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Having just arrived back home from the March 
Indianapolis Advertising Show, Brcwcriana 'how and ·1he 
NABA Board of Directors Meeting. I'm findine it somewhat 
difficult lo gel my thoughts back to my job. As always. I felt a 
little like a clog must feel walking through a meal market know­
ing that he isn't going lo be able to take any of the meal home 
with him. 

The Indy Shows (and I include the Brcwcriana Show 
managcd by NABA member Carol Reuig) c.:ontinu, ln he one or 
the top sources in the country for top quality advertising of all 
kinds, but particularly breweriana. The only problem I sec is 
that the prices on the betlcr quality items have continued 10 rise 
much faster than most of our paychecks. I ended up l'ccling very 
thankful for what I have in my collection, while al the same 
time wondering what is going lo be the effect on the hobby as 
even the newer pieces rcac.:h the point where !'cw collectors can 
afford them. Will the new collector stay in the hobby. or will 
he/she get discouraged and simply stop collecting brcweriana? 
We all likc to sec the values of what we have increase, hut at 
what point will this increase result in fewer collc<:tors and ulti­
mately a decrease in the value or our material. Whew! Enough 
of that kind of thinking! 

I'd like to bring you up to date on some of the issues 
that were discussed and acted upon al the March Board meet­
ing. 

I 

Our membership ror the last several years has 
remained on a plateau. with about the same number of new 
members replacing those who fail to renew membership. 
Although NABA has never atlemptcd to be the largest organi­
zation in the hobby, we would lik 10 ·ontinue to at1rac1 more 
new members. In our attempt to accomplish this, we will be 
announcing an awards program at Convention to reward the 
members re:ponsible for sponsoring the greatest number of new 
members. 

The Columbus Convention chairman, Cunis Boster, 
presented a progress report on plans for onvcntion '98. He 
noted that he was still coming uI short on people lo give our tra­
ditional brewcriana St:minars. 

Your Board is also looking to establish a Website for 
NABA.The farther we progress into "The Information Age", 
the more we all agree that it is important to be represented on 
this important communications medium .. Director George 
Baley has volunteered lo put this t >gcthcr for us, and hopefully 
there will be an announcement soon that NABA is '·ON-LINE!" 

Locations for future Conventions were discussed, al it 
looks like Rochester in 1999, and likely hieago in 2000. 

By the time you receive this issue of n,e BC, the 
Spring and early Summer flea market season should be in full 
swing. As always I leave you with one thought: Happy hunting! 

.li111 S/10Hlrer cl I 

Jff rom tl1e ttthitors JElesk 

Oh do I LOVE to get letter. ! One received soon after 
the Winter issue was mailed is from Molly Harris (Pogo Press ... 
they did the Hamm's book) commenting about the Gambrinus 
statue (Wagner-Columbus) on the rear cover. She knows the one 
at Hcilcmann- La Crosse, and the Pabst-Milwaukee one. "How 
many arc there. and what do they look like?" was her question. 
OK, a challenge, dear readers: how many US brewery buildings 
had Gambrinus statues? From site inspection or old photos, 
what did they look like? I know of one in Syracuse NY, 
Mocrlein- incinnati had one. a brewery (unidentified in a 
brochure) in leveland did also. Get out your cameras (or copy 
machines)! Ii' we gel some pictures, I'll do a composite page in 
the Fall issue. 

There was an obituary in the Twin Cities newspapers 
in February for William 1-lanvik. Sr .. He was credited in the obit 
with helping lo create the Hamm's Beer bear. Turns out it was 
not that way at all. as Hanvik was not at the dinner where the 
bear was first sketched on a napkin. and did not at the time work 
for either the brewery or its ad agency. I was sent the obit by 
several NABA members, but not the correction that was also 
printed later. Thanks to Molly Harris for setting the record 
straight. Anyway, it was NOT Bill Klein, •·our" artist, who died! 

From another letter. relating to th· article "Perception 
and Reality" in Issue 99. fames Frey (whose firm·s offi cs 
occupy two floors of the old Blatz brewhouse in Milwaukee) 
writes: "there is an aspect lo the change of taste of Schlitz that 
was not mentioned. When Schlitz modified the composition of 
its flagship brand in the mid to late !%Os, the changt: included 
the ad lit ion or chemicals that permitted Schlitz lo rush the beer 
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to market faster, thereby cutting down on storage time an I 
space. Unfortunately, the chemicals were not stable. If the beer 
was kept 100 long before being served, the chemicals settled 
into the bottom of the boltle, and they left an unpleasant after­
taste. Schlitz management finally terminated this experiment 
when Schlitz workers started passing up their employee dis­
counts and started buying the products of other breweries.'' 
Ooops! 

I have received several embarrassingly praiseful letters 
about lssut:s 99 and I 00 that modesty forbids reprinting. The 
compliments ARE greatly appreciated. Thank you particularly 
Larry and Hamp! 

If I keep getting lctlers al this pace, The BC can actu­
ally have a "Letters to the Editor" column, just like "real'' mag­
azines! 

You arc in for a r ·al treat in this issue. The article and 
color section on the family of stock trays from the Meek and 
Beach companies, and their su ecssors is without doubt one of 
the finest articles ever run in any brcwcriana magazine! 

Fil Graff 

IN MEMORIAM 

I was informed al Indianapolis that Vic Sarzanl of 
Kenosha had died in January. Vic and Tom Flanary were the 
··Frick and Frack" of the Midwest; they had collected togeth­
er for almost 40 years. and when you saw one, the other was-
11 't far behind. We send our deepest sympathy to Vic's fami­
ly. and particularly to Tom Flanary. Rcquiescat in Pace, friend! 
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LOYALTY-POLITICS-VICTORY 
Three episodes in History 

It's the summer or 1974 in Wilkes-Barre, PA. The last 
member or generations or Stegmaier family brewers has inher­
ited a growing number or liabilities, and a severely shrinking 
cash flow. Time comes when he cannot pay his loyal c:mployces, 
and he is forced 10 clos' the brewery. Lion, the other local brew­
er. buys the brand and the business. pays nlT lhe back wages. 
and in anticipation or new volume. hires as many or the old 
Stegmaier employees as his smaller operation can possibly han­
dle, and starts lo brew Stegmaier beer with only a little time lost. 
Sounds like a pretty good deal all around. at least much better 
lhan what happened at so many other local breweries in towns 
and cities or all sizes. Employees get paid. most or them arc 
rehired. the city keeps a beloved beer brand still brewed lm:ally. 
and the other local brewer doc:s as mud1 as possible to save a 
competitor. 
Sure beats the Crain Belt story, doesn't it'? 

It's now December of 197..J.. /\I Kogoy, a Union 
rganizer for the United Electrical Workers, comes back home 

lo Wilkes-Barre for hrislmas artcr six months assignment in 
lhc South. He walks illlo his favorite tavern. and is greeted 
enthusiastically by the owner. a f"ricnd of years standing. The bar 
has always been "a Stegmaier House": it co-sponsors sports 
teams with the brewery, l'ealures Stegmaier products exclusive­
ly on dran, has been a friend and customer for generations. 
"What are you drinking these days'?" Al is asked. "Steg. or 
course" is the reply. "Al. you don't wanl to drink that anymore. 
It's di1Tcren11·• /\I insists. and a drart is drawn from lhe one 
remaining Stegmaier lap or the four behind lhe bar ... lhe others 
arc National brands! You know. B and M and the like. brands 
that the owner would only reluctantly serve in hollies 10 out-or­
towncrs before. When he asks ror a second beer. the response is 
even stronger. .. Al, it's nol the same! It's different! You DON'T 
want to drink it any more!" Figuring that maybe 6 months away 
has dulled his taste. but fir.ding the beer lastcd prclly much the 
same as always. and certainly like he was home. asks: --what's 
different? Still tastes good to me! .. He is told: ··Al. it is11·1 the 
same. It isn·1 family anymore! Whal about your LOYALTY?" 
Hmm: still brewed locally. by as many or the same Union 
employees as was humanly possible. bul by another local brew­
er. Oh yes. the other brewer was The Lion Brewery or Wilkes­
Barre. who had been St gmaiers rival and brewed Gibbons beer. 
/\I doesn '1 understand even today. Loyally? 

-I 

It's now some years later. at a special City Council 
I !caring called to decide the fate or the old br wcry buildings. 
now run-clown and vandalized, but still a dominant feature in 
lown. Several square blocks of dark rcd brick structures in clas­
s ii.: late 19th century style. empty and molderirl!!,. There had 
been all kinds or proposals to reuse them: the same co11domi11i­
um or industrial park ideas tried elsewhere had failed to find 
runding. Now the n111cil was faced with a quandary. They did-
11 ·1 have the money either way. but it would cost about two mil­
lion dollars 10 stabilize the buildings. and about lhe same to raze 
them. Al sat in the Hearing listening In i1111 assioned pleas by lhe 
historical society. and other prescrvationisls or all stripes, until 
it was his turn 10 speak. As a loyal cuslomcr. and a life long 
Wilkes-Barrean. and a collcclor or Stegmaier memorabilia. Al 
told lhc Council what the place meant lo him. and to other citi­
zens. and ended by saying ··You CAN'T tear it down!" 
/\flerwards, he went home, and read in the newspaper the next 
morning that the council had voted to lear it down. Politics' 

'/"he l're.,e11/alio11: Al Kogoy 11111/ Re11, P1111I A"1111)11rski i11 .fi'/1111 ,,J' rlw e11/,,rg<'-

1111•11r ,!( rl,c Mc.1·1·rc,,,./ Srcg111fli,·r.fi11"t111y sce11e.fiw11 ,\/.,· ('////,,,-rio11 in rlw l"/1/,y 
rf the St,•g11111ia ,_-,,,t,,r,i/ /J11i/,!i11g. Sc,· the color S<'<'tio11 _li,r th,· 11cl11lll lirilo­

gm11h 

It is now February 17. I 998. Al stands in the restored lobby or 
the main Stegmaier Brewery building. being ledicated today as 
the Stegmaier Fethal Building! He looks across the large lobby 
al a huge 12 pi 'CC enlargement or the Stegmaier factory scene 
from his collection. He holds in his arm a plaque from the ABA 
thal he will present 10 his US House or Reprcsenlalives Member 
Paul Kanjorski who spearheaded the renovation. an I whose 
local office is now in th' cupola or the building. One could 
almost say that this scene is a VICTORY. but Al reels a bit 
strange. There arc now probably more people working in the 
brewery 1ha11 there were when ii WAS a brewery, as the major 
clic111 is a high-tech opcra1io11 or the US Post Office. Bui the 
wonderful mall smell is gone, as is the Hospitality Room. The 
Lion (corporate successor to Gibbon. hut still brewed in the 
same. but £!really modernized plant 011 thc North side or town) 
still brews Stegmaier Beer. Al still occasionally visits his old 
favorite tavern. but since thal hristmas. things aren ·1 the same 
anymore. A Brewerianist with a dream kepi pushing and prod­
ding until things began lo fall in place. and loclay, he stands in 
the middle or a dream come lrue. I guess Al Kogoy should be 
happy lo be a "hero"; he was instrumental in saving one of the 
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best-known Wilkes-Barre landmarks ror his town, and for all 
architectural and brew riana fans for years to come. Is Al happy 
standing there in the old/new lobby? Yes sir, he is I But the joy 
is tempered with a sweet sadness. /\ vi ·tory in Iced. but maybe 
with a small "v". 

'f'fte Swg111aier Feder11/ B11ildi11g . .fiwu tft,, /Jedica1io11 l>md11rre. ff'/roto C,nfir 
1111,·erwi11. lmr.fim11 Ge11eml Sen-i,·e.1· Ad111i11i.l'tmrio11 / 

When Al told me the first two parts ol' this story at Blue and 
Grey the weekend before the dedication. there were ften tears 
in his eyes. Al i.' still a Union man through and through. but he 
does fully appreciate what The Lion Br wcry did for the 
employees when they paid up the back wages, an I hired most or 
the Stegmaier people! He still doesn't understand his friends 
''loyally'', and Al's confusion was eloquent enough that I really 
l"ccl his pain and bafflement myself. I started writing this story 
in my head that very night. I got to know a man that Saturday 
night. and hope this brewcria,w story conveys some or what I 
learned. Credit for hdping rai. e local awareness must go to 
ECBA. who held two Conventions ( 1983 and 1993) in Wilkes­
Barrc, and lo ABA that held one there in 199); these events cer­
tainly helped to save the Brewery, with demonstrations on 
Public Square. TV appearances and the like. I've kept most or 
the other names out of my telling. It is Al's story. My friend, 
:mall "h" hero and small "'v" victory or no, you have left a big 
piece of your hear! in that lovely old building! That kind ol' loy­
ally we all can understand! Many others have likely already 
expressed their praise and thanks l you. From all the people 
your dedication has touched. the strongest possible statement or 

ongratulations and thanks are in order! 

Fil Grqff 

What [was] Brewing ... 1867 
provided by Joe Olson 

Ji'0/11 the DETROIT ADVERTISER Tl?/BUNE, 7iresday. May 14. beer of the requisite quality during the entire summer. 
1867: "The name of the building will be the Lion brewery, 

'A New Brewery" and its co.tis about $70,000. The architect is rnr. Jose1 h Gottle 

"In 1851 Mr. Bernard Stroh established him. If in 01· Cincinnati, Mr. Charle: Strange has done the brickwork. Mr. 
D troit a~ a brewer or lager beer, and has prospered well, as 
have most persons engaged in that lucrative business. During 
this whole period he has been located on Hastings Street. near 
ithel corner of Gratiot Road, where he now has a large frame 
brewery capable of turning out 80 barrels per day. He has, how­
ever, nearly completed a brewery fronting on Gratiot Road, sit­
uated between Hastings and Prospect Street, which will not only 
be by far the largest establishment of its kind in Detroit. but will 
compare with the most expensive breweries in hicago. 
Cincinnati and St. Louis. It is located upon a lot 250 fet.::t square, 
divided by an alley running parallel with Gratiot Road, and was 
commenced in 1860. the work having hen interrupted at various 
seasons, but it is rapidly approaching completion, and will be 
ready for occupation Lhis foll. 

'The building contains 1,000.000 bricks. and is five 
stories in height, having also double cellars. In size it is 140 feet 
front by 120 feet in depth. and upon the sumrnit is erected a 
large and lofty cupola. serving to the double purpose of orna­
ment and ventilator for cooling the beer. The flooring of the cel­
lars is or stone flagging and contains 12,000 feet. while they will 
furnish sLorage for 6,000 barrels or beer. An engine or 16 horse­
power will drive the machinery and the marking will be done by 
machinery. 

''Not only beer, but also ales or all kind will be manu­
factured, and the capacity will be 200 barrels per day. At present 
there arc stored in the cellars not less than 4.000 barrels or beer, 
most of it or some age. which will enable Mr. Stroh to furnish 
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Dcunic the stone work on cellars, and Mr. E. Hebner the car­
pentry work." 

Joe notes that the population of Detroit was 60.000 at 
thc time I let's sec; 200 barrels a day for the 6 clay work week 
times 52 weeks; that ·s 62.400 barrel. per year, or slightly more 
than I barrel per citizen! I; Michigan's George Armstrong 

uster, rlush from attaining fame in the ivil War was still 9 
years away from his faterul meeting with Chief Sitting Bull at 
Greasy Grass near the Little Big Horn River, and ol. Edwin 
Drake had hit his famous oil well in Pennsylvania only 8 years 
before. 'Twas a very cliffercnt America! 

/887 1·i1•11· 11( rhc l.io11 ffrt'\\'t'r,r. ajier 11110/lta 1·.qm11sio11. /ul(lg<' 1·011r1,•.1'.)' 
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19th Annual BLUE & GREY 
Capital City Chapter 

No, it DID NOT snow al all this year! Good planning? 
Outright bribery or the weatherman? What ever. it was a beau­
tiful sunny weekend, this year starting Thursday afternoon. with 
a full day or Room-to-Room activity bcfon: the public Show on 

aturday. 30 states were represented (ineluding California and 
Colorado), the regular Ontarians from Canada, and even a col­
lector from Denmark! Thursday night 110 rooms were occu­
pied, and Friday night we took the entire 193 avai I able rooms in 
the hotel. plus some overflow! 

There was considerable discussion. conducted over 
the 30 some kegs of Microbrewery beer available in the three 
clay show, about the national ranking or this event. Everybody 
seemed to place it in the tup five Chaptcr-spc nsored shows in 
the country, and a good argument was made for calling it 
.. Number One", No matter how it ratL:d. it was an experience not 
to be forgotten. No matter what your c;ollet.:ting preference 
(cans, pre- or post-Pro breweriana. neons, Microbrewery items. 
mugs and stein.- from all periods, openers, crowns. glasses, sig­
nage. tap knobs ... almost literally whatever you wish). Blue and 

l?e\'<'l:W!·m1-gl11.1•sji"a111 ,111 /878-l'J20 N l' IJr,·11·1·1:r. 
cor11·te,\·y Nuy .lo/111so11 

Grey was the place 
this year to find it! 
There can be no 
arguIm:nl Lhat this 
show. which started 
out BCCA and beer 
cans only, has 
grown to be a spec­

tacularly good 
place for buying, 
selling or trading 
the full range or 
Breweriana! 

