/er shows i11 tlie co111wy. Memories 11·ill liavc 10 .rnlfice 

regularsfimu 110w 011. Fil Graff: EdiIor and Mo11a1d1 111e111ber tt/24 

Appeal to our readers: Your Editor has less and less time to chase after events Chairpersons to update this 
column! I will no longer CALL people to check dates! PLEASE, if you have a regional event ( of any club 
or chapter affiliation) that you wish to be consideredfor listing in this column, please contact Fil Graff at 
(717) 369-5546 (phone or Fax), or E-mail: ft:raff'@epix.net 

NOTICE: 
No show, event, function, exhibit or meeting shall be held using the name or logo of the National Association Breweriana Advertising, 

an Illinois Not-For-Profit Corporation (N.A.B.A.), without the express written consent of the Association as evidenced by a letter from the 
Association President issued pursuant to a directive or with the approval or the Associat'ion's Board of Directors. 

Such approval by The Board can be by resolution duly adopted at a Regular or Special Meeting or by a poll of its Members (either oral 
or written) if the approval is required before a meeting of The Board is scheduled. 

This prohibition in no way precludes the use of the Association's name or logo by any of its duly organized and authorized Chapters. 
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COLUMBUS OHIO! 

... and these were just for the horses! 
Le.fr: Hoster stables; Right: Wagner Swbles 

The Ohio Brewing Co. 

Wagner'.~ GAMBRINUS 
paint scheme a la 1985 

· AT NABA'S 27th ANNUAL CONVENTION! 

AUGUST 7-9, 1998 
COLUMBUS MARRIOTT 

COLUMBUS, OHIO 