My collectors eye was drawn to a few really notable 
it 'ms: an unknown pre-Pro mug from Elkins. WV. several won­
dctfol reverse-on-glass signs, TWO previously unknown cone­
top cans (they will make the BCCA's new can guide) and sev­
eral grade I examples or very rare cans. ll;e Indianapolis 
Brewing Ducsseldorfer baby and bottle sign I've only seen two 
examples or before, and a clever and beautiful display or recent 
A l'<'I'_\' 11·el/-11wdc 

anti to me den 1 r taI1~ 

~,w/J dis11lay "" the 
trndc .f/oot: K11ol,.1 
l>ultnl lo Jl<'gged-in-
11hwe I .r 3 •• ln,,,1'11 
.1ht"il·,•s ll"illl //-/ .r / 
1/2" l>olts. 711<· 11·/,olc 

display easily di.ws­
x,,mbles: it and it.,· 
IUtll<' arrh·('{/ i11 a 

v,,n.nrngen .1eda11! _L. .. """.cll 

(ioor/ for .1-luJU','i, mu/ 

ti good dis11lay tt'<"h-
11it/lll' as well. 
Cuur/csy: (;11org,• 

/J,,r11·/111m1. 
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tap knobs. I added several "Mr. Boh" pieces to my collection. 
but railed to upgrad' the can I've searched for since finding one 
last year here. One cannot always have this 111uch run a1;d go 
home with everything on the lust-for listl ~ 

Blue and Grey grew at such an unexpected pace this 
year that the Committee from Capital Cities and Richbrau 

hapters have some replanning to do: J"or the first time, no 
applications for next years show were handed out. But the ::!0th 
weekend event (ii wi II actually be the 21st show) will be the ~ce­
ond weekend in February. at the Holiday Inn-South. 
Fredericksburg. V/\ again in 19991 Fil Gm/I 

22nd Luck of the Irish Show 
QUEEN CITY CHAPTER 

In spite of some late winter snow in the Cincinnati sub­
urbs. the "Irish" congregated for this annual weekend show 
March 12-15. The new lllCation (Holiday Inn-Fl. Mitchell, KY) 
had a great layout for th<.: I 50 some tables in the Public Show 

aturday. There I something about an atrium! The Committee 
is trying to make the change or location permanent. 

t --; 

Oui11. it i11 th,· "!)01111•: '/11,· Sr11111dar S//011· m /,1wk a/" 1he IFi.1h. 

Disproving the rnmors that he had gone into hiding in 
Ireland. Daw "MacNamarra" Gausepohl. in all his glory. con­
ducted the usual HUGE Qu ·en City raffle with liberal closes or 
blarney. and till: as!--istance or some "muscle" from Chicago. 

7'lH· Nu(fle: Cm1 ·1 .l'l"<' 11·h,1 i., '"holding 1111 ... 1>111 Mm-Nw11,11n1 (,{{11.1·e1u1hl dors 

the mil. ,,.J,ifc /·.'ti Ci,,s/ul, 11m1"id,•s pro1cr1io11. Cl!it·,1.~o s/_l'lt'. 

As is their custom The Queen 
the setting and opportunity J"or a great 
building. Who Jidn't have fun? 

ity Chapter provided 
weekend or collection 

Mory White, Chtl/Jfer orre.1·;Jo11de11/ 
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REPRODUCTION ALERT 
March 21. /998: It has come to the attention of the 

NABA Board that, over the past several years. reproductions or 
the approx. 5 x 7" ell.:hed and color-flashed (usually red or blue) 
glass trays in twisted wire frames that held sets of etched brew­
ery advertising glasses have been made. Both copies or origi­
nals and possibly a complete fantasy piece arc reported. Most 
or the specifically questionable pieces involve Ohio breweries 
(Lackman and Gerke from .incinnati, and a calendar tray from 
a Toledo brewery). but it is believed additional trays from 
lndiann (Schmidt-Budweiser from lndinnapolis among them) 
and Texas (Lone Star) were also made. The known authentic 
trays frequently (but not always) had the same copy on them 
round on the glasses themselves. The reproductions nrc report­
edly of sufficient quality that they need to be plat.:ed side by side 
with original glass trays to be dctcctt.:d. There ARE noticeable 
differences. A relatively simple long-wave hla<.:k light test is 
being evaluated. It is a shame, but N/\8 cannot detail the dif­
lcrences noted. as such a list or inconsistencies would simply 
become a primer to correct the errors! An analysis or production 

EDITORS NOTE: my heart wishes that the appearance of' this 
column were not necessary, hut my head and cxperi ·nee tell me 
that it is. and may well continue lo be needed. NABA encour­
ages Members to submit photos of any alle!!,cd rcproduL:tion or 
fraudulent Breweriana items to the di tor for possible inclusion 
in future REPRODUCTION ALERT columns, to be printed 
in a timely manner as needed. 

NABA ll'i// 1101 act as an .ippraisal or evaluation ser­
vice. NABA will 1101 gel involved in prosl.!cution. nor will we 
"name names" if we know them. We ll'ill 1101. as noted above. 
describe in de1~1il the rtaws or faults of individual pieces. as 
sud, a dcscriplinn can hccnrnc a "p1111ch list" for corrccling 1h • 

errors' 0111111011 or previously krH)Wn reproductions. such as 
the brewery calendars stlllen from Will Anderson's hook or 

techniques is under way lo determine if these are isolated inci­
dents requiring "high-tech" devices Lo produce, or whether they 
arc likdy io become a large problem. 

NABA would caution any prospective buyers of th sc 
trays to exert extreme caution. and to obtain a written guarantee 
or authenticity from the seller, with full money-back privileges 
should the merchandise (unbeknownst to the seller) later lllnl 

out to be f'raudulcnt. Several quite knowledgeable dealers who 
carel'ully examined the trays (not knowing what they were look­
ing FOR) commented that they would have bought the sample 
shown without question. As these trays arc definitely not "dol­
lar brcweriana" items. it is hoped that the knowl dge that then.: 
ARE alleged reproducl ions and fantasy pieces around. should 
help to prevent any additional circulation. 

As usual. KNOW YOUR DEALER, Get It in 
Writing, and CAVEAT EMPTOR! 

laser copies or labels. wi II not be covered in print; the Editor 
will try to answer such submissions in a lellcr. 

We 1l'i// analyze the item, using the best experience 
available to us. and 1ri// print as much information about it as 
possible in keeping with this pol it:y. We view our job as ONLY 
a clisseminator of inl'ormation. and will. ii' it is nccdecl, run 
REPRODUCTION ALEUT as of'len as it is deemed necessary 
to help protect our Members and other collectors from fraud. 
As ditor. I plan to sh.ire the information found in this column 
with the other Brewcriana Clubs. so that whoever has a maga­
;,_ine scheduled first can print the warning! The best del'L:nse 
againsl l'raud is KNOWLEDGE, and lhc carlicst possible warn­
ing time may save som'one from gelling burned. 

Fil GrqfT 

----------Rdiffi·iiU&I~----------
Several Members have sent additional labels showing 

the Phoenix logo ("Local Prejudices .. :·. Wintl.!r ·97 I) '). Paul 
brady submitted the label below from Franz Kastner·s Phoenix 
Brewery ( NJ 85c ... 1902-11 ). The Phoenix on the barrel head is 
quite similar lo the St. Louis bird. 

423 WEST 37T..'.' ST .. NJ~WYORI..:::. 
,,~,,. .. ,:,.,,t ,.. ~•111 ,. ..., .__ ______ --- ______ _, 

A second 
letter. from Dave 

raig in Winni­
peg. Manitoba 
inc.:luded severnl 
labels rrom the 
Victoria-Phoenix 
Brewing Co .. 
each with a 
slightly variant 
Phoenix logll. 

This variation may well prov1.: I ob Kay\ comment about print­
ers and ··stock art". Now Dave isn ·1 claiming the glass as 
Canadian; he just found it interesting that the same logo was 
used in Canada as well. ViL:toria-Phoenix operated rrom I 893 to 
I 920, and then again after Canadian Prohibition I anadian 

1'l1e Brell'aiana Co/lee/or 

PROIIIBITION??? I think we need an article on thal phenome­
non ... ! didn't know there WAS one!J until 1959. I wish our res­

ident "labelologist" was­
n't on a trek "Down­
under'' at the moment! 
What ·s "Invalid" mean 
here? Another label set 
Dave sent shows the 
Trade Mark notation on 
both body and neck 
labels. and they arc differ­
ent! So mud, ror consis­
tency! 

Thanks to both 
Paul and Dave for th ir 
interesting submissions. It 
is this kind or information 
that makes Brcweriana 
collecting so much run! 

Fil Gr<!{/' ii 
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The Breweries of Columbus 
by Bob Kay 

While incinnati and Cleveland arc obviously larger in 
size, Columbus was a serious factor in the formidable days of 
brewing in Ohio. Herc is a quick look at the Columbus brcw­
·rics. both pre and post-Prohibition. 

We'll start our historical tour on Front Street, where 
even today, the scope of Columbus' brewing history is obvious. 

BORN: This brewery was established in 1859 as the 
Conrad Born Brewery. ll was known as Born ancl Silbernagel 
from 1860 to 1864; as Born and Son, apitol Brewery f'rom 
1864 to J 870; Born & Co., Capitol Brewery 1870-1904; and as 
Hoster-Columbus As.-ociated Breweries from 1904 until closing 
permanently in 1919 with the advent of prohibition .. 

SCHLEE: Nicholas Schlee opened his Bavarian 
Brewery in 1870 two blocks south or the Born plant on Front 
Street. The operation was moved to an w building one block to 
the north in 1888. In 1904, the brewery was absorbed into the 
Columbus Associated Breweries as the chlec Brewery, and 
operated until foiling beer volume in the city closed the plant in 
1915. A large part of the 1888 building stands today across the 
street rrom the Gambrinus location. 

GAMBRINU /WAGNER: The Gambrinus Brewing 
o. operated from 1906 to 1919. (They had a large branch in 

Toledo that was known as the Gambrinus Brewing and Bottling 
Co.). The Columbus operation became known as the August 
Wagner & Sons Pro lucts Co. during Prohibition, and August 
Wagner & Sons Brewing Co. from 1933 to 1939. The name was 
then shortened to August Wagner Breweries, Inc., am! remain1.:d 
so until the company folded in 1974. !Just before the end of pro­
hibition, Wagner purchased the old Jacob Kneel brewery in 
Chilicothe, OH, and it operated 1933 and 1934 also as Wagner 
PRODUCTS. It was renamed Old Capitol Brewery. Inc., and 
operated under that name until 1947 when renamed August 
Wagner Breweries. Inc. until closed in 1951. I The huge 
Gambrinus stables, and the Gambrinus statue, both shown on 
the back cover, still stand on Front Street. across from the 
Schlee building. 

HOSTER: Louis Hoster started his Front Street brew­
ery in Columbus in 1836! From 1836 until 1840. he was in part­
nership with Jacob Silbernagel (who 20 years later joined with 

onrad Born) and George 1-lerancourt (who went to Cincinnati 
to start his own brewery) as Hoster. Silbernagel and 1-lerancourt. 
From 1840 to 1870, he operated as Louis Hoster; in 1870 he 
brought his sons into the business. and renamed it L. Hoster & 
Sons. In 1876, the company evidently incnrporated, and the 
name was changed to L. Hoster, Sons and Co .. Then in 1884, it 
became the L. Hoster Brewing Co. It was in the following years 
that many or the huge structures seen on the cover of the last 
issue, and that still st.and today, were built. In 1904, the merger 
mania reached Columbus as well, and Hoster combined with his 
neighbors lo ronn Columbus Associated Breweries, with the 
''home'' plant being known as the Hoster Brewery. This arrange­
ment lasted until 1915. when Schlee was closed, and the com­
pany became known as Columbus o., with the Hoster opera­
tion becoming the Host r Branch . There seems to be some 
inconsistency in the Corporation name. as the Born Brewery is 
shown as still under the Columbus Ass< ciated breweries banner 
m the Second Edition or A111erica11 Breweries until Ohio 
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Prohibition in I 9 I 9. At any rate. the Hoster heirs evidently 
decided to liquidate the brewery, and made no attempt to ri::turn 
to production after prohibition ended in 1933. 

As large as the breweries on Front Street were. it is dif­
ficult to believe that there were any others in town! The three 
block area or Front. now located just south of Interstate 70, and 
crossed by streets like "Brewers Alley'' is reminiscent of 

incinnati's '·Uber tier Rhine" McMichcn Street brewery dis­
trict: a concentration >I' a single industry in a relatively small 
area. Brewery hopping must have been a breeze in Columbus in 
1900! But there WERE others fighting for a share of the mar­
ket, that like Wagner, did return to business after Repeal. 

FRANKLIN/RIVERSIDE: The pre-Prohibition 
Franklin Brewing Co. operated from 1905 to 1919. Like all of 
the other Columbus Breweries (''other" than those joining 
Hoster's consoliclaiion) this brewery op ncd AFTER Columbus 
Associated Breweries formed in 1904. This perhaps a similar 
phenomenon to what occurred in Cleveland after the Cleveland­
Sandusky Breweries trust was formed, or in hicago after the 
British invasion. Merchants anxious for an '•independent'' 
source or beer even became stockholders in new brewery oper­
ations. After Repeal, the Franklin facility reopened as Riverside 
Brewing Co .. and in 1934 reassumed the name Franklin 
Brewing Co. In 1952. it became a branch of Cleveland's 
Pilsen ·r Brewing Co., and closed in 1954. The ::issoeiation with 
Ben Franklin was a key clement in the post-prohibition opera­
tion, with "Ben's Delight" and then just ·T3en Brew" being the 
major label. Other brands included Franklin Lager and Kings 
Head Ale; a Killy Hawk line was contact brewed ror the Dayton 
Brewing Co.( and you thought "contract brewing·· was a new 
trend?) 

HOME/OHIO: This brewery, that stands almost intact 
on South High Street. was established in 1909 as The Horne 
Brewing Co. It has been suggested that the name "Home" indi­
cated a slant away from the t.avern dran sales market toward 
bottled beer for home us . That. evidently was the case in 

leveland, and in Indianapolis. and perhaps here as well. In 
1908, the company was stu:ceeded by the hio Brewing Co.; it 
operated so until 1919 prohibition in Ohio. After prohibit.ion, 
the plant lay idle until 1941. when it reopened as Ohio Brewing 

o. until 1948. There were many post-Prohibition 
brands ... Yotoc. Hometown Cream Ale. Blue Book, Red Book, 
and Gold Top, as well as some contract brands like Edelbrau and 
Old Town Alc ... perhaps suggesting a scan;h for one BIG seller. 
Their several pre-Pro brands include Noch-Eins and "Ohio, The 
Best Beer·•. 

WASHINGTON: The Washin\:ton Brewing Co. oper­
ated rrom 1906 to 1919. and reopened upon Rcpcal as the 
Washington Brewery. Inc.; it. lasted unti I 1953. Their popular 
Washington brand picture I the White House on the label. Other 
brands included XX Pale Ale. Pilsener, Noch-Eins and Dublin 
Style Ale. CHEERS! 
{ Editors 110Ie: !11.1·1e11d of his usual ·' Ur/Je/o/ogy ·• colr111111 this issue, 

/Joh (11·/ro with !,is 11·(/c· Marilou are galliiwrti11g i11 Australia Jr,,· a 

1110111/1 crs this is.1·11e is beill,l.i prc,,,ared) 11Tote this l,rief historical sur11-

1Iwrv r!f' our Co11\'e11tio11 riry '.v /Jrewerie.1·. Labels lo 111mc/11 PNhaps in 

lite Su111111er issue!/ 
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MEEK STOCK TRAYS 
Coshocton Collectibles 

by Richard Hager 

Advertising an 1rays during 1he early I900s were ci1hcr indi­

vidually rnmmissiom:d by a specific brewery or other busin 'SS or el10-

scn from a sc.:le<;tion or slock !rays and individualized rur thc.:111 by 
adding lcw.:ring. frequently on the rim. Many of these lray~ wc.:rc made 
in Coshm:ton. Ohio. During th' I890s. 11. D. lkach and Jaspc.:r Meck. 
who were rival Cosl1oc10n newspaper men. expanded through innova-

1ion into 11her manufacturin~ areas including the lithographed tin 
advcrlising lray. Beach merged his S1amlard Advertising ·o. wilh 
Meck's Tuscaror:1 Advcnising Co. in early 190 I. The new -:umpany 
was -:ailed the Meck & Hcac:11 Company. Beach lcfl shortly lhcrcal"icr 
forming lhe H. D. Bead, o. while lhc Meck & Beach Co. c.:onlinucd 
under Mcel(s direction un1il 1905 when he -:hanged the name 10 1hc 
Meck Co. Meck retired in 1908 and lhc name or lhc company was 
changed in 1909 In the Americ.:an Ari Works. S1ar1ing abouI 1he 1in1..: or 
lhc J"onnaIion or Ihc Mc.:ck & Beach Cu. I here was a slOck calalogue of 
m1mbered trays which grew over the I1<.:>-I coup!..: of decade~ from a 
hodgepodge of items lo a syslc1natic collec1ion ur I rays. 

The Early Meck & Beach Catalogue 
alalugue No. 12 from lhe Novelly Department orThc Meck 

& Beach Co. from 1901 is 47 pages in 1..:ngth hut lisls unly four !rays 
which are labeled as Tea Trays with numbers I. 10. 1-L 16. All four of 
these Irays shown in the catalogue have fancy low rolled rims. Tray 
number I is known 10 exist , i1h a li1l10 mark of 1hc Tuscarora 
Company. It usually occurs wilh nn Iii ho mark. Tray No. I() is a 12 inch 
lray - a size common from Tusc;1rora. The only t:opy of I ray m11nber I 0 
I have seen has no li1hc markings. I have n vcr seen lray No. 14 with 
the fancy rim as pictured in the calaloguc but have seen ii wilh a sim­
pler rim. Numher I 6 is a 6 ind, tray which is a very L111con11111111 size. 
Thc quality !.!raphics on lhcse four trays. panic.:ularly on the rim. point 
10 a Tuscarora heritage. I have spcculatcd on this Tuscarora hcritagc for 
,ome time but only rcct:1llly bc-:ame awan.: Iha1. in fact. 1hc numbcring 
of tl11.:sc c.:arly stod, Irays actually started with the ·ru,carora Co. One: 
can spcndalc al lcnglh why !here.: should he only four trays in calalnguc 
nn. 12 and why the numbers arc non-:onsccutivc - especially since the 
likelihood is strong that all of lhc intervening numbers were a11;1chcd IU 
!rays and probably appean.:d in olhcr catalogues. And what is in cata­
logues I Ihru 11 ? II was probably th· case.: thai calalogucs wt:rc pub­
lished al somewhat regular inlcrvals and a few !rays appcarcd in each 
catalogue along with a grcal varicly or otlH:r novclly item~. Some trays 
may hav1.: appcarecl in scv ·ral catalogues. II sccms likely that !rays thal 
appeared in several calalogucs would have been purchased by more 
advertisers. Su\:h I rays would Ii kcly have survived in larg..:r numbers. 
Tray No. 1. f\1r cxampl..:. seems considerably more co111111011 1uday 1han 
any of 1hc nlhcr lhrcc lray, pil·turcd in calaloguc.: No. 12. A number or 
these early trays have no1hing hu1 a number on them and withou1 con­
sidering stylislic and slrul·tural aspccls ii would he impossible 10 know 
who 1hc liIhographcr was. Ofparlicular intercsl is 1hc facl IhaI lray o. 
I occurs with a dilkn.:nl and much simpler rim. The only lilho infor­
mation on this lray wilh lhc simplcr rim (which I call 1hc draped fabric 
rim) is No. I. Thcrc arc a number of lhcse draped fabric rim I rays (all 
or whi-:h arc oval I rays with l<l\ rims) in the early numbered part of lhc 
catalogue ( numhcrs in the rangt: from I lo . I or higher) all of which 
contain only a number. Because No. I and No. 14 occur in lhc I<)() I ca1-
alogue wilh f"an1.:y rim~ ,llld abu ocnir with draped fabric rims ii is must 
surely the case 1ha1 all of the draped fabric rim I rays are Meck & Beach. 
There is also a lray marked with No. I and with H. D. Beach on it. 

'l\vo Separate Catalogues 
The exisll.!1H.:c or a M..:ek & Beach 1ray No. I and a 11. D. 

Beach tray No. I suggests thal 1I11.:re 111us1 have been numbcn:d cala­
logucs from bo1h companies. al leas! for a shorl period or timt:. 

The Bre11"erit111a Colll'<"tor 

Ab,we Lift: "fra 7i·11_1· No. I. Jir>m 

1/w /911/ ,·m,lfog11elll .. ,!{"M,,ek & 
/J('(w/, . Thi.,· tmy 11.rnally c11rrie.1· 

NO litlwgmpl,_,, i1i/1m11111io11. 

;\/Jol'e, llight: T/11• rlm11,•d rim 

l'l'l".,·i1111 o( fra 7,-oy No. I. ll"ith tire 

1111mha ,m it. /mt 1111 11/ll<'r i11fi1r-

11u11io11. Right: No. I 1111,rl,.,.d ll"iJI, 

II. /)_ lll'ach. 71,i.,· tmy /111.\" 11.fi,,11:y 

rim i11 a .\"l_\"I<' 1·,•n· dif7i're111 fmJ/1 
tltt• Jiuwy /&lfel'k wul Ueur/1 rims. 

One t:xplana1io11 of the early part of lhc catalogue is !hat whcn The 
Meck & Beach Company was formed some or 1hc individual I rays from 
the Tuscarora and S1andard Companie, were merged 1ogc1her and 
ei1her retained or were given numbers. 1 have always lhnught that there 
wcr • few. ii" any, slock 1r:1ys from lhc Tuscarora and S1a11dard 
Adv •r1isi11g Companies. A lc11cr from lhl.! Tuscarora ompany da1ed 
January 25. 190 I dearly indicales I hat Tuscarora had ~lock I rays and. 
in !"act. refers lo !ray No. I-+. It is diflicult to know hm many slod 
trays were produced by Tuscarora and when lhc praclice s1ar1cd - or 
even ir tray Nn. 14 is the same as in catalogue No. 12. The early stock 
1rays from the Bt:ach nmpany. however. present a number or prob­
lems. Bead1 left 1hc Meek & Beach company in July or I 'JO I less than 
rour 1110111hs al"icr joining Meck. It seems very likely that both Meck & 
Beach (which was really Meck since Beach had lcfl) and Beach had 
scparale catalogues s1ar1ing with No. I. This is evidcn-:cd by duplicalc 
No.s. I. 8. I 0. and 44. In l"acl. 1hcre are lhree I rays labeled wi1h 8. Two 
have idcnlical rims and arc a11ribu1cd lo Beach; 1hc third is marked 
Meek & Beach. The early Beach stock !rays arc charac1cri1.ed by acer­
tain ~implici1y or naivt:le. This simplici1y suggests that lhese trays were 
produced quickly and were 1101 carried over from the Standard 
Adverlising Company. They certainly don'I come cluse in style lo 1h11s1.: 
wonderful r:1c1nry 1rays frorn Siandard. TIH: simplistic ov ·rprintin!.!, 
olh.:n righl over part or thc stock design. suggests 1ha1 1his was a firs! 
allcmpt at slock lray produclion by Beach. Tht:rc arc quile a few of 
these around today. They musl. have been very d1cap - much. much 
cheaper 1ha11 other 1ray choices for businesses who wished 10 advertise. 
One ur 1he pu7.zling things is why Meck and Beach were logt:ther for 
such :1 shorl period ,11" tin1c and what caused lhcm lo splil. Was tl11.:rc 
some even! or falling out which pn.:cipilatcd lhc scpara1in11? The evi­
dence points to !he fat.:1 1ha1. in spilc or 1he name. 1hcre really was no 
Meck & Bcach. Thal is. Beach lcfl Meck & Beach hcror • 1hc company 
was ahlc 10 do mut.:h. There are. or course. a nu,nhcr of early non-stock 
Meck & Beach !rays which in m:Iny cases arc s1ylis1ically Tuscarora 
trays. IL seems hard 10 bdicvc that hnlh companies slancd numbering 
~lock !rays wi1h N11. I independently. I know or nothing 1hat suggest~ 
that Beach's Standard Advertising o. had numbered sluck !rays. 
Competitors rrcqucnlly copy one another and it seems likl:ly thal one 
l·opkd lhc olher eithc.:r b ·fore lhcy joined Iogc1hcr or as a resull or lhc 
short union. The Bea<.:11 calalogue of" numbered full sil • I rays was prob­
ably tern1ina1<:d bcl"on.: 190.5 allhuu!.!h lray number 11 is so111ewha1 puz­
,din!.! as ii conlains a 1905 copyright. This tray is almost ccrlainly 
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R 'ad1 as I have seen a sixteen inch charger with Ihe saIm: image 
marked Beach. Furlhermon.:. 10 aJd t<> the confusion. I ray number I 2-
13 exists wilh a fancy (Beach like) rim and a ,olid hlad. (Meck like) rim 
with individualized k:ttering. It seems tu suggest that l:3each may have 
been influenced by the solid rim trays oJ' leek which ,ecm to appcar 
around I 'J0.1-0..J. 

l{ims, Rims, and morc Rims 
From a stylistic point uf view thc rim or Ihc early I rays hold, 

a lot or inronna1ion as to which of' the two catalogues any particular 
tray belongs. For example. the trays with the dr:1pcd rahric rims (typi-
1.·ally in lightiah pink. gn:cn or blue color) which usually have I1\J litho 
mark an.: p,Irt or the Mc'k sidc <>f Meck & [kach (I. 14. 20. 2-1. U-.1. 
US. lJ-(1 . .10. '.l I). Trays 2-B . .1-B.S-B.6-B,7-B.8-R.I '.l-B.4-1-B are like­
ly I:kach. These Beach trays arc hard to date without su1111.: lettcr or cal­
;doguc showing up. I have seen a m1111bcr or the drapeJ rahric- tray, in 
the past but have never paid much attention to them hc,·;111se or the 
uncertainty or th<.: lithographcr. By the time or the name change tn 
Meck in I l)()S the cataluguc became ,01111:what ,Iahili1cd. Mn,t or 
thcsc early trays carry only a number. Some or the fancy rim vcrsions 
carry 110 i11for111atinn. The foncy rim crsion or I o. I would he impo,­
,ihle to identify without thc Meek & B..:ach ,·atal\>guc or th..: draped rim 
ver,ion. Without the catalogue. hmvcver. the Jraped rim version woulJ 
not be ,o l·nn,·incing. There an.: trays which are unmistahahly 
Tu,carora or M..:d. & Beach tray, because they hav<.: the ,ame rim a, 
the rancy version or No. I. These may be part or the catalogue hut it 
might be difficult to determine unless there is a draped ri111 vcrsion. The 
early part ,,r the Meck & Beach eatalnguc will prohahly he wry diffi­
cult 10 sorl uut. Tt:a tray N\>. IO is quite rare and. lo my knmvl ·dge. 
dn 'S llul oci.;ur marked with a I 0. Without the catalogue it would he 
impos,ihle to know that I his was n. I 0. 

lkluw arc pictured trays whose rims ar • cl ·arly similar to thi.: 
raney rim ver,ion or No. I and I 0. Are they part or thi: early ,·atalt,gue'! 
Who knows. II' thcrc is no litlm information. a, I suspei.;t. there is 1111 
way lo J..111,w I iIl11>ut ~ 1Im; additional information. The tray on th..: left 
with the gal looking back over her shoulder has no markings what,o­
ever. This tray ha, a rim which is very similar to tea tray nun1her I 
, hich abo contains no marking,. This tray ,urdy 111u,I h..: part or thi.: 
carly catalogui.:. It lihely ha, a ,ingle digit numhi.:r and appear, in ,ome 
Mel'h & l:kach catalogu..: or which there i, IH1 ~urviving i.:;,.;1111plc. 

Ab111·e, U:Ji: 'f'lu· Ji,11r 1101111· 110111'1.1· i11 the rim .1/11ill'i11g 1'ii-1·1 J,,,,uJ, at et11·/1 l'lld. 

log1•tlll'r 1ri1i, t!w_,;111,·_1· r<'ilt'1lli11g iJlll/eme,I rim i,· l'i<'11rly i11 the .,n-1,, 11(frt1 tmy 

No. I /i·11111 mt11i11g111• I:?. ,\g11i11, 1111 iitiw 111nrA. Abm,1•, llig/,/: ,\1101iwr //'//\' 1ri1!, 

tire four 1u111e/., 1111d fimry rim ,rith H'J'euting 1w11,•r11. J'l1i,· Int\' Jut, /wen .,cc11 

u·ith /,/w,~ 110111,· 11mw/., - a ,·/cur i11dinrtiou 1h01 iii., ti .,10,·~ 1ray. mur~ing, an· 

1111A111111·11. /lt-/1111', /,ift: ·,;.11 7i'ny No.JO 1ri1/um1 ii1!,11gmi>h.1· 111111·A, 0{1111y Aiwl. 

It e.li.11.1· 11·i1i, h/111,A 11t1111c i1C111d.,. (Je/011·, Right: A 111111-.,111.-A tm,r 1111,rlc,I t\leel 

& ll1't1l'h dmi11g /im11 ah11111 JIJ(I/ ,rith tiw .1·a1111• rim .11_1·/,• 11.1 'Ji,11 tmy '"'· /0. 

/0 

Rim designs an.; i111portanI for placing so111e unmarked trays 
into the Beach catalog. Four trays with 11..:arly identical rims are pic­
turi.:d below. Two or these arc marked 11. D. Beach. 

1\ho1·e, Leji: U11111111·k,·d tm_,. 11·i1!, t/11· 11u111/i,•r 7 ,,,, it. The ri111 ll'iti, tlw il'l11·cs 

u11cl IH'o sidl' 1u11wls is it!,·1t1i,·,t! ,rir/1 rlw (01·1,11:r s1·e11,· to right. /\ho,·e. N.ig/11: A 

11011-.,·tod /n,_r 1111,r/.e,I II. /), IJ,,,11·!,, ,riri, ri111 d1·sig11 ide111irni '" s/ud tmr to 

''" !tji. 11//(/ ,,, tmr r,.JJ (fJ/1/'f'i,·.,·). lie/ow, l.1:/i: Stul'k tro_r \l'iti1111,111 I/HllliJl'I; i1111 

111t1d,,,t II. J>. /lr-111'11. 11·i1!, /i1111·_1· /l'/1( ri111 ri111 ,111,/ iJt111cls 111 tu/> 1111,I 1>0110111. 

lie/ow, Right: Stol'!. tru,· 11u11·!.nl 011iy 11·i1/1 till' 1111111/u·r 8. The ri111 ,·m11ai11.,· 11 

1·11riotio11 ,f the let{{ rim., ,f tlw ){1<·101:r tray nho,·,,, /,111 1\'lt/,0111 .,·irf,, 11wwls. 

Thcsl' t/1r11e tray., h11\'t' .,011wu·/u11 .,imilur rin1'. JWl'tindnrly till' 111·0 011 tlw /e/i. 

All 1i11·,·c u,-,, liy II .I>. /Jnrt'I,. 71w tmr 0111i11· right is 111111·!.,·tl 011/r ll'ith tiw 1111111• 

lu:r -1../. Tlu-.,r three trun· are t·h11nwl1 1 ri:rtl l,r tlwir /]._5·· diunu'll'I; u·hid, i., 
,1uitt• 111111.uml. 71w 111ujori1,· o(,·irntlar tror., arc· ci//ll'r 12··. or /3 to /3_5·· in 

din111t•te1: 7111',1<' I !.5 .. 1m1·., 11/.111 iu11·1· ti ,\IJ/lll'll'i1111 >rider .flat iJtirl ,f th,· rim 

11·!,it'/1 i., q11i1,• 1101i,'l'l1/J/1·. 1·r1·11 i11 1/1e s,·11/,• ,f thi., 1>i1·111r1' .. 

Thc Ladics 
There arc a number or Meek imag.:, or sultry women which 

occur over and over again. They ocrnr 011 both full si1.c trays and tip 
trays. flat signs and curled c11rnt:r sign,. as well a, the Art Plates. Bi:ach 
introdu,·ccl the YiL:nna art plate in early 191)5 hut the Patent had been 
appli..:cl for about a year carlii.:r. While the Vienna Art I lates or Beach 
do not si.:eI11 to duplicate tray imagcs. thl' Dri.:sden Art Plates or Meck 
carry a number or the same images as Meck trays. Meck manufai:turetl 
his Dresden Art Plates in the period I lJ07-09. The women that occur on 
tray, arc in the range 7X-8.'i and all the imagL:s arc copyrighted I l)07. 
Minetta is coI yrighted in 1908 and carries n11111hcr 9:1. Sh.: is rare both 
on tray, and the Art Plate,. Following on the next page arc the wo111en 
(with the Dresden numbers and names) that occur on Dresden Art 
Plates. 

It is most likely that all nine or these women occur on Meek 
trays. Mildred oecurs frequently and earries No. 80 in the stock tray 
catalog. Lenore is No. 78. Marianne is No. 7lJ. Griselda is n. 8S. and 
Minetta is No. 9:1. The other J'our women Viola. Louise. Tacsa. and 
Ariadne arc no doubt also present. 11 would not he surprising if they 
have numbers 81. 82. 8'.l. and 8-1 although not ncccssarily in this order. 

The Meck and American Ari Works Trays 

Starting from about I CJOS, which rninciclcs with the name 

changL: from Meek & Bcad1 Ill Meck. Lili: ..:alalogue conlaincd I rays in 
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fop: J,,,,,i.w 11'!.IJ//, Ari11rl11,· 112111. 7i·rcs,1 II 211'2 Midtflt,: Ali/,Jr,,,l l/2113. \lio/11 

1121/-1, l.<'llfJ/'I' #'2117 llfJ/10111 Holl': Alori11111w 11208. (;ri.11•/,/11112119. /\JINLT/i\ 

which the rim ,tyle and color, were fixed and tray ,hape, had a well­
defined chronological pallern. This hecrnnc, ..:vid..:111 in th.: trays 11u111-
bered in the 5(b. Individual tray picture, wen; frequently copyrighted 
whic.:h further d..:i'incd the catalogue. The large catalogue s.:ems 10 indi­
cate a maturing oi' the art form 10 the point where a ma" produced 
product by a formulate prnc.:ss was ac.:hieved. Except for the rectangu­
lar tip trays with number, in the ::!70s whid1 were probably done short­
ly before and during prohibition the high.:st number I have encou111ered 
is 150 which carries a 19'.2> c·opyrighl date. Tray 110. 1-17 is hdorc I') I <J 
since it occur, with brewery advertising on it. It Joe, not carry a copy­
right date but I believe it is I <JI (1- I 8. Hn;w..:r, did a great d..:al oi' adver­
tising with advertising trays. The gap oi' about 5 y..:ars from no. l..i7 to 
no. 150 is a clear indication that the tkmand I'm advertising tray, had 
d..:clim:d substantially. Prohibition is c.:ertainly th<.: llHlSI likely reason. 

The whole catalogu.: con,i,tcd 1110,tly of trays with a dark 
rim (most were black) on which the individu,Jlized brewery informa­
tion was placed in guld. Th..: Meck trays were c.:harai:tcri,cd mostly by 
a low mllcd rim which allows the lettering on the rim to he very vi,i­
blc. A1m:rican Art Works trays whid1 date l'rnm about I <JO'> were char­
ac1<.:ri1ed hy a high n,lled rim which matk the rim lettering more dilli­
cult to read l'n,111 a distance. The rim style, changed about the 1i1111.: oi' 
th.: name chang.:. The mn,t popular catalogu<.: it<:111' ,.:cm to appear 
with differing rim styles and litho ini'ormatiu11. This i, indica1io11 that 
tray lksigns wen: us..:d ov..:r and ov..:r J'or a period or ti111..: afkr the orig­
inal <.:opyright. The squar..: tray, with circular image, w..:r..: <.:l..:arly orig­
inally circular. It is i11tcres1i11g to ponder why so111..: catalogu..: i1..:111s 
,.:cm to occur ,o i'r..:qu..:111ly (both i11 11u111ber of breweries and length or 
time.) /\11,wers sc..:111 hard l<l come hy. It is also i111cn.:s1i11g to pondcr 
why tray styles chang..:d from pr..:-1 ')()0 to prohibition. For exa111ple. th..: 
\'<:ry ..:arliest trays ,e..:m..:d to hav..: a flar..:d ri111 which was lading in the 
catalogu..: it..:111,. 11 is hard to argue against th..: position that the luw ri111s 
or the early trays ar..: co11,idcrahly mure a..:,thctic 1ha11 th..: lat..:r higher 
ri 111s. Th<.: high..:st 11u111h..:r, appc·ar with the c·opyright ,y111hol O and 110 
date. This is a rnnsequenc..: of the 1909 copyright law whid1 introduc..:d 
this sy111hnl and allowed the copyright lo be puhli,hed without a dat..:. 
The previous law or I X7-I requir..:d the date and the word copyright or 
a variation or it to he on th.: artworl tog..:thcr with th<.: name or th.: 
copyright hold..:r. 

The tray ,hap.:, can he roughly charactcri,ed by ,aying that 
the very ..:arli..:,1 tray, (except !'or a few Tus..:arnra trays) were ovals 
with low rolkd rims. Early ,tod; 1r:1y, had li111i1cd adwrti,ing. A 11u111-
b..:r havc only ,i111plc overprinting i11 th<.: lkld. Round tray, n:appeared 
around I <J()5 rc·tai11ing low rims. Various shapes or n.:ctangular and 

Tfte Bre1reria1w Colll'ctor 

squar..: trays w..:r..: introduc..:d by 1908-9 with ri111s bcco111ing higher -
the ,o-called pie ,hap.:. Few ovals w..:re pr..:,ent in this middle period: 
th..:y n:appcar around 1913. By now all the !rays had the high rolled 
rims. It ,hould ht.: point..:d out that th.: late high rolled ri111 tray was 111on.: 
nr k" a product or the American Ari Works. Only a l'..:w of thcs..: pie­
shap..:d-ri111 trays were 111ad..: by others (mainly 1-lacus..:nnann). 
Lil,...:wise the straight-,ided or deep di,h tray wa, mostly a lat.: tray 
( I 910-1916) for Kau1'111an & Strauss. Chas. Shonk. and II. D. Hca<.:11. 
Th..:re ar..: 110 known ..:xampk, from th.: American Art Worl,.s. 

The Question Marks 
There ar..: a 11u111hcr or trays ,,hich have the right charact..:r­

istics to 111ak..: th..:111 h;,: part or the catalogue. I do not have th.: 111.:ces­
sary int'or111a1io11 (tray nu111hcrs and litho markings) tn place 1hc111 in the 
C.:OITCl'I 

,1/w,·,•. l,<',{t: J.i~,, ·li-11 'fray#/, thi,· tray n11Ti<'.1· 1111 lit/111 markings./,,,, i., ,./('(lr­

ly 1wrt of the 1·orly n11alog11e ,rirh '/r1"·11n>1·11 Jwrililgc. /\bm·c, Ri~ht: LiJ.,· 1hc 
1rIn· to t/1,• il'/i. 1l1i., i., />art 11{ tilt' 1•11rly rnIa/11g1w. It i., 1101 li~l'iy 111 hm·,, 1111,r 

111orki11gs. lie/ow. Left: l.i/..dy /1) lw early U,1ad,. fl.\ it has the sw11e .Hyle <I.\ 6-
11 11111/ 7-11 11·i1!, 1/w f1l11i11 rim,. I/doll', Right: A/.,11 !lt!Wh ,rith " 1i11111I,• Ol'l'I'· 

,,,.;,,, wul rom ;,, the• ,\t,·le of hot!, of the s.u tray.\. 

................................................ 

,11,m·e. /,,fl: '/1,i., t!m1wt! rim 1n11· is l'l'iti<'lltl,r 1>111'I ,,r tlw /\lt'c( & 11,.,,,.1, rnto­

log1I<'. l..iJ..,· 1111111/h·rs I./ awl 20. 1h,1n' i., r1 more ,•/011gatcd se(f~lromcd ,·,·r,\io11 

rf //,is on. A.hm·,,. llijt/Jt: A11othcr draped rim Inn·. 11·i1J, ii uumhcr prolmhl\' no 
higher 1/um '29. /leloH', t.,ft: Still wtotlwr dra11etl rim tray. u·ith a 1111111ht•r li/..e­
ly /,•.,., r/11111 .ill, a11d cll'arlr M,'l,i & //('(l<'h. lie/ow, «ight: Al/I.It likely 1•,11·/r 
/k11d1 ti\' it n,rries wt ima~,· ofjlm,·,·r.\. 
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spot in the catalogue or rule them out. I am also missing color photos 
or rnosl or these. They arc mostly scanned from auc.:tion catalogs. The 
12 trays in this group arc pictured in rough c.:hrnnolngical ordcr. 

Abo11e, /,eji: Solid 111,11·0011 ri111 11·it!, hlack 11m·m11· .\'II/J/IO/'li11g ba11d i11steud of' 

the 1110/'l' 11.,·,ut! 11aJ'l'o11· gold ba11ds. Like tlu• rmy at fill' rig/,/, ir 11111_1· NO'/' l,m·r• 

"1111111/Jl'I: Abo11e, Right: E111i1/ed "Chi11 off' rhe ()ft! Hlod". This is .-!eur/r 

stod. lmr 111uy 1w1 cr11·1:r ii c111<1/og11e 1111111/Je,: lle/0111, L~fi: '/'he i11wge of 1/,e 

/10/'.\'e i.,· like/_,. lo l,e 1176. The /\r/ !'lore ,·crsio11 ofr!,is horse is c111i1/ed "Coli11 ". 

Be/11111, flight: "Viola .. 011 1/11• /111:~er rnr/ed l'tJ/'1/l'I' sig11. \lr•1T likely 1111111/H·n•tl 

i11 J/w 81- 8../ ro11gf!. 

Abo11e, /,eji: N11111ba 87. I r/011 ·, k11011· her 1111111e. AbtJ11e, Righi: "Can11e11 .. is i11 

ri, srrlc ,f II 86 011d II 87. /J,,/0111, l.eft: "Jo1H111r•.1·<' lri.," co11/d '"' in rill' u/'l'a 

where the .,·qwll'e trays ore 11rc•.,·cn1. Ina it has an earlier c·o11yrig/11 date. ·nu.!rc 

i.1 ol.,·tJ o .,·qoare 11·ov e111i1/crl "1i,kio". l/1/1011', Night: T/1i.1· l,ns fill' /J/Of)nlie.,· of 

0111· ,f Ifie 1111111/,er.1· /08. /O<J. I /0 or I 12. S"f'f'osed/r do!t'd /9/ /. '/'/II' dec11m­

lil'e rim COi/NEii clesig11 s11ggc.,·1s it wight 1101 be A111Nir·u11 Art \V,,rks. 

1\hol'I', Le.fi: "er1111ge/i1ie is olstJ likelr 111 1,,, 0111• 4 rhe '"""ber.,· 108. /09. I /0 

11r 112. Abo,·,·. l?ig/11: "./011cw".fi1/l.1· i11 ri,c same ""111/il•r rn11gc. Tlwse /'/'<'I/Ill· 

g"lor rmr.,· /(.\'1/allr ,·,11.,-_r" /9//J c1111rrigi11. ".l,nww"Jim11 Chic11g11'.1· 1/Ul,/.­

FROG Hf::.taR is 011e 1!f'the 111os1 /,('(ll(fi/it! mu/ e/usi\'e Ci,irngo rmy.,· 1 

12 

;\/Jove, I.A~//.· This lrt1y may 1w1 carry a 11a111,· or w1111/Je1: bw is dettr!y stock. 

71wrl' ore 111!,cr ex1111111ies o( late .,·toe!. tm_,·s 11·itl,0111 1111111/wr.1·. Thi.,· i.1· riw mir­

ror i11111ge ,,(II 70. Abm 1e, Rit:hl: "f-ll'I' Lor11/ l-'ril'11ds" is like/_r ,,, he 1·e1:r /me 

1111d riw 1110." likelr 11os.l'iliili1ies are 011e of" riw '"1111/",rs /36 rhm"gl, 1-/11. Ar 
It'll.\'( this parth·ular in,·twwt? ,~r thi.,· desig11 currif'.\' //(J lllllJ1h1·1: 

The Catalogue 
A pic.:lurc carrying a number ending with -B is thought 10 be 

in thc Bcad1 c.:,11aloguc. Known litho information is as follows: 11 
( 1905). 32 (M&B 1901 ). 34-35 (M&B) .45-46 (Meck). 47 (M&B 1903), 
56 (Meck). 57 (Meck 1904). 59 (Meck). 61 (Meek). 62 (Meck 1905). 
64-65 (Mcck). 70 (Meck). 72-74 (McckJ. 75 (Mcck 1906). 77-80 
(Meck 1907). 85-87 (Meck 1907). 89-90 (Med 1908). 92-9:1 (Mcck 
1908). 97 (Meck 1908), 99 (Meck 1908). 100-101 (Meck 1909). 102 
(AAW 1909), 10:1 (AAW 1910). 105-107 (AAW 1910). Ill (AAW 
1910). 113 (AAW 1911 ). 114 (AAW 1912). 116-117 (AAW 1911). 119-
121 (AAW 1911). 126 (AAW 1911). 127 (AAW 1912). 129 (AAW 
19I:1).131-I35(AAW 191:1). l:18(AAW 1913). U9(AAW 1914).141 
(AAW 191-1-). 142-143 (AAW 1915). 149 (AAW 1921), 150 (AAW 
1923). Tips: 6 (Meck 1903). 7 (Meck 1906). I 3 (Meck 1907). 14 (Meck 
1908). 15 (Meck 1907). 20 (Meck 1907). 26 (AAW 1908). 27 (AAW 
1909), 29 (AAW 1910). 30 (AAW 191 I). 31-32 (Meck 1907). :13 
(AAW 1910). O.B.1O1 (AAW 1920). O.B.102 (AAW). 0.13.104 
(AAW). 270 (AAW). 272-273 (AAW), 274 (AAW). 

CATALOGUE NUMUEH 

(12~~~ "'~~"*""""' -r'V\¥1"",..,"'t-

-- ,r.o. .. , --

NOVELTY 
DEPARTMENT 

THE MEEK & llEA H COMPANY 

The St.andord Advertlsinit Compuny 

The Tuscarora 1\dyc1·fisfnJ! Comp'ny 

COIIIOC10t,i 01110, IJ :1. A 

="-------t,,z;,, 19 0 I -t,-f-----· 

'Jl1f' 1·111·er/i'o111 Meck and /Jcacl, rn1a/og11e No. /2. Thi.,· is rhc ONLY k"1111·11 

M&IJ rnwlog"" ... ll'h<'re Alli: rhc resr• /Cnralog"e ,·,,11rresr Iii/I Corlislej 

Editors Note: This is likely the longest article. and one or the best 
examples of' original rcscan.:h ever run in the BC. Richard Hagcr is to 
be congratulated on his scholarship and perseverance! Whal you sec 
hcrc is giant steps from what we saw al Convention last year. and it still 
is considered incn111plc1c. The color pages that l'ollow are the recon­
structcd stock tray catalogue SO FAR. Absolutely hrca1h1aki11g1 " 
Thank you. Richard!!! Fil Grn/1' Ill 
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The Coshocton Tray Catalogue in Color! 

2-B 

6-8 6-U 
3-IJ 

7-8 7-8 8-8 

11-B 

14 20 24 30 

31 32 
Tile Wild Rose 

34 35 
Wild Tiger Lily Rocky Mounlain Tbimbll· Ucrry 

:17 
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45 46 
(;ood Friend, A Clo~t• t;nmc 

(,I 

Rc:.1dit11! !he C\\, 

72 
I kart, arc Trump 

89 90 
SI. \'i11n·111', The l'ride oflhc Funn 

14 

47 
Theodore Roo,c, ell 

92 
Till' ( "ii) Cousin 

75 
Tht llcaul., ("onle<;I 

9J 
Minella 

:,7 
/\ Lad~ of (.)uali1_, 

77 

97 
A Goud .ludi:t• 

711 
( ;111111 Fricrul, 

78 
l.cnurc 

'I') 

lkrllw 
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100 
( ;noel l\1ornin~ 

107 
,\ulcl Lani! S\IIC 

11/i 
Thl· lmi1n1i1111 

131 
f)clii:hwl 

U7 
clclinc 

The /Jre11·eriww Collector 

IOI 
Sun,him· 

.Junela 

117 
A I Your Sen ic,· 

IJ'.? 
(;rn,d !\111rni11i: 

131:1 
The Connoi"cur 

IU2 
The Bulfolo lh1111 

111 
Chr."an1h1111111m c:irl 

IIX 
Gril'I 

12/i 
l'laJini: llor,t• 

LB 
(' oni:rn tu la 1i111" 

Hclpini: Hand 

103 
l111roducli1111 

JI.I 
Margucrih· 

ll'J 
The 1,il'c Suvcr 

127 
In 0111 Kcntlll'k.' 

l:W 
Janice 

141 
Right IO the l'oint 

IIIS 
Carnation (:irl 

11-l 
San l'n) 

120 
lll•:1111.' and the lle:.sl 

121:1 
Join 1\k 

I.IS 
TIii' l'ollci:c Widn11 

1-l2 
llcinc 

JOii 
\l:1n·1•ll1· 

115 
\amn Yarnn 

121 
.lc:11wlll' 

12lJ 
,\ Hu,., \\ ire 

Hl•r l.11., 111 I· ricnd, 

l'carc and l'lcnl) 
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144 
Ever_ bodv' Fa,•orilC' 

JO 

26 

27OAnnubel 

101 

11 

27 

145 
(;rclchcn 

102 

12 

28 

147 
Happy Day~ 

149 
The Finbhing Tout·h 

TIP TRAYS 

13 14 

29 J-0 

104 

150 
hen Un,ams omc True 

15 19 20 

JI .u .U 

Editors Note: As I formal these pages, I am more and more amazed at the amount of effort that went into their prepara­
tion! Richard Hager remarked that as 111lH.:h as he wi ·heel he could, he does not own actual examples or all the trays pictured. He 
apologizes for the varying quality of the images, as some are scans from photos from other collectors, some arc scans from cata­
logues. Where ever they ar from, the research required to put together a composite like what you see here is immense. 

This kind Ir artide is what collectors magazines are for! We have doni.-; articles in the past involving research into a spe­
cific brewery. and even particular types or breweriana. but never anything on thi • scale. Richard's quest started from curiosity: won­
dering what the .. other" trays that had numbers looked like. It has been a long-term project, and he has had assistance and contri­
butions from collectors and specialists all over the country, including those collectors of adv;;:rtising other than breweriana. 

This article becomes a challenge to us all. If Richard can produce this much NEW inrormation on a subject that touches 
SD many or our collections, why can·t YOU'? This project wouldn't be practical without a computer, a scanner and image-editing 
sol'tware, to be sure. What could YOU do with your favorite brewcriana subject. if" you set your mind lo it? Fil Graff 
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B,.,,11·aia11is1 ",.~ "1>lr1g11ed" ,,.ifi, r/11• imaf!C ,f1!11• bald "Cern111/hei1" g,•111/1•• 
num l,o/ding a ,·011 011 items lik1• 11rngs. g/(1.\'.,·es am/ e1·e1t f)itchcrs ... 110 itft,11nJi·­

c111irm Ii/her 1/11111 the bra11d! '/'!,fa l'irc11/nr ml 11111y he rJ,,, t111s11·1·r.1 Alt/11111gl, the 
(j,,.rnudlteit I/NANO n·11s nll,•g,•,lly sold lu II P,·1111H. ,·om1u111y that 11111de .<111!/J 
<(/1£'1' N,,11.wwlll /Jre,l'iug Co. Stro11dsl/llrg. /',\ 11•,•1111111,ler i11 /935. 1/,i.1· i11111ge is 
.fiw11 Prol,ihi1io11 d11ys. a11d could 11·,·ll e.,11/11i11 ,,.1,,11 11·11s i11 rill' ,.,,,,, 1111d 11IH1111 
1rlty tlwre or<' so ,nwty 'gi1 1e-t1\l'll,\' • 1nvmntimwl items 1rro111ul irith this logo.' I 
11e1•er 1/w11g/11 "f'MAI.TTONIC! Image credir: Neal Niggi11s (A/IA) 

The Breweriww Collector 

Prom ,1,,, l11dy Ad S!,011 ·: /c'l'ide,11/y NOT your typical ".1·111ck" Buck ad 
.111,e c/on·11 1l'illt 1/11, goal b11fo11ci11i: 011 r, ladder is.fi'/1111 MA /9 /, ,,,. 1·. 

d111i11g ji'fl/11 /892 to 1918. likl'iy .fi-11111 1/"• earlier lwlf of 1huse d111e.1·. 

P,·u~r H/11111 photo 
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~~~~~~~~~~~~M· 
The Indy Ad Show Report 

t\/Jt11·1·: A J1tll'lirn/11rly ,·l,om1i11g {11c1,,,:r .11·,•11,',{iw11 1!1t· l-'r,·d,•ri,M,111;~ 
/Jn.1 11·t·n•, Son .lo.H'. CA ( /892-IY20). A .\·tewu c11~inl''.\ .,1110~,· ri.H·., 10 111atd1 

1/1<1/ Jiw11 1!,e ,·hi11111cy. l>in/., .,011r al!o,·e 1/w ./tll'l11ry .. n,,,n11, ,,,,, ,·mr i11d11.,1rr! 

lier,,:, fl FA 1'01<)'! Si:.,·. 11111.\'de, /11,srl,·! '/!,is ml­

cndnr is form /Jer11lte;111t'r t.~ Srlnrnrt:: mu/ dote,\· 
/irn11 ht'/11'<'<'11 /')03 1111,/ l<J:!0 . ./11.,1 () yc,Ir.I IN:fi,n• 

IJ&S /110/.. ()\'('/' (rlwy 0/W/'f/{t'd ,\('\'('/'(/' ,/i/f<'l't'/11 
bn•1.,pries i11 N)'C i11 rt,e 1wri11d /J1'.f11n· l'rt11iif>i1in11). 
1!,i,1· \I'll.I' fill' Ne11· )i,rf.. Ciry l1r1·11·cn· lm,11,·I, of' n.c;, 
Virc11gli11.~ .. ,rill '"'l'f'ily hrewi11g 111tl11,r i11 1h<'ir 
l,0111t•-haH' fl{ l'ou.1I01r11, /}1 1 

;\ panit·1tl11rly ,·11fo1:(tll p11.,Ia Jm111 a G'1111d-L11Cm.\'.\e /11/Je/ 1/,,11 i.1 a .fi{\'(1ri1,, ,f t'ol/1·1·111r.,·. Fm111 1/1<• iwli1111 
teepee.\' through tlw urriw,I 1fthe settlers, building ofo h!twklwu.H', s<1t'tli11g, lwrresting gn1i11 10 Jin· <·t·nter imugt• 
,f "Pu" drinking Ji·om a .,1011<'.t;lu:-.1· stein ut the end ,fa long day. ()11e jurrhtg ,wtl':f/1(' i11wgt' wufl,,. 1/,e H·ord\· 

" ... Ulil IJeN" s//"11·.1· ,1 11l011•1111111 11·i1// /J/110,/ 011 hi.,· shin. lyi11g 11g11i1w !,is 1•/011·. ,,.,itf,·11//_I' 11·011111/etf /;_r rhe 111·0 

i11tfi1111,\' e1111•1:~i11g Ji-0111 1/11• 11•ood,. Nor quire fill' 1m11quil .1·,·1•11<' of' rlu• ,.,,.,, o/' Il1t• i11111gl'l',I' ! 

1H 

The pring Indy Show 
always has the reputation of being 
the .. best'' of the yc:ar. as the tlealers 
who hoard lhc:ir treasures all Winter 
long come to Indianapolis in a sell­
ing fever. Nil.:c thought! Certainly 
the beautiful brcwcriana advertising 
was thl.'.n.:. and so were throngs or 
eag-;r shoppers. ··Sticker shock'' is 
unl'onunatcly becoming an all too 
common rcal:lion. however (sec Jirn 
Shoulter's c:omm.:nts on The 
Preside111.1· Page). looked. I 

drool ·d (and am delighted Peter 
Blum still loves to lake pictures!), 
but I didn't buy a thing. I looked 
lovingly at the Fredericksburg litho 
shown here. but made the excuse 
that it wasn"t "my" brewery. so I 
needn't spend the money just yet. I 
guess I'm still living in the price 
scale or the I 970's. when I started 
collecting! 
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A Columbus Pre-Prohibition Sampler 

Ir 111 f,r, f!r 

J\ht11·<•: "Greeting., /91/S" Jiw11 C11/11111h11.,. Fm11kli11 llr,•11·i11g Co. 

Ui!ihl: 1111dt1tl'II lit/111 •!/ 11 girl i11 red. I /o.\/t'r llre1ri11g Co. 
Unsfl•r Collcc·1in11 

"Etc/1er/ G/11.,·.1·1,s? S11re. the til't11i/i11g is 1ro1uf,.,:fitl. hut thn· 11/l /1111~ ulik1· .l'illi11g 01111 slll'(/: .. I i<-re 11re .,.,,,,,,, 1111tahle e.rn!J1ti1111sJiw11 I loster-Co/11111/111.1·. 'f111'.1·e IIJl/ll!t1r 
to lit' f"lrf ,fa .,·et, JJrolm/Jly ,f 6 glasse.,·. gh·et1 ,1s ti C!tri:,anw.,· ,,re.,·<'111 for home use• to jtn·orih· c11.,·101m•rs, disrrilNtfnrs Ullll stof'klrolders. It ll/J/U'{IJ".\' that the /J(lse 
.l'hield is /111(1'.,,td1ed. ,111</ 11// t/1(' ,·0II,r 111·i11tcd 1111. Not II c,1111111011/y 11sed tc1·/111iq11e. a/t/11,11glt e/ega11tly si11111/e. here are,,.,,,,,,, />rt•-l'm g/a.1·,1·,,,1· ll'itlt l'IZ1/../\ZZ! 

I le111:i• Smith 11/wto 
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The NABA BEARS, part 2 
Bill Stein's Hamms Bear 

The Bear birling ... /ikely the best­
loved pose 

Goin' Fishin' 

The Big ~ Beer 
Brotherhood 

Miz Bear 
Ye!>. ,1 wi(c ! Seldom Bea11 in public 

More of the "Nt\llt\ /Jmrs", do11c j(1r 11s 1,y advcr1isi11g artist Iii/I S1ei11111 C1J1111c111io11 /997 i11 the Nc1m111:r /Jear.v .. Nm1w ·n11r·. t\1101/,er 1101e to rnr­

rect II wide-spread 111isco11ceptio11. .. t!te ltue Wil/i11111 I lw1vik. S1: r~r the 71vi11 Cities 11re<1 was NOT II party to t!tc rreuti,m rd' t!te be/01•ed /Jer11: in spite r!( dai111.v i11 

other breweriana collector d11b p11blicatio11s! Sl'e "From t!te h'ditors De.vk "for more 011 !!tis. 
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Brewed in America 
By Bob Kay 

Brewed in A1nerica - Revisited 
As brewcriana collectors it's interesting 10 occasionally look 
back al the pioneering days of the brewing industry. Towards 
that end the following excerpts are from Brewed in /\111erirn, by 
Stanley Baron, and published in 1960. 

On Beer ty1>es: 
By the 1870s the American drinking public had made a 
clear choice for lager beer over ale, porter and the other 
English beers. What was more, the Americans preferred a 
lager closer 10 the Pilsen than the Munich type: ie. a pale. 
light-bodied, dear and effervescent beer. relatively low in 
akoholic content. A scientific writer has described the 
earlier pre-lager beers as .. half sour. muddy and intoxicat­
ing." Whatever else those beers may have lacked they 
made up in alcoholic strength. In the light or our present 
knowledge. we can sec that this excessive quantity of 
alcohol was csscntial to their stability: and was. in fact. the 
only means that could guard them against decomposition 
or undu acidity. Burp! 

The Great Beer Cities: Milwaukee vs. Cincinnati: 
You have probably heard that in the old Jays underground caves 
were used 10 store beer and keep it al the proper lcmpi.:rature: 

The temperature of these caves was not always i.:old 
enough and in many cases ice had 10 be used. particularly 
during the summer months, 10 assure the proper lcvcl for 
the beer being stored. This was easy enough lo provide in 

Mi lwaukcc. where ice could cut rrom Pewaukee Lake dur­
ing the winter and kepi for summer needs, but in other 
parts of the country the providing or ice was both a big 
problem and a big business. II had particular reference lo 
the way lager beer was manufaetured as well as the way it 
was aged and carbonated. 

Among various factors which helped Milwaukee lo gain 
prominence in the brewing industry. the availability or 
natural ice was certainly an important one. A writer on the 
industry as it developed in Cincinnati attributes 
Milwaukee's ascendancy over the older Ohio city mainly 
to this one advantage. 

We Struck Gold! 
In Fra11kli11. Pcn11sylvania. ce111er or Oil-prospecting as far 
back as 1860, a well being drilled al Point Bluff in December 
1881 provided an uncommo11 inciclcnl: 

At a depth or a few hundred reel unexpectedly found what 
was supposed tc be oil; the bailer was run several times 
and brought up a liquid rcscmbli11g oil in color. but which 
was discovered lo be beer; it was soon ascertained that the 
well had been localed directly over the storage vault of 
(Philip) Grossman's brewery. and that the drill had pene­
trated the vault rilled with beer: the vault had been dug out 
or the solid rock and extended into the hill for over 100 
reel. the brewery being on the opposi1e sitlc or French 
Creek. at the foot of South Park street. 

--------- ··<15l'51tnblrrit!" 'il~reft-rrriana ---------

tlnu11bt1till 

~ 

1'lll! L/reweria11l/ Co/frctor 

Collector Neal I liggins of Portland, Oregon wrote 
NABA some months ago looking for information on the 
Gesundheit' brand. In response lo a return lelter. Neal sent 
the photo or the ad piece pil"lurcd in the i.:olor section. and 
this assembly or potlery and glassware bearing at least two 
versions or the Gesundheit! logo. Many or us are familiar 
with the bald Gcnn:111 ma11 holding the can up to his nose, 
and possibly the carli ·r version (clearest on the tobacco jar, 
middle row left side in thc a ljacent pho10) where the man 
holds a mug. Several of the clrinki11g vessels show11 al the 
lcl"l arc obviously beverage related. an I arc likely from the 
immediate pre-Pro era when Neus1ad1I Brewing Corp I ro­
ducecl a near-beer. or from the years 1933 lo 1935. when 
Gesundheit! became ·rear beer. I wasn·1 familiar with the 
use or the MUG IO!!O on anything bu1 a beer mug made in 
Germany marked --non-alcoholic". and fou11d the mug (sec­
ond rrom left. top row) with th· words .. A Smile in every 
can·'. and the man hol ling a MUG 1ui1e interesting. as is 
the glass (second rrom right. holtom row) and the mug (top 
row. right) where the man appears to be drinking from a 
paneled glass mug. 

There is i.:ertainly more 10 this brand that I had 
ever dreamed ... l will be mui.:h more careful in looking al 
itcrns in this •family' when I sci.: lhi.:111! 
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Mother was "Miss Miller High Life"! 
Michelle Gabel with Fil Gff!ff' 

There arc many different ways and reasons for starting 
cullccliuns. but I think mine may b..: unique! At a Mid-Western 
Hotel Show in hicagn, my late Mother. Patty Cannon. was 
chosen "Miss Miller lligh Life .. by th..: public relations d..:part­
ment of Miller Br ·wing. I wish we knew the date. My Mom 
passed away when I was 12. before I even knew she was Miss 
Miller High I il'c. so I never had the chance to find out more 
information .. The publicity photo we have (sec picture below) 
seems to suggest the I 950's. Whether the position was purely 
Honorary, and just for the Convention. or whether Mom did 
other work for Miller. we don't know. 

Bui. with a family history like that. would we put UJ 

anything BUT the Mill..:r Girl when w..: started to decorate our 
hom..: bar? Sur·. th..:r' ure oth ·r pretty brcw~ry mirrors and such 
on display now. along with the Jack Daniels bottles and other 
collections, hut first an I foremost. it has to be Milkr High Life. 

7i,,, 1ml': Miller ,·lrlC'k, ,111111// fl""I 10/,le /ig!,1, (iirl•//!l•lh,•-1\400!/ 111inm: Mid,//,•: 

1111-pn·.1·.1·et! 1m_1· /1/o!lk. :? 1•111·/_1· 1•0.1·1-1111, 11·m·s. 11 /11/l'I' IraI·, "/l/t11011" sig!I. 

l]//1/(!l)I.' /Ill'!/// ,·o,·,,,: /J1111r C111ttll!ll.\'0 "Mi.I'S Mill,•r 1/iglr Lifi•" "'"''"· ti/Ill c,,k,· 
I'll.I'<' 11·i1/t my gn1111ldo11g!t11•r,1· "fr,•11.rnres". l'/1010.1: Ali1·/1ell,· (;u/)('I 

We know that Mom DID appear in the costume of the Girl on 
the Moon. but we du11·1 know how often or where. As you can 
sec from the photo. The Girl un the Moon appears in many dif­
ferent pieces in our display. 

The /lar ,rn/1: '/i1I1 .,!wl( "I'• /n11 s1i/l "1u1tf,,r ,·,111.111·u1·Iiou "t 

The photo at the lcft was taken while the Milkr it ·ms resided 
temporarily in my sewing room/granddaughlcrs· playroom. 
when the bar was being rebuilt to house the growing collection. 
My granddaughter LOV~S it. and has to show everybody who 

isils "my Great-Grandma Patty" 011 th..: walls! She hopes the 
arrangement is permanent. 

As we rebui Id thc har. we have found several uscl"ul 
display ideas. The woo lcn Coke trays (thoroughly cleaned. and 
then sprayed with several coats or clear polyurethane) make 
wonderful shdv..:s for a shot glass collection (or lap knobs, or 
other smalls). Shelving is a probl..:m, as clear lumber is expen­
sive. We just bit the bullet. and supported the high shelf around 
the top or the wall , ith attractive wooclcn brackets. and now 
have :1 place for bolllcs. trays and small statues. We did find an 
antique mahogany china eabin..:t for th!.! complete Jack Daniels 
Commemorative bottle eolleclinn! It 111atches the har color. so 
the new shelves b ·hind the bar will be stained to match. 

/ Editors Nole: Mi('/,e/le 11•m1e NABA .l'l'l'eml 111011/hs ago lo 

.rnggesl a regu/11r fea111re 011 disp/m· mu/ o!her c11/lec1i11g lips, 

and 1he11 sen/ along w1 arlicle 011 their co/lec1io11. She makes the 

poi111 <!f" re111i11(/i11g 11.1· all tlw1 .. E1•err li11/e hit helps! .. Hint, 

HINT! Fil J 

A letter from England 
March 3. 1998 

My dear friend. 
I have enjoyed reading the B from cover to cover -

but I must correct a misconception that appeared on page 11 / in 

!he rel'ie1r ri/' "Ti111e. Ce111le111en, Please. I ", Winier 1997 J about 
•·non-deposit ale" - this ref'crn..:d t.o the tuppence or threpence 
deposit on the bottle when taken away from the pub lo drink. I 
used tu round up the bottles when I was a boy to take thi::m back 
to the pub and gel money back on them to go to the "pictures·' 
, ith . ror the "tuppcny rush ... All the kids were admitted to the 
cinema in those Jays to see '"Tom Mix" for tut pence (2d. or two 
p!.!nnies). Non-deposit ale simply meant that the bottle was nDI 
returnable, but most like Offiler·s bottles were. 

Dael loveu Olli lers Ale fro111 1911 onwards. as did most 
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or the colliers in the I 92(rs and I 930's Derbyshire and 
No11i11ghamshire coalfields - it was good. strnng and satisl'ying 
ale rrom a local D'rby brewery. now long gone. He would 
always bring a bottle home from the pub in the evening to have 
with his supper. If he had a cold, he would put it into a Denby 
jug and stick a hot poker it it and mix it with heather honey or 
some terrible-tastin!.! herbs from the garden. The nearest thing to 
the taste I remember today in England lo th..: old Offilers is 
Thrcakston's "Old Peculier". 

Several or the local pubs in Bel per. where I grew up in 
" hapel Hollow". brewed their own ale in those days. and each 
had their own lm:al clientelc attached to its rather distinctive 
taste. Occasionally Dad was partial to th..: hrcw from the "Nags 
Head" in High Pav..:111cn1. The pub and its brewing house was 
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just above the marketplace, and the smell 011 brewing day per­
vaded the market. round which was the '"White Lion ... the 
'"Black Swan'", the '"Angel·' and the --white Swan'', followed 
not far away by the 'Thorntree··. Some of these pubs still exist 
today. 

The market place was on a slope, as arc most in 
Derbyshire. and the .. Black Swan .. ,vas at the bottom end of the 
market. One day at harvest time, a steam traction engine towing 
a threshing machine and a caravan lost control. and went 
through the pub wall and into the .. snug ... but it was empty that 
day. Ladies were never allowed in bars in those days. and there 
was always a notice '"No Ladies Allowed" to that effect on the 
bar door. The '"snug" was a small r om sci aside for ladies only. 
The kids were entertained in the pub kitchen with Smith ·s crisps 
and lemonade whilst their mothers sipped their stout in the snug. 
mostly Mackcssons or Guinness or Offilcr·s Stout - or India 
Pale Ale (IPA) which Motht!r enjoyed sometimes. 

Both Offilers from Derby ancl Bass from nearby 
Burton used to site their pubs strategically; the ·'Colliers Rest" 
was in the middle lll' the big hill the thirsty. dusty miners had to 
walk from the pit to their homes about 4 miles distant - 110 buses 
in those days1 It was always open to coincide with the end of the 
shirt at .. Old Denby I it ... just down the road from Joseph 
Bourne's ramous Denby Pottery - whose jugs were used in 
mulling ale. Th1.: licensing laws weren't much bothered about -
the local Bobbies only had hikes then (if they were lucky) and 
the hill was steep 011 both sides. They were lll'l found in the puh 
themselves. Dad worked down the same pit fro111 when he was 
eleven years old. pony driving for hall' a sovereign (about 10 
shillings) a week for a minimum ten hour shirt underground. He 
got into the ale habit early on and it stayed with him until he 

died. although my Mother did not approve of it, and it was the 
only thing I ever heard her get cross about. He did lock the three 
of us (including Mother) in the coal shed one Sunday afternoon 
till teatime because my sister and I were noisy whilst he was 
having his Sunday al'lcrnoon nap af'ler going to the pub at 
lunchtime. 

1 know, my dear friend. that a lot of this stuff won't be 
or much interest lo you, hut your BC revived a lot of memories. 
There is still a lot of OITilers and other brewery advertising stuff 
around on the flea-markets and car-boot sales: frinstancc I 

pi1.:ked up some new sealed packs of Banks Brewery beer mats 
one day. and we use them to put our cups or tea 011 - I" II send 
you a few. 

Cheers. friend! signed "Aud Jo/111" 

Editor's ote: Ah, John. how wrong you were about not being 
i11tcr1.:sted! The above letter is from my dear old English friend 
John Claypole (I've 111cntioned him in the /JC in passing ... wc 
share a consuming interest in liquid fueled mantle lamps, and 
both ·dit magazines). John's letter aroused a lot of 111emories in 
me as well ... the Wednesday Matinee to sec a feature. a cartoon 
and several episodes or the current ·'serial'' like Superman or 
Flash Gor Ion or one of a slew of westerns like Hopalong 
Cassidy or Roy Rogers: scrounging socla bottles to take to the 
grocer for the deposit 111oney. My memories a few years later 
than John\. although I dn remember Tom Mix as a radio serial 
in the •W's. 1 hadn"t planned to print any but John's explanation 
of Non-Deposit ah:, but as I r ad the lellcr again. 1 though that 
it was worth printing in its entirety. My apologies, friends, ii' 
I've bored you as John thought he had me. 

rWI ~:;:, 
Fil Gn1fl' '91 If' 

The Columbus "Big Four" 
A Study in Logos 

/o'i,-/1ed (;fa.I'.\'<',\ /i-11111 Co/111111>11.,' Hig /-'our ilc/ilJ'I' th,· fl)()./ <'l'<'1//io11 11/ Co/11111/111., ,\.rn11·i,11cd 1/1-eircril'., ('111111111111·. Nid S.-!1/ec. L1111i, lfo.,·I,·r 1111,/ IIU' llom., 11·,.,-,• 

rirnl hrcireri,·.I' ·111n11ed 1riIhi11 /ll'f/ 1,/ock., fl( cad, 11/h<'I' 011 S11111h /-'m111 S1recr. /1111!, Co11md l/11m 11111/ L1111i., I /o,tc'r 11·1-n· g1111c. 1111,I rft<'ir ,·11111p1111ies fwd rc,11x,1-
,,;~,·d 11.1"ji1111i/_,-,·,1111t11·t1Iio11.1" 1r/ll·11 1hc.'<' g/;1,uc, 11·,.,-,· ,/011,·. I 11·1111d1•r i(l/1<· .1'/ighrt,· /,,•,1111,·,·d ,·.rpr,•.uio11 011 C'hri,111I>/wr Co/11111/m.< /iw,· hm 111n· .,·ig11{fi1·11111·1<' 

ll,·111:,-S111i1h pholo 
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The Pub Sleuth (and Friends) 
hy Charlie Jeske 

!Charlie's report from the Chicagoland area reached the Editor 
just af'tcr issue # I 00 went to press. With apologies, hl.!re it is 
now! 

Duneland Brewhouse. 5718 S. Franklin SI.. (off 180-
94 at ex.34 at Keiffer Rd and Franklin I S 4211 Michigan ity, 
IN 46360: (219) 878-9180. Open Monday-Friday 4 PM to 
Midnight, Saturday and Sunday 11 :30AM to I AM 

This converted R cl Lobster is ably hosted by Len 
Olsen. tht.: hrcwmaster. As you enter. the Gil't Shop is on the 
right. the brcwhousc on the left, and the bar beside the brew­
house. The restaurant is a full-service operation, featuring appl.!­
tizcrs, soups. steaks and ribs and seafood combos. There were 8 
wciss beers and ales available: Salmon Tail Ale, Open Hearth 
Ambcr Ale. a brown ale, an unfiltered Hefcwiezen. a light 
slightly hopped Pilsener at 115 calorics per glass. a Stout, a 
raspberry Wheat and a Brewmasters Special. 

Charlie reports the Gift Shop is small, but well-stocked 
with t- and sweat shirts, jackets and hats, large hatpins and 
brewery-logo coffee mugs. They have their regular pint glasses. 
and two other glasses that change with each order placed. 

Flossmoor Station Brewery, I 035 Sterling I from 1-
80/94. go South at the Halsted St. exit to 183d St. Turn right 
(West) about 2 miles. and under the railroad to the light at 
Western Ave. Turn left (South) with great caution specdwisc! 
Flossmoor police are very unforgiving! (Western Ave. becomes 
Sterling) to entral Dr. in the business district.I. Flossmoor. IL 
60422; (708) 957-2739. Open Mon.Thurs 11 :30AM to 
Midnight. Fri-Sat 11 ;30 to 2AM, Sun Noon to 11 PM 

The source of the Brewery name is obvious when you 
approach l'he building. It is the old ICRR passenger station. and 
the Suburban trains still run right behind the brl.!wpub. The 
brewhou-e is on the left as you enter, with the dining room to 
the right with the bar straight ahead. The railroad theme is used 
Lhroughout in decorations: a loop or track above the bar with a 
model train. old steam ngine photos line the walls. 

Tht.:re were ·'at least'' 7 beers on draft, all with rail­
roading names like Gandy Dancer Honey Ale. Zephyr Golden 
Ale and Pullman Nut Brown Ale /W!tat! No "P11l/111w1 
Porter:/. All brews are available in growlers for carry out. A 
complete menu ranges from soups and salads through burgers, 
steaks and ribs to "City of New Orleans" bcer-steamed shrimp, 
an I "Junior Engineers" under IO have special kids meals. 

Not a large breweriana list. but nice T-shirts. glasses 
and growlers and coasters are available. 

harlie notes three Chicago-area brewpubs under con­
struction (which might be completed as you read this): 

World's End Brewing and Restaurant, 191 st and U 
45, Mokena, IL 60448: (708) 479-9600 

Harrisons Restaurant and Brewery. 15745 
LaGrange Rd .. Orland park, IL 60462 

Illinois Brewing Co., Bloomington, IL 6170 I 

And with a little help from his friends (if you don't mind a 
review by an unabashed beer lover): 

Appalachian Brewing Company, 50 N. Cameron St.. 
(from 1-81, get off at Cameron St. South exit. Go south past thc 
Farm Show complex, and under the viaduct. The brewery is a 
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few blocks South of the Viaduct on the right hand side). 
Harrisburg. PA 17101: (717) 221-1080. Open Sun through 
Thurs 11 AM to 11 PM. Fri and Sat 11 AM to Midnight. 

The brewery is located in an old trolley repair shop that 
was heavily damaged by fire, and stood mpty for years. The 
owners spent 3 years restoring the building. When asked why 
there wasn't much decoration on the brick walls, one of the 
owners said: "I tuck-pointed every brick on that wall! I'll be 
clanged if they'll cover it up!'' There IS a large glass case to thc 
right as you enter ri lied with Harrisburg brcwcriana; embossed 
and labeled bottles and some signage. The restaurant and bar 
takes up about 2/3 or the width or the building, with the glass­
walled brewery occupying the rest. This is NOT a brewpub 
scale operation, but a rather unique large-capacity microbrew­
ery and full-service brewpub. AB now bottles 2 of their pro 1-
ucts. and plans more when the distribution plans are complete. 

The restaurant m nu appears rather brief: Munchies, 
Soups, Salads. Sandwiches. brick oven pizza and several baked 
Italian specialties. It is actually a very fine mix of exquisitely 
prepared (ALL done in house) specialty items. There ARE plans 
for a larger kitchen and an expandt.:d mt.:nu featuring game 
cntrccs. The food is. stated simply. EXCELLENT. Particularly 
recommended is the 'Trail Magic" sandwich ... a portobella 
mushroom (that tastes like beer!) with yellow peppers and 
Gouda cheese on home-baked focaccio bread. 

As for the beers: Water Gap Wheat. which they con­
sider their "starter" brew is an EXCELLENT full-bodied weiss 
beer brewed to be drunk cold. The Purist Pale Ale is NOT the 
obligatory "wimp ale" brewpubs produce ror the mass-market 
beer drinker! !sec the review of this brew bottled in Issue 1001. 
The Susquehanna Stout was a bit on the charred side. but had 
a fine body and wonderful head. Jolly Scot Ale (named for 
Harrisburg's Graupner Br wcry brand) was sweet for my taste. 
and not a typical Scottish ale. There were six brews on draft; I'd 
rank four as IO's, two as 5 to Ts. The brewmastcr is Artie 
Tatoya who has won more than his share of medal. elsewhere 
bt.:forc coming to Harrisburg. 

As for breweriana. there arc c,rowlcrs (the bar served 
NO liquor when we were there, but have an expanded license 
now), and NO other beers but their own. Wanna Buel? Go else­
where') for take-out, pint glasses, t- and sweat shirts (LARGE 
variety of both) and hats. NO coasters (yet?). 

Did we enjoy ourselves? Well my bride doesn't drink, 
but we came bat.:k here three or the 4 nights we were in town for 
a show to EAT and enjoy the great folks that run the place. 
I Herc's a card for your collection, Charlie! I I 

Patty Paoletti 

I 1u11d1n,lt1•I 

so N Cameron su·cel 
Harrisburg, Pi\ 17101 
TI: 717-221 • 1080 
rax, 7 1 7 • 22 t • 1083 
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WHAT'S BREWING? 

The El Nino Market 

The present situation and the outlook for brewers has 
rarely been so confusing. Warm breezes or acceptance and 
chilly gusts of rejections are buffeting the industry. To make 
matters more unsettling, there has been a fresh outbreak of A-B 
- Miller Syndrome. typically characterized by feverish legal 
activity. A temporary truce cooled the sym1 toms, but the pres­
sures on both industry leaders makes coexistence edgy, and at 
times argumentative. Anheuser-Busch knows from the General 
Motors case that there is no room for comph11.:ency: Miller, a 
division or proit-orientcd Phillip Morris, has a management 
which is expected to perform well. 

The news for the top three brewers actually has been 
good. Anheuser-Busch is still seeing increased sales and earn­
ings, and has room to play the discount card. the current trump. 
Any losses in the Budwci. er area arc balanced by increases in 
Bud Light. Even th..: nagging probkm of getting the Budweiser 

name legally accepted in all of Europe is getting less important: 
that Czech brewery in Budweis is facing a Star Wars-like force. 

Miller also had a successful year, rebounding with 
strong discounts. All products posted increases; even its malt 
liquor Magnum responded with a probably un xpected u1 turn 
after long neglect. A possible weakness may be the lack or a 
coherent advertising message: ''Miller Time" and "More Taste -
Less Fil ling" wer • part or our culture. These arc hard acts to fol­
low with the present penchant for disjointed and galactic visu­
als. 

The big surprise has been Coors. which had the best 
year in a long time. with record sales in dollars and barrels. and 
it gained on its larger rivals. The main reason probably lies in 
one of the oddities in the El Nino season - at a time of 1.!xplod­
ing specialty brands. the strongest segment remains light beers. 

Second and 1hird lier brewers havl! lillle room to 
rnaneuvcr, and arc ''hanging tough" until pricing improves. 
Pittsburgh bought the Evansville labels: Sterling. Weidemann. 
Falls City. Drewerys. and Drummond Brothers; all naml!s 
known in the Midwest that could help support overhead. 
Domestic super-premiums lost a reputable member when 
Stroh ·s Signature was discontinued. The end of Signature was a 
personal disappointment: I had been par! or the team which 
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developed it, and it was a very rewarding lime in my working 
life. 

Imports, which ar no fresher or better tasting than 
domestic super premiums, still continue to post increased sales. 
but with fewer and larger players. The micro segment continues 
lo concentrate as well. Boston Beer's Samuel Adams is a clear 
I ader with a sales volume of over 1.3 million barrels, more than 
the next five craft br wers combined. While Boston's growth 
has only slowed. it's larger compelilors arc !"acing downturns or 
losses. Pele·s or Wicked fame, after years or expansion, had to 
lake time for analysis or its future direction when faced with sig­
nificant losses. ''Wicked" will be restricted to the ale, and a new 
golden beer has been launched. ll is basically a main line gold­
en lager. and has been named "ESP'' for "Extra Smooth Pub" 
Lager. Everyone in this industry could use ESP! 

Micros arc facing the reality check of _just how many 
amber ales can be sold in this country; evidently not enough lo 
keep everybody in business. In his Rathskeller column. Fil has 
noted the consolidation of several bouling micros in the ba1tlc 
for retail shelf space. There is likely lo be more of this consoli­
dation in the coming year; the alternative is extinelion, already 
all to common in the smaller local brewery segment. Odd brand 
names or ingredients are no longer desirable in many cases, as 
craft brews arc moving closer lo main stream beers. Even the 
brewpub segment, one or the remaining venture 01 portunities 
for a home brewer. wife and partners. is gelling competition 
from much larger quarters. The fulllrc there seems lo be with 
larger restaurants or chains with strong linancing. where the 
brewery is a handle Lo attract the lunch and dinner crowd. The 
brewing units typically range around 15 barrels. and meals arc 
expected lo be much more than pub food. with prices to match. 
Small brewpubs will require good loca1ion in an area where 
there is entertainment lrallic. 

PNa B/11111 <ll 
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W:lp~ ~atfrslu~l I er~=======~ 
.. De Gustibus Non Dispulanlum est" 

I had an entirely di ffcrent column lead planned for this 
issue. The other night, after a trip clown to my favorite vendor to 
stock up. I found a brew for an almost-local brewer, and dccicl­
ecl lo try it semi-warm as soon as I got home. Frederick 
Brewing, a production brewery clown the road apiece in 
Maryland, completed a brand new production facility a year or 
so ago, and just absorbed Brimstone from Baltimore. and my 
beloved Wild Goose from Cambridge, MD. These folks arc 
going big-micro time quickly! 

One of the distinct advantages of a larger than what 
had been considered optimal scale as the industry began to 
grow, is the distribution that size commands. I still occasionally 
feel guilty that I don't find a '·local brewer", and stick with 
him/her through thick and thin. But "so MANY brews. so LIT­
TLE lime'"! I am bombarded by choices I would not have 
dreamed or IO years ago! If I, as a clcclicatccl sampler, can't keep 
up with what is available to me in the liquor-law Hell called 
Pennsylvania, how is a merchant supposed to decide what to put 
on his shelves? Who does he say NO to? The answer, I'm afraid, 
turns out to be the lilllc brewer; he with no massive advertising 
or retailing experience OR staff. He has to depend on a whole­
srtler who makes his living filling 6 fool facings in superstores 
with Bud, or Miller or even Yuengling. Every time the big guy 
introduces another spin-off or another quasi-microbrewery 
brand. the distributor takes i l on, and because he only has X feet 
of store shelving to place ''his" products in. something has to 
go! Fortunately, it is often the last fad brew, the last version of 
the Light-Ice-Dry-Draft-Clear chain to fall by the wayside or 
one or many failed products that simply didn't taste good! But. 
it could as well be the micro that he may carry because he likes 
the brewer, or maybe the "local", that will get short shrift if the 
biggy hasn't dropped anything. 

So Frederick Brewing gelling bigger is not much dif­
ferent, except in pocket-depth, than micro-brewer X making an 
arrangement with biggy Y lo give up partial ownership in order 
lo obtain DISTRIBUTION I What happens to a brewer when he 
cannot find the "right'' distributor? Everybody in Chicago loved 
Baclerbrau, and cheered Ken Pavechevich on with lusty voices 
and an occasional 6 pack purchase when company was coming 
from out of town. Ken, in his IO plus years or fighting, never 
even really gained a strong position in his home market. 
Inadequate (and that almost seems to be typical when someone 
else docs a micro's store sets. etc.) distribution leads to out-ol'­
stocks. out-of-elate product in both warehouses and retail 
shelves, and ultimately, the customer just stops trying! 

And Frederick Brewing chooses the beginning of a 
year when microbrewery fallout could be really severe to 
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enlarge their market by absorbing one well-favored competitor, 
and one not-so-favored one. What did they gain? Shelf space, 
and entry into several new relatively close-to-the-barn markets! 
How did they "celebrate'', at least in the mind and palelle of this 
confirmed fan? By re-intrnducing. after a year off, when con­
struction simply clicln"t allow the LONG aging process. bottled 
"Subliminator·· Dopplcbock. I encl the reviews with this prod­
uct. As for as I'm concerned right now, I could stop my search 
for the PERFECT brew. Ir Subliminutor isn't it. it's so close as 
not to matter any more. Frederick only won the Silver medal in 
1997 with it al GABF. I didn't have any then, but i r it is the same 
as what I tasted, then I simple cannot imagine what the judges 
thought was better! I remember the year Udo Hartung of The 
Weinkeller beat John Hall of Goose Island in the Doppelbock 
category .. .l'vc liked Dopplebocks since I tasted my first one. 
But to improve on 1998 Subliminator? There ought to be a 
PLATINUM category for products like this' 

I want to start the reviews with a follow-up to a Brew 
Pub report from Charlie Jeske. When he travels searching them 
out, he doesn't drink when he gets there, as he has lo drive 
home, so I seldom hear about the BREWS. But here. from 
Indianapolis is Wildcat Brewing's assortment (this is an extract 
process. so I didn ·1 expect too much): 

Lions Eye Red Ale: formula claimed as a "1992 
GABF award winner•·. A toasty mall flavor overrides a mild 
chocolate taste just before finish. There is a totally roof-of-the­
mouth hops bilterness and the chocolate taste again al the finish. 
As it warmed up. it became much belier tasting all around. 

Sabre Tooth Stout: A burnt malt flavor builds and 
leaves char taste at finish. Mildly reminiscent of Guinness in 
flavor. but not in head or body, and Guinness isn't "charred." 

Pridclands Wheat Ale: Smooth. and rather bland until 
mild hops taste comes at finish. What must be typical of the 
extracts selected, all hops taste is in roof of mouth. 

Panting Panther Pale Ale: lsce what I meant about 
"cutesy'' names?I Not quite a .. starter brew", but close. Much 
closer to a main-stream Pilsener in taste. but less hoppy. 

Roaring Raspberry Wheat Ale: Artificial f'lavor. A 
decent aroma. but just something added lo the regular wheal ale. 
The artificial fruit sweetness masks any other f'lavor until the 
mild hops finish. 

Well. after THAT, what can I say? The food is quite 
good. and they have beer. Maybe I' cl best stick to reviewing bot­
tled product! 
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Potomac DoubleNut Brown Ale: Potomac River 
Brewing o .. Chantilly. VA. 

A scoltislHype ale. spice and hazelnut flavors in the middle. 
with a good hops finish. A rinc brew, nicdy conceived and exe­
cuted. Bonus: a nice clear "Best By:" date on the label. 

Bob's First Ale: Magic Hat Brewing Co. Burlington. 
VT. 

If this was his first, it's better than just good. Whoever ··Bob" is. 
he went on to brew wonderful, hoppy ales like Blind faith and 
#9 (both previously reviewed). Described as an Irish Reel Ale. 

Nut Brnwn Ale: Pony Express Brewing Co .. Olathe. 
KS 

A pleasant, rich bodied but somewhat sweet ale, it fades badly 
at finish. 

Samuel Adams White Ale: Boston Beer o., 
Cincinnati, OH 

The Belgian White style is not on of my personal favorites. 
This is a very crisp brew. with a spicy r!avor masking the hops 
taste. Little finish. This is likely well done. and might interest 
lager drinkers looking for a different taste and a non-hops fin­
ish. 

Pacilic Golden Ale: Paci fie Brewing Co., San Rafael. 
A 

A quite nice ale! risp, well-balanced with a good long LEAN 
hops finish. 

Dock Street Pale Ale: Doek St. Brewing, Phi la .. PJ\ 
The label has all the marking for a date code. hut it wasn't use I. 
This is called an "'hxtra Burton". typically full bodied with a 
strong hops finish. This t nc is not for th· hops-hater! Herc ·s 
another brewer who docs an EB or ESB Ale RIGHT! 

DeCroens Pits: Baltimore Brewing. Balto., MD 
J\ Czet.:h-stylc Pilsner. and a 1996 GABF GOLD Medal winner I 

Rig body with dominant hops lbvor 1hrnughnu1. and LOTS of' 

Saaz evident in the finish. This is the style Bud was supposedly 
modeled a l'lcr. .. "That· s a jok , . Son ... A pri I Fool! 

Hlackbeard Ale: Virgin Islands Brewing Co.. t. Paul. 
MN (Minnesota Brewing) 

Pleasant coppery color and a mild ale nose. but only mildly 
hopped. It docs have a nice ale last· at first. and a full body. but 
little l'ollow up. 'laims to be "historically eorrcet itoi the type 
consumed centuries ago by ·nglish sailors.'' ould this be the 
real reason for the Mutiny on The Bounty? It DOE have a 
much fuller rlavor profile when warmed to room temperature. 

Troegs ESH Ale: Troegs Brewing Co .. Harrisburg, PJ\ 
A very fine mellow but mighty ale! Excellent balance and a 
pure, but not overpowering hops finish. This is a production 
brewery. not a brewpub: Harrisburg's SECOND! 

Wild Jrish Rogue: Oregon Brewing o. Newport. OR 
Huge brew, and very complex. Highly hopped (is that a John 
Maier tradition? Think so!), it is a rich, blat.:k, stout-like brew 
with oat and chocolate flavors with a clean "chocolate malt'" and 
cascad Hops finish. Wonde1fol 1 

Buchan Nut Hrown Ale: Ellicottville Brcwin~ Co .. 
Chicago (Goose Island?) 

A pleasant copp ·ry color, but not an inspired brew. Rather flat 
taste. with hints of malt sweetness. hut a metallic hops finish. 
No appreciable difference between cold or room temperature. 
Could be I got snookered by another out-of-date bottle 1 
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Snake Pit Porter: Oaken Barrel Brewing 0 .. 
Greenwood, IN 

Rich, full bodied, completely opaque! Chocolate accents in and 
above a stout-like. beautifully balanced mall and hops flavor 
blend. Very. very good! INABA Hospitality Room, Mar,'981 

Brickyard Reel Ale: Circle V Brewing Co. 
Indianapolis. IN 

Pleasant copper color, with a minor yeast haze. Little nose when 
cold. IL has a good ale taste with a deep-in-the-throat hops 
wannth at finish. I fear non-aleophiles would consider it too bit­
ter. !Again. NABA Mar .. '981 

Mad Monk Pilscner Select: Mad Monk Beer Co .. St. 
Paul, MN (Minnesota Brewing) 

A pleasant enough full bodied lager with a marvelously live ini­
tial head. Not true to Pilsen style. as no Saaz or Hallertau 
• noble'' hops arc evident in the rather bland finish tNABA 
3/981. 

Mad Monk Nut Brown Ale: as above 
Fine color. nice nose and .1 nut-sweet flavor well balanced with 
hops. It has a v·ry nice hops finish; very well done! INABA 
3/981 

Tucker Blackbc1Ty Wheat: Tucker Brewing Co. 
Salem, IN 

This I brewed to drink cold! I was prepared NOT to like this, 
but was very pleasantly surprised! A very distinct cane fruit 
nose. and a good fruity llavor balanced with hops. NOT phony 
fruit flavoring, but real (the Bitterman "Hold-the-Nose" Test). 
This is properly lightish in body. flavorful and refreshing, and 
typical of Wcissens. has lilt le finish. It is a quick, intense plea­
sureI 

Meridian Street Premium Lager: Oaken Barrel B • g 
A pretty good lager; no flaws, bul nothing really xciling. Much 
tastier than a usual Anwri<.:an hccr, and I guess that is enough! 

INABA Hospitality. Mar, '98. Maybe YOU ought to come in 
September. if beer like THIS is served! Thank you. John 
FergusnnI I 

ZigZag River Lager: Portland Brewing o., Portland, 
OR 

I'd guess this was an "all Oregon" product. Liberal use of 
Caseade hops make it an un-typieal modern US lager. It has a 
large, nicely balanced beery taste with a clean hops finish. 

Blue Ridge Suhliminator DotJtJlebock: Frederick 
Brewing Co .. Frederick, MD 

I am going to try and restrain myself with this one. Great 
Galloping Gcrticl What a brew! It has absolutely everything; 
huge body, rich copper color, a fine mall-hop~ blended flavor 
and an exquisite long finish. Fairly "strong·•, this is a 'sipper', 
not a gulper. It is of very limited prnduetion; I'll NEVER get 
enough of this one! It could be THE finest American brew I 
have ever tasted, certainly in the top two or three! I haven't tast­
ed a Ballantine (company Christmas present) Burton Ale since 
the so·s: it has always been on of my touchstones for fabulous 
quality. It nnw has eompany in my "flavor library"! 

That's it for this issue. I hope you can still find some or the 
"spring" special brews around the shelves (hopefully still in 
date!) Ir not. there ·s something to look for next year. 

Fil Gm//' 
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" ana clubs. Alerts like this arc not any reason 10 stop buying Well. the calendar says it's spring, and the 
"Brcweriana Season" has opened. I have great hopes for some 
major growth in NABA this year! I've asked before. but a 
reminder lhal if each member recruited a new member, the 
Association would double in size. The member that recruits the 
MOST new members in the new Membership year will win a 
year's dues FREE for the following year. Be sure to mark your 
name in lhe SPONSOR blank on the application form! 

The first Board Meeting or the year was held March 
21 during the Indianapolis Ad Show. A reminder: the NABA 
Membership year ends May 31. 19981 Your Annual Dues of' 
only $20 (U. Members) ftir 1998-9 arc due hy then! NABA 
has the lowest clues of' any of the brew riana clubs. heck your 
membership card; if it expires May 31. 1998. please send your 
dues (payable lo NABA) to: NABA, 2343 Met-To-Wee Lane. 
Wauwatosa. WI 53226. 

The Board received a briefing on Convention phrns 
from urlis Bosler. hairperson. The Convention will be at the 
Marrioll- olumbus. OH August 7-9. 1998. As in lhe past. you 
must buy the onvention package to allcncl the Convention 
(without onvention Registration. the room rates are 
$110/night!) You may register with the hotel anytime before 
the cut-off. Be sure to tell them you are with the NABA 
Conventil 11. 

A major concern of NABA over lhc years has been 
the production and distribution of fake or fraudulenl breweri­
:rna items. The problem has evidently reared its ugly head 
again !see REPRODUCTION ALERT in this issue. I NABA 
1:--._ will be sharing any such bulletins with all lhe other brewcri-

brewcriana. but are a good reminder to know what you arc 
buying, and whom you buy from! Your Officers hope that 
warning issued as soon as possible will help stop al least the 
particular example cited: knowkdge is always the besl 
dclcnse. 

The next order of business al the Meeting was the 
upcoming Election of Officers and Board Members. 1998 is 
the BIG Election year. when the positions or President. Vice 
President. S cretary and Treasurer arc open for election, along 
with three Board scats. Anyone may run for these offices! You 
may nominate yourself. or any olher NABA Member (written 
approval must he submitted by the nominee). A brief biogra­
phy of the nominee, plus a small (passport-type) photo for the 
ballot are also requested at the lime of Nomination . The only 
Charter requirement for office is to attend two Board Meetings 
a year. and the onvention. The term of office is two years: 
there are no travel. meal or lodging expenses paid by NABA. 
It is truly a labor or love. but the rewards that come from guid­
ing and helping the Association 10 grow arc great ones indeed. 
See the flyer enclosed with this issue for detailed information! 

The following list of New Members joined NABA 
because they hope that NABA can help them expand their 
knowledge of brcweriana. Lei's not let them down I Please 
answer their phone calls or lellcrs; you might want lo make a 
Jew yoursclr! 

Sincerely, Robert E. Jaeger 
Exccu1ive Secretary 

Barton, Brian J. 
Branning, G1.:11e (Theresa) 

P.O.Box 174 
Davis, Gregg 

803 5 1/2 St. N. 
Rt.5. Box 269 
Greenville. AL 36037 
(334) 382-2598 

locks-Signs-Tip trays-Trays 
All Pennsylvania Breweries 

Bennett, Bob (Nancy) 
2240 Street Rd. #142 
Marlinsvilli.:, IN 46151 
Mini beers-Sall shakers-Tokens 

Berry, A. Glenn (Jan) 
4 Wcngate Road 
Owings Mills, Md 21117 
(410) 356-7108 
All Breweriana-Mirrors-Signs­
Reverse on glass-Statues-Tap Knobs­
National Brewery, Baltimore, MD 

Brahm, John W. 
2355 N. 58th St. 
Milwaukee. WI 53201 
All Milwaukee breweriana 
bot ties-Cases-Tip Trays 
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Arcola, IN 46704 
(219) 625-3082 
All Brcweriana- alendcrs-Lithos­
Mugs-Stcins-Neon Signs 
Centlivre-Bcrghoff-Hof brau 
Anl Fort Wayne. In breweries 

Brown, Jim (Sharon) 
1815 W. Vassar Rd. 
R esc, MI 48757 
(571) 752-7691 
All Breweriana 

Christel, Allen F. 
1719 herwood Forest Dr. 
Altoona. PA 54720 
(814) 830-0939 
Bollles-Mugs-Steins-trays 

Cuddy, John J .. Jr (Dorothy) 
2768 Willits Rd. 
Philadelphia, PA 19136 
(215) 552-9855 
Coasters-labels-Paper items-Post cards 
All US illustrated advertising Envelopes 

Cold Spring. MN 56320 
All hrewcriana from Cold Spring. 
Duluth. Superior breweries 

Ehler. Dan 
344 Penn Ave. 
Ft. Wayne, IN 46805 
(219) 484-5713 
Bcrghoff. Hoflbrau, Cenl Ii vre 
Old rown, Hoosier. Ft Wayne Brys 

Eisin. Gregory G. (Mary Rose) 
I 0400 S. Western Ave. #8 
Chicago, IL 60643 
(773) 233-3822 
Bo11lcs- ans- oastcrs-Labels-Mirrors­
Mugs-Steins-R-O-G -Signs-Statues­
All breweriana! Illinois breweries 

Fehrs. Jane J. (W. Edwin) 
9 Windmill Pl. 
Armonk, NY 10504 
(914) 273-3631 
A II brewcriana-Openers-Signs-Trays 
Fehr's Beer ONLY 
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Fonfara. Jerome A. (Amey) 
2406 261h St. 
Kenosha. WI 53 140 
(414) 551-9122 
All bri;:weriana 

Frey. hris F. 
275 S. Ann Arbor Rd. 
Saline. MI -lS 176 
( 3 13) 944-66 I 8 
Books-Mag,1zines-Bo11les-brwg. equip. 
Photos-Trays- HI STORY ( 1863-1893 ). 
Frey brolhers. Grand Rapids. Ml 

Henderson. Dennis R. 
4475 W. Dean Rd. #205 
Milwaukee. WI 53223 
(414) 354-5243 
Books-M agazi ncs-1-1 istory-Opem:rs­
Papcr items-post cards. Milwaukl:e brys 

1-lt:witt. John (Shirky) 
2103 Mustang Dr. 
La Porte. IN 46350 
(219) 362-9942 
Glasses-Mugs-Steins- con Signs­
Signs. Budweiser. Anheuser Busch 

.Johnson. Lloyd (Sue) 
30 I Edi nborough 
Findlay, OH 45840 
(419) 423-09'.16 
/\II hrcwcriana-Coastcr~-Labcls­
Paper items. Chillicothe OH brys 

Klase. Daniel. Jr. 
749 E. Washington St. 
Allentown. PA 18103 
(610) -l35-9726 

locks-Fo..im scrapers-Signs-Trays­
Thermo1m.:tcrs-Ti p Trays: 
Horlaehcr. Neuweiler. Kul!ibler. 
Daeufer. Old Dutch. Tru Blue 

Kluck. William .l. (Debra) 
7104 . 47th Place 
Franklin. WI 53132 
(4 I 4) 421-4961 
All Brcwcriana-Bonks-Magazincs­
Bottl s-Cans-Coasters: Ge11leman. etc. 

Lendy, David (Norma) 
1296 Seabury Dr. 
Carol lrcarn. IL60188 
(630) 289-5692 

oasters-Glasse:---Knives-M irrors-Trays 
Rudweiser or hicago Beers 

Lewis. Dan (Carol) 
I 8915 Los Palominos 
Yorba Linda. A 92886 
(714) 970-8390 
Reverse on glass 

May. William (Gayle) 
3427 Washington Ave. 
Racine, WI 53405 
(414) 637-6917 
All Brew1.:riana-Bnt1 les-Mugs-S1eins­
Ncon igns- 'igns-Tap Knobs 

Mc Lean. Don 
_635 23rd Ave .. North 
St. Petersburg, FL 3. 713 

Mitchell. Mason 
P.O.Box 5 
Lewisville, N 27023 
(332) 9-l.5-348 I 

IDcks-Lamps-Ne1 >11 signs-R1.:versc-on­
'lass-S i gns-Thermomelers 

Myers. Kevin 
41 15 Columbo Ave. 
Lorain. OH 44055 
(-l-l0J 277-7378 
Mugs-Steins-Signs-Tap knobs 

Pearson. Brian L. 
534 11th Street W 
:.ast Grand Forks. MN 56721 
(218) 773-73-l7 
Hamms Bear & Hamms items: 
anything ANIMATED 

Pisker. Leo 
Ohere A I leest rasse 16 
/\-2103 Langenzersdorr. Austria 
I Country code -13 I 02 2-l-l J _564 

oasters-labels-Openers: Worldwide! 1 

Rowe, Tom (Margarte) 
5600 W. 100th St. 
Overland Park. KS 66207 
(913) 383-197'2 
Lemp and Falstaff Breweriana 

Selle, Conrad (Anna) 
4014 Duthchmans lan1.: 
Louisville. KY 40207 
(502) 895-0393 
Bo()ks-Maga?.i nes-1-I ISTORY-Labels­
Opcns-Post cards: 
Louisville & New Albany, IN breweries 

Sodcrburg, Rusty (Arny) 
325 E. Dexter Trail 
Mason, Ml 40207 
(517) 623-6055 
All breweriana-l-listory-Lamps-signs­
Paper it1.:ms: Schlitz: WI. Ml. MN brys 

Stehlin, Jerry (Marian) 
3714 Morris Pl. 

incinnali, OH 45226 
(513) 871-6373 
Bottlcs-Coastcrs-Corkscrews-Lithos­
Match sares-Trays: incinnati Arca 

Weycker. Brent M. (Joanne) 
979 Kellogg t. 
Green Bay. WI 54303 
(920) -+99-2195 
All I rewcriana-Lithos: Green Bay brys 
R.ihrs. Hochgreve. 1-lagmeister & WI 

!Editors Note: Hey! t\n author! An 
Austrian 1 /\ " hceschcad" or two! A 
brewery family (maybe ... Hi, .lane'! 
Another Boh colkt:tor (Welcome. 
Glenn') Quite a variety or collection spe­
cialties this issue. I hope you enjoy The 
Bre11·eria110 Co/lectnr and have the 
opportunity to join us at Convention in 
Columbus this year! 

W ·lcom all or you. By the way. 
by the time you read this NABA should 
hav • an Internet Web site' rrso. then:: will 
be a flyer in this issue! Hope to meet each 
or you as our collecting paths cross! 

~il. 
Vil Grq/J: /~di/or II' 

The Editorial "We NEVER Make l\Usteaks Mistakes" Department 
I felt bad enough as I opened to the first randomly chosen page or Issue #100 and round 3 typos! And that wasn't all or them. by 
any means! I was so excited when I got the Dilux proor of the first issue done completely rrom a computer disk by our wondcrl'ul 
Printer. rossmark. that I completely forgot to READ the proof for errors! And l(mighl. Bob Jaeger called and asked if maybe I'd 
made a mistake on the back cover'> It seems August 10th is a Monday. Now we'd LOVE to have y'all slay for weeks. but in fact. 
the Convention does end after the Annual Meeting on unday. August 9. 1998! Mea Culpa: Mea 111<1.ri111u rnlpa! 

Fil Grqff 1111111/,led a bit.' 
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The Gambrinus Gallery 

71,i., i., NOT Ihe \ll(lgllff 

011c. ctlthnu.t:h ,·iruwll_r 
it!c11tintl.' 

", 
()11 II din. ,,:i11g c.:' \V/1111 II 
.Hnnll g/11.,·.'i n11111urred Jo 1/w 

111/wrs! 

As we have NO commercial ads this month (did THEY get '"lost in the mail" tDo'J). this space is dedicated to the "patron saint or 
brewing", not a saint al all, but King Gambrinus himself. Actually, though my dictionary calls him a mythical Flemmish king. it is 
thought there WAS sui.:h a man. one Jan Prima ol' the area now comprising the Czech Republic 10 Bavaria in Germany. These ar • 
all from brewery buildings: we k11m1· !here 11'<'/'C 111(I,n· 11wre. lllld 11·11111 _I·011r plroto.1· /set' From Tire Et!i1or\ Desk/.' I will keep 1he 
location of these s1:11ues a sccrt:1 J'or now. bu1 will buy the first Member who can identify the CORRECT breweries that originally 
sported these figures one growler or microbrewery beer from Barleys al Convention! There IS a trap here, as one of these was 
recently mis-identified in print . .ind two were moved from their original locations! 

BUY-SELL-TRADE 
BLATZ BREWERIAN/\ WANTED: I will gladly purchase m 
trade for any BLATZ beer items. Call (800) 541-9199 9 AM-
5PM EST. or write lo: Leo Blali'., 2829 Sheridan Dr., 
Tonawanda, NY 1-1-150 HII Sp \lX-10 

BEER LABELS: losed Schmidts, Philadelphiu. 1000 same. 
$10.00 postpaid. Send $1 l'or samples. Cuddy's, 2768 Willets 
Rd .. Philadelphia, PA 19136 Cul Sp98-I 

WANTED: FEHRS BREWERIANA. Trays. signs. openers, 
what-have you. Jane Fehrs. 9 Windmill Place, Armonk. NY 
I 0504 (914) 273-3631 r-c1 Sp <JX-1 

AUCTION BOOKS FOR SALE/TRADE: Have Ashendorf, 
Michel and Geyer mail auction sets available. Paul Burden, 
P.O.Box 218, Medfield. MA 02052 11111 sp'>X-1 

ANHElJSER-BlJSCH CERAMARTE FOR SALE A large 
SASE brings a one page lisl of A-B cramarlc mugs & steins. 
Damian Ruiz, 3939 Rio Grande Blvd., NW#6. Alburqurqu . 
NM 87107. Ph: (505) 143-7671 Rul Sp•J8-I 

ARROW BEER "MATCHLESS BODY": opy of original 
large size Earl Moran nude wanted to replace item from collec­
tion destroyed by PS in shipment. I miss her! Please contact: 
Fi I Graff. IO 111 Lincoln Way West, St. Thomas, PA I 7252-
9513. (717)369-3577 or <fgralT@cpix.net> Grl Sp Yx-1 

WANTED: NABA Members who have something relating lo 
their collections to Buy-Sell-or Trade! Make use or this space 
for only $5 per insertion. If we don ·1 gel AD . you· II have to put 
up with more COPY from Graff 1 N/\IIAI SP'.18-1 

r The Brewcriana Collector 1111d the Membership Directory arc 1111/)/isl1cd by Na1iunal AssociaIiu11 Bre111e1y Adver1isi11g .fi1r its 111c111ber-" 
ship. Dues ar' $20 per year dmnes1ic. $30 01111dia11. $40 oi•erseas. Send applirntio11s for me111bership. dues. change rf address and advertis­
i11~ fur The McmbcrshiJ> Directory 10 /?vi err J11ege1: 23.:f] Mc1-Ir1-1,·ce L11 .. Wc11111·a1osa. WI 53226. Sell(/ 111w111scrif1IS 1111d (f(/l'('rtisi11g for The 
Hrcwcriana Collector lo f'il Gnitf: IOI I/ l.i11co/11 Way Wes/, r. Thomas. m 17252-9513. A h•er1isi118 rates for the BC art· $80 /,a((page, $.:fl) 
quarter page, 20 short ads in the Buy-Sell-Trade sec1i1111, $5 if limited 10 member :t mrn collec1i11g activiJ_r. Full page ads ll'ill be considered m 
a .,e11orore )Iyer" i11sen The Editor has tire right 10 edit s11bmis im1s 10 co11(on11 to p1oppr style mu/ appearalll'e. a11d may defer p11blirnrio11 
1!{' a s11bmissio11 for re11.I·011s <~{space or la_ro11t. 

Na1iu11al Assnci11Iirm Bre~reriana Adl'ertising (NABA) publishes The Urcwcriana Collector 1111d Membership Directory solely 10 facili­
Iare cn111mw1irotit111 mno11g it.~ 111embers. No eJF>rl i.~ made by 1/te '.f]i<-er.1·. Directvr., and Editorial S1e1.f.f lo cl1ecl, a11y 11niclesfor accumcy ,~f 
r·o111e111. ln i111•esIiia1e ,•c,lue or rhe r1111!te111ici1.1• of a11v article o.f]'ercdfnr sale or Irade, or r4' the lmsiness reliability r!f' JJl'f'.1·011.1· placi11g adver­
Ii.,·e111e111s. NAIJA a11d its O./]icers a11d Direl'lors disclaim re po11sibili1yJi>r i11accurr1cies ll'hiC'h 111oy 0I·rnr i11 its publicalio11s, a11d a11y liabilifv 
Jor a11y Ira11sacIio11 10 which ii is 11ot a paf'/y. ~ 
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'I" 
May 1-2. 

1998 

May 3 
1998 

May 7-9 
1998 

May 15-16 
1998 

May 16 
1998 

May 23 
1998 

May 29-30 
1998 

June6-7 
1998 

'!li&ents of r3f nterest 
VALLEY FORGE BREWERY COLLECTIHLES SHOW. Market Place/Expo Center. Downingtown. PA 

Contact: Larry Handy (610) 439-8245 

BREW CITY AD SHOW. Serb Hall, 5101 W. Oklahoma, Milwaukee 
Contact: Jim Welytok. W241 N8938 Penny Ln., Sussex, WI 57089 (414) 246-7171 

4th Annual RUSH TO THE ROCKIES SHOW. Holiday Inn. Ft. Collins. CO 
Contact: Jim Patterson (ABA Columbine Chapter), (970) 663-7328 

GREAT AMERICAN BEER FESTIVAL "On The Roacl", Convention Ctr.,Baltimore, MD 
Friday:5 to IO PM. Sat: 12 to 4 & 5 to IO PM 

GAMBRINUS CHAPTER 7th KING'S SPRING FLING, Vets Mem'I Aud., Col.. OH 
Contact: Doug Blegan (614) 890-0835 

PATRICK HENRY 20th Annual TRADE SESSION, Am. Legion hall, Battle Creek, Ml 
Contact: Dave Launt (616) 327-8754 

TRI-STATES BREWERIANA SHOW (3 BCCA chapts), Eagle Point Park, Dubuque, IA 
Contact: Marc MacTaggarl (319) 927-5913 

20th Annual SWAP-A-RAMA (BCCA), K of C Park, Florissant, MO 
Contact: Gregg Krey ling, (314) 429- I 951 

.June 7 QUEEN CITY CHAPTER SHOW, Raffles Hall. Blue Ash. OH. 9AM to 3PM 
1998 Contact: Jeff Dowers (513) 851-8986 

Junel2-13 
1998 

Jun. 16-21 
1998 

Jun. 20-21 
1998 

10th Annual TENN. Antique Advertising, Bottle & Collectible Show. Knoxville, TN 
Contact: Larry or Marty Acuff, (423) 933-2333 

ABA XV CONVENTION, Ramada Inn, Eau Clair, WI ABA MEMBERS ONLY 
Contact: ABA, PO Box 11157, Pueblo, CO 8100 I 

SUMMER INDY AD SHOW, Our Land Pavilion, State Fair Grounds. Indianapolis 
jNo NABA Hospitality Room at Summer Show I 

Jun. 20 SCHULTZ & DOOLEY Chapter (BCCA) SHOW, F.X. Matt Brewery. Utica. NY 
1998 Contact: Alan Fairgeieve, (607) 988-6512 

July 10-11 
1998 

Jul. 14- 18 
1998 

Jul. 18 
1998 

Aug 4-9 

1998 

MIAMI VALLEY (BCCA) 24th Ohio MiniCanvcntion. Armco Park. Middletown, OH 
Contact: Bob Kates (937) 426-8349 

ECBA CONVENTION, , Rochester, NY 
Contact: Jake Reider (610) 987-3184 

MID-MICHIGAN & RUSTY BUNCH BCCA SUMMERSWAP. Frankenmuth. Ml 
Contact: Dave Van Hine (517) 652-9818 

NABA CONVENTION, Marrioll Hotel, Columbus. OH 

Members Only: Registration Information by mail, May 1998. 

NOTICE: 
No shuw. event. function. exhibit or meeting shall be held using the name or logo of the National Association Breweriana Advertising. 

an Illinois Not-For-Profit Corporation (N./\.13./\.). without the cxpre,s written consen1 or the Association as cvicknced hy a leller from the 
Association President issued pursu:111t lo a directive or with the approval of the Association's Board or Directors. 

Such approval hy The Board can he by resolution duly adopted at a Regular or Special Meeting or hy a poll or its Members (either oral 
or wrillen) if the approval is required before a meeting of The Board is scheduled. 

This prohibition in no way precludes the use or the Association's name or logo by any or its duly organi,.ed and authorized Chapters. 
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COLUMBUS OHIO! 

... and these were )us/ for !he horses! 
Leji: Hoster swb/es; Right: Wagner Stables 

The Ohio Brewing Co. 

Wag11er~· GAMBRINUS 
pai11t scheme a la 1985 

AT NABA'S 27th ANNUAL CONVENTION! 

AUGUST 7-9, 1998 
COLUMBUS MARRIOTT 

COLUMBUS, OHIO 


